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CITIZENS  PROTEST  AGAINST 
INJUSTICE  TO  TOM  CARR 

RouMed  to  fury  by  tho  porteeution 
of  young  Tom  Carr,  tho  eitiMont  of 
Clarktdalo,  Miaaiomippi,  aenf  tho  fol¬ 
lowing  potition  to  Sidney  Smith, 
creator  of  “THE  GUMPS.” 

TO  THE  HOSOR.4RLE  SIDNEY  SMITH  OF  CHIC.IGO 


The  undersigned  Clarksdal- 
ians  having  met  in  body 
memble  to  consider  the  wel¬ 
fare  and  determine  what  steps 
nay  he  taken  to  uphold  Iion- 
oty  and  justice  and,  to  further 
ascertain  the  status  of  Tom 
Cwr,  now  an  inmate  in  the 
prisons  of  the  law  for  the  steal- 
mc  of  the  Ten  Thousand  ($10,- 
OW.OO)  dollars,  loaned  by  An¬ 
drew  Gump  in  furtherance  of 
dte  perpetual  movement  project 
of  Tom  Carr,  and : 

The  i«rties  signatory  hereto 
having  in  our  minds  the  abso¬ 
lute  innocence  of  the  said  Tom 
(^,  and  realizing  that  by  the 
unhwfnl  detention  of  the  said 
prisoner,  Mary  Gold  is  about  to 
be  taken  in  marriage  by  one 
Aasstinn,  a  banker,  who  is  in 
ow  minds  the  party  responsible 
for  the  present  condition  of  Tom 
(farr,  we  have  resolved  as  fol- 
loms,  to  wit: 

For  that  whereas,  on  the 
■tneteenfh  day  of  January, 
A.  D.  1929,  Tom  Carr,  was 
bjr  the  court  and  jury  found 
fialty  of  the  theft  of  $10,(X)0.00 
belonging  to  Andrew  Gump, 


and  being  found  guilty  of  said 
crime,  was  duly  aiul  irmnedi- 
ately  sentenced  to  serve  a  term 
in  the  prison  of  his  present  con¬ 
finement,  and 

Whereas,  said  conviction  of 
said  crime  has  caused  his  sweet¬ 
heart,  Mary  Gold,  to  lose  con¬ 
fidence  in  the  said  Tom  Carr 
and  has  caused  further  the  re¬ 
cent  announcement  of  the  mar¬ 
riage  of  Mary  Gold  to  the  said 
Ausstinn,  to  take  place  in  the 
near  future : 

Therefore,  Be  It  Resolved, 
that  a  copy  of  these  present  be 
sent  to  Sir  Sidney  Smith  of 
Chicago,  urging  him  to  take  or 
have  taken  some  immediate  ac¬ 
tion  for  Tom  Carr,  and  that 
the  Oarkstlale  people  of  Clarks- 
dale,  Coahoma  County,  Missis¬ 
sippi,  go  oh  record  as  being 
greatly  in  sympathy  with  Tom 
Carr  .  .  ,  and  that  with  the 
above  assistance  or  such  imme¬ 
diate  action  as  may  be  taken, 
that  a  vote  of  thanks  be  ex¬ 
tended  to  Mr.  Sidney  Smith  by 
the  citizens  of  Clarksdale  as  a 
whole. 


OFFICIAL  NAMES  OF  PARTIES  HEREUNDER: 
City  of  Clarksdale,  Mississippi, 

Mayor  O 


City  Clerk 


Commissioner  City  Clerk 

Commissioner 

From  the  Arkansas  Democrat,  February  15,  1929 

SENATE  RESOLUTION  ASKS  THAT  CARR  BE 
FREED  AND  HENRY  AUSSTINN  PROSECUTED 

The  Arkansas  senate  took  spirator  and  prospective  hus- 

cognizance  of  the  gravity  of  band  of  Mary  Gold,  be  duly 
the  situation  surrounding  Tom  tried  before  a  court  of  compe- 
Carr,  imprisoned  martyr  of  the  jurisdiction  and  evicted 

Cump  cartoon  appearing  daily  theft  of  $10,000  for 

»  the  Ariransas  Democrat,  and  winch  Carr  is  accused. 

iirongh  the  sympathetic  efforts  ^ 

V  If  •  j  A  •  r  Situation  ana  to  brine  immc- 

the  11  industrious^  pages  of  Tom  Carr,  the 

upper  brwch  and  tlw  offi-  resolution  is  made  immediately 
w  acts  of  Senator  John  M.  effective  and  “in  force”  from 
yuarlcs  of  Heifna.  adopted  a  g^d  after  fts  passage  .  .  .  The 
•isolution  Thursday  dem^ding  resolution  is  to  be  forwarded 
the  release  of  Carr  from  jail.  to  Sidney  Smith  and  Tom  Carr 
^^e  resolution  also  demands  as  a  move  for  “justice  and 
fc*  Henry  Ausstinn.  arch  con-  right.” 


spirator  and  prospective  hus¬ 
band  of  Mary  Gold,  be  duly 
tried  before  a  court  of  compe¬ 
tent  jurisdiction  and  convicted 
for  the  theft  of  $10,000  lor 
which  Carr  is  accused. 

Realizing  the  urgency  of  the 
situation  and  to  bring  imme¬ 
diate  relief  to  Tom  Carr,  the 
resolution  is  made  immediately 
effective  and  “in  force”  from 
and  after  its  passage  .  .  .  The 
resolution  is  to  be  forwarded 
to  Sidney  Smith  and  Tom  Carr 
as  a  move  for  “justice  and 
right.” 


SIDNEY 

SMITH 


at  work 
on  “  The 


GUMPS” 


WHILE  millions  of  Ameri¬ 
cans  are  laughing  over  the 
antics  of  Andy  Gump  and  weep¬ 
ing  over  the  woes  of  Fom  Carr, 
comes  this  question: 

lUhat  manner  of  man  is  Sidney 
Smith — u'ho  creates  a  comic 
strip  that  keeps  all  of  America 
in  an  uproar — a  comic  strip  that 
arouses  the  sympathy  of  entire 
cities  and  causes  a  state  legisla¬ 
ture  to  pass  resolutions? 

Sidney  Smith,  acknowledged  by 
artists,  publishers  and  the  public 
as  the  leader  in  the  comic  strip 
field,  has  the  distinction  of  being 
the  first  to  bring  the  human  touch 
into  the  comics — the  first  to  bring 
continuity  into  the  comics.  A  pio¬ 
neer  in  the  field,  he  conceived 
the  idea  of  a  comic  strip  in  which 
the  characters  were  endowed  with 
human  traits  —  with  the  faults 
and  follies  and  fun  of  an  every- 
dav  American  family  —  “THE 
GUMPS.” 

Young  artists  working  with  Sid 
Smith  have  not  only  learned  the 
fundamentals  of  comic  strip  draw¬ 
ing,  but  have  imbibed  his  enthu¬ 


siasm,  his  original  point  of  view, 
his  sympathy— so  essential  to  their 
success.  .\1  ore  than  any  artist  in 
America,  Sid  has  taught  others  to 
earn  big  money. 

Every  day  in  the  year,  Sidney 
Smith  is  on  the  job.  Sundays  and 
holidays  .  .  .  Christmas  and  even 
his  wife’s  birthday  .  .  .  Sid  (after 
running  his  daily  five  miles)  turn 
out  a  strip  depicting  the  doings  of 
()ne  A.  (jump. 

Because  Sidney  Smith  is  so  in¬ 
tensely  human  himself — so  sensi¬ 
tive  to  everything  that’s  funny  in 
this  funny  world,  and  so  skilled 
in  putting  the  fun  he  sees  on  paper 
.  .  .  because  Andy  and  his  fellows 
are  so  intensely  human — so  like 
the  blunderer  in  all  of  us — “THE 
(jU.MPS”  has  attained  higher 
peaks  of  popularity  than  any  other 
comic  in  the  history  of  American 
newspapers. 


CHICAGO  TRIBUNE 

Newspapers  Syndicate 


Tribune  Square 


ChicajJo 


Original  second  class  entries;  Tbe  JouaHALiCT,  March  24th,  1884;  NEWsrArEBDOM,  March.  1892;  The  Foi'bth  Estatb,  March  1st,  1894;  The  Editob  &  Publishbb,  December  7th,  1901;  Tbs 
Editob  ft  PuBLiSREB  AMD  JovBRAi-itT,  October  JOth,  1909;  Apvebtising,  February  7tb,  1925;  Editob  ft  Publisreb,  May  llth,  1916;  Revised  entry,  Editob  ft  Publishes,  The  Foubth  Estate, 
December  3rd,  1927,  at  the  Post  Office  at  New  York,  N.  under  the  act  of  March  3rd,  1879— issued  every  Saturday  by  The  Editob  ft  Purusheb  Compant,  James  Wright  Brown,  President. 

Aj'piicatiun  for  additional  second  class  entry  at  Albany,  N.  Y.,  now  pending.  Office  uf  publication,  (General  and  Editorial  offices.  Suite  1700,  Times  Building,  New  York. 


For  present-day  high-speed  press  operation,  solid  forged  steel  printing  cylinders  are  an  absolute 
necessity.  No  really  high-speed  press  is  possible  without  them.  Cast-iron  or  so-called  semi-steel 
printing  cylinders,  whether  hollow  or  cast  solid,  are  obsolete. 

Naturally,  Scott  *’Multi-Unit”  and  *'Straight-Unit”  Presses,  being  really  high-speed  presses, 
have  solid  forged  steel  printing  cylinders. 

But  Scott  does  not  stop  there.  The  printing  cylinder  bearings  are  of  equal  importance. 
Scott  uses  extra-close-fitting  high-grade  precision  roller  bearings  in  precision  mountings.  Thou¬ 
sands  of  these  bearings  have  been  in  use  in  Scott  Presses  the  world  over  for  more  than  Six  Years. 
Many  have  printed  over  One  Hundred  Million  cylinder  revolutions  without  requiring  a  single 
renewal  and  without  showing  wear  that  can  be  measured  with  instruments  indicating  to  one-tenth 
of  one-thousandth  of  an  inch. 

No  other  press  has  such  non-wearing  precision  roller  bearings,  and  no  plain  bearings  made 
can  compare  with  it  in  efficiency  and  durability. 

You  no  longer  have  to  be  satisfied  with  either  iron  cylinders  or  plain  bearings,  with  their 
attendant  troubles  and  wear.  Scott  Presses  with  solid  forged  steel  printing  cylinders  in  non-wear¬ 
ing  precision  roller  bearings  are  available  at  reasonable  prices. 


1457  Broadway,  New  York  City 


"MULTI-UNIT”  or  "STRAIGHT-UNIT”  PRESSES 

CYLINDER  SPEED — 400  R.P.M. 


Walter  Scott  &  Company 

Main  Office  and  Factory,  Plainfield,  N.  J.,  U.  S.  A. 

Cable  Address;  WALTSCOTT  NEW  YORK 


Monadnock  Bldg.,  Chicago,  III. 


The  Modern  Newspaper  Press 


Guide  Posts  for  the 
Advertiser 


Lineage  records  are  valualile  guide  posts 
for  the  advertiser.  For  they  reflect  very 
definitely  the  composite  judgment  of  ad¬ 
vertisers. 

Hence  the  significance;  of  the  following 
records  of  the  New  York  Herald  Tribune 
for  1928:— 


LyERY  year  since  the  consolidation  of  the 
Herald  and  the  Tribune  in  1924,  the  New 
York  Herald  Tribune  has  made  substantial 
gains  in  advertising  volume, — and  in  the 
face  of  a  strict  censorship  which  the  Heraltl 
Tribune  has  for  many  years  exercised  over 
all  atlvertising  copy  offered  for  publication 
in  its  columns. 

Advertisers  recognize  the  unusual  worth 
of  the  Hc'rald  Tribune  circulation.  It^s  char¬ 
acter  is  indicated  by  its  distribution, — high¬ 
est  coverage  in  the  best  residential  districts 
and  l<»west  coverage  in  the  poorest  districts. 

And  in  the  wealthy  suburban  area,  no 
other  New  Y ork  Newspaper  concentrates  so 
large  a  percentage  of  its  total  circulation. 

Shrewd  advertisers  will  follow  the  above 
guide  posts  in  placing  their  advc;rtising  in 
the  New  York  Market  in  1929. 


Ill  Tolail  Ailverliiiiii;?, 

541,054  lines  gain  over  any  previ«>iis  year. 

Ill  I¥alioiial  Ailvertii^iii;;:, 

221,649  lines  gain  over  any  previous  year. 

Ill  Local  Ailvcclifiiiii;;, 

292,8.51  lines  gain  over  any  previous  year. 
Ill  Claf«i<«iiiicd  (Undis  play)  Ad 


ver- 

tising  26,554  lines  gain  over  any  previous 
year. 


NEW YORK 


SAN  FRANCISCO 

VF.RRF.E  A  CONKIJIN 
681  Market  Hirect 


BOSTON 

CARROLL  Jl  l»WON  SWAN 
931  Park  Hc|uare  RIHg. 


CHICAGO  DETROIT 

WOODWARD  A  KELLY  W<M)DWARD  A  KELLY 
360  N.  Mkckigaa  Avc.  Fiae  Arte  Baildlag 
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/' 
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I»ETI10IT  AI^VEimSGKS 
l»UIUSti  I02»  VSEI»  ^ 


/^UT  of  the  total  number  of  purely  local  retail 
^  advertisers  who  used  [Detroit  newspapers  dur¬ 
ing  igzS,  The  Detroit  Free  Press  carried  1,035  of 
them  or  70.1%. 

Of  the  b2  3  local  retail  advertisers  who  picked  one 
newspaper  to  do  a  selling  job  during  the  year,  The 
Free  Press  carried  286  or  4^).^%  of  the  total. 

Flitch  this  local  show-up  with  the  fact  that  60.2% 
of  all  national  advertisers  using  Detroit  newspapers 
during  1928,  also  used  The  Free  Press,  and  you 
have  again  a  very  definite  suggestion  that  this 
newspaper  is  clearly  indispensable  in  really  covering 
and  influencing  the  Detroit  market. 


Verrme  A 

Conklin,  Ine. 


National 

Roprmsontativea 


NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO 
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Months  Old 

and  ranking  among  Americans 
30  Great  Newspapers ! 


The  Pittsburgh  Sun -Telegraph  .  .  .  . 


— rurritMi  u  total  of  16,075,875  lines  of  |mi<l  advertising  in  1928. 
— (‘arried  5,981,012  lines  of  department  store  advertising  alone. 

— (‘iijoys  a  Sunday  cireiilation  of  over  56.5,000 — so  far  ahead  of  its 
eompetitor  tln^re  is  no  comparison. 

— has  a  iilaily  eireiilation  of  over  18I-,(M)0 — a  gain  of  .50,000  sinee 
August  1928. 


That’s  achievement!  Nineteen  months  old  and  vitally 
essential  for  satisfactory  coverage  of 
America’s  5th  market! 


PITTSBURGH 


Sun  -Telegraph 


National  Advertising  Representatives,  PAUL  RIJPCK,  Inc. 


NKm  YORK 


l>illl.At>KI,IMIIA 


SAN  FRANCISCO 


One  of  the  Ttcenty-Eight  Henrst  •Setcspapers  Read  Ity  More  Than  Ttrenty  Million  l‘etpple. 


Tbi  Bukinas  Martas 
Paptr 

Figures  tell  the  story. 
There  arc  more  than 
1 66,000  business 
executives  in  Pnila« 
(ielphia.  (Figures 
iomptied  by  City 
Siaristicun.)  Small 
circulations  can  not 
cover  them.  The 
Fvening  bulletin 
thiuoughly  covers 
this  great  group  of 
men  who  control 
enormou.s  purchases. 


ly yTANliFACTiTRFRS,  more  and  more, 
are  seeking  out  markets  whete 
every  dollar  can  do  a  selling  job  .  .  . 
where  duplication  and  waste  can  be 
pruned  from  their  advertising  program. 


to  stabilize  the  people’s  earning  po’wer. 

And  above  all !  A  market  where  coreragt 
has  been  simplified  for  the  advertiser: 


Seeking  the  confidence — the  respect  — 
of  the  home  in  this  city  of  homes. 

Until  today,  the  advertiser  finds  here 
America’s  Tliird  Market  with  60().('0(i 
homes;  The  Evening  Bulletin  ssitli 
548,573  daily  sales.  ’ 

C  overage,  concentration,  reader- 
influence,  economy! 

A  sales  potential  that  is  great;  an  adver¬ 
tising  investment  that  is  comparatively 
small:  An  opportunity  that  is  unequalled 
today  in  any  other  great  market  in  Amer¬ 
ica,  as  the  facts  and  figures  will  show 


One  new  spaper  is  read  by  nearly  every 
one,— in  city  and  suburbs;  in  mansion 
and  modest  home. 


Philadelphia  invites  the  closest  analysis 
from  sales  managers  whose  immediate 
problem  is  to  produce  sa/is  results. 


Tht  Ueatliit Market 

Ph  I Udcl ph  ia :  A  com 
pace  mAtkct  vchere 
dixribuuoi)  and  sales 
costs  arc  low;  where 
varied  as.ti\  uics  give 
anaveta4(ccouaiiion; 
«hcrc  one  news- 
papergivesthorough 
coverageac  a  low  ad* 
vcrtising  cost.  Test 
your  product  in 
Philadelph  la.  and 
reach  nearlv  every 
home  in  The  Bulletin. 


For  thirty-three  years,  in  Philadelphia, 
The  Evening  Bulletin  has  built  circula¬ 
tion  solely  on  its  merits  as  a  newspaper. 

Serving  the  reader  with  care,  accuracy 
and  truth.  Avoiding  shock  headline's; 
excluding  prizes  and  reader-contests. 


A  trading  arc-a  of  3,000,000  people.  A 
city  of  homes  and  homeou  ners.  Acom- 
paa  market  where  quick  distribution  can 
be  secured;  where  sale's  costs  are  low; 
where  a  diversification  of  industry  tends 
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International  Paper  Ends  Mill  Prices 
in  1929  Contract  Announcement 

Average  of  Hearst  Prices  Is  Basis  of  Rates  at  Destination,  Varying  in  East  from  $61  to  $64  a  Ton — 

Five-Year  Contracts,  on  Two  Schedules,  Offered 


\  KWSPAI'I^K  publishers  buying  news- 

l)rint  from  Iuteruatii>ua1  I’aper 
(‘iiinpaiiy  will  receive  an  allowance  of 
irtigin  from  mill  to  destination,  based  on 
the  territory  in  winch  they  are  locate<l. 
under  the  new  schedule  of  newsprint 
prices  tmiioimced  by  that  company, 
March  1,  for  customers  east  of  the  Mis¬ 
sissippi  and  north  of  the  Potomac  and 
Ohio  rivers.  .As  nearly  as  can  he 
figured  according  to  the  prices  quoted  by 
the  company,  publishers  will  pay  :t  rate 
rangittg  between  $.'5  and  after  freight 
rates  have  fK-en  allftwerl. 

Hitherto  prices  (|Uotefl  by  International 
have  been  the  mill  price  with  freight 
added  later  as  an  extra  item.  The  new 
meth(Kl  of  <|iiotation  is  a  distinct  de- 
jiarture  from  the  company's  jjreviotis 
policy. 

The  itrice  reduction  effected  by  the 
freight  rebate  brings  the  price  to  all  cus¬ 
tomers  of  International  down  to  the 
level  of  the  Mearst  contract,  according 
tn  the  formal  announcement  sent  by  the 
company  to  puhlishers. 

The  new  prices  are:  Northern  New 
Ytik  and  New  England,  except  south¬ 
western  t'onnccticut,  S(j1..s0;  southeastern 
New  York,  including  New  York  city, 
Chicago  and  northeastern  jtart  of  Illinois, 
southwestern  Connecticut,  New  Jersey, 
Delaware,  eastern  Maryland,  District  of 
Columbia,  Pennsylvania,  Ohio,  Indiana 
(generally),  St)2.D((;  central  Illinois  and 
St.  1-ouis,  Mo.,  §6.I.(K>;  southwestern  Il¬ 
linois,  $()-t.(K». 

Prices  to  ncw.spai)ers  west  of  the  Mis¬ 
sissippi  and  south  of  the  Potomac  and 
Ohio  rivers  have  not  Iwen  announced. 

Two  forms  of  contract  have  Iwen 
drawn  uj)  by  International  for  i)resenta- 
tioii  to  its  customers.  The  first  is  a 
five  year  term  form  and  the  second  is  a 
five  year  and  continuing  term  agreement. 
The  second  form.  International  exjjlained 
in  a  notice  to  its  eustomers,  is  for  the 
benefit  of  those  publishers  who  are  at 
prc.sent  buying  newsprint  on  a  continuing 
term  agreement. 

The  cimtracts  <lo  not  guarantee  the  192*) 
schedule  of  prices  for  19.10  or  subsequnit 
years,  but  a  clause  grants  buyers  the 
right  to  terminate  the  contract  upon  10 
days’  notice  to  International  in  the  event 
of  new  higher  jirice  selierlules  for  1930 
or  subse<iuent  years  lieing  announced  on 
or  fiefore  Nov.  .tO  of  the  preceding  year. 
•This  clause  appears  in  Nith  forms  of 
Cfrtitract. 

In  aniKiuneing  the  prices  International 
Paper  Company  informed  its  customers 
that  a  new  contract  at  the  present  prices 
had  fieen  signed  with  the  Hearst  Publira- 
tions  for  five  years,  starting  Jan.  1,  192*A 
allowing  no  rebiites  or  commissions,  either 
directly  or  indirectly.  In  Oct.,  1928,  In¬ 
ternational  had  notified  its  customers  that 
it  had  closed  a  contract  with  the  Hearst 
Publications  at  prices  lower  than  its  pre¬ 
viously  announced  schedule  for  1*)2‘)  ami 
that  the  benefit  of  reducerl  prices  woulrl 
be  given  to  everyone  as  soon  as  a  new 
schedule  was  worked  out.  In  a  state¬ 
ment  printed  in  Editor  &  Pi’blishkji 
last  week.  J.  L.  Fearing,  vice-presi¬ 
dent  of  International  Paper  Company. 
*aid  that  the  new  prices  would  be  based 
on  the  Hearst  contract  price.  Publishers 


taking  advantage  of  the  new  five-year 
n infracts  recciw  the  >-ame  iirice-  a'  the 
lle.ir'.t  papers,  if  w.i^  stated  thi'  week  at 
Inti  mat ional  headiiuarters. 

The  new  arrange  mi  nt  f.  o.  b.  car'  or 
vessel  at  the  mill,  freight  allowed  to  the 
destination,  will  stand  as  the  ha-i'  for 
figuring  any  new  price  schedules  in  the 
future.  Internation.d  announced.  It  is 


stafeil  in  both  contract  forms,  though, 
that  International  “reserves  the  right 
from  time  to  time  to  fix  and  chance  the 
f.  o.  b.  mill  price,  the  freight  absorption 
by  the  seller,  if  any,  and  other  allowances 
by  the  seller,  if  anv,  and  aKo  to  siHcify 
the  price  in  any  other  manner,  iirovided 
always  that  the  net  cost  to  the  buyer  shall 
lie  as  above  fixed.” 

The  message  sent  to  customers  of  In¬ 
ternational  coincident  with  the  announce 
ment  of  prices  follows: 

"On  Oct.  .Id.  1928,  we  wired  you  that 
we  h.ail  closed  ;i  contract  for  a  term  of 
years  with  the  Hearst  Publications  at 
I>riccs  lower  than  our  previously  an¬ 
nounced  schedule  for  l‘)2').  and  that  as 
soon  as  our  new  schedule  for  the  entire 
territory  served  by  us  could  be  worki'l 
out,  we  would  give  you  the  benefit  of  a 
reduced  price.  We  now  wish  to  advise 
you  that  our  contract  with  the  Hearst 
Publications  is  for  a  term  of  five  years, 
from  Jan.  1,  192*).  with  no  rebates  or 
commissions,  either  directly  or  indirectly. 

“No  doubt  you  are  aware  of  the  many 
reasons  for  the  delay  in  submitting  to 
you  and  to  our  other  customers  our  new 
price  schedule.  This  delay  has  Ireen  em¬ 
barrassing  to  you  and  to  us  but  we  assure 
you  that  it  has  been  unavoidable.  You 
have  read  the  bulletins  we  have  publisheil 
from  time  to  time  in  Editor  &  Pt’iu.iSHtJi 
and  of  course  you  have  read  your  own 
association  bulletins  ami  also  the  A.  N. 
P.  .\.  bulletins. 

"We  are  now  offering  you  two  forms 
of  contract; 

"1 — A  contract  for  a  five-year  term. 

“2 — A  contract  for  a  five-year  and  con¬ 
tinuing  term. 

"In  submitting  form  No.  2  (five  year 
and  continuing  form)  we  assume  that  cus¬ 
tomers  now  on  our  lioi-iks  on  a  continuing 
Iiasis  will  prefer  that  form. 

“You  will  observe  that  we  prof)»>se  to 
give  you  under  both  of  these  forms  at 
all  times  our  standard  price  for  your  des¬ 


tination.  ( )ur  jirice  to  ,dl  customers  for 
1*)2')  has  Ihch  worki'd  out  on  this  li.isis 
and  for  each  year  therealtiT  will  be 
worked  out  on  the  .same  basis. 

"Upon  the  si'anaturc  in  duplicate  of 
either  one  or  the  other  of  the  forms  sidi- 
mitteil.  the  new  contract  will  take  effect 


us  .an  increasingly  satisfactory  and  de- 
jiendable  source  rif  supply  for  your  raw 
material. 

"In  ikknmtional  P.\i>ik  Compaw, 

"J.  L.  Fearing,  \' ice- President." 

The  form  of  the  new  five-year  contr.TCt 
is  given  herewith. 

I.VTI'RVAITON.M.  PaPITI  UoMPAXY 

agrees  to  sell  and  -  (owner  of 

— - .  herein  called  the  publication. 

published  at  herein  railed  des¬ 

tination)  agrees  to  buy  standard  news¬ 
print  paper,  in  rolls,  in  earload  lots,  as 

follows: — 

"1.  Tkr.m.  lanuary  1,  192*)  to  nccem- 
ber  31.  19.U 

"2.  Tonnaok.  —  tons  a  year  for 

use  in  printing  editions  of  the  imhlication 
to  he  taken  in  substantially  equal  non- 
cnmulativc  monthly  installments.  The 
seller  may  at  its  option  supply  hereunder 
the  excess  of  the  requirements  of  the 

publication  over - tons  a  year.  On 

request  of  the  buyer  the  seller  will  within 
ten  days  after  receipt  of  written  notifica¬ 
tion  from  the  buyer  of  the  amount  of  any 
sucb  excess  advise  the  buyer  whether  the 
seller  exercises  such  option  in  rcsiicct  of 
such  excess. 

“3.  pRif'F  AND  Df.i.ivf.rv,  At  All  Ttttir.f 
till’  Seller’s  Standard  I’rtce  for  the  des¬ 
tination. 

“(a)  10^:  In  1929  -  -  a  hundred 

pounds  f.  o.  b.  cars  or  vessel  at  mill, 
freight  to  the  rlestination  allowed  by  the 
seller. 

“(b)  tQio  and  .tid'seijnent  years:  For 
19.30  and  each  subsequent  year  tbe  seller 
shall  on  or  before  NovemlM-r  .30th  of  the 
preceiling  year  give  the  buyer  written 
notice  of  the  seller’s  standard  price  for  the 
destination  and  if  at  any  time  the  seller 
shall  so  give  notice  of  a  new  standard  price 
for  the  destination  whieh  increases  tbe 
then  net  cost  to  the  buyer  figured  f.  o.  b. 
ears  or  vessel  at  mill,  freight  allowed  to 
the  destination,  the  buyer  may,  by  written 
notice  delivered  to  the  seller  within  ten 
days  after  receipt  by  the  buyer  of  sucb 


]irice  notice,  terminate  this  contract  as  of 
the  clfcctive  dale  of  such  incic.ise,  ,md  if 
this  contract  is  not  so  termin.ited  it  shall 
continue  from  war  to  war  .it  the  new 
price  unless  and  until  terminated  ii|>ou  a 
subsequent  incrc.ise  in  price. 

(c)  heneral :  The  seller  reserves  the* 
right  from  time  to  time  to  fix  and  cliaugr 
the  f.  o.  b.  mill  price,  the  freight  absorj^ 
tion  by  the  seller,  if  any,  and  the  other 
allowances  by  the  .seller,  if  anv,  and  also 
to  specify  the  price  in  any  other  m.inner, 
provided  alw.Tvs  that  tbe  net  cost  to  the 
buyer  shall  1h'  as  .aliove  fixed.  See  con¬ 
tingencies  clause  for  provisions  regarding 
duties  and  taxes. 

"4.  I•'xl^'ll^l;  ('ontrao.  Existing  con¬ 
tract  obligations  Ix-tween  the  jKirties  for 
news  print  to  1m*  delivered  in  J9J9  and 
siihsequenf  r  ears  are  hereby  cancelled  and 
this  contract  shall  take  effect  as  of  fan- 
nary  1.  l')2');  and  the  price  of  news-prirrt 
shipped  by  the  seller  to  the  buyer  at  the 
destination  from  July  1,  1928  to  ITi-eeni- 
Iter  .31,  1*)28.  figured  f.  o.  b.  cars  or  vessel 
at  mill,  freight  al'owed  to  the  ilestin.ition. 
is  hereby  revised  and  fixed  at 
a  hundred  pounds  and  all  accomits  shall 
be  adiusfed  accordingly. 

"5.  (iFNi-RM  'Firms.  I'urther  provis¬ 
ions  of  this  contract  are  stated  on  the  re¬ 
verse  side. 

"(>.  .SeFT'iFK  ations  :  (a)  Ttasfx  of 

weight  :  approximately  ,32  lbs.  to  ."lOO 
sheets.  24  x  ,3f)  inches,  without  r<*fereiire 
to  production  liasis. 

"(b)  Width  of  rolls,  which  may  tie 
changed  bv  the  buyer  on  re.ison.dile  ik> 
tice: 

“(c)  Unless  the  buyer  shall  furnish  to 
the  s(41er  hv  tlie  1.3th  day  of  the  montli 
comjilete  specific;itions  exjiressed  in  ton.x 
of  e;irh  width  for  the  tiaper  to  lie  shipped 
the  succeeding  month,  the  selb  r  may  ship 
in  accordance  with  specifications  bast  re¬ 
ceived. 

"7  Tirms  of  T’wmfvt.-  Net  cash 
tbirfv  il.iys  from  d.ite  of  shipmi-nt. 

"Sight  draft  attached  to  hill  of  lading. 
“Net  cash  not  later  than  the  l.'ith  day 
of  the  montti  for  ;dl  paper  .shipjied  the 
previous  month 

“Inlen  sf  at  six  per  cent  per  annum  to 
Im'  ji.aid  on  amounts  tinti.aid  at  due  date*. 
I’a'.nieuts  in  New  York  exchange. 

"8  (iF.NFRAi. ;  (a)  fnvoires  shall  be 

based  on  actual  weight  of  rolls.  inchidirTg 
paper  and  W'rappers  hnt  excluding  rrtum- 
ahlc  cores,  upon  delivery  on  ears  or  ves¬ 
sel  at  mill.  I  f  the  hiiver  elects  to  ii.se 
noii-retnrnahle  cores,  irivoiees  sh.all  in¬ 
clude  weight  of  the  cor<*s  nm!  plugs, 

"(b)  Refurnalilc  cores  shall  Ik*  mvoirrd 
to  the  huyer  at  two  cents  an  inch  if  paper 
and  three  cents  an  incli  if  metal  and  shall 
he  paid  for  bv  the  fuiver  wifliin  ninety 
days  unless  previonsfv  refnrned.  freight 
nrepaid.  when  they  shall  he  credited  to  the 
buyer  at  invoice  price,  excerit  that  when 
tbe  terms  hereof  are  sight  draft  attached 
to  hill  of  lading  the  cores  shall  he  included' 
in  the  amount  of  the  draft. 

"(c)  Tonnage  for  each  vear  shall  be 
taken  in  snhsfantiallv  equal  non-ctmnila- 
tive  installments  morrtblv. 

"(d)  .Shipments  shall  be  routed  by  the 
seller. 

"(e)  Title  to  tbe  paper  shall  pass  to 
the  buyer  iipin  delivery  f.  o.  b.  cart  or 
(Continued  m  page  81) 


.1  Jan,  1.  l')2<). 

Thi.s  company  hopes  that  you  will  find 


SALIENT  POINTS  OF  INTERNATIONAL  CONTRACT 

/  A  l  TST.WDINU  features  of  llie  paper  eontrael  offered  iiew>pap)*rs  for 
"  ^  1929  ami  suhsequent  vears  are: 

Oiiolatioii  of  prices  inehidiiig  freight  lo  deslinalioii.  rather  than  f.o.li.  mill, 
the  hitler  prai'liee  having  been  in  forie  since  191(>.  Title  lo  paper  shipiiieiils 
passes  lo  the  publisher  at  mill.  The  quoted  prices  approximate  $.>.>  at  mill. 

(.'oiilrai'Is  rover  a  five-year  lenii.  or  a  (ive-year  term  and  eoiilimiiiig  term, 
with  provision  that  the  manufaeliirer  may  alter  prices  in  year*  suhsequenl 
lo  1929  and  that  the  hiiver  may  lermiii.sle  the  eontrael  in  the  event  of  higlier 
prices  being  annolinred. 

I’lihlishers  signing  the  five-year  eoniraet  are  promiseil  the  same  prices 
reeeivetl  by  the  Hears!  Newspapers  under  the  five-year  agreement  which 
heeame  effeetive  January  1.  1929. 

Existing  contracts  covering  1929  and  subsequent  years  are  eaneelled  and 
,  adjustment  is  provitled  on  shipments  made  between  July  I,  1928.  and 
December  .31,  1928. 
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BAKER  PHILOSOPHIZES  ON  CHARGE  OF 
GOOD-WILL  **CENSORSHIP” 

Hoover’s  Aide  Says  Gay  Irresponsibility  of  Youth  Evaporated 
in  Contact  With  President-elect — Declares 
’They  All  Become  ’Journalists’  in  Time” 

Br  GEORGE  BARR  BAKER 

{Mr.  hakcr  auj  asked  by  Knm*  &  Pfiii.isHKR  for  a  slateiiu'itl  oit  the  South 
.-tmerican  “Good  It’dl''  tour  of  I'resident-elcct  Hoowr,  oh  which  he  acted  as  com¬ 
munications  officer  for  all  press  toork.  He  teas  the  guest  of  Mr.  Hoiri’er.  .Mr. 
Baker  needs  no  introductuni  to  the  newspaper  audience.  He  has  been  associated 
with  Mr.  Hooi'cr  in  oil  of  bis  works  since  1915.  He  is  a  commander  of  the  .S'. 
S.'at’ol  Reserve.  His  repiv  follows. — Kkitor’s  Notk.  ) 


Tlii-y  all  become  “journalists”  in  time. 

Mr.  Hoover’s  liaiidlitiK  «if  his  hrst 
presidential  press  c<»nfereiice,  which  has 
met  such  general  eommeiidation  in  the 
new's|>iiper  world,  is  in  the  same  spirit 
he  has  show’n  since  the  iK-ginning  ol  his 
press  conferences  in  the  l)e|»artiiu-nt  of 
Commerce.  .\t  that  time,  while  new  to 
l>olitics  in  office,  he  was  fresh  from 
years  of  intensive  training  in  political 
methiKl — out  of  office. 

In  1914,  when  the  L'nited  .States  .\ni 
bassadi.M'  to  (jreat  Hritaiii  asked  him  to 
head  up  the  committee  to  help  repatriate 
some  .Americans  stranded  in 

Kuro|K-  by  the  sudden  outbreak  ol  war, 
he  fli.icovered  that  while  governments, 
iKinkers  and  lrans|>ortation  men,  hot«d 
keepers  and  supplv  cleixits,  were  of  pri¬ 
mary  imfvortance,  there  followed  the 

iii'tant  need  of  a  steady  line  of  com¬ 
munications.  'I'his  he  found  in  the 

newspaper  corre>i>on(lent,  the  repirter.  .\ 
publicity  bureau,  obviously,  wa>  neces- 
.sary.  There  must  Ik-  a  jilace  where  all 
can  go  at  all  times  for  the  carefully 
compiled  and  clearly  printed  detailed 
mformatioii  'The  public  needs  it;  the 

editorial  desk  needs  it.  Cven  the  re- 

jjorter  and  the  "by  line”  man  ncfd  it, 
although  not  all  of  them  will  admit  as 
much.  'These  two  latter  esiiecially  need 
it — for  checking  up  their  own  work. 

iiut  when  all  uf  that  was  dune,  and 
when  able  mechanical  publicity  formula 
hail  iKseii  organized,  there  was  a  real 
lack --a '  gap  somewhere,  which  .Mr. 
Hoover  ((uickly  iliscovered.  .A  mechan¬ 
ical  piano  is  a  help  in  every  home — 
ntaybe-  -hut  music  with  a  .soul  has  to 
come  from  a  living  player.  I'.ven  <|uite 
a  tcm|>eramental  and  occasionally  unre 
liable,  hut  human,  player  with  tendencies 
toward  occasional  sour  notes,  touches 
the  cockles  of  the  human  heart  or 
forces  ojien  the  door  to  human  uiHler- 
standing  wider  and  oftener  than  does  the 
mechanical  contrivance.  .So  it  came  t<i 
|)ass  that,  when  “gentlemen  of  the  jiress" 
callcfl  on  H(»iver  for  news,  they  often 
found  themselves  working  overtime--not 
necessarily  with  the  iH-ncil  or  the  old 
tyiievvriter.  hut  at  the  council  table. 
There  they  were  told  everything — there 
they  gave  advice  —  warnings  —  admoni- 

tipiis. 

I’ut  while  Hoover  gave  the  rejiorters 
absolute  confidence,  he  was,  quite  un¬ 
consciously,  tending  to  delete  from  their 
cosmos  one  of  the  most  precious  ele¬ 
ments  in  the  life  of  every  young  aixl 
happy  reporter ;  a  thing  most  prized ;  a 
thing  which,  once  entirely  lost,  condemns 
the  congenital  j<Hirnalist  .scKiner  or  later 
to  the  dull  life  of  city  e<litor-- managing 
editor^ — publisher  — and,  last  dcsp.'iiring 
scat  of  resjiectahle  ehlcrly  years — own¬ 
ership.  He  was,  quite  innocently,  re¬ 
moving  or  seriously  revlucing  what  the 
phrenologist  would  call  their  bumps  v>f 
gay  irresponsibility.  The  editor  and  the 
publisher  of  this  very  organ  of  light 
and  justice  know  this  of  their  own  ex¬ 
perience,  and  Imw  Mr.  H<H>vcr  re<luce<l 
me  from  a  highly  paid,  happy,  totally 
irresponsible  writer  of  entertaining  things 
into  an  imiKjverished  fellow  in  a  dark 
suit  and  hard  hat  who  can  not  even 
write  a  letter  withiHit  repeatedly  sending 
his  research  secretary  to  the  library  for 
confirmation  of  statements  not  already 
on  i»aper  but  contemplated. 

Will  Irwin  escaped  some  of  the 
Worst  effects  of  such  association  with 
Mr,  Hoover  by  the  simple  fact  of  being 
•  >rdercd  by  his  editor  to  go  straight  to 
the  front,  where  the  sh(x>ting  was  so 
exmfusing  and  the  sleeping  quarters  so 


fully  alive  that  he  had  to  go  t>ack  to 
writing  his  impressions  of  what  seemed 
to  Ik.*  the  fact.  So  now  Ik*  is  justly 
happy  and  famous.  Hut  there  are  Mark 
.Sullivan  and  William  Hard,  writing 
solemn  histories,  recfJlectioiis,  etc.,  ami 
l•'rl*<lerick  W'illiam  W'ile,  s|K*aking  earn¬ 
estly  over  the  radio.  Consider  even 
Havid  l^wreiice,  who  once  went  gaily 
with  us.  Now  note  his  solemn.  thiMight- 
fiil  air. 

It  is  all  that  unintentional,  unpreme- 
ditat(*d  H(K>verization  of  jilastic  minds. 
It  comes  on  all  unnoticed.  'Then  it  irri¬ 
tates;  then  it  converts.  ( )ne  v>f  the  first 
symptoms  is  when  a  gtHxi  rejnirter 
In-gins  to  reach  out  earnestly  towanl 
what  the  oreai  Joseph  I’ulitzer  called 

■■.Accuracy,  ter.seness,  accuracy." 

1  tiscvivering  themselves  slipping  they 
reliel.  We  all  did.  Hut  despite  the 
struggle  there  comes,  insidiously,  the 
first  faint  urge  toward  service.  Defeat 
then  is  almost  sure. 

1  hap|M-ned  to  Ik*  on  the  ■■(khkI  WilT^ 
journey  of  .Mr.  Hmjver  to  t'entral  and 
.'south  .-Vmerica.  On  fniard  that  ship 
were  gather«l  some  twenty  or  more 
newsixtiK-r  correspondents,  all  selt*cted 
by  their  t*<litors  lK*rause  of  brilliancy  of 
past  |K-rformances. 

Hut  wluit  hap|K-nedr  -At  the  very 
start,  iK-fore  leaving  these  shores,  they 
providevl  themselves  with  silk  hats  in 
leather  hat  Imxes;  black  tail  coats  and 
stri]K*d  trousers  for  day  wear  while  on 
shore;  full  evening  dress  suits  with 
white  ties,  white  waistcoats,  white  gloves 
and  jwtent  leather  sh<K*s,  for  wear  when 
dining  with  prime  ministers  ami  whole 
cabinets  and  attending  grand  o|K-ra  with 
presidents. 

It  may  have  Ik-i-ii  art,  hut  it  looked 
like  convention. 

It  was  only  when  they  had  reached 
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Mar.  14*16 — Iowa  Press  Assn.,  an¬ 
nual  meeting,  Des  Moines,  la. 

Mar.  15-16 — Florida  Press  Assn., 
“Golden  Jubilee”  convention.  Lake 
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Mar.  15-16— International  Assn, 
of  Electrotypers  Atlantic  City,  N.  J. 

Mar.  15-16 — Central  Missouri 
Press  Assn,  meeting,  Jefferson  City, 
Mo. 

.Mar.  18-19  -Interstate  Circula¬ 
tion  Managers'  Assn.,  Baltimore, 

Md. 


home  again  that  some  of  these  (tlie 
younger)  gentlemen  of  the  press  real¬ 
ized  that  they  had  Inen  slipping — slip- 
jimg  out  of  the  proud  class  of  “news- 
l>a|H-r  men"  into  the  despised  order  of 
■■journalists.” 

.Seeking  tor  a  cause,  someone,  maybe 
some  three,  located  what  seemed  the 
germ  of  their  disorder.  And  with  an 
anguished  cry  they  named  it  ‘■censor¬ 
ship.” 

Now,  there  had  not  been  censorship. 
'The  whole  party  had  Iveen  on  shore  fully 
one-third  of  the  time.  It  was  on  shore 
that  all  real  ‘■news”  originated.  There 
the  press  had  the  telegraph  to  use  at 
will.  No  one  but  their  editors  need  have 
known  wltat  they  wrote.  At  least  for 
a  long  time.  The  great  news  agencies 
had  resident  representatives  at  all  im¬ 
portant  centers.  They  could  have  coun¬ 
selled  with  these  free  men  and  found 
strength  to  write  the  thing  as  they  felt 
it.  Hut — but  what  ? 

Just  as  I  said  at  the  beginning.  They 
came  under  the  s|>ell  of  the  occasion — 
meaning  the  man.  They  assumed  re¬ 
sponsibility  for  a  share  in  the  success 
of  a  great  .American  undertaking.  They 
made  up  a  committee  of  their  own  men 
ti>  organize  aiwl  regulate  and  expedite 
their  ■■wordage”  so  that  each  might  have 
:in  e(|ual  chance  with  all  in  the  mechan¬ 
ics  incident  to  wireless  telegraphy. 

The  reaction  of  a  very  few  of  them 
when  they  got  home  was  natural. 

It  was  a  process  of  nature,  an  early 
struggle  to  retain  the  old  gay  irrespons¬ 
ibility  of  youth.  Hut  no.  It  was  t<H« 
late.  Like  the  present  White  House 
rcportcr.^,  like  all  the  distinguished  ones 
I  have  named  early  in  this  screed,  they 
will  succumb;  they  will  evolve  into 
journalists. 
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ALEXANEHER  TO  JOIN 
N.  Y.  WORLD  IN  APRIL 


Haarat  Exacutiva  Will  Bacoma  a 
Vica-Praaidant  and  Adaartiaiag 
Diractor — Braaaahaa  Alao  a 
Vica-Praaidaat 


Ralph  Pulitzer  announced  this  week 
that  arrangements  have  been  completed 
for  E.  M.  Alexander  to  join  the  New 
York  World, 
Evening  World 
and  Sunday 
World,  effective 
April  22. 

Mr.  Alexander, 
will  become  a 
vice-president  of 
the  Press  Pub¬ 
lishing  Company, 
and  will  assume 
direction  of  the 
display  advertis¬ 
ing  departments 
of  the  Morning, 

E.  M.  Alexamder  Evening  and  Sun¬ 
day  World.  It 
was  also  announced  that  John  P.  Bresna- 
han,  business  manager,  will  also  become 
a  vice-president,  effective  April  22. 

Florence  D.  White  remains  first  vice- 
president  and  general  manager. 

Mr.  Alexander  has  had  a  long  career 
in  the  publication  field. 

Following  several  years  in  the  Hearst 
magazine  organization  he  entered  the 
newspaper  field  where  he  has  filled  many 
exwiitive  positions  which  included  adver¬ 
tising  manager,  Neu'  York  Tribune,  a<l- 
vertising  director,  Netc  York  Sun  and 
New  York  Herald,  publisher  of  the  Daily 
Mirror,  vice-president  the  New  York 
.American,  and  vice-presitlent  the  New 
)  ork  Evening  Journal. 

Some  time  ago  he  announced  his  resig¬ 
nation  from  the  Journal,  effective 
April  20. 


HUTTON  IN  BINGHAMTON 


Wa«hington  Correspondent  Named 
Managing  Editor  of  Press 

Tom  R.  Hutton,  Washington  corre- 
siioiHlent,  this  week  became  managing  edi¬ 
tor  of  the  Hinghamton  (N.  Y.)  Press, 
Micccerling  I-'rank  W.  Clark,  who  resigned 
to  return  to  the  Syracu.se  (N.  Y.)  Herald. 
.Mr.  Hutton  was  associate  etlitor  with  Mr. 
Clark  six  years  ago  on  the  Albany 
(  N.  ^'.)  Knickerbocker  Press  and  assisted 
in  organizing  the  Albany  Evening  Nnvs. 

A  native  of  Wyoming,  Mr.  Hutton  be¬ 
gan  as  a  reporter  on  the  Utica  (S.  Y.) 
Daily  Press  and  later  lH*came  a  photi^- 
rapher- feature  writer.  Recently  he  has 
In-en  (xilitical  writer  for  the  Houston 
(Tex.)  Post-Dispatch  in  Houston  and  at 
Washington.  He  was  also  correspondent 
for  the  Hinghamton  Press. 

Mr.  Hutton  has  designated  Harold 
Hrayman,  of  the  Curtis-Martin  publica¬ 
tions.  to  succeed  him  as  Washington  cor¬ 
respondent  of  the  Press.  Mr.  Hrayman 
formerly  worked  with  Hiittott  at  the  Cap¬ 
itol  in  Albany. 

H.  Pierce  Weller,  for  the  last  14  years 
city  editor  and  head  of  the  copy  desk, 
liecomes  associate  editor  of  the  Bingham¬ 
ton  Press. 


SPECIAL  CHANGES  NAME 


Devine- Wallis  Corporation  Now  De- 
vine-Tenney — ^Latter  Western  Mgr. 

h'ffectivc  March  1,  the  name  of  the 
Devine- Wallis  Corporation,  sfiecial  rep¬ 
resentatives,  New  York  and  (Jiicago,  was 
changed  to  the  Devinc-Tenney  Cor|K>ra- 
tioti,  including  the  name  of  Walter  L 
Tenney,  western  manager,  with  head¬ 
quarters  in  Chicago. 

The  change  in  no  way  affects  owner¬ 
ship  or  personnel,  James  J.  Devine,  pres¬ 
ident,  seated. 

Mr.  Tenney  is  a  native  of  Colorado 
and  a  graduate  of  Northwestern  Uni¬ 
versity.  Chicago.  He  has  been  western 
manager  of  the  firm  since  August,  19^, 
at  which  time  he  succeeded  C  W.  Wallis 
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HOOVER  LIBERALIZES  PRESS  CONFERENCES 

New  Chief  Executive  Expected  to  Take  Correspondents  Into  Confidence — May  Quote  Him  Sometimes — 

“Tipsters”  Barred  Under  Presidential  Rules 


By  GEORGE  H.  MANNING 

Wathincton  Corratpondent,  Editor  St  Publiabrr 


A.SHIN'(«T(J\,  Marcli  7 — I’rcsidfiit 
“  Hoover  is  goinj;  to  effect  some  im¬ 
portant  clianges  in  the  metluKl  i>i 
bolding  the  bi-weekly  conferences  at 
the  White  House  la-tween  the  I’re'- 
ideiit  and  the  Washington  corresiK»nd- 
tnts.  The  indications  are  that  the 
correspondents  will  be-  able  under  the  new 
system  to  olitain  a  be-tter  knowledge  oi 
the  President’s  views  on  imjMirtant  af¬ 
fairs;  that  quotations  of  the  President’s 
utterances  will  la-  iHrmitted  (Hcasionally . 
and  that  there  will  often  In;  <Kcasions 
when  the  Preside-nt  will  take  reivirters 
into  his  confidence  and  exidain  all  the  iiu 
and  outs  of  important  situations  without 
the  information  k-ing  attributed  to 
White  House  sources. 

There  is  going  to  lie,  however,  a  dis¬ 
tinct  thinning  out  of  the  ranks  of  those 
attending  these  White  House  confer 
ences,  as  only  liona  fide  new-spaper  re 
porters  are  to  lie  admitted  hereafter. 
Many  men  who  have  in  the  past  ser\eil 
only  as  “tipsters”  and  attcmled  these  con 
ferences  chiefly  for  the  jinrpose  of  pass 
ing  along  the  information  to  brokerage 
houses  and  special  commercial  clients 
»-ho  u.se  the  intormation  inirely  lor  tinan 
cial  gain,  are  to  he  hencefortli  barred 
from  the  talks  with  the  Pri-sident. 

President  Hoover  made  it  very  clear  to 
to  the  Washington  oirrespondents  that 
he  desired  more  intimate  relationship 
with  them  at  his  first  conference  with 
the  reporters  last  Tuesday  at  noon,  just 
24  hours  after  h<-  was  sworn  in  as  Presi¬ 
dent.  Mr.  Hoover’s  first  eonference  with 
the  correspondents  was  devoted  almost 
entirely  to  the  <|uestion  of  his  relations 
with  newspap«-r  men  and  <liscnssion  of 
how-  the  conferences  are  to  1>c  carried  on 
in  future. 

He  launched  right  into  the  subject 
without  suggestion  from  any  of  the  more 
than  200  reporters  who  crowded  ihe 
Pti-sident’s  office  for  the  fir«t  meeting 
with  him  at  the  White  House. 

At  the  conclusion  of  the  conference,  at 
the  suggestion  of  one  of  the  reporters. 
Mr.  Hoover  agreed  to  have  co|)ies  made 
of  his  remarks  for  distribution  to  tlu- 
forrespondents.  The  {ptotation  of  thi 
President’s  wonls  issued  shortly  after¬ 
ward  reads  as  follows; 

President  HfMiver’s  full  remarks  fob 
low ; 

”lt  seems  that  the  whole  press  of  the 
I'niied  .States  has  given  nu-  the  honor 
of  a  call  this  nuirning. 

“Hefore  we  undertake  other  iinestioiis, 
I  wish  to  say  a  worrl  about  the  press 
Conference.  I  would  like  the  conference 
to  continue  as  hefore  with  the  sanu 
understandings  as  those  which  yon  had 
with  I’resident  ('(Kilidge.  1  wish  further 
your  cooperation  on  further  development 
of  these  conferences. 

“As  you  know,  the  relations  of  the 
President  and  the  press  have  ken  a  mat¬ 
ter  of  development  over  a  numlK-r  of 
administrations,  starting  most  actively 
perhaps  under  Presirlent  Roosevelt,  going 
thrriugh  one  experimental  stage  to  an¬ 
other  down  to  th(-  jiresent  time.  !’y  de¬ 
grees  a  means  has  been  found  for  a  more 
intimate  relationship  and  1  have  an  im¬ 
pression  that  we  might  develop  it  even 
further  in  those  directions  which  would 
assist  the  press  and  assist  the  President. 
”I  would  like  to  stiggest  that  Mr. 
^oung.  who  is  the  president  of  the 
M  bite  House  Association,  make  Up  a 
committee  of  the  hc-ads  of  bureaus  and 
services  to  discuss  the  matter  with  me 
nn  some  early  fx-casion  as  to  how-  we  can 
further  amplify  these  r<-lations. 

”I  am  anxious  to  clear  tip  the  twi¬ 
light  zone  as  far  as  we  can  k-tween 
authoritative  ami  quotafde  material  on 
one  hand,  and  such  material  as  I  am  able 
In  give  from  time  to  time  for  purely 
j  background  purposes  on  the  other. 

“I  wish  to  he  of  such  service  as  I 

I  fan  in  these  conferences,  and  kyond  this 
in  matters  of  special  character  that  are 
not  of  general  interest  I  would  k  glad 
to  see  an^•  of  you  from  time  to  time. 


1  want  you  to  feel  free  to  make  such 
suggestions  as  will  help  me  out  in  that 
direction.” 

In  accordance  with  Mr.  Ibniver’s  sug¬ 
gestion,  Russell  Young,  iiresident  of  the 
V\  bite  House  t  orresixtiidents’  .\s\<K'ia- 
lion,  met  with  (jt-orge  .-Xkerson,  secretary 
to  the  President,  that  afternoon  ami 
maile  plans  for  formation  of  a  committee 
to  Consider  the  situation  presented  by 
the  President  with  a  view  to  ]ire|iaration 
of  a  plan  for  submisvion  to  .Mr.  HiKiver. 

.■\  committee  to  consider  the  (|nestion 
was  made  up  of  the  following:  I.  Rus¬ 
sell  N'onng,  ll'ashiiiiiloii  Shir,  chairman; 
P.yron  Price,  .\ssociateil  Press;  (ieorge 
R.  Holmes,  International  .\’ews  Service; 
Ravinond  Clai)iK-r.  United  Press;  Rich¬ 
ard  \'.  Oiilahan,  A’cre  )'ork  Times;  Le¬ 
roy  T.  X’ernon,  Chieiuio  Ihiily  \'r7vs; 
Russell  Kent,  Hirmiiitihtim  .Vere.r.  and 
Iiresident  of  the  National  Press  (‘lub; 
I.  l-'red  Kssary,  Unllimorr  Sun;  John 
I..iink-rt.  chairman  of  the  standing  coni- 
mitt<-e  of  corresjx indents.  U.  S.  Capitol, 
and  .Vi-rt-  ]'nrk  llernlii-Trihune. 

The  naming  of  Price.  Holmes  ami 
Clapper.  chi(-fs,  respectively,  of  the  A. 
P..  I.  S..  and  U.  P.  Washington  bu¬ 
reaus,  and  Mark  .Sullivan  was  at  the 
siiggi-stion  of  the  White  House.  Oula- 
ban.  X’ernon  and  Kent  were  namrsl  by 
Mark  Thistlethwaite,  acting  on  request 
of  Russell  X’onng. 

Ibis  committee  met  at  the  National 
Press  Club  XX'eilnesday  night  and  after 
three  hours  of  heated  discussion  agreed 
on  a  tentative  plan  to  suggest  to  Mr. 
Hoover  which,  while  in  no  way  unani¬ 
mous.  app<-ared  to  mt-et  with  the  least 
opixisition.  .Ml  eh-ven  memkrs  of  the 
committee  att(-nd<-<l.  except  Mark  Sulli- 
\an.  who  submitt(-d  written  im-moranda 
of  his  views. 

riu-  Committee  had  receivi-d  woril  from 
the  XX’hite  House  that  the  P-esident 
wished  it  to  pass  on  the  (|nalifications  of 
all  corresiKindents  to  k-  admitted  to  the 
conferences  with  the  Pn-sident  ;  that  it 
wa-  desirerl  that  a  set  of  rules  k-  suh- 
mitterl  by  the  committee  to  govern  the 
conferences,  and  that  the  committee  un¬ 
dertake  to  punish  violations  of  the  rules 
set  down  by  tk-  committee  by  am  re- 
IMirter. 

There  was  distinct  and  frankly  pro- 
nouiict-«l  opposition  on  the  luirt  of  several 
memk-rs  of  the  committ«-«-  to  having  the 
Washington  corresjx indents  fix  rules  for 
their  ow-n  government,  and  for  obligat¬ 
ing  the  committee  to  mete  out  punish¬ 
ment  for  infractions  of  the  rules  which 
it  had  itself  drawn  up. 

.'several  of  the  leaders  took  the  view 
that  inasmuch  as  the  conferences  were 
the  President's  own,  and  that  kTause  hi- 
conld  receive  or  bar  anyone  at  them,  he 
himself  should  draw  up  the  rules  to  gov¬ 
ern  them  and  fix  the  methorl  to  k-  fol¬ 
lowed  towards  those  violating  the  word 
or  spirit  of  the  rules. 

The  committee,  after  three  hours’  spir¬ 
ited  discussion,  agreed  to  undertake  to 
fix  the  oualifications  of  newspajK-r  men 
who  should  attend  the  c«hi ferences  with 
the  President  twice  a  week  at  the  XX  bite 
House,  but  decidi-<l  to  insist  that  Mr. 
Hixiver  should  fix  the  rules  to  govern 
his  own  conferences.  The  committee  also 
(let  iderl  to  insist  that  the  President 
should  himself  imixise  whatever  jK-nal- 
ties  are  meted  out  for  violations  oi  the 
rules  to  k-  adopted,  with  a  recommenda¬ 
tion  that  k-fore  final  decision  is  reached 
the  ca.se  shall  k-  submittt-<l  to  the  \X  bite 
House  Correspcindcnts’  .Ass<Kiation  for 
approval. 

It  is  the  intention  of  the  committee  to 
recommend  to  the  President  that  <|uali- 
fications  for  attendance  at  XVhite  House 
conferences  shall  k  liasically  the  same 
as  those  governing  the  Senate  and  House 
press  galleries,  with  the  modification  that 


each  rejxirter  take  a  pledge  that  the 
news  obtained  from  the  conference  shall 
be  only  for  use  in  newspajK-rs  and  not  to 
k  supplied  to  brokerage  houses,  ticket 
services,  or  other  commercial  units. 

The  rules  governing  the  Senate  and 
House  press  galleries  provide  that  those 
.idmitted  shall  serve  only  newspapers 
taking  daily  reports  by  wire,  and  that  no 
member  shall  serve  any  other  interest  or 
be  personally  interesterl  financially  in  any 
legislatiiMi  k-fore  U<ingress. 

The  committee  agreetl  to  the  proposal 
which  came  from  the  XX'hitc  House  that 
.'idmissiun  to  the  President’s  conferences 
should  be  restricted  to  those  holding 
Uapitol  press  gallery  cards  and  also  cards 
of  identification  to  k-  issued  by  the 
XVhite  House  Correspondents’  .‘\s.socia- 
tion  to  kma  fide  newspajH-r  reixirtcrs 
serving  no  other  interests. 

The  newspaper  correspondents  apiiear 
unanimous  in  backing  up  the  staiul  of 
the  XX’hitc  House  and  the  corrcsixuulents’ 
committee  that  admission  to  the  confer¬ 
ences  with  the  1‘resident  should  by  all 
means  be  limited  to  rejxirters  serving 
only  newspaiK'rs,  atul  that  all  “tipsters 
should  k  barred.  This  innovation  would 
bar  20  or  .M)  men  who  have  ken  am- 
stant  attendants  at  the  conferences,  it  is 
klieved,  but  would  be  of  great  help  to 
the  newspaper  rejxirters  kcause  the 
President  would  enjoy  a  freedom  of  ex¬ 
pression  that  has  often  k-en  lacking  in 
the  past. 

It  is  expected  that  the  corres|x indents’ 
committee  will  k-  successful  in  working 
out  with  Presitlent  Hoover  a  pla*’  for 
handling  the  news  at  the  conferences  in 
three  types:  (1)  Direct  quotes;  (2)  in- 
flirect  (piotes  and  (.4)  statements  made 
by  the  President  not  for  direct  or  indi¬ 
rect  quote,  but  onlv  to  furnish  the  re- 
p<irters  with  authoritative  back -ground 
for  an.vthing  they  may  write  without 
giving  the  XX  bite  j  louse  as  the  sottree  of 
information. 

This  is  in  general  principle  the  sys¬ 
tem  Mr.  Hixoer  observed  in  his  con- 
f<rences  with  the  press  while  serving  as 
fo<id  a<lministrator  during  the  XVorhl 
XX’ar.  It  worked  rathef  well  then,  but 
the  expressions  of  the  focul  administra¬ 
tor  if  incorrectly  handled  coidd  not  work 
the  havoc  that  improper  use  of  state¬ 
ments  by  the  President  might  bring 
akiut  in  national  or  international  rela¬ 
tions. 

The  correspondents’  committee  was 
ready  to  meet  with  the  President  Thurs¬ 
day  to  go  ov<  r  the  entire  situation  in 
the  klief  that  Mr.  Hoover  wisherl  to 
have  the  sitiiaticm  cleared  up  kfore  his 
next  scheduled  conference  with  the  cor- 
resixuidents  on  Frida.v  afternfxm.  Ihit 
Xir.  Ibxiver  was  so  overwhelmed  with 
th<-  multitud«-  of  matters  that  engaged 
his  attention  right  after  he  to«ik  charge 
at  the  XV'hite  House  that  the  meeting 
with  the  corresixmdenfs  was  put  off  for 
a  few  days. 

I’he  XX’ashington  correspondents,  as  a 
kxly,  are  distinctly  pleas«-d  with  Presi- 
fU-nt  Hfx^iver’s  expressed  desire  for  “fur¬ 
ther  development  of  the  XX’hite  Hous«- 
conferences.”  and  his  expressed  inclina¬ 
tion  that  he  "wouhl  k-  glarl  to  see  any 
of  you  from  time  to  time.” 

The  attitude  of  the  leading  XX’ashing¬ 
ton  correspoiulents,  in  regarrl  to  the 
changes  suggested  by  Pr(-sid»-nt  Hoover 
to  govern  the  XX’hite  House  conferences 
with  the  press,  are  generally  expressed 
in  interviews  with  four  of  them,  which 
follow : 

J.  Fred  Kssary,  chief  of  XV’ashington 
bureau  of  lUihimnre  Sun:  “President 
Hoover’s  projKisal  to  somewhat  iinlimkr 
his  press  conferences  and  particularly 
his  evident  willingness  to  make  himself 
accessible  to  newsjtaper  corresiKindents 
entitle  him  to  applause,  and  I  the  more 


eagerly  applaud  k-cause  I  was  among 
tho.se  who  felt  and  voiced  disapiHiintnient 
in  his  attitude  toward  the  press  during 
the  period  <if  the  campaign  and  later. 
Nor  do  I  recant  anything  that  has  k-en 
previously  printed.  1  am  inclineil  to 
think  those  publications  have  had  a  re 
laxing  influence  upon  him.  He  now 
has  asked  us  for  co-operation  in  working 
out  a  satisfactory  relationship.  XX’e  will 
freely  and  enthusiastically  co-operate 
with  him.  In  that  connection,  however, 
1  insist  that  he  shouhl  fix  the  rules  of 
his  conferences,  whether  tir  nut  they  in 
volve  a  degree  of  censorship  and  th.it 
he  should  iinixise  such  |K-nalties  for  vio 
lation  of  those  rules,  as  may  k-  in  ordei . 

1  see  no  reason  why  any  committee  oi 
corresiKindents  should  do  either  of  thosi- 
things.” 

Robert  .Mien,  meinkr  Washington 
bureau  the  Christian  Science  Monitor 
“President  lliKiver’s  indicated  desire  to 
amplify  and  extend  the  XV'hite  House 
press  conferences  is  extretnely  hearten¬ 
ing.  It  was  a  most  auspicious  beginning 
for  his  administration.  Certainly  tlic 
need  lor  such  an  improvement  has  been 
long-standing.  ,Xlso,  it  is  no  easy  prob¬ 
lem.  The  interests  and  conditions  in 
volved  are  varied  and  complicated.  Hut 
that  Mr.  Hoover  is  genuinely  sympa 
thetic  to  the  project  is  in  itself  the  great 
est  kind  of  encouragement.  It  seems  to 
me  that  an  essential  factor  in  this  en¬ 
deavor  is  a  courageous,  intelligent,  and 
high-minded  committee  to  represent  the 
press  iKiint  of  view.  A  committee  com¬ 
posed  of  such  reixirters  will  k  able  to 
serve  not  only  their  profession  and  the 
public,  but  Mr.  Hixiver  as  well.  A  com¬ 
mittee  of  such  representatives  by  stead¬ 
fastly  upholding  the  interests  of  the  press 
will  inevitably  uphold  those  of  goo<l  gov¬ 
ernment  and  the  Presideney.” 

t’arl  I).  Ruth,  Toledo  Blade :  “Mr. 
lIiKiver’s  relations  with  the  press,  I  am 
confident,  are  going  to  disapiKiint  those 
who  have  k-en  predicting  that  either  he 
wotdd  discontinue  the  XXTiite  House  press 
conferences  or  would  make  the  contacts 
so  difficult  as  to  render  them  practicall.v 
useless.  His  first  confi-rencc  demon¬ 
strated  that  he  is  fully  alive  to  the 
mutual  convenience  and  necessity  of 
these  nuxliums  of  communication.  Nat¬ 
urally  he  is  anxious,  for  the  protection 
Ixith  of  himself  and  the  newspaper  men, 
that  there  k-  no  abuses  of  the  privilege# 
which  the  latter  enjoy  in  thus  obtaining 
first-hand  his  opinion  on  current  ques¬ 
tions.  KxfK-riences  in  the  past  amply 
justify  his  concern  in  this  regard.  It 
rules  are  proimdgateil  governing  admis¬ 
sion  to  the  conferences  and  the  discip¬ 
lining  of  any  who  may  violate  the  ciHi- 
ditions,  I  am  sure  the  correspondents 
will  accept  them  as  Ix-ing  as  much  in 
their  own  interest  as  in  the  President’s.” 

XX’ilbur  S.  l-'orrest,  .Vnci  I’orfc  Herald 
Trihune  Bureau:  Mr.  Ibxiver’s  plan  to 
likralize  the  press  conferences  at  the 
XX’hite  House  in  such  manner  that  there 
shall  k-  closer  understanding  k-tween 
himself  and  the  XV'ashington  corresixitid 
ents  is  an  excellent  k-ginning.  There 
arc  ofti-n  times  when  placing  the  words 
of  the  Presid<-nt  k-tween  quotation 
marks  is  not  otdy  protection  for  the 
President  himself  but  a  Ikkiti  to  the  cor 
respoiidi-nt  who  would  rather  have  it  that 
way  to  make  what  he  writes  more 
authoritative.  There  are  times  when  the 
President  does  not  want  to  k-  quoted 
either  directly  or  imiirectly.  The  Wash¬ 
ington  corrcspoTidents,  I  am  certain,  will 
ciKijK-ratc  with  him  to  the  limit  in  this. 

“Under  the  ohi  system  of  ‘White 
House  spokesman’  and  other  subterfuges 
to  hide  the  fact  that  the  President  siKike 
face  to  face  with  the  correspondents 
twice  weekly  then-  was  confusion.  Mr. 
Hoover,  it  seems  to  me,  has  gone  about 
it  very  wisely  to  attempt  something 
kttcr  in  which  there  can  k  no  subter¬ 
fuge  or  confusion.” 
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SENATE  HEARS  CHARGE  THAT  POWER 
INTERESTS  ARE  BACKING  NEW  DAILY 

Senator  Norris  Reads  Letter  Written  by  Frederick  I.  Thompson 
Declaring  Utilities  Interested  in  Mobile  Press 
Planned  by  R.  B.  Chandler 


WASHINGTON',  D.  C..  March  7.— 
(Jharj:cs  that  the  new  Mobile  (Ala.) 
Press,  the  orKanizatioii  «t  which  was  an¬ 
nounced  in  KniToR  &  I’l  Bi.isiirJi  on 
March  2,  was  created  hy  jiower  interests 
were  made  in  the  Senate  on  I'eh.  2h,  hy 
Senator  (7ef>rRe  \V.  Norris  of  Nebraska, 
upon  the  authority  of  a  letter  written  hy 
Frederick  I.  Thomi)son,  i)ublisher  of  the 
Mobile  Hetfisler  and  Snos  I  lent  and  the 
Montgomery  Journal  am!  Times. 

The  incident  develo]H-<l  followinp  full 
reports  in  the  Thompson  paiK-rs,  written 
by  their  WashiiiRton  corresimndcnt, 
Hubert  I’auRhn,  of  the  testimony  of 
Leon  C.  I'radley.  .^laliania  jHiwer  i»rop- 
aRandist,  before  the  I'ederal  Trade  Com¬ 
mission. 

Senator  Norris  read  to  the  .Senate  ac¬ 
counts  of  the  h'efleral  Trade  ( 'ommis- 
sion  investiRation  of  public  utilities  writ¬ 
ten  by  Mr.  BauRhn,  includitiR  Mr. 
Bradley’s  Ixjasts  of  the  ease  with  which 
he  Rot  material  publishe*!  in  most  of  the 
AlalKima  newspapers,  an<l  al.s«)  admis¬ 
sions  that  the  Thompson  pajK'r.s  would 
publish  none  of  his  propauanda.  These 
dev<‘lo]>ments  have  previ'iusl\  In-en  re¬ 
ported  fully  by  Mkitor  \  I’riti.isiiKR. 
Senator  Norris  then  said  : 

“,Mr.  President,  Roine  t>ack  aeain  to 
these  iiajK-rs — the  Thuiniisun  papers — the 
fmir  of  them  in  .-Mabaina  that  were  con¬ 
demned  by  the  power  trust  tn'caiise  the\ 
refu.sed  to  publish  tlieir  material,  four 
newsjKiiHTs  that  br.ively  stiHKl  up  for  the 
riRhts  of  the  |K-o](le,  ami  relusetl  to  Im' 
controlle<l  by  thi.-,  propaR.inda — they  h.id 
a  newspa|KT  in  .Mobile;  and  here  is  a 
letter  siiowiiiR  how,  when  the  ixnver  trust 
were  not  able  to  handli-  this  paper  in 
Moliile  as  they  h.tndleil  the  papers  named 
in  other  cities  aiHl  other  jilaces,  they 
started  out  t<j  publish  .i  new  pajKT  in 
Mobile. 

"Here  is  a  letter  written  tri  IIulH-rt 
BauRhn  by  Frederick  1.  Thompson,  who, 
as  I  understand — and  aRain  I  shall  Ik- 
Rlad  to  Ik;  corrected  if  1  am  wtihir — 
is  »Kie  of  the  owners  or  inanaRers  of 
these  se>-ralle<l  Thompson  pajM-rs  in  Ala¬ 
bama  I  want  to  read  the  letter." 

The  letter  said : 

“I  do  not  wish  to  iK'rsonally  jiass  in¬ 
formation,  but  you  are  at  |K-rfect  lilierty 
to  use  me  as  your  authority  for  the 
statements  made  to  you,  which  you  can 
C<jnvey  to  any  one  you  desire,  that  the 
situation  is  this ; 

“lmine<iiately  followiiiR  the  ilevelop- 
meiit  liefore  the  Feileral  'I'rade  Commis¬ 
sion,  with  which  you  are  familiar,  that 
Thomas  \V.  Martin,  president  of  the 
Alabama  F’ower  Comi»aiiy,  had  secretly 
employed  a  professor  of  economics  of  the 
Uni  versity  of  .\labania  without  e\en  the 
knowledRe  of  the  pr»  siilent  oi  the  Uni¬ 
versity  himself ;  and  the  testimony  of 
Leon  C.  Bradley,  the  profiaRandist  of 
the  Alabama  Power  (.'ompany  that  he 
could  Rct  e<litorial  matter  in  the  /iinning- 
ham  .\etes  without  lea\inR  hi^  olVice,  and 
that  he  obtaiiusl  75  different  articles  in 
the  Montgomery  .hlierttser  in  one  year, 
but  that  he  could  not  Ret  hi'  matter  in 
the  ‘Thomi»son  newspaiM-rs.'  LiRan  Mar¬ 
tin,  brotlur  of  '1  honias  W.  Martin,  an<l 
Thomas  Martin  himself,  workiiiR  throURh 
Thomas  M.  .Stevens,  an  attorney  of 
Mobile  who  diK-s  IcRa!  work  for  them 
aiul  I).  P.  P.estor,  a  direxMor  of  the  i>ower 
company  and  presiilent  of  the  I'irst  Nat¬ 
ional  Bank  of  Mobile,  with  T.  K.  jack- 
*mi.  vice  jiresident  of  the  Alabama  I’ower 
CVmipany  prf»ceedcd  to  orRanize  to  pub¬ 
lish  a  newsiiaper  in  Mobile. 


VRGE  THAT  POWER  K.”f. 

CKING  NEW  DAILY  (  handler,  former  president  and  business 

_  manaRer  of  the  Birmingham  (Ala.) 

.  ,  r-  1  •  1  1  'T'l-  '‘"‘1  1^'lt  publisher  of  the  hreen- 

itten  by  Frederick  1.  1  hompson  ^  -  ^  I’ledmont,  was  mentioned 

rested  in  Mobile  Press  as  publisher  of  the  proposed  newspaper, 

R  r*!.  ^1  of  Press,  announced 

D.  Chandler  publication  in  .Vpril. 

-  In  the  announcement  in  Editor  & 

By  GEORGE  H.  MANNING  Prm.iSHKR.  it  was  stated  that  the  new 

WftfthiiiRton  Correspondent,  Editor  A.  Publisher  pclper  Is  b,icked  b\  a  Rroup  of  NIobile 

,  ,  _  ,  ,  c  ■  1  •  .  .  .  .  business  and  civic  leaders  includiiiR  the 

•U  '■cmaminR  hna.^.al  uisti  ut.on  ,,rofessional.  an.l  bank- 

iuc^^  Mobile  (AVa.)  m  .Mobile,  the  Mobile  National  Bank,  interests,  init  no  mention  was  made 

1)11  of  which  was  an-  whose  president  is  W  .  1..  layhir.  ^  uower  connections 

&  Pi  Hi.i.'iiiJt  on  -These  bankers  h:.d  initial  meetiuRs  m  , ^ 
:1  by  power  interests  the  Hrst  .National  Bank  bnikhiiR  with 

mate  on  1-eb.  21).  by  R.  B.  (handler  .  t  I  irmmRham.  who  is  y, ,Ala.)  Advertiser.  re- 

Norris  of  Nebraska,  known  to  represent  the  interest  ot  .Mar-  ,,,  some' of  .Mr.  Bradley’s  iK.asts 

tins,  identifusl  with  the  .Malwma  lower  },y  Senator  Norris  in  the  previous 

( ompany  as  president  and  as  Reneral  The  iiortion  of  the  letter  read 


counsel.  h'ollowiiiR  this  orRanization  to 
proceixl  with  the  jdans  for  lauiichiiiR  the 
new  newspajH'r,  these  bankers  sent  for 
and  calleil  on  various  merchants  in 
Mobile,  to  whom  they  a<lvance<l,  in  sea- 


s|)eech.  The  jiortion  of  the  letter  read 
by  Senator  Norris,  with  his  comments 
upon  it.  and  also  with  a  comment  in¬ 
terjected  by  Senator  J.  Thomas  Heflin 
of  .Mabama.  follow ; 

"There  is  not  a  line  in  the  testimony 


son,  the  current  accomm.Klations  accorded  q  Bradley  to  sustain  your  re¬ 


merchants  by  banks.  It  is  of  specific 
information  that  they  forced,  to  what 
extent  of  threat  I  do  not  know,  certain 
merchants  aRainst  their  will,  to  agree 
to  a<lverli'e  in  the  p.ijK-r  >et  unborn,  at 
an  advertisinR  rate  IiiRher  than  that  of 
the  established  pajK-rs. 

".\s  you  know.  I  am  not  interested 
in  the  comiK-tition  that  would  thus  Ik- 
liromotixl.  ('ontrarili .  it  is  felt  by  me 
and  our  iirRanizatioii  that  a  power  com 
pany  orR.in,  under  such  auspices,  woiiM 


cent  charge  on  the  floor  of  the  Senate 
that  ‘editorials’  written  by  Bradley  ap¬ 
peared  fre-ipiently  in  the  Montgomery 
•Advertiser,  at  the  time  when  Bradley 
was  editing  a  bulletin  for  certain  utilities. 
1  am  amazed  that  a  Rentleman  of  your 
responsibile  position  would  comment  so 
indiscriminatiiiRlv  on  the  testimony  of 
Bradley. 

‘"Neither  Bradley  nor  any  other  out¬ 
side  man  evr  wrote  an  eiiitorial  for  the 
.\dvertiser  concerniiiR  utilities  There 


serve  to  reemphasize  the  character  am!  is  not  a  line  of  testinioiiv  in  P.radlev's 


indeiM  inleiice  of  our  new  spajiers.  their  statemeiil  w  hich  even  indicates  that  edi- 
freedoin  from  invi.'ible  ainl  corrupt  Cor-  torial  jiropaRaiida  was  i-ver  printed  by 
porate  control,  and  in  the  long  run,  be  Advertiser.  We  have  a  feature  calleil 

of  siib'tantia!  a'lvaneenient  to  our  news  '["1,^.  (•.(..^inR  'Ihroiig'  in  which  inter¬ 
paper  projHTties.  views,  personal  sketches,  and  soinetimes 

“But  it  is  obiiou'li  a  fact  that  the  miscell.ineoiis  information  are  jirinted. 
issue  raised  is  one  of  broad  national  con  \t  one  time  T  he  Passing  Throng  ap- 
r<-rn.  It  is  umlerst.nidable  how  in  some  |K-ared  on  the  editorial  page,  but  not  as 
smaller  fields,  or  even  fuTils  larger  than  editorial  iiMiter :  it  harl  no  relation  to 
Mobile  where  there  was  a  publisher  editorials  tlii-n,  .md  has  none  now,  when 
who  Sought  honestly  and  in  best  judg  i|  is  ll••in•,>  iirintefl  elsewhere  in  the  paiKT. 
ment  to  run  an  indeiK-ndint  newspaiHT  From  time  to  tim»  TTie  Passing  Throng 
and  serve  the  jiublic  rather  thati  a  private  did  ipiote  stuff  from  Bradley's  'hulletin,' 


interest,  that  he  might  lie  subjecte*!.  by 
threat  of  romiMtition,  because  he  vviiuld 
not  Ih'  fin.incially  strong  enough  to  resist 
it.” 


but  alwavs  with  credit  to  that  publica¬ 
tion.  as  reference  to  our  tiles  shows. 

“Receiitlv  we  reiirinteil  a  considerable 
mimlK-r  of  these  innocuous  pii'ces  of 


BRITISH  NEWSPAPER  OWNER  VISITING  U.  S. 


^illi.'im  Harrison,  rhairnian  of  United  Newspapers.  I.td..  owners  of  ihe 
London  Daily  ('.hrnnivlf  group  of  papers,  photographed  us  he  arrived  in  this 
eounlrv  reeenlly  with  Mrs.  Harrison  on  the  Berengaria. 

WIBUI.AM  H.XRRISON,  owner  of  plover  of  lalvir  in  the  British  Isles,  cm- 
thc  Inveresk  Pai>er  (  ompany,  an  ploying  32,fff)(J  persons  in  his  various  en- 


F.nglish  concern,  and  chairman  of  the 


He  ac(|tiired  the  Inveresk  Pa- 


London  Daily  Chroniele  group  of  British  tier  (.,ompany  in  1922  with  a  number  of 
ncwspaiKTs,  arrived  in  New  York,  March  associates.  The  firm  controls  25  mills. 

5,  and  idans  to  stav  two  weeks.  He  sixike  Ihe  latest  interest  of  Mr.  Harrison’s 


“Mr.  Bestor,  in  addition  to  being  a  5,  and  plans  to  stay  two  weeks.  He  siioke  T  he  latest  interest  of  .Mr.  Harrison’s 
director  in  the  power  company  and  presi-  Igdore  the  .Advertising  Club  of  New  A'ork,  is  the  British  \'egetable  Parchment  Mills, 


dent  ol  the  B'irst  National  bank,  is  March  7.  and  was  entertained  at  luncheon 
recognized  as  one  of  the  large  stock-  at  the  Hardware  (Tuh  by  \V.  T.  He  wart. 


Btd.,  which  is  manufacturing  inire  vege¬ 
table  parchment.  The  Daily  (.TironicR 


holders  in  the  Merchants  National  Bank,  publisher  of  the  Sew  York  Sun,  March  group  was  acquire-d  from  Lord  Reading 


whose  president  is  Mr.  Ernest  F.  Ladd;  6. 


and  these  two  banks  practically  control  Mr.  Harrison  is  the  fourth  largest  em-  years  old. 


last  October.  Mr.  Harrison  is  only  43 


miscellany— none  of  which,  I  IxTicve.  re- 
ferred  to  questions  of  public  p  licy. 
There  was  no  mystery  about  these 
articles;  no  reader  was  deceived  as  to 
their  source.  They  consisted  of  im.scel- 
laneous,  sometimes  rather  interesting 
stuff  of  the  kind  which  has  always  ap. 
jicared  in  newspapers.  Only  an  idiot 
reading  these  articles  could  condemn 
them  as  dangerous  propaganda. 

“Apparently  you  have  tieen  misled  by 
dispatches  written  to  the  Thompson 
papers  by  one  Hubert  Baughn.” 

.After  reading  the  letter  written  by 
Mr.  Bradley  to  Thomas  VV.  Martin, 
president  of  tlie  Alabama  Power  Com¬ 
pany,  boasting  that  there  had  lieen 
“more  than  75  articles  on  the  editorial 
page  of  the  Montgomery  Advertiser"  in 
one  year,  which  were  taken  verbatim 
from  the  utilities  “news  bulletin"  he 
issued.  Senator  Norris  said : 

“Mr.  President,  I  leave  this  dispute 
between  Mr.  Bradley  and  the  editor  oi 
the  Advertiser.  If  75  of  his  articles 
appeared  verbatim  during  the  last  five 
months  in  the  Advertiser,  the  files  of  the 
.Advertiser  and  the  files  of  the  director 
of  the  bureau  of  this  Power  Trust  cer¬ 
tainly  will  show  what  the  facts  are.” 

The  Federal  Trade  Commission  will 
resume  its  investigation  of  public  utility 
propaganda  on  March  13  with  Victor  M 
Hartley  of  San  Francisco,  executive 
secretary  of  the  California  Electrical 
Bureau,  formerly  the  California  Elec¬ 
trical  Co-operative  Campaign,  as  its  first 
w  itness. 

CHANDLER  DENIES  CHARGE 

Declares  No  Corporation  Holds  Any 
Stock  in  New  Mobile  Press 

(liy  Tetegraph  to  Edito*  &  Publisiifsi 

Moliii.K,  Ala.,  March  7. — R.  B.  Chand¬ 
ler,  publisher  of  the  Mobile  f'ress.  in- 
formeil  Editor  &  Pi  blisiiiji  tixlay  that 
no  stock  in  the  new  daily  was  held  by  any 
corporation,  as  implied  in  the  address  of 
Senator  Norris.  “The  story  in  Ennoii  & 
Pi'Ki.isHKR  of  March  gives  the  facts  of 
the  Mobile  Press  ownership,’’  he  ileclared. 

Publication  will  liegin  early  in  April, 
he  stated.  .A  downtown  building  has 
iK-en  leased,  and  is  being  remodelerl.  pro¬ 
viding  9.(KK)  square  feet  of  fliKvr  space  im- 
mcxliately.  .A  .32  i>age  Goss  press  with 
color  attachment  has  been  purchased. 

Frederick  Sale,  former  advertising  di¬ 
rector  of  the  Richmond  (\’a.)  Setvs- 
Leader,  has  assumed  charge  as  business 
manager.  R.  E.  Cargill,  formerly  of  the 
Birmingham  (.Ala.)  Post,  has  lieen  re¬ 
tained  as  mechanical  suiierinteinlent. 
Francis  R.  Durham,  Mobile  correspondent 
for  the  Snv  Orleans  Times -Picayune, 
Birmingham  Seu's,  and  Montgomery  .‘Id- 
vert  her,  has  l>een  retained  for  the  news 
staff. 


REPORTER  SEES  CAVE-IN 

Hi*  Evening  Paper  Had  Gone  to 
Preto,  so  He  Wrote  for  Morning 

R.  1..  Brown,  a  member  of  the  eiiitorial 
staff  of  the  Albany  (N.  Y.)  Evenmo 
Sews,  had  news  come  to  him  in  a  force¬ 
ful  manner  Thursday  night  when  he  was 
in  his  apartment.  Brown  was  consider¬ 
ably  sbakcti  by  an  earth  tremor  that  fol¬ 
lowed  the  cave-in  of  several  buildings  on 
the  edge  of  the  excavation  for  a  new 
tiTeplionc  company  office  building  across 
tlic  street  fiom  where  he  lived.  Papers 
and  IvKiks  in  Brown’s  riKim  were  strewn 
over  the  floor  by  the  jar. 

It  all  liaj'jiened  fiKi  late  for  Brown  to 
mak''  an  eiiition  of  his  own  paiH’r.  so  he 
bad  to  cover  the  story  for  the  K  nicker - 
barker  Peess,  tlic  nnTning  ally  of  the 
News. 

PAWHUSKA  DAILY  SOLD 

Richard  Elam  of  Wewoka,  Okla..  this  | 
week  announced  the  sale  of  the  Pmc-  . 
hiiska  (Okla.)  Daily  Joumal-CaDtal  and 
the  Osage  Weekly  Jonnuil  to  \V.  .1. 
(iiffeii  and  .Alan  blasters,  who,  with  their 
associates,  publish  the  Fort  .Madison 
(la.)  Demoerai  and  the  Excelsior 
.Springs  (Mo.)  Standard  and  are  al.so  in¬ 
terested  in  several  other  properties. 
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DAILIES  FIGHTING  THE  PUBUC’S  BATTLES 

Toledo  News-Bee  Saved  City’s  Gas  Consumers  $600,000  a  Year — Worcester  Post  Winning  Electric 
Rate  Reduction — Scranton  Times  Fought  Drastic  Raise  in  Water  Rates 


U  i  NEW'SI’APEIi  sliould  not  only 
be  responsive  to  the  voice  of  the 
community,  but  it  slioukl  I)e  zealous  in 
advfKating  those  things  which  will  con¬ 
tribute  to  the  sound  and  constructive  ae- 
velopment  of  the  city  it  serves.” 

Harold  C.  Place,  editor  of  the  Toledo 
"(0.)  News-Bee,  included  the  above 
statement  in  a  letter  he  sent  out  recently 
to  thousands  of  Toledo  men  and  women 
in  all  walks  of  life  and  all  classes  of 
society.  The  letter  requested  the  benefit 
of  the  citizens’  ideas  and  suegestions  as 
to  what  might  be  done  for  the  improve¬ 
ment  and  development  of  Toledo  during 
the  cf)ming  year. 

That  it  represents  no  idle  theory  on 
the  part  of  the  News-Bee  and  its  editor, 
is  evidenced  by  the  recent  activities  of 
that  paper.  Many  other  editors  are  of 
the  same  mind  as  Mr.  Place,  and  in  nu¬ 
merous  cities  battles  are  being  fought  for 
the  public  by  the  local  press. 

In  the  case  of  the  Toledo  News-Bee, 
a  campaign  this  daily  was  coiuhicting 
recently  ended  in  a  victory  that  has  .saved 
the  gas  consumers  of  the  city  appro.xl- 
mately  $600,000  a  year.  Without  warn¬ 
ing,  the  local  gas  company  had  succeeded 
in  passing  through  a  committee  of  the 
city  council  legislation  authorizing  an 
increa.se  in  gas  rates  on  household  con¬ 
sumers  while  lowering  them  on  industrial 
users  as  well  as  an  increase  from  75 
cents  to  95  cents  in  the  readiness-to- 
serve  charge.  The  ordinance  would  have 
permitted  the  company  to  mix  artificial 
and  natural  gas  without  any  guarantee 
as  to  the  number  of  heat  units  per  cubic 
fi>n  the  gas  should  contain. 

riie  News-Bi-e  immediately  took  up 
the  light  in  hehalf  of  the  household  gas 
consumers,  numbering  alxnit  72.0(H»  in 
that  community,  and  with  editorials  and 
news  stories  laying  hare  the  sittiation 
cnite.sted  the  passing  of  the  legislation. 

"Ue  not  only  objected  to  the  raise  in 
rates,  but  also  demanded  that  the  gas 
conipany  should  1)C  rerjuired  to  guarantee 
the  quality  of  its  gas  by  s[R‘cifying  the 
amount  of  heat  units  it  should  contain 
aixl  that  the  gas  output  should  be  subject 
to  regular  city  inspection  for  the  protec¬ 
tion  of  the  consumers,”  Mr.  Place  said. 

“In  one  week’s  campaign  we  achieved 
the  defeat  of  the  ordinance,  when  the 
city  council  as  a  whole  rejected  it  by  a 
rote  of  16  to  1.  Every  one  of  the  coun- 
cilmen  who  had  voted  for  the  ordinance 
in  committee  voted  against  it  on  final 
passage.” 

In  Worcester,  the  Evening  Post,  of 
which  John  H.  Fahey  is  publisher,  has 
(luring  the  last  few  months  been  com¬ 
pleting  a  campaign  to  obtain  the  reduc¬ 
tion  of  electric  light  rates,  and  the  Scran¬ 
ton  (Pa.)  Times,  nublishcd  by  E.  J. 
Lynett  has  been  combatting  a  drastic 
rise  in  water  rates  against  .'W.OOO  peo¬ 
ple  in  the  I^cka wanna  and  Wyoming 
valleys.  The  story  of  the  Times’  fight 
for  the  public  was  told  Editor  &  Pub- 
USHKR  by  Mr.  Lynett. 

“Something  like  70  years  ago,  the 
Scranton  (ias  &  Water  Company  was 
started  with  an  initial  capital  of  $25,- 
000.”  Mr.  Lynett  declared.  “The 
Scranton  family,  founders  of  the  city 
aLvi  founded  the  company  and  owner¬ 
ship  has  remained  very  largely  in  the 
family  for  more  than  three  generations. 
The  company  treated  the  community  well, 
charging  fair  rates  and  establishing  and 
maintaining  good  mountain  roads  around 
one  of  its  lakes,  the  free  use  of  which 
was  given  to  the  public. 

“The  Spring  Brook  Water  Company 
was  formed  some  50  years  ago  with  a 
small  capital  and  had  been  serving  a  part 
of  the  city  and  a  considerable  number 
of  communities  south  of  the  city  also  at 
rea.sonable  rates. 

“Several  months  ago  along  came  the 
Federal  Water  Service  Company  and 
purchased  the  Scranton  fias  and  Water 
Conqwny,  for  $.50,000,000  and  the  Spring 


Br(.K>k  Water  Company  for  $25.000.tKX> 
in  round  figures. 

"Immediately  after  the  new  company 
took  charge  it  merged  the  two  companies 
into  one  company  known  as  the  .Scran- 
ton-Spring  Brook  Water  Service  t!om- 
pany,  and  followed  the  merger  with  a 
drastic  increase  in  water  rates,  fully 
doubling  the  tolls  which  the  small  house¬ 
holder  formerly  paid,  and  making  an 
even  heavier  draft  upon  some  of  the 
larger  users  of  water. 

".Against  thi^  drastic  advance  in  price 
the  Scranton  Times  waged  a  relentless 
camp.iign,  lK)th  in  its  editorial  and  IcK-al 
columns.  In  addition  to  this,  it  retained 
Clarence  Balentine,  one  of  the  foremost 
lawyers  of  Scranton,  to  defend  the  com¬ 
munities  against  the  advance,  which  we 
defined  in  our  columns  as  a  ‘gouge.’  The 
Public  Service  Commission  of  Pennsyl- 
v.'inia  has  had  the  question  of  this  exces- 
-ive  charge  under  consideration  for  the 
last  four  months.  Still  further  hearings 
are  to  be  held  and  the  case  will  prob¬ 
ably  not  l>e  decided  until  well  along  in 
the  nresent  year.” 

This  same  trio  of  jxipers  has  not  been 
content  to  champion  one  cause.  The  To- 
le<lo  News-Bee  has  also  jusf  completed 
a  ciimpaign  against  lax  liquor  law  en 
forcement  in  the  community.  This  cam¬ 
paign  extended  over  a  perio<l  of  months 
It  began  with  an  investigation  by  News- 
Bee  rejKtrters  into  the  record  of  the 
munic'p.il  court  which  revealed  the  ex¬ 
treme  leniency  shown  law  violators. 
.Scores  of  otTetvlers  were  bring  let  oft 
tree,  others  were  being  sentenced  in  court 
and  having  their  punishment  remitted 
afterwanls,  through  the  tnedium  of  snii 
plemental  ortlers,  while  dr>/ens.  sup 
jtosedly  committed  to  jad  ne\»-r  reached 
there. 

“Iti  .1  mtmber  of  flagrant  ca-es,’’  Mr. 
Place  explained,  “the  judges  had  thun¬ 
dered  from  the  I>ench  in  oratorical  de 


tense  of  the  majesty  of  the  law,  while 
'Us(iendiug  stiff  fines  and  jail  decrees 
thntugh  supttlemental  edicts. 

"Our  exixisition  of  conditions  brought 
about  an  investigation  by  the  municipal 
commission  on  puhlicity  and  efiiciency 
anil  its  rei>ort  substantiated  our  conten¬ 
tions  in  every  detail.  Then  the  state  de¬ 
partment  charged  with  the  enforcement 
of  prohibition  became  interested  and 
asked  the  News-Bee  for  the  assistance  of 
its  reporters  in  conducting  a  .still  more 
searching  investigation.  The  scope  of  this 
investigation  widened  until  it  included  the 
office  of  the  county  commissioners  who 
were  granting  wholesale  parole  of  pris¬ 
oners  and  the  county  prosecutor’s  office 
which,  we  found,  was  refusing  to  pro.se- 
cute  padlock  cases.  The  report  of  the 
state  agents  was  taken  before  (iovernor 
1  lonahey  and  just  as  ouster  or  impeach¬ 
ment  proceedings  appeared  imminent 
there  was  a  quick  capitulation  on  the 
I>art  of  all  the  public  officials  involved. 
Tbe  results  of  our  campaign  were  as 
follows : 

"1.  Municipal  judges  agreed  to  aban- 
done  issuance  of  supplemental  orders. 

“2.  The  countx  commissioners  prom¬ 
ised  to  grant  no  paroles  without  thor¬ 
ough  investigation  and  then  only  in  ojicn 
sessions  and  with  the  aiqiroval  of  the 
judges. 

".5.  Secret  sessions  of  the  countv  com¬ 
missioners  were  abandoned  and  all  meet- 
int’s  h.i\c  been  thrown  oiicn  to  the 
public. 

"4  The  connt\  i>rosecutor  has  agreed 
to  iiroseciite  p.adlock  cases  vigorously. 

".As  can  be  observed  these  things  con¬ 
stituted  a  sweeiiing  victory  for  our  cam- 
tiaign. 

"List  November  tbe  county  Commis¬ 
sioners,  in  .secret  session,  awarded  two 
county  road  contracts  to  the  highest  bid¬ 
ders  atul  for  .ill  inferior  tyiH'  of  paving 
Tbe\  were  going  to  pave  these  mads 


with  macadam  at  a  price  higher  than 
the  bids  on  concrete  although  the  latter 
is  a  much  more  exjiensive  paving.  The 
News- Bee  unearthed  the  story  and  after 
a  brisk  campaign  forced  the  commission¬ 
ers  to  rescind  the  contracts. 

"'riiere  were  four  bond  issues  before 
the  people  for  approval,  as  well  as  a  tax 
levy  for  the  development  of  the  zoo,  at 
the  last  Novcmlier  election.  These  issues 
were  as  follows :  $5.0(K).(MX)  for  new 

school  buildings;  $2.850.(K)0  for  the  con¬ 
struction  of  a  high  level  bridge  over  the 
-Maumee  river ;  ^,0(X),(KK)  for  the  devel¬ 
opment  of  the  L'niversity  of  Toledo  and 
S5(HI,(KX)  for  an  addition  to  the  court 
house.  The  News-Bee  vigorously  sup- 
|)orted  the  first  three  of  these  issues  as 
well  as  the  zoo  levy.  The  issues  we  stip- 
Iiorted  carried  with  the  exception  of  the 
zoo  project.  The  court  house  issue  was 
defeated. 

"Last  summer  Toledo  became  a  statiem 
on  the  transcontinental  air  mail  lines 
and  to  interest  the  iR-ople  in  the  use  of 
the  air  mail  we  promoted  a  s|R‘cial  Air 
Mail  Day.  In  this  we  had  the  combined 
co-iqR-ration  of  the  postoffice  officials, 
busiue-s  interests  of  the  community  anB 
the  National  .Air  Transport.  We  awarded 
a  trip  to  t'hicago  to  the  girl  responsible 
lor  the  largest  number  of  mail  pieces 
sent  out  on  Air  Mail  Day  and  in  various 
ways  coiicciilrated  the  attention  of  the 
people  on  the  idea  of  sending  a  letter 
by  air  mail  on  the  day  specified.  On  Air 
Mail  Day  more  than  .lO.IXX)  pieces  were 
sent  from  Toledo  by  plane  and  the  inter¬ 
est  stimulated  in  this  methixl  of  com¬ 
munication  resulted  in  a  permanent  in¬ 
crease  in  the  city’s  air  mail  volume. 

"We  campaigned  against  the  evils  of 
professional  bondsmen  and  secured  an 
otlicial  order  from  the  mayor  barring 
them  troni  the  city  hall  and  jiolice  sta¬ 
tion 

"We  made  a  week’s  investigation  of 
the  liK-al  dog  race  track  and  in  a  series 
of  stories  pointed  out  how  the  gambling 
racket  run  in  connection  with  it  was  tak¬ 
ing  thousands  of  dollars  a  week  out  of 
the  piR'kets  of  Toledo  wage  earners  who 
had  the  ihIiIs  considerably  against  them. 
We  ceased  publication  of  all  news  in 
connection  with  the  track  and  refused  to 
accejit  further  advertising  from  that 
source. 

’‘l^ach  year  in  the  interest  of  clean 
athletics  we  award  two  trophies,  one  to 
the  championship  high  school  fiRithall 
team  and  the  other  to  the  championsnip 
high  school  basketball  team.  These 
trophies  become  the  permanent  possession 
of  the  team  winning  the  title  three  times. 

“It  was  the  aggressiveness  of  the 
News-Bee  that  resulted  last  year  in  the 
establishment  of  a  full  time  health  de¬ 
partment  in  the  city  government.  Up 
to  that  time  the  health  director  had  been 
on  a  half  time  basis. 

“Last  fall  we  eliminated  an  evil  in 
East  Toledo  which  had  existed  for  a 
number  of  years.  A  castor  oil  plant  is 
located  there  and  the  spread  of  beim 
chaff,  floating  in  the  air,  had  resulted  in 
more  than  fifty  cases  of  asthma  in  that 
liKality.  Residents  had  protested  to  tlw 
city  and  other  authorities  without  avail. 
They  called  it  to  the  attention  of  the 
News-Bee  and  we  not  only  were  success¬ 
ful  in  forcing  the  company  to  install 
machinery  eliminating  the  evil  but  we 
also  caused  them  to  suspend  operation 
until  the  machinery  could  be  installed. 

“We  are  continually  advocating  care¬ 
ful  auto  driving  and  alleviation  of  the 
traffic  problem  and  each  year  we  siRinsor 
a  careful  driving  week.  Two  years  ago 
Toledo  had  but  one  traffic  light  in  the 
entire  city.  We  began  to  advocate  in¬ 
stallation  of  automatic  traffic  control 
lights  at  important  intersections  and  were 
successful  in  our  objective.  As  a  mat¬ 
ter  of  fact  this  campaign  somewhat 
overreached  itself  because  we  now  have 

( Continued  on  page  78) 


REIGELS’  “BONER”  WON  WORLD  PUBLICITY 


Art  of  Roy  Reigels.  California  football  captain  in  rnniiing  80  yards  in  the 
wrong  direction  giving  Georgia  T'ech  an  opportunity  to  score  in  the  annual 
East-West  game  in  I’asadeiia,  New  A  ear's  day,  was  hiicIi  an  uiiii«iial  and 
amazing  play  that  approximately  l.alMI  news  stories  were  printed  on  the 
“boner,''  according  to  the  leading  cli|iping  bureaus.  This  windowfiil  of 
clippings  repre-ents  2')0.(K)0  column  inches  of  news  printeil  on  the  game 
and  rose  parade.  It  was  crdlecteil  by  H.  W.  Hall,  former  editor  of  the 
Pasadf-nii  MorninfC  Sun  and  now  acting  secretary  of  the  Rose  Festival. 
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N.  Y.  MIRROR  BUYS  16-STORY  BUILDING 
AND  WILL  MOVE  UPTOWN  MAY  1 

A.  J.  Kobler  Pays  $1,800,000  for  Grand  Central  Zone  Office 
Structure  and  Will  Spend  $200,000  Remodeling 
First  Five  Floors  for  Tabloid 


''P  HE  Nnv  York  Daily  Mirror,  former 
Ilearst  tahlokl.  will  move  from  its 
downt<»wn  plant  to  the  (irand  Central 
district  of  New  York  about  May  1, 
when  it  is  expected  to  occupy  the  new 
16-story  building  on  45th  street  between 


The  Hi>ors  alxoe  the  fifth  are  already 
cKCupied  by  business  offices  of  various 
concerns,  who  will  continue  as  tenants 
of  the  Mirror  company. 

Flmory  Roth  was  the  architect  who 
designed  the  building  and  Judis  and 


The  new  plant  of  the  Sew  York  Daily  Mirror,  a  I6-iilory  building  between 
Sei'omI  and  Third  avenues,  in  4.>th  street,  the  heart  of  the  (Fraud  Central  zone. 


Second  aixl  Third  avenues,  purchased 
this  week  by  A.  J.  Kobler,  publisher. 
The  building  was  just  recently  con¬ 
structed  anrl  the  first  five  fiiKtrs  are 
now  being  rcnnidele*!  to  suit  the  retjuirc- 
ments  of  the  <laily. 

The  purcliase  price  was  about  Sl.SfK),- 
006.  and  the  cost  of  alterati<His  will  a<ld 
about  $2(X),000  more  to  this  amount. 
New  machinery  will  l>c  Ixiught  and  in¬ 
stalled  in  the  new  plant,  it  was  stated 
at  the  office  of  the  Mirror. 

The  building  is  150  feet  long  and  100 
feet  deep.  It  is  only  a  few  blocks  from 
the  (jrand  Central  Terminal  and  a 
block  anti  a  half  from  the  (jrand  Cen¬ 
tral  branch  of  the  jx>stoffice.  The  first 
two  strsrics  are  faced  with  copper  and 
equipped  with  large  plate  glass  windows 
across  the  front.  The  press  room  of 
the  Mirror  will  lie  If»cated  in  the  front 
of  the  grouml  flf>or,  making  the  printing 
operation  visible  to  the  public.  The 
business  office  will  share  the  remainder 
of  the  front  part  of  the  ground  flf)or. 
Plaas  for  the  arrangnnent  of  the  re¬ 
maining  space  to  l)e  fKrcupierl  by  the 
paper  have  not  yet  iK-vn  Cfimpleted.  It 
was  stated,  however,  by  officials  of  the 
Mirror,  that  the  pLiiit  will  be  of  the 
straight-line  type,  with  prcxliiction  start¬ 
ing  at  the  top  aiui  continuing  down  to 
the  first  floor 


Silverson  were  the  builders.  The  struc¬ 
ture  received  cf>mmendation  in  the  Janu¬ 
ary  issue  of  the  American  Architect  for 
its  modern  design. 

Since  its  start  in  1924  the  Mirror  has 
occupied  a  five-story  structure  on  h'rank- 
fort  Street  in  the  downtown  section  of 
Manhattan  not  far  from  Park  Row.  Its 
move  to  the  (irand  Central  district  is 
further  evidence  of  the  tendency  of  New 
York  dailies  to  migrate  frf>m  the  old 
Park  Row  district  to  more  central  loca¬ 
tions.  Work  was  recently  started  on  a 
new  skyscraper  building  for  the  Neiu 
York  Daily  Nnvs  f>n  42nd  street  in  the 
(irand  Central  zone,  and  the  Ilerald- 
Tril’une  has  been  occupying  its  modern 
plant  in  40th  street  for  several  years. 


HUNTSVILLE  PAPER  SOLD 

CTiarles  I).  I>ane,  ptiblisher  of  the 
llunisfille  (.Ma.)  Community  Builder 
has  announced  the  sale  of  the  paper  to 
J.  E.  Pierce,  editor  and  publisher  of  the 
llutit.nnllc  Daily  Times,  who  has  sus- 
j)ended  publication  of  the  Cfmtmunity 
Iluilder. 

EDITING  HUSBAND’S  PAPER 

Mrs.  Carrie  M.  Mount  has  succeeded 
her  late  husband,  John  Mo'unt,  as  pub¬ 
lisher  and  editor  of  the  Xew  Carlisle 
(O.)  Sun. 


iEARS  PASS.  BIT  MAILING 
RECORDS  NEVER  CHANGE 


^IMES  do  change,  but  state  de- 
partment  mailing  lists  don't. 

Seventeen  years  ago  Harry  C. 
(iott,  Sr.,  was  a  (Mtlitiral  correspon¬ 
dent  at  the  state  capitol  for  the 
Albany  (N.  Y.)  Times-Lnion. 

Today  he  is  editorial  writer  of  the 
same  paper. 

Hut  the  State  Banking  Depart¬ 
ment  still  sends  its  releases  to 
Mr.  Gott.  and  if  it  has  one  which 
it  deems  especially  important  it 
will  comniunicate  with  Mr.  (FOtt 
at  his  home  through  all  hours  of 
the  day  and  night. 


PICTURE  SERVICES  HIT 
BY  BAD  WEATHER 


Fog  and  Rain  Hamper  Plans  for 
Rushing  Photos  of  Hoover 
Inaugural  to  New  York  by 
Plane - One  Ship  Wrecked 


Heavy  fog  seriously  hamtK-retl  picture 
services  in  rushing  photos  of  President 
Hoover’s  inauguration  by  air  from 
Washington  March  4  and  most  pictures 
were  sent  through  by  train.  It  was  re- 
|x>rted  that  1.1  planes  had  been  rhartere«l 
by  various  organizations  tr)  carry  photo¬ 
graphic  plates,  but  only  two  <tf  them  got 
thr<iugli  to  Newark  airpf)rt  outside  New 
York  ('it>',  and  one  to  Cleveland.  These 
were  engaged  by  Pacific  .Atlantic 
Photos  am!  .Acme  Photo  Service. 

One  plane  flying  for  P  &  .A  was 
wreckecl  in  making  a  forced  landing 
near  Freehold.  N.  J.,  but  the  pilot  was 
not  injured. 

P.  &  .A.  hired  three  plant's  altogether. 
The  one  that  flew  to  New  York  carrietl 
pictures  of  the  preliminary  activities  to 
the  inaugural.  It  left  Washington  at 
IL.T)  a.m.  anti  arrived  in  New  York  at 
1.4.1  p.m.  The  second  plane  with  dark 
rof>m  accommrxlations  was  the  one 
wrecketl  at  Freehold.  The  plane  sched- 
tiled  for  (Teveland  made  a  successful 
flight  but  could  not  proceed  farther 
iH'cause  of  climatic  ctmtlitions.  Pliotos 
of  the  .actual  inauguration  ceremonies 
were  hurried  to  New  York  by  train  and 
|iut  immefliately  on  the  telephoto  circuits, 
as  were  those  carried  by  plane. 

Acme  Photo  Service  also  engage*!  a 
Fairchild  plane  containing  a  dark  r*>om. 
This  plane  left  Washingtfm  at  1.18  with 
plates.  11  minutes  after  HfKiver  took  the 
oath  of  office.  The,  plates  were  devel¬ 
oped  on  the  way  to  Newark  aiuI  the 
plane  lande*!  at  the  airport  there  at  .1.10. 
The  prints  were  rushe*!  to  .Acme’s  New 
York  headouarters  hy  atitf)moI)ile. 

A  feature  of  the  Acme  plane  flight 
was  the  dropping  of  plates  in  a  para¬ 
chute  as  the  plane  flew  over  Philadel¬ 
phia.  W.  R.  Springfield  of  Acme 
Photos  developed  the  plates  on  the  plane 
and  E.  W.  Chandler  was  the  pilot.  Lee 
Trenholm,  representative  of  the  Fair- 
child  Airplane  CfTmnany.  was  also  a 
passenger  in  the  machine. 


PLANNING  ALL-NATIONS’  FETE 

The  Clrt'eland  Press  is  preparing  to 
staee  a  Press-City  of  Cleveland  All- 
Nations  Exposition  in  the  Public  Hall. 
March  18-2.1.  Thirtv-one  group  com¬ 
mittees  are  planning  the  event.  A  coun¬ 
cil  chamber  meeting  to  outline  plans, 
Feb.  27.  wras  addressed  bv  City  Manager 
W.  R.  Hopkins.  Max  R.  0>ok.  promo¬ 
tion  editor  of  the  Press,  and  Therxlore 
.Andrica  of  the  Press  promotion  bureau 
detailed  plans  for  a  souvenir  book  to 
tell  the  story'  of  the  city’s  foreign  born 
groups. _ 

ASSOCIATES  HONOR  REYNOLDS 

William  F.  Reynolds,  advertising  man¬ 
ager  ami  for  45  years  a  member  of  the 
staff  of  the  Brooklyn  Standard  I’nion, 
was  hfinf>rcd  by  his  associates  at  a  din¬ 
ner  at  the  old  Elks’  Hall  in  Rrooklyn 
March  5.  Mr.  Reynolds  was  presented 
with  a  handsome  travelling  bag. 


RUTH’S  LUGGAGE  GAVE 
REPORTER  A  TIP 

Marshall  Hunt  of  N.  Y.  Daily  New* 
Boarded  Florida  Train  Without 
Preparation  to  Find 
"Bambino” 


How  Marshall  Hunt,  of  the  New  York 
Daily  Xcic’s,  discovered  the  whereabouts 
of  Babe  Ruth,  Yankee  slugger,  wa>  told 
recently  in  a  special  article  apiK-aring  in 
the  St.  Petersbuni  (  Fla. »  Evening  Indf. 
I'eiidcnt.  written  by  Jeff  Moshier,  sfxins 
editor. 

It  was  all  a  hunch  that  caused  Hunt 
to  boar<l  a  southlMuiiul  train  in  New  York 
City,  and  follow  a  mysterious  “Mr. 
t  ircen."  .Alabama  bound. 

Shortly  after  the  ball  player’s  wife  had 
met  a  tragic  death  in  a  fire.  Babe  Ruth 
<Ii>appcared  entirely  in  New  York  City. 
Editors  were  mystified  as  to  his  where¬ 
abouts.  Hunt,  with  others,  was  trying 
to  locate  him. 

Going  to  the  Pennsylvania  station  in 
New  York  to  see  a  i»rty  of  friends  off 
for  the  south,  the  Daily  News  irum  saw 
a  negro  porter  carrying  several  huge  fiags 
and  a  set  of  golf  clubs 

Having  traveled  with  Ruth  b«-iore. 
Hunt  was  practically  certain  the  txiggage 
belonged  to  the  baselxill  idol.  He  imme¬ 
diately  called  his  office  and  was  ordered 
to  ‘‘stick  to  it.”  Hunt  didn’t  have  the 
cash  on  him  to  embark  on  a  long  journey. 
Neither  did  he  have  the  extra  shirts  and 
other  necessities,  but  he  got  a  check 
cashed,  and  boarded  the  train  to  investi¬ 
gate  his  hunch. 

Inquiry  of  porters  and  the  Pullman 
conductor  brought  the  information  that 
the  man  in  the  locked  compartment — for 
Hunt  soon  discovered  that  was  the  only- 
place  the  Bal)e  might  be  on  the  train— 
was  a  ‘‘Mr.  Green,”  going  to  Alabama. 
.A  five-spot  slipped  to  the  porter  brought 
the  information,  “wal’  it  might  be  Mr. 
Ruth  and  it  might  mrt  be.” 

Hunt  decided  for  a  .show  down.  He 
fixed  up  a  telegram  for  Ruth  near  Phila¬ 
delphia  and  induced  the  porter  t*<  go 
from  one  end  of  the  train  to  the  other, 
paging  him.  Hunt  frdlowed.  The  porter 
came  to  the  locke<l  comjjartment.  He 
rapped  on  the  door,  and  again  shimted 
his  message.  The  drxtr  opened,  and  Hunt 
beheld  the  Babe  himself.  His  hunch  was 
right. 

The  Rabe  wasn’t  over-cordial  to  the 
sports  writer,  but  Hunt  continued  on 
south  and  broke  the  news  as  to  the  where¬ 
abouts  of  Ruth. 

Hunt  has  remaine*!  in  Florida  covering 
the  Yankees’  spring  training. 


ISSUES  STATISTICAL  DATA 

A  stu*ly  of  the  Tulsa  market  1«5 
been  issuetl  by  the  T ulsa  ( Okla. )  7  nh- 
uiie  in  booklet  frirm  under  the  title, 
“The  Tulsa  Tribune  and  Zone  O.”  The 
bfK)klet  contains  aerial  views  of  Tulsa, 
statistics  on  retail  outlets  in  the  zone, 
the  numlier  aiul  class  of  buildings, 
churches,  schf»Is  and  families  in  Tulsa 
and  many  other  facts  about  the  trading 
area  and  the  Tribune.  .A  large  folding 
map  of  the  Trilnine’s  city  distribution 
is  included.  The  inside  title  page  bears 
photographs  of  Richard  Lloyd  Jones, 
publisher  of  the  Tribune,  and  Arha  J. 
Irvin,  business  manager. 


BUILDING  NEW  PLANT 

Santa  Monica  (Cal.)  Outlook  is 
building  a  new  home  which  will  have  a 
frontage  of  100  feet  on  F*)urth  Street 
and  1.50  feet  on  Rrfiadway.  The  build¬ 
ing  will  be  two  stories  high,  with  the 
provision  of  two  more  stories  to  Ik 
added  when  needed.  The  Outlook  is 
one  of  the  .Sf>uthern  Galifetmia  News¬ 
papers  Associated,  the  group  owned  by 
Col.  Ira  C.  Cfipley.  It  is  published  by 
Robert  P.  Hollidav. 

■ 

-  ( 

SCHOOL  NETTED  LINAGE 

The  second  annual  free  cooking  scho*>l 
staged  Feb.  25-27  by  the  Franklin  (Ind.) 
Star  netted  the  paper  42,000  lines  of  extra 
advertising,  according  to  Davis  O  Van- 
divier,  advertising  manager. 
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MILUS  TELLS  WHY  HE  PICKED  MAGAZINES 

Indianapolis  Agency  Head  Declares  Cost  of  Newspaper  Space  Too  High  for  Home  Furnishings’ 
Campaign — Say  “Left  Out”  Dailies  Would  Induce  Local  Merchants  to  Demand  Their  Inclusion 


MR.  MILLIS’  APOLOGIA 

^pHE  subjoined  ariirle  %*as  sent  as  a  letter  by  Fred  Millis,  head  of  the 
Millis  Advertising  Company,  of  Indianapolis,  to  members  of  the  board 
of  trustees  and  of  the  advertising  roinmittee  in  charge  of  the  home  fur¬ 
nishings’  co-operative  advertising  campaign  under  direction  of  his  agency.  It 
was  dated  Feb.  18. 

Ten  days  later,  Mr.  Millis  conferred  with  representatives  of  the  Bureau  of 
Advertising  of  the  American  Newspaper  Publishers'  Association  and  other 
newspaper  men.  the  purpose  of  the  conference  being  to  place  the  newspaper 
case  before  Mr.  Millis,  who  has  consistently  placed  the  hulk  of  his  institu¬ 
tional  appropriations  in  magazines.  Newspapers  liave  received  whatever 
tie-up  ropy  they  could  sell,  with  the  assistance  of  mats  supplied  to  local 
merchants,  by  the  Millis  agency.  Newspapers  have  also  received  reams  of 
free  publicity  for  various  co-operative  campaigns,  for  free  publicity  in 
newspapers  is  usually  an  important  inducement  olTered  hy  .Mr.  Millis  t<> 
industries  which  he  believes  need  co-operative  advertising. 

Herein,  Mr.  Millis  explains  why  he  does  not  choose  the  newspapers.  No 
reference  is  made  to  the  efforts  to  get  free  from  the  newspapers  the  service 
that  the  magazines  get  card  rates  for,  despite  the  empha-is  given  this  phase  oi 
the  campaign  in  the  advance  prospectus. 

No  reference  is  matle  to  the  prospectus  idea  of  miiltiplyiiig  hy  four  the 
slated  circulations  of  magazines  to  show  their  alleged  number  of  readers, 
while  newspapers,  presumably,  have  no  readers  other  than  the  single  buyer 
of  a  copy.  Duplication,  it  appears,  is  not  ciinsidered  as  a  magazine  factor. 


SINCE  all  of  us  are  now  receiving  a 
pretty  strenuous  bombardment  by  the 
newspapers,  I  am  setting  down  in  this 
letter  a  number  of  factors  that  led  to  the 
adoption  of  magazines  as  the  backbone  of 
the  home  furnishings  campaign.  This 
adoption  had  to  be  made  before  the  ad¬ 
vance  literature  of  the  fund-raising  work 
was  printed. 

\  copy  of  this  letter  is  being  sent  to 
each  member  of  the  board  of  trustees, 
and  to  each  member  of  the  advertising 
committee,  so  that  each  may  be  made 
thoroughly  conversant  with  what  has 
been  done  to  date. 

In  the  contract  which  was  drawn  up 
between  the  national  association,  the 
trustee  bank  and  this  company,  which 
was  passed  in  Novemixtr,  1927,  by  your 
aecutive  board,  it  was  provided  that 
"this  advertising  cam|>aigt)  will  be  con- 
nned  to  nationally  circulating  media  pub¬ 
lished  in  the  United  States  and  to  tie- 
■jp  material  to  be  furni.shed  to  subscrib¬ 
ers.” 

When  one  gets  all  the  facts  at  hand, 
it  is  evident  that  this  major  basic  de¬ 
cision  was  a  most  wise  one,  liecause  it 
would  have  been  im|>ossible  to  finance  an 
effective  national  newspajier  campaign. 

I  am  sure  no  one  will  say  that  news¬ 
papers  are  not  an  ideal  merchandising 
m^iiim  for  retail  store  selling.  Their 
circulations  are  largely  confined  to  the 
delivery  radii  of  their  retail  advertisers. 
They  are  out  today,  with  today’s  news  of 
busine!*s,  as  well  as  all  other  affairs. 
They  are  read.  They  get  results. 

But  it  is  the  mounting  cost  of  news¬ 
paper  advertising  re.siilts  that  is  one  of 
the  basic  reasons  for  this  national  adver- 
ti'ing  campaign.  .Approximately  85%  of 
die  retailer’s  advertising  investment  goes 
into  newspaper  spiice  today.  In  St.  Louis, 
the  newspaper  advertising  cost  has 
worked  up  to  as  high  as  1.1  per  cent  of 
troiis  sales.  As  indicated  by  the  very 
exhaustive  .study,  "Wliy  people  don’t  bu.v 
lumiture”  the  greater  part  of  this  news¬ 
paper  space  is  devoted  to  price  and  terms 
appeal.  The  retailer  is  s|)ending  his 
money  talking  price  and  terms — the  final 
dosing  appeal  in  any  logical  selling  pres¬ 
entation — to  all  the  people  in  his  delivery 
radius,  when  the  investigation  showed 
that  only  8  per  cent  of  the  wometi  ad- 
mitt«l  that  they  Ixuight  furniture  or  fur¬ 
nishings  as  a  result  of  bargain  offers. 
The>'  admitted  that  they  bought  bargains, 
Iwiked  for  them  in  fact,  but  not  until 
’diey  neederl  furniture.  Newspapers  are 
the  ideal  medium  for  price  and  terms 
selling.  That  is  the  way  to  make  them 
pull.  The  writer  was  a  metropolitan 
ntwsiiaper  advertising  manager  for  15 
years,  and  has  been  the  arlvertising  mana- 
ter  of  a  large  retail  furniture  store,  a 
department  store  and  a  chain  of  retail 
musical  instrument  stores,  so  from  a 
tairly  long  day-by-day  experience,  1 
Itnow  it’s  the  "$12.00  value  now  1^.95” 
•ype  of  advertising  that  gm-s  best  in  the 
wwspapers.  Mr.  IVttinger  was  a  depart¬ 
ment  store  advertising  manager,  and  then 
»  newspaper  advertising  manager.  We 
'save  at  least  .K)  ex-newspaper  men  in 
sur  organization.  We  know  that  a  daily 
paper  is  a  newspajier.  The  greatest 
■•ews  one  can  give  about  merchandise  is 
its  price.  The  outstanding  examples  of 
'tores  that  do  not  use  cviintiarative  prices 
tre  exceptions  to  the  rule. 

We  have  an  entirely  different  adver¬ 
ting  problem  in  this  program.  \N’e  are 
iiot  trying  to  sell  Ixsls,  or  rugs,  or  tables, 
if  chairs,  or  kitchen  cabinets. 

We  can’t  make  an  advertising  hurrah 
thout  a  “Knx'hler  Week."  We  can’t 
'Iviw  individual  pieces  of  furniture  and 
‘ilk  about  the  spleiulifl  lines  of  Herkey 
inil  (lay  design.  We  can’t  use  the  f>ld 
price  app<-al  or  the  terms  appeal. 

.  '\’e  are  going  to  make  people  more 
turnishings  ciaiscious.  We  are  going  to 
<11  them  on  the  nee<I  of  furniture  and 
‘Ornishings.  We  are  going  to  sell  them 
**•  fixing  up  their  homes  better.  We  are 


going  to  tell  them  to  fight  the  com|K'ti- 
tion  of  the  corner  that  is  taking  the 
young  folks  out  of  their  homes  by  hav¬ 
ing  homes  that  they  will  Ik'  proud  of. 
homes  that  they  will  delight  to  bring 
their  friends  into.  W’e  arc  going  to  get 
over  the  idea  that  if  one  expects  to  keep 
up  with  the  Joneses,  he  must  have  the 
right  sort  of  home.  We  have  an  idea 
to  sell.  And  idea-selling  goes  liest  in 
a  medium  that  is  more  slowly  read  than 
a  newspaper. 

Our  idea  cannot  lie  put  over  with  a 
picturization  and  a  slogan  as  in  the  "Say 
It  With  inowers"  campaign.  We  have 
to  build  the  idea  more  slowly  in  the  mind 
of  the  reader.  I  am  sure  that  no  one 
will  argue  that  magazines  arc  not  more 
sloA'ly  read,  and  also  read  with  more  of 
an  open  mind  for  new  ideas  than  are 
newspapers.  This  is  particularly  true  of 
a  certain  type  of  women’s  publications. 

Rut  leave  aside  all  argument  as  to 
whether  or  not  newspapers  or  magazines 
are  the  l>esf  medium  for  idea-selling. 
Let’s  .say  they  are  etiiial,  nr  even  that 
the  newspapers  are  lietter,  yet  we  have 
the  practical  problems  of  financing  this 
jirogram  to  consider. 

We  have  found  it  is  impossible  to  use 
market  center  newspapers  and  satisfy 
subscriliers  on  such  a  campaign  as  this. 
We  have  had  exiiericnce  on  this  with  the 
soft  drink  bottlers  and  the  retail  lumber 
dealers.  The  retailer  in  Oshkfish,  Wis.. 
will  not  consider  Chicago  or  Milwaukee 
newspapers  as  newspaiier  advertising  for 
him.  Whether  or  not  one  agrees  with 
me  now'  in  this  statement,  he  will  be 
forced  to  agree  with  me  if  he  ever  gfies 
through  the  experience  of  trying  to  run 
a  newspaper  co-operative  camivtign.  It 
cost  this  company  $180,000  net  loss  on 
the  lumber  campaign  to  find  out  that  it 
could  not  be  done.  Even  the  retailer  in 
a  town  where  there  is  no  daily  newspa¬ 
per.  demands  that  he  luive  the  advertis¬ 
ing  in  his  weekl.v  newspaper.  I  could 
show  you  at  least  .sOO  such  cases,  with 
correspondence  a  half  inch  high  in  each 
case,  where  we  tried  to  mollify  the  man, 
get  him  to  go  ahead  and  pay  his  subscrip¬ 
tion  because  of  the  coverage  be  got  in 
bis  towm  from  newspapers  publisbe<l  in 
some  other  town.  It  just  can’t  be  done. 
Our  shrinkage  in  collections  rai  lumlier 
and  bottlers  is  nearly  three  times  that 
of  our  other  accounts. 

To  run  an  effective  newsivitier  adver¬ 
tising  program  in  a  ncwspat>er  in  each 
town  and  city  in  which  we  have  a  sub¬ 
scriber,  would  take  more  money  than  we 
lielieve  it  would  be  possible  to  raise. 
There  are  1..542  evening  newspapers. 
Outside  of  the  larger  cities,  these  are 
one  to  a  city.  The  total  line  rate  as 
shown  bv  the  last  issue  of  EniToR  &  Prn- 
l.isiirR  is  $81. .sO.  Th.at  means  20.000 
lines  a  .vear  would  cost  $l.tkV).0(X)  for 


the  space  alone.  Twenty  thousand  lines 
will  give  us  a  I.IHK)  line  advertisement 
only  20  weeks  in  the  year.  Supixi.se  our 
schedule  is  to  lie  1,700  lines,  the  size 
that  really  dominates  a  i>age ;  supixise  we 
run  it  every  other  week,  26  times  a  year. 
That  would  cost  $4,(X)2,.kX)  a  .vear  for 
sp.ace  alone.  I-et’s  say  we  can  cut  out 
duplicating  papers,  and  that  the  i>ap<'rs 
we  cut  out  will  |w.v  for  our  art.  mat  and 
plate  expense.  We  just  can’t  raise 
$4.IXX).(XX)  a  year  for  space. 

The  total  per  issue  circulation  of  all 
these  1,.542  evening  newsjiaiH'rs  is  2.1,0.s0.- 
078.  acconling  to  the  same  authority.  We 
find,  however,  that  only  t45  of  these 
newstiajiers  are  memlnTS  of  the  audit 
bureau  of  circulations,  ('ompsire  this 
with  the  tentatively  suggested  magazine 
schedule,  which  will  nvike  a  very  ade 
<|uate  coverage,  in  which  we  have  28.780.- 
.102  per  issue  circulation  in  17  magazines, 
with  a  total  siiace  cost  of  $017.(X)0. 

Magazine  advertising,  taking  every¬ 
thing  into  consideration,  costs  little  more 
than  new.sfKifier  a<l»erfising.  The  rate 
per  line  per  million  circulation  of  these 
evening  newspapers  is  $.1.-10,  .according  to 
.‘standard  Kate  and  Data.,  The  same  rate 
for  the  Saturdiiy  p.x'eninii  Post  is  $-1.0.s. 
It  must  be  remembered  that  our  adver¬ 
tisement  in  the  Post  is  printer!  on  high 
grade  magazine  stock,  while  cheap  news¬ 
print  is  used  in  the  newsjiaiier,  which  .ac¬ 
counts  for  the  difference  Ix-tween  $.1-10 
and  $4.05  i>er  line  jier  million  circulation. 

The  story  mi  morning  newsiwpers  atid 
.Sunday  newspapers  is  alxmt  the  same. 
Daily  morning  newspaiH-rs  have  a  circu¬ 
lation  of  14,6t)6.7.M.  There  are  only  .507 
of  them,  atui  only  2^4  have  auditerl  cir¬ 
culations.  Their  cnmbinerl  rate  is  $.55. .10. 
There  are  .522  Sitnday  new'sp;ijK‘rs.  of 
which  .527  arc  .\.  P>.  ('.  audited.  Their 
total  circulation  is  2.5,%I,087. 

A  thousand  combinations  can  be  m.ide 
from  the  figures  given  you  alxive.  It  is 
evident,  however,  that  dtaninaut  spare 
must  be  u.sed.  and  space  must  be  used  in 
a  newspajier  publishefl  in  the  town  of  the 
subscriber  if  we  arc  to  get  him  to  sub¬ 
scribe,  and  particularly  if  we  are  to  get 
him  to  pay  his  subscrii>tion  after  he  has 
subscribed.  No  matter  what  route  we  take 
we  would  have  to  spend  at  least  three 
times  as  much  money  for  our  ncwsiKip«T 
space  to  flo  anywhere  near  a  covering 
job  as  if  we  went  the  magazine  rrnite. 

Do  not  think  it  woubi  be  possible  to 
get  by  without  going  into  a  newsi>ap<'r 
in  e.ach  town  where  there  is  a  stilisrriber. 
The  newspaper  in  that  town  would  see 
that  you  did  not  get  by  with  it.  He  wiaild 
t>oint  nut  the  fact  to  all  the  subscribers 
in  that  town.  He  would  inspire  letters 
demanding  that  the  newspaper  be  used. 

1  f  the  retailer  did  not  feel  like  writing 
them,  the  newspaper  man  would  h^'rrow 
some  stationery  from  the  retailer,  write 


the  letter  for  him  and  get  him  to  sign  it. 
He  would  induce  the  retailer  subscriber 
not  to  pay  his  subscription  until  he  got 
that  advertising  in  his  piiper.  How  tlo 
I  know  this?  Well,  the  newspaiiers  have 
lieen  doing  this  to  us  for  some  time  on 
two  accounts  that  they  have  alxNit 
wrecked. 

But  supiKsse  we  sakl  we  could  raise 
enough  money  to  do  a  gcHKl  newspaiier 
advertising  job  in  each  town  in  which 
there  is  a  subscrilier.  Which  newspaper 
will  we  use?  All  of  our  figuring  before 
lias  iK-en  largely  on  mie  newspaiier  in  a 
town  or  city.  Get  out  of  Chicago,  New 
York,  Philadelphia,  Detroit,  St.  Louis, 
San  Francisco,  Cleveland  and  one  almost 
invariably  finds  one  morning  i«»iK'r  and 
one  evening  paper,  and  sometimes  two 
evening  papers.  Usually  two  of  these 
iwiiers  arc  alxmt  on  a  liar  as  to  circu¬ 
lation.  The  retailers  will  lie  divided 
among  themselves  as  to  which  paper  to 
use.  Let  us  say  we  are  going  to  use  tlie 
paper  with  the  largest  circulatiim,  no 
matter  if  it  is  evening  or  morning.  Think 
what  would  happen  in  Chicago,  if  we 
Used  that  yard  stick  of  selection.  The 
Chicaffo  DaUy  Xrtes  would  lie  right  after 
the  business.  .A  It  hough  they  <lo  not  have 
the  largest  circulation,  they  are  carrying 
the  furniture  advertising.  Any  iwper  tliat 
is  not  on  the  list  would  Ik'  after  it  at 
once.  They  would  immeiliately  create 
subscrilK-r  dissatisfaction.  It  wmild  he 
imlM>s^ible  to  buihl  on  air  tight  defensible 
list.  7'/n’  hottlr  royol  that  w  fioimt  on 
non'  until  the  rltni'rlean  XnvsfHif>er  Pub¬ 
lishers  .hsocitition,  sendini/  confidential 
bulletins  to  its  nienihers.  tellini}  them  to 
i/et  out  and  tell  the  retailers  not  to  suh- 
serihe  to  this  camf'aiiin  unless  nexvsfia- 
bers  are  used,  is  a  small  whisiier  com- 
IMired  to  the  riot  that  would  go  on  all 
over  the  country  from  the  newspaiiers 
who  were  not  on  the  list.  They  would 
consider  this  campaign  their  diploma  of 
suiH-riority.  The  newspaiier  with  the 
camiKiign  would  use  that  as  its  argu¬ 
ment  to  get  exclusive  local  copy  from  the 
retailers  themselves. 

( )ne  must  rememlK-r  that  ncwsiiaper 
siKice  selling  is  based  on  the  immoral 
principle  of  "if  we  can’t  get  it  (Hirselves 
we  will  fix  it  so  our  com|)etitor  can’t  get 
it.”  Two  of  the  principal  executives  of 
this  company,  Pettinger  ;uid  Mills,  spent 
several  years  on  newspapers.  W’e  know 
from  exiieriencc  exactly  how  newspapers 
ofierate.  If  we  go  the  newspjiper  route, 
two-thir<ls  of  the  newsiiaiH-rs  of  the 
country  would  make  it  their  especial 
liusiness  to  kdl  this  camiaign.  They  may 
not  like  the  mattaaines.  hut  rememl>er  they 
hate  the  coinf'etinii  fiafiers  in  their  own 
lou'ns. 

Rut  this  d<K-s  not  anywhere  near  cover 
all  the  troubles  we  would  be  into.  What 
alxiut  the  rates?  In  some  newsiiapers, 
the  foreign  rate  is  more  than  doulde  the 
az'craiic  merchant's  rate.  In  some  ca.sea 
the  foreign  rate  is  actually  less  than  the 
local  rate.  The  furniture  retailers,  as  a 
rule,  have  the  lowest  rates,  aside  from 
the  deiwrlment  stores.  IVhat  ju.rtifica- 
tion  would  xve  haze  in  fiayina  the  Indian- 
afolis  Nezvs  25  cents  a  line  for  this  ad- 
zrrti.slnft,  zvhen  Taylor  and  Somtrwrs  and 
Hanner  are  fiayinfi  18  cents  a  line.'  The 
Indutna/'olis  Xezes,  and  most  other  mtv.s- 
f’af'er.s,  simply  zi'on't  take  emt  of  tozim  nd- 
Z'erti.sinr/  at  other  than  their  foreu/n 
rates.  ITe  knmv  zvhat  zve  are  talking 
about,  because  zoe  haze  been  trying  for 
a  year  to  get  local  rates  on  our  lumber 
eamfHiign.  It  can't  be  done.  Nor  can  you 
conz  inre  the  retailer  subscriber  that  you 
arc  sf<eiulinii  his  money  zvisely  zvhen  yiru 
f<ay  Ins  local  nezesfafer  from  25  cent 
to  1(X)  per  cent  more  for  the  same  space 
that  he  is  buying  ezrry  zveek. 

W’e  know  we  cannot  bring  this  cam- 
piign  to  a  successful  conclusifiii  if  news¬ 
papers  are  brought  into  the  picture.  Each 
dealer  woiilcl  want  to  know  what  iiaiier 
(Continued  on  page  78) 
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PROMOTER  PLANS  FOURTH  ESTATE  BANK 
TO  “HELP  WRITERS  BECOME  OWNERS’’ 


WILEY  RIDES  INTO  MEXICAN 
REBELLION 

OUIS  WILEY,  business  manager 
of  the  Neu>  York  Timet,  on  a 
trip  to  Mexico  City  as  the  guest  of 
the  embassy,  found  himself  in  the 
midst  of  the  Mexican  rebellion 
March  4  when  his  train  was  de* 
layeil  at  Monterey  for  some  time 
when  its  locomotive  was  comman¬ 
deered  for  military  purposes.  The 
train  was  heavily  guarded  through¬ 
out  the  journey,  although  at  one 
point  delegates  of  the  Revolutionist 
Party  boarded  the  train. 

On  arrival,  Mr.  Wiley  became  a 
reporter  and  sent  a  dispatch  to  the 
Times  telling  briefly  of  his  trip, 
and  of  the  activities  of  Ambassador 
Morrow.  With  a  true  reportorial 
instinct,  he  hastened  the  news 
along  that  Colonel  Lindbergh's 
arm  was  better. 


B.  M.  Goldberger  of  New  York  Says  He  Will  Have  Government 
Teach  Thrift  to  Craft — His  Proposed  Bank  to  he 
Depository 


Applications  to  organize  a  he  has  never  ap 
“Fourth  Estate  Bank  and  Trust  bar.  He  says 
Company  of  New  York”  was  placed  in  banking  busine: 
the  hands  of  the  New  York  State  super-  banking  family, 
intendciit  of  banks  this  wi-ek  by  B.  M.  Even  the  sit« 
Goldberger,  1038  L/mgwood  avenue.  Bank"  has  bee: 
New  York  city,  prrjmulgator  of  the  enter-  the  Bronx,  in  tl 
prise.  More  than  one  million  dollars,  he  wood  avenue  i 
claims,  have  been  subscrilx^  for  the  or-  approximately  t 
ganization’s  stock  which  is  to  l»e  issue<l  Square.  <  ioldbc 
when  and  if  the  project  is  legally  char-  this  section,  in  ; 
tered.  Mr.  Goldberger  is  a  remarkable  ccxitaining  one 
individual,  thredthing  with  energy  and 
amazingly  conscious  of  the  fact  that  he 
once  was  in  the  daily  newspa|K-r  bu^iness. 

Circular  letters  soliciting  subscriptions 
for  stock  have  been  rcceivofl  from  .\lr. 

Goldberger  by  many  nevvspaiK-r  men 
throughout  the  country.  In  these  letters 
tile  projKiscd  organization  is  jiointed  out 
as  a  thrilling  advantage  to  the  newspafier 
profession,  encouraging  thrift  and  prf>- 
viding  a  service  that  has  heretotfirc 
been  totally  lacking.  Xewspai>er  men 
are  most  earnestly  souuht  by  the  pro¬ 
moter  to  take  part  in  his  plan,  although 
“the  honest  manufacturer,  joblnT  or  mer¬ 
chant  will  be  taken  care  of  in  a  liU-ral 
way,"  the  letters  state. 

Interviewed  by  Eiuior  &  Priii.iSHKK. 

Goldberger,  who  appears  almiit  60  years 
old,  was  vague  alwitit  <letails,  but  very 
definite  concerning  the  plausibility  of  his 
plan.  A  nationally  known  editor,  he 
claimerl,  would  lie  prevailed  uimn  to  head 
the  organization  when  he  received  the 
oflicial  stinction  to  »>rgamze.  It  would 
be  impossible  though,  he  said,  to  <livulge 
this  e<litf>r’s  name,  and  the  names  of 
those  who  had  subscrilted  for  the  alleged 
million  dollars’  worth  of  stock.  .Many 
of  these  names,  he  said,  hatl  fteen  sub¬ 
mitted  to  the  sujierintendent  of  banks, 
but  that  the  remaining  many  “who  are 
de  sirous  of  l)ecoming  directors  and  stock¬ 
holders  did  not.  at  this  time,  want  it 
made  public,  because  their  cretlits  might 
be  curtailed  by  banks  with  whom  they 
are  doing  business  if  it  Itecame  knfiwn 
that  they  were  becoming  connectiM  with 
this  new  institution." 

The  central  idea  of  (loldlx-rger's 
•cheme  seems  to  f>c  that  ni  supplying  a 
depository  for  the  newspitper  man’s 
money  where  he  can  save  enough  to  buy 
a  p,apcr  for  himself.  .\s  to  what  means 
will  be  taken  to  make  this  all  jxissible. 

GoldlKTger  is  again  vagtie.  .\  reixirter 
from  one  New  ^’ork  daily,  he  saifl,  had 
told  him  that  a  bank  for  newsiiaper  men 
would  Ik*  impossible,  tiecause  newspaiier 


DAILY  RECORDS  SERVICE 

.\  booklet  was  recently  issued  by  the 
Miniicaf>olis  Tribune  giving  a  summary 
of  its  activities  during  V>27  in  lieluilf 
of  farmers.  The  Intoklet  is  called  ‘‘How 
One  Newspajier  Served  Its  I’ublic"  atid 
was  written  hy  Stanley  Washburn.  It 
was  preparcil  at  the  reiiuest  of  the 
Greater  North  Dakota  .XssiKiation  which 
is  propositig  the  Tribune  as  a  candidate 
for  the  Pttlitzer  Prize  for  the  most  dis¬ 
interested  and  meritorious  service  during 
19J7. 


ENGEL  IN  CANANDAIGUA 

William  C.  l•'.ngel,  formerly  assistant 
national  .advertising  manager  of  the  .S'ynt- 
i  if.tr  (N.  N  .  I  Herald,  is  now  advertising 
manager  of  the  Cauatulaiqua  (X.  Y. ) 
/tdify  Messemjer. 


EDITING  S.  D.  WEEKLY 

Ix-on  -S.  Davis,  assistant  city  editor  of 
the  Sinux  City  (la.)  Tribune,  has  re- 
sigtierl  to  liecome  publisher  of  the  Plank- 
inton  (S.  1). )  Herald,  weekly. 


MRS.  HEARST  ATTENDS  COSTUME  BALL 


.  w  illium  Randolph  Hears!  and  Mr.  Perry  Pyne  of  New  York,  at  they 
appeared  at  the  Whoopee  Costume  Ball  held  in  Palm  Beach  rerently. 


CAMERAMAN  ELUDES 
MEXICAN  POLICE 


Photographer  for  American  Servicet 
Escapes  With  Shota  of  Lindbergh 
Crash  aa  Police  Seine  Cameras 
and  Smaah  Platea 


Despite  a  raid  by  Mexican  police  n 
which  cameras  were  seized  and  plate* 
exposed  to  daylight  to  destroy  negative*, 
picture  services  last  week  succeeded  in 
supplying  photos  of  the  accident  to 
Colonel  Lindbergh’s  plane  at  Valbuena 
flying  field,  Feb.  27,  to  newspapers  m 
this  country  by  air  mail  and  telephoto. 
The  effort  at  censorship  was  made  by 
the  iKilice  as  scxin  as  cameramen  had 
started  to  make  shots  of  the  overturned 
plane,  but  a  photographer  serving  Acme 
Ph>)to  Services  and  Pacific  &  Atlantic 
Photos  escape<l  with  his  plates  and  put 
prints  on  the  .Mexican  air  mail  to 
Laredo,  Tex. 

The  name  of  the  photographer  wa,» 
withlicld  at  hi-.  re<iucst.  it  was  stated  by 
the  idioto  services,  as  it  was  feared  cx- 
p^isure  would  jeop:irdize  his  position  with 
the  Mexican  authorities. 

When  the  prints,  which  had  l«rn 
developed  by  the  cameraman  in  Mexico, 
reached  I^rcdo,  (iordon  Turrentine  of 
XE.-\  Service  who  flew  from  Houston 
in  a  iilanc  engaged  hy  .Acme  through  the 
co-ojicration  of  the  Houston  Press,  took 
his  consignment  aiul  flow  back  to  Hous¬ 
ton,  according  to  l're*I  Ferguson,  general 
manager  of  XE.\  Service  and  .Acmt 
Photos.  Duplicate  prints  were  nuade  for 
the  regular  air  mail  to  New  York  and 
at  midnight  Thursday,  the  27th,  a  plant 
hopiK'd  off  for  St.  Ix)uis  carrying  Iht 
original  prints.  In  St.  I.ouis  the  print* 
were  rushed  to  a  telephoto  slatirm  by 
motorcycle  and  were  sent  out  to  all 
telejihoto  points. 

.\ccording  to  Mr.  Ferguson,  the  plane, 
piloferl  hy  Lt.  L.  C.  Brown,  arrived  it 
St.  Liuis  lietween  8.30  and  9.00  a  m. 
Friday  and  the  telephoto  pictures  were 
out  by  9..f0  a.m. 

Six  pictures  were  obtained  altogether 
hut  only  four  were  used  by  Acme.  Thtr 
showed  I.indy’s  plane  in  flight,  a  head- 
on  view  of  the  overturned  plane,  a  side- 
view  of  the  same  and  a  shot  of  Lind¬ 
bergh  about  to  get  into  a  truck  to  he 
taken  from  the  field. 

Pacific  &  Atlantic  Photos  rushed  a 
plane,  piloted  by  Fnnis  C.  Helm,  to 
Larerlo  from  Fort  Worth  to  pick  up  it* 
prints,  according  to  H.  B.  Baker,  man¬ 
ager.  1'hc  prints  were  then  flown  hack 
to  Fort  W'orth.  where  they  were  trans¬ 
ferred  to  another  plane  and  carried  to 
St.  Louis  to  be  put  on  the  telephoto 
cirniit  of  the  American  Telephone  & 
Telegraph  Comp-any. 

When  the  plight  of  Lindliergh’s  plane 
was  noticerl  hy  oliservers  at  Valhnena 
field,  the  place  was  cleared  for  hb 
landing.  Troops  were  called  to  keep 
photographers  away  from  the  scene,  and 
cameras  were  confiscated  and  plates  con¬ 
taining  photos  were  exposed  to  the  light. 

The  photographer  for  the  photo  serv¬ 
ices  managed  to  make  his  shots  while 
nmning  from  the  police  and  c.scaped  with 
his  camera  and  some  plates  he  had  hid¬ 
den  under  his  coat.  On  the  back  of 
of  the  prints  received  by  Acme  he  had 
written,  ".Sorry  if  print  is  fuzzy.  Took 
it  while  I  was  being  cha.sefl.” 


ANTI-NOISE  MEASURE  VETOED 

Declaring  that  an  ordinance  pasjrf 
hy  the  city  council  would  prevent  desir- 
aiile  news  distribution,  such  as  world's 
scries,  election  and  other  event  coverage. 
Mayor  Frank  X.  Schwab  vetoed  a  statute 
which  would  have  prevented  broadcast¬ 
ing.  radio  or  other  reproduction  that 
could  lie  heard  feet  from  its  source. 
The  anti-noise  measure  was  enacted  hy 
the  cotincil  but  was  returned  to  that 
body  with  the  mayor’s  disapproval. 


CONDUCTS  COOKING  SCHOOL 

The  Brooklyn  .Standard  Union  held  a 
cooking  school  for  its  women  readers^  at 
the  Elks’  Auditorium,  March  .S-R. 

Lila  Pauline  Cross  was  in  charge 
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1928  UNAGE  OF  U.  S.  AND  CANADIAN  DAIUES 


Chicago  Tribune  Leads  All  in  Total  Volume  With  30,874,755  Lines — New  Media  Records*  Listing 
Used  for  387  Papers  in  81  Cities — N.  Y.  Times  Leads  in  National  Display 


Linage  statistics  covering  the  1928 
record  of  United  States  and  Cana- 
iun  daily  and  Sunday  newspapers  are 
presented  in  a  new  fashion  in  this  issue 
if  Epitor  &  PuBi.isHKR.  This  table, 
diich  has  been  a  semi-ann\ial  feature  of 
jis  paper  since  192.1,  has  in  the  past 
rtported  the  advertisement  achievements 
newspapers,  as  recorded  by  the  indi- 
rtlual  publishers,  or  agencies  employed 
W  them.  The  present  tabtilation.  so  far 
i<  it  concerns  newspapers  in  the  81 
hgfiest  cities,  departs  from  the  old 
|f?ctice. 

Figures  for  these  newspapers  are  sup- 
fiifd  for  this  tabulation  by  Meilia  Rec- 
nrds,  Inc.,  as  the  cumulative  result  of 
1  year’s  physical  measurement  of  .187 
:'»spap<‘rs,  according  to  stanilarrl  deh- 
••tiens  of^  fi'-o  rnajor  classifications  of 
aace  which  have  been  applietl  to  all 
yipers  measured. 

For  these  .187  newspapers  in  81  cities, 
figures  are  attested  by  Metlia  Rec- 
"rds  as  aecurate  and  comparable  one 
11th  another  between  newspapers  and 
Mween  cities.  Ixical  advertising  ami 
•jtinnal  advertising  have  definite  mean¬ 
er?.  whether  thev  are  applietl  in  Ww 
York  or  San  Francisco,  a  condition 
which  has  never  been  more  than  ap- 
'  imated  in  previous  efforts  to  tneas- 
•  newspaper  space. 

Two  new  classifications  have  been  ad- 
'  to  the  old  niaior  divisions  of  dis- 
lav  space — atttomotive  display  and  ftnan- 
•ial  displav.  It  is  this  set-up  which 
fas  been  largely  responsible  for  the  es- 
nhlishment  of  statidard  meanings  for 
ihf  two  older  terms  for  it  is  in  the  atito- 
nifltive  and  financial  classifications  that 
mnv  of  the  disputes  have  arisen  as  to 
a  certain  accotmt.  or  a  certain  piece  of 
fafiv  shottid  he  measttred  as  local  or  as 
national.  The  many  ftitile  efforts  w’hich 
W  been  made  to  establish  standard 
fractice  on  this  question  are  familiar  to 
all  who  have  been  ronrerneil  with  the 
newspaper  business  during  the  past  fif- 
!(en  years. 

The  Media  Records  definitions  which 
lave  been  applied  to  the  fig’ures  on  the 
idlnwing  pages  are : 

T’nder  the  classification  ‘T,ocar  is  in- 
tladed  the  advertising  of  retail  mer- 
ctants, 

Tnder  the  classification  ‘Xational’  is 
ncliided  the  advertising  of  products. 
"The  local  advertiser  is  the  merchant 
•  customers  are  the  consumers.  The 
•  r  I  advertiser  is  the  manufacturer 
distributes  to  these  merchants. 
”!«  a  distinction  is  made  between  the 
'"rhant  who  sells  many  products  in  one 
■ or  one  store  organization,  and  the 
-j'-'facturer  who  sells  one  product 
'■"^■"'.  h  many  stores. 

"The  automotive  industry  is  not  in  this 
'"'c  either  national  or  local.  In  dis- 
"ihution  and  sales  it  differs  from  each 
‘V  .so  is  reported  under  a  separate  clas- 
'■^cation.  ‘Automotive.’  no  part  of  which 
itDs  under  the  classifications  ‘National’ 
*•  ‘I.ocaI.’ 

"Similarly,  financial  advertising,  of  a 
"irir'er  distinct  and  apart  from  ‘Na- 
‘I-ocal,’  and  ‘Automotive,’  is  re- 
under  a  separate  classification. 
‘■naiK  ial.’  ” 

In  no  case  does  this  arbitrary  break- 
**n  attempt  to  reflect  the  rate  at  which 
-•newspaper  sells  its  space;  decisions 
based  on  the  character  of  the  adver- 
and  what  it  advertises. 

.According  to  these  measurements,  the 
^newspapers  measured  bv  Media  Rec- 
carried  a  total  of  2.f)29„S0R,181  agate 
during  1928.  Of  this  total.  2,14.1.- 
agate  lines  were  display  advertis¬ 
er,  and  48^.191.8.18  agate  lines  were 
'"ified  advertising.  The  display  total 
subdivided  as  follows  • 

Local  Display — 1,422.298,1.11  agate 

inev 

.  h’ational  Display — 418,9f/),05.1  agate 


.Automotive  Display — 202.332,407  agate 
lines. 

Financial  Display — 99,806,712  agate 

lines. 

For  newspapers  selling  morning  and 
evening  editions  in  combination  only,  the 
record  of  only  one  edition  is  given.  This 
practice  affects  the  Hostnn  Globe,  for 
which  morning  and  Sunday  totals  are 
shown;  Pridf/eport  (ronn.)  Post  &  Tele¬ 
gram,  for  which  the  Evening  I’ost  and 
Sunday  Post-Telegram  are  measured ; 
Minneapolis  Tribune,  for  which  evening 
and  Sunday  figures  are  shown;  .Wish- 
ti7/c  Tennessean,  for  which  morning  and 
Sunday  ligures  are  shown;  .V<tf  Medford 
,Standard  I'r  Mercury,  for  which  the 
Evening  and  Sunday  St.indard  :ire  meas¬ 
ured ;  Oinaha  Hee-Xercs,  and  Omaha 
H'orld-I leratd,  each  of  which  is  repre¬ 
sented  by  evening  and  Sunday  figures ; 
and  Trenton  Times,  State  Gacette.  and 
.Vi(ii(/(iv  7  imes-.-1d7'ertiser.  for  which  the 
evening  and  .'siinday  figures  are  given. 

For  newspapers  which  sell  only  a  ivir- 
tion  of  their  sjiace  at  a  single  rate  for 
morning  and  evening  publication,  the  com¬ 
plete  linage  of  each  edition  is  sliowti.  The 
Poston  Herald  and  Trasxler,  for  iiistaiice. 
sell  national  adverti-iiig  in  cotiiiuilsory 
conihination.  hut  quote  separate  rate-  for 
local  display  s]i;ice.  Cotiiiilete  figures  an- 
shown  for  the  daily  llerahl.  the  Siind.iv 
Herald,  and  the  1- veiling  Traseler,  and 
similar  jiriK-edtire  is  fullowed  in  all  cases 
where  an  advertiser  li.is  an  option  of  hiiv- 
ing  separately  either  edition  of  a  com¬ 
bination  newsitaper. 

Resides  the  taluilafion  of  the  Media 
Rccortls’  figtires,  this  issue  iiichifles  figures 
for  1.019  new  spaiKTs,  published  in  684 
cities,  compiled  friati  refiorts  suhiiiitted 
by  publishers,  in  accordance  with  estah- 
lishetl  practice  of  Fpiiok  A  PriuisiiKK. 

I'igtires  for  these  (lajK-rs  are  presented 
as  usual,  showitig  Total.  l.iK-al,  Naiiotial. 
atid  Classifietl  advertising,  with  tiews- 
papers  grottped  according  to  the  size  of 
citv  of  piihlicatioii.  .\ltnost  all  of  these 


newspaper.s  are  piihlishetl  in  cities  smaller 
than  those  for  which  Media  Records  sup¬ 
plies  measurements,  hut  some  of  them 
print  a  larger  voittme  of  littage  in  certain 
classes  than  do  tiewspajH-rs  in  the  larger 
cities. 

Note  of  this  is  made  iti  the  tables 
sliowing  le.aders  in  the  princifial  classili- 
catiotis,  even  though  tlieir  break-down  of 
linage  may  include  in  national  or  local 
some  advertising  segregated  by  Media 
Records  under  automotive  or  classified. 
Canadian  dailies  are  also  listed  amotig  the 
leaders  for  the  first  time,  in  resjionse  to 
ntimerotis  reipiests  from  Dotiiinioti  pub¬ 
lishers  for  rccogtiifion  of  their  httsiness 
achievements.  Several  dailies  in  large 
cities  of  Canad.'i  print  a  much  greater  pro- 
IMirtion.'ite  volume  of  national  ami  classi¬ 
fied  advertising  than  .American  news¬ 
papers  pulilished  ill  cities  of  the  same  size 
-  a  fact  which  has  cau'cil  sunie  st.itis- 
^icians  in  the  I  nited  States  to  believe  that 
‘■patioii.ir’  advertising  in  Canadian  dailies 
included  some  linage  otherwise  classified 
in  the  I'tiited  St.ites.  Th;it  this  is  not  the 
case,  I'piTOR  A  I’t  iu  I'IIi-.k  is  itiformed  hv 
W.  C.  R.  Harris  of  the  i'liri’iito  Star. 
Mr.  Harris  st.ites  that  his  newspaper, 
which  carries  the  large-t  volume  of  the 
Dominion  group.  tne;isures  its  linage  .ac¬ 
cording  to  the  rlassiticatioiis  ,intiounce<l 
by  Media  Records.  (Ither  Canadian 
papers  iitiblishitig  a  large  vohunc  of  lin¬ 
age  do  likewise,  and  iti  the  t.iluilatioti 
showitig  leaders  in  national  atnoiig  the 
si\-dav  evening  iiafiers,  Canadian  dailies 
t.ake  six  of  the  twelve  niaces.  incliiditig 
the  first  three.  In  the  t.ahle  showitig 
leaders  in  national  among  evening  and 
Similay  p.'tiiers,  two  Catiadi.ati  dailies  take 
first  and  third  i>lares.  \  C.iiiadian  patH’r 
also  takes  second  place  among  the  le.aders 
in  classilieil  in  the  six -day  evening  (taper 
grott(>. 

ettherwise  the  leailersliip  in  linage  re¬ 
mains  in  fatiiiliar  .\mericati  liatids. 
Ninetv-three  papers  are  listed  amotig 
those  which  carrieil  m.ire  th.ni  li.tHlOfKIO 


DR.  ELLIS  EXPERT  AT  HCX)KING  SAILFISH 


Two  of  the  three  sailfish  here  shown  were  caught  hy  Dr.  William  T.  Ellis 
of  Swarthmore.  i’a.,  writer  of  a  svniliraled  Sunday  Srhool  lesson.  Dr.  Ellis 
(right)  is  sojourning  in  Miami.  Fla.,  during  the  winter.  The  Rev.  Willis  O. 
(iarrett.  jKi«tor  of  the  First  I'reshylerian  (diurch,  Miami,  Is  shown  on  the  left. 


agate  lines  during  the  year,  and  inclusion 
in  the  list  of  papers  which  passed  th.al 
total  in  their  daily  issues  alone,  with 
Sunday  linage  omittetl,  brings  the  total  to 
11.1.  In  this  list,  there  arc  six  Canadian 
papers. 

l.e.iding  all  newspapers  in  total  volume 
of  advertising  is  the  Chicago  Tribune, 
closely  followed  by  the  Itctroit  Xervs  and 
the  .VcM>  York  Times.  l'..arh  of  these 
(lapers  carried  more  than  3O.0(K),000  agate 
lines  last  year.  Twelve  papers,  inchulitig 
the  above,  carried  more  than  20,(X10.00(1 
lines.  The  total  which  gave  the  Chicago 
Trihttne  leadership  was  30,874.75.1  agate 
lines,  a  smaller  voittme  thati  it  had  either 
in  1927  or  1926.  This  sliritikage,  not  of 
major  proportions,  is  tuited  throtighotit 
the  list.  .As  might  he  ex(iected.  the  three 
leaders  take  most  of  the  prizes  in  their 
groups  for  leadershii)  in  the  several  class¬ 
ifications. 

In  Natiotial  advertising,  the  New  A'ork 
Times  lea<ls  the  seven -day  morning 
table,  with  the  Chicago  Tribtttie  in  sec¬ 
ond  place.  In  the  six  day  morning  list 
ing,  the  (Tiicago  Tribune  leads  and  the 
New  York  Titties  is  second.  The  Xnv 
)'ork  Herald  Tribune  is  third  in  Nvlh  of 
these  groups.  In  the  evening  (i.ifier 
groups,  the  Detroit  News  is  the  le.iding 
United  States  paper  in  national  advertis¬ 
ing  among  seveti-rlay  p.'qiers,  fn  iiig  toi>(Mxl 
only  by  the  Toronto  Star.  The  News 
also  le.ids  the  United  States  p.iiiers  in 
six-day  nation, il  totals,  with  three  Catia- 
dian  pa(iers  alieail  of  it.  In  Sunday  tia 
tioiial,  the  New  ^'ork  Times  is  first,  the 
New  York  Herald  Tribune  second,  and 
the  Chicago  Tribtttie  third. 

Ill  I.ocaI  advertising,  the  (  hicago 
Tribtttie  leads  the  seven-day  morning 
pafiers,  with  the  New  N'ork  Times  secoiiil. 
In  the  six-dav  tiiorititig  local  classifica- 
tioti,  both  of  these  leaders  cetle  first  place 
to  the  inikes-Parre  (Pa.)  Record  the 
Chicago  Trihiine  taking  second  place  aiwl 
the  New  York  Titties  third.  The  Wilkes- 
Itarre  Record,  however,  includes  in  its 
liH'al  classification  some  linage  otherwise 
measttred  l>v  Media  Rix’ords.  as  do  sev¬ 
eral  others  listed  .imoiig  the  morning 
local  leaders. 

Among  the  evening  p.qiers,  the  Detroit 
News  is  the  tuidis|)itted  le.'uler  in  local 
disjilay  ImuIi  in  the  seven-day  atid  six-day 
classiticafioiis,  the  H'a.fhinglon  Star  tak¬ 
ing  second  (dace  in  the  seven -day  group, 
and  thirtl  in  the  six-day  grotip.  The 
(  hirai/o  .\'e7cs  is  the  runuer-tip  among  the 

bitter  (lapers. 

In  the  Sunday  (lafiers,  the  Chicago 
Tritiime  is  first  in  l'«-al  dis()lay,  with  the 
New  ^’ork  Times  second. 

Classified  advertising  shows  some  new 
f.ices  in  the  leailersliip  ranks.  The  l.os 
Angeles  limes  t.ikes  first  pl.'ice  in  both 
morning  six-day  and  seven-day  group*. 
The  Chicago  Tribune  is  second  in  tlie 
seven-day  morning  class  and  third  in  the 
six-day  morning,  the  l.os  .fngcles  Exam¬ 
iner  taking  second  (d.ice  in  the  latter. 

The  Detroit  News  leads  the  seven-day 
evening  classified  media,  and  the  New¬ 
ark  (N.  J.)  Xetes  again  takes  first  place 
in  the  six-day  classification,  with  the  De¬ 
troit  News  taking  fottrth  (dace  Ixhind 
the  Toronto  (Out.)  Telegram  and  the 
Oakland  Tribune.  The  latter  pa(wr  is 
second  iti  the  seveti-day  classification. 

.Stinday  leaders  show  the  (ihicago  Trih- 
tine  in  front  in  classified  with  the  New 
York  Times  second  and  the  Detroit  New* 
third. 

Leaders  in  total  linage  follow: 

(  hicago  Tribune . (ms)  .10,874,755 

Detroit  News . (es)  .10,726,4,36 

New  York  Times . (ms)  .30,(41,9.30 

Washington  ( D.  C.)  .Star 

(es)  26,735,^)04 
Paltimore  (Md)  Sun..(es)  24,807,1.16 
Pittsbtirgh  (Pa.)  Press,  (es)  24,411,65.3 
lais  Angeles  (Cal.)  Times 

(ms)  2.3,7(15.329 
Detroit  News . (e)  23,314,242 
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St.  Louis  (Mo.)  Post-Dis¬ 
patch  . (es) 

Columbus  (O.)  Dispatch. (es) 

ChicaRo  News . (e) 

Newrark  (N.  J.)  News..(e) 
L<»s  Angeles  (Cal.)  Exam. 

iner  . (ms) 

Washington  (D.  C.)  Star,  (e) 

(  hicago  Tribune . (m) 

New  York  Herald-Tribune.. 

(ms) 

Philadelphia  (Pa.)  Bulletin 
(e) 

New  York  Times . (m) 

Kansas  City  (Mo.)  Star,  (es) 
Newr  Orleans  (La.)  Times- 

Picayune  . (ms) 

Philadelphia  (Pa.)  Inquirer 
(ms) 

Milwaukee  (Wis.)  Journal 
(es) 

Brooklyn  Eagle . (es) 

Akron  (O.)  Beacon-journal 
(e) 

Pittsburgh  (Pa.)  Press.. (e) 
Oakland  (Cal.)  Tribune. (es) 
Philadelphia  (Pa.)  Public 

I.edger  . (es) 

Toronto  (Ont.)  Star...(es) 
Birmingham  (Ala.)  News 
(es) 

Indianapolis  (Ind.)  Ncws.(e) 
Baltimore  (Md.)  Sun...(e) 
Seattle  (Wash.)  Times,  (es) 
I'lint  (Mich.)  Journal. .  (es) 
Hartford  (Conn.)Times.  (e) 
Clc\-eland  (O.)  Plain  Dealer 
(ms) 

Houston  (Tex.)  Chronicle 
(es) 

New  York  Sun . (e) 

San  Francisco  (Cal.)  Exam¬ 
iner  . (ms) 

Montreal  (P.  Q.)  Star..(e) 
Boston  (Mass.)  Herald,  (ms) 
Buffalo  (N.  Y.)  News..(e) 
Toronto  (Ont.)  Telegram,  (e) 
Boston  (Mass.)  Globe,  (ms) 
Pittsburgh  (Pa.)  Sun-Tele¬ 
graph  . (es) 

Columbus  fO.)  Dispatch. (e) 
Akron  (O.)  Times-Press 
(es) 

Los  Angeles  (Cal.)  Herald 

.  ■ 

Baltimore  (Md.)  Sun.,  (ms) 
t'leveland  (O.)  Press. ..(e) 
.Atlanta  (Ga.)  Journal ..  (es) 

I  )ayton  ( O. )  News . (  es ) 

Kochester  (N.  Y.)  Democrat 

tV  Chronicle . (ms) 

t'anton  (O.)  Repository. (es) 
(irand  Rapids  (Mich.)  Press 
(e) 

Dallas  (Tex.)  Times-Herald 
(es) 

Cincinnati  (O.)  Times-Star 
(e) 

I^>s  Angeles  (Cal.)  Times 
fm) 

Detroit  (Mich.)  Free  Press 
(ms) 

Toledo  fO.) Blade . (e) 

Vancouver  (B.  C.)  Province 
(es) 

New  Haven  (Conn.)  Register 
(es) 

Winnipeg  (Man.) Free  Press 
(me) 

Montreal  (P.  Q.)  I^  Pressc 

.  .  (O 

t  incinnati  (D.)  Enquirer 
(ms) 

Flint  (Mich.)  Journal.,  (e) 

Detroit  Times . (es) 

Providence  (R.  1.)  Bulletin 

t  hicago  American . (e) 

Memphis  (Tenn.)  Commer¬ 
cial  .Appeal . (  ms ) 

I  )en ver  (  Colo. )  Post . . .  ( es  ) 
Minneapolis  (Minn.)  Journal 
(es) 

St.  I>ouis  (Mo.)  Glof»c-Dem- 

•H-rat  . (ms) 

New  York  World . (ms) 

St.  Louis  (Mo.)  Post-Dis- 

iwtch  . (e) 

New  York  Journal . (e) 

San  Diego  (Cal.)  Union. (nvs) 
Oakland  (Cal.)  Tribune,  (e) 
Minneaixilis  (Minn.)  Tribune 
(es) 

Louisville  (Ky.)  Courier- 

Journal  . (ms) 

Houston  (Tex.)  Post-Dis¬ 
patch  . (ms) 


21,532,753 

21.114.379 
20,964,736 

20.568.380 


20,529,978 

20,025,926 

19,796,371 


19,639,113 


19.337.958 
18,979,348 

18.948.958 


18,839,359 


18,839,228 


18,838,964 

18,587,485 


18,394,410 

18,235,121 

18,200,500 


18,073,050 

17,750,180 


17,503,716 

17,437,139 

17,167,223 

17,105,776 

17,006,890 

16,973,652 


16,850,755 


16.637,279 

16,610,055 


16,554,039 

16,425.005 

16,295.714 

16,293,879 

16,251,382 

16,130,084 


16,075,621 

16,062,253 


15,985,382 


15.904.592 
15,761, .367 
15,542,173 
15„5.38..323 
15,523,572 


15,522,488 

15,4<>0,488 


15,363,528 


15..334,167 


15,319,872 


15,265.253 


15,120.187 

15,097..V,3 


15,030.456 


15,038..325 


14,988,378 


14,475,605 


14,468.213 

14,6.‘;9..30(» 

14,655,533 


14.592..509 

14,582,886 


14,.525.898 

14,516,787 


14,295,310 


14.209.698 

14,130.141 


14,076.669 

14.035..385 

14.007.(ki2 

13,9')7.145 


13,897.0tj7 


1.3,891,9,58 


Milwaukee  (Wis.)  Journal 

Buffalo  (N.  Y.)  Times.,  (es) 
Boston  (Mass.)  Post.,  (ms) 
Rochester  (N.  Y.)  Times- 

Union  . (c) 

Pontiac  (Mich.)  Press...  (e) 
Philadelphia  (Pa.)  Public 

Ledger  . (ms) 

Bostrm  (Mass.)  Traveler.(e) 
Philadelphia  (Pa.)  Public 

Ledger . (e) 

Brooklyn  (N.  Y.)  Eagle,  (e) 
New  Orleans  (La.)  Times- 

Picayune  . (m) 

Scranton  (Pa.)  Times... (e) 
Chicago  Herald  &  Examiner 
(ms) 

Kansas  City  (Mo.)  Star.(e) 
Allentown  (Pa.)  Call.,  (ms) 
W'ilkes-Barre  (Pa.)  Record 
(m) 

San  Diego  (Cal.)  Tribune.(e) 
Long  Beach  (Cal.)  Press- 

Telegram  . (es) 

Omaha  (Neb.)  World-Herald 
(es) 

Canton  (O.)  Repository,  (e) 
Saginaw  (Mich.)  News.(es) 
Seattle  (Wash.)  Times.. (e) 
Youngstown  (O.)  Vindicator 
(es) 

Louisville  (Ky.)  Times.,  (e) 
I^s  Angeles  (Cal.)  Examiner 
(m) 

Elizabc-th  (N.  J.)  Journal. (e) 
Hartford  (Conn.)  Courant 
(ms) 

San  Antonio  (Tex.)  Express 
( ms) 

New  York  Herald  Tribune 
(m) 

Salt  Lake  (Utah)  Tribune 
(ms) 

Wilkes-Barre  (Pa.)  Times- 

Record . (e) 

I’tica  (N.  Y.)  Observer-Dis¬ 
patch  . (es ) 

Dallas  (Tex.)  News...  (ms) 
Cleveland  (O.)  News...(es) 
Birmingham  (Ala.)  News 
(e) 

Kalamazoo  (Mich.)  Gazette 
(es) 


13,777,600 

13,719,127 

13,650,648 


12,4.30,091 

12,428,354 


12,411,513 

12,274,822 


12,259,973 


12,246,333 


12,242,141 


12,037,842 


12,026,598 


LEADERS  IN  NATIONAL 
Morning  Sl  Sunday 


.New  York  Times . 

Chicago  T ribune  . 

New  York  Herald  Tribune.., 

San  Francisco  Examiner . 

Kansas  City  Star . 

Los  Angeles  Examiner . 

Cleveland  Plain  Dealer . 

Boston  Herald  . 

St.  Liuis  Glolic- Democrat _ 

Baltimore  Sun . 

Diuisville  Courier-Journal  ... 
Seattle  Post-Intelligencer _ 


5.467.. 309 
4,987,428 
4.518.632 
3,365,592 
3,349,616 

3.146.. 569 
3.094,0.39 
2,956.835 
2,950,858 
2,857,487 
2,832,686 
2,792,081 


LEADERS  IN  NATIONAL 
Morning,  6-Day 


Montreal  (P.  Q.)  (iazette _ 

Chicago  Tribune  . 

New  York  Times . 

New  York  Herald  Tribune.... 

Kansas  City  Star . 

Louisville  Courier-Journal _ 

Baltimore  Sun  . 

St.  Louis  Globe- Democrat _ 

Boston  Herald  . 

San  Francisco  Examiner . 

Allentown  (Pa.)  Call . 

Fort  Worth  Record-Telegram. 
Los  Angeles  Examiner . 


4,089,727 

3,163,431 

2.737,419 

2,637,898 

2.3()6.244 

2,323,011 

2,305,992 

2,259,6.32 

2,254,470 

2,197,297 

2.157..330 

2,127,351 

2,048.940 


LEADERS  IN  NATIONAL 
Sunday  Only 


13,786,457 


New  A'ork  Times . 

New  York  Herald  Tribune... 

Chicago  Tribune  . 

New  York  American . 

Chicago  Herald  &  Examiner.. 

.San  Francisco  Examiner . 

Cleveland  Plain  Dealer . 

Los  Angeles  Examiner . 

Seattle  Post-Intelligencer . 

Pittsburgh  Sun-Telegrapli _ 

Philadelphia  Inquirer  . 

Milwaukee  Sentinel  . 


2,729.890 

1,880.734 

1,823,997 

1.528.146 

1,258,463 

1,168.295 

1.119.576 

1.097.629 

1.097.479 

1,048,058 

995,751 

991.929 


LEADERS  IN  NATIONAL 
Evening  A  Sunday 


13,464,915 

13,456,128 


13,396,665 

13,324,656 


13,228,414 

13,130,877 


12,947.847 

12,852,726 


12,813,482 

12,734,890 

12,728,730 


Toronto  (Ont.)  Star . 

Detroit  News  . 

Vancouver  (B. C.)  Province.. 

Pittsburgh  Press . 

St.  Louis  Post-Dispatch . 

Kansas  City  Star . 

Milwaukee  Journal  . 

Columbus  Dispatch . 

Baltimore  Sun  . 

Washington  Star  . 

Des  Moines  Register  Tribune. 
Atlanta  Journal  . 


12,690,293 

12,548,103 


LEADERS  IN  NATIONAL 
Evening,  6-Day 


12,525,226 


12,519,426 

12,504,788 

12,497.408 

12,487,266 


London  (Ont.)  Free  Press _ 

Montreal  (P.  Q.)  Star . 

Toronto  (Ont.)  Star . 

Calgary (  Alta.)  Herald . 

Detroit  News  . 

New  York  Sun . 

Philadelphia  Bulletin  . 

Cincinnati  Times-Star . 

Vancouver  (B.  C.)  Province.. 

(Thicago  News  . 

Indianapolis  News  . 

Edmonton  (Alta.)  Journal.... 


12,247,427 


LEADERS  IN  LOCAL 

Morning  A  Sunday 


12,199,110 


12,163,097 

12.0%,353 

12,053,284 


Chicago  Tribune . 

New  York  Times . 

New  Orleans  Times- Picayune. 
New  York  Herald  Tribune... 

Los  Angeles  Times . 

Philadelphia  Inquirer . 

Allentown  Call  . 

Boston  Globe  . 

Los  Angeles  Examiner . 

Portland  (Me.)  Press-Herald. 

Boston  Post . 

Birmingham  Age- Herald  . 


14.209,028 

13,991,896 

10.744,359 

9,950,082 

9,746,890 

9,120.281 

8,M6,460 

8,633,896 

7,750,496 

7.745,104 

7,721.94.3 

7,433,101 


LEADERS  IN  LOCAL 
Morning,  6-Day 


Wilkes-Barre  Record . 

Chicago  Tribune . 

New  York  Times . 

Camden  (N.  J.)  Post . 

Allentown  Call  . 

New  Orleans  Times-Picayune. 

Schenectady  Gazette  . 

Paterson  (N.  J.)  Call . 

Boston  Post  . *. . 

New  York  Herald  Tribune... 

Minneapolis  Tribune  . 

Portland  Press-Herald . 


10,062,269 

8,885,269 

8,684,336 

8,424,165 

7,959,784 

7,634,219 

7.046,368 

7,000,912 

6,382,034 

5,980,652 

5,820,153 

5,756,807 


LEADERS  IN  LOCAL 
Evening  A  Sunday 


Detroit  News  .  17,926,646 

Washington  Star .  16,852,753 

Baltimore  Sun  .  15,666,225 

Pittsburgh  Press  .  14,192,217 

Columbus  Dispatch .  12,037,131 

St.  Louis  F’ost-Dispatch .  11,560,9% 

Birmingham  News .  11,136,205 

Flint  Journal  .  10,795,984 

Akron  Times-Press .  10,506.292 

I>allas  Times-Herald .  10,109.851 

Toronto  (Ont.)  Star .  10,035,900 

Pittsburgh  Sun-Telegraph _  9,911.203 


LEADERS  IN  LOCAL 
Evening,  6-Day 


Detroit  News  .  14,842,348 

Chicago  News  .  12,592,784 

Washington  Star .  12,441.642 

Pittsburgh  Press .  11,419,294 

Philadelphia  Bulletin  .  11.195,138 

Akron  Beacon-Journal  .  10,%5,139 

New  York  Sun .  10,826,985 

Baltimore  Sun  .  10.746,771 

New  York  Journal .  10,421,399 

Newark  News .  10,365,700 

Hartford  Times  .  10.265.229 

Wilkes-Barre  Times-Leader.. .  9,880,430 


LEADERS  IN  LOCAL 
Sunday  Only 


5,195,820 

4,089,523 

3,776,126 

3,749,675 

3,696,219 

3,380,538 

334.008 

3,215,344 

3,051,303 

2,944,003 

2,836,732 

2,811,103 


Chicago  Tribune  .  5,32.3,759 

New  York  Times  .  5,307.5ft 

Baltimore  Sun  .  4,919,454 

New  York  American .  4,917[2,^ 

Los  Angeles  Times .  4,517,70;  trr 

Washington  Star  .  4,411311 

Los  Angeles  Examiner .  4,179*82(1  .  * 


New  York  Herald  Tribune...  3,969.45U^ 

Pinrinnati  Ptiniiirer  _  ftOl 


Cincinnati  Enquirer  .  3,891,7^  •ewt 

Chicago  Herald  &  Examiner..  3,83li926  iJ*^*^* 
Louisville  Courier-Journal....  3, .5381652 
Philadelphia  Inquirer .  3,S24l887 

_ -  c  the 


LEADERS  IN  CLASSIFIED 

Sunday  Only 


4.591.125 

4,566,679 

3.562,730 

3,313,548 

3.311.481 

3,249,904 

3,198,017 

3,097,084 

3,088,204 

3,059,557 

2.968,043 

2.962,131 


Chicago  Tribune  . 

.  2,717.44? 

New  York  Times . 

.  2,5.30,914 

Detroit  News  . 

.  2.472.908 

St.  Louis  Post-Dispatch _ 

.  2.44.8,82- 

Philadelphia  Inquirer . 

.  2.364.66. 

Cincinnati  Enquirer  . 

.  2,306,104 

Boston  Globe  . 

.  2.169,884 

Los  Angeles  Times . 

.  2.086,94' 

Los  Angeles  Examiner . 

.  1.7.34,337 

Pittsburgh  Press . 

.  1,724,07( 

New  York  World . 

.  1.685,60! 

San  Francisco  Examiner... 

.  1.549,907 

LEADERS  IN  CLASSIFIED 
Morning  A  Sunday 


Los  Angeles  Times  .  8,113,611  Cheste 

(Thicago  Tribune  . .  7,907,484 

Los  Angeles  Examiner .  6,990, 73^  Neyl 

New  York  World .  (i,2.^H,31fi  free-sf 

Philadelphia  Inquirer .  5,713,012  Tributi 

New  York  Times .  5,625, 4(n  Times 

San  Francisco  Examiner .  4,,383,(^2r;  diroug 

Rochester  Demo.  &  (Chronicle.  4,879.354  pged 

Baltimore  Sun  .  4,689.94/  aany 

Cleveland  Plain  Dealer .  4,327.7.1  tble  f< 

Cincinnati  Enquirer  .  4.212,74;  1  or  othi 

Kansas  City  Star  .  4,184,13^tDg  the 

die  29 


LEADERS  IN  CLASSIFIED 
Morning,  6-Day 


Los  Angeles  Times .  6,o2'i.66:  die  wa 

Los  Angeles  Examiner .  5.256,40:  would 

(Thicago  Tribune  .  5.1%.0.3t)  wherea 

New  York  W'orld .  4..'42,7t-i  were  s 

Rochester  Demo.  &  Cliroiiicle.  .3,440.17/  lu  cei 

Philadelphia  Imjuirer .  3,353,349  Pierso 

San  Francisco  Examiner .  3,.333,7(B  die  lal 

New  York  Times  .  3.294,493  ip  to 

Baltimore  Sun  .  3,200,705  of  the 

Cleveland  Plain  Dealer .  3.178,079  “He 

Kansas  City  Star .  3.016,411  press. 

San  Diego  Union  .  2,697,457  bow  ' 

W  nev 


LEADERS  IN  CLASSIFIED 
Evening  A  Sunday 


Detroit  News  .  ()„3S().04  “■€  Ur 

Oakland  Tribune .  5..‘’iV',930  on  Pi 

St.  Louis  Post-Dispatch .  4.7(4,662  W  of 

Washington  Star  .  4,677,21'^  w  fc 

Brooklyn  Eagle .  4,615.3^;  He 

Pittsburgh  Press .  4..56610.'  Pwblisl 

Kansas  City  Star .  4, 3.9124;  le  av 

Baltimore  Sun  .  4,174.672  (lod  f 

Philadelphia  Public  Ledger..  4,160.84s  a  pub 

Seattle  Times  .  4.117.2^_  igibh 

Milwaukee  Journal  .  3,069.67/  feld  tl 

Houston  Chronicle  .  3,855.868  leir 

•ilitie 


«  ^ - iy  nCA 

LEADERS  IN  CLASSIFIED 

Evening,  6-Day  ^ 

- »»s  ac 

Newark  (N.  J.)  News .  5..3(>4,67“  Utocis 

Toronto  (Ont.)  Telegram _  4..303.3:'  fcsaf 

Oakland  Tribune .  4.2(>8.051  ssil  ( 

Detroit  News  .  3.883.14’.|  Atta 

Chicago  News  .  ^j***^  ' 

Wa.shington  Star .  3.571,l>6' 

Akron  Beacon- Journal .  3.5.32.1.3'  Nsds, 

Philadelphia  Bulletin  .  3.481. 10/?is  a 

Buffalo  News .  3.421. -sd  s 

Brooklyn  Eagle  .  3.345. 8";  ij., 

Indianapolis  News .  3.284. /_/ 

Kansas  City  Star  . .3,1(2  “  ' 
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ASK  ANNULMENT  OF  RADIO  ALLOCATIONS 

Meylan  for  Hearst  Interests  and  New  Radio  News  Group  Petition  Commission  for  Reassignment  of 

Wave  Bands — A.  P.  Makes  First  Plea  to  Board 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  St  Publisher 


WASHINGTON.  March  7.— The 
"  newspaptr  family  fiRht  over  the  di- 
fision  of  the  40  available  radio  bands  for 
^  broadcasting  of  news  matter  was  aired 
j.  part  today  in  one  of  the  most  spirited 
larinss  in  the  history  of  the  federal 
^  commission. 

Reiterating  his  bitter  charges  of  fraud 
ID  the  part  of  the  .American  Publishers’ 
Committee,  John  Francis  Neylan,  chief 
coonsel  for  the  Hearst  interests,  told  the 
(ommission  that  Joseph  Pierson,  of  the 
CUcago  Tribune,  chairman  of  the  group, 
bd  violated  his  trust,  was  engaged  in  a 
gospiracy  to  commandeer  a  lion’s  share 
if  the  frequencies  and  suggested  that  the 
(oenmission  revoke  its  grant  and  dis¬ 
tribute  the  bands  between  the  four  large 
irtss  associations. 

In  addition  to  Neylan’s  attack,  the 
panting  of  the  frequencies  to  the  comniit- 
IK  was  assailed  by  Henry  H.  Snelling 
ad  Emery  J.  Woodall,  of  the  newly 
iormed  National  Radio  Press  Association. 

Louis  M.  Loeb,  of  the  Nezv  York 
Times,  and  Dwight  P.  Green,  of  the 
Chicago  Tribune,  upheld  the  action  of 
the  commission  and  committee,  while 
Milton  Garges  and  William  C.  Cannon, 
representing  the  Associated  Press,  asked 
that  their  application  for  a  reasonable 
BDnber  of  the  bands  be  considered,  as  did 
Chester  M.  Wright,  of  the  International 
ubi)r  News  Service. 

Neylan  opened  the  hearing  with  the 
free-spoken  statement  that  the  Chicago 
Tribune,  New  York  Times,  Los  Angeles 
Times  and  San  Francisco  Chronicle, 
through  their  representatives,  were  en- 
figed  in  an  underhanded  plot  to  take  as 
■any  of  the  wave  bands  as  they  were 
able  for  the  use  of  themselves,  directly 
or  otherwise.  At  the  same  time  neglect¬ 
ing  the  two  Hearst  press  associations  and 
the  29  Hear.st  newspapers,  as  well  as  the 
Associated  Press,  “the  greatest  news- 
pthering  organization  in  existence,” 
with  its  1,250  member  papers.  He  pointed 
out  to  the  commission  also  that  it  was 
the  desire  of  the  Hearst  papers  to  have 
the  wave  bands  alloted  in  a  manner  that 
would  best  serve  the  public  interest, 
whereas  the  four  “related”  newspapers 
were  seeking  to  hold  them  selfishly.  Ney- 
hfl  centered  a  good  deal  of  his  attack  on 
Pierson’s  personal  action,  charging  that 
the  latter  had  no  right  to  hold  himself 
W  to  the  commission  as  a  representative 
of  the  American  press. 

“He  does  not  represent  the  American 
gess.  The  American  press  did  not 
h»w  what  was  going  on  and  I  represent 
W  newspapers  outside  the  Hearst  chain, 
who  did  not  know  their  rights  were  being 
brved  up’  in  a  meeting  in  a  New  York 
hotel  room.” 

Neylan  argued  the  fact  that  the  four 
*»llied”  newspapers  out  of  the  2,.s00  in 
he  United  States,  controlled  the  Ameri- 
an  Publishers  Committee  and  had  con¬ 
trol  of  nine  of  the  40  wave  lengths  avail- 
ihle  for  the  press  of  the  country. 

He  charg^  also  that  the  American 
Pablishers’  Committee  never  accepted 
he  award  of  the  Radio  Commission  in 
pod  faith,  and  never  proposed  to  serve, 
g  tmblic  utilities,  concerns  to  make  them 
digibic  to  receive  the  wave  hands.  He 
idd  the  commission  that  after  giving 
heir  promise  to  function  as  public 
•ilities,  handling  all  news  di.spafches  of 
•D  news  organizations,  they  made  other 
Ihns,  and  introduced  a  letter  proposed 
h  have  been  written  by  one  interested 
*  the  publishers’  committee  in  which  it 
admitted  that  no  newspaper  or  press 
••sociation  would  ever  file  any  of  its 
tesages  over  a  circuit  operated  by  a 
dnl  orf^nization. 

Attacking  the  ability  of  the  four  “re- 
hted”  papers  to  serve  the  public  in  a 
^ner  consistent  with  the  grant  of  the 
■nds.  Neyland  said  that  each  of  them 
•*5  a  member  of  the  Associated  Press 
^  as  such  were  prohibited  from 
■toadfasting  news  excepting  through  the 
Atsociated  Press.  He  said  he  did  not 


know  they  had  ne%vs  services  until  the 
radio  matter  came  up. 

Attorney  Loeb  for  the  New  York 
Times  disputed  the  latter  contention  of 
Neylan  with  the  statement  that  although 
the  .Associated  Press  was  entitled  to  all 
the  “spot”  news"  exclusively  within  a 
radius  of  30  miles  of  the  paper  office, 
the  paper  was  entitled  to  dispose  of 
other  news  as  it  saw  fit,  adding  that  the 
New  York  Times  is  entitled  to  and  dex's 
operate  a  wire  service  without  violating 
its  .A.P.  membership. 

Neylan  added  later  in  the  hearing  that 
since  “Pierson,  Loeb  and  the  rest,  also 
controller!  the  .American  News  Traffic 
Corporation,  with  its  eight  broadcast 
bands,  the  four  papers  really  had  17  of 
the  40  in  their  vest  pocket." 

The  Hearst  counsel,  while  maintaining 
he  was  on  friendly  terms  with  the 
Christian  Science  Monitor,  attacker!  the 
original  award  of  two  broarlcast  bands 
to  that  paper,  on  the  ground  that  "they 
would  not  know  what  to  do  with  one.” 

The  charge  was  also  made  by  Neylan 
that  Pierson’s  committee  bad  asked  John 

B.  Costello,  another  Hearst  counsel,  to 
.surrender  one  of  the  transoceanic  bands 
assigned  to  the  Universal  News  Wire¬ 
less,  Inc.,  the  Hearst  organizatirxi 
formed  for  the  purpose. 

In  concluding,  Neylan  declared  that 
the  commission  “cannot  in  good  faith 
sustain  the  allocations”  anil  suggested 
that  they  be  disregarded  and  a  notice 
given  to  the  American  press  of  what  is 
going  rxi  and  another  hearing  held. 

Chairman  Ira  Rrvbinson  of  the  com¬ 
mission  asked  Neylan  how  the  latter 
thought  the  commission  could  disregard 
the  alliKations  and  received  the  answer 
that  .  the  allocations  were  fraudulent. 
Robinson  asked  what  proof  of  the  fraud 
existed.  Neylan  replied  that  the  letter 
which  was  admitted  in  evidence  alleged  to 
show  that  the  committee  members  did  not 
intend  to  function  as  public  utilities  was 
sufficient  evidence  of  fraud. 

Neylan  argued  that  the  commission 
ruled  originally  that  if  the  members  of 
the  press  could  not  agree  on  the  allrxra- 
tion  of  the  40  wave  lengths,  they  would 
fake  the  wave  lengths  back  and  allocate 
themselves,  and  should  do  that  now  since 
there  is  no  agreement.  Chairman  Robin¬ 
son  contended  that  under  the  law  allrxa- 
tions  could  not  be  made  to  the  press  as¬ 
sociations  as  such  but  would  have  to  be 
made  to  public  utility  organizations. 

Neylan  replied  that  the  four  press  asso¬ 
ciations  between  themselves  reach  every 
newspaper  in  the  United  States  and 
should  be  considered  in  the  nature  of  a 
public  service  organization  for  that  rea¬ 
son.  .Attorney  I.oeb,  in  defending  the 
work  of  the  publishers’  committee,  stated 
the  difficulty  was  brought  on  by  the 
Hearst  interests  who  are  dissatisfierl,^  and 
all  attemps  to  show  that  the  Associated 
Press  is  being  neglected  are  being  made 
to  cloud  the  issue.  “All  this  Hearst 
furore  is  over  one  frequency." 

Neylan  replied  to  this  with  the  state¬ 
ment  that  the  interests  of  the  Hearst 
papers  as  members  of  the  Assrxiated 
Press,  were  concerned  with  the  rights  of 
the  latter  organization  primarily  whether 
Hearst  got  “one  or  seven  more  frequen- 
cies.”  ^ 

Loeb  in  answering  a  charge  of  Nevlan  s 
denied  that  the  New  York  Times  is  an 
associate  or  affiliate  of  the  Chicago  Tri¬ 
bune,  but  admitted  they  maintained  cor¬ 
respondents  and  wire  connections  with 
each  others’  offices. 

The  same  connection  existed,  he  said, 
between  the  Chicago  Tribune  and  the  San 
Francisco  Chronicle  and  Los  Angeles 
Times,  for  an  exchange  of  news  between 
the  three  points. 

He  said  the  reason  the  Times  deals  in 
that  manner  with  the  Tribune  may  be 


due  to  the  fact  th.at  the  only  other  news- 
paixT  in  Cliiaigo  is  a  Hearst  paper,  and 
"the  New  York  Times,  for  reasons  of  its 
own,  does  not  care  to  take  Hearst  news 
from  Chicago.” 

Ixx’b  jx)inted  out  that  a  Hearst  man 
had  been  nominaterl  but  not  elected  in 
the  elections  in  which  Neylan  charges 
the  four  “relaterl”  papers  gained  control 
of  tile  situation.  He  had  as  much  ch.ance 
at  election  as  any  other  candidate,  Lrxb 
said. 

In  answer  to  Nevlan’s  charge  that  the 
.Anurican  press  had  never  Iteen  suffi¬ 
ciently  notified  of  the  matter,  L<',cb  read 
into  the  record  a  letter  purported  to  have 
lieen  written  to  the  commission  by  Victor 
Polachek,  representative  of  the  Hearst 
interests  in  the  early  proceedings.  In 
tbi^  letter  Polachek  is  supposed  to  have 
said  that  every  news  gathering  organiza¬ 
tion  has  had  an  opp<irtunity  to  be  heard, 
and  every  one  interested  represented. 

Dwight  P.  Green,  of  the  Qiicago 
Tribune,  supporting  I.ocb  opened  his  brief 
argument  with  the  remark  that  his  news- 
|iaiK-r  “takes  the  legal  position  that  the 
memorial  of  the  commission  should  not 
Ik-  changed  except  upon  an  ample  show¬ 
ing  of  fraud  that  would  justify  the  com¬ 
mission  in  revoking  the  grant.” 

.Snelling  and  Woorlall,  representing  the 
newly  formed  National  Radio  Press 
.Asimciation  joined  Neylan  in  asking 
the  commission  to  scrap  the  allocation 
program  of  the  publishers’  committee. 
They  did  so,  they  announced,  in  order 
to  file  application  for  the  20  trans¬ 
continental  bands  for  their  own  organiza- 
tion. 

Their  application  will  be  considered  at 
a  later  date,  at  which  time  their  right 
to  be  classerl  as  a  press  association  will 
l)c  determined.  It  is  their  intention  to 
furnish  news  to  broadcasting  stations. 

William  D.  Cannon,  counsel  for  the 
.A.ssociated  Press,  argued  that  the  con¬ 
struction  permits  were  not  valid  since 
they  had  never  been  delivered,  although 
they  had  been  voted.  He  asked  that 
the  commission  reclaim  and  realliKate 
the  40  radio  press  bands  and  include  the 
Associated  Press. 

Milton  Garges,  of  tl^  -AssiKiated 
Press,  read  into  the  record  a  statement 
from  Kent  Cooper,  general  manager  of 
the  organization,  in  which  the  latter 
asked  the  commission  to  include  them  in 
a  reallocation  of  the  wave  bands.  The 
letter  follows : 

“To  the  Federal  Radio  Commission: 

“On  behalf  of  the  general  manager  of 
the  AssiKiated  Press  I  submit  the  fol¬ 
lowing  statement  from  him : 

“The  Associated  Press  has  been,  from 
the  beginning,  desirous  of  obtaining  radio 
bands  sufficient  for  its  own  use.  Alway.^ 
in  answer  to  its  inquiries  to  the  commis¬ 
sion  it  has  been  stated,  in  writing  or 
orally,  that  any  corporation  or  individual 
upon  whom  a  wave  band  is  conferred 
should  operate  as  a  public  utility. 

“The  reply  from  us  to  this  statement 
has  been  that  the  .Associated  Press  is  a 
membership  corporation,  organized  under 
the  laws  of  New  York:  that  it  is  en¬ 
gaged  solely  in  the  collection  of  news 
and  its  distribution  to  its  members;  that 
it  is  not  engaged  in  business  for  profit ; 
that  it  has  been  deemed  inadvisable  for 
the  AssiKiated  Press  to  sign  an  applica¬ 
tion  in  conformity  with  the  regulation 
of  the  commission  thus  outlined,  because 
such  an  application  would  impose  upon 
the  AssiKiated  Press  the  necessity  of  op¬ 
erating  wireless  as  a  public  utility — an 
obligation  it  could  not  assume  under  its 
charter, 

“The  management  of  the  Associated 
Press  contends  and  believes  that  the  com¬ 
mission  can  and  should  grant  the  Asso¬ 
ciated  Press  the  bands  that  it  requires, 
and  that  the  use  the  Associate  Press 
will  make  thereof  will  not  be  inconsist¬ 


ent  with  the  public  interest.  Twelve 
hundred  and  fifty  newspaix’rs  are  repre¬ 
sented  by  membership  in  the  Associated 
Press.  \V’c  confidently  believe  the  com¬ 
mission  will  find  that  it  can  consistently 
take  care  of  the  needs  of  such  an  im- 
IKirtant  press  association  effort. 

_  “W  e  ask  this  action  from  the  commis¬ 
sion  in  no  spirit  of  antagonism  to  any 
other  interests  and  thus  far  we  have  not 
been  advised  of  any  antagonism  to  our 
request  upon  the  part  of  any  other  inter¬ 
est  now  before  the  commission. 

“An  informal  statement  by  one  of  the 
conunissioner.s  has  led  us  to  believe  that 
the  commission  can  and  may  consistently 
do  what  we  request.  If  that  now  is  to 
Ik  the  decision,  the  Associated  Press 
asks  that  rc.servation  of  adequate  wave 
bands  for  its  exclusive  use  be  made  and 
that  the  Associated  Press  be  given  time 
to  make  its  application  therefor.” 

In  short,  the  commission  is  faccil  with 
the  problem  of  deciding  whether  or  not 
to  reclaim  the  wave  bands  and  reallocate 
them  them.selves,  providing  they  are 
IKTinitted  to  do  so  by  law. 

It  is  argueil  on  one  side  that  they  can 
because  of  alleged  fraud  or  the  inabil¬ 
ity  of  the  members  of  the  committee  to 
come  to  an  agreement. 

The  other  view  is  that  the  grant  is 
made  to  the  publisher’s  committee  and  in 
the  absence  of  proof  of  fraud  can  not  be 
revoked. 

Those  attending  the  hearings  were : 

P.  Beazell,  Nctv  York  World; 
Karl  A.  Bickel,  United  Press;  F.  T. 
Hirchall,  Dmis  M.  Dieb,  F.  E. 
Meinholtz,  Nnv  York  Times;  Charles 

B.  Brophy,  Press  Publishing  Wireless, 
Inc. :  Harold  Cross,  New  York  Herald 
Tribune;  John  P.  (iallagher,  Los 
Angeles  Times  anil  San  Francisco 
Chronicle;  Milton  Garges,  and  William 

C.  Cannon,  Associated  Press;  John  M. 
Gleissner,  Scripps-Howard  Alliance; 
Dwight  P.  Green,  Chicago  Tribune;  R. 
R.  Harrison,  Charles  E.  Heitman,  Volney 

D.  Hurd,  Augustus  Norwood,  Christian 
Science  Monitor;  William  S.  Hedges, 
Thomas  L.  Marshall,  Hal.  O’Flaherty, 
Chicago  Daily  Nervs;  H.  A.  Kyler, 
Champlin  Refining  Co.;  John  F.  Ncylon, 
lohn  Costello,  and  W.  H.  G.  Finch, 
Hearst  newspaper  interests;  T.  J.  Mc- 
Brccn,  Consolidated  Press  AssiKiation ; 

E.  N.  Nockels,  American  Federation  of 
I^l)or,  Radio  Station  WCFL;  Henry  H. 
Snelling.  Emery  J.  W'oodall,  National 
Radio  Press  .Association,  Inc. ;  James  L 
Wright,  Buffalo  Evening  News;  Hope 
Thompson,  International  Labor  News 
Service. 


SWOPE  AND  ASSOCIATES 
BACKING  RADIO  PRESS 


Entire  Capital  Stock  of  Proposed 
New*  Gathering  Aasociation  In 
Their  Control,  Pretident 
Sloan  State* 

Charles  Sloan,  president  of  the  Na¬ 
tional  Radio  Press  AssiKiation,  Inc.,  If 
West  Forty-second  street,  gave  out  tlK 
following  statement  this  week : 

“The  entire  capital  stock  oi  tlie  N;i- 
tional  Radio  Press  Association,  Inc.,  is 
owned  by  Herbert  Bayard  Swope  and 
a  group  of  wealthy  and  influential  associ^ 
ates. 

“We  are  authorizeil  to  state  that  Mr. 
Swope,  together  with  his  associates,  is 
backing  the  National  Radio  Press  As¬ 
sociation,  because  he  believes  in  the  plan 
and  in  its  organizer,” 

It  was  reported  recently  that  Mr. 
Swope  was  behind  the  enterprise  but  thi.s 
was  denied  at  the  time  by  Mr.  Sloan. 
The  organization  has  asked  for  an  alli>- 
cation  of  short  waves  from  the  Feileral 
Radio  Commission  to  transmit  news  to 
broadcasting  stations. 


r 


Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


assigiimcm  -  an  article  lor 
■I  "Ivoinanccs  of  American  Journalism" 
oii  Harry  Chandler,  puhlislier  oi  the  Los 
Anyclcs  (Cal.)  Times. 

One  of  W’ehster's  definitions  of  a 
romance  i.s  “an  extrav.agant  story."  1  he 
hu.sinc's  "romance"  oi  Harry  Chandler 
is  all  of  that  provided  an  ■'extravauant 
story"  may  lx;  lived  sincerely  and  told 
simply. 

\  jiarty  for  fe  reittn  newspaiK-r  editor.', 
after  '[lending;  several  days  in  1.0'  .Xn 
Rfles  and  vicinity  stopix  d  at  the  I  irand 
(  anyon  of  the  Colorado  on  their  w  ay 
I'last. 

■■,\ly  word !“  exclaimed  one  of  the 
liarty,  iiikiii  KhnipsiiiK,  for  the  first  time, 
the  hiceest  hole  .Nature  ever  Rtit  lierself 
into,  "my  word,  how  do  you  supjxjse  this 
ever  hapjKiied?” 

“1  heard."  a  companion  tourist  re- 
spoiHled,  “tliat  Harry  (  handler  duK  it.” 

During  their  stay  on  the  Pacific  Coast 
they  liad  found  the  Chandler  trademark 
wherever  they  turned.  1-ittle  wonder  the 
impression  carried  on  to  the  edRe  of 
the  Canyon. 

Ihit  while  Harry  (  handler’s  name  is 
rntcrchanReahle  with  that  of  Southern 
California  it  is  as  a  part  of  the  warp 
and  wcxif  enteriiiR  into  the  makeup,  the 
very  life  blood,  of  this  retnarkahle  sec- 
tkm  of  the  I'nitc-d  States. 

4.iterall>  Cliandler  Rrew  up  with  the 
country.  He  drank  dc-c-tily  of  her  foun¬ 
tain  of  youth  wlien  lie  himself  was 
youiiR  ;  he  saw  a  vision,  and  ever  after, 
down  to  the  present  moment,  he  has  lieen 
in  step  .and  harmonious  vibration  with 
the  Spirit  of  the  West. 

He  pioneered  in  what  is  now  Holly- 
wextd  liefore  a  sitiRle  moving  picture 
flaslied  its  uncertain  counterfeit  agajnst 
a  nervous  screen.  This  was  at  a  time 
wlten  nowaday  many-acred  movie  “lots" 
were  only  pas'able  sheep  pasture  and  it 
■was  necessary  to  Rive  away  business, 
residential  and  hotel  sites  tluit  hardy  ad¬ 
venturers  might  lie  induced  to  live  .so 
#ar  from  town. 

He  and  his  asscx'iates  made  an  in¬ 
cantation  over  the  virgin  soil  of  the 
lovely  San  Fernando  X’alley  and  there 
sprang  into  being  busy  towns  and  pros¬ 
perous  ranche-. 

He  saw  in  tx-rspective  the  crown  of 
cotton  which  now  whitens  the  docks  at 
the  F’ort  of  l.os  \ngeles.  and  the  8(12.(1(10 
acre  Colorado  River  I^nd  Company,  just 
over  the  line  in  Mexico  which  is  the 
largest  cotton  ranch  in  .America  under 
one  contriil.  Ships  on  the  sea,  bank', 
and  fruit  and  cattle  and  railroads  and 
prerluction  plants  of  man  descrijitions  on 
land  bear  evidence  of  his  sane,  but  en¬ 
livening  touch.  In  whatever  tends  to 
develop  the  community  or  stands  for 
progress  Chandler  is  pretty  sure  to  have 
a  finger.  Rut  it  must  lie  a  producer,  or 
at  least  be  headed  definitely  towards  a 
goal.  WTieels  that  don’t  go  around  have 
no  appeal  to  him. 

In  the  foreground  of  all  other  activi¬ 
ties  :  the  apple  of  his  eye,  the  enterprise 
■which  more  nearly  reflects  his  own  per- 
sonalitv  is  the  T.os  .Angeles  Times,  the 
outward  and  visible  manifestation  of  an 
inner  and  abiding  faith.  Never  blowing 
bis  own  horn :  never  permitting  his  name 
to  appear  in  the  Times  except  when  nec¬ 
essary  fully  to  present  a  news  story. 
The  Timet  is  a  monument  to  his  abso¬ 
lute  confidence  in  the  soundness  of  the 
rock  upon  which  the  industrial  and  com¬ 
mercial  integrity  of  the  community  is 
founded  It  is  a  dailv  mirror  of  news 
presentation,  conservative,  complete,  in¬ 
timate,  sound  and  progressive. 

A  new  Einstein  theory  or  cancer  cure, 
an  international  problem,  a  story  from 
Ryrd  at  the  South  Pole  or  the  tale  of  a 
mighty  telescone  make  the  first  page  be¬ 
cause  Harry  Chandler  sees  news  as  some¬ 
thing  constructive,  a  commodity  w'hich 
concerns  everyone.  Rv  the  same  token 
crime  stories  and  salacious  scandals  must 
take  their  chances  under  modest  headlines 
on  inside  pages. 


While  the  Times,  in  policy,  accurately 
characteriaes  its  publisher,  it  also  packs 
a  “big  stick”  which  is  effectively  used  on 
rxrcasion  as  many  a  faithless  public  serv- 
vant  lias  learncrl  to  his  sorrow — as  many 
a  faker  who  tried  to  sell  Southern  Cali¬ 
fornia  “short”  has  had  violently  borne  in 
uixm  him. 

A  new  reporter  is  sure  to  eventually 
"meet  up”  with  the  suggestion  that  “Mr. 
Qiandler  is  interested  in  this  and  you 
had  better  play  it  so  and  so.”  The  more 
experienced  smile  serenely,  murmur 
“yeh”  and  write  the  yarn  “as  is.” 

“If  it’s  news,  print  it  regardless  of 
hell  or  high  water”  is  the  general  order 
in  effect;  one  simple  enough  for  any 
understanding,  and  one  tliat  is  always 
backed  up  to  the  limit. 

Harry  (Chandler  is  a  “big  man"  in 


another  sense.  Six  feet,  two  inches  and 
built  like  a  battleship.  When  the  man 
on  the  street  points  an  unmannerly  finger 
and  says  “that’s  him,”  there  is  never 
any  question  aliout  who  is  meant.  When 
he  started  with  the  Times  in  1885  he 
delivered  a  route  which  straggled  off  into 
the  sage  brush.  Before  long  he  was  “cir¬ 
culation  m.anager”  which  meant  that  it 
was  his  job  to  sec  every  subscriber  on 
every  route  got  his  paper.  In  those  days 
he  was  “puny,"  having  come  to  Cali¬ 
fornia  to  make  a  last  stand  in  a  long 
battle  against  ill  health. 

In  New  England,  where  his  foreliears 
had  firm  root  in  the  rocky  soil,  Chandler 
tilled  an  irresponsive  farm  or  worked  in 
a  factory  for  .^0  cents  a  day.  He  reached 
Los  Angeles  broke,  sick.  Down,  but  not 
out.  No  one  has  ever  made  him  take 


the  count.  His  first  job  was  lierdinj 
horses.  Fortunately  he  came  earli 
enough  to  amalgamate  a  typical  Yank« 
brain,  keen,  far-seeing,  shrewd,  honest, 
with  the  optimistic  “git  up  and  git’’  jt. 
mo'phere  of  the  undeveloped  crucible  in 
which  was  being  forged  the  mighty 
Southwest.  He  was  and  is  of  it.  Hi 
wdl  always  “belong,”  because  his  life, 
his  heart  and  all  his  mundane  holies  are 
at  one  with  it. 

In  the  Southwest  our  subject  is  almost 
always  referrid  to,  atfectionately  or 
otherwise,  by  his  full  name,  and  thus 
“Harry  (.'handler"  liecomes  a  working 
part  in  the  vocabulary  of  the  newcomer 
soon  after  he  rescues  his  other  shirt 
from  the  trunk. 

Married  thirty-five  years  ago  to  Mar¬ 
ian  Otis,  daughter  of  the  late  General 
Harrison  (jray  Otis,  the  Chandlers  took 
an  important  part  in  the  early  and  stren¬ 
uous  days  of  the  Times.  Through  a 
Iieriixl  when  untried  foundations  were 
laid  in  a  new  and  uncharted  country, 
through  the  great  battle  for  industrial 
freedom  culminating  in  the  dynamiting 
of  the  Times  plant,  and  the  dawning  of 
a  new  day  they  worked.  All  the  Chand¬ 
lers  worked — and  worked.  Chandler 
himself  almost  never  takes  a  vacation, 
doesn’t  play  golf,  and  probably  has  never 
been  able  to  understand  why  the  circula- 
tiori  and  editorial  departments  insist  on 
giving  from  four  to  eight  pages  of  val¬ 
uable  space  to  news  printed  in  (to  him) 
a  foreign  language,  i.e.,  sports.  As  a  mat¬ 
ter  of  fact  he  has  little  interest  in  sports 
of  any  character,  human  or  otherwise, 
and  finds  his  recreation  at  his  desk  and 
in  his  contacts  which  are  many  and 
varied,  ranging  all  the  way.  and  with 
equal  facility  of  assimilation,  from  Presi¬ 
dents  and  prime  ministers  to  cotton  pick¬ 
ers  and  mule  skinners.  He  is  democratic, 
approachable,  and,  to  those  who  know 
him  best,  lovable.  No  subordinate  who 
has  anything  “on  his  chest”  fears  to 
unload  it  to  the  boss. 

.As  the  son-in-law  of  a  distinguished 
empire  builder,  Gen.  Harrison  Gray 
Otis,  Mr.  (Tiandler’s  position  would 
have  been  difficult  for  many,  but  it  is 
one  which  he  has  never  found  it  neces¬ 
sary  to  defend  or  fall  back  upon.  He 
has  always  made  his  own  way. 

He  has  eight  children,  five  girls,  three 
boys.  They  are  all  workers.  The  eldest 
son  is  in  training  in  his  father’s  office  as 
assistant  to  the  publisher.  Miss  Con¬ 
stance  has  been  a  full  time  member  of 
the  city  staff  for  three  years,  taking  the 
“run  of  the  hook”  and  developing  into  a 
capable  writer. 

.-An  achievement  of  which  Mr.  (liand- 
ler  is  properly  proud  is  the  establish¬ 
ment  in  1024  and  the  increasing  year-by- 
year  success  of  the  International  ''!"»■ 
torical  Contest.  It  has  stimulated  ‘‘"dv 
of  the  Constitution  and  brought  about  a 
more  perfect  understanding  of  that  d  'Cu- 
ment  in  the  minds  of  millions  than  has 
ever  obtained  before.  Almost  everv  '’atf 
and  many  foreign  countries  parti  ‘iHc 
The  climax  comes  each  year  at  a'b' 
ington  where  the  district  winners 
it  out  in  forensic  arena. 

Too  busy  for  extensive  traveling,  Mr 
Chandler  makes  frequent  personal 
tact  with  his  interests  in  this  f-.  n-itn' 
and  Mexico,  but  on  most  days  and  tucMs 
be  may  be  found  at  his  desk  in  ?hr 
Times  building  with  door  aiar  until  tw" 
or  three  o’clock  in  the  morning.  He 
in  longer  hours  than  anv  of  his  (’'r 
ploves.  hut  enjoys  and  thrives  under  2 
rigid  regime. 


LAMONT  NEWSPAPER  DIRECTOR 

Robert  Patterson  Lamont,  appo ’  ted 
by  President  Hoover  to  serve  as 
tary  of  commerce  in  his  cabinet,  is  ‘ 
director  of  the  Chicaqo  Daily  .V  ^' 
Comp.any.  For  more  th.an  20  years  b< 
has  been  an  officer  of  the  American 
Foundries  ami  president  of  that  co'r>^ 
ration  shicc  1012. 
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QUALITY 

News— Readers— Advertising— Appearance 

The  New  York  Times  represents 
newspaper  quality 

NEWS  The  quality  of  The  New  York  Times  news  is  more  important  than  the  un¬ 
equaled  comprehensiveness  and  scope  of  its  news  report.  All  the  worthwhile 
news  is  there.  The  Times  is  edited  to  assemble  for  the  intelligent,  thinking  reader  more 
accurate,  prompt,  interesting  information  of  the  events  of  the  day  than  can  be  gained  from 
any  other  source.  To  read  The  Times  is  a  liberal  education. 

READERS  The  Times  is  appreciated  by  the  highest  quality  of  readers.  The  vol¬ 
ume  of  The  Times  net  paid  sale  is  impressive  (over  425,000  weekdays, 
over  750,000  Sundays)  but  the  quality  of  its  circulation  is  more  noteworthy.  The  coun¬ 
try-wide  and  world-wide  approval  of  The  Times  by  leaders  of  thought  and  action  bears  added 
witness  to  the  preference  shown  for  The  Times  in  the  New  York  metropolitan  district  by 
intelligent,  substantial  men  and  women.  The  Times  unequalled  growth  in  the  past  three  years 
has  been  among  the  same  high  quality  of  readers.  No  premiums,  no  contests,  no  "features”  are 
offered  to  catch  readers. 

ADVERTISING  In  quality  of  advertising  The  Times  is  outstanding.  Its  censor¬ 
ship  endeavors  carefully  to  exclude  whatever  is  false  and  mis¬ 
leading.  The  Times  readers  have  confidence  in  its  trustworthy,  informative  columns.  In 
volume  of  advertising.  The  New  York  Times  led  all  newspapers  in  the  world  in  1928,  but  the 
quantity  is  of  less  significance  than  the  quality. 

APPEARANCE  The  New  York  Times  spares  no  expense  to  give  its  readers  the 

most  attractive  newspaper  it  is  possible  to  print.  The  Times 
typographical  standards  prevent  the  use  of  crude  blacks  and  bizarre  displays  or  the  use  of 
material  likely  to  print  badly.  And  in  the  production  of  the  rotogravure  sections  of  the  Sun¬ 
day  edition  (in  which  The  Times  was  pioneer  in  America)  The  Times  own  rotogravure 
plant  ensures  the  finest  etching  and  printing. 

^[jje  Jlxrrk 
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It  had  another  reiK>rt<r  in  jail  and 

.''teriie'^  last  da\  th«  re  wa-  maile  un- 
roinfortahle  liy  the  jtrixin  authorities’ 
aitein)it«  to  find  out  which  one  of  aUiut 
priMiners  wa^  the  'I'iines'  rejiorter. 

Mis->  (  ntler  of  the  A  <  :«  i  nrk  World. 
in  town  oil  other  storit  s  and  "Iforrowed" 
for  the  assiKiiinetit,  coinjilained  of  the 
fi»>«|  hut  found  the  treatment  of  woman 
much  In-tter  than  that  tiven  meti. 

'I  lu  rejiorters  anreetl  that  the  jail  was 
inellicieiitly  and  carelesslj  run  and  it  wa> 
their  o|iinion  and  that  of  the  majority 
•  •f  the  jirisoner-i  with  whom  they  talked 
that  the  fault  lay  chiefly  in  the  fact  that 
jail  is  a  (Kilitical  foothall.  The  warden 
I-  a  7.s-year-old  (Kilitical  henchman  with 
Mo  knowledge  or  real  interest  in  jail 
aiTairs. 

I  he  re|Kirters  aj-rei-d  that  an  ex|KTt 
warden  aiijKiinted  for  his  ability  and 
without  regard  to  his  (Kilitics  would 
(iroliahly  fie  aide  to  "clean  11(1’’  the  jail 
if  jierinitteil  to  do  so  In  the  (Kiliticians 
in  control. 

Of  course  when  the  news  broke  that 
Times  reporters  had  served  jail  sentcnceN 
there  was  widespread  interest.  There 
was  a  feeble  attempt  made  by  (Kiliticians 
to  find  charges  on  which  to  prosecute 
the  re(Kirters,  the  justice  of  the  (K-ace 
or  the  jia(K-r  but  nothing  came  of  this. 

The  Times  is  non-()artisan,  su(>iKirtinK. 
for  example,  in  a  recent  electkin.  candi¬ 
dates  of  Ke(iuhlican,  Democratic  ami 
Socialistic  (Kilitical  faith  alike. 

The  (>a(KT  did  not  follow  its  jail  stories 
with  an  editorial  campaign,  taking  the 
(Misition  that  it  was  concerned  only  with 
(iresenting  an  accurate  picture  of  jail 
conditions  and  that  its  readers  could  draw 
their  own  ctmclusions. 

John  H.  I’erry  is  publisher  of  the 
Times,  Alie  Hurwitz.  managing  editor 
and  Herliert  Koftler,  city  eilitor. 


THREE  REPORTERS  SERVE  JAIL  TERMS 
TO  REPORT  CONDITIONS  THERE 

Two  Reading  Times  Staff  Men  and  Girl  Writer  “Borrowed”  from 
N.  Y.  Evening  World  Participate  in  Expose — 

Found  Food  Bad,  Prisoners  Neglected 


THK  Nemliiui  (I'a.)  limrs  recently 
invc-stigaSed  conditions  in  the  Ilerks 
County  prison  in  an  unusual  manner. 


RACED  INAUGURAL  PHOTOS 

Chicago  Daily  Newt  Plan*  Fought 
Fog  Until  Forced  Down 

Motion  (lictures  of  the  inauguration  of 
President  Hoover  in  Washington  taken 
h>  the  Chicago  Jiailv  Xcjcs  Screen  Serv¬ 
ice  were  shown  in  Chicago  movie  houses 
at  l(f:15  o'clock  the  morning  after  the 
ceretm lilies.  The  movies  ami  stills  were 
carrietl  hy  the  |)aily  News  airplane, 
(liloted  by  Shirley  .‘short.  .Also  in  the 
(ilaiie  were  Charles  Ford  and  Charles 
David,  cameramen,  Klmer  Kane,  relief 
pilot,  ami  a  mechanic. 

The  (ilaiie  encountered  a  hank  of  clouds 
and  fog  at  Columbus,  ( >.,  and  later  was 
lorcetl  down  at  Raymond,  O.,  forty  miles 
west  of  Columbus,  in  a  mud  puddle. 
From  there  the  (lictures  were  transferred 
to  a  train  and  brought  into  Chicago  earl\ 
ruesdai  tiioriiing. 

WHALEN  ON  I.A.A.  COMMITTEE 

Police  Commissioner  (jrover  .\. 
Whalen,  of  New  York,  this  week 
acce()ted  an  invitation  to  serve  as  a 
memlier  of  the  (lublicity  committee  for 
the  llerlin  convention  of  the  Interna¬ 
tional  .Advertising  .Association  to  lie 
held  next  .\ugU't.  Mr.  Whalen  has 
iH-eii  a  director  of  the  .Advertising  Club 
of  New  ^'ork  for  .several  years. 


ARKANSAS  DAILY  SOLD 

tiny  k.  IMgc,  who  (lurchasetl  the 
.Vi7(i(/i/i  Sf'riin/s  (.Ark.)  Daily  Register 
in  the  fall  of  19JS  front  .A.  W.  I’crrinc. 
recently  sold  it  to  the  former  owner’s 
son,  H.  Pi.  Perritte,  who  has  been  in  the 
news()a(Kr  business  in  Colorado  for 
several  years. 

COLUMBIAN  BUYS  ITS  PLANT 

The  Vancower  (Wash.)  Columlnan 
has  purchased  the  building  in  which  it 
has  made  its  hfime  for  the  last  year. 
It  was  built  at  a  cost  of  $.S.\()00  and 
has  been  occupied  by  the  Columbian  on 
a  long  term  lease. 


Hill  Powell  1  left  I  anil  hi«  twin  lirollier.  Jack  Powell,  at  work  in  the 
(hlumua  i’.iuuier  office. 


I.A<  K  ami  Hill  Powell,  l.s-year-old  twin 
soils  of  the  late  James  !•'.  Powell,  for 
J1  years  (itihlisher  of  the  Ottumjea  (la.) 
Courier,  are  anxiously  awaiting  the  sum¬ 
mer  vacation  from  school  so  that  they 
may  again  take  up  their  duties  on  the 
(  «iurier  where  they  left  off  last  summer. 
Kven  now.  with  school  in  session,  the 
Uiys  are  in  the  office  every  day.  With 
a  newspafier  heritage  in  their  blootl.  they 
are  preparing  to  step  into  the  work,  when 
their  schooling  has  been  completed,  with 
a  thorough  knowletige  of  the  field.  Their 
father,  who  died  luly  12,  1928,  was  con- 
nectefl  with  the  Courier  for  many  years 
before  he  became  publisher  of  the  pa()er. 

Jack  and  Bill,  more  formally  laiown 
as  'John  Harvey  and  William  Charles, 
who  will  be  IS  years  old  July  7,  have 


liecti  around  the  office  a  great  deal  from 
earl>  childhiKKl  and  last  summer  worked 
regularly.  Bill  in  the  business  office 
and  lack  in  the  news  department.  Bill 
carried  atl  copy,  mailed  marked  ()a(iers, 
read  ad  proof,  and  ratt  errands.  Jack 
had  charge  of  the  morgue,  filing  and 
listing  the  cuts,  photos  and  clippings ; 
wrote  (tersonal  items,  calling  at  the  rail¬ 
road  stations  for  news,  and  carried  copy 
from  the  local  and  telegraph  desks. 

Roth  the  hoys,  now  juniors  in  high 
school,  are  absorbed  in  journalism  and 
ex(>ect  to  make  it  their  life  work. 

An  older  brother,  Robert,  is  a  fresh¬ 
man  at  the  University  of  Iowa.  Their 
mother,  a  graduate  of  the  University  of 
Nebraska,  was  a  hi(fh  school  teacher  in 
Ottumwa  liefore  her  marriage. 


E  I-.  SrrKNZ  Rc»s  .‘^YMnsTow  sf. 

Not  only  was  one  reiMirter  sent  to  the 
jail,  as  is  the  more  conimon  (iroceilure, 
but  three  served  voluntary  sentences. 
The  rejKirters  were  Russ  Symontowne, 
E.  L.  Sterne,  and  .Mi's  .Ann  (  utler, 
“R>ane<r’  by  the  .Acte  )  ork  l-.veninii 
If  orld. 

Symontowne  served  a  week,  tinder  an 
assumed  n  a  in  e 


Miss  Ann  Cutlei 


and  ilisgiiised  as 
a  ciimmon  "bum.” 
.Sterne  served 
five  days  as  a 
"lK‘tter  class"  of¬ 
fender  and  .Aliss 
Cutler  s(K-nt  three 
•lays  in  t  h  e 
women's  section. 
T  h  e  re|iorters, 
who  have  just 
b  e  e  n  released, 
had  no  instruc¬ 
tions  exce()t  to 
write  fully  what 
thev  found. 


.About  2(((l  (irisoners,  ranging  from  long 
term  murderers  to  (K-tty  offenders,  are 
confined  in  this  ()ris«*n.  one  of  the  oldest 
in  the  state.  lAvr  years  the  prison  has 
been  constantly  embroilefl  in  (K>litical 
controversy.  F'rtmi  time  to  tiine  is  was 
charged  that  the  f(KKl  was  liad,  that 
insane  pris»‘>ners  were  thrown  in  with 
sane  ones,  and  that  miivirs  were  kept 
with  hardeiufl  offinders. 

These  charges  were  of  course  denied 
btit  there  was  no  way  of  determining 
the  exact  facts.  .Accordingly  arrange¬ 
ments  were  made  with  a  friendly  justice 
of  the  peace  to  commit  the  three  writers 
to  jail.  With  the  exception  of  this  man 
and  one  prisoner  who  recognized  one  of 
the  men,  the  writers  were  not  recognized 
by  anyone  in  the  iail.  The  jirisoner  kept 
the  secret. 

The  re|K>rtcrs  found  that  the  food  was 
bad  and  that  some  of  it  was  actuallv 
rotten.  They  found  one  half-witted. 
cri{»pled  Ixiy  16  years  old  kept  indefinitelv 
in  jail  with  the  knowledge  not  only  of 
tlie  warden  but  of  varifius  officials  who 
had  lK-«-n  loudly  proclaiming  their  interest 
in  jail  reform.  Symontowne,  the  "bum” 
was  confined  in  a  tiny  cell  with  five 
others  22  hours  <iut  of  every  24  and 
found  that  a  “bum”  could  actually  be  ill 
enough  to  die  without  receiving  medical 
attention  of  any  kind. 

He  found  that  the  “bums"  were  fed  a 
starvation  ration  which  included  rotten 
meat  and  that  through  carelessness  rather 
than  actual  brutality  this  class  of  offender 
was  being  almost  inhumanly  treated.  He 
lost  17  (tounds  in  one  week. 

The  “better  fyiK-”  re(K>rte<l  Sterne,  was 
on  the  whole  much  better  treated. 

Soon  after  Sterne  had  entere<l  the  jail, 
a  ringleader  of  a  riot  tried  to  hang  him¬ 
self  in  his  solitary  confinement  cell. 
After  a  nightmare  of  a  few  hours’  forced 
inactivity,  Sterne  managed  to  smuggle  out 
a  note  telling  of  the  suicide  attempt. 
The  Times  blandly  published  a  picture 
of  this  note  with  the  announcement  that 


SONS  FOLLOWING  FATHER’S  FOOTSTEPS 


NEW  PROCESS  SPEEDS 
RADIO  PHOTOS 


Heat-Sensittive  Wax  Coating  for  Filn 
Making  Operation  Four  Times  at 
Fact  as  Present  Process,  De¬ 
scribed  by  R.C.A.  Expert 


A  new  ()hoto-radi<i  recording  (irocess 
for  facsimile  transmission,  said  to  bt 
ca()able  of  four  times  the  pre.sent  speed 
of  recording  processes,  or  two  square 
inches  a  minute,  was  describcel  by  Capi 
Richard  H.  Ranger  of  the  Radio  Cor- 
(K)ration  of  .America  at  a  dinner  of  the 
alumni  of  BriKjclyn  Polytechnic  Insti¬ 
tute  at  the  Htrtel  Commodore,  Ne* 
A’ork,  last  week. 

The  process  also  inqiroves  the  defini¬ 
tion  of  the  rc-corded  image.  Captain 
Ranger  said.  He  declared  that  the 
pnKess  was  of  such  a  nature  that  after 
the  recording  is  made  ftii  a  new  heat- 
sensitive,  wax  coated  (>a()er,  colors  may 
1^  a(>plie<l  hy  the  receiving  ojierator 
from  directions  .sent  hy  the  transmitting 
ojterator. 

"The  wax  coating  is  repellent  to 
water  ink.’’  said  Ca()tain  Ranger,  as  he 
(Kiinted  out  the  characteristics  of  a  color 
facsimile  sent  from  New  York  to  Lon¬ 
don.  "Wherever  the  wa.x  has  been 
burned  away  hy  the  fine  jets  of  hot  air 
controlled  by  the  incoming  radio  signals 
the  re(K‘llent  characteristics  disappear 
and  an  ink  roller  brushed  over  the  sheet 
brings  out  the  finished  picture  instantly 
and  (x-rnianently.  This  process  has  been 
wjorked  out  to  the  (xiint  where  it  is  pos¬ 
sible  by  means  of  a  s{)ecial  code  for  the 
transmitting  o(^rator  to  inriicate  quickly 
to  the  receiving  oiterator  just  what 
colors  shoiiM  be  placed  and  where,  so 
the  finished  picture  is  brought  out  in  the 
delicate  colors  of  the  original.” 

The  wax  paper,  he  said,  was  devel¬ 
oped  by  Frank  G.  Morehouse  of  the 
R.C.A.  engineering  staff.  The  nw 
s|)eed  of  transmission  is  the  equivalent 
of  twenty-five  words  per  minute  in  the 
.Alorse  Code,  Captain  Ranger  said. 


PROMOTING  STAFF  WRITERS 


PU  in  Dealer  Running  Promotioa 
Series  on  Its  “Stars” 

The  Cle^’elaiid  Plain  Dealer  is  pro- 
nu>ting  its  writers  hy  printing  intimate 
feature  stories  about  them  with  illustra¬ 
tions,  serving  to  intrtxluce  the  paper's 
stars  to  its  readers.  The  series  started 
off  with  a  story  on  Ted  Robinson, 
columnist. 

Others  featured  were  John  Love.  By- 
Products  column ;  Grace  Kelly,  art  (k- 
partment ;  A\'.  Ward  Marsh,  movie 

critic;  A\'.  McDermott,  drama  critic, 
James  H.  Rogers,  music  department. 

ADVERTISING  STAFF  DINES 

The  advertising  staff  of  the  Feeria 
(Ill.)  Journal-Transcript  held  its  .semi¬ 
annual  dinner  at  the  (Treve  Coeur  Oub 
Thursday  evening,  F'eb.  21.  Flach  local 
solicitor  who  made  his  quota  was  pre- 
seiitcfl  with  a  silver  ”Go-(ietter”  button. 
C.  C.  Castle  stood  first  in  sales  during 
1928  and  was  presented  with  a  gold  knife 
and  chain.  Ward  of  the  New  York 
office  of  the  (Thas.  H.  FMdy  Company 
attended  the  meeting.  E.  H.  Maloney  is 
advertising  manager. 


BLACK  VISITS  JOHANNESBURG 

A’an  I-car  Black,  chairman  of  the 
hoard  of  the  A.  S.  Altell  Com(>any.  pub¬ 
lishers  of  the  Baltimore  Sun,  visited 
Joltannesburg,  Transvaal,  March  .1,  as  a 
side  trip  on  his  airplane  flight  from 
England  to  Ca{)e  Town,  Africa.  Upon 
his  arrival  he  expressed  a  belief  that  his 
flight  has  already  demonstrated  the  prac¬ 
ticability  of  commercial  flying  over  l"ng 
distances. 

DISTRIBUTES  COLOR  INSERT 

The  Fall  River  (Afass.)  Herald-Seu's 
distributed  to  its  readers  on  Sattirday 
March  1.  an  artgravure  (Kirtrait  of  Mrs 
Herbert  Hoover  in  colors  and  on  suitable 
(taper  for  framing. 
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Figures  Th^ _ 

Tell  a  Convincing  Story 

In  every  major  classification  during  1928  The  Star  was 
conspicuously  first  in  advertising  linage,  as  is  shown 
by  the  following  figures,  compiled  by  De  Lisser  Bros. 


Star 

P.  M.  A.  Sun. 

Automobiles .  1,029,987 

Automobile  Accessories .  605,691 

Beverages .  40,293 

Department  Stores .  7,340,430 

Men’s  Clothing .  769,257 

Women’s  Wear .  1,756,515 

Electrical  Appliances .  290,359 

Financial  .  651,990 

Food  .  1,645,682 

Furniture .  2,218,649 

Hotels  and  Resorts .  168,271 

Insurance  .  29,313 

Jewelry  and  Silverware .  432,020 

Legal  and  Public  Notices .  49,214 

Drug  Stores .  496,404 

Musical  Instruments .  224,349 

Medicines  .  564,570 

Radio . ; .  277,398 

Real  Estate .  885,983 

Railroads  and  Steamships .  273,193 

Shoes .  528,590 

Tobacco  .  326,527 

Miscellaneous  Including  Amusements. .  1,844,932 


Total  Display  Advertising .  22,449,545 


Local  Display  Advertising .  18,262,200 

National  Display .  4,187,345 

Classified  Advertising .  4,299,210 

Total .  26,748,755 


Second  Paper  Third  Paper  Fourth  Paper  Fifth  Paper 

A.  M.  A  Sun.  P.  M.  Only  A.  M.  A  Sun.  P.  M.  Only 

716,046  396,150  224,350  The  classified 

243,164  358,645  214,921  figures  of  the 

17,278  25,017  4,523  Fifth  Paper 

1,158,683  898,609  227,564  are  not  avail- 

480,728  299,942  100,725  able.  But  its 

310,703  240,796  57,450  total  linage 

213,128  148,932  142,813  was  5.1%  of 

593,395  130,606  216,246  the  total  vol- 

342,243  543,029  34,589  ume  of  adver- 

589,832  356,515  192,905  tising. 

164,401  82,847  110,157 

26,232  2,900  2,192 

128,311  88,373  53,341 

31,348  60,536  67,794 

82,909  181,333  74,114 

110,496  43,254  95,435 

143,228  362,659  128,389 

74,468  111,252  135,072 

407,634  93,756  121,287 

229,220  78,699  76,186 

212,978  67,947  27,127 

122,882  178,946  62,905 

1,049,856  878,973  885,979 


7,449,163  5,629,716  3,306,064  2,026,749 

5,617,438  3,916,289  *2,574,865  1,566,333 

1,831,725  1,713,427  731,199  460,416 

1,278,473  902,820  1,250,159  466,904 

8,727,636  6,532,536  4,556,223  2,493,653 


Such  pronounced  preference  for  The  Star  is  due  to  both  the  volume,  and  character  of  its  circulation.  Thus 
you  can  cover  the  great  Washington,  D.  C.  Market  completely,  influentially 
and  economically  with  ONE  newspaper — The  Star. 


New  York  Office: 

Dan  A.  Carroll 
HOE.  42nd  Street 


IFtth  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


Chicago  Office: 

J.  E.  Lutz 
Tower  Building 
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DAILY’S  PUBLICATION  OF  TAX  REPORT 
CAUSES  *TIFF”  WITH  GOVERNOR 

Sacramento  Daily  Bee  Printed  Complete  Document  When 
Governor  Was  Denying^  It  Was  Ready — McCIatchy 
Replies  to  Executive’s  Criticism 


The  right  of  a  newspaper  to  publish 
official  documents  in  advance  of  their 
delivery  to  the  constituted  authorities,  so 
long  as  they  are 
obtained  legitim¬ 
ately  and  in 
ordinary  news 
channels,  was 
made  the  subject 
of  an  extensive 
dicussion  by 
California  Legis¬ 
lature  on  Feb.  28 
and  the  basis  of 
a  "tiff”  between 
(iovernor  C.  C. 
Young  and  the 
Sacramento  Bee, 
a  staunch  admin¬ 
istration  news¬ 
paper. 

The  document  in  question  was  the 
report  of  the  California  Tax  Commis¬ 
sion  sweepingly  revising  the  system  of 
taxation  in  the  state,  and  was  published 
by  the  Bee  apparently  several  hours 
before  it  was  placed  in  the  hands  of  the 
governor  and  the  legislature. 

This  legislative  “beat”  which  cre¬ 
ated  a  sensation  in  the  capitol,  was 
scored  by  Walter  P.  Jones,  political 
writer  for  the  Bee. 

Great  importance  was  attached  to  the 
publication  of  the  report  for  several  rea¬ 
sons.  In  debating  an  administration 
measure  setting  up  a  new  bank  and 
intangible  tax  schedule  in  the  state, 
legislators  from  the  floors  of  both  houses 
requested  that  copies  of  the  tax  commis¬ 
sion's  report  be  provided  them  for  their 
information.  Governor  Young  officially 
informed  the  legislature  that  the  report 
had  not  In-cn  completed  and  would  not  be 
for  several  days. 

But.  at  almost  the  very  time  the  gov¬ 
ernor’s  answer  was  being  given  to  the 
legislature,  copies  of  the  Sacramenta  Bee 
were  Ix-ing  sold  on  the  streets  with  a  full 
and  authentic  report  of  the  tax  commis¬ 
sion’s  findings. 

Several  legislators  subsequently  re¬ 
marked  publicly  that,  had  they  had  copies 
of  the  Bee  prior  to  passing  the  tax  bill, 
they  would  have  voted  differently.  And 
one  assemblyman,  in  view  of  the  news¬ 
paper’s  publication,  openly  charged  the 
administration  with  deliberately  holding 
up  the  report. 

Governor  Young  stated  that  the  publi¬ 
cation  of  the  report  by  the  Bee  was  highly 
embarrassing  to  him  in  view  of  his  state¬ 
ments  to  the  legislature,  which,  he  said, 
were  made  honestly  and  in  good  faith.  He 
wrote  a  letter  to  the  assembly  and  sen¬ 
ate  in  which  he  reiterated  that  the  report 
had  not  been  formally  delivered  to  him, 
that  he  was  unaware  of  its  recommenda¬ 
tions,  and  took  the  Bee  to  task  for  what 
he  described  as  premature  and  unauthor¬ 
ized  publication. 

Under  the  signature  of  Carlos  K.  Mc- 
Oatchy,  general  manager  of  the  Mc¬ 
CIatchy  publications,  the  Bee  replied 
openly  to  the  governor.  It  published  a 
photostatic  copy  of  the  first  and  last 
pages  of  the  commission’s  report,  which 
was  in  printed  form,  to  show  that  “this 
document  does  live  and  breathe,  unlike 
the  fabled  sea  monster.” 

Somewhat  sarcastically,  the  Bee  re¬ 
marked:  “Had  tht  Bee  realized  that  the 
Governor  of  California  was  without  that 
print  of  the  tax  report  which  so  many 
others  had,  it  would  have  been  glad  to 
relieve  his  predicament  by  lending  him  its 
copy. 

“As  the  governor  says  in  his  letter, 
the  statement  that  the  final  report  of  the 
commission  is  now  in  the  hands  of  Gov¬ 
ernor  C.  C.  Young  is  entirely  without 
foundation’  was  a  presumptuous  error 
which  the  Bee  gladly  corrects. 

“The  Bee  should  have  said  the  report 
W’as  in  the  hands  of  everybody  but  Gov¬ 
ernor  C.  C.  Young.” 

The  Bee  insisted  that  the  report  of  the 


tax  commission  was  “proiierly  obtained” 
and  in  “ordinary  news  channels.”  It  also 
contended  that  the  publication  of  the 
report  was  merely  the  result  of  legit¬ 
imate  newspaper  enterprise. 

And  it  is  interesting  to  note  that  the 
Bee’s  contention  was  generally  supported 
by  members  of  the  assembly  who  spoke 
from  the  floor  on  the  affair. 

In  his  letter  to  the  legislature.  Gov¬ 
ernor  Young  asserted  that  no  printed 
copies  of  the  report  had  been  made,  but 
only  a  few  typewritten  copies  for  the 
commission  members.  The  Bee’s  r^ro- 
duced  photostatic  copy  was  of  printed 
pages. 

“Some  extra  copy,”  remarked  the  gov¬ 
ernor,  “must  have  been  obtained  by  the 
paper  in  some  unknown  and  unauthorized 
manner. 

“I  am  greatly  displeased  by  the  situa¬ 
tion,  partly  because  I  have  always  en¬ 
deavored  to  maintain  absolute  gootl  faith 
as  to  various  press  correspondents,  giv¬ 
ing  no  story  to  one  which  is  not  given  to 
all ;  and  partly  because  I  think  it  is  due 
myself  that  I  should  not  first  see  in  press 
columns  that  which  had  not  yet  been  sub¬ 
mitted  to  me.” 

Assemblyman  Morgan  Keaton,  Los  An¬ 
geles,  from  the  floor  of  the  assembly, 
said :  “The  Bee  should  be  publicly 
thanked  for  the  service  it  has  rendered 
to  the  legislature  in  publishing  the  re¬ 
port  which  all  of  us  so  earnestly  desired 
to  see.” 

Keaton  openly  challenged  the  gov¬ 
ernor's  remarks  questioning  the  authentic¬ 
ity  of  the  Bee’s  account.  Comparing  the 
Bee’s  story  and  an  oflicial  copy  of  the 
report,  Keaton  said:  “There  is  no  differ¬ 
ence  between  the  two.  Had  we  had  this 
rejKirt  before  we  passed  the  tax  measures, 
we  might  have  voted  differently.” 

Assemblyman  E.  G.  Adams,  a  news¬ 
paper  man  himself,  stated:  “It  seems  to 
me  to  be  a  wonderful  ‘scoop’  if  the  Bee 
obtained  it  legitimately.  1  am  not  de¬ 
fending  the  Bee  but  I  see  no  reason  for 
criticizing  it  if  it  got  the  report  hon¬ 
estly.  If  there  was  a  leak  somewhere 
and  the  rejiort  got  out.  I  think  the  gov¬ 
ernor  should  reprimand  the  tax  commis¬ 
sion  instead  of  the  Bee.” 

.Assemblyman  William  Byrne,  Los  .An¬ 
geles,  said:  “It  matters  little  who  had 
the  report  as  long  as  the  governor  didn’t 
have  it.” 


EXECUTIVES  ON  GRIDIRON 


Foibles  of  Toledo  Blede  Editors 
Exposed  et  Annuel  Dinner 

A  gridiron  dinner  for  the  editorial 
staff  of  the  Toledo  Blade  was  held  re¬ 
cently.  The  program  presented  a  series 
of  acts  as  take-offs  on  members  of  the 
staff.  Edward  A.  Smith,  the  Blade’s 
radio  program  announcer,  impersonated 
Grove  Patterson,  editor.  Dick  Roberts 
of  the  copy  desk  impersonated  C.  R. 
Corbin,  managing  editor,  and  Norman 
Hauger,  Blade  photographer,  had  the 
role  of  Fred  S.  Mollencopf,  city  editor. 
Ralph  Phelps,  radio  editor,  had  the  dis¬ 
tinction  of  being  the  central  figure  in 
two  of  the  “razz”  acts.  Plummer  Whip¬ 
ple,  sports  writer,  impersonated  Mr. 
Phelps.  \V.  E.  Hail,  state  editor,  as  the 
country  correspondent,  razzed  the  entire 
staff. 

A  miniature  newspaper.  The  Griddle, 
was  issued  for  the  dinner.  The  commit¬ 
tee  on  arrangements  was  Raymond  A. 
Wemeke,  Mrs.  Margrete  Daney,  Arthur 
Peterson,  and  Robert  A.  French. 

Paul  Block,  publisher  of  the  Blade, 
sent  his  regrets. 


NEW  A.N.P.A.  MEMBER 

The  Ashland  (O.)  Times  Gazette  has 
been  elected  to  membership  in  the 
American  Newspaper  Publishers  Asso¬ 
ciation. 


HINDENBURG  DOUBTFUL 


German  President  May  Not  Attend 
I. A. A.  Berlin  Convention 

President  von  Hindenburg  of  Germany, 
who  was  invited  to  attend  the  convention 
of  the  International  Advertising  Associa¬ 
tion  in  Berlin  in  August,  informed 
Charles  Younggreen,  .American  president 
of  the  I.  A.  A.  in  a  special  audience 
March  2,  that  he  could  not  promise  to 
attend  the  meeting,  but  wished  the  associ¬ 
ation  every  success.  It  is  believed  the 
large  French  delegation  expected  is  re¬ 
sponsible  for  the  German  president’s  re¬ 
luctance  to  attend  while  French  troops 
still  occupy  the  Rhineland. 

It  has  been  proposed  that  the  American 
delegation  present  pictures  of  earlv  Presi¬ 
dents  of  the  United  States  to  the  Reich, 
thus  permitting  the  president  to  give  his 
personal  patronage  to  the  convention  by 
oflicial  acceptance  of  the  pictures. 


JONES  HEADS  N.  Y.  OFFICE 


Other  Change*  Announced  in  Cutler- 
Hammer  Organixatlon 

P.  S.  Jones  has  been  named  manager 
of  the  New  York  district  office  of 
Cutler-Hammer,  Inc.,  manufacturers  of 
electric  motor  control  and  allied  ap¬ 
paratus.  He  was  formerly  manager  of 
the  Pittsburgh  office.  He  succeeds  C.  W. 
Yerger,  who  leaves  the  company  to  join 
the  Hanson-Van  Winkle-Munning  Com¬ 
pany,  Matawan,  N.  J. 

T.  S.  Towle,  formerly  a  sales  engi¬ 
neer,  of  the  Pittsburgh  office,  becomes 
manager  there. 

G.  E.  Hunt  has  been  placed  in  charge 
of  distributors’  sales  for  Cutler-Hammer. 


MAILERS’  UNION  STOPS 
PRINTERS’  JOURNAL 


Indianapoli*  Organization  Bant  Typ*. 
graphical  Publication,  Claiming 
Mailing  List  Prepared  by 
Non-Union  Help 


If  members  of  the  International  Typo¬ 
graphical  Union  are  to  receive  the  cur¬ 
rent  issue  of  their  magazine,  the  Inter¬ 
national  Typographical  Union  Journal,  \\ 
will  have  to  be  mailed  by  non-unioti 
mailers. 

This  was,  in  effect,  the  edict  of  Indi¬ 
anapolis  Mailers’  Union  No.  10,  in  an 
order  sent  to  all  members  of  the  local  hi’ 
Vy.  C.  Weaver,  president.  The  order  prt^ 
hibits  all  members  from  mailing  any  fur¬ 
ther  issues  of  the  Journal  until  notified 
by  the  executive  committee  of  the  local 
that  conditions  have  been  changed. 

The  conditions  referred  to  the  fact  that 
the  mailing  list  has  been  prepared  by  non 
union  help,  which,  according  to  Weaver, 
is  a  violation  of  the  contract  and  a  breach 
of  a  custom  of  23  years’  standing.  Two 
union  mailers  have  been  employed  in 
mailing  the  magazine.  One  of  them  left 
when  the  order  became  known  and  the 
other  man  was  expelled  when  he  refused 
to  obey  the  local’s  edict. 


OBTAINED  EXTRA  LINAGE 

The  Columbus  (O.)  Dispatch  recentlv 
concluded  its  annual  cooking  school.  A 
total  of  .S3,800  lines  of  additional  advertis¬ 
ing  was  published,  according  to  Lawrence 
(«.  .\icoiai,  promoting  advertising  man 
ager.  Harvey  R.  Young  is  advertisinp 
director  of  the  Dispatch. 


The  BOOTH  NEWSPAPER  AREA 

ONE  OF  AMERICA'S  IS  LEADING  MARKETS 


This  Booth  Newspaper  Area 


is  truly  a  “one  paper  market” 
because  One  Booth  News¬ 
paper  completely  covers  every 
dne  of  these  eight  sections 
completely.  The  eight  Booth 
Newspapers  together  cover 
the  entire  market  of  1,350,000 
persons  completely  and  with¬ 
out  duplication. 


Booth  Newspapers  Are  A.  B.  C.  * 
Members 

Associated  Press  Members 
Evening  Newspapers 


They  offer  their  readers  the 
same  high-grade  features  that 
are  found  in  Metropolitan 
dailies  and  so  satisfy  theif 
readers  that  it  is  almost  im¬ 
possible  to  find  a  home  where 
any  other  newspaper  is  read. 


Grand  Rapids  Press  Flint  Daily  Journal 
Saginaw  Daily  News  Jackson  Citizen  Patriot  Muskegon  Chronicle 
Kalamazoo  Gazette  Bay  City  Daily  Times  Ann  Arbor  Daily  News 


A.  KLEIN,  Eastern  RmprtMntativ* 
SO  East  42Bd  St.,  New  York 


J.  E.  LUTZ,  Weetem  AepreeentaMw 
ISO  North  Michigan  Ava.,  Chicago 


THE  BOOTH  PUBLISHmC  CO. 

Ctntrml  OMcm:  SSOO  Baht  Bldg.,  Dttrpit,  or  mny  nofeepaper  Uetod. 


Waltz*  P.  Johu 


i 
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The  Most  Inviting  Market  in 
The  Fastest  Growing  State 


A  Single  Community— A  Single  Metro¬ 
politan  Center — And  The  Dallas  News  and 
Journal  for  Double  Advertising  Power 

Thirty-seven  Texas  counties  comprise  the 
direct  Dallas  market.  No  other  large  city 
challenges  Dallas’  influence  here;  the  people 
of  this  territory  think  of  this  city  as  theirs,  the 
Dallas  stores  as  their  stores,  and  the  Dallas 
papers — The  News  above  all — as  their  papers. 

Dallas  is  the  business  and  financial  capital 
of  the  whole  Southwest,  but  this  direct  retail 
area  is  the  most  inviting  market  in  the  whole 
region. 

The  News — 

The  ONLY  paper  covering  the  entire  Dallas  market 
area,  and  the  overwhelming  first  choice  of  national 
advertisers  in  this  market.  During  the  last  five  years 
The  News’  circulation  has  increased  46%,  steadily  con¬ 
solidating  its  gains  within  the  direct  market  area. 

lirr 

THE  DALLAS  JOURNAL 

Meml)ers  Audit  Bureau  of  Circulations 


In  this  area  there  are  over  a  million  and  a 
half  people;  one-fourth  of  the  state’s  popula¬ 
tion  in  less  than  one-fourteenth  of  its  area. 
One-fourth  of  Texas’  income  tax  returns  are 
filed  in  these  37  counties;  nearly  one-fourth 
of  its  taxable  wealth  is  here.  A  well-devel¬ 
oped  territory  that  is  knit  by  a  close  network 
of  highways  and  railways  into  a  compact 
market  area — easily  merchandised  and  co¬ 
ordinated. 

The  Journal — 

A  live  and  progressive  evening  i>aper  with  a  .steadily 
growing  circulation  concentrated  in  Dallas  and  vicin¬ 
ity,  U.sed  in  combination  with  The  News,  at  the  com¬ 
bination  rate.  The  Journal  is  the  most  economical 
“secoiKl”  j)ai)er  an  advertiser  can  buy. 
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N.  Y.  POST  REPORTER  EXPOSES  “RING” 
FOR  FAKING  DIPLOMATIC  PAPERS 

H.  R.  Knickerbocker,  Berlin  Correspondent,  Causes  Arrest  of 
Four  When  He  Is  Offered  Documents  Concerning 
Senators  Borah  and  Norris 


Hubert  r.  Knickerbocker. 

Berlin  correspondent  of  the  New 
York  livening  Post,  came  into  the  lime¬ 
light  last  week  when,  with  extraordinary 
tact  and  shrewdness,  he  uncovered  a 
forgery  fraud  of  international  interest.  It 
was  his  activity  in  Berlin  that  caused  the 
arrest,  March  1,  of  four  Russians,  two  of 
wlumi  were  later  released,  sus|)ected  of 
forging  a  string  of  false  diplomatic  docu¬ 
ments,  including  those  which  led  to  their 
arrest,  purporting  to  show  that  United 
States  Senators  Borah  and  Norris  ac¬ 
cepted  $100,000  from  the  Soviet  gov¬ 
ernment. 

Three  weeks  ago  Knickerliocker  re¬ 
ported  to  the  Evening  I’ost  that  he  had 
been  offered  documents  exposing  the  fake 
Borah  bribe.  He  was  instructed  to  fol¬ 
low  up  to  hnd  out  if  he  could  find  where 
:  the  documents  originated.  He  imme¬ 
diately  paid  $25  as  a  deposit  and  took  the 
documents.  The  full  price  was  to  have 
been  $2,000.  He  then  secretly  photo¬ 
graphed  them  and  turned  them  over  to  the 
<ierman  police.  The  arrest  of  the  four 
men  followed. 

Vladimir  Orloff  and  Michael  Sumara- 
k*fT  were  held,  and  in  ( Irloff's  apartments 
were  found  three  trunks  full  of  material 
claimed  to  have  been  used  in  the  forge¬ 
ries — fake  Soviet  .stamps,  papers  and  a 
number  of  other  forgeries  awaiting  pur¬ 
chasers.  But  until  the  evidence  has  been 
traced  the  two  Russians  are  being  held  on 
a  charge  of  burglary.  Knickerbocker’s 
office'  had  been  previously  ransackc-d,  evi¬ 
dently  with  the  hope  of  finding  incrimi¬ 
nating  evidence  against  the  correspondent 
in  order  that  he  might  be  more  amenable 
to  the  Russians’  terms.  The  police  are 
trying  to  prove  this  theory. 

Sumarakoff,  it  is  reported,  has  con¬ 
fessed  to  a  number  of  the  forgeries,  in¬ 
criminating  Orloff  as  the  perpetrator.  But 
with  the  scanty  testimony  already  in  hand, 
it  is  known  that  these  men  have  been 
i>perating  the  forgery  ring  for  several 
years,  selling  their  spurious  documents 
for  prices  ranging  from  $100  to  $100,000. 

The  nature  of  the  documents  obtained 
by  the  Evening  Rost  were  “forgeries 
within  forgeries.”  They  intended  to  “dis¬ 
infect”  Senator  Borah  from  the  $100,000 
bribe  charge,  a  charge  which  was  found 
to  Ik?  false  by  the  United  States  Senate, 
although  the  source  of  the  d<icuments 
could  never  be  ascertained. 

But  the  uncovering  of  the  ring  has  far 
more  importance  than  absolving  Senator 
Borah  and  Norris,  who  had  already  Ik-cii 
cleared  Other  forgeries  in  the  pa.st, 
which  have  caused  international  conse¬ 
quences,  are  believed  to  have  been  manu¬ 
factured  by  the  men  in  custody.  The  first 
was  the  Zinoviev  letter  forgery,  which 
cau.sed  the  downfall  of  Ramsey  Mac¬ 
Donald’s  ministry  m  Great  Britain.  An¬ 
other  •  was  the .  documentary  evidence 
showihg  that  the  Soviet  government  had 
a  hand  in  the  bombing  of  the  cathedral 
in  Sofia,  where  140  people  were  killed. 
This  evidence  was  later  found  to  be  false, 
but  not  before  several  persons  had  been 
executed 

Knickerbocker  is  51  years  old.  He  is 
a  native  Texan.  His  newspaper  career 
liegan  ten  years  ago.  the  last  five  of  which 
have  been  spent  in  Europe. 

Hiit  first  job  was  as  a  cub  on  the  Kexv- 
ark  (’N.  J.)  Morning  ledger,  where  he 
was  rapidly  advanced  to  city  editor.  Then 
lie  si^t  six  weeks  on  the  local  staff  of 
the  Nicw  York  Evening  Post.  In  1922  he 
went  to  the  5'wn  as  rewrite  man,  leaving 
there  to  teach  journalism  in  Dallas,  Texas. 

He; went  to  h!urc^  shortly  afterwards 
entering  the  Evening  PosX-Philadelphia 
Public  ledger  Service  in  Berlin  under  S. 
B.  Cdnger.  For  two  years  he  was  with 
International  News  Service  in  Moscow 
He  btotme  the  Berlin  correspondent  of 
the  Evening  Post  when  Dorothy  Thomp¬ 
son,  former  correspondent,  resigned  to 
marry  Sinclair  Lewis. 

Knickerbocker  has  studied  in  several 
universities  in  the  United  States  and  in 


Munich,  Vienna  and  Berlin,  and  speaks 
and  writes  Russian  and  German  fluently. 
He  is  the  son  of  the  Rev.  and  Mrs.  H. 
D.  Knickerbocker  of  Oklahoma  City. 

Knickerbocker’s  story  arrived  in  New 
York  about  two  a.  m.  Saturday  morning 
and  was  handled  by  Julian  Mason,  editor, 
and  Vincent  Byers,  managing  editor,  who 
were  waiting  for  it.  It  was  run  under  an 
eight  column  streamer  in  the  Saturdax 
edition. 

Senators  Borah  and  Norris  sent  the 
following  telegram  to  the  paper : 

“We  express  to  you  our  sincere  thanks 
and  our  deep  appreciation  for  the  excep¬ 
tional  interest  and  the  most  effective  work 
of  the  Post  in  uncovering  the  vicious 
devils  who  make  the  practice  of  forgery 
and  the  liattering  of  men’s  honor  a  pro¬ 
fession.  VV’e  shall  always  feel  we  owe  a 
defjt  of  gratitude  to  the  Post.” 

Senator  Borah  stated  he  would  ask 
the  U.  S.  state  department  to  act  to 
assure  full  prosecution  of  Orloff  and 
Sumarakoff. 


PROMOTING  SCHOOL  PAGE 


Toledo  Blade  DeToloping  Talent 
Among  Pupil-Writers 

In  cooperation  with  the  Toledo  public 
schfMtls,  the  Toledo  (O.)  Blade  is  con¬ 
ducting  a  new  project  in  the  writing  and 
editing  of  the  news  for  the  weekly  school 
page.  The  first  project,  now  completed, 
was  with  a  group  of  eight  elementary 
schools  and  the  second  project  now  being 
conducted  is  with  a  group  of  nine  schools. 

The  news  is  gathered  and  written  by 
pupils  in  the  seventh  and  eighth  grades. 
They  take  turns  visiting  the  schools  in 
their  group  and  in  writing  news  and 
feature  stories  as  a  result  of  their  visits, 
.^n  editorial  staff  is  named  by  each 
school  to  direct  the  work  which  is  also 
under  the  supervision  of  the  teachers. 

The  typed  copy  is  brought  to  the 
Blade  office.  The  student  staff  helps 
make  up  the  f>age  and  then  makes  a  visit 
to  the  various  departments  of  the  Blade. 

Details  of  the  project  were  worked 
out  by  C.  R.  Corbin,  managing  editor, 
anid  W.  E.  Hall,  state  editor  of  the 
Blade,  and  Miss  Velda  Bamesberger, 
supervisor  in  the  elementary  schools. 


HOUGH  ON  WRECKED  SHIP 

fieorge  A.  Hough,  managing  editor  of 
the  Ni'xv  Bedford  (Mass.)  Standard,  and 
Mrs.  Hough  were  among  the  passengers 
on  the  steamship  Extavia  of  the  Export 
Transportation  Company  which  was  re- 
jxirted  as  lieing  wrecked  in  the  Black 
Sea.  The  ship  made  dock  in  a  sinking 
ciindition  after  being  damaged  in  trying 
to  avoid  the  ice  floes  on  entering  Con- 
stanza  Harlxsr,  striking  the  rocks  on 
which  the  lighthouse  stands. 


SPECIAL  ROTO  SECTION 

A  sfiecial  rotogravure  supplement 
appeared  in  the  Jacksonville  (Fla.) 
Journal,  March  2,  to  assist  the  Com¬ 
munity  Chest  Association  in  its  work. 
The  supplement,  which  was  inserted  by 
the  Association,  was  produced  by  the 
Southern  Gravure  Corpfiration,  Atlanta, 
Ga. 

WHITE  LECTURING  ON  COAST 

William  .\llen  White.  e<litor  of  the 
Emporia  (Kan.)  Gazette,  is  now  in 
Pasadena.  Cal.,  where  he  is  delivering  a 
.series  of  talks  to  the  students  of  the 
California  Institute  of  Technology.  Mr. 
White  w'as  invited  to  Pasadena  by  Dr. 
Robert  Andrews  Millikan,  noted  physicist 
and  head  of  the  institute. 


HENSEL  ON  EASTERN  TRIP 

Elliott  C.  Hcnsel,  advertising  manager 
of  the  Los  Angeles  Daily  News  is  mak¬ 
ing  his  first  trip  Fast  on  liehalf  of  the 
News.  The  newspaper  has  a  new  city- 
editor,  Hal  Rorke. 


Hubert  Knickerbocker,  Berlin  cor¬ 
respondent  of  the  New  York  Eve¬ 
ning  Post,  photographed  at  the  time 
when  he  wag  preparing  to  accompany 
the  crew  of  the  “Europa”  on  its  un¬ 
successful  attempt  to  cross  the  At¬ 
lantic  from  east  to  west.  He  was  the 
first  newspaper  man  to  attempt  the 
crossing. 


IMPROVES  COLOR  PRESS 

Claybourn  Process  Corporation,  Mil¬ 
waukee,  Wis.,  has  announced  improve¬ 
ments  to  its  Model  ".A”  three-color  auto¬ 
matic  press,  originally  manufactured  by- 
Superior  Press  Manufacturers,  Inc., 
Youngstown,  O.,  and  taken  over  by  the 
Claybourn  organization  a  year  ago. 


NEWARK  “SPECIAL”  NAMED 

Newark  Suburt»n  Newspapers  has 
been  named  advertising  representative  of 
the  New  Jersey  edition  of  the  Catholic 
Neti's,  New  York. 


REPORTER  TELLS  NEWS 
PRACTICES  TO  POUCE 


A.  J.  Mott  of  Rochettar  Timet-Union 
Giving  Seriet  of  Lecturet  to 
Promote  Better  Co-opera¬ 
tion  With  Force 


To  obtain  better  co-operation  between 
the  newspapers  and  the  police  and  to  give 
a  better  understanding  of  the  type  of 
police  news  that  may  be  published,  Albert 
J.  Moss,  police  reporter  of  the  Roches¬ 
ter  (N.  Y.)  Times-Union  is  conducting  a 
series  of  lectures  in  connection  with  the 
Rochester  police  department. 

.Attendance  by  both  officers  and  men 
at  these  lectures  is  compulsory  and  each 
member  of  the  police  department  is 
given  the  benefit  of  this  course.  The 
subject  outlined  by  Mr.  Moss  is  the 
part  that  the  press  plays  in  regard  to 
police  work,  including  the  publishing  of 
crime  news. 

Libel  plays  an  important  part  in  these 
lectures.  It  was  explained  tliat  a  pdice- 
man  who  furnishes  a  reporter  with  false 
information,  even  when  done  as  a  joke, 
is  guilty  of  a  misdemeanor  and  is  as  liable 
to  arrest  as  is  the  reporter. 

The  importance  of  obtaining  not  only 
the  policeman’s  view  but  also  the  pris¬ 
oner’s  side  of  the  story,  in  order  to  get 
all  of  the  facts,  was  mentioned.  Another  1 
subject  stressed  was  the  policy  of  omit¬ 
ting  the  names  of  juveniles  in  police 
court  and  crime  stories,  used  by  Roches¬ 
ter  newspapers. 

The  functions  of  the  police  reporter 
were  outlined  by  Moss  who  said  that  a 
police  reporter  is  of  no  value  to  his  paper 
unless  he  possesses  the  confidence  of  every 
member  of  the  department. 


WORTH  ON  N.  Y.  POST 

Cedric  Worth,  formerly  city  editor  of 
the  New  York  Telegram,  is  now  on  the 
editorial  staff  of  the  New  Y'ork  livenina 
Post. 


And  It  Is  Just  As  Unnecessary 
To  Take  Time  To  Humidify  a  Dry  Mat 

Most  users  of  Wood  Dry  Mats  prefer  to 
have  us  “condition  at  the  mill.”  That 
not  only  relieves  them  of  the  burden,  but  as¬ 
sures  satisfactory  deep  molds  and  uniform 
shrinkage. 


FLONG  CORPORATION 

STimVATCR.  N.Y. 


Humidors 


Cork  and  Felt 
Molding  Blankets 


i'WOOD® 
mnr 

MAIS 

ALWAYS  UMISOMM 


Scorchers 


No.  64 

Parting  Powder 
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“INDUSTRIALIZATION*’  OF  PRESS  SEEN 
AS  THREAT  TO  NEWSPAPER  MEN 

May  Put  Them  in  “White-Collar”  Class,  According  to  Inter¬ 
national  Labor  Office  Survey  of  33  Countries — 

Code  of  Rights  Needed 


By  ALBIN  £.  JOHNSON 

Geneva  Corrcsp<Ni^Bt,  Editor  4k  Publisher 


ENKVA,  Eeb.  25 — Journalism,  in 

^  its  international  aspects,  and  refer¬ 
ring  to  what  is  generally  considered  as 
“the  craft,”  is  facing  a  crisis  which  may 
easily  change  the  entire  face  of  the  pro¬ 
fession,  depriving  it  of  its  individualism, 
its  force,  its  character — and  eventually 
reduce  those  highly  specialized  organisms 
known  as  the  “newsiiaper  men”  into  mere 
wage  earners,  or  “white-collared  work¬ 
ers”  according  to  deductions  made  from 
a  world-wide  survey  of  the  journalistic 
profession  now  lieing  conducted  by  the 
International  Labor  Office. 

The  “survey,”  undertaken  at  the  re¬ 
quest  of  the  International  Association  of 
Journalists  Accredited  to  the  I^eague  of 
Nations — an  assodation  consisting  of 
about  200  highly  trained  newspaper  men 
who  “cover”  European  assignments — 
has  licen  going  on  since  1925  and  is  only 
partially  completed.  The  statistical  de¬ 
partment  of  the  International  Labor  of- 
fioe,  with  agencies  of  more  than  50  gov¬ 
ernments  at  its  disposal,  is  viewing  every 
angle  of  the  journalistic  profession  as 
well  as  the  publishing  industry  in  an 
effort  to  ascertain  the  objective  towards 
which  tile  “industrialization  drift”  is 
leading. 

Journalists  arc  facing  simultaneously 
two  crises,  it  is  alleged — a  moral  and  a 
material  crisis.  These  proceed  from  two 
main  orders  of  facts,  first  the  change  in 
methods  of  running  a  newspaper  and 
secondly  the  economic  upheaval  of  the 
post-war  period. 

“The  moral  crisis,”  says  the  report, 
“had  its  origin  in  the  economic  catas¬ 
trophe  of  the  last  15  years,  which  re¬ 
sulted  in  what  may  lie  called  a  depreci¬ 
ation  of  intellectual  work,  and  in  the 
adoption  of  indii.strial  methods  by  the 
press  wnich  Ihreatnud  to  reduce  thought 
to  a  mere  ingredient  in  the  commercial 
prosjierity  of  the  undertaking." 

it  points  out  that  the  journalist,  how¬ 
ever,  “sets  store  by  his  intellectual  sta¬ 
tus.  ^  He  has  opinions  inseparable  from 
his  professional  activity;  he  wants  lilierty 
to  express  them."  This  liberty,  which 
the  newspaper  man  won  in  times  gone 
by  and  defended  at  the  cost  of  long 
efforts  against  hostile  public  authorities, 
he  will  not  sec  menaced  nowadays  by 
the  new  organization  of  the  press  and 
he  is  setting  about  (in  many  countries) 
to  protect  it  by  means,  some  of  wdiich 
are  purely  moral,  such  as  the  right  of 
signature,  and  others  economic,  such  as 
compensation  in  case  of  resignation  for 
reasons  of  consdence. 

“The  material  crisis  is  serious"  con¬ 
tinues  the  report.  “Provokc-d  or  aggra¬ 
vated  to  an  equal  extent  by  the  trans¬ 
formation  of  the  press  and  the  ecc^ 
nomic  upheavals  following  the  war,  it 
reveals  an  evil  from  which  journalism 
has  suffered  since  its  beginnings,  but 
which  became  more  and  more  threaten¬ 
ing  as  the  profession  developed — inco¬ 
herence.  arbitrariness,  the  absence  of  a 
code  which  would  define  rights  and  du¬ 
ties.  and  would  introduce  a  little  order, 
and  at  the  same  time  a  little  justice,  in 
the  conditions  which  this  great  modem 
profession  is  unfolding.” 

The  absence  of  a  code,  a  veritable  ana¬ 
chronism.  since  there  is  a  striking  con¬ 
trast  found  lietween  the  methodical  or¬ 
ganization  of  everything  which  concerns 
the  commercial  running  of  the  newspaper 
and  the  lack  of  organization  as  regards 
living  conditions  of  journalists,  is  hegin- 
iiing  to  be  remedied  in  .some  countries, 
it  is  learned.  In  the  past  there  was  a 
relationship  between  the  owner  and  man¬ 
ager  of  a  newspaper  and  his  collaborators 
which  was  close  enough  to  enable  each 
individual’s  position  to  be  examined  from 
timt  to  time  in  a  friendly  or  at  least 
personal  way;  which  enabled  terms  to 
he  come  to,  more  or  less  satisfactorily. 
But  today,  the  enquiry  shows,  the  “intro¬ 


duction  of  methods  of  big  capital  into 
journalism”  has  built  up  before  the  in¬ 
tellectual  collaborators  an  “impersonal 
jKiwcr  whicli  opposes  a  blind  resistance  to 
their  individual  efforts.”  The  trans¬ 
formations  of  the  modern  world  and  the 
internal  changes  in  journalistic  work, 
such  as  the  introduction  of  specialists, 
syndicates,  etc.,  have  created  new  prob¬ 
lems  the  solution  of  which  is  an  absolute 
necessity  for  the  intellectual  workers  ot 
the  press,  it  is  claimed. 

G)mmenting  upon  the  intervention  of 
capitalistic  enterprise  in  the  journalist’s 
world,  the  enquiry  finds : 

“It  is  a  process  of  concentration,  the 
formation  of  vast  trusts  aiming  at  con¬ 
trolling  all  or  a  part  of  the  press.  In 
the  United  States,  these  methods,  which 
have  been  applied  for  some  time,  are 
lieginning  to  convert  certain  companies, 
and  hence  certain  men  (who  secure  con¬ 
trol  for  themselves)  into  newspaper 
kings,  just  as  there  are  steel  kings  and 
automobile  kings.” 

This  “industrialization''  which  started 
in  the  United  States  lias  appeared  in 
Great  Britain,  France,  Germany  and 
other  countries  and  is  “rapidly  trans¬ 
forming  the  press.” 

In  pursuing  its  investigations  the  In¬ 
ternational  Labor  Office  has  already  con¬ 
sulted  the  principal  journalistic  organi¬ 
zations  and  other  authorities  in  Argen¬ 
tine,  Australia,  Austria,  Belgium,  Bra¬ 
zil.  Bulgaria,  Canada,  Chile,  Cuba, 
Czechoslavakia,  Denmark,  Finland, 
b'rance,  (iermany.  Great  Britain,  Greece, 
Hungary,  Italy,  India,  Japan,  Latvia, 
Luxemliourg,  Netherlands,  Norway,  Po¬ 
land,  Portugal,  Roumania  Jugoslavia, 
Spain,  Sweden,  Switzerland,  the  United 
States,  Uruguay — thirty-three  countries 
in  all.  Effort.s  are  also  being  made  to  gef 
authoritative  and  reliable  information 
from  China,  Russia,  Turkey,  Mexico  and 
such  countries. 

Wliat  conclusions  the  investigations 
will  lead  to,  if  any,  is  hard  to  say.  At 
the  moment  the  “globular  visualization” 
of  the  conditions  which  exist  over  the 
world,  the  direction  of  the  drifts  in 
various  countries,  both  in  the  industry 
and  the  craft,  are  providing  interesting 
pictures,  .^pparently  something  is  com¬ 
ing  out  of  the  chaos  for  according  to  the 
Lalxir  Office: 

“What  appears  most  striking  is  that 
journalism  is  a  profession  in  the  course 
of  organization,  a  profession  that  is  put¬ 
ting  its  house  in  order  .  .  .  Before  our 
eyes  a  concentration  of  effort,  together 
with  a  simplification  and  an  adjustment 
of  the  constituent  elements  are  little  by 
little  lieing  substituted  for  a  reifm  of 
chance  and  chaos,  and  the  blind  pitiless 
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play  of  forces  sprung  from  false  con¬ 
ceptions  of  individual  interests.  .  . 
This  phenomenon,  in  a  sphere  in  which 
the  most  marked  individualism  has  long 
held  sway,  is  certainly  instructive.” 


ADVERTISING  MANAGER  NAMED 


R.  B.  Tschudy,  Jr.,  to  Handle  National 
for  N.  Y.  Mirror  and  Boston  Advertiser 

R.  B.  Tschudy,  Jr.,  formerly  with  the 
American  Weekly,  has  been  appointed 
national  advertising  manager  of  the  New 
York  Daily  Mirror  and  the  Boston  Ad¬ 
vertiser,  tabloid  papers  owned  by  A.  J. 
Kobler,  it  was  announced  this  week. 
Mr.  Tschudy  will  divide  his  time  between 
the  two  papers  and  will  maintain  head¬ 
quarters  in  both  cities. 

It  was  also  announced  this  week  that 
Donald  Williams,  recently  on  the  adver¬ 
tising  staff  of  the  New  York  Sun,  has 
been  named  promotion  manager  of  the 
Daily  Mirror.  Mr.  Williams  was  for¬ 
merly  promotion  manager  of  the  New 
York  Herald  and  later  of  the  Sun. 

.Arrangements  have  been  made,  it  was 
stated  at  the  l>aily  Mirror,  whereby  the 
office  of  the  Boston  Advertiser  will  serve 
as  Boston  headquarters  of  the  Mirror 
with  W.  H.  Putnam,  of  the  Advertiser, 
representing  the  New  York  daily  in  that 
city. 


THREE  BROTHERS  ON  DAILY 


J.  Harold  Mogelever,  Louis  J.  and 
Morris  on  Pawtucket  Times 

Three  brothers,  all  under  thirty,  are 
employed  in  the  editorial  dejiartment 
of  the  Pawtucket  (R.  I.)  Times.  They 
are  J.  Harold  Mogelever,  managing 
editor,  and  Louis  J.  and  Morris  Moge¬ 
lever,  police  reporters. 

The  managing  editor  is  28  years  old 
and  has  been  in  newspaper  work  for 
11  years.  For  eight  years  he  was  em¬ 
ployed  by  the  Providence  Journal  in 
its  Pawtucket  and  Providence  offices. 
He  came  to  the  Times  as  telegraph 
and  assistant  managing  editor. 

Louis  has  been  on  the  Times  since 
1923  as  general  assignments  and  cam¬ 
eraman.  He  also  served  on  the  Provi¬ 
dence  Journal  as  well  as  other  New 
England  newspapers.  He  is  the  local 
correspondent  for  the  New  York  Times 
and  Central  Press.  Morris  joined  the 
Pawtucket  Times  about  a  year  ago.  He 
was  formerly  a  correspondent  for  the 
Protidence  Tribune  sports  department. 


ADDING  SATURDAY  COMICS 

The  Norfolk  (Va.)  Ledger-Dispatch, 
afternoon  paper,  of  which  Samuel  Slover 
is  publisher,  will  shortly  add  a  4-page 
colored  comic  section  to  its  Saturday 
afternoon  editions. 
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RENE  CLARKE  OF  N.  Y.  AGENCY  GIVEN 
GOLD  MEDAL  IN  HARVARD  AWARDS 

Aviation  Copy  Earns  $2,000  Prize  for  Ford  Co. — Trade  Paper 
Campaign  of  Vacuum  Oil  Co.  Is  Judged  Best  in 
Industrial  Competition — Result  of  5  Years’  Work 


The  Harvard  g<dd  medal  "for  dis¬ 
tinguished  contemporary  services  to  ad¬ 
vertising”  has  been  awarded  by  this 
year’s  jury  of  12  experts  to  Rene 
Clarke,  of  Calkins  and  Holden,  New 
York  city.  Announcement  of  the  Har¬ 
vard  awards  for  l‘>28  was  made  today  in 
Boston  by  D.  W.  Malott,  assistant  dean 
of  the  Harvard  School  of  Business. 

The  medal  is  one  of  the  most  coveted 
prizes  in  American  journalism.  It  ranks 
at  the  top  of  the  list  of  Harvard  awards 
which  were  founded  in  1923.  I^st  year’s 
gold  medal  winner  was  James  H.  Mc- 
Graw,  president  of  McGraw  Hill  Co. 

The  Ford  Motor  cf)mpany  was  given 
$2,000  in  the  jiational  campaign  of  specific 
product  class  for  its  automobile  and  gen¬ 
eral  aviation  copy.  A  similar  prize  for 
the  local  campaign  for  a  specific  product 
went  to  Batten.  Barton,  Durstine  &  Os¬ 
born,  of  New  York,  for  its  campaign  of 
I.cwis  &  Conger  prepared  by  Dorothy 
Grieg  and  (ieorge  McAndrew. 

Calkins  &  Holden  were  credited  with 
the  $2,(KK)  award  for  the  institutional 
canipaign  carried  on  for  McCall's  Maga¬ 
zine.  The  Vacuum  Oil  Company  and 
Blackman  Company  shared  in  the  $2,(KK) 
award  for  the  Vacuum  Company’s  cam¬ 
paign  in  the  industrial  products  com- 
I»ctition. 

Frizes  of  $1,000  for  individual  adver¬ 
tisements  were  distributed  as  follows : 
h'or  text,  Frank  Irving  I'letcher,  of  New 
York,  in  advertisement  of  .Atlantic  City ; 
for  illustration.  Marcus  &  Co.,  with 
recognition  to  Charles  .\.  Hammarstroiii, 
for  the  latter’s  advertisement. 

A  display  line  used  by  Lennen  A- 
Mitchell  of  New  York  for  a  Scripps- 
Howard  newspaper  advertisement  won 
$1,000,  and  Roltert  .\.  Holmes  receivetl  a 
similar  award  for  tyiKigraphy  in  an  ad¬ 
vertisement  of  Dobbs  &  Co.,  New  York. 

Dr.  M.  T.  Copeland  of  the  Harvard 
Schocjl  of  Business  presided  at  the  ses¬ 
sion  in  the  Faculty  Club  of  Harvard  at 
Soldiers’  Field,  Boston,  when  the  adver¬ 
tising  awards  were  anmninced.  Nearly 
100  persons  attended,  including  prize  win¬ 
ners,  members  of  this  year’s  and  last 
year’s  prize  juries.  Harvard  faculty  imni- 
bers.  and  representatives  of  the  press. 

“The  Testimonial  Advertisement"  was 
the  subject  of  an  address  by  F.  C.  Kendall 
of  “Advertising  and  Selling.”  R.  R. 
Wason,  r^resentative  of  this  year’s  ad¬ 
vertising  jur>-,  spoke  of  “The  New  Hori¬ 
zon,”  and  Prof.  Philip  Cabot  of  Harvard 
discussed  "Art  and  Business.” 

The  presentation  of  the  awards  was 
made  by  Dr.  Copeland  after  Professor 
Cabot’s  sp^h,  and  then  Mr.  Clarke  re¬ 
sponded  with  an  address  on  “Craftman- 
ship.” 

'This  year’s  gold  medal  winner  has  Ijeen 
associated  with  the  New  York  agency 
of  Calkins  &  Holden  since  1918.  He 
was  made  a  member  of  the  firm  in  Janu¬ 
ary,  1923,  and  now  is  a  director  and 
secretary. 

While  Mr.  Clarke’s  chief  work  is  the 
art  direction  of  their  client’s  advertising, 
by  special  arrangement  he  has  a  certain 
amwnt  of  time  free  from  executive 
duties  to  produce  his  own  work,  which 
is  almost  entirely  for  advertising  clients. 

Mr.  Oarke  was  born  at  Eustis.  hla.. 
February  4,  1886.  His  father  was  a 
seed  and  nursery  man  of  Springfield. 
Mass.  In  that  city  young  Clarke  passed 
his  youth  and  received  his  schooling. 

Removing  to  Hartford,  Conn.,  in  PXKi. 
he  entered  the  employ  of  A.  Mudford, 
an  engraver,  and  at  night  attended  the 
Hartford  evening  high  school  while 
studying  art  at  the  Connecticut  league 
of  Art  Students. 

His  first  entrance  into  the  field  of 
commercial  art  came  in  1908,  when  he 
began  to  do  free  lance  work  in  Pitts¬ 
burgh.  Here  he  met  Miss  Anne  Brat¬ 
ton,  whom  he  married.  They  have  three 
children. 


Moving  t<»  New  York  in  1910,  Mr. 
Clarke  was  employed  for  a  year  by 
Rogers  &  Co.,  printers,  and  it  was  there 
he  met  a  fellow  artist  whose  name,  at 
least  in  part,  Mr.  Clarke  has  adopted  as 
his  own.  This  associate,  whose  work 
was  greatly  admired  by  the  developing 
young  artist,  was  Rene  Vincent. 

Friends  of  Mr.  Clarke  who  knew  of 
his  admiration  for  Vincent’s  work  began 
calling  the  new  artist  “Rene”  in  a  spirit 
of  fun.  The  name  stuck.  He  was  in¬ 
troduced  to  strangers  as  Rene,  and 
gradually  this  name  was  accepted  in 
place  of  his  real  name — James  A.  In  a 
tlippant  spirit,  Mr.  Clarke  began  to  sign 
drawings  “R.  C.”  and  now  he  does  so 
seriously  because  in  1915  this  name  was 
registered  with  the  county  clerk  of  New 
York  as  a  legal  signature. 

Mr.  Clarke  is  a  mi-mber  of  the  Art 
Directors’  Club,  and  at  the  six  exhibi- 
tifuis  so  far  held  he  has  received  the 
gold  medal  four  times,  honorable  men¬ 
tion  once,  and  second  honorable  mention 
one. 

.Aside  from  his  work  in  art,  Mr. 
Clarke’s  energies  find  <Hitlet  in  many 
f>ther  channels.  He  is  one  of  the  suc¬ 
cessful  designers  of  new  silk  patterns 
based  on  everyday  motifs,  which  are 
coming  into  vogue.  He  has  designed 
lxK)k  jackets  and  end  paj>ers,  created  a 
numlK-r  of  distinctive  packages,  and  still 
finds  time  to  paint  landscapes  for  his  own 
amusement. 

He  l)elieves  that  craftsmanship  shcHiId 


again  become  the  most  important  factor 
in  advertising. 

“Modern  merchandise,”  he  declared  in 
an  interview  with  Editor  &  Publishw, 
“must  be  harmonized  with  the  lives  of 
people  who  are  to  purchase  and  use  it. 
That  is  to  say,  it  must  have  significance 
to  them,  and  the  advertising  crastman 
today  is  he  who  can  dramatize  this  sig¬ 
nificance  of  his  client’s  products.” 

The  Vacuum  Oil  copy  was  prepared 
under  the  direction  of  A.  W.  Diller, 
account  executive  of  Blackman  Co.,  and 
was  written  in  part  by  R.  D.  Mansfield 
of  the  staff.  The  copy  appeared  largely 
in  business  and  trade  publications  al¬ 
though  some  pages  in  the  Saturday  Eve¬ 
ning  Post  were  used.  The  copy  was 
written  for  the  Vacuum  industrial  de¬ 
partment,  which  is  separate  from  the 
Mobiloil  division. 

Commenting  on  the  award,  Mr.  Diller 
said : 

“The  advertisements  covered  10  sepa¬ 
rate  campaigns  in  trade  papers  and  was 
the  culmination  of  five  years’  work.  We 
started  with  the  knowledge  that  trade 
paper  campaigns  are  often  passed  around 
in  agencies  and  decided  that  if  they 
were  worth  dr>ing  at  all  they  were  worth 
doing  well. 

“Our  first  step  was  to  find  out  what 
the  editors  of  the  various  trade  papers 
we  intended  to  use  were  telling  their 
readers  about  the  use  of  machinery  in 
their  news  columns.  We  interviewetl  all 
of  the  editors  and  learned  from  them  the 
specific  machinery  operation  problems 
which  were  facing  the  various  industries 
they  served,  and  with  these  in  mind  we 
were  able  to  discuss  intimately  these 
problems  and  how  prf>per  lubrication 
could  aid  in  solving  them. 

“We  proceedcfl  on  the  idea  that  as 
much  time  and  care  should  be  sjHMit  on 
an  advertisement  appearing  in  Power  or 
('(ul  .Age  as  one  slated  for  the  Sattir- 
day  Evening  Post.” 


Mr.  Diller  has  been  with  the  Black 
man  Co.  for  16  years.  Prior  to  that  ht 
was  in  the  insurance  business  in  Ne» 
York.  In  1926  he  won  a  $1,000  Harvard 
award  for  the  best  use  of  text  in  an  ad¬ 
vertisement,  the  winning  copy  being 
written  for  the  Manufacturers’  Nations 
Bank  of  Troy,  N.  Y. 

The  Scripps-How’ard  advertisemen; 
whose  headline  “Kill  my  cow  for  an  ed: 
tor?”  won  the  $1,000  headline  prize  for 
the  Lennen  &  Mitchell  agency.  New  York, 
was  written  by  Robert  A.  Smalley,  copy 
writer,  who  has  been  with  the  agenev 
for  a  little  more  than  a  year. 

Prior  to  joining  that  agency  he  was 
for  more  than  three  years  with  N’.  \\ 
Ayer  &  Son,  Philadelphia,  as  a  cojiy 
writer,  and  before  that  with  the  N’.' 
tional  Cash  Register  Company,  Dayton, 
O.,  and  Conde  Nast. 

He  is  38  years  old  and  has  had  12 
years’  experience  in  the  advertising  field, 
exclusively  as  a  copy  writer. 

E'or  Lennen  &  Mitchell  he  has  worked, 
among  others,  on  the  Hupmohile,  Tide 
water  Oil,  Nations  Business  and  Scripps- 
Howard  accounts.  With  N.  W.  .Ayer 
he  wrote  copy  for  Steinway  Pian<i 
Company  and  Marcus  &  Co.,  jeweller' 
New  York.  With  Conde  Nast  he  pre¬ 
pared  promotion  and  newspaper  copy. 

The  winning  piece  of  copy  appeared 
in  the  Saturday  Ei’cning  Post  in  four 
colors  and  also  in  other  magazinev 
newspapers  and  trade  papers.  The  ac¬ 
companying  illustration  is  taken  from 
the  Sept  22  issue  of  EomtR  &  Pfiii.isuFJi. 

The  prize  winning  local  campaign  ropy 
was  written  for  Lewis  &  Conger,  a  high 
class  home  furnishing,  store  located  at 
45th  street  and  Sixth  avenue.  New  York 
city.  It  was  written  in  the  style  of  a 
Oxtk’s  tour  of  the  store,  describing  thr 
articles  to  be  found  in  the  different  dt- 
partments.  The  copy  appearerl  in  news- 
l>aiH.‘rs. 


C.  H.  TOBEY  NOW  WITH 
BOSTON  AMERICAN 


Publisher  of  Portland  (Me.)  N  ewi 
Will  Retain  Interest  There  While 
Acting  as  General  Manager  of 
Hearst  Daily 


E.  W.  Parsons  resigned  March  4  a' 
publisher  of  the  Ho.ston  .dmerican  and 
has  been  succeeded  by  C.  H.  Tobey,  pub¬ 
lisher  of  the  Portland  (Me.)  Netfs,  who 
will  assume  the  title  of  general  manager, 
it  was  announced  at  the  headquarters  of 
the  Hearst  Newspapers  in  New  Y'ork. 

It  was  announced  at  the  same  tirac 
that  M.  S.  Lunn,  circulation  manager  of 
the  Boston  American,  has  succeeded  Ben¬ 
jamin  Bloom  as  circulation  manager  of 
the  .\’nv  y’ork  American  and  E.  W. 
Sweeney,  of  the  Boston  American,  ha.' 
been  named  circulation  manager  of  that 
paper. 

Neither  Mr.  Parsons  nor  Mr.  Bloom 
announced  any  future  plans  this  week. 
Mr.  Tobey,  it  was  stated,  will  devote  all 
his  time  to  the  Boston  paper  but  will 
retain  his  interest  in  the  Portland  News. 

\V.  L.  Thomas,  advertising  director 
of  the  Boston  American,  was  transfered 
March  4,  to  the  Mihvaukee  Sentinel. 


FLORIDA  PROGRAM  READY 


Proposed  Legislation  and  Field  Man¬ 
ager  Plan  to  be  Disenssed 

The  Golden  Jubilee  convention  of  the 
Florida  Press  Association  will  lx-  held 
in  I^ke  Wales,  March  15  and  16. 
tiumber  of  features  have  been  arranged, 
including  a  visit  to  the  Bok  Singinp 
Tower  and  a  concert  on  the  tower  caril¬ 
lon  by  .Anton  Brees. 

Special  consideration  will  be  given  to 
the  proposed  legislative  program  of  tlie 
.Association  which  is  to  be  pre.sente*!  to 
the  legislature  next  month,  and  to  obtain¬ 
ing  a  paid  field  manager. 

The  annual  ball  will  be  hebl  on  the 
first  night  and  the  annual  dinner  the 
second  night,  with  Roger  Rabs<->n,  statis¬ 
tician.  heading  the  list  of  speaker*  for 
the  latter  event. 
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OM  m  liCr  emt  brahb.  bat  were  httm-  Hccimmi*  oI  ibe  pwbUc  arc  uttca  traai  ia  ba  anrgrii>  .  .  .  Tbk  raabar- 
•CTM  habthtw-^  .  ,  .  K  Inap  M  nr%  al  wniwp  beadcdl»  wantted  Id  a  cwar%t  ennhbenac  biat  1km  Matim  -mnraar 
ebrtmalt  and  artvk'*  waa  pablnbcd  ■jamii  ibeir  own  miereaM  Thredikir  Nrwgpgpan  have  baiM  ap  rtwwadi 

rWe  Slarc  bdriceltaral  Cwllrgr  wtm  gnewpia  m  renvaact  rbem  tbat  many  gtrennawi  )«ar^  ia  mm  bar  aak 

waa  rniMted  And  Ar  day  bwalla  <M>  arc  wremp  nwwlbasc  tbaciiargic  ai  an>  pnee.  Bai  it  can  mabr  laftra  Inr 
came  wben  dir  dwvmrn  had  In  stand  bi4b  i 


8CRIPPS-HOWARD 


fMarmi  <•#  rat  ai*oit  mi 


NEWSPAPERS 


\4*n«»NAL  Ao% rtTiitao  i>»p \« rMtn I 
t*»>  raenOMO  naYmar  «aa  mtmaii  efvmii 


The  best  advertising  line  of  1928  appeared  in  Scripps-Howard  institutional 
copy,  a  page  of  which  is  reproduced  above. 
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LITTLE  DRAMAS  IN  THE  LIFE  OF  A  GREAT  NEWSPAPER  SYSl'EM)*- 

“So  you  won’t  give  us  her  name,  huh? 
.  .  .  what  a  story  we'll  make  out  of  this\” 


r/UNTSO  POR  9CRIPPS-HOWARO  KtWSPAPlRS  RV  MIRBRRT  M.  STOOPS 


A  young  business  man  took  a  young 
woman  for  an  afternoon’s  ride  in  his 
airplane.  On  returning  to  the  field  he 
made  a  bad  landing  and  was  slightly 
injured.  A  friendly  witness  whisked 
the  girl  away  in  a  car  before  the  re¬ 
porters  got  to  the  scene.  The  pilot 
gave  them  the  facts,  but  withheld  the 
name  of  his  companion.  And  then  the 
heckling  began  .  .  . 

“Come  clean  now,  who  was  she? . . . 
No  use  trying  to  cover  up,  give  us  the 
story  .  .  .  You’d  better  talk,  or  we’ll 


draw  our  own  conclusions  .  .  .  and 
maybe  the  story  won’t  be  so  pretty!’’ 
The  Scripps-Howard  paper,  together 
with  other  reputable  papers,  printed 
the  harmless  facts  in  a  short  news  item. 
But  the  story  appeared  elsewhere 
teeming  with  spicy  details,  packed 
with  sly  suggestions  .  .  .  “Love  Nest 
in  Sky  .  .  .  Mystery  Romance  in  the 
Clouds’’ .  .  .  etc.,  etc. 

The  Scripps-Howard  papers  print 
the  news  ...  all  the  news.  But  they 
do  not  inflate  ordinary  news  items  to 


give  them  a  sensational  value.  They  are 
careful,  as  a  matter  of  fairness,  to  give 
*  the  other  fellow  the  benefit  of  the 
doubt.  They  draw  a  line  between  gos¬ 
sip  and  news,  between  scandal  and 
news,  between  obscenity  and  news. 

If  a  mdn  commits  a  misdeed,  and  a 
Scripps-Howard  Newspaper  has  the 
facts,  it  prints  them.  But  it  will  not  let 
imagination  take  the  place  of  fact.  One 
of  the  earliest  and  most  rigid  rules  of 
E.  W.  Scripps  was,  “Fire  the  liar.’’ 
It  is  still  in  force. 


NtWYOKK  hltt’tm  SAN  FRANCOCO  .  Aral  I N  Ul  A  N  APOLIS  .  .  Tlnif  AKRON  ..  YOUNGSTOWN  K  NOX  V  t  LLK  A'rat-SraXn.f 


CLEVELAND  .  .  Priii  WASHINGTON  .  .  .Vrai  DENVER  .«•<</  M>.  Araii  BIRMINGHAM  ..  Pttt  'ORT  WORTH  ..  Pnn  EL  PASO . P.ii 

BALTIMORE  .  Pttt  CINCINNATI  ,  .  .  Put  TOLEDO  .  .  .  Ktwi-Bti  MBMPHliPriii.tilmiiar  OKLAHOMA  CITY  Aran  SAN  DIEGO  ....  Jyi. 

PITTSBURGH  .  Pr„i  COVISGTOS  Ktntmi/ Ptii  COLUMBUS  .  .  .  Clilx.,n  HOUSTON  .  .  .  Pr„i  EVANSVILLE  .  .  .  Pr,#<  TERRE  HAUTE  .  .  P.i( 

—  Ktniiuif  tdiilm  •/  Cimiimmtil  Pttt  A LBUCjU ERQU  E  ....  A'ra  Mtxiit  Sittt  Trtb»»i 


SCRIPPS 

NEWSPAPERS 


•  HOWARD 

MEMBERS  OF  THE  AUDIT  BUREAU  OF  CIRCULATIONS 
AND  ME.MBERS  OF  THE  UNITED  PRESS 


NATIONAL  ADVERTISING  DEPARTMENT.  ieHlltm  $.  CUf.  DIRRCTOR.  250  PARK  AVE,.  NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO  •  DETROIT  •  LOS  ANGELES  .  ATLANTA  •  PHILADELPHIA 
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“HOME  MODERNIZING”  DRIVE  NETTING 
EXTRA  LINAGE  FOR  HARTFORD  DAILY 

Special  Section  Published  Weekly  Shows  How  Old  Houses 
Can  Be  Improved — Contractors  Co*operating — 
Applicants  Must  Pay  Five-Dollar  Fee 


The  Hartford  (C>>nn.)  Titncs  recently 
inaugurated  a  “home  modernizing” 
section,  on  the  l)elief  that  there  was  a 
need  to  attract  attention  to  the  advan¬ 
tages  of  bringing  up  to  date,  both  the 
exterior  and  tlie  interior  of  homes  built 
years  ago. 

"The  Times  felt.”  said  F.  .‘s.  Murphy, 
business  manager,  in  explaining  the  plan, 
"that  it  was  in  a  far  l)etter  jxisition  to 
sponsor  such  a  movement  among  its 
readers  than  an  indeitendent  bureau  de¬ 
pending  upon  advertising  space  alone  to 
create  the  response.  The  bureau  operates 
from  the  office  of  the  Times  and  is  known 
as  the  Hartford  Times  Modernizing 
Hureau,  sponsored  hy  the  Hartford 
Times. 

"Seven  pages  were  ref|uiretl  in  the  first 
issue,  which  appeared  Saturday,  Jan.  5. 
to  accommodate  all  the  news  material  and 
advertisements.  There  were  several  illus¬ 
trations  of  homes  showing  the  appear¬ 
ance  before  and  after  the  renvKleling 
work  had  been  done. 

“The  respon.se  from  Times  readers  was 
immediate.  They  were  encfniraged  to 
communicate  with  the  Times  and  we  or- 
ganizefl  immediately  to  .secure  photo¬ 
graphs,  take  measurements,  draw  floor 
plans  of  the  house  and  then  turn  this  data 
over  to  an  architect  who  immediately 
marie  sketclies  to  give  the  prospect  an 
idea  of  how  the  house  would  look  in 
m.Kleni  dress. 

“If  the  prospect  was  interested  further, 
estimates  were  r)btained  and  if  the  owner 
preferred  no  particular  contractor,  the 
matter  was  turned  over  to  an  advisory 
committee  of  the  Contractors’  .\ssocia- 
tion  for  allotment  of  work.  This  com¬ 
mittee  was  named  by  the  Contractors’ 
Assrxriation  at  a  meeting  held  recently. 

“In  Greater  Hartford  there  are  30,000 
hoines,  (jttO  apartment  houses  and  approx¬ 
imately  500  business  places  which  are  out 
of  date  and  the  Times,  in  sponsoring  a 
movement  to  better  these  conditions,  has 
undertaken  one  of  the  most  progressive 
Iirograms  ever  known  in  newspaper  work. 
Its  Real  Flstatc  section  was  added  shortly 
after  the  purchase  of  the  Times  by 
I'rank  E.  Gannett  early  in  1928. 

".Starting  with  seven  i)ages.  expaiuling 
to  nine  and  ten  pages  in  February,  and 
promising  a  much  greater  growth,  the 
new  modernizing  program,  as  a  news- 
pai>er  service,  is  paying  its  own  way  many 
times  over.  Home  furnishings,  land.scape 
and  garden  services,  electric  specialties 
and  fixtures,  heating,  cooking  and  clean¬ 
ing  equipment  and  many  tyi)es  of  build¬ 
ing  materials  are  among  the  offerings. 

"Perhaps  the  greatest  accomplishment 
of  the  movement  has  been  the  cementing 
of  the  selling  power  of  the  Times  with 
the  entire  building  industry  of  this  com¬ 
munity.  Attesting  to  this  fact  was  a 
recem  banquet  gathering  of  nearly  200 
contractors  and  material  men  under  the 
auspices  of  the  Associated  (ieneral  Con¬ 
tractors,  the  appointment  of  an  advisory 
committee  to  cooperate  with  the  Times 
from  that  organiz.ition,  and  resolutions  of 
support  of  the  prf>gram  by  various  groups 
interested. 

“The  structure  of  the  ‘mf»dernizing 
htireau’  can  be  divided  into  four  phases: 

"First,  the  news  content,  which  car¬ 
ries  all  of  the  live  news  of  real  estate 
transactions,  building  ojieraticms,  civic 
improvements,  etc.,  which  are  gathered 
each  week,  the  research  for  new,  illus¬ 
trative  ideas  for  home  l)etternient  and 
the  illustrating  of  the  ‘old  home’  as  it 
has  been  or  can  be  improved. 

“The  second  phase  covered  is  the 
wide  field  of  specialized  advertising, 
which  deals  with  the  individual  offerings 
of  the  merchant,  contractor,  business 
Ikjusc,  etc.,  each  contributing  toward  a 
common  grwl,  that  of  a  better  Ilartford. 
Saturday  is  used  as  the  strongest  day 
of  appeal.  Sunday  is  demonstration  day. 
bringing  thousands  of  home  improvers 
<nit. 


“Visualizatifin  is  the  next  step.  This 
is  a  persrmal  contact  with  the  person 
interested  in  bettering  his  own  home,  at 
which  time  measurements  and  photo¬ 
graphs  are  taken,  architc-ct’s  drawings 
preiKired  and  the  visualization  laid 
tiefore  the  proiK'rty  owner  t<j  crystallize 
his  ideals.  service  charge  of  $5  in¬ 
sures  only  interested  iiu|uiries.  This  is 
followed  by  a  contact  with  the  .\ss4)- 
ciate<l  (jcneral  Contractors,  when  tested 
and  tried  tradesmen  take  up  the  reins 
and  carry  the  work  on  to  completion. 
At  the  moment  there  are  nearly  .50 
homes  awaiting  the  arrival  of  our  con¬ 
tact  man  to  work  out  their  individual 
problems. 

“The  advantage  of  the  ‘modernizing 
program’  over  the  ordinary  real  estate 
‘model  home’  or  other  promotions  is  that 
it  does  not  confine  its  efforts  to  one  plot 
or  to  a  few  real  estate  contractors  or 
agencies.  It  spreads  over  the  entire  city 
area  and  forms  practical  demonstrations 
in  every  locality  and  by  means  of  that 
great  American  game,  ‘Keeping  Up  with 
the  Jones’  ’  its  effect  is  indeed  widespread. 

"The  Times  also  is  buikling  10  mrKlel 
homes  this  \ear.” 

WINS  $1  LIBEL  DAMAGES 

J.  C.  Salmon,  member  of  the  Todd 
county  highway  board,  was  awarded  $1 
damages  by  a  jury  March  2,  in  his  libel 
action  against  Millard  G.  Scott,  editor  of 
the  Winner  (S.  D.)  Todd  County  Tri¬ 
bune,  and  S.  B.  Weston,  author  of  articles 
which  appeared  in  the  Tribune,  attack¬ 
ing  Salmon.  He  had  asked  for  $3.0(K) 
actual  and  S2.000  punitive  damages.  Guy 
Bailey,  another  memf)er  of  the  commis¬ 
sion,  has  a  similar  suit  against  Scott  and 
VV'^eston,  which  is  set  for  the  June  term 
of  court. 

BOWMAN  NAMED  EDITOR 

W.  E.  Bowman  has  been  made  editor 
of  the  Xcii-arl:  CS.  J.)  Star-Eagle.  For 
six  years  previous  to  the  change  he  was 
managing  e<litor  of  the  newspaper.  Be¬ 
fore  that  he  was  Washington  corre- 
s|»ondent  of  the  Star- Eagle,  the  Toledo 
(O.)  Blade  and  the  old  Detroit  Journal. 
Russell  B.  Porter,  formerly  of  the  .Vere 
)'ork  Times,  succeeded  Bowman  as  man¬ 
aging  editor. 

SPORTS  WRITERS  ON  COAST 

Edward  F'.  Balinger,  veteran  baseball 
writer  of  the  Pitsburgh  Post-Gazette,  is 
covering  the  Pittsburgh  baseball  team  at 
the  training  field  at  Paso  Robles,  Cal. 
CTiarles  J.  Doyle  is  on  the  ground  for 
the  Pittsburgh  Sun-Telegraph  and  Lou 
Wollen  for  the  Pittsburgh  Press. 
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KEEPING  DEATH  RECORD 

Total  Number  of  Traffic  Fatalities 
Indented  in  Daily’s  Stories 

The  New  Orleans  (La.)  Times- 
Picayunc  has  adopted  a  striking  way  of 
bringing  to  the  attention  of  its  readers 
the  grim  harvest  of  traffic  accidents  by 
a  s|K-ciaI  dress  on  traffic  fatality  stories. 

.■\s  each  traffic  death  occurs  the  death 
is  recorded  by  an  indented  number,  30 
point  Ixjid  face  gothic,  in  the  lead  para¬ 
graphs  of  the  story  telling  of  the  death. 
The  numbers  run  on  a  yearly  basis. 

The  move  was  taken  when  automobile 
fatalities  in  New  Orleans  went  above  the 
1(X)  mark  in  1928.  As  each  traffic  death 
occurs  it  is  listed  by  the  city  editor  and 
by  keeping  the  record  up  to  date  handling 
of  the  story  on  the  city  desk  is  facilitated 
without  incurring  the  trouble  of  con¬ 
sulting  files. 


ACQUIRES  BISBEE  DAILY 

The  Bisbee  (Ariz.)  Evening  Ore  has 
Ix-en  taken  over  by  Folsom  Moore,  man¬ 
ager  of  the  Bisbee  Re^'inv,  Mr.  Moore 
announced  this  week.  The  two  papers 
will  be  published  separately,  and  Mr. 
Moore  will  continue  as  manager.  Other 
executives  arc ;  George  H.  Spears,  editor ; 
Charles  F'.  Yates,  assistant  manager; 
Scott  P.  Schaffer,  advertising  manager : 
H.  B.  Murray,  circulation  manager;  and 
Fred  Stickler,  classified  advertising 
manager. 


ENLARGING  BUSINESS  OFFICE 

An  expansion  of  the  Bloomington  (Ill.) 
Daily  Pantagraph's  business  office,  doubl¬ 
ing  its  size,  is  now  under  way.  The  Pant- 
agraph  on  F'eb.  23  adopted  a  new  type, 
the  Intertype  Ideal  News  Face,  devoting 
all  of  page  3,  some  of  page  1  and  other 
parts  throughout  the  paper,  announcing 
the  new  type  and  comparing  it  with  the 
old.  In  addition,  comments  by  leading 
citizens  were  published. 


NEW  DAILY  STARTED  IN 
SPRINGHELD,  MO. 

The  Press,  Evening  Paper,  Launcheil 
March  4  by  H.  S.  Jewell,  Former 
Publisher  of  Morning 
Leader 


The  first  issue  of  the  Springfield  (Mo, ) 
Press  afternoon  daily,  publish^  by  H.  S. 
Jewell,  former  publisher  of  the  Spring- 
field  Leader,  appeared  Monday,  March  4. 
consisting  of  40  pages  and  carrying,  ac¬ 
cording  to  Mr.  Jewell,  approximately 
63,000  lines  of  display  advertising  and 
two  pages  of  classified. 

T.  \V.  Duvall  is  business  manager  ot 
the  new  paper  and  J.  W.  McCammon. 
who  has  worked  on  dailies  in  Chicago. 
St.  Louis  and  Kansas  City  is  managing 
editor.  Other  executives  are:  O.  1,. 
Brownlee,  city  editor;  J.  M.  Acuff,  adver¬ 
tising  manager;  Bert  Dunham,  classified 
manager;  George  Woomer,  city  circiiL- 
tion ;  El.  B.  Mace,  countrv  circulation. 

The  paper  was  started,  according  to 
Mr.  Jewell  at  the  request  of  local  businc'>' 
men  following  the  merger  of  the  Leader, 
morning,  which  Mr.  Jewell  sold  eighteen 
months  ago,  with  the  Daily  News,  even¬ 
ing,  placing  both  of  the  city’s  dailies 
under  one  ownership.  Mr.  Jewell  puh 
lished  the  l.eader  for  more  than  25  years. 

PLANNING  COOKING  SCHOOL 

The  Chester  (Pa.)  Tivses  will  conduct 
a  cooking  and  home  makers’  school,  nm 
in  conjunction  with  the  city  public  schools 
and  the  leading  women’s  clubs,  on  .^priI 
23,  24  and  25,  under  the  direetbn  of  Mrs. 
Katherine  Delaney,  assisted  by  the  Times’ 
own  food  expert,  Mrs.  Edith  S.  Rose, 
who  conducts  a  weekly  page. 

KANSAS  MEETING  MAY  10-11 

The  Kansas  Editorial  Association  will 
meet  in  Hutchinson,  May  10  and  11, 
la'slie  W’allace,  president,  has  announced. 


Are  You  Satisfied? 


Satisfaction  is  defined  as  a  “gratified  or 
contented  feeling  or  state  of  mind.” 

Certified  satisfaction  is  the  contented 
feeling  enjoyed  by  stereotypers,  press¬ 
men  and  composing  room  personnel,  who 
know  from  experience  that  Certifieds  can 
be  depended  upon  for  day  in  and  day  out 
performance. 

Publishers  have  the  same  gratified  feel¬ 
ing  because  they  know  that  their  papers 
will  go  to  press  on  time  and  be  out  on 
the  street  on  time.  They  know  that  their 
papers  will  be  well  printed. 

If  that  kind  of  satisfaction  appeals  to 
you  we  respectfully  invite  you  to  get 
acquainted.  To  use  Certifieds  is  to  be 
satisfied. 

To  compare  is  to  know. 


Certified  Dry  Mat  Corporation 

™**^*^*^®®*  [340  Madison  Avenue,  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  facility— use  CERTIFIEDS 

Made  in  U.  S.  A. 
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iih  this  Qreat  Shopping  Urea 


WHEN  llie  local  department  store  mana¬ 
gers  of  a  city  show  a  definite  preference 
for  one  newspaper  you  may  he  sure 
they  have  found  that  it  j)ay8. 

These  men  are  shrew'd  space  l)uyers . . .  .They 
know  local  conditions  and  are  in  constant 
touch  with  the  sales  responsiveness  of  news¬ 
paper  readers.  More  than  any  other  advertis¬ 
ers  they  are  in  a  position  to  measure  a  news¬ 


paper  with  the  yard-stick  of  results. 

It  is  significant  then,  that  the  greatest  depart¬ 
ment  store  lineage  of  any  papers  in  the  (!<‘n- 
tral  Coast  Area  is  carried  hy  the  S<tn  Francisco 
Bulletin  and  the  Portland  Telegram . 

Here  is  leadership  which  mirrors  the  sales 
efl'ecliveness  of  these  papers  and  serves  as 
an  intlex  of  th(^  eonfidenee  in  which  they 
are  held  hy  local  spa<‘e  buyers. 


^BROCKHACEN  NEWSPAPERS 

nhe  CENID^lC©A§T  ©EOlIP 


C.H.BROCKHACEN 

GENERAL  MANAGER 

LORENZEN  &  THOMPSON, INC 

EASTERN  REPRESENTATIVES 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Analysis  of  1928  Statistics  Compiled  for  387  Newspapers  in  81  Cities  by  Media  Records,  Inc.,  Showing  National,  Local, 

Automotive,  Financiid,  Classified  and  Total  Advertising 

iCoTyright  1929  by  Editor  &  Pdiuihbr  Co.) 


AKRON 


Newspaper, 

Local 

Display 

National 

Display 

Automotive 

Display 

Financial 

Display 

Total 

(Hassified  Advertising 

Times-Press  . 

(e) 

8.394,365 

1,144,973 

473,112 

321,212 

2,072,372 

12,406,034 

Times- Preu  . 

.(•) 

2,111,927 

99,647 

549,736 

91,602 

726.436 

3.579,348 

Beacoa-Joumal  . 

.(e) 

10.965,139 

2,267,983 

1,146,141 

483,008 

3,532,139 

18,394,410 

ALBANY 

Knickerbocker- Preu 

(m) 

3,396,521 

994,325 

448,173 

455,633 

1,861,224 

7,155,876 

Knickerbocker-Press  . 

.(9) 

1,516,993 

460,626 

633,604 

104,783 

330.556 

3,046,562 

News  . 

.(e) 

4,347,837 

1,600,715 

634,318 

310,942 

1,415,064 

8,308,876 

Times-Union  . 

.(e» 

3,845,054 

1,613,409 

766,620 

253,467 

1,515,245 

7,993.795 

ALBUQUERQUE 

Journal  . 

(m) 

1,430,741 

711,464 

415,464 

56,716 

656,075 

3,270,460 

Journal  . 

.(e) 

1,895,759 

771,865 

514,206 

58.975 

639,006 

3,879,811 

Journal  . 

.(,) 

760,292 

157,247 

371,525 

8,804 

138,813 

1,436,681 

State  Tribune  . 

(e) 

1,645,764 

689,633 

492,001 

30,307 

475,061 

3,332,766 

ATLANTA 

ConMitution  . 

f  m; 

.1,824,349 

1.281.051 

394,263 

283,477 

1,338,865 

7,122,005 

Constitution . 

.(s» 

2,432,092 

371,073 

477,843 

33,688 

539.899 

3,854.595 

Georgian  . 

.(e) 

3,261,939 

1,063,499 

328,433 

92,886 

752,400 

5.499,157 

American  . 

.(s) 

1,195,761 

886,086 

332,509 

16.553 

336.076 

2,766,985 

Journal  . 

(e) 

6.840,593 

2,235,014 

466,178 

104.157 

1,842,573 

11,488,515 

Journal  . 

.fs» 

1,953,164 

576,089 

622,653 

51,485 

846,417 

4,049,808 

BALTIMORE 

News  . 

.(e» 

4,152,730 

1,517,483 

703,700 

132,030 

1,202,172 

7,708,115 

Port  . 

.(e» 

2.526.909 

650.176 

197,563 

62,113 

642,066 

4,078,827 

Sun  . 

,(m» 

1,433.962 

2.305,992 

464,991 

625,784 

3,290,705 

8.121,434 

Sun  . 

.(e) 

10.746,771 

2,499,808 

620,846 

524.368 

2.775.430 

17,167,223 

Sun  . 

.<s) 

4,919,454 

551,495 

744,629 

25,113 

1.399,242 

7,639,933 

American  . . . . . 

.fs) 

1,629,267 

816,844 

281,208 

7,037 

382.952 

3,117,308 

BIRMINGHAM 

News  . 

.<e» 

7,630.129 

1,924,846 

565.118 

M0.643 

1.257,104 

12.037,842 

Agellerald  . 

(ml 

3,927,025 

1,891,749 

455,725 

1.386.401 

8.329.203 

News  and  Age  llerald 

.(») 

3,506,076 

473,049 

649,995 

103,094 

733.660 

5.465.874 

Port  . 

.(e) 

3.865.0.19 

971,6.18 

535.1.12 

451,0.19 

716,984 

6.539.8.12 

BOSTON 


Local 

National 

Automotive 

Financial 

Total 

Newspapers 

Display 

Display 

Display 

Ditplay 

QaMllicd  Advertisiot 

Advertiser  . 

..(m) 

1,205,129 

228,346 

7,101 

5,224 

194,492 

1.640,292 

Advertiser  . 

...(s) 

968,861 

946,562 

393,364 

9,264 

443,194 

2.761.245 

.American  . 

.,.(e) 

3,228.297 

1,080,404 

232.433 

56,854 

524,089 

5,122.077 

Globe  . 

•  •(m) 

5,523,718 

1,716,622 

534,803 

264,878 

1,626,220 

9,666,241 

Globe  . 

...(i) 

3,110,178 

431,228 

742,677 

9,876 

2,169,884 

6.463,841 

Herald  . 

..(m) 

5,431,470 

2,254,470 

449,123 

1,321,012 

2,289,201 

11,745,276 

Herald  . 

...(») 

1,815,615 

702,365 

694,665 

16,779 

1,221,014 

4.450.438 

Post  . 

.  .(m) 

6,382,034 

2,366,500 

556,621 

206,127 

979,571 

10,490,851 

Post  . 

...(s) 

1,339,909 

504,954 

545,855 

14,818 

754,259 

3.159,795 

Transcript  . 

...(e) 

2,911.934 

1,190,861 

486,763 

949,139 

2,205,994 

7.744.691 

Traveler  . 

...(e) 

7,195,014 

1 

2,289,833  592,776 

BRIDGEPORT 

1,276,222 

1,970,811 

13,334,656 

Post  . 

...(e) 

4,800.345 

1,630,526 

508,979 

213,619 

1,096,245 

8,249,714 

Post-Tcleg  ram  .... 

...(») 

690,320 

118,654 

424,768 

25,239 

246,467 

1.505,448 

Times-Star  . 

...(e) 

3,700,173 

440,946 

271,248 

132,603 

405.356 

4.950,326 

Herald  . 

. .  .(s) 

655,105 

91,474  115,817 

BUFFALO 

56,860 

83,480 

1.002,736 

Courier- Express  .. 

. .  (m) 

2,980,173 

1,007,097 

623,174 

759,819 

1,554,216 

6,924,479 

Courier-Express  . . . 

. . . (s) 

2,342,387 

706,532 

766,822 

25,987 

379,527 

4.221.255 

News  . 

...(e) 

8,056,937 

2,857,989 

1,494,926 

462,432 

3,421,595 

16,293.879 

Times  . 

...(e) 

6,730.725 

1,552,354 

576,723 

247,883 

1,500,731 

10.608,416 

Times  . 

...(s) 

1,773,334 

308,242  561,228 

CANTON 

31,608 

436,299 

3.110.711 

News  . 

...(e) 

3,788.883 

573,230 

291,640 

129,172 

1.296,458 

6.079,383 

News  . . 

...(s) 

860.331 

125,362 

296,547 

130,216 

255,767 

1,668.223 

RepiJNitory  . . 

...(e) 

7.696,558 

1,563,941 

644,211 

100,984 

2,499,094 

12.504,788 

Rci>08itory  . 

...(s) 

1,562,004 

145.500  546.393 

CHICAGO 

172,032 

559.771 

2,985.700 

Tribune  . 

..(m) 

8.885,269 

3,163,431 

843,010 

1,714,625 

5,190,036 

19,796,371 

T  ribunr  . 

...(s) 

5,323.759 

1,823,997 

1,121,509 

91,671 

2,717,448 

11,078,384 

IleraldKxaminrr 

. .  (m) 

3,175,402 

1,260,859 

341,366 

403,701 

1,412,055 

6.593,383 

lleralil-Examiner  . 

...(s) 

3,831,926 

1,258,463 

631,259 

12,439 

486,012 

6,220.099 

News  . 

...(e) 

12.592,784 

3.059,557 

965,207 

634,328 

3,712,860 

20,964.736 

Post  . 

...(e) 

2,932.935 

740.698 

456,618 

1,278,911 

359,811 

5,768,973 

•Vnierican  . . 

...(e) 

9,585.781 

2,498.587 

823,252 

226.947 

1,448,319 

14,582,886 

Jdiinial  . . 

...(e) 

2,251,0.18  576,976 

{Coiitmucd  on 

342,701 

paye  32) 

264,784 

210,948 

3,646,447 

Retaining 

Leadership 

Because  It  Covers  a 
Market  That  Buys! 

The  AKRON  BEACON 
X)URNAL  with  a  total  of 

18,394,410 

lines  of  advertising  in  1928 
retains  its  leadership  in  the 
Six-Day  Ohio  held  and 

Advances  to  Fourth 
Place  in  the  Nation 

(Ranking  Fifth  in  1927) 

Led  Only  by  The  Chicago  Daily 
News,  Newark  Evening  News, 
Philadelphia  Bulletin. 


Cover  the  Rubber  and  Airship  Center  of  the  Nation  With  the 

AKRON  BEACON  JOURNAL 

Story,  Brooks  St  Finley,  Repr.,  New  YoHc,  Chicago,  Philadelphia,  Los  Angeles 


LINEAGE 

GAINS 

That  Bespeak  Progress 
in  Akron  and  by  One 
of  Ohio*s  Leading 
Dailies. 


An  Eight-Yecar  Record 

»2I-10i72.iU 

1922-11.116.728 

1923-  12319356 

1924- 12,909,120 

1925- 14,730,324 

1926- 16344,979 

1927- 17,038,408 

1928- 18,394,410 


OUR  TRADING 
AREA  OF 

390,000 

POPULATION 
INVITES  YOU  ! 
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AND  THIS  IS  BUFFALO 


Lineage  Report  Cor  all 
Dsdly  Papers  In  BirfCalo 


Figures 
Furnished  by 
Media  Records 
of  New  York 
City 


National  Display  Advertising  by  Classifications 

MEDIA  RECORDS.  Inc. 


Jan.  1  to  Jan.  31,  1929 


COURIER- 

NEWS 

EXPRESS 

TIMES 

Evening 

Morning 

Evening 

2,515 

808 

Electrical  Appliances  and  Supplies .  . 

1,875 

2,068 

606 

Furniture  and  Household . 

496 

Groceries . 

44,676 

3,393 

18,963 

Heating  and  Plumbing . 

5,583 

3,179 

872 

Hotels  and  Resorts . 

1,246 

4,220 

5,977 

Insurance  . 

1,199 

128 

130 

Jewelry . 

Medical . 

85.967 

1 1,952 

62,287 

Men's  Wear . 

Miscellaneous  . 

14,593 

6,259 

5,639 

Musical  Instruments . 

1,671 

206 

565 

Office  Equipment . 

800 

1,883 

1,600 

Publications . 

7,068 

4,422 

7,473 

Radio  . . 

18,724 

2,218 

3,365 

Sporting  Goods  . 

408 

423 

Tobacco  . 

15,361 

9,500 

1 5,094 

Toilet  Requisites . 

29,547 

5,009 

14,717 

Transportation  . 

7,571 

16,217 

5,826 

TOTALS . 

239.906 

71,467 

142,931 

RECAPITULATION 

MEDIA  RECORDS,  Inc. 


Jan.  1  to  Jan.  31,  1929 


LINES  PAID  ADVERTISING 

NEWS 

Evening 

.  COURIER- 
EXPRESS 
Morning 

TIMES 

Evening 

L.ocal  Display . 

National  Display . 

Automotive  Display . 

Financial  Display . 

.  .  525,708 

. .  239,906 

. .  169,303 

57,669 

236,410 

71,467 

73,148 

105,959 

430.508 

142.931 

72,687 

33,202 

TOTALS . 

Classified . 

Legal  . 

.  .  992.586 

.  .  228.666 
3.970 

486,984 

76.989 

23,074 

679,328 

104.760 

12,738 

GRAND  TOTALS . 

.  .  1,225,222 

587.047 

796,826 

BUFFALO  EVENING  NEWS 

EDWARD  H.  BUTLER,  Editor  and  Puhiisher 
KELLY-SMITH  COMPANY,  Nafioiuil  Advertising  Representatives 

Graybar  Bldg.  Waterman  Bldg.  Post  Bldg.  Atlantic  Bldg.  Glen  Bldg.  Gen.  Motors  Bldg. 

New  York  City  Boston,  Mass.  Chicago,  Ill.  F’hiladclphia,  Pa.  Atlanta,  Ga.  Detroit 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  jroni  page  30) 


CINCINNATI 


Luca] 

National  .\utomutivc 

Financial 

Total 

Display 

Display 

Display 

Display 

Classified  Advertising 

(  ornmc'rcial  '1  rihiinp 

-  (in> 

1.435,915 

336,859 

26,809 

152.9.16 

620,269 

2,572,788 

{  onimcrcial-'iribum- 

..(s) 

667,955 

65,557 

34,089 

66,654 

320.332 

1,154,587 

Kiiquirei  . 

. .  (m) 

2,928,536 

888,736 

221,476 

479.824 

1,906,642 

6.425,214 

Knquirri  . 

..(s) 

3.891.709 

854,902 

774,85-1 

215.4.11 

2,306.104 

8,042,999 

•o 

Post  . 

...(e> 

4,949,919 

1,908,671 

495,808 

169,177 

2,190,633 

9,714,208 

TimevStar  . 

..(e) 

8,534,354 

3,097,084 

1,335.038 

264,771 

2.088.625 

15,319,872 

CLEVELAND 

• . 

Plain  l>eaJcr . 

•  .(m) 

4.. 130.501 

1,974,463 

938,492 

741,155 

3,178,079 

11,162,690 

Ilatn  licaler . 

.  .(») 

2.237,516 

1,119,576 

1,122,939 

58,381 

1,149,653 

5,688,065 

News  . 

.  .(e> 

5,944,029 

1,487,978 

488,788 

134,757 

762,327 

8.817,879 

• 

News  . 

.  .(«> 

2,207,359 

205,280 

527,410 

35,691 

259,665 

3,235,405 

Prr*«  . 

..(e) 

9,059,840 

2,539,462 

7.16,747 

275,27.1 

2.930.851 

15,542,173 

COLUMBUS 

I>ispatch  . 

..(e) 

9,416,432 

2,826.887 

660,200 

655.682 

2,503.052 

16,062,253 

1  Hspatcii  . 

.  .(s) 

2,620,699 

388,457 

725,245 

90.992 

1,226,733 

5,052,126 

Citizen  . 

..(c) 

7,698,066 

1.231,642 

553,968 

357,814 

1,624,401 

11,465,531 

Journal  . 

. .  (m  > 

2,248,265 

782,956 

246,209 

791,926 

1,384,798 

5,454,154 

Journal  . 

..(*) 

531,526 

70.023 

241,555 

113,331 

438,527 

1,394,962 

DALLAS 

-Newt,  . 

. .  (ni) 

3,063,419 

1,997,445 

496,483 

407,939 

1,632.510 

7,597,796 

News  . 

..(S) 

1,874,070 

549,931 

807,518 

.149,201 

917,837 

4,498,557 

• 

I'imes-ilerald  . 

..(e) 

7,432.342 

1,955,326 

329,882 

282,498 

1,090,555 

11,090,603 

,  4 

Titnes-Herald  . 

. .  (s> 

2,677,509 

2.58,516 

672,810 

177,980 

456,749 

4,243,564 

Journal  . 

..(e) 

1,712.285 

873,131 

271,938 

181,097 

1,610,562 

4.649,013 

Dispatch  . 

.  (c) 

3,408,422 

735,340 

207,863 

127,025 

988.902 

5,467,552 

DAYTON 

• 

Journal  . 

. .  (ni) 

1.0K6.5K5 

760,777 

242,912 

190,432 

1,373,117 

3,653,823 

Journal  . 

.  .(s) 

1,777,881 

378,151 

644,489 

131,576 

666,848 

3,598,945 

Herald  . 

..(e) 

5,899,287 

1,302,083 

726,346 

345,266 

1,738,921 

10,011,903 

* 

News  . 

..(e) 

6,406,434 

2,205,467 

677,574 

300,248 

2.264,500 

11,854.223 

V- 

New  s  . 

..(s) 

1,992,461 

291,851 

614,314 

159,317 

611,406 

3,669,349 

DENVER 

i*ust  . . 

. .  (m) 

1,060,090 

567,583 

193,069 

146.350 

1,711.939 

3,679,031 

Post  . . 

. .  (s) 

1,636,767 

606,932 

704,219 

19,945 

1,131,290 

4,099,153 

\ 

Kocky  Mt.  News.. 

. .  (m) 

2,176,134 

742,912 

379.5,12 

183,642 

2,015,880 

5,498,100 

kocky  Mt.  News. . . 

...(s) 

1 .0(.0.670 

255,743 

456.107 

15,987 

865,244 

2,653,751 

Post  . . . 

..(e) 

5,766,497 

2,158,361 

631,289 

246,255 

1,615,232 

10,417,6.14 

' 

1  vrtiiiig  Newt . 

, .  (e) 

2,207,901 

768,627 

294,968 

113.150 

1,635..127 

5.019.973 

^  . 

DES  MOINES 

* 

Kegistrr  . 

. .  (m) 

1,184,813 

2,019,795 

423,695 

168,183 

1,533,434 

5,329,920 

' , 

Keitister  . . 

..(s) 

1,467,139 

747,292 

698,009 

30,872 

646,825 

3,590,137 

Tribune  . 

.Ac) 

5,665,206 

2,089,440 

732,667 

158,237 

1,446,875 

10,092,423 

DETROIT 

I’rrc*  Press  . 

.  .(ni) 

4,053,077 

1,955,447 

792,605 

903,718 

2. .128.34/ 

10,033,384 

I‘'rt<- Press  . 

..(s) 

2.090,751 

691.151 

766,795 

201,826 

1,336,280 

5,086,803 

/ 

News  . 

...(e) 

14,842,348 

3.311,481 

880,435 

396,837 

3,883,141 

23,314,242 

News  . 

..(*) 

3.084,298 

778,042 

970,257 

106,689 

2,472,908 

7,412,194 

*  * 

Times  . 

..(e) 

7,366,407 

1,731,285 

609,581 

227,656 

1.289.854 

11,224,783 

Times  . 

.  . .<8) 

1,. ISO,  168 

903,359 

494,938 

40,630 

611,655 

3.430.750 

DULUTH 

* 

News-Tribune  . 

.  .(m) 

2,579,81.5 

698,566 

280,040 

123,316 

1,427,679 

5.109,416 

NewS'Tribune  . 

■ . .(s) 

1,284,697 

198.778 

384,761 

21,365 

298,981 

2,188,582 

'4 

Herald  . 

...(e) 

4,494,499 

1,810,753 

665,878 

176,235 

1,167,6,16 

8,315,001 

EL  PASO 

t 

Times  . 

.  .(lu) 

1,165,959 

1,062,859 

286,917 

55,461 

656,875 

3,228,071 

Timrs  . . 

.  .  .(«) 

1,078,050 

227,352 

472,562 

46,545 

252,018 

2,076,527 

Herald  . 

...(e) 

2,714,917 

1,336,926 

773,020 

91,265 

858,569 

5,774.697 

Post  . . 

...(e) 

2.506,916 

889.687 

436,823 

58,974 

536,369 

4,428,769 

FALL  RIVER 

tilobe.  . .  . . 

...(e) 

3,186,718 

318,589 

419,620 

118,765 

469.750 

4,513.442 

Herald-News  . 

...(e) 

4,006,296 

1,334,666 

692,927 

137,969 

531,700 

6,703,558 

• 

FLINT 

loumal  . 

...(e) 

9,490,3.56 

1,810,921 

1.238,133 

238,979 

1.880,937 

14.659,306 

'  . 

Journal  . 

..  .(s) 

1.505,648 

110,209 

501,912 

99,672 

3.10.143 

2,347,584 

FORT  WAYNE 

Journal  Gazette  .... 

.  .(ni) 

3.703,543 

736,808 

274,116 

82,188 

1,782,246 

6,578.901 

f 

Journal-Gazette  . . . 

...(s) 

1,829,417 

217.968 

520,427 

102.965 

631,683 

3.302,460 

News- Sentinel . 

...(e) 

6.377.047 

1.916,198 

812.723 

176,034 

1.529,588 

10.811,590 

•V 

FORT  WORTH 

,  • 

Record-Telegram 

.  .(m) 

1,657,778 

2.127,351 

374,418 

92,016 

1.235.517 

5,487,080 

Star-Telegram  .... 

...(e) 

3,104,821 

2.196.040 

393,962 

88,790 

1.187,630 

6.971.243 

r 

Star-Telegram  &  Recordts) 

1,985,335 

532,484 

699,491 

105,729 

527.714 

3.850,753 

Press  . 

...(e) 

3.576,548 

798,422 

263.165 

89.450 

1,062,536 

5.790.121 

* 

GRAND  RAPIDS 

Herald  . 

.  .(m) 

2,336.845 

470.570 

244,528 

149,247 

776,204 

3.977,394 

Her^d  . 

...(s) 

2,403,009 

253,387 

999,069 

213.632 

292,775 

4,161.872 

Pres*  . 

...(e) 

9,202.284 

2.384.386 

1,442,719 

331,613 

2,002.527 

15,363.528 

HARTFORD 

Courant  . 

.  .(m) 

3,372.216 

1,026,208 

411,261 

1,132,132 

1,258.382 

7,200,199 

Conrant  . 

...(s) 

2.891,417 

488.715 

833,357 

397,485 

448.800 

5,059,774 

Times  . 

...(e) 

10,265,229 

2,446,831 

1.303,011 

796.386 

2,162.195 

16,973.652 

HOUSTON 

Chronicle  . 

...(e) 

4,738,919 

2,206,881 

469,588 

248,732 

2.930,911 

10,595.031 

^  • 

Chronicle  . 

...(s) 

2,770,406 

543.999 

641,228 

161,658 

924,957 

5,042,248 

• 

Post-Dispatch  . 

..(m) 

4,627,936 

1,575,669 

320,643 

311,723 

2,526,328 

9,362,299 

Post-Dispatch  . 

...(s) 

2,659,686 

398,304 

524,645 

148.840 

692,683 

4,424,158 

, 

Press  . 

...(e) 

5,157,944 

947,871 

237,621 

133,036 

1,355,341 

7,831,813 

(Continued  on  page  34) 


FIGURES 

tell  this  great  Advertising  LEAD¬ 
ERSHIP  story  of  the  Columbus 
Market  Better  than  Words. 

Columbu.,  O.,  ha.  three  newspaper*  .  .  the  Dispatch,  another  svenlnf 
paper  and  a  mominc  paper.  Comparisons  are  based  on  192S  Media 
Records  Reports. 


In 

GRAND 

TOTAL 

ADVERTISING 

Ditpatch  LEAD 
over  the  second 
paper  was 

84% 


In 

CLASSIFIED 

ADVERTISING 

Ditpatch  LEAD 
over  the  second 
paper  was 

135% 


In 

DRUG  and 
MEDICAL 
ADVERTISING 

Ditpatch  LEAD 

over  the  second 
paper  was 


92% 


In 

TOBACCO, 
CIGAR  Sind 
CIGARETTE 
ADVERTISING 

Ditpatch  LEAD 

over  the  second 
paiier  was 

41% 


In 

MEN’S  WEAR 
ADVERTISING 

Ditpatch  LEAD 

over  the  second 
paper  was 


67% 


In 

NUMBER  OF 
EXCLUSIVE 
DISPLAY 
ACCOUNTS 

Ditpatch  LEAD 
over  the  second 
patter  was 

323% 


uring  the  comparative  produc¬ 
tiveness  of  Columbus  newspapers 
these  figures  are  convincing!  .  .  . 
conclusive! 

They  again  confirm  the  judgment 
of  successful  advertisers  in  all 
lines  of  business — the  Dispatch  is 
the  one,  best  advertising  “Buy” 
in  the  Columbus  Market 


In 

NATIONAL 

DISPLAY 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
paper  was 

161% 

In 

LOCAL 

DISPLAY 

ADVERTISING 

Ditpatch  LEAD 
over  the  second 
paper  was 

56% 

In 

AUTOMOTIVE 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
(taper  was 

150% 

In 

FOOD 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
(ta  per  was 

74% 

In 

ELECTRIC 

SUPPLIES 

and 

APPLIANCES 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
paper  was 

114% 

In 

MUSICAL 

INSTRUMENT 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
paper  was 

88% 

In 

TOILET 
GOODS  and 
BEAUTY 
SHOP 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
patter  was 

179% 

In 

BUILDING 

MATERIAL 

and 

CONTRACT- 

ORS’ 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
natter  was 

317% 

In 

TRANSPOR¬ 

TATION 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
paper  was 

190% 

In 

TOTAL 

NO.  OF 
ADVERTISE. 
MENTS 

Ditpatch  LEAD 

over  the  second 
paper  was 

143% 

When  uaed  at 

the  basis  of  meat- 

In 

DEPARTMENT 

STORE 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
paper  was 

88% 


In 

RADIO 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
paper  was 

323% 


In 

OFFICE 

EQUIPMENT 

and 

STATIONERS’ 

ADVERTISING 

Ditpatch  LEAD 
ovt*r  the  Re<‘ond 
paper  was 

756% 


In 

WOMEN’S 

WEAR 

ADVERTISING 

Ditpatch  LEAD 

over  the  second 
patter  was 

136% 


In 

NUMBER  OF 
DISPLAY 
ACCOUNTS 

Ditpatch  LEAD 

over  the  second 
paper  was 

96% 


In 

TOTAL 

GRAND 

ADVERTISING 

15-YEAR 

PERIOD 

(1914  Inc.t 

Ditpatch  LEAD 
over  the  Ke<‘onil 
paper  was 

98% 


€bhtiiitnt$  Pfifiajicli 

OHIO'S  GREATEST  HOME  DAILY 
AVERAGE  NET  PAID  DAILY  CIRCULATION  116,927 

National  Advertising  Representatives — O’MARA  A  ORMSBEE,  Inc. 
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NEWS 

WIREJ 


A’o  other  netespaper  in 
the  United  States  has  all 


readers  get  all  the  news 
from  every  corner  of  the 


IJ  very  important  telegraphic  service 
supplies  NEWS  to  the  Des 
Moines  Register  andTnhxxn^ 


Associated  Press  No.  1 
Associated  Press  No.  2 
Associated  Press  No.  3 
Associated  Press  No.  4 
Associated  Press  No.  5 
United  Press  Day  No.  6 
United  Press  Night  No.  7 
Consolidated  Press  No.  8 
International  News  No.  9 
Universal  News  No.  10 
North  American  Newspaper 
Alliance  No.  1 1 
Exclusive  Western  Union 
Iowa  News  Service  No.  12 


Over  225fl00 
Daily 
Circulation 


^  2  ‘uj ,  2  hJ  7 


II 11/ II  1i  HRIiil 


K  ti  i  t  o  r 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continui'd  from  />ayc  32) 

INDIANAPOLIS 


New&fapcrii 

Star  . <m  > 

Star  . <'» 

'I'imrs  . <«•» 

N  <•»  s  . ttr  t 

Journal  . Ir> 

linicsl'nion  . (in> 

Tinws  L'ni<m  . (>) 

Kan>aii  . . . It  1 

Kanun  . <»> 


Journal  I'oM  . <!<( 

Times  . <  ni » 

Star  . <e* 

Star  . IS) 

Journal  . (nil 

Journal  . <s) 

ScHs  Sentinel  . (e) 

Nets*- Sentinel 

Kxaminer  . <n)i 

Lxaminer  . (*) 

Times  . tm) 

Times  . (s) 

III.  News  . (ml 

express  . (el 

Herald  . (e) 

Record  . (el 

(  ourier- Journal  . (ml 

Courier- Journal  . (s) 

Times  . (el 

llerald-Post  . (el 

ilerald-Po«t  . (si 

l^eader  . (c) 

Sun  . (el 

Telegram  . (si 

Item  . (el 

Telegram-News  . (el 

Telegram-News . (si 

(  ommercial- Apiieal  . .  (m ) 
Commercial-Appeal  ...(si 

Apjital  . (el 

i’ress-Scimitar  . (el 

Herald  . (ml 

Herald  . (si 

News  . (el 

News  . (si 

Sentinel  . (m) 

■Sentinel  . (si 

Journal  . (el 

Journal  . (s) 

I.eader  . (el 

isronsin  .News  . (el 

Journal  . (e) 

Journal  . (si 

Tribune  . (el 

Tribune  . (s) 

. (e) 

Kanner  . (e) 

Banner  . (s) 

Tennessean  . (m) 

Tennessen  . (s) 


Liical 

National  .Automotive 

Financial 

Total 

llisplay 

l>is|ilay 

Display 

Uisplay 

(  Ia*Mlied 

.\ilverti*ing 

2. 741. 4(1 .( 

1.272.957 

345.1. U, 

388.595 

1.839.461 

6.587.552 

.>.y(.K.4i).l 

o42,5m.*i 

19.4X3 

9.((..03(i 

(.392.427 

.(.(.7.(.'y4(. 

7f*fi.474 

llV.K.iK 

1  57.-595 

x7(i.554 

5,794.4)17 

y,4‘«,..ni(( 

2.96X.043  1.3.(3.454 

354.558 

3.284.776 

17,437.139 

JACKSONVILLE 

.(.Jiiil.Odi 

793.451 

4X9.645 

1I7,(.87 

1.714.368 

6.375.154 

i.254..S12 

1.976.549 

502.344 

179,935 

1.563.769 

7.477.109 

l.i>X5.2.';o 

395. 3X8 

662,2X5 

30.4X5 

652.014 

3.425.422 

KANSAS  CITY 

,  KAN. 

J.Olil.574 

K59,J|4 

269,275 

25,132 

741.662 

3.9()5.957 

7V7.V74 

120.2.19 

282.()OX 

37.238 

286.921 

1,524.980 

KANSAS  CITY,  MO. 

.I.U71.(.I7 

1.103.47(. 

283.9(,0 

104,932 

1.065,832 

5,629.817 

1.21().(.17 

350.591 

350.8.(9 

76,796 

347,4.(6 

2.342,279 

.(,719.345 

2.366,244 

473.715 

250,173 

3.016.411 

9.90(1.0X8 

2.397.1  (.6 

515.016 

2(.4,I20 

3,162.526 

12.734,890 

2.93.(.(i7<. 

9X3.372 

990.X0X 

139.097 

1,167.715 

6,2I4.06X 

KNOXVILLE 

.'.uH4,I  IX 

968,2X4 

446.63 1 

364.90(. 

8X2.05  1 

5.745.990 

1.620.575 

207.555 

502.0X9 

149.737 

267,475 

2.747,431 

4.111.0X9 

1.336.9(4) 

406,701 

278,020 

783.528 

6.916.298 

1.421, 116 

213,718 

(89,279 

49.996 

266.459 

2.340.568 

LOS  ANGELES 

.(.570.670 

2.04X.940 

721.031 

X14.470 

5.25(>.402 

12,411.513 

4.179.S26 

1.097,629 

99(1,637 

1 10,036 

1.734.337 

X.  11X.4(.5 

5.229.1X5 

1.689.762 

745.7X8 

1.573.856 

(1,026.662 

15.265.253 

4.517.705 

759.812  1,004.147 

1.(1.463 

2.086.949 

8.500.07(1 

1.636.2.(6 

528.917 

279.701 

123.876 

813.223 

3.381.953 

5.095.400 

I.5SX.27I 

877,898 

651.134 

1.002,334 

9,1X5.037 

9.184.876 

2..509.715 

803,249 

391,879 

3.014.873 

15.904.592 

3.I03.0(.7 

695.407 

269.919 

157.857 

■>91.2X9 

4,617.5.(9 

LOUISVILLE 

3.384.630 

2.323.011 

417.755 

473.(8.7 

1.757.571 

X, 35(1, 6.(4 

3.538.652 

509,675 

(.47.403 

220.5x3 

619.011 

5.535,.(24 

7.195.161 

2.383.975 

515.565 

522,7X3 

1.810,870 

12.428.354 

3.866.359 

880.512 

139,159 

509,800 

817.554 

(1.21. (.3X4 

2.152.053 

1 50.403 

260.235 

247.593 

1X0.650 

2.990.9.(4 

LOWELL 

3.521.928 

772.929 

507.852 

95.682 

4(, 6.792 

5.365.183 

3.000.672 

701.384 

.(45.4X3 

48.024 

248.652 

4.344.215 

785.377 

121.324 

182,656 

24,973 

63.362 

1.177.692 

LYNN 

4.348.340 

664.4.(0 

532.615 

97,242 

910.628 

6.553.255 

3.809.  IK() 

680.1X3 

233.358 

59.173 

860.498 

5.642.398 

504.038 

56.K05 

288.611 

5.357 

308,852 

1.163.663 

MEMPHIS 

4.350.539 

1.987.500 

540.856 

398.785 

1.7X7. 550 

9.065.230 

3.072.279 

696,349 

739.243 

50.994 

901.803 

5,4o0.66X 

2.973.326 

1.723.694 

(.81.692 

287.20X 

1.716.211 

7.382.231 

5.785.207 

1,658.269 

629.420 

331.303 

995.828 

9.400.027 

MIAMI 

3.0I(,.1X5 

1,447.049 

38(..91  1 

204.236 

2.323.(4.2 

7.37X.043 

1.130.497 

289.826 

445.754 

50.436 

525.042 

2.441.555 

2.681.237 

831.100 

303. 83(. 

140.(817 

822.226 

4.778.40(. 

728.538 

148.830 

240.576 

26.507 

175.(.77 

1.320.128 

MILWAUKEE 

2.240.814 

731.326 

200.723 

450.4.56 

1.003.721 

4,627.040 

1.6(>7,418 

991.929 

.(83.6X5 

44.598 

373,060 

3.4(8).690 

7.S0(.,9I1 

2.475,791 

(.42,443 

406,014 

2.746.441 

13.777.600 

2.073.623 

808.217 

902.043 

54.245 

1.223.236 

5.061.3(<4 

1.385.255 

378,347 

92.500 

49.278 

655,056 

2.560,43(1 

4.896.321 

1..(94.155 

548.131 

144,490 

1..5O4.I08 

8.487,205 

MINNEAPOLIS 

6.876.287 

2.093.767 

654.752 

332.055 

1,351.700 

11.308,561 

1.180,192 

388,398 

564,529 

93.846 

759.784 

2.986,749 

5.820.153 

1.611.858 

422.935 

517.137 

1.901.189 

10.273.272 

1.289,339 

607.079 

89.203 

971,508 

3,623.795 

4.161,765 

813.079 

245.595 

197.088 

1.171,731 

6.589.258 

NASHVILLE 

3.381.121 

1.609.739 

532.327 

139.736 

979.578 

6.642,501 

1.573.412 

473.886 

485.328 

63.655 

379.845 

2.976.126 

3.503.240 

1,054,464 

537.122 

176.521 

1.264.082 

6.535.429 

1.468.309 

359,796 

490.637 

73,161 

456.1 12 

2.848,015 

CJtnoihot 

SCOOP/ 

'  for  Tho  Indianapolis  Nqws 

WHEN  one  newspaper  beats  its  opposition  in  the 
publication  of  a  news  story,  that’s  a  “scoop.” 
When  The  News  published  more  advertising  in 
1928  than  any  other  Indianapolis  newspaper  that, 
too,  was  a  “scoop.”  Fact  is, — with  six  issues  a  week, 
against  the  combined  thirteen  of  the  second  eve¬ 
ning  paper,  the  morning  daily  and  the  Sunday 
paper, — The  News  carried  a*  much  total  advertis¬ 
ing  as  all  other  papers  together. 

The  Indianapolis  News 
published  more  advertising  than  the  combined 
total  of  all  other  Indianapolis  newspapers  in: 

The  ENTIRE  Classification  of  National  Display 

...and  in... 

(.St  B-tXASSIFICATIONS  OF  NATIONAL  DISPLAY) 

Building  Material  Footwear 

Men's  Wear  Furniture  and  Household 

(iroeers  Jewelry  Publications 

Musical  Instruments  Office  Equipment 

Radio  Tobacco  Women's  Wear 

Toilet  Requisites 

(SLB-CLASSIFICATIONS  OF  IA>CAL  DISPLAY) 

Grocers  Drug  Stores  Footwear 

Department  Stores  Stationers 

The  Indianapolis  News 
lead  each  of  the  other  Indianapolis  News¬ 
papers  in: 

TOTAL  ‘Advertising — TOTAL  Local  Display — 
TOTAL  National  Display — TOTAL  Automotive 
and  TOTAL  Classified  Advertising 

...O/n^d  j/TXs.. 

(SLB-CLASSmCATIONS  OF  LOCAL  DISPLAY) 

Footwear  Clothing  Stores  Department  Stores 
Drug  Stores  Furniture  and  Household  Grocers 
Jewelers  Musical  Instruments  Sporting  Goods 
Stationers  Radio  Miscellaneous 

(SI  B-CLASSmCATIONS  OF  NATIONAL  DISPLAY) 

Building  Materials  Furniture  and  Household 

Footwear  Grocers  Jewelry  Men's  Wear 
Miscellaneous  Radio  Musical  Instruments 

Office  Equipment  Tobacco  Publications 
Toilet  Requisites  Women's  Wear 


Indunapwlk  Mews 

SNheilMftMMspoMa  OrnffUam 

bridge.  Advertising  Director 


NcwYorfci 
DAN  A.  CARROLL 
llOEaMSZndSc 


Chleagot 

j.E.LLrrz 

Tower  Btdg.  y 
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January 

February 

RECORD  BREAKING  MONTHS 

for 

Sflje  <ir0ttncr  ^Journal 

The  Louisville  Times 

Study  the  potentialities  of  the  Big  Louisville  Market.  Analyze  the 
extraordinary  growth  of  this  area.  Weigh  the  fact  that  National 
Advertisers  ALONE  placed  5,993,126  agate  lines  of  advertising  in  The 
Courier- Journal  and  Times  in  1928 — an  increase  of  2,086,149  agate  lines 
over  1924.  Such  a  tremendous  increase  in  National  Advertising  volume 
within  that  short  period  could  only  be  the  direct  result  of  pulling  re¬ 
markable  results  for  National  Advertisers.  In  total  lineage  January  and 
February,  1929,  exceeded  the  corresponding  months  of  1928  by  357,021 
agate  lines. 

During  the  Entire  Year  1928 
The  Courier- Journal  and  Times 
Published  over  86^  of  All  of  the 
National  Advertising  Carried 
By  Louisville  Newspapers! 

With  a  daily  circulation  of  over  180,000  and  a  Sunday  circulation  of  over 
145,000  The  Courier-Journal  and  Times  now  offer  National  Advertisers 
92%  coverage  of  all  the  families  in  Greater  Louisville  that  read  any 
Louisville  Newspaper.  This  remarkable  degree  of  family  coverage  is 
equalled  by  few,  if  any,  newspapers  in  America.  The  fact  that  National 
Advertisers  placed  over  86%  of  all  their  Louisville  newspaper  adver¬ 
tising  in  the  Courier-Journal  and  Times  during  1928  is  sufficient 
proof  in  itself  of  the  practical  and  economic  value  of  concen¬ 
trating  in  these  newspapers. 

The  Louisville  Times 

Now  Over  180,000  Daily  Now  Over  145,000  Sunday 


Represented  Nationally  By  THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

Member  of  The  100,000  Croup  of  American  Cities 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continued  from  f>a<je  34) 


NEWARK 


Ixical 

National  Automotive 

Financial 

Total 

NewhpaiHTs 

III  splay 

Display 

Display 

Display 

(  lastibed  Advertising 

. 

...fe) 

1U.J6S.700 

2,541,259  1,655,914 

640,833 

5.364,674  20,568,380 

''l.-ir.Ka(cl<'  . 

. . .(e> 

7.64J,J74 

1,088,918 

595,497 

226,392 

1.386,129  10,940.310 

l.■fU€■r  . 

. . .  (ml 

.’-.070.J2(I 

375,551 

I65.(>04 

161,957 

976,499 

4,749.891 

I.«•d»[<‘r  . 

..Ait 

I.112,5(i7 

29.268 

112,895 

34,315 

1*1,296 

1,460,341 

(  .•II  . 

...(*1 

2,kSI,4HI 

461,789 

07  4,527 

585,580 

782,262 

5,355.639 

NEW  BEDFORD 

Ntaiidftrd 

.  .  .  (ei 

2. 51,7.51 1 

1,020.828 

326.151 

94.637 

604,174 

4.613.301 

Standard  . 

....{it 

‘0S.78K 

86.695 

351.462 

47,884 

109,634 

1.191,463 

Timc'  . 

,  . . .(el 

2.  .U4.578 

460,468 

401.091 

69.195 

866,903 

4,492,235 

NEW  HAVEN 

bHirnaM'ourirr 

...(ml 

■•.SKI.OOJ 

677,015 

560,026 

843,469 

997,434 

6,958,94/ 

kegii^ter  . 

....(cl 

'.<I17,0S2 

2,063.391 

530,919 

810,699 

1,594,514 

10.916,575 

Kegi.stcr  . 

....(it 

2,401.2.17 

325,333 

650,955 

253,784 

400,441 

4,121,750 

Times  li'nifin 

..  ..{cl 

500.620 

156,947 

241,549 

607,060 

2,720,574 

NEW  ORLEANS 

Tnlmne  . 

J..’.0o.(.87 

625.324 

124,524 

398,546 

10,081,184 

5,463,265 

1  trm  . 

. . . . lef 

5.1.16.005 

893,383 

375,262 

368,591 

1,037,878 

7,811.119 

Itcmtrihunc  . 

. . . .(si 

1. 21 2,60  J 

93.022 

262,384 

113,100 

448,562 

2,129,671 

Stale*  . 

.  -  . . (rl 

4.S12.7J1 

736,230 

264,887 

383,877 

625,710 

6,523,435 

.State*  . 

. - . . (s> 

I.4SK.K41 

177,980 

183,456 

85,904 

346,280 

2,252,461 

Times-Picayunr 

. . .  ( nu 

7,6.14.2  lO 

1.613,618 

494.978 

676,918 

2,528,114 

12,947,847 

Timesl'icayunr 

_ lit 

.1.110.140 

468,153 

693,697 

162,111 

1,457,311 

5,891,412 

•  ■ 

NEW  YORK 

TimeK  . 

...(mi 

8.084..'iJ6 

2,737.419 

597,984 

3,665,116 

3,294,493 

18,979,348 

Time*  . 

....(it 

S..I07,560 

2,729,890 

779,615 

314,603 

2,530,914 

11,662,582 

Hcrald-Tribunc 

.  ..fmi 

5,080.652 

2,637.898 

505,960 

1,944,066 

1,177,757 

12,246,333 

lleraldTrilnine 

- (si 

J.O(,0,4J0 

1,880,734 

709,037 

84.581 

748,998 

7,392,780 

World  . 

...  {rist 

I,817,.I00 

1,148,269 

128,441 

567,906 

4.542,706 

8,204,628 

World  . 

— (*» 

.t,0S«,O(.8 

707.704 

420,986 

61,151 

1,685,604 

5,934,513 

Ameriean  . 

, . . .  (m  1 

2,068,074 

811,122 

101,862 

445,020 

1,231,891 

4,658,869 

.Vmcrican  . 

....(s| 

4.917,2.17 

1.528.146 

680,062 

119,733 

497,907 

7,743.085 

.Neas  . 

, ...  (ml 

S,.I44.74I 

1,499,565 

118.583 

107,712 

1,315 

7,071,916 

\<  ws  . 

....(») 

2.81 1.507 

422,010 

113,991 

12,745 

540 

3.360,793 

Mirror  . 

, . .  .(ml 

1.299.076 

593,296 

52,796 

43,548 

24.301 

2,013,017 

Sun  . 

- <e) 

10.826.985 

3,249.904 

900.830 

1.453,068 

179,268 

16,610,055 

Journal  . 

. . . .(el 

10.421.399 

2.618,037 

608,569 

366,886 

20,494 

14,035.385 

World  . 

....(Cl 

7.677.535 

1.902,696 

159,875 

166.662 

33,441 

9,940,209 

I'ost  . 

....(Cl 

2.835,551 

944.349 

461.629 

1.273,539 

36,309 

5,551,377 

<  iraidlie  . 

....(e) 

1.861.972 

527.284 

166.573 

47.418 

453,582 

3,056.829 

'J  elegram  . 

. (el 

1.957.246 

883,008 

444,020 

320,548 

2,200,261 

5,805.083 

- 

- 

BROOKLYN 

F.a«7e  . 

....(el 

7.0o3,087 

1.797,041 

399,592 

525.266 

3,345,891 

13.130.877 

Kaxle  . 

- (r» 

2.692.628 

717.174 

749,523 

27,782 

1.269,501 

5,456,608 

Standard-Union 

....(el 

2,886.738 

567.858 

122.926 

258,622 

475,962 

4,312.106 

Standard  Union  .. 

- (») 

362.906 

37.299 

123,653 

41,152 

78.835 

643,845 

Time*  . 

...  .ici 

2.641.412 

835.205 

196,083 

368,674 

537.506 

4.568,880 

Times  . 

..s.(«* 

522.144 

48,873 

265.946 

14,812 

145,083 

996.858 

• 

NORFOLK 

ladger-tlispatrh 

....(e) 

5,820.819 

1,789,587 

802,284 

345,481 

1,494,075 

10,252.246 

Virginian.  Pilot  ... 

, . . .  ( ni  1 

3,212,826 

786.884 

196,095 

284,252 

921,805 

5.401.862 

Virginian  Pilot 

. (it 

3.1)0,281 

260,011 

485,962 

119,322 

291,534 

4,287.110 

OAKLAND 

Post- Enquirer  _ 

....(el 

«.3b2.l.l0 

956.792 

591,751 

193,360 

1,991.932 

10,095,965 

T  ribune  . 

....(el 

6.769.549 

2,144,199 

493,216 

312,130 

4.268.051 

13,977,145 

T  ribune  . 

. . , . 

1.965.388 

183,472 

737.685 

37.931 

1 .298,879 

4,223.355 

OKLAHOMA 

CITY 

f>klabonian  . 

. ...  (nil 

3.055.030 

1.776.569 

335,424 

200,430 

1,590.538 

6,957.991 

Oklahoman  . 

.  . . . . t kI 

1.677.402 

552.889 

736,680 

105,703 

810.646 

3,883.320 

Times  . 

_ (el 

4.IS9.2I4 

1,940,377 

53S.62b 

205.750 

1.570,866 

8.411.833 

Oklahoma  News  . . 

_ (ei 

3.824.661 

938.875 

562.340 

153,214 

1.117,821 

6,596,911 

OMAHA 

Itee-Ncws  . 

. (e) 

3.351.575 

1.642,950 

301.012 

89,209 

1,261.076 

6.645.822 

Hee-News  . 

. (») 

1.252.035 

580.363 

439,574 

18,484 

470,764 

2.761.220 

World  Herald  ... 

. (el 

4.992.853 

1,890,947 

439.342 

147.999 

1,377.097 

8.848.238 

World  Herald  ... 

. (.1 

1.822.309 

464,590 

571.975 

28.043 

784,271 

3,671.188 

PHILADELPHIA 

Itulletin  . 

. (e) 

11.195.138 

3.198.017 

1,120,610 

342.998 

3.481,195 

19,337.958 

Inquirer  . 

. . .  .(m) 

5.595.394 

1.500,627 

386.692 

381.504 

3,353,349 

11.217,566 

Tnquirer  . 

. (.) 

3.524.887 

995,751 

731.790 

4.571 

2.364,663 

7,621,662 

New*  . 

. (e) 

4.089.906 

573.565 

183,736 

42,650 

906.590 

5,796,447 

Public  laodger  • . . 

. (e) 

6.687,397 

1.877,624 

878,208 

1,161.820 

2.623.365 

13,228,414 

Public  I.edger  . . 

. . .  .(m) 

3.547.130 

1.219.030 

426,185 

1,249,102 

2.110.582 

8,552,029 

I*uMic  Ivedger  . . 

. (*) 

1.958,989 

557,002 

781,299 

9,865 

1,537,481 

4.844,636 

Record 

....(m) 

3,411.419 

735,329 

194,731 

234,583 

1,473,339 

6.049.401 

Reeerd  . 

. (») 

1.279.776 

90.677 

278,984 

3.138 

807,767 

2,460,342 

PITTSBURGH 

I’rese  . 

. (e) 

11.419.294 

2.885.072 

671,303 

417,419 

2,842,033 

18.235.121 

Pres*  . 

. (») 

2.772.923 

864,603 

781.777 

33,159 

1,724,070 

6,176.532 

Sun-Telegrasti 

. (e) 

7,840.125 

1.416.230 

483,507 

315,001 

1.268.939 

11,323.802 

Sun.Telegra|4 

. (t) 

2,071,078 

1,048,058 

732,426 

34.005 

866,252 

4,751.819 

Post  1  in  sew  e  _ _ 

....(m) 

4,055,343 

1,287,821 

629,228 

839,840 

1,345,435 

8,157,667 

_ 

(Continued  on 
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Wealth  and 
Purchasing  Power 


New  JEIRSEY  ranks  high  among  edl  the 
States  in  Thrift  and  Home  Ownership. 
Statistics  show  that  69  out  of  every  1 00  Jersey- 
men  have  Bank  Accounts  and  that  383  out  of 
every  1000  families  are  Home  Owners. 

Such  p>eopie  are  solid,  substantial  citizens  whose 
every-day  needs  are  above  the  average  emd, 
that  they  DO  buy  in  abundance  is  proved  by 
the  advertising  record  of  their  Home  Newspaper, 
the  NEWARK  EVENING  NEWS,  which,  in 
1928  ranked 


First  in  National 


First  in  Automobile 


First  in  Classified  and  Second  in  Total 
Advertising 

among  all  the  six-day  newspapers  in  the 
United  States. 


>7Z. 


EUGENE  W.  FARRELL.  Bu<in«ss  and  Adoartiaing  Managtr 
21S-221  Market  Street  Newark,  New  Jeraey 


CAMARA  &  ORMSBEE,  Inc. 

General  Advartiaing  R*praaant€itiva» 
Chicafo  Detroit  San  Franciaco 


Lot  Ancelee 


What  Should  a 
Newspaper  Accomplish 

In  Four  Years? 

Ordinarily,  national  advertiaera  and  agency  executives 
do  not  ei4>ect  muck  from  the  comparatively  new  news* 
paper — and  usually  give  it  little  consideration. 

Yet  they  are  just  as  quick  to  recognize  the  compara* 
tive  newcomer  which  consistently  shows  an  excep* 
tioital  and  broadening  record  each  succeeding  year. 
Into  this  latter  category  has  come  the 

DAILY^NEWS 

Promptly  recognized  by  Philadelphia's  department 
stores  and  leading  retailers  as  a  prolific  low-cost  pro¬ 
ducer  the  DAILY  NEWS  has  forged  ahead  to  such  an 
extent  that  first  and  second  places  on  important  local 
classifications  were  won  during  1928,  and  a  gain  of 
more  than  1,066,000  lines  registered. 

National  advertising  has  increased  by  rapid  strides  and 
some  of  the  best-known  brands  in  the  general  field  are 
in  the  pages  of  the  DAILY  NEWS.  By  the  TEST  copy 
method  the  DAILY  NEWS  has  surprised  not  a  few 
national-account  executives  and  earned  their  okay. 
It  has  proved  itself  to  be  a  factor  to  be  reckoned 
with  in  its  market 

All  accomplished  within  four  years  in  a  highly  com¬ 
petitive  field.  And  the  DAILY  NEWS.  Philadelphia's 
big  evening  tabloid,  is  still  growing  in  volume  of  adver¬ 
tising,  in  circulation,  in  local  influence. 

Ask  our  nearest  office  for  detailed  story  of 
DAILY  NEWS  progress,  one  of  the 
romances  of  modern  American 
neKspaperdom. 

PHILADELPHIA 

15TH  A  CHERRY  STS. 

NEW  TORK  CHICAGO 

Macfadden  Publications  Charles  H.  Shattuck 

t71<  Graybar  Bldg.  333  N.  Michigan  Ave. 

MRWBRB  A  B.  C. 


The 

OMAHA 

Area 


The  Golden  Egg  Territory 

Rich  in  Agriculture 
Richer  in  Industry 
Prosperous  in  Development 

Where  the  Bee-News  Coverage  is  a  Powerful  Factor 

In  1928  the  Bee-News  carried  *2,223,313  Lines 
of  National  Advertising 

In  January  1929,  the  Bee-News  lead  the  field 
in  National  Advertising  with  *178,543  Lines 


•  Figures  from  Media  Records,  Inc. 


THE 


BEENEWS 


PRUDDEN,  KING  AND  PRUDDEN,  Representatives 
New  York  Chicago  San  Francisco 


''  One  of  the  28  Hearst  newspapers  —  Read  by  more  than  20,000,000  people  ” 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continued  from  patfc  .V») 


PORTLAND,  ORE. 


Txical 

National  Autnmotive 

Financial 

Total 

Xt»>pi,per» 

1  (isplay 

Display 

Display 

Dis(>lay 

Classified  .Advertising 

*  >rrgonian  . 

(m) 

2.9S4.367 

1,890,224 

455,807 

445,749 

2,090,001 

7,836,148 

t  krrgontan  . 

(t) 

1.4SS.410 

609.506 

729,430 

39,433 

1,112,173 

3,945,952 

■  • 

<  tregon-Journal  . 

(e) 

4,465,396 

1,722,882 

409,600 

183,837 

1,546.560 

8,328.275 

<  'regon  joumat  . 

.(s) 

767,407 

144,417 

498,877 

23.530 

706.431 

2.140,662 

Newt  . 

(e) 

2,933,086 

848,080 

2(.6.785 

49,275 

435.323 

4,532,549 

Telegram  . 

.(e) 

4,634,388 

712,858 

413,269 

93.982 

739,108 

6,593,605 

PROVIDENCE 

1 

Journal  . 

(m) 

2,050,235 

716.936 

.181,826 

636,823 

2,540,455 

6,326,275 

♦ 

Journal  . 

.(s) 

2,158,539 

284,279 

864,008 

59.086 

683.943 

4,049,855 

Bulletin  . 

.<e) 

9.063,828 

2,107,749 

698,619 

423,057 

2,299,256 

14,592,509 

Tribune  . 

.<e) 

1,982,022 

346,388 

136.604 

184,808 

592,752 

3,242,574 

Tribune  . 

.(s) 

325.028 

12.821 

175,374 

2,298 

30,121 

545,642 

Newe  ...-. . 

.(e) 

2.906.228 

876,993 

180,326 

178.240 

391,722 

4,533,509 

fc* 

READING 

Eagle  . 

.(e) 

5,305,503 

1,606,038 

622.209 

249,609 

1,469,438 

9,252,797 

t . 

Eafic  . 

.(s) 

933,676 

75,555 

425.669 

23,168 

286,565 

1,744,633 

Timrs  . 

.  (m) 

4.871,627 

620,262 

553,829 

172,650 

1,129.736 

7,348.104 

RICHMOND 

New5  I>eigdcr  . 

.(e) 

6.594,210 

1.936.067 

886.067 

419,453 

1.870,236 

11,706,033 

Time«-I>i(patrh  . 

.  fm) 

3.338,301 

897,729 

302,910 

362,420 

1,471,677 

6.373.037 

p  • 

Timer-Diepatch  . 

.  (s) 

2.484.092 

310.161 

583,6(4) 

154,105 

627,986 

4.160,004 

ROCHESTER 

Journal  . 

,.(e) 

4.669,022 

763,329 

219.122 

180,469 

1,887,615 

7,719,557 

\ 

American  . 

..(«) 

1,101,660 

864,004 

474,373 

30,797 

365,486 

2.836.320 

• 

Democrat  &  Chronicle 

.(m) 

5.634.340 

1.053.215 

482,184 

462,833 

3,449.175 

11,081,747 

V 

rtemocrat  &  Chronicle 

.  .(s) 

1.555.863 

544,103 

842,605 

67.991 

1,430,179 

4.440.741 

Tim«-«  l*nk*Ti  . 

..(t) 

8,257,149 

2,458,549 

1.105.684 

379,262 

1,264.271 

13.464,915 

SALT  LAKE 

CITY 

r 

T  ribune  . 

.(m) 

1.962.880 

1,801,562 

504,151 

156,511 

1,792.439 

8,217.543 

T  ribune  . 

..(s) 

2.136.054 

534.951 

714,220 

85,441 

553.932 

4,024,598 

Deieret  News  . 

..(e) 

2.912.807 

954,412 

460,992 

109,199 

871,228 

5.308,638 

• 

Telegram  . 

.1,219,613 

632,850 

300.024 

62,008 

819,619 

5.034.114 

t  k 

Telegram  . 

-  (s) 

554.492 

110,158 

220,981 

39,760 

206,800 

1.132,191 

■ 

SAN  ANTONIO 

Exjiress  . 

.(m) 

2..tii2.224 

1.614.388 

326,030 

717,306 

2,025,574 

7.045.522 

Kxpre<«  . 

.  .(s) 

2.82(1,029 

376.680 

754,99(. 

220.859 

1,023,341 

5.201,905 

.Vews  . 

..(e) 

5.535,013 

1.618.195 

392.944 

150.262 

2.089,186 

9,785,(8)0 

.  d  • 

Light  . 

..(e) 

3.881,388 

1,555,151 

299,035 

341.343 

1.243.368 

7.320,285 

light  . 

..(s) 

2.191.6(.3 

956.148 

687,99(1 

152,562 

662.786 

4.651.155 

.  ^ 

SAN  DIEGO 

I'nion  . 

.  (m) 

3,247,871 

1.806,824 

501.991 

.520,167 

2.697.457 

8,774.310 

I’nion  . 

..(s) 

3,135,944 

301.551 

884.463 

219,253 

681,541 

5,222,752 

Sun  . 

..(e) 

5,921.319 

1.211.152 

8(>4.736 

459,915 

1,408.387 

9.865,509 

* 

T  ribune  . 

..(e) 

6.508.260 

1.892,337 

1.266,575 

591.862, 

2.289,069 

12,548,103 

*4 

SAN  FRANCISCO 

Oirookle  . 

.  (m) 

2,025,075 

1,185,493 

439,382 

1.077.595 

2.328.068 

7,055,613 

tlironicle  . 

..(s) 

1.226,548 

567,651 

874.4(.3 

20,128 

1.074,396 

3,763,186 

Examiner  . 

.  (m) 

3,104,356 

2,197,297 

495.916 

(.17,777 

3,333,702 

9,749,048 

Examiner  . 

..(s) 

3.054.412 

1,168.295 

1,009.897 

22,480 

1.549.907 

6,804,991 

Bulletin  . 

..(e) 

3,176,398 

875,017 

332,947 

318,258 

1.6K0.973 

6.383,593 

Call  . 

..(e) 

5,293,467 

1.898.585 

594.788 

236,333 

683.824 

8,706,997 

.S'ews  . 

..(e) 

4.281.2.18 

1.070,894 

380,596 

151,076 

1,429.240 

7,313,047 

SCRANTON 

Sun  . 

.  .(e) 

3.6.87,079 

199,740 

160.466 

150.934 

474.766 

4,672,985 

* 

Times  . 

..(e) 

8.767,661 

1.982,686 

803,686 

290.161 

1.008.532 

12,852,726 

% 

KepulUican  . 

, .  (m) 

5.635,770 

561.828 

600.820 

279,01 1 

912,439 

7.989,868 

Scrantonian  . 

..(s) 

2,218.944 

188.486 

188.525 

55.923 

81.6<.8 

2.733.546 

SEATTLE 

Post  Intelligencer 

- .  (m) 

2,984,563 

1,694.602 

482,475 

(.09.293 

1.873.927 

7.644.8(>0 

Poit-lntelligencer 

..(s) 

1,285,787 

1,097,479 

726.367 

38,673 

701,923 

3.850,229 

•V 

SUr  . 

..(e) 

3,361,136 

1,133.374 

399,651 

240,722 

1.191.304 

6,326.187 

* 

Times  . 

..(e) 

6,567.979 

2.099.065 

612.338 

622,216 

2.585,668 

12,487,266 

V. 

V 

Times  . 

..(s) 

1,880,874 

503,100 

637.520 

65,400 

1,531,616 

4.618,510 

SOUTH  BEND 

u  • 

News-Times  . 

..(e) 

5.344,613 

1,058,902 

505,938 

196,972 

1.269,988 

8,376,413 

r 

News-Times  . 

...(s) 

1.036.568 

178,999 

425.058 

101,310 

286,391 

2,028,326 

Triliune  . 

..(e) 

5,599,390 

1.493,968 

504.318 

157,862 

1,146,756 

8,902,294 

T  ribune  . 

..(i) 

892,854 

136,685 

473,772 

171,291 

253,002 

1,927,604 

SPOKANE 

''(iokesman  Review 

. . (m) 

1,689,829 

1,083,454 

365,318 

336,105 

1,853,071 

5,327,777 

Spokesman  Review.. 

...(s) 

1,449,634 

362,318 

684,979 

324,956 

567,159 

3,389,046 

Chronicle  . 

..(e) 

6,589.740 

1.604,488 

684,804 

193,782 

2.058,345 

11,131,159 

Press  . 

...(e) 

2,083,341 

619,571 

465,517 

191,227 

552,692 

3,912,348 

■- 

SPRINGFIELD 

.  MASS. 

R(  publican  . 

. .  (m) 

3,179.973 

1,648,456 

417,015 

269,164 

1,557,703 

7.072.311 

• 

Union  . 

.  .(m) 

3,339,827 

1,669,091 

406.898 

293,812 

1,547,347 

7,256.975 

Cnion  &  Retmbliran. .  (s) 

790.506 

316,352 

717,644 

104,566 

444,612 

2,373,680 

(Continued  on  page  40) 


Increase  in — 
Advertising  and 
Circulation 

The  steady  increase  in  both  advertising 
lineage  and  circulation  further  empha¬ 
sizes  the  Tribune’s  lead  in  the  Salt  Lake 
market. 

Total  Advertising  Lineage 
for  1928 

12,227,557 

An  increase  of  434,331,  or  a  total  of 
696,234  lines  more  than  the  other  Salt 
Lake  papers  combined. 

Circulation 

The  average  net  paid  circulation  for 
December,  1928;  January,  1929;  Feb¬ 
ruary,  1929.  (Three  months.)  (The 
Tribune  gives  no  premiums.) 

1927-1928  1928-1929 

Daily  ....  46,599  49,740 

Sunday...  72,179  73,727 

Ejctension  of  delivery  service  south  to 
Richfield,  Utah,  1 80  miles,  has  been 
completed  and  papiers  now  arrive  at 
10:30  A.  M.  and  are  delivered  by 
carrier. 

Extension  of  delivery  service  north  to 
Preston,  Idaho,  1  1 4  miles,  has  been 
completed,  piapers  arriving  at  7:30 

A.  M. 

(HI;? 

§>311  Cake  Slrtbunp 

1(^0,000  Croup  of  Amoriean  Citioa" 


Eastern  Rapraaantmtivaa 

The  S.  C.  Beckwith  Specie!  Agency 

New  York  Ckicago 

Detroit  Kaneae  City 

St.  Louie  Atlanta 

Philadelphia 


PmciHc  Comat  Roproamotmtioma 

M.  C.  Mogenaen  Sc  Co.,  Inc. 

San  Francisco  Los  Angeles 

Portland  Seattle 


Milwaukee  Newspaper 
Lineace— 1928 


Totid  Advertising 
THE  JOURNAL  ..  18,538.116 
Sacond  Paper  ....  8,756,804 

Third  Paper  .  6,972.178 

Local  Advertising 
THE  JOURNAL  .  .  9.672,533 

Second  Paper  ....  5,029,78/ 

Third  Paper  .  3,942,953 

National  Advertising 
the' JOURNAL  ..  5,038,391 

Second  Paper  ....  1,959,451 

Third  Paper .  1,890,312 

Classified  Advertising 
THE  JOURNAL  .  .  3,827,192 

Second  Paper  ....  1,347,752 

Third  Paper  .  1,138,913 


St  in  Total  Paid  Advertising  in  1928 

The  Journal  printed  18,538,116  lines  of  advertising  during 
1928 — a  total  of  3,228,948  lines  more  than  the  other  two  Mil¬ 
waukee  papers  combined.  The  Journal  gained  451,273  lines 
over  1927  in  contrast  to  lo»»e»  of  419,814  lines  and  520,968 
lines  by  the  second  and  third  papers  respectively! 


Jst  in  Local  Display  Advertising  in  1928 

The  Journal  printed  9,672,533  lines  of  local  display  adver¬ 
tising  leading  the  second  paper  by  4,642,746  lines  and  the 
third  paper  by  5,729,580  lines.  The  Journal  gained  386,141 
lines  over  1927;  the  second  paper  lost  302,433  lines  and  the 
third  paper  lost  22,106  lines! 

J^st  in  General  Display  Advertising  in  1928 

The  Journal  carried  5,038,391  lines  of  general  display  adver¬ 
tising — a  gain  of  241,536  lines  over  1927  figures,  and  a  total 
of  1,188,628  lines  more  than  was  carried  by  the  other  two 
papers  combined! 


In  Classified  Advertising  in  1928 

The  Journal  carried  3,827,192  lines  of  classified  advertising 
— exceeding  the  totals  of  the  other  two  papers  combined  by 
1,340,527  lines! 


St  in  Circulation  Daily  and  Sunday 

The  latest  government  circulation  reports  —  for  the  six 
months  ending  September  30 — show  The  Sunday  Journal 
with  a  net  paid  average  of  198,043  copies — leading  the  other 
Milwaukee  Sunday  paper  by  21,488  copies.  And  The  Journal 
daily  with  a  net  paid  average  of  165,482  copies  leads  the 
other  evening  paper  by  54,428  copies  and  the  morning  paper 
by  90,279  copies.  The  Journal  net  paid  average  for  January 
was  169,363  copies  daily  and  220,123  copies  Sunday! 


Read  byMcweThaii 


out  of 


During  the  first  two  months  of  1929  The  Journal  con¬ 
tinued  to  increase  its  leadership — establishing  the  larg¬ 
est  advertising  and  circulation  volumes  in-  its  history! 


MUuanhee  finnilies 


THE  MILWAUKEE  JOURNAL 


Editor  &  Publisher  The  Fourth 


ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 


(Coitliiiucd  from  fiujc  38j 


ST.  LOUIS,  MO. 


NeYk  spapcrs 

Local 

Display 

National  Automotue 
Display  Display 

Financial 

Dis|>lay 

Total 

Classified  Advertising 

<^iloI>ei>cixiocrat  .... 

. .  (m) 

4.120,726 

2,259,632 

573.778 

1,034,682 

1,452,927 

9,441,745 

Globe-l>eiiiricrat  . . . 

...(s) 

2,047,100 

691,226 

785,064 

29,224 

1,215,339 

4.767,953 

I*o«t-i>ispatcb  . . . . 

...(ej 

K,2gJ,4I0 

2.786,849 

442,009 

246,565 

2,317,836 

14,076,669 

I’oBt-  Dispatch  .... 

...(s) 

3.277,580 

909,369 

758,789 

63,520 

2,446,826 

7,456,084 

Star  . 

...(e> 

.5,538,896 

1,182,116 

332.291 

1 33,780 

984,764 

8,171,847 

Times  . 

...(e) 

2,563,175 

711,438 

148,936 

138,489 

742,521 

4,304,559 

Pionetr-Prf-s  . 

. .  (m> 

3.458,341 

ST.  PAUL 

2,148,891  512,675 

.328,597 

1,438,645 

7,887,149 

Pioneer  Press  . 

. . .(s» 

1.184,135 

524.924 

488.059 

60,20.3 

604,198 

2.286,519 

Dispatch  . 

...(c) 

5,649,531 

2,176,275 

520,141 

332,548 

1,326,478 

10.004.97.3 

News  . 

...<e) 

4,669,734 

1,280,689 

287,248 

88,625 

819,762 

7,146,058 

News  . 

...(s) 

829,303 

104,956 

.303,616 

45/»95 

329,758 

1,613,328 

Herald  . 

...(e) 

4,757,817 

SYRACUSE 

1,398,442  526.488 

193,085 

2,030,550 

8,906,382 

Herald  . 

...(s) 

1,229,394 

355,600 

638.110 

99.000 

548,451 

2,870,555 

Poat-Standard  . 

,..(m) 

2,934,674 

1,015.524 

487,332 

.344,380 

1,804,176 

6,586,086 

Post-Standard  . . . . 

...(s) 

705,904 

291,968 

445.715 

88.637 

454.125 

1,986,349 

Journal  . 

...(e) 

4,373,854 

1,498,847 

663.259 

140.129 

1,438,930 

8,115.019 

American  . 

...(s) 

652,693 

834,314 

232,474 

13,925 

294,879 

2,028,285 

I^ger  . 

. . .  (m) 

1,059.580 

TACOMA 

522,685  224,317 

291.125 

912,652 

3,010,359 

I.edi5cr  . 

...fs) 

1,376,285 

199,369 

(.79,922 

57.771 

770,267 

3,083,614 

News-Tribune  .... 

...(e) 

5.043,652 

1.870,996 

331,630 

267,002 

1,885,661 

9,398,941 

Times  . 

. .  .(e) 

2,782,925 

718,423 

654.589 

150.340 

1,018,061 

5,324,338 

Times  . 

...(e) 

3,587.702 

TAMPA 

889.680 

565,8.59 

154,SXO 

1.328.444 

6.526.265 

T  ribur.e  . 

. .  (m ) 

2,463.658 

1,465.519 

353,145 

1.34,547 

1.418,368 

5,835,237 

Tribune  . 

...ts) 

1.079,074 

241,528 

443.626 

62.257 

431.922 

2,258.407 

Times  . 

. .  ( m) 

l,812.1o4 

TOLEDO 

229.611 

131,894 

353.676 

914,435 

3,441,780 

Times  . 

.. .«s> 

3,379.967 

289,154 

411,6<.0 

207.010 

557,651 

4,845.442 

Blade  . 

...<e) 

8.375,511 

2.672,253  1 

.258,756 

.381, (.94 

2,409.149 

15.097.363 

News  Bee  . 

...(c) 

5.206,302 

1.241,174 

303,464 

1,921.982 

9.284,960 

Time*“'.VIvertiser 

. . .(s> 

1.3.39.618 

TRENTON 

93.906  338.5  4(t 

134.447 

3.30.455 

2,236,966 

Times  . 

. .  .  <e) 

5.762,517 

1.528,439 

(.44.(.28 

224.905 

1.102,796 

9,263,285 

Tribune  . 

. . .(e) 

5.181.710 

TULSA 

1.201.341 

637.0*.  1 

92.3.59 

1,444,514 

8.556,985 

T  rtbtine  . 

...(s» 

1,410,206 

194.16! 

540.2.39 

207,817 

.352.648 

2,705.071 

World  . 

.  .(ml 

4,041.390 

1,390,185 

720.474 

149.576 

1.845,872 

8.147.497 

World  . 

...(s) 

1.927,5(.4 

.390.385 

*.71.67« 

253,614 

481,633 

3,724.875 

^>bserver  Ihspatch 

. . .(e) 

0.275.540 

UTICA 

1.984,455 

7(.«..447 

2<.3..312 

1.369.244 

10,658.998 

Observer- Disjiatch 

. . .  (s) 

707.304 

78.001 

458,3.55 

36.383 

224.056 

1.504.099 

f*re«$  . 

. . .  (m) 

4.136.604 

770.083 

837,138 

.3  50,400 

1,421,311 

7,515.542 

THE 

BINGHAMTON  PRESS 


Elnjoyed  a  Gain  in  National  Advertising 
Linage  of  35  Per  Cent  in  January,  1929 

HERE’S  WHY— 

Practically  Complete  Geographical  Isola¬ 
tion  from  any  other  market. 

Third  in  the  Home  Zone  of  the  United 
States  in  point  of  density  of  circulation 
coverage. 

Every  Cooperation  with  National  Adver¬ 
tisers  and  their  agencies. 


THE  JOHN  BUDD  COMPANY 

National  Advertiaing  Repreaentative 

New  York  Chicago  St.  Louis  Atlanta 

Dallas  San  Francisco  Los  Angeles  Portland 


■  t  h  Estate 

/  o 

r  M  a 

1  r  c  h  9  , 

19  29 

WASHINGTON, 

,  D.  C. 

Lf<al 

National  Automotive 

Financial 

Total 

New  <spa|»er3» 

Display 

Display 

Display 

Disiilay 

Classified  .\dvert  .in- 

Herald  . 

.  <  m  1 

955.092 

356,427 

231,054 

196,466 

1,197,658 

2,936.fSr 

Herald  . 

.(s) 

1,148,566 

806,326 

265,742 

19,158 

268,661 

2.508  45j 

aNCHS  . 

.(e) 

1,411,419 

405,265 

172,914 

32,427 

490,672 

2,512,697 

Times  . 

.(e) 

3.563,665 

1.275,354 

773,162 

127,235 

1,051,941 

6.791.357 

Pi^t  . 

.  (m) 

2,488,451 

822,298 

402.897 

517,348 

998,058 

5.229.0” 

P(»St  . 

.(8) 

2.361,129 

135,505 

556,778 

47,598 

439,228 

3,540.238 

Star  . 

.(e) 

12,441.642 

2,543.224 

905,932 

564,066 

3,571,062 

20.025,9:6 

Star  . 

.(s) 

4.411,111 

400,779 

746.571 

45,361 

1,106,156 

WATERBURY 

.\nierican  . 

.(e) 

4,649.763 

1.389,035 

746.091 

310,946 

1,120,603 

8,216.438 

1  lemocrat  . 

.(e) 

4,462,647 

501.892 

378,287 

88,710 

775,780 

6,207.31*. 

Republican  . 

.  (m) 

4,086.979 

1.235.241 

379,638 

257,666 

1,060,913 

7,020. 4.t: 

Republican  . 

..(s) 

1.042,407 

170,421 

389.156 

57,166 

242,233 

1.901,383 

WILMINGTON 

Every  Evening  . 

.(e) 

3,922,994 

800,382 

617.163 

141.137 

768,224 

6.249.9WI 

lournal  . 

.(e) 

5,433,702 

1,498,461 

940,845 

140,569 

1,041,888 

9,055.465 

Ncni’s  . 

.(ml 

860,092 

556,920 

371.251 

115,489 

915,298 

2,819,050 

>tar  . 

.(s) 

1, (>08.831 

147.993 

288,199 

55,355 

203,744 

2.304,1:: 

WORCESTER 

iw  . 

.(e) 

3.766,934 

709,798 

409,646 

114,684 

946,738 

5,947.80(1 

tiazettc  . 

.(e) 

4,809.971 

1,692,838 

790,766 

231,871 

1,377,472 

8.902.918 

r  elcKram  . 

.(m) 

4.228,288 

1,665,310 

622,479 

212,098 

1,402,524 

8.130.699 

Telegram  . 

,.(s) 

1,742.858 

199.819 

567.563 

47.118 

566,510 

3,123.8*8 

YOUNGSTOWN 

Vindicator  . 

.(e) 

6,333,103 

1,575,947 

506,918 

190,583 

1,639,259 

10,245.81(1 

V'indicator  . 

.(s) 

984,025 

219,836 

514,956 

99,525 

365,939 

2.184,28: 

Telegram  . 

.  (m) 

6.382,540 

1,416,554 

783,639 

230,785 

1,469,776 

10,283.294 

For  Additional  Linage  Statistics,  See  Page  SO 
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Both  in  total  and  in  local  linage 

THE  POST-STANDARD 
enjoyed  in  1928  its  largest  year 
since  1920.  In  that  “weather- 
vane”  of  all  advertising,  the  classi¬ 
fied,  THE  POST-STANDARD 

led  the  field  by  a  wide  margin  daily 
and  Sunday  with  a  total  of  over 
1,900,000  lines  of  paid  WANT 
ADS! 

I 

Here,  too,  are  recorded  the  highest  12 
months'  circulation  figures  ever 
attained  by  this  newspaper 

DAILY .  60,023  Net  Paid 

SUNDAY  .  .  .  65,993  Net  Paid 

( I  row  the  A  H  ('  sloh'wrnt  1’  months  cndiiiij  nV/>/.  .K),  1928) 


JVbw  in  It  'j  too'-  year/ 

Mil  Block  INC I(apresentatitfes 


NEW  YORK 


CHICAGO 


DETROIT 


PHILADELPHIA 


SAM  FRANa^CO 


THE  ST.  LOUIS  STAR 

following  the  establishment 


of  two  ^Yeat  records  in  1928 
starts  1929  with  an 

ADVERTISING  CAIN 
ArJANHARYtfn^  FEBRUARY)/ 


• — the  largest  gain  of  any  St.  Louis  daily  news* 
paper — larger  by  98,316  lines  than  that  of  the 
runner-up. 


— was  the  net  paid  daily  average  circulation  of  The  Star 
for  February,  1929 — a  gain  over  the  average  for  1928  of 
16,640,  and  the  highest  circulation  peak  ever  reached  in 
any  month  in  any  year  since  this  newspaper  was  founded. 


THE  ST.  LOUIS  STAR 


National  Advertising  Representative — GEORGE  A.  McDEVITT  CO- 


0 
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THE  TORONTO  STAR 

has  ordered 


Three  Automatic  Autoplate  Machines 


The  normal  running  speed  of  hi 

is  four  pk  1 


WOOD  Newspaper  m 

501  Fifth  Aveilw 


THE  TORONTO  TELEGRAM 


has  ordered 


S 


Three  Automatic  Autoplate  Machines 


f  utomatic  Autoplate  Machine 
p  1  minute 


wiiNERY  Corporation 


etjtw  York  City 


44 
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*4  . 


E  D  I 


THE  GREAT  WHITE  LIGHT 

TWO-STICK  interview  appeared  in  the  evening 
newspapers  of  Tuesday  and  the  morning  papers 
of  VVednesday  which  probably  did  not  attract 
particular  attention  from  the  general  public  but  which 
marked  an  important  milestone  on  the  road  of 
progress.  The  President  of  the  United  States  was 
directly  quoted. 

Mr.  Hoover  told  the  assembled  correspondents, 
numbering  more  than  200  and  representative  of  the 
newspapers  of  every  state  and  territory  and  of  many 
foreign  countries,  that  he  wished  with  their  co-opera¬ 
tion  to  perfect  a  liberal  relationship  with  the  press. 
He  thought  there  should  be  some  matters  on  which  the 
words  of  the  President  might  be  directly  quoted ;  there 
were  other  subjects  which  he  felt  he  should  like  to 
talk  about  with  the  reporters,  not  for  direct  quotation 
but  to  provide  the  writers  of  news  with  authoritative 
background  information.  President  Hoover  started 
his  official  reginw  by  permitting  the  reporters  to  quote 
him  on  what  he  had  .said  on  this  subject  of  press  con¬ 
ference  rules,  thereby  setting  the  important  precedent. 
A  committee  of  White  House  correspondents  will 
work  out  the  details  of  a  system  with  the  President. 
It  is  evident  that  that  grotesque  figure  known  as  the 
“White  House  spokesman”  has  received  his  walking 
papers. 

Editor  &  Prni.isiiKR.  in  the  name  (»f  free  press 
and  intelligent  public  opinion,  rises  t<i  thank  Mr. 
Hoover  for  this  courageous  and  noble  stand  and 
congratulate  the  people  and  the  newspapers.  Mr. 
Hoover  has  had  as  much  experience  as  any  American 
statesman  with  news|>api-r  men  and  knows  they  arc 
worthy  of  his  trust.  On  a  system  of  such  official 
candor  as  is  proprised  they  will  not  only  keep  faith 
with  the  President,  but  liring  to  him  as  a  wise  man 
yearning  to  keep  in  intimate  touch  with  the  great 
public  sentiments,  a  fund  of  information  which  lias 
been  denied  to  other  Presidents  who  have  held  aloof 
from  such  contacts. 

A  President  who  is  willing  to  talk  directly  to  the 
.\merican  people  in  as  searching  an  interview  as  a 
White  House  press  conference  may  provide  must  be 
lx)th  brave  and  goo<l.  He  must  have  unlimited  confi¬ 
dence  in  the  virtues  of  his  administration,  be  a  fearless 
defender  of  his  policies  and  resigned  to  accept  the 
just  verdicts  of  the  people  on  his  acts.  He  must  be 
the  type  of  man  who  genuinely  believes  in  government 
through  enlightened  and  well  ventilated  public  opinion. 

Just  what  it  means  to  a  President  to  take  reporters 
into  his  confidence  and  permit  them  to  give  his  actual 
words  to  the  reader  is  best  known  to  Washington 
correspondents.  A  fierce  white  light  beats  upon  our 
chief  federal  officer.  Terrific  pressures  arc  brr)Ught 
to  bear  on  him,  political,  economic  and  social.  All 
men  are  not  fair  to  public  officials — many  mean  only 
to  be  despicably  unfair. 

Powerful  hands,  ilriven  by  merciless  greed,  are  quick 
to  take  foul  advantage  of  any  forthright  candor  in  an 
executive.  Politics  are  what  they  are — G(xl  save  us 
all !  We  liave  said  that  a  Presickiit  must  be  brave — 
he  must  be  heroically  brave  to  dify  certain  elements 
that  prey  on  the  White  House. 

So  there  will  he  no  lack  of  sympathy  among  news¬ 
paper  men  for  the  President  in  this  matter.  Hut  we 
believe,  and  happily  record  that  Mr.  Hexiver  agrees, 
that  the  greater  good  for  the  greater  number  will  be 
derived  from  frank  and  genuinely  authoritative  discus¬ 
sion  of  public  business  through  the  press.  .\nd  we 
may  remark  that  Mr.  Hoover  will  be  in  a  position 
to  control  the  interviews.  Interviewed  persons  arc 
always  in  control  of  the  situation.  If  there  are  matters 
which  are  in  an  intermediate  stage,  or  concern  per¬ 
sons,  or  in  any  true  way  affect  the  welfare  of  the 
nation,  which  Mr.  Hoover  feels  he  should  not  discuss, 
he  needs  but  raise  his  hand.  He  can  give  the  news¬ 
papers  wliat  may  in  fairness  be  printed  and  have  his 
decisions  respected. 

At  this  point  Editor  &  PrBLisHF.R  desires  to  make 
a  suggestion  to  the  White  House  correspondents  com¬ 
mittee.  We  believe  that  the  success  of  this  relation¬ 
ship  with  Mr.  Hoover  absolutely  depends  upon  the 
point  we  are  here  and  now  raising.  The  President 
deserves  to  be  protected  from  the  Washington  “boll- 
weevil.”  We  mean  by  that  the  parasitical  snoops  of 
business  and  politics  who  have  for  many  years  gone 
about  the  national  capital  in  the  guise  of  newspaper 


Can  two  walk  together,  exrept  they  be 
agreed? — Amos,  III;  3. 


men.  If  Mr.  Hoover  is  to  speak  in  candor  to  news- 
pajK-r  men,  it  should  lie  very  well  established  that  he 
is  addressing  men  who  legitimately  belong  in  the  con¬ 
ference.  He  is  certainly  not  to  be  imposed  upon  by 
those  who  play  business  and  political  games  as  side¬ 
lines  to  newspaiier  authorization.  We  have  seen  the 
White  House  conference  room  thronged  with  press 
agents,  lolihy  lizards,  and  that  type  of  venal  tipster 
who  writes  confidential  letters  about  public  affairs  to 
"clients,"  lietraying  every  confidence  that  comes  over 
the  Presidential  desk,  for  a  weekly  or  monthly  fee.  It 
is  shameful  for  the  legitimate  press,  which  operates  in 
the  ojKTi,  to  act  as  the  stalking  horse  for  this  uncon¬ 
scionable  gentry.  There  is  a  way  to  divide  the  goats 
from  the  sheep.  There  is  a  way  to  compel  those  who 
have  the  privileges  of  the  press  confer»-nce  to  respect 
the  c<infi<lences,  not  trade  on  them.  We  iK-lieve  the 
menilKTs  of  the  White  House  Committee  of  news- 
l»apcr  men  will  devise  a  meth<Kl  which  will  work. 


Mr.  Coolidge  at  $  I  per  word,  to  .rny  noth¬ 
ing  of  syndicate  rights,  should  be  well  aide 
to  pay  the  $10  rent  on  the  first  of  ci'ery  month. 

RELIABLE  LINAGE  STATISTICS 

T  is  with  a  deal  of  gratification  that  Editor  & 
PuBLisuKR  prints  on  other  pages  of  this  issue  a 
new  kind  of  advertising  linage  statistics.  They 
reveal  the  record  for  the  year  1928  of  some  387  daily 
newspapers  published  in  81  cities,  in  more  complete 
and,  we  are  Lonfident,  more  accurate  terms  than  have 
ever  been  achieved  in  the  past. 

The  story  of  linage  statistics  is  pt:rhaps  more  poig¬ 
nant  in  the  office  of  Editor  &  Pi.bi.ishkr  than  at  any 
other  centre  on  this  continent.  Few  newspapers,  prior 
to  1910,  kept  any  records  of  agate  linage  that  could 
be  considered  complete  today.  By  1914,  the  larger 
cities  had  laid  the  groundwork  of  the  present  statistics. 
By  1920,  fairly  accurate  figures  were  obtainable  for 
IK'rhaps  .SO  cities,  compiled  either  by  the  publishers 
themselves  or  hy  organizations  employed  by  them  and, 
in  most  cases,  subject  to  the  wishes  of  their  employees. 
In  1923,  Editor  &  Pubmshfr  began  semi-annual  pub¬ 
lication  of  linage  statistics  of  newspapers  which  never 
Indore  had  been  listed,  and  this  endeavor  has  grown 
in  the  past  six  years  to  the  point  where  most  news¬ 
papers  in  the  United  States  are  keeping  such  records, 
principally  for  publication  in  this  compilation. 

It  has  Iktu  an  achievement  for  which  no  apologies 
are  offered,  but  that  it  has  fallen  short  of  perfection 
cannot  be  denied.  The  principal  defect  has  been  the 
lack  of  a  standard  definition  of  various  linage  classifi¬ 
cations.  The  same  account  might  be  classed  as  local 
in  10  cities,  as  national  in  30,  and  as  half  national, 
half  local,  in  a  hundred  other  cities.  Measurement 
methods  also  varied  widely. 

'File  search  for  a  .solution  was  long  and  was  ended, 
we  iK-lievc,  late  last  year,  by  our  agreement  with 
Media  Records,  Inc.,  owned  independently  and  de¬ 
signed  solely  for  the  preparation  of  accurate  a<l- 
vertising  statistics.  It  has  set  up  uniform  standards 
and  definitions  of  advertising  classifications ;  it  meas¬ 
ures  advertising  not  according  to  the  rate  it  pays, 
but  according  to  the  task  it  is  designed  to  do.  .Adver¬ 
tising  of  a  retail  store  is  local ;  advertising  of  a  product 
is  national.  That  is  the  essence  of  its  scheme.  Every 
modern  device  is  employed  to  insure  accuracy. 

Editor  &  Publishfji  believes  that  this  tabulation 
marks  the  lieginning  of  a  new  fashion  in  newspaper 
statistics  and  hopes  that  the  standards  which  have 
been  successfully  applied  to  the  387  newspapers  in 
the  Media  Records  group  in  this  issue  will  without 
great  delay  be  adopted  by  the  1,000  odd  other  news¬ 
papers  whose  records  are  also  presented,  in  the  form 
which  has  been  followed  since  1923. 


I  A  L 

NEWSPRINT  SITUATION 

HE  situation  presented  by  the  International 
Paper  Company’s  announcement  of  new  price 
and  new  selling  conditions  is  in  every  way  re¬ 
markable  and  calls  for  the  closest  scrutiny  by  news- 
pafier  publishing  interests.  In  secret,  in  Canada,  the 
newsprint  manufacturers  have  evidently  fixed  a  price 
and  perhaps  a  general  selling  .system  which  amounts 
to  an  arbitrary  economic  dictation  which  the  publishers 
may  accept  or  reject.  The  consumer  has  had  no  voire 
in  the  negotiations,  no  liargaining  rights,  so  far  as  we 
have  been  able  to  learn.  The  plan  ignores  the  old 
principles  of  competition  as  a  basis  of  healthy  and  fair 
trade.  Perhaps  that  rule  is  dead.  It  is  possible  we 
have  arrived  at  a  philosophy  which  sanctions  indus¬ 
trial  monopoly  and  concerted  secret  price  fixing  and 
are  content  with  the  idea  that  a  beneficent  combination 
is  better  than  discordant  rivalry.  It  is  also  possible 
that,  whether  we  have  this  faith  or  not,  capital  has 
found  a  way  of  expatriating  itself  and  forcing  a  dicta¬ 
tion  across  a  national  fxiundary  that  we  would  not 
tolerate  under  our  own  laws.  .At  any  rate,  it  seem- 
the  newsprint  industry  as  a  whole  has  devised  a  means 
by  which  to  fix  prices,  and  jx-rhaps  selling  condition', 
for  the  whole  country  and  publishers  may  sign  the 
proposed  five-year  contract  or  not.  If  they  do,  they 
accept  the  price  and  the  new  conditions  because  they 
like  them,  or  because  they  see  no  alternative.  If 
they  do  not  and  proceed  to  buy  paper  in  the  sinit 
market  they  face  the  possibility  of  a  disorganized  and 
fighting  industry,  with  disaster  for  the  weaker  mills 
and  .serious  reactions  on  the  newspaper  industry. 

-As  regards  the  prices  the  International  has  an- 
nouncerl  for  the  Eastern  field  they  represent  a  consid¬ 
erable  reduction  for  most  buyers.  They  are  about 
ei|ual  to  the  $55  price  (at  mill)  which  had  been  fore¬ 
cast.  W'hat  they  will  lie  for  the  balance  of  the  country 
and  for  companies  other  than  International  remains 
to  be  seen,  but  there  is  a  fair  certainty  that  the 
International  price  is  the  industry  price  for  the  nation, 
varying  only  by  reason  of  variable  transportation  costs. 

The  secrecy  that  has  surrounded  the  conferences  has 
lieen  such  as  to  leave  the  whole  consumer  field  in 
doubt  on  many  questions  and  the  announcement  of 
the  International  has  done  little  to  satisfy  this  curios¬ 
ity  on  many  points.  It  will  be  seen  that  the  proposi¬ 
tion  is  to  charge  a  rate  for  paper  delivered  to  a  city, 
not  to  the  sidewalk,  but  the  railroad  or  ship  station. 
Why  the  company  did  not  charge  a  mill  price  and 
simply  add  the  actual  transportation  cost  is  not  under¬ 
stood.  But  we  think  that  the  reason  is  that  there  is 
some  plan  to  pool  paper  supply  from  various  mills 
and  dole  it  out  at  some  established  point  and  that  the 
freight  rate  is  figured  from  that  point.  This,  if  true, 
would  also  rai.se  the  interesting  question  of  paper 
quality.  On  a  pooling  basis  the  consumer  might  get 
what  was  given  rather  than  what  was  wanted. 

The  five-year  contract  term  is  also  considered  re¬ 
markable  by  publishers.  While  the  price  may  be 
altered,  the  contracting  parties  continue  to  be  bound. 
These  are  just  a  few  of  the  elements  of  uncertainty, 
and  the  whole  plan  calls  for  inquiry  and  candid 
explanation.  In  the  meanwhile  we  may  now  expect 
mills  other  than  International  to  play  their  hands. 

The  publishers’  associations  have  a  job  on  their 
hands.  It  is  for  them  to  decide,  and  quickly,  whether 
there  is  to  be  acceptance  of  the  plan  or  a  fight.  They 
will  take  into  consideration,  not  only  the  price  and 
the  conditions,  but  such  matters  as  whether  or  not  a 
general  fixed  and  guaranteed  price  is  not  to  be  pre¬ 
ferred  to  secret  rebating  and  disorganization  of  a 
basic  industry.  The  demand  of  the  field  has  been  for 
a  secure  stabilization  of  the  paper-making  industry  in 
these  days  of  over-production,  or  at  least  a  capital 
condition  that  has  been  menacing  the  smaller  mills. 

The  International  calls  upon  its  customers  for  quick 
action.  Under  the  circumstances  we  do  not  think  that 
fair.  If  it  is  a  take  or  leave  proposition  the  market 
should  at  least  lie  given  time  for  reasonable  enlighten¬ 
ment  and  sensible  consideration.  If  the  proposal  from 
a  secret  concert  is  a  violation  of  United  States  law 
and  reachable  it  will  be  developed  by  the  Senate 
inquiry  that  has  already  been  authorized.  If  it  is 
fair  as  to  temporary  price,  but  a  dangerous  precedent 
for  future  trading  publishers  must  decide  whether  or 
not  to  countenance  it.  At  present  it  is  something 
to  study. 
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PURELY  PERSONAL 


VOKMAX  E.  MACK,  publisher  of  the 
Buffalo  Times,  and  Mrs.  Mack  were 
liosts  to  former  Governor  Alfred  E. 
Smith,  of  New  York,  and  Mrs.  Smith, 
March  3,  at  the  Orange  Gardens  of  the 
Everglades  Club,  in  Palm  Beach,  Fla., 
where  they  are  spending  the  season  with 
their  daughter,  Mrs.  Phillip  Metz. 

Dr.  Ernest  Gruening,  editor  of  the 
Portland  (Me.)  Evening  A’ctcj,  was  one 
of  the  speakers  at  the  monthly  luncheon 
of  the  Foreign  Policy  .Association  held 
March  2,  at  Providence,  R.  I. 

T.  E.  Sharp,  editor  of  Memphis  Press- 
Scimitar,  visited  Carl  Magee,  editor  of 
the  Oklahoma  City  News  last  week. 

(Jardner  Cowles,  Jr.,  managing  editor 
of  the  Des  Moines  Register,  visited  in 
S'ew  York  this  week. 

George  S.  Johns,  editor  of  the  editorial 
page  of  the  St.  Louis  Post-Dispatch,  is 
assisting  in  a  campaign  to  raise  funds 
in  St.  I.ouis  for  sufTering  jobless  British 
coal  miners. 

Daniel  Nicholl,  general  manager  of  the 
Brooklyn  Standard  Union,  returned  this 
week  with  Mrs.  Nicoll  from  a  three 
weeks’  visit  to  Bermuda. 

George  J.  Measer,  editor  and  imblisher 
of  the  Amherst  Bee,  Williamsville,  N.  Y., 
accompanied  by  Mrs.  Measer  and  their 
jon.  George  Jr.,  are  in  California  for 
gveral  weeks. 

B.  1'.  Forgey,  editor  of  the  .Ashland 
(Ky.)  Daily  Independent  accompaniwl  by 
Mrs.  P'orgey,  has  been  visiting  in  Tampa, 
for  the  past  two  weeks,  while  on  a  tour 
of  the  state. 

.Arthur  E.  Braun,  former  president  of 
the  Pittsburgh  Post  and  Aim.  with  Mrs. 
Braun  and  their  daughter.  Miss  Elizabeth 
Braun,  are  siiending  a  vacation  in 
Bermuda. 

Charles  J.  Richards,  editor  and 
publisher  of  tlie  Uoit.’anda  ( N.  Y.) 
has  received  the  Republican  nomination 
for  mayor  of  that  village. 

Elmer  Clarke,  former  owner  of  the 
Little  Rock  Arkansas  Democrat,  re¬ 
cent'/  returned  from  a  two  years'  vaca¬ 
tion  in  Europe. 

L.  Brainard,  editor  and  publisher 
of  the  Kenmore  (N.  Y.)  Record,  ac¬ 
companied  by  Mrs.  Brainard.  is  motoring 
through  Florida  and  other  southern  states. 

Wray  E.  Fleming,  editor  of  the 
Skclbyville  (Ind.)  Democrat,  and  Mrs. 
Fleming  are  the  parents  of  a  son,  born 
March  3. 

L  C.  Hall,  editor  of  the  ll'areham 
(Mass.)  Courier,  attended  the  inaugura¬ 
tion  in  Washington  this  week. 

Leland  G.  Swartz,  editor  of  the 
Paisa  cola  (ITa.)  Journal  and  Nezes,  is 
recovering  from  a  severe  attack  of 
influenza. 

Mr.  and  Mrs.  V.  W.  .St.  John,  of  the 
Mciia  (Ark.)  Star,  have  returned  from 
a  visit  of  several  months  in  Arizona,  New 
Mexico,  and  California  for  the  benefit  of 
Mr.  St.  John’s  health. 

John  T.  McCutcheon.  Chicago  Tribune 
cartoonist,  and  Mrs.  McCutcheon  were 
Wests  of  .Alexander  P.  Moore.  .American 
ambassador  to  Peru,  during  their  two- 
day  stay  in  Lima.  Mr.  McCutcheon  was 
received  by  Augusto  B.  Leguia,  president 
of  Peru. 

M.  Raymond  Lange,  general  secretary 
of  the  Paris  newspaper,  L'lntransigant, 
and  formerly  editor  of  Le  Rappel, 
addressed  a  group  of  Pasadena  Cal., 
citizens  last  week.  The  French  news¬ 
paperman  is  in  this  country  on  a  tour. 


IN  THE  BUSINESS  OFFICE 

UKANK  S.  hoy,  business  manager  of 
^  the  Lewiston  (Me.)  .'Sun  and  Journal, 
and  president  of  the  Lewiston  Chamber 
of  Commerce,  addressed  the  Portland 
j  Rotary  Club  March  1. 

•  Lee  P.  Loomis,  business  manager  of 
-  the  Mason  City  (la.)  Globe-Gazette, 
gave  the  principal  talk  of  the  evening  at 
the  annual  meeting  of  the  .Algona  C'om- 
nninity  club  Tuesday,  March  5. 


Max  B.  Cook,  promotion  manager  for 
the  Cleveland  Press,  addressed  the 
journalism  class  of  Cleveland  College 
March  1. 

_  Frank  Gluck  has  been  appointed  adver¬ 
tising  manager  of  the  Lynn  (Mass.) 
T elegram-Neu's. 

.Austin  L.  Judd  has  left  the  advertising 
staff  of  the  Rochester  Times-Union,  to 
become  assistant  advertising  manager  of 
the  United  Reproducers  Corporation, 
makers  of  Peerless  radio  speakers. 

Forrest  H.  Graves,  formerly  of  the 
advertising  department  of  the  .Xerv  Bed¬ 
ford  (Mass.)  Standard-Mercury,  has 
joined  the  advertising  department  of  the 
Lewiston  (Me.)  Daily  Sun. 

Robert  E.  Cochran,  formerly  of  Jones¬ 
boro,  Ark.,  has  been  named  business 
manager  of  the  Camden  (.Ark.)  Ez’cning 
XeZi's  which  was  recently  sold  to  C.  E. 
Palmer  and  asscKiates  by  Curtis  B.  Hur¬ 
ley,  founder  of  the  newspaper. 


IN  THE  EDITORIAL  ROOMS 

Malcolm  waldron,  former 

managing  editor  of  the  Stamford 
(Conn.)  Sentinel,  has  joined  the  edi¬ 
torial  staff  of  the  Aim  Pranciseo  Nezvs. 

W.  Carl  Curtiss  has  left  the  Cleveland 
Plain  Dealer  staff  to  become  editor  of 
the  Continental  (O.)  News-Revieiv, 
weekly.  His  father,  William  H.  Cur¬ 
tiss,  was  editor  until  his  death  a  short 
time  ago. 

John  G.  O'Brien,  former  city  editor 
of  the  Lynn  (Mass.)  Telegram-News,  is 
now  on  the  copy  desk  of  the  Bron.r 
(N.  Y.)  Home  Neu-s. 

Kenneth  Uhle,  lately  of  San  Fran¬ 
cisco  and  St.  Louis  papers,  is  now  on 
the  copy  desk  of  the  Nnv  Orleans 
T  imes-Pieayune. 

Gerald  Kelly,  general  assignment  re¬ 
porter  of  the  .Memphis  Ez'ening  Appeal, 
has  resigned  to  join  the  Cleveland  Plain 
Dealer.  He  formerly  was  on  Memphis 
Press-Scimitar. 

James  Boynton  and  .Alaire  Marcotte, 
both  members  of  the  editorial  staff  of 
the  Fall  River  Globe  before  its  merger 
with  the  IIcrald-Neu's,  have  joined  the 
editorial  staff  of  the  Detroit  Times. 

Fred  E.  Kingsbury,  who  lias  served 
on  the  Elmira  (N.  Y.)  Gazette-Times 
and  Baltinwre  Sun,  and  who  was  auto¬ 
mobile  editor  of  the  Clei'eland  Plain 
fJealer  for  several  years,  has  been 
named  editor  of  the  Automothv  Daily 
Netys  in  Detroit  and  as.sumed  his  new 
duties  March  1. 

George  H.  Kennedy,  Jr.,  formerly  of 
the  editorial  department  of  the  Buffalo 
Ez'ening  Nnvs,  and  later  with  Barton, 
Durstine  and  C)sbom  and  the  American 
Weekly,  has  joined  the  city  staff  of  the 
Nnv  York  Herald  Tribune. 

Hal  Mitchell,  formerly  city  eilitor  of 
the  Phoenix  Arizona  Republican,  is  now 


FOLKS  WORTH  KNOWING 


Ha.  WENIGE,  publisher  of  the 
•  JeffersonviUe  (Ind.)  News,  is  this 
year’s  president  of  the  Allied  Hoosier 
Dailies.  He  is 
also  the  secretary 
of  his  home  city 
Chamber  of 
Commerce,  com¬ 
mander  of  the 
American  Legion 
post,  treasurer  of 
the  Re<l  Cross 
chapter  in  Jeffer¬ 
sonville,  a  direc¬ 
tor  of  the  County 
T  u  b  e  r  c  u  1  o  - 
s  i  s  .Association, 
and  director  of 
the  Jeffersonville 
Lions  I'lub. 

Mr.  Wenige  was  born  in  Detroit  on 
March  17,  18^.  He  started  his  news¬ 
paper  career  as  a  newsboy  for  the 
Detroit  Free  Press,  growing  up  with 
the  job  to  become  assistant  to  the  city 
circulation  manager  of  the  then  Des 
.Moines  (Iowa)  Register  and  Leader  and 
Evening  Tribune.  Subseijuently  he  served 
as  circulation  solicitor  for  the  Dai'cn- 
port  (Iowa)  Times  and  La  Crosse 
(Wis.)  Tribune;  circulation  manager  of 
the  Cedar  Rapids  (Iowa)  Gazette  and 
Boise  (Idaho)  Capital  .Yric.t;  promo¬ 
tion  manager  of  the  .S'pokane  (Wash.) 
.’ipokesman-Rez'iezv;  circulation  manager 
of  the  If'orcester  (Mass.)  Post  and 
later  the  Bridgeport  (Conn.)  Standard- 
Ameriean. 

During  the  World  War  he  served  as 
ambulance  driver  in  France  with  both 
the  French  and  American  armies.  .After 
he  was  mustered  out,  he  became  circu¬ 
lation  manager  of  the  Glens  Falls 
(N.  Y.)  Post-Star,  switching  to  .adver¬ 
tising  manager  on  the  Bloomington 
(Ind.)  Evening  World. 

In  December.  1925,  he  purchaseil  the 
Jeffers(«iville  Evening  News. 


assistant  news  eilitor  of  the  .Vl^t>  Or¬ 
leans  Times-Pieayune. 

A.  P.  Findley,  formerly  of  the  Chi¬ 
cago  Daily  Nnvs  copy  desk,  is  now  on 
the  A/.  Louis  Times. 

Norman  Nairn,  managing  editor  of 
the  Plainfield  (N.  J.)  Courier-Nnvs, 
spoke  before  the  local  Rotary  Club  re¬ 
cently  on  the  newspaper  and  community 
life. 

Budd  L.  McKillips,  long  connected 
with  a  Minneapolis  uniop  lalxir  weekly, 
has  joined  the  staff  of  LaJmr,  national 
weekly,  at  Washington,  D.  C. 

Meigs  O.  Frost  of  the  Nezv  Orleans 
.States  has  just  had  his  first  book  pub- 
( Continued  on  next  page) 


ALREADY 

TAKEN 

for  the  following  news¬ 
papers,  members  of 


The  North  American 
Newspaper  Alliance: 


Atlanta  Constitution 
Baltimore  Sun  or 
Baltimore  Eveninf  Sun 
Boston  Daily  Globe  or 
Boston  Evening  Globe 
Bridgeport  Post  or 
Bridgeport  Telegram 

Buffalo  Evening  News 
Butte  Montana  Standard 
Calgary  Herald 
Charleston  Post 
Charlotte  Observer 
Chicago  Daily  News 

Cleveland  Plain  Dealer 
Denver  Post 
Detroit  News 

Des  Moines  Register-Tribune 
Edmonton  Journal 
Erie  Times 

Great  Falls  Tribune 
Hartford  Times 
Jersey  City  Journal 
Kansas  City  Star  or 
Kansas  City  Times 
Lincoln  State  Journal 

Los  Angeles  Times 
Louisville  Courier  Jot»rnal  or 
Louisville  Times 
Milwaukee  Journal 
Minneapolis  Tribune 

New  Haven  Register 
New  Orleans  Times  Picayune 
New  York  World  or 
New  York  Evening  World 
Ottawa  Citizen  or 
Ottawa  Evening  Citizen 

Philadelphia  Evening  Bulletin 
Portland  Oregonian 
Regina  Morning  Leader  or 
Regina  Daily  Post 
Richmond  Times-Dispatch 
San  Francisco  Bulletin 

Saskatoon  Star 
Scranton  Times 
Spokane  Spokesmen-Revlew  or 
Spokane  Daily  Chronicle 
St.  Louis  Globe-Democrat 

Syracuse  Post  Standard 
Toronto  Star 
Vancouver  Star 
Victoria  Colonist 
Washington  Star 

Waterbury  American  or 
Waterbury  Republican 
Wheeling  Intelligencer  or 
Wheeling  News 
Winnipeg  Tribune 


And  Now  Being  Placed  in 
Cities  Outside  These 
Territories 

12-Star 

Serial 

Wheel 

Mary  Roberts  Rinehart,  John  Este- 
ren,  J.  S.  Fletcher.  Clarence  Budding- 
ton  Kelland.  E.  Phillips  Oppenheim. 
Rafael  Sabatini.  Edgar  Wallace.  P.  G. 
Wodehouse.  and  four  others  to  be 
announced.  First  release,  EDGAR 
WALLACE,  April  6. 


Metropolitan  Newspaper 
Service 

MaximihHn  F.Uer,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St..  New  York  City 


Doctor  Rockwell 

{Quack  Quack  Quack) 

Better  look  into  this  feature!  Weekly,  humorous.  With 
attractive  art. 

Nearly  everybody  knows  Doctor  Rockwell,  who  enter¬ 
tained  America  for  many  years  with  funny  talk  and  a  banana 
stalk. 

HEINRY  FORD  on  Success  in  Life 

is  still  available  in  some  cities 

In  nine  weekly  in,talments. 

This  is  a  series  of  carefully  recorded  conversations  between  Henry 
Ford  and  Ralph  Waldo  Trine. 

You  may  begin  releasing  any  time  now. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McN'itt  times  building.  Charles  V.  McAdam 

President  NEW  YORK.  N.  Y.  \-ice  President 


H.  A.  Wenige 
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EDITOR&PUBLISHER 

Fourth  Estate 

INCLUDING 

Journalist  Newspaperdom  Adver¬ 
tising 

Titicn  KetUured  In  the  United  8t>icg  Tateat  Offtc# 

THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER¬ 
TISING  FIELDS 


Establithtd  in  1884  by  Allan  Forman 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 

Office  of  Publication  and 
General  Offices: 

Suite  1700  Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryaat  3052,  3053,  3054,  3055  and  3056 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  EL  Pew,  Treasurer;  Charles 
B.  Groomes,  Secretary  and  business  man¬ 
ager;  James  W.  Brown,  Jr,  promotion 
manager;  George  Strafe,  circulation  man¬ 
ager;  S.  L.  Dare,  classified  manager. 

Marien  EL  Pew,  Editor;  Arthur  T.  Robh, 
Managing  Editor;  Warren  L.  BaAsett, 
N'eios  Editor;  John  F.  Roehe.  Associate 
Editor. 


London  Offire:  4  Duke  Street,  Adelphi, 
W.  C.  2.  Miss  Muriel  G.  Atkins,  Man¬ 
ager.  London  Elditor:  Allan  Delafons, 
c  o  Newspaper  World,  14  Cross  Street, 
Finsbury,  EL  C.  2. 

Paris  Office:  76  Rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager. 

Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office :  30  North  Dearborn  Street, 
Ben  Kartman,  Correspondent;  and 
Otto  L.  Bruns,  H'estern  Adteriising 
Representative. 

San  E'rancisco  Office:  742  Market  Street, 
R.  J.  Bidwell,  Manager. 

Inleruational  Year  Book  issued  la't  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1.4tf0  newspaper  markets  issued  third 
Saturday  in  November. 

Siie  of  type  page  9  x  12  inches — or  168 
agate  lines  03  ems)  on  four  columns  - 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75e 
per  agate  line,  or  series  of  insertions  as 
follows: 
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Th«  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
tMassified  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
times. 

Situations  Wanted:  50r.  per  agate  line 
one  time;  40c  per  agate  line  three  times 
f count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

('.barter  Member  of  the  Audit  Bureau  of 
(jrcnlations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Sis  Mouths 
Ended 

Net 

Paid 

Total  !>is- 
tribiition 

!)«;.  31,  1928 

8,967 

10,019 

I>ec.  31,  1927 

8,220 

9,. 546 

Dec.  31,  1926 

7,014 

7,9.55 

Dec.  31,  1925 

6,. 363 

7,708 

Dec.  31,  1924 

5,711 

6. 188 

(Continued  from  page  45) 

lished  by  Sears.  The  title  is  “A  Marine 
Tells  It  To  You.” 

Raleigh  Hfx>ver,  formerly  of  the 
Shreveport  Times,  is  now  on  the  staff  of 
the  New  Orleans  Times-Picayune. 

N'aylor  Stone,  sports  editor,  Memphis 
Press-Scimitar,  covered  the  Sharlicey- 
Stribling  fight  at  Miami  for  his  paper. 

C'reil  R.  Roselicrry,  for  five  years  a 
special  writer  on  the  Ithaca  Joumal- 
.\ncs,  has  joined  the  local  staff  of  the 
Rochester  Tinics-l'nion. 

Mal>el  Morton,  formerly  of  Raymond, 
Wash.,  has  joined  the  editorial  staff  of 
tile  /.<!  (irande  fOre.)  Observer. 

Harrv  Griffin,  sjKirts  writer  for  the 
Charlotte  CS.  C.)  Observer,  covered  the 
Sharkey-Stribling  fight  at  Miami,  Fla., 
for  that  newspaper. 

Hugh  M.  .Sykes,  make-up  man  for  the 
(  harlotte  (S.  ,('.)  Observer,  has  returned 
to  work  after  a  serious  attack  of  influ¬ 
enza. 

Bert  R.  Cottani,  recently  of  the  copy 
desk,  Detroit  ,\V«'.t,  has  joined  the  repor- 
torial  staff  of  .Memphis  Press-Scimitar 
and  has  lK.*en  given  the  city  hall  run.  He 
formerly  was  on  the  Chicago  Ilerald- 
P.xaminer. 

Robert  Barr  Todd  has  resigned  from 
the  Neiv  Orleans  Times-Picayune  and  is 
now  a  mcmlier  of  the  law  firm  of  Fin- 
neran,  Flanagan  and  Todd  of  New  Or¬ 
leans. 

Joe  Harry  Weston,  a  former  reporter 
on  the  Little  Rock  Arkansas  Gazette, 
recently  enlisted  in  the  aviation  division 
of  the  U.  S.  Navy.  He  had  been  a  mem- 
lier  of  the  154th  Observation  Squadron, 
.'Arkansas  National  Guard,  for  the  past 
eight  months. 

Bell  Center  (O.)  Ilerald-Voice  has 
been  bought  by  C.  B.  Floyd,  who  has  been 
in  charge  of  the  paper.  The  Midland 
Newspaper  Union  has  been  printing  the 
paper  in  its  plant  at  Columbus,  O.  Pub¬ 
lication  now  will  lie  transferred  to  Relic 
Center. 

F.  R.  Harris,  formerly  editor  of  the 
Llizabeth  (Tenn.)  Times,  is  now  doing 
general  assignment  on  the  New  Orleans 
.Morning  Tribune. 

Harry  Cherry,  sports  diicctor  of  the 
/•/  Paso  Times  and  Herald,  is  in  a  Mem¬ 
phis  hospital  suffering  from  a  nervous 
lircakdown,  which  followed  an  attack  of 
influenza.  Cherry  formerly  was  sports 
editor  of  the  Memphis  Press,  Memphis 
Press-Scimitar  and  Oklahoma  City  News. 

John  Cole  has  left  the  New  Orleans 
l  imcs-Picayune  and  now  is  on  the  copy 
desk  of  the  New  Orleans  Morning  Trib¬ 
une. 

Roark  Bradford,  formerly  of  the  Nerv 
Orleans  Times-Picayune  has  just  had  his 
second  novel,  “This  Side  of  Jordan,” 
published  by  Harpers.  Bradford  won  the 
O’Henry  short  story  prize  in  1927  for 
his  “Child  of  God.” 

Syd  W.  Piguc,  formerly  with  the  sport 
department  of  the  Houston  Press  and 
recently  with  the  Trenton  (Tenn.)  Her¬ 
ald-Democrat,  has  joined  the  Memphis 
F.vening  Appeal  as  assistant  to  his 
brother.  Bob  Piguc,  sports  editor.  He 
will  have  charge  of  high  school  and  col¬ 
lege  athletics  and  amateur  sports.  Jack 
Bondurant,  formerly  assistant  sports  edi¬ 
tor,  has  joined  the  general  staff. 

Henry  Barrow  is  now  staff  artist  for 
the  Nezv  Orleans  Times-Picayune. 

Robert  J.  Casey,  staff  writer  for  the 
Chicago  Daily  News,  described  his  trip 
through  Luxemburg,  in  a  radio  photo- 
loguc  over  WM.\Q,  Daily  News  station, 
recently. 

James  Wobbe  is  now  covering  the  fed¬ 
eral  run  for  the  New  Orleans  Item- 
T  ribune. 

Charles  E.  Robbins,  of  the  staff,  Indi¬ 
anapolis  Star,  has  joined  the  copy  desk  of 
the  Wall  Street  Journal. 

Walter  R.  Brooks,  veteran  state  legis¬ 
lature  reporter  for  the  Waterbury 
(Conn.)  Republican- American,  has  re¬ 
sumed  his  duties  at  the  State  Capiul, 
Hartford,  after  an  absence  caused  by  ill¬ 
ness.  Joseph  St.  Louis  handled  the  work 
during  Brook’s  illness. 

Boyd  Gatewood  resigned  as  police  re¬ 
porter  for  the  Netf  Oreleans  Times- 


Picayune  and  is  now  with  the  New  Or¬ 
leans  States. 

Miss  Isabelle  Howard,  telegraph  editor 
of  the  Coming  (N.  Y.)  Evening  Leader, 
was  a  recent  guest  of  Mr.  and  Mrs.  John 
F.  Rolfe  at  Hartford,  Conn.  Mr.  Rolfe, 
general  manager  of  the  Hartford  Times 
was  formerly  managing  editor  of  the 
Leader. 

James  Marlow,  formerly  night  police 
reporter  for  the  New  Orleans  Tribune, 
has  joined  the  New  Orleans  Times-Pica¬ 
yune. 

John  Eisert,  radjo  editor  of  the 
Memphis  Press-Scimitar,  now  is  writing 
“(iood  Evenin’  by  Dri  Martini,”  a  column 
of  humor,  in  atWition  to  his  “Daily  Dis¬ 
sertation  by  Dr.  B.  U.  L.  Connor.” 

John  “(^ick”  Kelley,  for  the  past  year 
.sports  editor,  Nassau  Daily  Star,  Lyn- 
brook.  L.  L,  is  now  sports  editor  of  the 
ll'aterbury  American.  He  succeeds 
James  C.  Keefe,  who  is  leaving  to  return 
to  the  Fox  New  England  Theatres. 

Richard  Manning  has  joined  the  Corn- 
ing  (N.  Y.)  Evening  Leader  as  a  re¬ 
porter. 

Bob  Marks,  assistant  city  editor  of 
the  Memphis  Evening  Appeal,  has  joined 
the  staff  of  the  .Memphis  Commercial 
Appeal. 

Thomas  Fauntleroy,  managing  editor  of 
the  Memphis  Commercial  Appeal,  re¬ 
cently  addressed  the  journalism  students 
at  Memphis  Technical  High  School  on 
the  gathering  of  news  for  a  modem 
newspaper. 

Lysle  Tomerlin,  former  city  hall  re¬ 
porter,  Memphis  Press-.*icimitar,  is  on 
general  assignments. 

Frank  R.  Barnard,  Lynn  (Mass.) 
Item  reporter,  recently  was  sent  to  Wash¬ 
ington,  I).  C.,  to  cover  the  news  of  the 
Lynn  delegation  appearing  before  the 
Congressional  committee  to  petition  for 
a  protective  tariff  for  shoe  manufactur¬ 
ing. 

Charles  J.  Murray,  boxing  writer  for 
the  Buffalo  limes,  and  close  personal 
friend  of  Jack  Dempsey,  was  named  asso¬ 
ciate  time-keejier  of  the  Sharkey-Strib¬ 
ling  fight  in  Miami  by  Dempsey. 

Joseph  L.  Cullen  of  Andover,  Mass., 
has  l)een  made  city  editor  of  the  Lynn 
( Mass. )  T elegram-News. 

Max  Greenwalt,  19,  part-time  sports 
room  employe  of  the  Indianapolis  Star, 
and  Richard  Fogarty,  17,  part-time  em¬ 
ploye  of  the  Indianapolis  Associated 
Press,  were  criticaly  injured  March  2, 
when  the  automobile  in  which  they  were 
riding  was  struck  by  another  car  at  an 
Indianapolis  street  intersection. 

Avery  Ford  of  the  editorial  staff, 
Prozidence  (R.  1.)  Sunday  Journal,  was 
a  passenger  on  the  ^noplane  NC4084, 
the  Bremen  Greenley  island  relief  ship, 
which  hopped  off  from  Pawtucket,  R.  L, 
on  a  trip  to  Duncan,  Okla.,  by  way 
of  (jeorgia. 

Earl  E.  Plowman,  telegraph  editor, 
Memphis  Press-Scimitar,  has  recovered 
from  an  attack  of  influenza. 

Tom  Kenney  is  now  writing  school 
news  for  the  Toledo  Blade,  taking  the 
place  of  Roger  Shelles,  who  has  entered 
the  University  of  Wisconsin. 

Harold  R.  Brennan,  telegraph  editor 
of  the  Worcester  Telegram,  spoke  on 
newspapers  recently  before  the  combined 
junior  and  senior  journalism  classes  at 
Holy  Cross  college. 

^roy  A.  Goodrich,  has  resigned  as 
editor  of  the  Barron  (Wis.)  Tribune. 

C.  R.  Corbin,  managing  editor  of  the 
Toledo  Blade,  will  be  the  chief  speaker 
at  the  Blue  Pencil  Club  of  Ohio  conven¬ 
tion  at  Ohio  State  University,  Columbus, 
April  4. 

George  Reancy,  fraternal  editor  of  the 
Brooklyn  Daily  Times,  was  recently 
elected  to  the  county  commandership  of 
the  Brooklyn  Veterans  of  Foreign  Wars. 
He  was  installed  in  his  new  office  Mar.  2. 

John  A.  Fl>-nn,  formerly  on  the  copy 
desk  of  the  Lynn  (Mass.)  Telegram- 
Nervs,  is  now  on  the  night  copy  desk  of 
the  Bo.ston  American. 

J.  Randolph  Quick  is  the  new  police 
reporter  for  the  Lynn  (Mass.)  Telegram- 
News,  after  serving  six  months  as  tele¬ 
graph  editor  of  that  paper. 


Ernest  LaBranche,  formerly  on  tht 
Worcester  (Mass.)  Evening  Post  and  the 
Holyoke  (Mass.)  Transcript-Telegram, 

has  been  made  city  editor  of  the  new 
Quincy  (Mass.)  Evening  News. 

Walter  E.  Hutchings,  former  member 
of  the  Rochester  Times-Union  classified 
advertising  staff,  has  been  appointed 
advertising  manager  of  the  Rochester 
Flying  Service  Inc.  at  the  Rochester 
municipal  airport. 

.Sam  Margolin,  classified  advertising 
salesman  .Memphis  Press-Scimitar,  has 
resigned  to  continue  his  study  of  law. 

Mrs.  J.  Mora  Boyle,  wife  of  the  ad¬ 
vertising  manager  of  the  .Vnc  York 
American,  is  recovering  from  a  serious 
illness  at  her  home  in  Forest  Hills,  L.  1. 

Tobe  Sebastain,  display  advertising 
solicitor  for  Memphis  Press-Scimitar, 
has  joined  the  classified  department  of 
that  paper. 

Frank  S.  Neighbor,  former  secretary 
and  general  manager  of  the  Netiork 
(O.)  American  Tribune,  has  K-en  ap¬ 
pointed  publicity  manager  for  the  Ohio 
state  department  of  highways. 

W.  G.  Bryan,  formerly  advertising 
manager  of  the  Karuas  City  Journal. 
addressed  members  of  the  Kansas  City 
Jourtial-Post  staff  last  week. 

A.  N.  Renshaw,  display  advertising 
salesman  for  Memphis  Press-.S'dmitar, 
has  resigned  to  join  the  radio  depart¬ 
ment  of  the  Memphis  Power  &  Light 
Company. 


WEDDING  BELLS 

P  LLIS  BROWNELL  RADCLIFFE 
^  financial  editor  of  the  Worcester 
Telegram,  to  Miss  Katherine  Eaton 
Mundy  of  Terrace  Park,  O.,  recently  at 
the  bride’s  home. 

J.  Nelson  Taylor  of  the  Tulsa  ll’orld, 
to  Miss  Marguerite  LaForge  of  Tulsa, 
recently. 

Robert  E.  Ray,  baseball  writer,  Los 
Angeles  Times,  to  Miss  Ethel  Fromm. 
Feb.  25. 


FLASHES 


It  might  be  a  good  idea  to  assign  the 
ncwspai)er  reporter  who  t<dd  all  about  a 
secret  session  of  the  senate  to  one  of 
the  star  chamber  sessions  of  the  federal 
reserve  Ixtard. — J.  R.  Wolf,  Milivaukee 
Journal. 


The  Alabama  young  woman  who  is 
reported  in  her  home  town  paper  as 
“the  fortunate  winner  of  the  12  free 
greasings”  offered  by  a  service  station, 
may  be  going  in  for  channel  swimming. 
— Little  Rock,  Arkansas,  Gazette. 


move  to  suppress  the  Society  for 
the  Suppression  of  Vice  has  been  in¬ 
troduced  in  the  New  York  State  Senate, 
but  it  is  doubtful  that  the  srKiety  will 
be  much  in  demand,  even  if  it  is  sup¬ 
pressed. — Edivard  Hope,  New  York 
Herald  Tribune. 


There  is  something  almost  humorous 
about  health  signs  in  street  cars  packed 
to  suffocation. — Des  Moines  Register. 


An  automobile  expert  believes  that  cars 
w  ill  soon  be  run  by  radio.  Just  add  an 
attachment  that  will  inflate  a  flat  tire 
and  we  are  sold. — Florence  (.Ma.) 
Herald. 


There  are  times  when  one  wishes  for 
the  return  of  the  old  fashioned  melo¬ 
drama  so  that  one  could  see  an  occa¬ 
sional  villain  punished. — Des  Moines 
Register. 


lawyer  defending  a  dog  which  bit  an 
enforcement  officer  declared  the  animal 
was  only  putting  teeth  in  the  law  — 
Florence  (Ala.)  Herald. 


It  is  said  radio  broadcasting  has  al¬ 
ready  added  500  words  to  the  language. 
This  is  exclusive  of  mispronunciations 
of  old  ones. — Detroit  Nezvs. 

The  final  test  of  will  power  is  to  re-  i 
frain  from  putting  on  imaginary  brakes 
when  somebody  else  is  driving. — Sun 
Francisco  Chronicle.  I 
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L<an  a  big  agency  do  a 
good  job  on  an 
account  of  moderate  siz( 


S«w  fhr  haiiJmi  iHit# 
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Iron  al  ii  Conger,  45ih 
Scrtrt  and  Stack  Avenue.  The 
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ing  cover.  ^90.  The  Elactrn 
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The  1928  Harvard  Advertising  Award  for 
a  local  campaign  has  been  won  by  Batten, 
Barton,  Durstine  &  Osborn,  Inc.,  for  the 
advertising  of  Lewis  &  Conger  in  New  York. 

This  fine  old  house  has  been  providing 
pots  and  pans  and  other  houseware  for  the 
rarriage  trade  of  New  York  for  over  seventy 
years. 

In  1915  the  Lewis  &  Conger  account  was 
placed  with  Berrien-Durstine,  Inc.  It  was  the 
largest  account  on  the  books  of  that  agency. 
It  stayed  there  for  four  years  and  with  Barton, 
Durstine  &  Osborn  for  ten  years.  It  now 
celebrates  its  first  year  with  Batten,  Barton, 
Durstine  &  Osborn  by  being  selected  by  the 
Harvard  Advertising  Award  Committee  as 
"most  conspicuous  for  the  excellence  of  its 
planning  and  execution.” 

In  recent  years  the  copy  for  this  account 
has  been  written  by  Miss  Dorothy  Greig. 
The  art  director  responsible  for  its  physical 
appearance  is  George  McAndrew. 

Miss  Greig  and  Mr.  McAndrew  were  col¬ 
oring  rabbits  and  singing  gesture  songs  and 
refusing  to  eat  their  cereal  when  Berrien- 
Durstine  began  to  serve  Lewis  &  Conger. 
And  still  today,  through  the  efforts  of  a 
younger  advertising  generation,  this  client 
is  receiving  an  advertising  service  which  is, 
to  quote  again  those  pleasant  words  from 
Cambridge,  "conspicuous  for  its  planning 
and  execution.” 


We  asked  a  question  at  the  top  of  this 
page.  The  answer  is  this:  Every  account, 
large  or  small,  is  important  to  the  people 
who  are  working  on  it.  Our  recipe  for  goo<l 
advertising  is  to  have  men  and  women  whose 
best  is  very  good  indeed.  And  plenty  of  them. 


Tk«  latvw  ikmf  m  a  « 
tUcffK  affair,  about  4* 


THE  PAST  PERFORMANCE  OF  THIS  HtHJSE  IN 

CONNECTION  WITH  THE  HARVARD  AW  ARDS 

It  was  not  the  policy  of  George  Batten  Company, 

Inc.,  to  enter  material  for  the  Harvard  Awards. 

Barton,  Durstine  &  Osborn,  Inc.,  have  received 

the  following  awards: 

1924 

National  campaign  of  an  institutional  character. 
For  the  General  Motors  Corporation. 

Local  campaign.  For  R.  H.  Macy  &  Compiany,  Inc. 

Scientific  research  in  advertising.  For  the  research 
title*!:  "Field  Survey  Report  for  Americtgi 
Radiator  Company.” 

1925 

The  work  of  Barton,  Durstine  &  Osborn,  Inc.,  was 
not  entered  this  year,  because  Mr.  Barton  was 
a  member  of  the  jury. 

1926 

National  campaign  of  an  institutional  character. 
For  the  General  Electric  Company. 

Scientific  research  in  advertising.  For  the  resean  h 
titled:  "Report  and  Recommendations  for 
Johnson  &  Johnson.” 

1927 

Individual  advertisement  most  effective  in  its  use 
of  text.  For  Marshall  Field  &  Company. 

Local  campaign.  For  R.  H.  Macy  &  Company,  Inc. 


Ml  rff  m  •  <*Mct  tioldef , 
o«ir  irMpoMiful  of  wm«t,  covrf 
with  •  lumbltr  md  Itt  'tt  g*. 
In  ifrmdf  ikt  fM  m  cuok- 

mg  bf  t»*t  ttvaoi.  when  ii’s 
ibt  tlrmwity  MitomMi- 
caHy  luma  Marlf  off.  A.  C. 
nirrffil  ottly  ^1.99. 


I'vt  found  aom*  fooU)r  com- 
fortabb  folding  Pdveh  Oiaira! 
They  kavt  grean  lacquarod 
frame*  and  canvaa  laala  and 
backa  atripad  m  groan,  buff 
and  oranga  Bivkrn,  M.79 
aack.  Cham,  |6.00 


(oAo*a)  A  nwwc  amusing  Inila 
laa  at*  u  ikr  Brtdgr  Taa  Sat. 
Tha  color  •rkama  la  oranga, 
black  and  yallow  Tka  four 
aaurrrt  —  rack  onr 
diaprd  hka  a  diffarriM  card, 
ka art,  ipodc.cluk  and  diamond 
—  kaoa  room  for  cup*  and  atao 
caka  or  londwwhas  Threupa, 
tra  poi.  sugar  howl  and  craam 
^  carry  out  the  »amr  idaa  by 
katnng  a  pUving  card  design. 
Il  would  make  a  marvalou* 
bridga  pruc!  |9.90. 


fabair)  For  watkmg  vogrtaWaa 
and  small  fruMa,  I  kka  my  Salad 
Waskar  Juac  put  cha  grean 
stuff  m  M.  turn  on  tka  faurrt, 
and  shake.  Tka  watar  pour* 
tkriMigk  and  washes  ilrm. 
11.90.  ,  ,  , 

I  traatad  tka  Big  Ckiaf  tn  a 
ckackatboard  cake  tka  ackor 
night  Mada  it  with  tka 
Ckackaibuard  Caka  Sat  Its 
double  ringed  affair  gor«  muda 
tka  caka  pan.  holds  ahrmasa 
light  and  dark  barter  Rmt, 
I  pans  and  direc nuns  fl.Ty. 


Batten,  Barton,  Durstine  &  Osborn,  Inc 

ADVERTISING 
.T83  Mad 

CHICAGO :  McC. 


(abase)  The  hlactric  White 
Mountain  Freatar  politely 
ersnka  itsalf.  Put  in  the  mu 


^IS&^bNGER 

**.d  Htrmffmi  a/  Woifoarrt** 

49ik  Sc.  and  Suth  Avc. 
Nrw  York 
ralrp*.>aa  yAftJrrM  #971 


Tka  knby  now  rats  vagatakles 
and  fruica  So  I  find  my  new 
Srproanr  handy.  It  gttndt  and 
wraraMo  •  at  the  >ama  time. 
Tka  sefi  part  aqure res  through 
the  conr  sirve.  ikr  roughs^ 
drcipa  out  the  rnd.  }  tiavai  — 
co.>rsa.hnr  and  medium  |9.I0. 
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ASSOCIATIONS 


Annual  meetinR  of  the  Newspaper¬ 
men's  Club  of  Boston,  Mass.,  was 
held  last  week  at  the  Boston  Yacht  Club. 
The  following  officers  were  elected:  W. 
H.  Holden,  ^itor-in-chief ;  Frederick  C. 
( ircen,  managing  editor ;  and  George 
Perkins,  reporter. 

Triennial  conventi<Hi  of  the  Canadian 
Women's  Press  Club  will  be  held  in 
St.  John,  N.  B.,  June  17,  18,  19. 

John  E.  Beckwith,  for  the  past  27 
years  cartoonist  on  the  Lynn  (Mass.) 
'hem  was  elected  president  of  the  Lynn 
Press  Club  at  the  annual  meeting  held 
Feb.  28.  Other  officers  elected  arc  John 
H.  Twomey,  first  vice-president ;  Edward 
M.  Ago,  second  vice-president;  V'^incent 
P.  O’Brien,  recording  secretary ;  Charles 
B.  McGhee,  financial  secretary ;  Edward 
Fv  Yeaton,  treasurer. 

Dates  for  the  twenty-second  annual 
outing  of  the  Northijin  Minnesota 
F'ditorial  Associatio.v  Itavc  been  set  for 
June  14-16.  Breezy  Point  is  to  be  the 
site. 

Don  Knowiton,  manager  of  the  pub¬ 
licity  department  of  the  Union  Trust 
('ompany,  has  been  elected  president  of 
the  Cleveland  (Chapter  of  the  Financial 
.\dvi»tisers'  Association. 

Casimer  Sypniewski,  censor  of  the 
Polish  Union  National  .\lliance  and  also 
its  president,  spoke  at  a  meeting  of  the 
Polish  NEWSPAPFJt  Publishers  Asso¬ 
ciation  OF  America  in  Buffalo  on  March 
2  and  3.  He  gave  an  optimistic  report 
of  conditions  in  Poland,  based  on  a_  re¬ 
cent  trip  to  that  country,  and  outlined 
plans  for  the  Polish  national  exposition 
to  be  held  this  spring  in  Poznan. 

.\DVEmsiNG  Club  of  Newark,  N.  J.. 
in  session  on  March  4,  at  the  time  of 
President  Hoover’s  inauguration,  sent 
congratulatory  telegrams  to  both  the  ne\s' 
and  the  retiring  Presidents. 


CHANGES  OF  OWNERSHIP 

WG.  SMITH  &  SONS  of  Rock 
•  ^pids,  la.,  have  purchased  the 
Milford  (la.)  Mail  from  Walpole  and 
DefTook,  to  take  possession  April  1. 
Paul  C.  Smith,  business  manager  of  the 
Rock  Rapids  Reporter,  will  lie  in  charge 
at  Milford. 

W.  N.  Comstock,  publisher  of  the 
Octonto  (Wis. )  Reporter  and  postmaster 
in  Oconto,  and  his  son,  W.  T.  Comstock 
of  Chicago,  have  bought  the  .Verr  London 
(Wis.)  Press-Republican,  weekly,  from 
Harold  W.  Quirt  and  B.  L.  Harper. 
The  younger  Conistf>ck  will  edit  the 
paper, 

David  J.  Moore,  former  editor  of  the 
If'iridber  (Pa.)  lira,  has  leased  the 
Lhensburg  (Pa.)  Cambria  Freeman, 
from  the  F'reeman  Publishing  Company 
and  has  become  its  editor  and  publisher. 

Stratford  (S.  D.)  Xetvs,  a  weekly, 
has  beOT  purchased  by  Kalph  Molm, 
formerly  of  Morristown,  Minn. 

(Thesley  A.  Hall,  formerly  of  Marshall, 
Tex.,  has  purchased  the  Hails^ille  (Tex.) 
Review,  published  for  10  years  by  L.  L. 
Mesmer  until  the  latter’s  recent  death. 

An  organization  of  Tyler,  Minn.,  resi¬ 
dents  has  acquired  the  Tyler  Journal,  a 
weekly.  A.  K.  Stauning  is  editor. 

L.  Gauthier,  editor  of  the  Corning 
(la.)  Adams  County  Free  Press,  has 
taken  over  the  Cnion  Republican,  the 
fjther  Coming  weekly,  and  the  merged 
paper  will  he  issued  as  the  .Adams 
County  Free  Press.  Paul  Gray,  son  of 
Charles  W.  Gray,  editor  of  the  Union 
Republican,  will  join  the  staff  of  the 
new  paper. 

Lebanon  (O.)  Patriot  has  been  pur¬ 
chased  by  the  Brown  Publishing  Com¬ 
pany  of  Blanchester,  O.,  headed  by 
Secretary  of  State  Qarence  J.  Brown. 

Dunkirk  (O.)  Standard  has  been  sold 
to  the  Midland  New.spaper  Union  of 
Columbus,  O.  Since  the  death  of  Guy 
M.  Kingsbury,  editor,  several  weeks  ago 
the  Standard  has  been  managed  by  his 
son,  Joseph  Kingsbury.  Mrs.  Eileen 
Powell  Garratt  will  manage  the  weekly. 

Carl  W.  Parker,  who  has  been  pub¬ 
lishing  the  Dover  (Ark.)  Times,  has 
taken  over  the  plant  and  business  of  the 
Conway  (Ark.)  Times,  which  he  has 


leased  from  the  owner,  L.  S.  Dunaway. 
The  name  of  the  paper  has  been  chang^ 
to  the  Faulkner  County  Citicen. 

W.  E.  Brown,  who  acquired  the 
What  Cheer  (la.)  Chronicle  only  re¬ 
cently,  has  sold  the  paper  to  C.  E.  Per¬ 
due,  Eddyville,  former  editor  of  the 
Flddyrille  Tribune. 

Dan  Markham  and  Lee  Newcomer, 
partners  of  W.  F.  Schempp,  late  editor 
of  the  Brodhead  (Wis.)  Independent- 
Register,  have  purchased  his  interest 
from  the  Schempp  estate  and  are  pub¬ 
lishing  the  paper. 

North  Manchester  (Ind.)  Herald, 
weekly,  was  sold  last  week  to  the 
North  Manchester  News-Journal,  semi¬ 
weekly.  The  Herald  job  printing  plant 
was  not  included  in  the  sale. 

Phillips  Publishing  Company,  owner 
of  the  I.ozwille  (N.  Y. )  Journal  and 
Republican,  this  week  announced  the 
sale  of  the  paper  to  A.  Karl  Arthur. 
Lowville  business  man.  The  weekly  had 
been  in  the  Phillips  family  since  1879. 
R.  A.  V'an  Namee,  who  has  been  with 
the  paper  for  56  years,  in  the  capacity 
of  local  editor  since  1882,  will  continue 
in  his  job. 


SPECIAL  EDITIONS 

TJOSTON  (Mass.)  Herald,  27th  an- 
"  nual  automobile  show  edition,  four 
sections.  54  pages,  March  3. 

Il'orcester  (Mass.)  Ez’cning  Post, 
Homecraft  Edition,  20  pages,  tabloid  size, 
Feb.  28. 

Bostim  (Mass.)  Sunday  Post,  Motor 
Show  Number,  32  pages,  March  3, 
edited  by  J.  C.  Kerrison,  automobile 
editor. 

Boston  (Mass.)  Ei>ening  Transcript, 
.\utonK>bile  Show  Section,  edited  by 
Charles  F'.  Marden,  automobile  editor, 
28  pages,  March  2. 

Attleboro  (Mass.)  Sun,  .Automobile 
Fldition,  16  pages,  March  2. 

.VfTc  Bedford  (Mass.)  Sunday  Stand¬ 
ard,  .Automobile  F'dition,  March  3,  20 
pages. 

Boston  ( .Mass.)  Globe,  27th  Automo¬ 
tive  Show  Number,  March  3,  four  sec¬ 
tions,  32  pages,  edited  by  James  T.  Sulli¬ 
van. 

Nev'port  (R.  1.)  Daily  News,  Auto¬ 
mobile  Show  Number,  14  pages.  March 
2 

Boston  (Mass.)  Globe,  F'oreign  Travel 
Ciuide  to  Flurope,  1929,  March  3,  20 
pages,  tabloid  size. 

Il'orcester  (Mass.)  Evening  Post, 
Homecraft  F.dition,  F'eb.  28. 

fixing  ton  (Ky.)  Herald,  80-page 
Thoroughbred  and  Livestock  Edition, 
Feb.  21. 

Weatherford  (Tex.)  Democrat,  20- 
|)age  special  F'arm  Imprcwement  Fldition, 
March  1,  in  three  sections.  Ray  1). 
Jones  is  editor. 

Halifax  (N.  S.)  Herald  and  Ej'ening 
Mail,  28-page  West  Indies  F-dition,  Feb. 
20. 


ON  THE  MECHANICAL  SIDE 
IJARRY  P.  YOST,  foreman  of  the 
Reading  (Pa.)  Eagle  pressroom,  on 
F'eb.  8  celebrated  his  40th  anniversary 
with  the  Flagle  and  his  75th  birthday.  A 
dinner  was  tendered  him  by  the  press¬ 
room  staff.  Lester  Schnable  was  toast¬ 
master. 

Lucien  Erh,  pressroom  foreman  of  the 
Buffalo  Evening  Neics,  who  has  been 
critically  ill  with  a  nervous  breakdown 
which  followed  pneumonia,  has  been 
taken  to  his  home  in  Bowmansville,  N. 
Y.,  for  a  long  rest  following  his  dis¬ 
charge  from  a  Buffalo  hospital. 

San  J'rancisco  Examiner  composing 
room  defeated  the  Chronicle  composing 
room  players,  10  to  9,  in  their  annual 
baseball  game  held  recently. 

Kenneth  Chapman,  linotyper  on  the 
Richmond  Hill  (Long  Island)  Record, 
has  been  made  supervisor  of  the  produc¬ 
tion  department,  replacing  F'rank  Young, 
who  has  left  the  newspaper. 

Thomas  S.  Corey,  printer  and  proof¬ 
reader  on  the  Buffalo  Enquirer  and 
Courier  for  56  years,  has  retired.  A 
farewell  dinner  was  given  in  his  honor  by 
fellow  employes. 

Charles  Rowley  has  been  installed  as 
president  of  Typographical  union,  Water¬ 
loo,  Iowa.  (i)ther  officers  are :  Orral 


DAILY  MAIL  NAMES  WILLIAMS 


Succeed*  Truman  Who  Will  Repre¬ 
sent  Lambert  Pharmacal  Company 

R.  A.  F.  Williams,  of  the  business 
office  of  the  I.ondon  Daily  Mail  and  Eve¬ 
ning  News,  succeeded  J.  K.  W,  Truman, 
March  1.  as 
United  States 
representative  of 
the  Daily  Mail, 
the  FI  V  e  n  i  n  g 
News,  the  Lon¬ 
don  Weekly  Dis¬ 
patch,  the  Over¬ 
seas  Daily  .Mail 
and  the  Atlantic 
Daily  Mail.  Mr. 
T  ruman  sailed, 
March  1,  for 
I>ondon,  where  he 
will  make  his 
headquarters  as 
Fluropean  repre¬ 
sentative  of  the  Lambert  Pharmacal 
Cximpany. 

Mr.  Williams  is  22  years  old  and  has 
l>een  with  the  business  department  of  the 
Daily  Mail  and  Evening  News  for  15 
months,  since  his  graduation  from  Kings 
University,  He  did  special  correspond¬ 
ence  for  the  papers  while  in  college.  Al¬ 
though  horn  in  FIngland,  Mr.  Williams 
came  to  America  first  with  his  parents 
at  an  early  age  and  lived  in  Washington, 
I).  (. .,  for  12  vears,  returning  to  FIngland 
in  1917. 

Mr.  Truman  was  United  States  rep¬ 
resentative  of  the  Daily  Mail  for  three 
and  one-half  years. 


K.  A.  K.  Williams 


Hinds,  vice  president;  M.  L.  Penrose, 
secretary ;  and  John  Fresse,  treasurer. 

F'red  Barker  of  Siiokane,  who  has  been 
one  of  the  auditors  of  International  Typo¬ 
graphical  union  for  some  years,  is  seeking 
the  presidency  in  the  election  to  be  held 
May  1930.  He  is  a  linotype  operator  on 
the  .S' pokesnum-Review. 


NEW  PUBLICATIONS 

U'lR.'sT  issue  of  the  Collierifille  (Tenn.) 

Herald,  a  weekly,  appeared  last  week. 
Walter  H.  Harris  is  editor  and  1.  M 
Hooper,  business  manager.  Both  are 
from  Dilley,  Tex. 

Ukrainian  News,  a  weekly — the  first  in 
that  language  west  of  Pittsburgh — has 
started  publication  in  Detroit.  Nicholas 
Shustakewich,  editor  of  the  News,  has 
been  editor  of  various  Ukrainian  news¬ 
papers  in  New  York  and  Pennsylvania. 

Delceware  (Okla.)  Register,  a  weekly, 
has  started  publication. 


NEW  PLANTS  AND  EQUIPMENT 

SOUTH  BUFFALO  NEWS,  a  weekly 
now  published  at  1586  Seneca  street, 
Buffalo,  has  purchased  a  lot  in  Abbott 
road  in  that  city  and  will  erect  a  new 
plant,  beginning  about  May  1.  The  com¬ 
pany  will  be  changed  from  a  partnership 
to  an  incorporation. 

Roy  .A.  Stacey,  publisher  of  the  Guth¬ 
rie  Center  (la  )  Guthrian,  has  purchased 
a  brick  building  east  of  the  postoftice,  and 
as  soon  as  remodeling  is  completed  will 
move  his  publishing  plant. 


JUDGE  APPROVES  “FRONT  PAGE” 


Chicago  Jurist  Refuses  to  Order 

Arrest  of  Cast  and  Producers 

Efforts  to  obtain  the  arrest  of  all  mem¬ 
bers  of  the  cast,  of  the  producers,  and  of 
others  connected  with  the  production  of 
‘‘The  Front  Page,’’  during  the  last  week 
of  the  play’s  run  in  Chicago,  failed  when 
Judge  F'rancis  Borrelli  ruled  that  the 
newspaper  drama  by  Ben  Hecht  and 
Charles  Mac.Arthur  may  be  profane,  but 
is  not  offensive. 

The  applications  for  warrants  were 
made  by  Dr.  Philip  Yarrow  of  the  Il¬ 
linois  Vigilance  Society.  Dr.  Yarrow 
counted  and  codified  the  blasphemous  and 
obscene  words  in  the  play  for  the  bene¬ 
fit  of  the  court. 


SCHOOLS 

Southwestern  s  t  u  d  f:  .n  t 

PRESS  CLUB  will  be  formed  at  the 
annual  meeting  of  the  Southwestern 
Journalism  Congress,  April  6  and  7  in 
l>enton,  Tex. 

Students  of  Churchville,  N.  Y.,  high 
school,  engaged  in  a  tour  of  Rochestw 
industries,  visited  the  Times-Union 
plant,  being  show'n  through  its  depart- 
mems  by  Leroy  E.  Snyder,  assistant  to 
the  publisher. 

Tri-state  high  school  press  contest 
sponsored  each  year  by  Theta  Gamma 
Flpsilon  journalism  fraternity  of  Midland 
College  at  Fremont,  Neb.,  will  be  held 
from  March  30  to  April  20. 

Fifteen  students  of  Iowa  State  College 
will  edit  the  county  progress  edition  of 
the  Marengo  (la.)  Pioneer-Republican 
March  20.  Fred  Crowell  of  Des  Moines 
will  be  editor  and  Samuel  Reck  of  Gary, 
Ind.,  will  be  business  manager. 

Louis  Jarrard,  class  of  1930,  Indiana 
University,  recently  won  the  $10  prize 
awarded  each  semester  for  the  greatest  | 
number  of  “best  heads,’’  by  Sigma  Ddta 
Chi,  professional  journalism  fraternity.  ! 
Charles  Hoover,  class  of  ’32,  won  the  ^ 
prize  for  the  most  “best  stories’’  for  the 
semester  just  ended.  j 

Two  courses  have  been  added  to  the  f 
journalism  curriculum  of  Ohio  Uni-  i 
versity,  Athens,  this  semester,  “News¬ 
paper  Management,”  dealing  with  the 
business  side  of  the  newspaper,  and 
“Newspaper  Reading,”  dealing  with  the 
newspaper  from  the  point  of  view  of  a 
reader.  They  are  taught  by  Professor 
(ieorge  Starr  Lasher,  head  of  the  De¬ 
partment  of  Journalism. 

'Thirty  students  of  journalism  of  the 
University  of  Oklahoma  were  entertained 
in  St.  Louis  March  1  while  on  their  way 
to  Washington,  D.  C.,  to  attend  the  in¬ 
auguration  of  President  Hoover.  R.  Ful¬ 
lerton  Place,  former  newspaper  man,  was 
in  charge  of  their  reception. 

Professor  Joseph  S.  Myers,  director  of 
the  School  of  Journalism,  Ohio  State 
University,  is  spending  several  months  in 
Windermere,  F'la.  He  will  return  at  the 
opening  of  the  spring  quarter  the  latter 
part  of  March.  In  the  meantime.  Prof. 
Osman  C.  Hooper  is  acting  head  of  the  | 
school.  ) 

Norman  Buchan,  a  graduate  of  the 
University  of  Michigan  and  formerly  of 
the  Evansville  Press,  has  joined  the 
journalism  department  of  Butler  Uni¬ 
versity,  Indianapolis.  He  will  supervise 
the  Butler  Collegian,  daily. 


PRESS  ASSOCIATION  NOTES 

WILLIAM  PLAYFAIR,  for  many 
”  years  with  the  Boston  office  of  the 
Associated  Press,  is  now  on  the  staff  of 
the  Boston  Transcript. 

Joseph  Gordon  formerly  of  the  New 
Fork  Morning  Telegram  and  the  New 
York  American,  has  joined  the  cable  staff 
of  the  United  Press. 

Ray  C.  Whittaker  of  the  Chicago  of¬ 
fice  of  the  Universal  Service,  Inc.,  has 
been  appointed  director  of  public  rela¬ 
tions  for  United  Aviation  Corporation 
and  associated  companies,  with  headquar¬ 
ters  in  Chicago.  United  Aviation  Corpo¬ 
ration  controls  Interstate  Airlines,  Scenic 
.Airways  and  Gray  Goose  Air  Lines. 

William  Neely,  manager  of  the  New 
Orleans  bureau  of  the  United  Press  As- 
sf^iations,  has  been  transferred  to  Mem¬ 
phis.  He  is  succeeded  by  George 
Tagats. 

William  .A.  Thuesen,  day  editor  of  the 
-Associated  Press  in  Salt  Lake  City,  and 
Mrs.  Thuesen,  are  parents  of  a  son,  bom 
Feb.  18. 


FAIRCHILD  HEADS  N.  Y.  GROUP 

Herbert  B.  Fairchild,  advertising  man¬ 
ager  of  the  New  York  Sun,  has  been 
elected  president  of  the  Newspaper  ad¬ 
vertising  Managers’  Association  of  New 
York  City.  Mr.  Fairchild  succeeds 
Harry  Brown,  advertising  manager  of  the 
New  York  Evening  Post,  who  has  been 
president  of  the  association  for  the  last  j 
three  years.  I 
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Report*  of  1928  Advertising  Returned  by  1,019  Newspapers  in  684  Cities  of  U.  S.  and  Canada,  Showing  Total,  National, 

Local,  and  Classified  Volume. 


NEWSPAPERS  IN  CITIES  OF  OVER  A  MILUON  POPULATION 


Tetal  Display 


City  Paper 

Holton,  Mass.  . .  Christian 

Published 

Linafe 

National 

Local 

ClassiAed 

Si'icnec 

Monitor 

...(e) 

7Akl,«14 

1,832,988 

.5,722,099 

275.727 

New  York.  K.  Bronx  Home 

\'ru's  . . . 

.  .(es) 

(M.2'}2 

3,803,769 

1,194,490 

Xew  York.  N.  Y.  Staten  Island 

AdTHstwe 

...(e) 

7,071,,s40 

740,675 

.5,3.58,770 

972, KM 

1  hiladelphia.  Fa. .  T ranscript 

...(s) 

2»<..(72 

6,908 

368,489 

12,975 

NEWSPAPERS  IN  CITIES  OF 

75,000 

TO  999,999 

POPULATION 

Allentown,  Fa.  . .  t'all  . 

. . .  (m) 

ll,4.t7.14t) 

2.1.57,330 

7,9.59,784 

1,320,032 

Sunday  wl. 

....(s) 

1,291. .584 

199,634 

886,676 

205,234 

Tfital  ... 

..(ms) 

12,728,750 

2,3.56,984 

8,846.4()0 

1,525,286 

Chronicle  and 

Xews  . . . 

...(c) 

8,983,577 

542,301) 

7,531.749 

889,322 

f.'amden,  N.  J...Fost  . 

,..(m) 

11,482,630 

1,770,786 

8,424,165 

1,287,679 

Courier  . . . 

...(e) 

11,910,139 

1,767,139 

8,862,321 

1,280,679 

irharleston,  S.  C.Post  . 

...(e) 

5.467,924 

1,669,486 

.1,361  ,.540 

436,898 

N'ews  and 

Courier  . 

, . .  (m) 

3,662,652 

1.353,8.5() 

2.019,430 

289,366 

Sunday  ed  . 

...(s) 

1,464,022 

.126,312 

l,016,10f) 

Total 

. .  (ms) 

5,126,674 

1,680,168 

3,035..5.16 

410,970 

I  hattanooga, 

Tenn.  . Tirats  . 

. .  ( ms) 

8,114,610 

1,359,7.50 

5,.527,3()8 

1,227.492 

Flizatieth,  N.  J.. Journal  ... 

...(e) 

12,274,822 

1,363,866 

8,862,854 

2,048,102 

tGassihed  includes  legal.) 

Erie,  Fa . Dispatch- 

Herald 

....(e) 

7,3.59,220 

1,244,977 

.5,064.312 

1.049,931 

■Sunday  ed . 

. . . (s) 

1,571.051 

413,773 

8.55,810 

301,468 

Total  . . . 

. . (es) 

8.920,271 

1,6.58,7.50 

.5,920,122 

1,33 1,39*1 

Times  _ 

...(e) 

8,328,321 

1.949,362 

5,124,5.14 

1 ,2.54,525 

Further  Gains 

in  1929 

Following  a  Gain  of  940,786  lines 
Local  Display  in  1928 

The  Allentown  (Pa.) 
Morning  Call 

continues  during  the  present  year. 

LOCAL  DISPLAY  gained  44,576 
lines  in  January  and  February. 
Local  Merchants  know  and  use  the 
Best  Medium. 

Annual  Food  Number  will  appear 
April  1  5th,  at  which  time  500  local 
grocers  will  observe  “Economy 
Week.” 

Nation^  R«prm»mtaHv*s 

STORY,  BROOKS  &  FINLEY 

NEW  YORK  PHILADELPHIA  CHICAGO 

LOS  ANGELES  SAN  FRANCISCO 


Total 

Display 

City 

Paper  Published  Liaafe 

National 

Local 

Clas«ilit4 

Evansville, 

Ind.,yt)»ir>M/  _ _ 

..(e) 

4,347,415 

1,302,612 

2,182,990 

>i<)l,81J 

I'ourier  .... 

.(m) 

6.988,151 

1,607,526 

4,500,541 

880i)84 

Sunday  ed . . 

.  .(s) 

2,766,146 

599,095 

1,890357 

2'ttm 

Total  .... 

(ms) 

9.7-54,297 

2,206,621 

6,391,398 

l.l.=627t( 

Press  . . 

..(e) 

7,1.57,080 

951,874 

5,295,640 

Sunday  ed . . 

..(s) 

1. 932.-588 

146,804 

1,538,922 

-'46A2 

Total  .... 

.  (es) 

9,08'>.668 

1,098,678 

6,834,562 

1.1.56,44s 

Gary,  Ind.  . 

.(e) 

11,031,929 

1,344,341 

8,461,856 

1. 225732 

Huntington, 

Herald- 

W'.  \'a.  . 

(m) 

6,00'>,189 

1,166,681 

4,005,348 

837.IU) 

Herald- 

■Advertiser 

.(s) 

2.0.18,587 

.109,279 

1.. 539,542 

mM 

Total  . . . . 

(ms) 

8.(M7,776 

1,475,960 

5,544390 

1.026.94, 

.ddi'ertiser  . 

..(e) 

7,321,562 

1,224,412 

5304.121 

8‘>3.()29 

Indianapolis, 

Ind.  Commercial 

.(m) 

724,209 

36,367 

169,679 

. ^ 

(518,163  legal  lines  included  in 

total.) 

Jersey  City, 

X.  J.  Journal  .... 

..(e) 

7.90f),630 

2.316.035 

3,929,472 

U.KvHSo 

(424,234  legal 

lines 

included  in 

total.) 

Lansing,  Mich.  ..Capital  .Yews  (e) 

4,703.083 

438,396 

3399.984 

3(4,7(13 

State  Journal,  (e) 

11,411,372 

1,798,237 

8,203,734 

1,409,40! 

Lawrence,  Mass..  Tribune- 

Eagle  . . . . 

(me) 

6,106,754 

1.475,078 

4,028,656 

(413.041 

(Continued  on  page  52) 


Ask  the  Man  Who  Knows— 
Why  Guess  About  It? 

Hy  R.  F.  R.  Huntsman' 


An  account  executive  in  Xew 
York  who  is  making  a  name  for 
himself  now,  and  one  who  will  lie 
an  outstanding  figure  ultimately  in 
the  advertising  profession,  is  stick¬ 
ing  closely  to  one  rule  in  buying 
space. 

"Will  this  medium  sell  the  goo<ls 
for  this  i)articular  advertiser?,  that’s 
all  I  want  to  know,”  is  his  motto. 

"I,  myself,  may  not  like  a  me¬ 
dium.”  he  remarked.  “It  may  be 
one  which  I  would  not  read  under 
any  circumstances ;  its  editorial  pol¬ 
icy  might  infuriate  me;  it  might  be 
a  medium  I  would  never  want  in 
my  home;  it  might  be  a  medium 
that  is  too  high-brow  for  me  to 
understand. 

"I  do  admire  the  Bronx  Home 
Sews,”  he  said,  l^ut  wUl  it  sell  the 
goods  for  this  particular  advertiser 
whose  advertising  I  am  placing. 

“Show  me,”  said  he,  “why  you 
think  the  Bronx  Home  News  will 
sell  this  product  which  is  distributed 
through  Furniture  and  Department 
stores. 

“Prove  to  me,  if  you  can,  that 
other  advertisers  of  similar  articles 
have  been  successful  in  their  adver¬ 
tising  in  the  Bronx  Home  News.” 

"Well,”  I  said,  “I  was  asked  only 
the  other  day  to  furnish  definite 
information  concerning  our  De- 
jartment  store  and  Furniture  store 
linage.” 

The.se  linage  figures  undoubtedly 
will  be  interesting  to  you.  Perhaps 
they  will  surprise  you  when  com¬ 
pared  with  those  of  other  "Evening 
and  Sunday”  papers  in  Greater  New 
York.  Perhaps  you  have  not  con¬ 
sidered  the  Bronx  Home  News  as 
important  as  it  is  in  the  Greater 
New  York  Market. 

Here  are  the  figures  which  show 
that  the  Bronx  Home  News  stood 
2nd  in  linajge  in  Furniture  adver¬ 
tising  published  in  the  following 
newspapers  for  the  twelve  months 
of  1928: 


Linu 

Evening  Journal .  1,245, SOS 

BRONX  HOME  NEWS .  686,761 

Brooklyn  Eagle .  578,954 

Evening  World .  516,016 

Evening  Sun .  389,586 

Evening  Post .  217,308 

Brooklyn  Standard  Union .  112,086 

Evening  Telegram .  105,318 

Brooklyn  Times .  96,1*6 


"Now  ,”  I  said,  "let  us  turn  to  the 
Department  stores  and  their  linage 
in  the  Evening  and  Sunday  papers 
in  Greater  New  York  for  tweht 
months  of  1928.” 

Here  the  Bronx  Home  Sevas 


stands  5th. 

I.INU 

Evening  Sun .  5,724,530 

Evening  Journal .  5,080,526 

Evening  World .  5,045,632 

Brooklyn  Eagle .  4,404,520 

BRO.V^X  HOME  NEWS .  1,405,276 

Evening  Post .  I,086,3.'a 

Brooklyn  Standard  Union .  921,778 

Evening  Telegram .  600,762 

Brooklyn  Times . . .  504,408 


The  bulk  of  this  Furniture 
and  Department  store  advertising 
printed  in  the  Bronx  Home  News 
was  that  of  stores  situated  in  the 
Hron,x.  The  Bronx  mercliants  knew 
it  was  this  newspaper  which  pro¬ 
duced  returns  so  abundant.  That 
is  the  reason  they  used  this  large 
amount  of  space  in  this  newspaper, 
and  continue  to  do  so  year  after 
year. 

There  is  a  further  value  in  this 
one  newspaper  Ijecause  it  not  only 
covers  this  field  alone  but  because 
it  is  the  only  daily  newspaper  pub¬ 
lished  in  this  big  “Market  of  a 
Million.” 

“Does  this  not  prove  to  you,”  I 
said  to  the  account  executive,  "that 
the  Bronx  Home  News  must  have 
sold  this  merchandise  in  order  to 
receive  such  outstanding  approval 
from  these  stores?” 

His  answ’er  was  “Yes,”  and  of 
course  it  could  not  be  anything  else. 

The  Bronx  Home  News  does  sell 
the  goods. 

R.t.  R.  «)(ui>VlV\4A  Ma..  jiVC. 

Woolworth  Tower,  N.  Y. 

Sationat  Representative 
“The  Home  News” 
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A  Notable  Newspicture  Beat 

All  plates  and  films  of  Lindbergh’s  plane  crash  were  confiscated 
by  Mexican  authorities,  said  dispatches  out  of  Mexico  City. 

But  NEA  Service  papers  published  a  complete  picture  story  of 
the  crash  within  36  hours  after  the  accident. 

A  daring  photographer  got  his  pictures  aboard  the  Mexican 
airmail  from  Mexico  City  to  Laredo  (1291  miles).  A  special 
NEA  plane,  piloted  by  Jim  Davis  and  carrying  Gordon 
Turrentine,  NEA  Service  reporter,  flew  from  Houston  to 
Laredo  to  meet  the  airmail.  Back  to  Houston,  417  miles 
away,  where  a  special  mat  service  was  issued. 

Then  the  NEA  plane,  with  Turrentine  still  aboard  but  piloted 
this  time  by  Lieut.  Leland  Brown,  took  off  from  Houston  to 
St.  Louis,  700  miles  away,  flying  by  night  along  an  unlighted 
course.  In  all,  more  than  2800  miles  of  flying. 

From  St.  Louis  the  pictures  went  by  telephoto  simultaneously  to 
San  Francisco,  New  York,  Chicago,  Los  Angeles,  Boston, 
Cleveland  and  Atlanta.  Special  mat  services  were  issued 
from  these  cities,  and  the  country  was  blanketed. 

This  service  went  to  all  daily  NEA  Service  clients  exclusively 
without  extra  charge  or  assessment.  It  was  in  keeping  with 
the  regular  NEA  policy: 

**Buy  Once  and  You*ve  Bought  Everything^* 

NTFA  Tnr  1200  W.  3rd  St. 

^  oervice,  me*,  Cleveland,  Ohio 

The  World*s  Greatest  'Newspaper  Feature  Service — Backed  by  36  Years*  Experience 
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OUT  OF  HOMES 

in  this  prosperous 

CORN  BELT  MARKET. 
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#  % 

S  In  I^Mrla  a 


PEORIA 

One  of  the  Several 
Real  Prosperous  Spots 
On  the  Map  Today ! 

Headlines  from  recent  isauee  of  Peoria  Papera 

Peoria’s  Savings  Up  a  Million  During  1928 
. . .  Com  Belt  Is  Cheered  Over  Price  Advance¬ 
ment. .  .^130,000  Warehouse  Planned  by 
American  Milling  Co.  for  Storing  Soy  Beans 
. . .  Cbntract  Let  For  Peoria  Aeroplane  Fac¬ 
tory  . . .  1928  Payroll  Up  20%  . . .  Comple¬ 
tion  of  ’’Caterpillar”  Expansion  Will  Mean 
Nearly  6,000  Employes . . .  Altorfer  Bros,  to 
Make  50,000  Apartment  Washers  in  1929... 
Peoria  Factories  Call  for  2,500  More  Skilled 
Workmen  in  1929. 

—  and  Local  Advertisers 

are  placing  the  greater  part  of  their  adver¬ 
tising  appropriation  in  The  Peoria  Journal- 
Transcript. 

1928  LOCAL  ADVERTISING  LINEAGE 


Journal-Transcript  (Eve.)  7  day*..  7,907,449 
Mominf,  6  days .  3,379,341 

Local  Linca(e  TOTAL .  11,286,790 


Second  Paper 
7  days 

7,257,714  Lines 


THE  PEORIA 
JOURNAL'TRANSCRIPT 

Chsi.  H.  Eddy  Co.  /  nanria  Chicago 

datT.  XepresenUtlves  New  York  Boston 


Chicago 

New  York  Boston 
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Intertype  IDEAL  News  Face  Has  Many 
Advantages:  Making  it  the  Most  Readable 
News  Face  obtainable:  (1)  It  has  a  natural 


varitone  ''color”  in  design  (2)  It  has  "day¬ 
light”  around  each  letter  as  well  as  in  each 


letter  (3)  It  can  be  set  solid  without  losing 


any  appreciable  amount  of  its  real  legibility 


I 


Intertype  IDKAL  News  Face  is  the  varl- 
tuned.  correctly  proportioned,  easily  read 
natural  face  that  will  add  new  life,  .new 
Interest  and  new  readers  to  your  news 
paper.  Intertv|>e  Ideal  News  face  is  lia 
sically  a  modern  Homan  letter  that  has 
lieen  desiKned  especially  for  newspaper 
use.  The  thin  lines  are  stronger  than  or¬ 
dinary,  hut  the  letters  haven't  been  ruin¬ 
ed  by  making  the  strokes  all  the  same  In 
thickness,  thus  creatlnk  monotony  which 
Is  tiring  on  your  eyes.  Almost  every  Isxik 
used  In  public  and  private  schools,  espec¬ 
ially  lielow  the  sixth  grade  is  printed  In 
.“ifi  Point  Ideal  New.s 


Its  increasing 
popularity  is 


Intertype  Ideal  News  face  is  the 
varitoned,  correctly  proportioned, 
easily  read,  natural  face  that  will 
add  new  life,  new  interest  and 
new  readers  to  your  newspajier. 
Intertype  Ideal  News  face  is  ba¬ 
sically  a  modern  Roman  letter 
that  has  been  desiffned  especially 
for  newspaper  use.  The  thin  lines 
are  stronger  than  ordinary,  but 
the  letters  haven’t  been  ruine.d 
7  Point  Ideal  News 


I 


NEWS 


FACE 


Iiitertype  Ideal  News  face  is  the  var- 
itoned,  correctly  proportioned,  easily 
read,  natural  face  that  will  add  new 
life,  new  Interest  and  new  readers 
to  your  new8pui)er.  Intertype  Ideal 
News  face  is  basically  a  modem  Ro¬ 
man  letter  that  has  been  designed 
especially  for  use  in  newspapers.  The 
thin  lines  are  stronger  than  ordin¬ 
ary.  but  the  letters  have  not  been 
ruined  by  making  the  strokes  all 
the  same  in  thickness,  thus  creating 
monotony  which  is  tiring  on  your 
6  Point  Ideal  News 


Intertype  Ideal  News  face  is  the 
varitoned,  correctly  proportioned, 
easily  read,  natural  face  that  will 
add  new  life,  new  interest  and  new 
readers  to  your  newspaper.  Inter¬ 
type  Ideal  News  face  is  basically 
a  modern  Roman  letter  that  has 
been  designed  especially  for  news¬ 
paper  use.  The  thin  lines  are  much 
stronger  than  ordinary,  but  the 
letters  have  not  been  ruined  by 
making  the  strokes  all  the  same  in 
B’fj  Point  Ideal  News 


Intertype  Ideal  News  Face  is  the 
varitoned,  correctly  proportioned, 
easily  read,  natural  face  that  will 
add  new  life,  new  interest  and  new- 
readers  to  your  newspaper.  Inter¬ 
type  Ideal  News  face  is  basically 
a  modem  Roman  letter  that  has 
been  designed  especially  for  news¬ 
paper  use.  The  thin  lines  are  much 
stronger  than  ordinary,  but  the  let¬ 
ters  haven’t  been  ruined  by  mak- 
Point  Ideal  News 


proof  enough 


— and  the  mats  of  IDF^AL  News 
Face  run  easier  and  last  long:er 
than  those  of  other  news  faces. 


“My  readers  would  probably  appreciate  my 
getting  all  the  facts  about  IDEAL  News  Face 
quickly  from  the  nearest  Intertype  Office.” 


Standardized 

1  N  T  F.  R  T  Y  P  E 


INTEBTYPE  CORPORATION 


Xew  York  1440  Broadway;  Chicago  130  North  Frank¬ 
lin  St. ;  New  Orleans  816  Howard  Ave. ;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1220  South  Maple  Ave.; 
Boston  80  Federal  St.;  London;  Berlin.  Distributors 
throughout  the  world. 


Intertype  Ideal  News  face  is  the 
varitoned,  correctly  proportion¬ 
ed,  easily  read,  natural  face  that 
will  add  new  life,  new  interest 
and  new  readers  to  your  news¬ 
paper.  The  Intertype  Ideal  News 
face  is  basically  a  modern  Ro¬ 
man  letter  that  has  been  design¬ 
ed  especially  for  newspaper  use 
'The  thin  lines  are  stronger  than 
8  Point  Ideal  News 


Intertype  Ideal  News  face  i.s 
the  varitoned,  correctly  pro¬ 
portioned,  easily  read,  natural 
face  that  will  add  new  life, 
new  interest  and  new  readers 
to  your  newspaper.  Intertype 
Ideal  News  face  is  basically  a 
modem  Roman  letter  that  has 
been  designed  especially  for 

9  Point  Ideal  News 


Intertype  Ideal  News  face  is 
the  varitoned,  correctly  pro¬ 
portioned,  easily  read,  nat¬ 
ural  face  that  will  add  new 
life,  new  interest  and  new 
readers  to  your  newspaper. 
Intertype  Ideal  News  face  is 
basically  a  modem  Roman 

10  Point  Ideal  News 


NEWS 


FACE 


Set  In  Century  Expanded  and  Ideal  News 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 


(Continued  from  pa<je  5J) 


City  Paper 

Published 

Total 

Linage 

Display 

National  Local 

Classified 

,  ^ 

Hrockton,  Mass. .  Enterprise 

...(e) 

5,879,370 

1,310,610 

3,631,474 

937,286 

Times  _ 

...(e) 

4,544,015 

244,489 

3,376,913 

922,613 

•  j 

Cedar  Rapids,  la.G'azrffr- 

Republican  .(e) 

6,361,208 

1,584,576 

4,244,170 

532,462 

Sunday  ed. 

...(s) 

1,583,050 

215,740 

1,212,974 

154,336 

f 

Total  ... 

..(es) 

7,944,258 

1,800,316 

5,457,144 

686,798 

Chester,  Pa . Times  . 

...(e) 

6,118,023 

1,154,420 

4,307.750 

655,853 

Columbia,  S.  C.. .  Record  _ 

...(e) 

3,272,304 

580,63(1 

2,410,268 

281.400 

1  f'  * 

Sunday  ed  . 

....(s) 

1,139,740 

179,592 

781,760 

178,388 

Total  . . . 

. . (es) 

4,412,044 

760,228 

3,192,028 

459,788 

Columbia,  S.  C. . .  State  . 

..(m) 

3,578,064 

1,196.034 

2,107,826 

274,2(4 

Sunday  ed. 

...(s) 

2,095,912 

473,130 

1.387,764 

235,018 

•  , 

T  otal  . . . 

.  (ms) 

5,673,976 

1,669,164 

3,495,590 

509,222 

Covington,  Ky..  ..Kentucky 

Post  . . . . 

.. .  (e) 

2.8(y.,4l6 

146,538 

2,221.058 

498.820 

Sunday  ed. 

...(s) 

897,470 

65,772 

577,570 

254,128 

Total  ... 

. .(es) 

3,763,886 

212,310 

2.7‘)8,628 

752,948 

’  l' 

Kentucky  Times- 

-S  tar  .... 

...(e) 

1,817,774 

58,002 

l.(K)3.252 

15(>,520 

1  davenport,  la - llcmocrat  and 

f  s. 

Leader  . . 

...(e) 

6,224,330 

1.4‘)2,.526 

4,339,426 

.192,378 

‘  , 

.Sunday  ed. 

. . .  (s) 

1,982,848 

501,()48 

1.323,378 

157.822 

Total  . . . 

..(es) 

8,207,178 

l.')94.178 

5,662,804 

550,200 

Decatur,  Ill . Herald  .... 

(mes ) 

7,008,590 

1.036,503 

5,154,161 

817,926 

,  ■ ) 

Decatur,  111 . Kei  ieu'  . . . 

...(e) 

5,82'),222 

1,147,076 

3.899,952 

653,912 

Sunday  ed . 

...(s) 

1,762,230 

240,282 

1..V4.552 

151.942 

* 

Total  . . . 

■ • (es) 

7,591.542 

1.387,904 

5,2(4,504 

805,854 

Fresno,  Cal - 


Sunday  ed . . . . ( s  > 
Total  ....(ms) 

(jalveston,  Tex..  .Xews  . (m) 

Sunday  ed....(s) 

Total  . (ms) 

Tribune  . (e) 

Greenwood,  S.  C.j,uie.r- 

Jounuil  ...(es) 


(Total  includes  133,280  lines  IcKal  and  readers.) 
kepublican  ..(in)  5,922,280  1,437,338  3,324,510 

1,958,740 
7,881.02(J 
4,674,620 
1,683,031 
0,357,651 
4,782,367 


581,504 

2.018,842 

1,220,973 

295,485 

1,516,458 

1,487,324 


1,048,810 

4,373,320 

2,440,227 

1,109,509 

3,549736 

2,476,679 


Greensboro,  N"C.Xcws  . (ms) 

Record  . (e) 

Hammond,  Ind...'/'iWs  . (e) 

Jackson,  Mich.... c',7irc»i- 

Patriot  ....(e) 
Sunday  ed....(s) 

Total  . (es) 

Johnstown,  Pa.  .Democrat  . . .  (m) 

Johnstown,  Pa... . (e) 

Kalamazoo,  BAicD.(;a~ette  . (e) 

Sunday  ed....(s) 

Total  . (es) 

Lancaster,  Pa — Intellingencer- 
Journal  and 
S’cu'  Era.. (me) 
Sunday  ed....(s) 
Toul  ....(mes) 
Lincoln,  UL . Courier  . (e) 

Lincoln,  Nebr.... Star  . (es) 

Lincoln,  Nebr.. .  .jQtirnal  . (me) 


2,788,373 

(48,713  lines  legai  included  in  classihcd) 
8,776,054  1,603,980 

5,836,908  382,200 

8,712,162  1.053,382 


Macon,  (Sa. 


Madison,  Wit.. 


Montgomery, 
Ala . 


•Telegraph  ...(m) 
Sunday  ed....(s) 
Total  ....(ms) 
'Capital  T imes .(e) 
Sunday  ed....(s) 
Total  . (es) 


.dryus  . (e)  8,948,226  1.032,612  7763,774  651,840 


. Advertiser  ..(m) 

Sunday  ed....(s) 

,,  Total  . (ms) 

Mt  Vernon, 

N.  Y . 

Niagara  Falls, 

Pasadena,  (^al. . . (e) 

Pasad^,  Cil . .  ..^tar-  Neus  . . .  (e) 

Passaic,  N.  J...^^,  . (e) 

Passaic,  N.  J . . . .  . ( e ) 

Pawtucket^.  1..  Times  . (e) 


6,193,670 

2701,031 

8,394,701 

4,788,868 

10,837,554 

9,761,216 

2.265,382 

12,026,598 


6,875,503 

653,511 

7,529,014 

1.953,574 

7,095,340 

7,090,462 

4.666.923 

2.048.981 

6,715,904 

5,014,625 

1,382,290 

6.3%.915 

3,876,810 

1.9%.456 

5,873,266 


1,1'M,900 

226,198 

1,421,098 

460,978 

1,405,026 

1,560,902 

233,702 

1,794,604 


1,616,444 

60,751 

1,677,195 

4.39.544 

1,549,002 

1.4‘)4.934 

1,326,467 

422,204 

1,748,671 

826,427 

104,552 

930.979 

1,271,032 

412,300 

1,683,332 


6,621,440 

4,808,132 

6,5()5,557 

4.414,368 

1.767.990 

6,182,358 

3,685,864 

8,691,116 

7,096,936 

1,676,164 

8.773,100 


3,988,146 

381,526 

4,369,672 

1.429,078 

4,766,440 

4.779,810 

3,340.456 

1,626,777 

4,967,233 

3,473,827 

1,101.191 

4,575.018 

2.353.624 

1.327.998 

3.681.622 


8,941,090 

4,461,678 

10,765,464 

6,167,610 

7,117,771 

9,722,7W 


1,376,509 

302,666 

1.341.782 

949,629 

1,077,490 

1.571.628 


6,768,288 

3,431.908 

7,548,013 

4,283,193 

5.021.137 

7,294,624 


(Continued  on  page  56) 


1,026,410 

321,790 

1,384,200 

1,013,42(1 

278,037 

1,291,457 

818,3(>4 


451,780  2,075,374  261,210 


550,614 

646,57(> 

1.093,223 

584,402 

206,843 

791,245 

642,()2(. 

741,412 

1,103,368 

355,516 

1,458.884 


1,123.102 

210,613 

1.333,775 

84,952 

779.m 

816,718 

606,346 

179,3(>9 

785,715 

714,371 

176,547 

890.918 

252.154 

256,158 

508,312 


7%.2'>3 

727,1(4 

1,875,66') 

934,788 

1,019,144 

856,532 


'vf 

N.  J . 

Phoemx,  Ariz. . 

•Evening  News.(c) 

■  Arizotuj 

6,381.844 

963,914 

4,844.546 

573.384 

Gazette  . . . 

.(e) 

4.943,782 

870,912 

3.511,690 

561.180 

Phoenix,  Ariz _ 

(Note : 

■  .Arizona 

Classified  includes  legal.) 

■  . 

Repubilcan 

.(m) 

7,677,124 

1.385.146 

4.431,686 

1,734.488 

Sunday  ed.  . , 

..(s) 

2.866,948 

551,418 

1.767,948 

531.958 

Total  . 

(ms) 

10,544,072 

1,936,564 

6,199.634 

2.266,446 

Pittsfield,  Mass. 

(Total  includes 
■  Berkshire 

141,428  lines 

legal  and 

readers.) 

"t  • 

Plainfield,  N. 

..(e) 

(e) 

8,763,482 

9.217,628 

1,381,086 

1,265,488 

6,589,282 

6,953.884 

427,140 

998,256 

;V, 

Pontiac,  Midi... 
PortsmoaUi,  Va., 

(Gassified  includes  legal.) 
•Press  . (e)  13,456,128 

1,438,367 

10.399,228 

1,618,533 

‘Star  . 

.(e) 

4,063,601 

491,174 

3,292,583 

279,884 

Sunday  ed.  .. 

..(s) 

2,100,887 

155,341 

1.870,190 

75,356 

H 

Racine,  Wis . 

Total  _ 

.(es) 

6,164,488 

646,515 

5,162,773 

355,200 

J  J 

•Journal-News 

.(e) 

7,336,746 

1,192.898 

5,225,318 

908.530 

Time s-C all  . . 

,.(e) 

5,490,170 

751.464 

3,713,066 

772.226 

litMnrnnnm^ 

tiitrrTrrpti 

rrrrrrrrrt' 

fYrrrrnTrr' 

•rrrrrrr^ 


Ferreegraph 

Gets  There  First 

FRUM  THE  ringside  at  the  Sharkey- 
Stribling  hght,  a  photographer  rushes  a  pic¬ 
ture  to  the  MIAMI  DAILY  NEWS  plant 


A  little  machine — no  larger  and  not  so  com¬ 
plicated  as  a  radio  set — is  waiting. 

TELEGRAPH  wires  lend  the  way  through 
the  rainy  night  to  a  duplicate  machine  1,200 
miles  north  in  the  heart  of  NEW  YORK 
CITY. 

In  MIAMI  a  cylinder  around  which  a  cop¬ 
per  plate  has  been  clamped,  begins  to  revolve 
and  WITH  THE  SPEED  OF  LIGHT,  the 
FIRST  FIGHT  PICTURES  start  to  come  off 
on  the  receiving  drum  in  NEW  YORK  CITY. 

THESE  MIAMI  FIGHT  PICTURES  BY 
FERREEGRAPH  were  received  in  New  York 
many  hours  IN  ADVANCE  OF  ANY 
OTHERS. 

Picture  Transmission  Corporation 
7  East  44th  Street,  New  York  City 


SEW  VOKK  DAII.Y  NEWS  •a.vi. 

~ _ the  oalr  itlctoree  of  the  wetah- 

InK-ln  and  the  aghl  Itself  to  be 
rnrrlMl  today  la  any  moralna  news¬ 
paper  In  New  York  City  or  ▼lelnity’' 
(lasne  of  February  tSth.  1M9). 


WITH  TELEOWHIC  SPEED 
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The  second  McCLURE  feature- 

OF-THE-MONTH 

4- 


Take 

“THE  ROAD 


TO  PLENTY” 


with  Hoover 


The  McClure  newspaper  syndicate  has  been 
fortunate  enough  to  persuade  William  Trufant 
Foster  and  Waddill  Catchings  to  produce  a  daily 
article  expressly  for  newspapers.  These  articles  arc  of 
vital  interest  to  every  thinking  person.  Everyone 
can  understand  them. 

They  are  crisp  and  short.  They  will  make  circula¬ 
tion,  certainly,  easily.  They  average  200  words  a  day. 
They  are  to  run  indefinitely.  Through  them  will 
be  woven  a  complete  course  in  economics,  and  a 
complete  outline  of  the  famous  no-more-poverty 
plan  as  supported  by  Presi¬ 
dent  Hoover. 

A  meaty,  human-interest 
feature  for  your  editorial  or 
financial  page. 

From  an  altruistic  stand¬ 
point,  this  feature  is  an 


important  contribution  to  public  welfare.  From  a 
straight  feature  standpoint,  it  is  considerably  more 
than  a  Feature-of-the-month — it  is  The  Feature  of 
An  Administration !  Naturally  it  is  non-partisan, 
and  yet  it’s  on  the  inside  track  of  the  Hoover  admin¬ 
istration.  Full-fledged  promotion  campaign,  pre¬ 
pared  by  Batten,  Barton,  Durstine  &  Osborn,  Inc 

Close  your  territory  now — by  wire.  Immediate 
release. 

“Circulation  for  Editors”— be  sure  you  receive 
your  March  copy  of  the  McClure  Syndicate  feature- 
paper.  It  keeps  you  abreast  of  all  McClure  aaivities. 

If  you  are  not  "CIRCULATION  FOR  EDITORS” 

each  month,  or  if  you  want  extra  copies,  let  us  know. 
Among  the  regular  McClure  features  are; 

Frank  SimONDS,  Foreign  Affairs  D.  T.  CARLISLE,  “Dog  Days” 
Glenn  Frank,  Editorial  Bruce  Barton,  inspirational 

Fannie  Hurst,  Fiction  Wm.  Lyon  Phelps,  Weekly  Essays 

Dr.  Logan  ClenDENING,  Health  John  Hix,  "Strange  as  it  Seems” 


The  McCLURE  NEWSPAPER  SYNDICATE 

373  FOURTH  AVENUE  •  NEW  YORK 


lONDON  —  CLINTON  T.  BRAINARD,  Chairman  of  the  Board  ....  RICHARD  H.  WALDO,  President  —  S  Y  D  N  E  Y 


ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

( Cnufiiiucd  from  paije  54) 


NEWSPAPERS  IN  CITIES  OF  25,000  TO  49,999  POPULATION 


-Aberdeen,  Wash..  ITor/rf  _ 

...(e) 

5,674,06(1 

1.745,178 

3.928,882 

1.1.34.658 

-Abilene,  Tex . News  . 

. .  (m) 

.3,724,140 

858,6*10 

2,353.652 

511,7*18 

*  ^ 

Sunday  ed. 

...(s) 

1,«()9,1.V. 

285,8()() 

1,337.252 

186,018 

T  otal  . . . 

.  (ms) 

5,533.276 

1,144.556 

.3,6'X),904 

697,816 

Reporter  . . 

...(c) 

4,009,628 

865,242 

2.(.04,434 

5.39,952 

.Alameda,  Cal - Times-Star 

...(e) 

3,064,152 

442,722 

1.99(..}«8 

624,582 

•4  * 

.Alexandria.  .  Ttmm  Talk 

...(e) 

4,207,784 

1.00‘1.5(>8 

3,19*1,476 

185,192 

Amarillo,  Tex.  ..News  . 

..(m) 

5,205,312 

1.177,162 

3,202,654 

825,4*>. 

Sunday  e»l. 

...(s) 

2,1.54.684 

3.3.3.956 

1.. 583.442 

237.28() 

»  Total  ... 

.(ms) 

7,J59.9M, 

1.511,118 

4,78*), 096 

1.062,782 

* 

■  Globe  . 

...(c) 

5,387,858 

1.177,162 

3,502,072 

708,624 

.Amsterdam. 

N.  Y.  . . Recorder  .. 

...(e) 

4,448.298 

876,858 

3,.383.0.32 

233,408 

Anderson.  Ind.  ..Rullctiii  ... 

...(e) 

.5.72‘>.752 

*19.3,202 

4,310.740 

425,810 

Herald  .... 

.  (ms) 

5,194,663 

(4.3,285 

4,156,732 

394,64(1 

.Ann  .Arbor, 

Mich . AVri’.f  . 

...(c) 

6,851.362 

952,518 

.5.161.646 

7.37,198 

Anniston  .Ala — Star  . 

.Appleton,  Wis.. . /’o.ft- 

...(e) 

.3.()89,014 

tj66,554 

2,752,9(4 

2(19,556 

C  reseent 

...(e) 

6,926,360 

1,068,774 

.5.289,()62 

567,924 

4 

.Aurora,  III . Beacon- 

* 

Xnos  . . . 

. . (es) 

9,8.30.058 

1,347,206 

6.775.734 

1.223.922 

(Total 

includes 

483,196  lines  miscellaneous  and  paper’s  own) 

,  • 

-Ashland,  Ky . Independent 

.  (es) 

5,8.58.8(4 

781,624 

4.309,956 

767,284 

Asheville,  N.  C.  .(.j'tizen  _ 

-Athens,  Gi . Bonner- 

(ms) 

7,794,318 

1,470,154 

5,539,310 

7W,854 

Herald  .. 

...(e) 

2.3.37.146 

606,116 

1,504.258 

226,772 

Suntlay  e<l. 

...(s) 

37().418 

86.212 

246.988 

4.3,218 

Total  ... 

. . (es) 

2.71.3,564 

(•92.328 

1.751,246 

269,990 

f  , 

Auburn,  N.  Y.. Citizen  _ 

...(e) 

3,875  ,.368 

952,658 

2,675,274 

274,436 

•  ^ 

Advertiser- 

•  ' 

Journal  . 

...(e) 

2.(i85.326 

889,672 

1,6.35,410 

ia),244 

-Austin,  Tex . American  . 

..(m) 

.3.(/)l,812 

1,154,916 

1,950,9a) 

555,996 

Sunday  e<l. 

...(s) 

2,1.36,498 

.309,694 

1.501,486 

.325,318 

Totiil  . . . 

.  (  ms ) 

5.798,310 

1,4(4,610 

3,452.386 

881. .314 

Statesman  . 

...(e) 

3.716..524 

1.150.912 

2,022.104 

543.508 

•2 

Bakersfield,  Ca\..  Californian 

..(c) 

5,73.3,126 

1.50*1, .508 

.3,402,294 

499,870 

^  f 

(Total  includes  321,4.54  lines 

legal ) 

Bangor,  Me . Seivs  . 

..(m) 

6,202.210 

1.417.990 

3,912.692 

871.528 

Baton  Rouge,  I^- Advocate  . . 

.  (ms) 

6.116,067 

1.0.30.(4).3 

4.572.214 

513,250 

• 

State-Times 

..(e) 

6.196,9.32 

1,087,800 

4.-594.6.32 

514,500 

Battle  Creek, 

;  7 

Mich . Enquirer- 

Xews  . . . 

...(e) 

7,788,448 

1.1.34,89(, 

5.20().9.36 

1,446.616 

Sunday  ed. 

...(s) 

1.. 503,698 

247,786 

887.7.54 

.368 

Total  . . . 

..(es) 

9292,146 

1.. 382,682 

6,094.f)90 

1,814,774 

(24.255  legal  lines  not  inclutled  in  total.) 

Moon  Journal  .(e) 

7,.508..337 

7.52,071 

5.699,215 

1,0.57.051 

Bay  City,  Mich.. Timc-r  _ 

...(e) 

6,762.882 

1,224.888 

4,979,4.36 

495,782 

Sunday  e<l. 

...(s) 

1,583.470 

212.086 

1.268.,582 

101  .()68 

Total  . . . 

. . (es) 

8.346.352 

1,4.36.974 

6.248.018 

.597,4.50 

In  this  beautiful  structure,  Berlin’s  Crosse  Schauspielhaus,  or 
Grand  Theatre,  advertising  men  from  many  countries  of  the 
old  and  new  worlds  will  meet  next  summer. 

Its  spacious  amphitheatre,  seating  four  thousand,  will  house 
the  sessions  of  the  International  Advertising  Convention, 
which  will  be  held  from  August  12  to  15. 

Trips  and  tours  which  will  enable  American  visitors  to  see 
other  cities  and  other  countries  have  been  arranged  by  the 
Transportation  Committee  of  the  International  Advertising 
Association,  420  Lexington  Avenue,  New  York,  which  will 
gladly  supply  detailed  information. 

This  sfKice  given  with  the  compliments  of 

The 

Christian  Science  Monitor 

Publinhcd  by  The  Chrittian  Science  Publishing  Society,  Boston,  Mass. 


FOUR  EUROPEAN  ADVERTISING  OFFICES 

LONDON:  2,  Adeipbi  Terrace 

PARIS:  3.  Avenue  de  I'Opera 

FLORENCE;  II,  Via  Magenta 

BERLIN 

11,  Unter  den  Linden 


(Total  includes  63,910  lines  city  legal.) 
(Continued  on  page  58) 
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okes— the  well-fitted  units — f 
m  letter  count — all  ol  these  * 

Blew  type  to  a  mos  i 
lo  "pin-holes"  or  A 
with  Ink;  no  flr  M 
1  stereotyping. 
laracter  Is  pa' 
e  "roughness 
Islanding 
conservat' 
lughoutL' 
monotor 
>n  of  a  n 
ews 


but  instead  means  easier 
«pe-face  originally  used, 
rely  short  ascenders  and 
be  lines  an  open,  leaded 
when  they  are  set  solid, 
e  may  be  set  14  lines  to 
eclal  short  descenders; 


whether  for  news  column 
ads,  calls  for  the  careful ' 
factors:  legibility  and  wr 
ordinarily  assumed  that 
rlflced  for  the  other,  but 
sarlly  true  as  may  be  see 
the  new  face,  Ionic  No. 


or  the  lines  may  be  cast  on  a  solid  ( 

imparative  shortness  of  the  ' 
descenders  gives  good  legi-  i 
;n  set  solid.  The  first  paper  1 
;  new  face  was  the  Evening  • 
of  a  newspaper  type  dress, 
news  columns  or  classified 
he  careful  weighing  of  two 
bility  and  word  count.  It  is 
imed  that  one  must  be  sac- 
)ther,  but  this  Is  not  neces- 
s  may  be  seen  by  a  study  of 
Ionic  No.  5,  In  which  these 
qualities  are  combined  to  a 
Ing  demand  for  space,  with 
hers  constantly  find  them- 
»d,  presents  a  problem  that 
>  met  In  a  satisfactory  way. 

« of  Ionic  Is  as  easy  to  read 
in  some  other  face,  hence 
pe  size  does  not  mean  les- 
^  but  Instead  means  easier 
ij  ype-f ace  originally  used. 

\  vely  short  ascenders  and 
‘  he  lines  an  open,  leaded 
"  -  when  they  are  set  solid. 

.  e  may  be  set  14  lines  to 
eclal  short  descenders; 

.  y  be  set  on  a  6  <4  point 
on  seven,  or  they  may 
^  'eslred  extent  or  sizes, 
of  investigation  and 
Mergenthaler  Llno- 
^  lunces  the  Introduc- 
.  iper  body  face.  This 
-  eptionally  readable 
l  the  rounded  letters 
h  of  the  lower  case 
'S — the  absence 
taLs — the  .size  and 
:  en  thick  and  thin 
inits — thema:;l- 
'  f  these  things  go 
a  most  desirable 
or  cor- 
no  fine  lines  to 

'  particularly 
newspaper 

-  the  eyes 

Various 

j  good  legl- 
£  Irst  paper 

itx;  dress, 

'  M  of  two 

V.  E^HlBBHi  ^  is 

apltals— the  size  a 
gun.-theabsenc 

these 
i  to  a 
^  with 
\em- 
that 
vay. 
*d. 
ad 
ce 


typie  Company  announces  the  Introd 
tion  of  a  new  newspaper  body  face. ' 
new  Ionic  Is  an  exceptionally  reada 
face.  The  openness  of  the  rounded 
— the  height  and  width  of  the  low* 
— the  clear-cut  capitals — the  size  , 
fullness  of  the  figure.s — the  ab-sen 
marked  contrast  between  thick  a 
strokes — the  well-fitted  units — t' 
mum  letter-count — all  these  thl 
to  make  this  new  type  a  most  dc 
There  are  no  "pin-holes"  or  s 
ners  to  fill  up  with  Ink ;  no  fine 
break  down  In  stereotyping.  T) 
color  of  the  character  Is  partlr 
adapted  to  the  “roughness"  of 
stock.  The  outstanding  advar 
new  face  Is  Its  conservation  c 
even  tone  throughout  Is  rest' 
without  being  monotonous. ' 

The  .selection  of  a  newspe  . 
whether  for  news  columns '  ^ 

ads.  calls  for  the  careful  w«  • 
factors;  legibility  and  wor 
ordinarily  a.ssumed  that  o  ^ 

rlflced  for  the  other,  but  t 
sarlly  true  as  may  be  seer 
the  new  face,  Ionic  No.  5 
two  desirable  qualities  a  * 
to  a  very  remarkable  de  '  J 
Tlie  growing  demand 
which  publishers  const 
selves  confronted,  pref 
can  now  be  met  in  a  s(  ,  .  j 

A  smaller  size  of  lo'  ‘ 

as  a  larger  .size  In  son 
a  reduction  In  type  s' 
sened  legibility,  but '  ^ 

reading  than  the  tjr  .  ■ 

The  comparative  **- 

descenders  give  the 
appearance  even  v 
The  5  point  size 
the  Inch,  with  spe  '  ; 

the  6 '■4  point  ma:  '  j 
slug  and  the  seve  •  j 
be  leaded  to  any  1*:.*? 

After  several '  jm,^ 

experlmentatlo'  ' 
type  Company  ^  fe 
tlon  of  a  new  n 
new  Ionic  Is  ai 
face.  The  ope; 

— the  height  > 
the  clear-cut  f 
fullness  of  U 
marked  con' 
strokes — th 
mum  letter  ‘ 
to  make  th 
There  a'  _ 
ners  to  fil'  ' 

color  ■ 

adapted 
t  stock.  T  J 
newfac 
'  even  to  v  - 

i  no  > 

\  happ'  ^ 

■  degr*  ^ 

t  j^e  I  ' 

.  a.scr  t  - 


"clear,  open' 


IONIC  No.  5,  the  easy-reading  news  face, 
is  the  result  of  a  scientific  attempt  to  se¬ 
cure  maximum  legibility  in  small  sizes. 
ITS  LOWER  CASE  is  clear,  open,  and  pur¬ 
posely  large,  since  small  letters  compose 
fully  three-quarters  of  the  average  news¬ 
paper  column.  Ionic  has  no  hairlines  to 
make  reading  difficult  and  to  break  down 
in  stereotyping;  its  serifs  are  sturdy  and 
shorter,  so  that  the  white  space  which  for¬ 
merly  went  between  letters  is  put  within 
the  Ionic  letter,  thus  gaining  an  even  dis¬ 
tribution  of  light  in  a  word  or  line.  Light 
comes  through  Ionic,  not  around  it,  a 
great  factor  for  easy  reading. 

IN  ADDITION  to  its  reading  ease,  Ionic 
has  maximum  letter  and  word  count.  It 
saves  space — thousands  of  inches  through¬ 
out  a  year — an  important  factor  when 
space  is  at  a  premium. 

OVER  1300  PAPERS  in  this  country  have 
found  Ionic  to  be  the  most  satisfactory  of 
all  news  faces — more  are  discovering  its 
virtues  every  day. 

("■LINOTYPE""-)' 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  N.  Y.,  SAN  FRANCISCO,  CHICAGO,  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED  :  TORONTO  2 

Repretemimtit'et  im  the  frincipat  Citiet  mf  the  W^riJ 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Conlmiwd  from  page  56) 


Total 

DianUv 

Citjr  Papw 

Pubiisk*a  Linage 

NatiaMl 

Lacal 

Claaaiftad 

Belleville,  Ill.  ...Advocate  . 

--.(e) 

3,411,170 

606,564 

2,629386 

174,720 

.  %  • 

Bellingham, 

•  • 

....(e) 

2,380326 

Herald  . . . . 

,  ..(m) 

4,580'856 

1,198,162 

2,946,776 

435,918 

Sunday  ed. 

...(s) 

1,111,768 

260,064 

751,940 

99,764 

Total  ... 

.(ms) 

5,692,624 

1,458,226 

3,698,716 

535,682 

‘  / 

Beloit,  Wit . Nevos  . 

...(e) 

5,578,566 

1,014,160 

4,035378 

529,130 

Biddeford,  Me. . .  Journal  . . . 

...(e) 

2,302,673 

778315 

1,.^864 

91,784 

'  •i-'* 

(Total  include.s 

33,810  lines  legaL) 

Biloxi  &  Gulf- 

I’* 

*  t. 

port.  Miss . Herald  . . . 

...(e) 

2,460,598 

66,262 

2,142,042 

252394 

Blackfoot,  14a..  .Bulletin  ... 

...(e) 

695,128 

186,041 

476,629 

32,4-58 

<■ 

Boise,  Ida . Statesman  . 

,  .(ms) 

5,057,024 

1,347348 

3,075354 

555,856 

Bloomingtcm,  IW.Pantagraph 

...(e) 

5,921,580 

1,331,134 

4,063,682 

526,764 

Sunday 

...(s) 

1,400,546 

178.052 

1,120,280 

102314 

Total  . . . 

..(es) 

7322,126 

1,509,186 

5,183,962 

628,978 

Bristol,  Va . Herald  Courier 

New- 

Bulletin  , 

. .  (me) 

4,430334 

681,072 

3310,144 

539,018 

Sunday  ed. 

...(s) 

1,447,600 

39314 

1344.530 

163,856 

•  ^ 

Burlington,  la.  . .Gazette  ... 

...(e) 

4,-533,970 

1,103386 

3,114,664 

315,420 

'i 

Burlington,  Vt..  .Free  Press. 

. .  (m) 

6,855,641 

1.446377 

4,975,768 

433,5% 

■  t 

Butler,  Pa . Eagle . 

...(e) 

5,741318 

1308,900 

3,855,518 

646,800 

Champaign,  Ill. .  News- 

Gazette  . 

. .  (es) 

6,283,536 

993.524 

4,718,686 

571,326 

\ 

Charlotte,  N.  C..News  . 

...(e) 

8,452,060 

706,928 

7,039,482 

705,650 

i 

•  ■# 

Sunday  ed . 

...(s) 

1,782,306 

180,741 

1379,036 

222,529 

Total  . . . 

..(es) 

10334,366 

887,669 

8,418,518 

928,179 

Observer  .. 

.(ms) 

10,999,352 

2,040,304 

7,851,060 

1,107,988 

2220624 

204  120 

2,016,504 

(Local  includes  classified.) 

\ 

Clarksburg, 

• 

W.  Va . Elxponent  .. 

.  (m) 

2,045,812 

553,840 

1.354348 

137,724 

s 

Sunday  ed. 

..(s) 

595,668 

124,656 

425,638 

45,374 

-  < 

Total  . . . 

(ms) 

2,641,480 

678.4% 

1,779,886 

183,098 

'  *'  *■ 

Telegram  . 

..(e) 

2,045,812 

553,840 

1,354,248 

137,724 

4 

Clinton,  la. . Herald  _ 

..(e) 

4,182,640 

701364 

2,935,646 

465,405 

Colorado 

* 

Springs,  Colo. .  Gazette  . . . 

.(m) 

4394,-598 

836,402 

2,907,912 

531,706 

• 

Sunday  ed. 

..(s) 

2,077,964 

238,098 

1,558,788 

238,098 

• 

Total  . . . 

(ms) 

6,372,562 

1,074,500 

4,466,700 

769,804 

. 

Telegraph  . 

..(e) 

4,678,884 

840310 

3.201,660 

529,998 

''  w 

Columbus,  Ga. . .  Ledger  _ 

..(e) 

5,030,428 

1,032,184 

3,431,126 

.564,118 

• 

Sunday  ed . 

..(s) 

1317.766 

277,042 

1,384,453 

156371 

Total  . . . 

.  (es) 

6,848,194 

1.309326 

4318.-579 

720,389 

Corpus  Christi,  ^ 

*  p 

Tex . Caller . 

(ms) 

4,099.396 

849,912 

2382,322 

967,162 

■  • 

Times  .... 

..(e) 

3,396,722 

390378 

2,426,424 

580,020 

Council  Bluffs, 

,  .. 

la . Nonpareil  . 

.  (es) 

5,519,626 

1,184,792 

3.714384 

620,550 

-a  4 

Cumberland,  Md.Timej  .... 

..(e) 

6333,460 

849,714 

5,185,390 

198,3-56 

•  \ 

Sunday  ed. 

..(s) 

1371,570 

68,790 

1369368 

33,512 

,1 

rl 

Total  . . . 

.(es) 

7,605,030 

918,-504 

6,454,658 

231,868 

Danbury,  Ct . News . 

..(e) 

7.552,632 

1.003.170 

5,911,622 

637,840 

Danville,  Ill . Commercial 

•  •  *♦ 

News  . . . 

..(e) 

6,917,358 

1,446370 

4.778.368 

692,720 

l>anville,  Va..... Register  ... 

.(m) 

2,449,916 

8-5a780 

1,443.778 

155358 

‘‘■t 

Sunday  ed. 

..(s) 

1,-549,394 

200398 

1,279,376 

69,720 

Total  . . . 

(ms) 

3,999310 

1,051,078 

2,723,154 

223,078 

i 

Bee  . 

..(e) 

3.846,528 

1,068,704 

2,549306 

288,018 

Daytona  Beach, 

,  i 

Fla . Netes- 

Journal  . 

. . (es) 

3,339,924 

564,760 

2,468,760 

306,404 

Dubuque,  la . Telegraph- 

♦ 

Herald  and 

Times- 

Journal 

..(es) 

5,847,530 

1,619,478 

3,786.534 

441,518 

Durham,  N.  C...'S*«»  . 

...(e) 

2,482,340 

375340 

1.790,364 

316,736 

Sunday  ed 

...(s) 

807.520 

115,444 

599.368 

92,708 

Total  . . 

..(es) 

3,289,860 

490,784 

2,389.732 

409,444 

t? 

Herald  . . . 

.  (ms) 

6,738,770 

1,159,844 

5,397,798 

181,128 

•  0 

East  Liverpool, 

0 . Review  . . 

...(e) 

5,962,184 

1.003338 

4,705,442 

233,404 

t  . 

Easton,  Pa . Express  .. 

...(e) 

9.820,510 

1,664,474 

7,109,802 

1,046,234 

•• 

F.l  Dorado,  Ark.. News  - 

..  (m) 

4,482,518 

840,014 

3,363,484 

279,020 

Times  . . . 

...(e) 

682,140 

182,182 

413,732 

86,226 

T otal  . . 

.  (me) 

5,164.658 

1,022,1% 

3.777316 

365346 

( Note 

Statement  for  period  July  16-Dec.  31,  1928) 

»•  >  • 

Elgin.  Ill . Courier- 

News  . . 

...(e) 

7,637,728 

1,155,266 

5.553.646 

928,816 

Elkhart,  Ind . Truth  - 

...(e) 

5,140,772 

1.007.762 

3,442,264 

690,746 

• 

F.lvria,  O . Chronicle 

Telegram 

..(e) 

5,821,956 

724,934 

5,588,046 

233,912 

(Local  includes  147,738  lines  legal  and  readers) 

Kmnoria.  Kan.. .Gazette  ... 

...fe) 

4.479  888 

705,094 

3,774  794 

(Gassified  included  in  local) 

Everett,  Wash.  . .//eraW  .... 

...(e) 

6,517,532 

1384,026 

4,365,970 

564,438 

"f  * 

Sunday  ed. 

...(s) 

313,810 

43,932 

2.52,458 

14,182 

Total  . . . 

..(es) 

6331.342 

1.427,958 

4,621.428 

478,620 

(  Note : 

Sunday  Herald  established  Nov. 

4,  1928) 

%  - 

(Total  includes  203,336  lines  IcKal) 

•  1 

News  . 

..(m) 

1361.170 

148,428 

893,676 

219,646 

*  • 

Sunday  ed. 

...(s) 

903,420 

32,480 

830.746 

40,194 

Total  . . . 

,(ms) 

2,165,170 

180.908 

1,724,422 

259,840 

(Continued  on  page  60) 

Why  Pantagraph  Advertisers 
Found  It  Profitable  to  Use 
7,322,126  Lines  in  1928 


Mrs.  Homer  R. 
Johnson 


President  Illinois 
Home  Bureau 
Federation 


Says 


“The  Daily  Pantagraph  Is  the 
Most  Valuable  Medium  Serving 
the  Home-Makers  of  Illinois” 

“In  promoting  the  extension  work  of  the  McLean  County 
Home  Bureau  and  the  Illinois  Home  Bureau  Federation,  I 
consider  The  Daily  Pantagraph  the  most  valuable  medium 
available  to  home-makers  in  Central  Illinois. 

“The  Home  and  Community  department  of  this  newspaper 
has  been  unusually  efficient  in  reporting  our  many  activities 
and  has  consistently  given  us  spare  in  the  furtherance  of 
every  phase  of  our  work. 

“In  my  official  experience,  no  other  newspaper  in  Illinois 
serves  the  suburban  and  farm  housewife  with  such  a  volume 
of  authentic  information.  No  doubt  our  work  is  brought 
to  the  attention  of  many  other  thousands  of  housewives  not 
enrolled  in  our  various  units,  a  belief  inspired  by  the  con¬ 
stant  growth  of  the  movement  for  better  homes.” 

MRS.  HOMER  R.  JOHNSON, 

President,  Illinois  Home  Bureau  Federation. 


Kathryn  Van  Aken  Burns 
Illinois  State  Leader  Says: 

“In  the  Extension  Work  of  the  U.  S.  Dept,  of  Agriculture  in 
co-operation  with  the  University  of  Illinois,  under  the  Smith-Lever 
Art,  the  last  survey  reveals  these  interesting  facts: 

“In  the  fifteen  different  areas  studied  in  the  United  States,  an 
average  of  13.2%  of  the  people  interviewed  reported  that  'news 
stories'  had  been  connected  with  the  adoption  of  better  practices 
on  the  farm  and  in  the  home. 

"In  McLean  County  29,7%  of  the  people  interviewed 
gave  credit  to  their  newspaper  for  the  adoption  of  these 
improved  practices.” 

The  Pantagraph  Is  a  Most  Important 
Factor  in  the  Lives  of  Suburban  and 
Farm  People  in  Central  Illinois 


iatlg  f  antagrajth 

BLOOMINGTON,  ILL. 

REPRESENTATIVES:  CHA8.  H.  EDDY  CO.— New  York.  Boatoa.  Chlew 
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The  Advantages  of 

All-Slug 

Make^Up 

The  advantages  of  all-slug  handling  and  make-up 
which  the  modern  newspaper  enjoys  in  its  news  col¬ 
umns  can  be  extended  to  the  advertising  columns  as 
well,  through  the  use  of  the  Ludlow  system  of  display 
composition. 

With  this  system  which  has,  during  recent  years,  been 
adopted  by  a  great  majority  ot  the  leading  newspapers  of 
the  country  in  preference  to  all  other  sy^ems,  the  whole 
paper  goes  to  press  in  slug  form.  This  means  greater  speed 
in  make-up,  since  slugs  handle  so  much  fa^er  and  easier 
than  single  types. 

The  slugs  afford  assurance  againft  errors  creeping  in 
after  advertisers  have  passed  the  proofs,  a  point  of  partic¬ 
ular  importance  with  reference  to  price  figures. 

The  all-slug  sy^em  makes  possible  the  elimination  of 
typeca^ing,  type  borage  sy^ems,  case  laying,  and  di^ri- 
bution  of  the  larger  sizes  of  type.  It  effecffs  remarkable 
savings  of  floor  space  in  the  composing  room. 

Best  of  all,  because  every  letter  in  the  paper  is  printed 
from  new  type,  it  makes  for  better  appearance  in  the  ad¬ 
vertising  columns,  which  results  in  turn  in  vastly  greater 
satisfacflion  to  advertisers. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue  Chicago,  Illinois 


LL'Dl.OW  yUAMTV  SLUG  COMPOSITION 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 


(CoHtinucd  from  page  58) 


City 

Fargo,  X.  1) . 

F'itchbtirg,  Mass.. 
Fond  du  l^c, 
Wis . 


Paper  Published 

pnrunt  . (e) 

Sunday  ed.  . . .  (s) 

Total  . ( es ) 

Srr.fiui'l  . (c> 


Total 

Linage 

1,194,.%9 

10..W.758 

2,922,054 


National 

2,577,5(>» 

373,123 

2,950,091 

419,244 


Display 


Local 

5,rt)2,9'^7 

085,088 

0,288,085 

2^9,584 


Classified 

912.744 

135,548 

1,048.292 

133,820 


Comnumii’calth 
Reporter  ...(e) 
F'ort  Smith.  .Xrk.  Southwest 

.\mcrican  .  (  m ) 
.Sunday  ed.  . . .  ( s ) 
Total  ....(ms) 
Times- Record  (e) 

F'recp<'>rt,  III . Journal- 

Standard  ...(e) 
Sexvs-I’ress  ..(e) 


5,201,493  1,183,851  3,697,021  380,f>47 


Glendale.  Cal., 
^'iloversvillc  & 
Johnstown, 

N.  Y . 


3,904,^)84 

1.738,478 

5.043,102 

4,052.002 

4,982,050 

6,614,370 


1,195,320 

351,.U4 

1,546,664 

1,196,146 


2,342,088 

1,232,430 

3,574,518 

2,433,354 


979,552  3,463,740 

796,838  4,490.906 


262,892 

129,654 

392.. 546 
201,590 

539.. V>4 
1,320.620 


l.eader  and 
Republican  .  (e) 


Herald  . (m) 

Great  Falls, 

Mont . Tribune  ...(mes) 

firecn  Bay,  Press- 

Gazette  .... (e) 

Hagerstown,  Md. Herald  . (m) 

Mail  . (e) 

Hamilton,  O . Journal  . (e) 

High  Point, 


4..307,920  792,610  2,828,0.56  505,194 


3,522,822  295.764  2,754,930 

0,774,785  1,514,576  4,651,941 


8,797,740 

4,875,186 

4,809,196 

4,884,222 


1,510,488 

1,086,918 

1,072,190 

1,000,860 


6,637,498 

3,199,308 

3,297.770 

3,433.8.36 


472,122 

608,172 

649,754 

588,960 

499.2.V. 

449,.52f. 


Hudson  & 


Hutchinson, 
Kan . 


lefferson  City. 
Mo . 


Johnson  City, 
Tenn . 


Joliet,  III . 

Joplin,  Mo  _ 


Kingston,  N.  Y. 

Kokomo,  Ind.  . . 
Lafayette,  Ind.. 

I-a  Crosse,  Wis. 


Lebanon,  Pa _ 

Lewiston,  Me... 
l.exington.  Ky.. 


Lockport,  X.  Y 

Lorain,  O . 

Marion,  Ind... 

Marion,  O. ... 
Mason  City,  la. 

Massillon,  O.  . 

Maywood,  Ill.. 

Meridan,  Miss. 


, enterprise  ... 

..(e) 

2,978.4(4 

524,846 

3,09.3.272 

.3()0..34(. 

Sunday  ed.  ., 

..(s) 

1.081,486 

221,326 

769,776 

90,384 

Tr.tal  .... 

.  (es) 

5,059,950 

746,172 

3.863,(448 

4.50.7.30 

S'lin  and 

linterpri.se 

..(e) 

.3.521.414 

580.548 

2,81.3.624 

127.242 

.  Herald  . 

(ms) 

4..584.314 

1.108.7,38 

2.617,-566 

859.990 

.Vcti’j  . 

..(e) 

6..3.58.716 

1.104.824 

4.400.900 

852,‘)92 

.  .\ews  . 

..(e) 

1.81 7,4(/. 

272,720 

1,047,004 

2.38,420 

(Total  includes  259,322  lines  legal) 

.  XewN  . 

.  (es) 

6,240.402 

1,516,480 

3.909.9.34 

813.988 

’.Journal . 

..(e) 

8.1(4..354 

a34.740 

6,246.794 

805,462 

(Total  includes  278,3.58  lines  legal) 

Post  . 

.(m) 

7,765.9<)() 

1.204.424 

.5.71.3,319 

848,253 

.  ('apital 

Xews  . . . . 

(ms) 

2..5(>3..5()8 

486,7.52 

1,893.83(> 

160,972 

(Total  includes 

22,008  lines  legal) 

Post-Tribune 
Chronicle  am 

.(e) 

/ 

2.772.m 

(>47.500 

1,80.3.7()0 

.321,576 

.  Staff- 
Seres  . 

(me) 

2.118.612 

7(>8.1.38 

1.980.846 

.V>9.628 

Sunday  ed.  . 

..(s) 

1.45.3.7.38 

287,812 

1.074..388 

71.6.38 

.Herald -News 

(es) 

11.192.862 

1,116,416 

8.088.850 

1,823,822 

(Total  includes  46,774  lines  paid  readers  and  IIO.'I'W  lines  legal) 

.  f  ilol>e  . 

.(m) 

.3.6.V).9(4 

1,044.286 

2.080.460 

464,1.56 

Sunday  ed.  . 

..(s) 

L(j98.4.38 

257,222 

1.192.072 

2,3.5.508 

Total  . . . . 

(  ms) 

5..3.35.402 

1,301.-508 

3,272.532 

(09,6(4 

(Total  includes  61.698  lines 

legal) 

Seres-llerald 

.(e) 

4..5.36.826 

1..304.78() 

2.574,754 

6.33,654 

(Total  includes  23.6.32  lines 

legal ) 

.  Freeman  . . . 

..(e) 

5.512..5f4 

026,(>84 

4.0(>8.,344 

350,434 

(Total  includes  167.118  lines  legal) 

.  Tribune  _ 

.  Foumal  and 

..(e) 

5,1.57,110 

948.(>40 

.3.941.840 

266,6.30 

Courier  ... 
.  Tribune  and 

(me) 

5.876.094 

1.167.782 

.3.900..308 

718.004 

l.eader 
Press  .  .  . 

..(e) 

.3.279.814 

1.138.(448 

2.8(.5.178 

276.588 

.Sunday  Cfl. 

.  (s) 

1.18(..62() 

1.30..VO 

994.378 

61.880 

Total  _ 

(es) 

4  4(6.440 

1.2(>8.416 

.3.859.356 

,3.38.4(>8 

.  .\'eu's-Times 

.(e) 

4.158.882 

1.078..V>4 

2.(i04.952 

.3.54,446 

(Total  includes 

121.100  lines  leeal) 

.  Sun  . 

.  (m) 

4..340.9,38 

1.192.240 

2.78(>.(.8(. 

.V)2.012 

Journal  .... 

..(e) 

4.21.3  524 

1.19.3.6?() 

2.(i()9.212 

.350.(>8(> 

.Leader  . 

..(e) 

6.26.3.992 

I.IO2..V1O 

4.(>8’.748 

478.884 

Sunday  ed . . 

.  (s) 

2.1(<8.5'4 

18r,.0.32 

1.781. .3.32 

.T)1.180 

Total  .  , . . 

.(es) 

8.43 ’..5.V> 

1.288..392 

0  4(4.080 

(W0(4 

Herald  . 

(  ms) 

6.412.980 

618.212 

5.070.184 

724,584 

.  1  'nioti-.S'un  and 

Journal  .  . 

..(e) 

4.2(i9.888 

7%.6V. 

2.7(i8.122 

2(>1.772 

.  Journal  .... 

..(e) 

4  .367..S04 

567,798 

3..329,(>.34 

401.226 

'Time.s- Herald  (e) 

5.372.626 

581. (44 

4..301.1  V, 

489,846 

.  Chronicle  . . 

..(e) 

4..V/,.0(iO 

7.38.8(rf) 

3.161.878 

407..383 

(Total  includes 

57.948  lines 

lecal) 

.  .Ktar  . 

Globe- 

.  (e) 

7.828.716 

1.154.818 

5.953.192 

720,706 

Gazette  .  . 

..(e) 

6.97J.>U8 

1,174.8.80 

5  142..382 

.357.616 

.  Independent 

.  (e) 

6.675.1,30 

707.980 

5..545,1 76 

421.974 

(Xote;  6)8,807  line 

s  leeal  :  'l  l 

5.3  first  nace 

n<it  included  in  total) 

.  Seres  . 

..(e) 

879,7r/) 

1 1 7.600 

617.400 

144,760 

(Xote:  Statement 

for  t>erio<l 

\uc.  7-1  )ec. 

.31.  1928) 

. .'star  . 

.  (es) 

7.0(0847 

L7.V..410 

4.856.070 

358.722 

(111.745  lines  leg.al  inclucled  in  total) 

•  t  h  E  s  t  a  t 

p  for 

.Mar 

r  h  9  ,  1 

9  29 

Total 

Di«play 

City 

Paper 

Publithed  Linafe 

National 

Local 

Clasaifitii 

Michigan  City, 

Ind . 

,  Seres . 

...(e) 

2,918,776 

497,(XS4 

2,421, 6*92 

22,569 

JJispatch  . . 

...(e) 

2,051,343 

215,516 

1,5.54,378 

83,947 

(Total  includes  197,498  lines  legal  and  readers) 

•Middletown,  Ct.. 

,  Press  . 

...(e) 

5,479,597 

979,822 

4.0‘>7,030 

402,743 

Moline,  111 . 

,  Dispatch  . . 

...(e) 

8.329,1(4 

L247,(>38 

6,4.39,692 

(41,774 

Monroe,  La . 

.  .Servs-Star 

...(e) 

5,071, 7()0 

1, <44,0.50 

3,643,612 

384,104 

Morgantown, 

W.  \  a . 

Post  . 

...(c) 

3,705,968 

523,8()6 

2,632,518 

549,584 

•Muncic,  Ind . 

Star  . 

..(m) 

5,38(),6(>2 

1,284,738 

3,3.58,194 

737,730 

Sunday  ed . 

...(s) 

L. 505,574 

1  (>8.882 

1,086.7.50 

249,942 

Total  . . . , 

,  .(ms) 

6,886,236 

1,453,()20 

4,444,944 

'987,672 

Muskf»gee,  Okla.I*l'''eiiix  ... 

. .  ( m ) 

4,()69,71() 

1,303,039 

2,760,534 

5')0:804 

Sunday  ed.. 

.  .(s) 

1,291,066 

277,056 

850,976 

148.781 

Total  . . 

. .  (ms) 

5,9(41,776 

1,580,095 

3,611,510 

(49.585 

('I'otal 

includes 

119,584  lines 

legal.) 

7  imes- 

Democrat 

..(e) 

4,.33o.(47 

1,298,629 

2,.563,802 

437,976 

('total  includes 

.(6.2,(y  lines  legal.) 

Muskegon.  Mich.CliroMtr/c  . 

. . . (e) 

7.F)8.12.3 

103,62.3 

6,358,324 

736,176 

Xewark,  O . 

,Ad7ocatc  . 

...(e) 

5,487,832 

1,011,648 

3,910,388 

.565,796 

Xewhurgh- 

Beacon,  X.  V.. 

Neu's  . 

...(e) 

8,029,440 

1,892,002 

5,718,314 

.329,124 

Xcw  London.  Ct.Uoy  . 

...(e) 

5,831,448 

1,42»),414 

3,707,4.38 

(•94,596 

Xew'  Rochelle, 

X.  Y . 

,  Standard- 

Star  . . . . 

...(e) 

(.,8<.7,61(> 

927,514 

5,343,-394 

5%,7(I8 

Xorristown,  I 'a. 

.  Register  . . 

...(e) 

.3,138,621 

81,-304 

2,644,166 

513,151 

Times-Herald  (e) 

5,943,678 

919,164 

4,367,440 

657,074 

Xorwalk,  Ct.  ... 

Hour  . 

...(e) 

4,482,380 

778,092 

3,413,676 

290,612 

Ogden,  Utah..., 

.  .Standard- 

ILraminer 

•  (es) 

6,159,783 

1,360,541 

3,638,824 

987238 

( Total 

includes 

17.1,180  lines 

readers  and  miscellaneous.) 

Oil  City,  Pa _ 

,  Derrick  . . , 

,..(m) 

5,2.54,1.39 

982,-345 

4,146,028 

125.766 

<  dean,  X.  V _ 

Herald  _ 

...(e) 

.3,052..392 

267,092 

2,315,978 

469,322 

Times  . 

...(e) 

4,817..1(>4 

778,876 

3,659,992 

378,4% 

( Ittumwa,  la.. . . 

.Courice  ... 

.  .  ( e ) 

5..59.1,588 

1. (>‘>5,822 

4.(K)0,1.3(. 

497,63(1 

(Continued  on  page  62) 
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Batten,  Barton,  Dnrstine  &  Oshorn 

I  NCOKPOH  ATI  1) 

ADVEHTISING 
383  Madison  Avciuic,  New  York 


We  have  no  ])lant  e<|iii|nneiit. 
no  warehouses,  no  inventory  of  finished 
l^oods.  We  own  no  patents,  no  exclusive 
rij^lits,  no  secret  process,  no  fornnilas. 
The  present  and  the  future  of  an 
advertisinjf  agency  can  he  expressed 
only  in  terms  of — men  and  women. 


WM.  II.  JOHNS 
I'resident 
New  York 


JOHN  R.  CAPITIS 

AMiManl  Aoi-tfunt 

York 


CIIARLKS  II.  MrDOt'GAlX 
Art  Hirrctor 
Chicago 


TJOROTHY  HKRRY 

A«4'Otiiil  RriirrM-nUtiAC 


PAI  L  M.  FI.ROY 

Arroiinl  Rrprr^^tativf 
iictrtiit 


FRANK  M.  U\WRENCK 
Manager  Conirarl  A  Rat^  l)r|i|. 

Sow  Yark 


T.  O.  GRISELI. 
Dirretor  uf  Marketing 
Sew  York 


BEATRK  K  MARRY 

1 l>f|>artnirii| 
An.  }orh 


WII  I  JAM  MAGFK 
PrtHliM-tion  Hr|Mirtfti(*ot 
A.<ia  York 


riflCACO:  Mcrorinirk  Ituililiii*'  .  HoSTON;  10  Slat**  Sln*et  .  Bl  FFAI.O:  220  Delaware  Avenue 
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I  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 
!  - 

j  (Continued  from  page  60) 


Total 

Display 

City  Paper 

Publishetl 

Linafc 

National 

Local 

CUssiAed 

Owensboro,  Kjr.  .Messenger  . 

.(ms) 

4,197,739 

782,600 

3,234,987 

180,152 

Paducah,  Ky . News- 

Democrat 

.(ms) 

4,619,345 

587,608 

3,559,402 

456,022 

Sun  . 

...(e) 

5,195,610 

691,810 

3,983,238 

520,562 

Parkersburg, 

W.  Va . News  . 

.(m) 

2,768,906 

308,924 

2,224,026 

235.956 

Sunday  ed. 

..(s) 

1,773,534 

194,0% 

1,528376 

58,562 

Total  . . . 

(ms) 

4,542,440 

503,020 

3,744,902 

294,518 

Sentinel  . . . 

..(e) 

6,128,903 

982,609 

5.146394 

192,050 

Pensacola,  Fla. .  .Journal  . . . 

.  (■!) 

2,570,344 

704,298 

1.281,1% 

584,850 

Sunday  ed.  , 

..(s) 

1,309,1% 

239,582 

946,680 

122,934 

Total  ... 

(ms) 

3,978,.540 

943,880 

2,227,876 

707.784 

News  . 

..(e) 

2,923,858 

699,818 

1,648,052 

575,988 

Progress- 

Petersburg,  Va.  .  Index  . . . 

..(e) 

4,569,768 

621,614 

3,616,592 

331, .562 

Sunday  ed . 

...(s) 

1,293,194 

84,518 

1,131,578 

77,098 

Total  . . . 

..(es) 

5,862, 9fi2 

706,132 

4,748,170 

408,660 

Port  Huron, 

Mich . Times-IIerald  (e) 

7,135,142 

1,702,286 

5,.593,672 

471,184 

Portsmouth,  O...Sun . 

. .  (m) 

2,424,743 

937,832 

l,106.4f)2 

380,449 

Sunday  ed . . 

...(s) 

1,685,8‘M 

210,924 

1356,5.56 

218,414 

Total  . . . 

.(ms) 

4,110,637 

1,148,7.56 

2,363,018 

598363 

Times  . 

, . .  (e) 

6,846,434 

942,788 

4,971,666 

931.980 

Pottsville,  Va..  .  .Journal  _ 

...(e) 

4,449,030 

510,031 

3,865,530 

73,469 

Pottstown,  Pa.  . .  News  . 

..(m) 

3,618,815 

782,390 

2,499,415 

337,010 

Pueblo,  Colo . Star- 

Journal  . 

. .  (es) 

7,907,3.54 

1,557,094 

4.252.276 

909372 

(Total  includes  104,076  lines  legal  and  1,084,636  lines  readers  and 

briefs.) 

Quincy,  111 . Hcrald-H’hig  (e) 

4,793,502 

1,262.450 

3,0.54,856 

476,1% 

Raleigh,  N.  C...Nc\vs  and 

Observer 

.  (ms) 

7,2m,9fi0 

1,583,764 

4,992,974 

628.222 

Times  . 

...(c) 

5,1.LL044 

453,680 

4,281,984 

387,380 

Richmond,  CaX..  Independent 

..(e) 

3,623,468 

424,382 

2..579.178 

628,908 

Richmond,  Ind.. .  Item  . 

.  (ms) 

4,.521,4% 

623,238 

3,393,9.% 

456.078 

Palladium  . 

...(e) 

5,(>08,6tX) 

1,038,394 

3,%),434 

541,590 

Riverside,  CaJ.  .Press  . 

...(e) 

6,043,2% 

1,136,.590 

3.497,746 

1,042,328 

( 3t)6,612 

lines  legal 

included  ir 

1  total.) 

Rock  Island,  Ill...'fr<7Mr  . 

...(e) 

7,573,5.52 

1,242,3)6 

.5,.567.9% 

763,3.50 

Rome,  N.  Y . Sentinel _ 

...(e) 

3,192,824 

648,0f)f) 

2,271,0% 

273,662 

St.  Cloud,  M'mn.. Journal-Press  (e) 

2,418,598 

467,0f.8 

1,782,606 

168,924 

Times  . 

..  .(e) 

2,476,43) 

553,826 

1,751,010 

171,584 

5.161  002 

1  107X55 

4.n5V147 

(Local  and  classified  comhincii.) 

Salem.  Ore . Capital 

^Journal  . . 

...(c) 

4,127,970 

1,019,L«) 

2,489,248 

500,630 

(Qassified  includes 

100,520  lines  legal.) 

Salisbury,  N.  C..I’ost  . 

.  .(es) 

3,812,.522 

835,'MO 

2.363,200 

613,382 

San  Angelo,  Tex. Standard- 

Times  ... 

(mes) 

7,649,306 

1,120,980 

3, 6f >6,6.54 

861,672 

San  Bernardino,  Sun  . 

..(m) 

5,034,960 

1,106,224 

3.208.576 

720,160 

Cal . Sunday  ed. 

...(s) 

1,793,512 

3)4,616 

1.3.50,()92 

148.204 

T.)tal  .... 

.(ms) 

6,828,472 

1,400,840 

4,559,268 

868..364 

Telegram  . 

...(e) 

4,145,644 

1,377,984 

2,060,716 

706,944 

(364,616  lines  legal  not  included  in  total.) 

Sandusky,  O . Star- Journal 

.(e) 

4,482,811 

792,710 

3.261,684 

428,417 

San  Jose,  Cal.. .  Mercury- 

Herald  .. 

.  .(m) 

8,794,125 

1,242,294 

6,357,195 

1,194,636 

Sunday  ed. 

...(s) 

3,019,871 

538,054 

2.232,052 

249,637 

Total  .... 

.(ms) 

11,813,9% 

1,78(),.348 

8.589347 

1,444,401 

News . . 

...(e) 

7,272,514 

618,801 

5.214.935 

771,746 

Santa  Ana,  (^].. Register  ... 

...(e) 

8,261,246 

1,188,306 

5.859,714 

1,213,226 

Times  _ 

...(e) 

8f»3,492 

3t>,148 

627,970 

199,374 

(Figures  are  for 

period  from  Aug.  16-IXh:.  31,  1928.) 

Santa  Monica, 

Cal . Outlook  ... 

...(e) 

4,376,498 

464,590 

3,092,992 

818,916 

Sunday  ed. 

...(s) 

1,597,190 

245,826 

1,175,118 

176346 

Total  . . . 

..(es) 

5,973,688 

710,416 

4,268,110 

895,162 

Sarasota,  Fla.  . . .  Herald  . . . 

...(e) 

1,695,748 

248,850 

1,227,036 

219,%2 

Sharon,  Pa . Netvs- 

Telegraph 

..(e) 

5,997,684 

874,286 

4,186,322 

858,354 

(7(i,722  lines  legal  included 

in  total.) 

Herald  ... 

...(e) 

5,776,974 

655,704 

4,166,694 

954,576 

Sheboygan,  ^Nis.. Press  . 

...(e) 

6,979,379 

1,394,386 

4,918,8.52 

666,141 

Shenandoah,  Pa. .  Herald  . . . 

...(e) 

1,1%,3‘)4 

255,814 

940,580 

(Classified  included  in  local.) 

Sioux  Falls,  S.  D.  Argus- 

Leader  . . 

...(e) 

4,700,83) 

1,275,622 

2.973.0f>8 

452.130 

Sunday  ed.. 

...(s) 

1,272,295 

288,38<) 

8.53,188 

130.718 

Total  _ 

.  .(es) 

5,973,115 

1,564,011 

3,826.256 

582,848 

(174,034  lines  legal  not  included  in  total.) 

South  Norwalk, 

Conn . Sentinel  ... 

...(e) 

3,566,192 

466,088 

2,787,176 

313378 

Spartanburg, 

S.  C.  . . Herald  _ 

.  (ms) 

4,728,401 

1,1.52,536 

3,104,066 

471,802 

Journal  . . . 

...(c) 

4,450,964 

1,154,608 

2,858,268 

438.088 

Steubenville.  O.  .Herald  _ 

...(e) 

9,3X),884 

1,263,934 

7,354,368 

427,798 

(154,784  lines  legal  included 

in  total.) 

•Superior,  Wis _ Telegram  . 

...(e) 

6,071.464 

1,342,586 

4,1.59,890 

568.988 

Taunton,  Mass..  .Gazette  . . . 

...(e) 

4,860,341 

1,064,195 

3,571,301 

224,845 

aty 

Paper 

Published 

Total 

Linage 

Display 

National  Local 

Tonawanda, 

N.  Y . 

.  News  . 

...(e) 

3,779,708 

400336 

3,000338 

182.9(1 

Tucson,  Ariz.  . . , 

(19a,733  lines  legal  included  in  total.) 
.Citizen  . (es)  3,695,426  630,770 

2,310,336 

Star  . 

.  (ms) 

5,024,968 

1,022338 

3,043,394 

959  ;  V 

Tuscaloosa,  Ala. 

(Local  includes  212,000  lines  of  legal.) 

.  News  and  Times- 

Gazette  ...(es)  667,168  50,652 

166,516 

Urbana,  Ill . . 

.  News- 
Gazette  . 

..(e) 

2,337,650 

395,416 

1,685,922 

Watertown,  N.  Y.  Standard  . . 

..(e) 

4,187,9-58 

816,760 

2,774,959 

5963 

Waltham,  Mass.. 

,  Netvs- 
Tribune  . 

..(e) 

4,-563,818 

309,904 

3,931,046 

322, Sf... 

Washington,  Pa., 

.  Observer  . . 

.(m) 

4,952,370 

938,724 

3,794,882 

218764 

Reporter  . . , 

..(c) 

4,880,928 

938,724 

3,715,110 

227.094 

Waterloo,  la . 

.  Courier  . . . 

..(e) 

6,878370 

1,468,768 

4,792,8-58 

616,644 

T ribune  . . . 

(ms) 

4,959,778 

515,018 

3,886,120 

4581640 

Watertown,  N.  if.  Standard  .. 

.(m) 

4,187,958 

816,760 

2,774,959 

596239 

Waukegan,  Ill.., 

.News  . 

..(e) 

3,697,42'» 

383,348 

3,035,926 

-i/S.l.iS 

Sun  . 

..(e) 

5,013,260 

814,156 

3,610380 

588,224 

West  Palm  | 

Beach,  Fla — 

.  Post  . 

.(ms) 

4,63-5,773 

750,464 

3,198,9% 

686,313 

Times  . 

. .  (e) 

2,803,626 

-303,184 

2,110376 

390.166 

White  Plains,  1 

N.  Y . 

.  Reporter  . . 

...(c) 

8,768,508 

693,378 

6.822.872 

1.252258 

Wilmington,  ! 

N.  C . 

,  Star  . 

..(m) 

2,839,1.58 

771,932 

1,833,762 

233.464 

Sunday  ed . . 

..(s) 

1,186..584 

179,900 

908,978 

97,706 1 

Total  . . . 

.(ms) 

4,025,742 

851,832 

2,742.740 

331.170 

Williamsport,  B 

Pa . 

.  Gazette  and 
Bulletin  . 

. .  (m) 

5,333,370 

1,374,184 

3.9-59,186 

Sun  . 

..(e) 

7,158,088 

1,353,100 

5,804,988 

^'akima.  Wash... 

.Herald _ 

.(m) 

3,60(),134 

609,448 

2,367,288 

266,616 

Sunday  ed  . 

..(s) 

1,630316 

313,502 

1,147,398 

141,624 

Total  . . . 

(ms) 

.5,2-36.350 

922,950 

3,514,686 

408240 

Republic  . . 

..(e) 

-5,522,300 

1,002,064 

3.777314 

4713=^ 

^'(>rk.  Pa . 

,  Dispatch  . . 

..(c) 

10,443,1-58 

1331,860 

8,049,4% 

1.131,802 

(iazette  and 
Daily  ... 

..(m) 

6,339,088 

421,176 

5,326,146 

591.716 

(Classifier!  includes  readers  and  lej?al  advertisinp.)  t 

/.anesville,  0.  . . . 

,  Times- 
Recorder 

. .  (m) 

6.424,8.38 

1,215,172 

4,449,606 

760,060 

Sundav  ed . 

...(s) 

2,043.842 

81,6.36 

1370.064 

92,412 

Total  . . . . 

.  (ms) 

8,488,680 

1.2‘%,-5.38 

6,319,670 

852,472 

.Signal  . 

..(e) 

6,424,8-38 

1.215,172 

4.449,60r) 

760,060 

(Continued  on  page  64) 


Retail  Advertising 
Budgets  Should  Be 
Based  on 

t 

“Market  Expectancy” 

True  development  in  newspaper  advertising  is 
made  best  where  there  is  an  understanding  of 
the  advertisers'  problems.  No  newspaper  man 
should  be  satisfied  with  his  linage  record  until 
all  retail  accounts  are  budgeting  against  their 
market  expectancy  rather  than  the  previous  year's 
gross  business. 

Such  fundamentals  are  taught  advertising  staffs 
under  the  year's  contract  offered  by  Emerson  B. 
Knight,  Inc. — 

First — a  correct  study  of  the  market 

Then — the  right  application  of  the  findings  witli 

the  staff  and  the  advertisers. 

Write  for  details. 


Emerson  B.  Knight,  Inc. 

Indianapolis,  Indiana 
225  N.  New  Jersey  Street 

Truth f ul — Unbiased — ■  Market  Researcli 


i 


A  Flying  Dark-Room 


That’s  what  NEA  Service  intro¬ 
duced  in  covering  the  Inauguration 
at  Washington. 

Using  the  famous  Fairchild  plane 
“City  of  New  York,  ”  with  a  com¬ 
pletely  equipped  dark-room  instal¬ 
led  aboard,  NEA  developed  and 
printed  in  the  air,  landing  in  New 
York  with  finished  original  pictures 
within  two  hours  after  President 
Hoover  took  the  oath. 

First  on  the  Telephoto  wires,  first 
with  original  prints  and  first  out 
with  mats  from  eight  distributing 
points,  blanketing  the  country. 
That’s — 

NEA  SERVICE 


NEA  Service,  Inc.,  Cleveland,  Ohio 

The  World*s  Greatest  Newspaper  Feature  Service — Backed  by  36  Years*  Experience 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 
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NEWSPAPERS  IN  CITIES  OF  20,000  TO  24,999  POPULATION 


Pittsburp,  Kan.  ..Sun  . (ms) 

Headlight  ....  (c) 
Pocatello,  Idaho..  Trj/junr  . (e) 


3,701,276 

4,096,960 

3,255,336 


784,014 

799,834 

649,908 


(101,444  legal  included  in  total) 
Sunday  ed.  ..(s)  1,062,206  232,596 

(14,(X)1  legal  lines  included  in  total) 


2,502,654 

2,882,194 

2,203,236 


Selma,  Ala. 


Shamokin,  Pa. . 


Total  . (es) 

.  Times- 

Journal  ....(e) 

Sunday  ed . (s) 

Total  . (es) 

.  Dispatch  . (e) 

News  . (c) 


4,317,542 


748,930 

2,952,166 


1,571,318 

722,540 

2,293,858 

2,328.3.58 

2,157,754 


(9,642  lines  readers  included) 


914,508 

473.452 

1,387.960 

1,655,682 

1,5S4,338 


.Sherman,  Tex... 
Uniontown,  Pa. . 


Vincennes,  Ind.. 
Waukesha,  Wis. 


Wausau,  Wis. . . 


Democrat  ...(es) 

Genius  . (e) 

Herald  . (m) 

Commercial  .  (m) 
Freeman  ....  (e) 
Record- 

Herald....  (e) 


4,264.036 

6.149.024 

7,077..560 

3.473,428 

2,489,452 


3,065,510 


2,505,832 

1,659,350 


5,237,148 


3,697,750 


(Continued  on  page  66) 


1 'ii 

Total 

Display 

City  Paper  Published 

Linage 

National 

Local 

Classified 

'V 

.'\ftleboro,  Mass..5‘««  . 

..(e) 

4,678,555 

567,235 

3,948,916 

162,404 

Bartlesville. 

Okla  . Examiner  . . 

(ms) 

3,923,397 

594,784 

2,869,796 

431,818 

Bartlesville, 

aiM  • 

Okla  . Enterprise  .. 

..(c) 

3,183,838 

419,818 

2,615,754 

148346 

Borger,  Tex^s.  ..Herald  . 

..(e) 

2,240,840 

222,386 

1,512,424 

12,940 

Sunday  ed.  . 

..(s) 

447,800 

111,076 

333,364 

3,360 

Total  . . . . 

.(es) 

2,688,640 

333,462 

1,845,788 

16,300 

f  - 

Brownsville, 

R. 

Tex  . Herald . 

.(es) 

4,576,029 

789,204 

3,217,872 

568,946 

s’#* 

Burbank,  Cal - Review' - 

..(e) 

1,950,340 

232,442 

1,506,274 

211,624 

Carbondale,  Pn.  .Leader  . 

..(e) 

3,674,933 

491,904 

3,183,029 

(Local  and  classified  figures  combined) 

Casper,  Wyo. . . .  T ribune- 

•‘1. 

Herald  ... 

(me) 

3,426,080 

1,070,454 

2,152,108 

203,518 

Cheyenne,  Wyo.  .State  Tribunt 

>- 

Leader  . . . 

..(e) 

2,959,429 

945,944 

1,729,182 

176,684 

•  : 

(Total  includes  107,619  lines  legal) 

Coffeyville,  Kan./o«r»i<ji  _ 

..(e) 

3,939,150 

782,964 

2,%7,160 

270,284 

'  » . 

Concord,  N  H..A/o«i/or- 

Fatriot  ... 

..(e) 

4,540,130 

.  ^ 

Corning,  N.  Y..  .Leader . 

..(e) 

3,630,368 

614,950 

2,711,114 

304,304 

m  • 

Eau  Qaire,  Wis.  Leader- 

i  * 

Telegram  . 

(me) 

4,479,776 

1,273,916 

2318.368 

387,492 

'  •  • 

Eureka,  Cal . H umboldt 

Standard  . 

..(e) 

3,171,826 

694,848 

2,108,050 

368,928 

Humboldt 

Times  . . . . 

(ms) 

4,088,994 

980,938 

2,350,446 

757,610 

< 

Fairmont,  W.  Va.Times  . 

.  (m) 

2,888.617 

777.486 

1,981,1.32 

129,999 

*•  * 

Sunday  ed.  . 

..(s) 

1,266.243 

279,5.38 

944,622 

43,08.3 

•s  i 

T ntal  . 

(ms) 

4.154,860 

1. 057,024  • 

2,925,754 

173,082 

• 

West 

.  • 

Virginian 

..(e) 

3,838,814 

979,132 

2,793.560 

66,122 

Frankfort,  Ill . ‘Iwcricnn  .. 

..(c) 

2,224,122 

407.244 

1,816,878 

170,800 

(85,4<Ki  lines  legal 

1  included 

in  total ) 

Fort  Mvers.  Fla.Prrrr  . 

..(e) 

2.369,400 

280,200 

1,870,800 

218,400 

' , 

tireensburg.  Pa..  Tribune  and 

l\i'vic7V  .. . 

..(e) 

5,25.5,924 

858,8.58 

3.738.868 

658,198 

Tribune  and 

Review  . . . 

.  (m) 

5,358,822 

858,788 

3,841,9.36 

65»,<m 

Hackensack, 

N.  j . Bergen  Record. (c) 

7,611.926 

2.414.370 

3,996.594 

1,200.%2 

«  % 

Hannibal,  Mo.. .  .Courier-Bo.'st 

.(e) 

3.528.042 

751.842 

2.526,370 

249,830 

(46,2.56  lines  of  legal  advertising  included  in  local) 

Ironwood,  Mich.. r/Vofre  . 

..(e) 

3,8,31.048 

6.50.277 

3,(442.788 

137,963 

Janesville,  Wis..  .Gacettc  _ 

..(e) 

5,863,550 

1.0'X).956 

3,9^)9,280 

797,314 

•  'a 

Leavenworth, 

Kan  . Times . 

..(e) 

2.726.223 

586.992 

1,909.911 

229.320 

e 

Sunday  ed.  . 

..(s) 

852.177 

146.748 

636.633 

68.796 

T  otal  . . . . 

.  (es) 

3,578.400 

733.740 

2,546,544 

298.116 

.  >, 

Lubbock,  Texas.. .Avalanche  .. 

.(m) 

3.290.686 

.555.758 

2,265.4.38 

469.490 

■  i 

Suiulay  ed.  . 

..(s) 

1.705.698 

2.56,082 

1,274,574 

175.042 

Total  . 

(ms) 

4.9%.384 

811,840 

.3.540,012 

644,5.32 

•4  • 

Journal  . . . . 

..(e) 

3,224,508 

564,032 

2,138,780 

521,696 

i 

Marshalltown, 

Iowa . Times 

Republican 

.(e) 

2,827,664 

989,000 

1,838,664 

Manitowoc,  Wis.  Times  . 

..(e) 

3,003,992 

s 

Middletown. 

r*  *. 

N.  Y . Times-Herald  (e) 

4,555,765 

1,002.878 

3.130,484 

422,403 

-‘.i 

Newcastle,  Ind.  ..Courier  _ 

..(e) 

3,469,304 

543.368 

2,786,196 

139,720 

The 

Boston  Transcript’s 


lOO'h  YEAR 


opens  with  new  high  records 
in  advertising 
lineage 


The  Transcript  enters  upon  the 
closing  year  of  its  first  century 
with  impressive  gains  in  local  and 
national  advertising. 


The  gain  in  total  display  adver¬ 
tising  for  January  was  50,426  lines. 
For  February  the  gain  was  47,088 
lines.  The  gain  for  the  year  1928 
was  354,894  lines. 


The  Transcript  has  always  been 
published  with  the  same  high  ideals 
and  by  the  same  family,  now  in  its 
fourth  generation.  This  continuity 
of  policy  and  ownership  has  given 
the  Transcript  its  unique  influence 
as  an  advertising  medium. 


Boston  Evening  Transcript 

Highest  Ratio  of  BUYERS  to  Readers 


CHARLES  H.  EDDY  CO. 

Boston  New  York  Chicago 


R.  J.  BIDWELL  CO. 

San  Francisco  Los  Angelss 


CLAYBOIJRN  PRECISION  MACHINERY 


of  BETTER 

Newspaper 


The  CUybourn  Precision  Curved  Shaver. 


The  Clayboum  Precision  2000  Ton 
Hydraulic  Lead  and  Mat  Moulding 
(and  Drying)  Pre-s 


1  h  e  use  > 
of  the  ma¬ 
chines  here 
illustrated  will 


**  make  ready  ”  \ 

. . .  speed  up  pro-  \ 
duction . . .  reduce  \ 
”down  time”. 
CLAYBOURN  \ 
Perfected  Plates  will  ^ 
produce  a  quality 
never  otherwise  at¬ 
tained  in  newspaper 
and  magazine  printing 
.  .  .  at  lower  costs. 


W rite  for  information 
concerning  our  new 
developments  hit  ft- 
erto  undisclosed  in 
St  ereoty  pe  plate 
making. 


Tha  Clayboum  Pracitioo  Curved  Proof 
Preaa. 


The  Clayboum  Preciilon  Boring 
Machine. 


Originators  of  Precision  Printir^  and  Plate  Making  Machinert^ 

Milwaukee  —  Wisconsin 


New  York  Sales  Office 
1517  Printing  Crafts  Bldg. 
461  Eighth  Avenue 
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NEWSPAPERS  IN  CITIES  OF  15.000  TO  19,999  POPULATION 


1  t 

Total 

Display 

*  \  1 

City  Paper  Publiaked 

Liuafe 

National 

Local 

Classified 

».!• 

Aberdeen,  S.  D..  American  & 

News  .... 

(me) 

2,347,432 

865,018 

1,605,974 

76,440 

Sunday  ed.  . 

..(s) 

532,481 

166,936 

316,041 

49,504 

Total . 

(ms) 

3,079,913 

1,181,059 

1,922,015 

125,944 

»  \ 

Arkansas  Gty, 

,  *  , 

Kan . Traveler  ... 

..(e) 

4,332,664 

605,178 

3,557218 

170,268 

Astoria,  Ore.. . . . Astorian  ... 

.(m) 

1,714,916 

302,904 

1,183,462 

228,550 

Sunday  ed.  . 

..(s) 

610..340 

101,808 

4.58..304 

.50.428 

€ 

Total  _ 

(ms) 

2.325.4.S6 

404.712 

1.M1.766 

278,078 

(Classified  includes  42,420  lines  legal) 

» r  • 

.\ugusta.  Me . Kennebec 

Journal  ... 

.(m) 

3,604,174 

1,077.034 

2.206,162 

320,978 

'  •  • 

Batavia.  N.  Y...News . 

..(e) 

4..344,93« 

792,410 

3.160.080 

.302,448 

IJeaver  Falls.  Pz.N ews-Tribune  (e) 

5,861,548 

713,104 

4,082,210 

346,2.34 

' 

Bedford,  Ind . Times . 

..(e) 

190,000 

40,000 

150,000 

Bloomington, 

Ind . World . 

..(e) 

2,027,848 

616,420 

2.093.028 

218,400 

Boone,  la. . News- 

Republican 

.(e) 

2,281,9.34 

487.504 

1.712278 

82,152 

¥ 

Hwling  Green, 

Ky . Park  City 

News  .... 

..(e) 

2,727,842 

700.080 

1,845,482 

182,280 

.  f  • 

Timcs-Joumal  (e) 

1.171.044 

468216 

687,384 

13,202 

•  • 

(Total  includes  2.242  lines  legal) 

•  •  * 

Bradenton,  Fla.. . //craW  . 

..(e) 

1.038.034 

236.502 

1.460.L58 

241.374 

.  - 

Sunday  ed.  . 

..(s) 

709.478 

74,.3% 

.575.0(>4 

60,018 

Total  .... 

(es) 

2,647,512 

310,898 

2,035222 

301,302 

V 

Bradford.  Pa.  . . .  Fra  . 

.  (m) 

4,.370.164 

.543,487 

3,970,997 

64.680 

'  ■ 

Brownwood,  Tex.Rnlletm  . . . . 

..(e) 

2,154,000 

504,000 

1,260.000 

390.000 

*  * 

Cairo,  HI . Citiscn  . 

..(e) 

2.222,864 

740.740 

1,366.750 

89,656 

V 

(Total  includes  2.^,718  lines  legal) 

Cambridge,  O.. .  .Jeffersonian 

..(e) 

3,618.700 

613,102 

2,645,412 

.360,276 

•'  * 

Cape  Girardeau, 

4 

Mo . Southeast 

Missourian 

.  (e) 

3.485..524 

724,234 

2,163.710 

.507.576 

.  . 

Carthage,  Mo.... Press  . 

..(e) 

2,003,148 

3.59.331 

1,643,817 

• 

( Nf>te :  1 

Local  and  classified  combined) 

Ccntralia,  Ill . Sentinel _ 

..(e) 

3.027.704 

66.5,518 

2.1.54,518 

208.152 

•  • 

..(e) 

.3..58.5.106 

*  ■ 

Columbia,  Mo. . .  T rihune  _ 

..(e) 

3.221.032 

.580.076 

2,495.178 

146.678 

Concord,  N.  C..  Tribune  .... 

. .  (e> 

2,571.068 

Connersville,  Ind.I^'^w- 

Examiner  . 

. .  (e) 

2.352.378 

1  ^ 

Connellsville,  Pz.Couricr  _ 

. .  (e) 

3.1)85.443 

.581 .655 

2.800.802 

.302.896 

'  ' 

Cortland,  N.  Y.. Standard  ... 

..(e) 

3.552.864 

734.926 

2..502.737 

136,115 

1  • 

rXonora,  Pa. ....H erald- 

. 

American 

..(e) 

1.681.756 

226.282 

1.4.38.876 

16,.598 

Eugene,  Ore . Guard  . 

..(e) 

4.069,217 

797.279 

3.2.56.021 

91.5.917 

•  V  . 

Register  . . . . 

.  (m) 

3.586,.381 

483.228 

2.214.2.36 

888.917 

Sunday  ed.  . 

..(s) 

1..367.141 

199.898 

9.30.870 

2.36,.364 

.•i’ 

Total . 

( nis ) 

4.953.522 

f)8.3.126 

.3.14.5.115 

1.12.5.281 

F.scanaba,  Mich.. Press  . 

.  (m) 

3.()04.880 

(>86.210 

2.8(i6.076 

141,694 

Fayetteville, 

• 

N'.  C . Obser:rr  ... 

..(e) 

2.148.760 

472.0()0 

1.614.690 

61.110 

Fort  Madison,  la.  ^7mofra/  .. 

..(e) 

2.847.058 

678.679 

2.076.258 

92.121 

Fremont,  O . Messenger  . 

..(e) 

3.404,517 

.340.243 

2.986.52.3 

68.751 

News  . 

..(e) 

.).405.402 

5.56.514 

2J1%,.5.58 

42.420 

Gardner.  Mass.. . .Vraw  . 

..(e) 

3.3.36.500 

4.50.010 

2..546.761 

.338,019 

Geneva,  N.  Y.. .  .Times . 

..(e) 

.3.045.264 

6.52.064 

2.059.829 

2.56,270 

'  'i 

Goldsboro,  N.  C.News  . 

.  (m) 

2.304.400 

3.54.760 

1.791.888 

157.7.52 

f  * 

Grand  Forks. 

D . TTcrald  ....(mcs) 

4.708.612 

1.053.672 

.3.359.846 

19.3.562 

Grand  Island, 

It 

*  Xeb . Independent 

..(e) 

4.187.638 

973,6.58 

2.771,146 

442.834 

*  , 

Greenville,  Tex.. Herald  . 

.(m) 

.3.240.679 

.581,936 

2.481.219 

177..524 

*  /  * 

Griffin,  Ga . .Yervs  . 

..(e) 

2.706.600 

689,600 

1.987.000 

30,000 

Hastings,  Neb.. . Tribune  - 

..(e) 

2.747220 

950,460 

1..536..360 

260.400 

*  _ 

Hibbing,  Minn.. .  _ 

..(e) 

3220,938 

.561.764 

2.4.59.324 

199.8.50 

Hickorv,  N.  C...  Record . 

..(c) 

2.685.410 

278.541 

2.169..594 

2.37,27.5 

• 

Holland,  Mich..  .Xenfinc/ - 

..(e) 

.3.108.762 

670,320 

2.338.9.59 

189.483 

Hudson.  N  Y...Star  . 

.(m) 

2.382.646 

354.620 

1.8.56.8.34 

171.192 

r  , 

Huntington,  Ind.. Press  . 

.  (m) 

.3.278,868 

491246 

2,.542.988 

172,660 

,  # 

Independence, 

•V  • 

Kan . Reporter  . . . 

..(e) 

3,662.517 

653212 

2.853.681 

155,624 

c  \ 

Iowa  City,  la _ Press-Citizen 

(e) 

3,285,800 

766.472 

2,225,314 

294,014 

1.  *  , 

Iron  Mountain, 

Mich . News  . 

..(e) 

.3.198..398 

672.420 

2,419.424 

106,5.54 

Ithaca,  N.  Y ....Journal-News  (e) 

5,443,858 

839,916 

3.946.642 

657.800 

leannette.  Pa.. . .  News- 

•  ^ 

Dispatch  . 

..(e) 

2.879.428 

380,9r>8 

2,232.044 

265,516 

Jeffersonville. 

• 

Ind . Sews  . 

..(e) 

1,378.9.39 

.525.605 

809.424 

4.3,820 

-i 

Kankakee.  Ill....A(«i;r  . 

..(e) 

2.714.376 

371.8% 

2.153.858 

188.622 

.  *. 

Keokuk.  la . Gate  City... 

..(e) 

3,254,944 

698.7.36 

2..346.978 

1.36.742 

Kingsport.  Tenn.T'twrx  . 

.(es) 

1.751.680 

502.474 

1.148.630 

100.576 

* 

Kalmath  Falls, 

ri 

Ore. . Herald  . 

..(e) 

2,340.740 

483,604 

1,777,132 

80.004 

News  . 

(ms) 

2..325..304 

()41.090 

1.. 590.5.58 

84.656 

LaPorte,  lad.... Herald- Argus  (e) 

3.477.306 

81.5,6% 

2.475.998 

185.612 

LaSalle,  III . Post-Tribune 

.(e) 

4.003.838 

7.36,.344 

3,222,912 

134..582 

Marietta,  O . Eagle-Star  . 

..(e) 

2.682.516 

5.32.6.58 

2.102.4.50 

57.408 

'i . 

Times  . 

..(e) 

3,799.600 

766.052 

2.502.248 

461  ..300 

Sunday  ed . . 

..(s) 

.536,676 

74.032 

388,920 

73.724 

*. .  * 

Total  .... 

.(es) 

4266276 

840,084 

2,891,168 

535,024 

Oeveland  S 
Plain  Dealer 

piiblislied  more 
automoMle 
advertising 

Jb  “1928 

^  thanany 
othernews- 
JW  paper  in  the 
JW  United  States 

Ihe  same  thing 
JW  was  true  in  1927 

^  Figures  include  all 
/  priced  cars  from 
Fords  to  RbUs-Royces 
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Focus  Your  Efforts 
on  the  South 

The  Nation ’s 
Fastest  Growing  Market 


Circu- 

2.500 

10,000 

lation 

Lines 

Lines 

ALABAMA 

**Mobilc  New9>Itmi  . 

...(B) 

14,814) 

**Mobil«  Racittcr  . 

24.968 ) 

.13 

**MobUc  Rcsuter . 

,.,.(S) 

38,005 

.13 

.13 

FLORIDA 

ttDaytoim  Beach  News-Jonnial. .  (ES) 

7,071 

.065 

.065 

**OrUado  Sentinel  . 

(MftS) 

6,457 

.06 

.06 

^PeneecoU  News  end  Journel.  (EAMj 

15,667 

.08 

.08 

**Tampa  Tribune  (M)  41,336. 

....(S) 

49.079 

.11(.14S) 

.111. 

••Palm  Beach  Poet  (M)  8,571 

....(S) 

8.904 

.07(. 

09S) 

.07(.( 

GEORGIA 

••Aufusta  Herald  . 

...(E) 

14.651 

.05 

.05 

••AoKUSta  Herald  . 

....(S) 

15,197 

.05 

.05 

** Macon  Telecraph  . 

...(M) 

30,127 

.09 

.09 

••Macon  Telegraph  . 

.,..(S) 

30,140 

.09 

09 

KENTUCKY 

••The  Lexington  Leader  . 

....(E) 

20,400 

.08 

08 

••The  Lexington  Leader  . 

....(S) 

20,405 

08 

.08 

••Paducah  Sun  . 

....(E) 

10,700 

.05 

.05 

NORTH  CAROLINA 

ttGreenaboro  Daily  Newa . 

...(M) 

34.529 

.10 

.09 

ttGracnaboro  Daily  Newa . 

....(S) 

37,768 

10 

09 

SOUTH  CAROLINA 

••Columbia  State  . 

...(Ml 

24,404 

.08 

.08 

••Columbia  State . 

....(S) 

26,385 

.08 

.08 

••Greenville  Newa  ft  Piedmont. 

(MftB) 

38,462 

.12 

.12 

••Greenville  Newa  . 

....(S) 

26,627 

.09 

09 

••Spartanburg  Herald  and  Journal 

(MftE) 

14,880  1 

••Spartanburg  Herald  and  Journal 

.07 

.07 

(EftS) 

18,352  ) 

TENNESSEE 

••Naahville  Banner  . 

....(E) 

62,704 

.13 

.13 

••Naahville  Banner  . 

....(S) 

64,493 

.13 

.13 

VIRGINIA 

••Newport  Newa  Timee-Herald. . . . (E) 

8,448  ] 

OS 

05 

^Newport  News  Daily  Press. 

.(SftM) 

6.423  ( 

**Roanoke  Times  ft  World  News 

(MftE) 

32,192 

.10 

10 

••Roanoke  Timee  . 

....(8) 

20,059 

07 

.07 

••Stannton  Newa*Laader  (M), 

Leader 

(B) 

7.355 

045 

045 

**A.  B.  C.  PubUah«r«'  Statamant,  October  1.  I92t 
ttGoTernmant  Statement,  October  1,  1928. 


The  tremendous  growth  and  expan¬ 
sion  which  the  south  has  been  enjoy¬ 
ing  in  the  past  years,  will  continue 
in  even  greater  force  during  1929. 
E\ery  indication,  every  sign  points 
for  greater  prosperity  than  the  south¬ 
erners  enjoyed  in  1928. 

Money  seems  plentiful.  Industries 
continue  to  add  to  their  plant,  equip¬ 
ment  and  •  labor  personnel.  Mer¬ 
chants  are  now  enjoying  excellent 
retail  business,  and  the  farmers  are 
putting  their  surplus  money  in  cir¬ 
culation,  replenishing  agricultural 
stocks,  rebuilding  and  refurnishing 
homes,  and  buying  new  motor  cars. 

If  you  hav  e  a  product  for  the  South¬ 
erner  now  is  your  greatest  opportu¬ 
nity  to  tell  him  to  buy  it.  He  is  in  the 
buying  mood —  and  it  won’t  require 
many  persuasive  arguments  if  you 
use  the  leading  southern  daily  news¬ 
papers  listed  here. 
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(Continued  from  page  66) 

Total 

Diftplav 

City 

Paper 

t'ublished  Linage 

National 

Laical 

Classified 

% 

Marquette,  Mich. Mining 

*  5 

Journal 

. .  (m) 

7’/5.0.52 

3,530,254 

212,389 

( .Vote : 

Legal  included  in  classified) 

Martin’s  Ferry, 

#T 

U . 

Times  _ _ 

...(e) 

5,054, 0(X) 

1,132,000 

3,131,000 

285,600 

Meadville,  I’a... 

1  ribune-kciiub- 

lican  .... 

.  ( me ) 

5,112.673 

69'>.508 

4,.306.898 

106,177 

♦ 

Minot,  N.  D - 

.\  ervs  . 

...(e) 

3,641.050 

1,0'>2,.315 

2.204,630 

364,105 

Missoula,  Mont. 

.NDrlliZi’cst 

■ .  ..(e) 

678.5.18 

38,710 

544,026 

95,802 

(  Note : 

Statement  for  luiie 

■  I  iccciiiljer 

.31,  1928) 

'•  MoIktIv,  Mo — 

M oniinr-InJex  and 

Democrat 

..(el 

3.09f).982 

619,86'. 

2.2.39,958 

207,158 

•  f 

Monroe,  Mich.. 

S  ezes  . 

...(e) 

4,392,430 

957,3(2 

.3,414,.'02 

320,726 

i  9 

Morristown, 

N.  J . 

Jersey  man 

...(e) 

.3.701  ././>3 

'.21,922 

2.735.215 

241.5.56 

(  1  otal 

includes 

102,9/0  lines  legal) 

r  • 

*•  Mount  Carmel, 

1*  i 

I’a . 

.//CHI  . 

...(e) 

2.311,380 

474,778 

1,771,413 

65,189 

Mount  Clemens, 

;  » 

Mich . 

Leader  _ 

...(c) 

2,603,337 

644,.596 

l.(i69..56l 

1.14,8.16 

i.t 

/ 

( 'l  otal 

includes 

154,3.36  lines  legal) 

Muscatine,  la... 

Journal  . . . 

...(e) 

3,426,444 

866.754 

2,392,502 

167,188 

■ 

New  Kensington 

Pa . 

Dispatch  . . 

...(e) 

4.814,360 

462,894 

3,898.^344 

452,782 

Niles,  O . 

Times  . . . . 

...(e) 

2,983,358 

165,130 

2,656,668 

161,500 

■'*  T 

* 

Ogdensburg, 

* 

N.  Y . 

Republican- 

•  ♦ 

Journal  . 

..(m) 

3.003,071 

671,113 

2,217..329 

114,629 

Owosso,  Mich... 

A  rgus-Dress 

..(e) 

4,421 ,9')7 

651,672 

3.595,802 

174,523 

*  i 

« 

Painesvillc,  O.. . 

Telegraph 

..  (e) 

3,750,261 

567,572 

3,(H.3,992 

138,6‘>7 

• 

Parsons,  Kan... 

Sun  . 

..(es) 

3.479,756 

676,466 

2,552,494 

174,454 

'  1 

(Total 

includes 

76,342  lines 

egal) 

t. 

Pekin,  Ill . 

'limes  _ 

...(e) 

1,989,478 

183,484 

1,661.402 

144,592 

Provo.  Utah... 

Herald  . . . 

..(es) 

3,252,830 

663,166 

2,327,108 

262,556 

Kedlands,  Cai... 

•  l-acts  . 

...(e) 

4,290.(K.8 

786,604 

3,165,106 

388,898 

. 

Reno.  Nev . 

•  Lazette  ... 

...(e) 

4.258,576 

1,062.026 

2.848,188 

.348,362 

State  Journal  (m) 

2,231,516 

445,578 

1.485.162 

300.776 

Sunday  ed. 

...(s) 

867,664 

199,794 

60.3,960 

63,910 

*1  * 

» 

Total  _ 

.(ms) 

3,099,180 

645,372 

2,089,122 

364,686 

Rfjck  Hill,  S.  Cjicrald  _ 

...(e) 

1,862,616 

371,788 

1.4(V4..508 

96,180 

(Ixgal  included 

in  classified) 

* 

Roval  Oak,  Mich.'j  ribuHi'  , . . 

...(e) 

2,375,226 

278,922 

1.536,640 

238,532 

( "I'otal 

includes 

.321,1.32  lines 

legal ) 

•  Rutland,  Vt.... 

Herald  .... 

. .  (m) 

5,251,849 

1.042.5')9 

3.925,244 

284,006 

Salina,  Kan - 

Journal  . . . 

...(e) 

5.184,746 

1,001,672 

3,915,212 

267,862 

'i  ♦ 

St.  Augustine, 

. 

• 

Fla . 

Record  _ 

..(es) 

2,509,936 

377,552 

1.885,424 

117,740 

*  > 

(Total  includes  129,220  lines,  legal) 

41 

Sarasota,  Fla... 

Times  .... 

...(e) 

1,695.848 

284,850 

1.094.828 

220,%2 

• 

(  Total 

includes 

131,208  lines 

legal ) 

'  4 

Southbridge, 

••  * 

Mass . 

News  . 

...fe) 

1.48.3.608 

252,980 

1,1.58.234 

72,.194 

«  V 

Streator,  Ill.... 

Times-Fress 

..(e) 

3,442..386 

757,274 

2.(442.088 

283.024 

Suffolk,  Va. . . . 

News-Herald  .(e) 

1.885.884 

328,692 

1379,210 

65,982 

) 

Sunday  ed. 

.. .  (s) 

254.548 

9,450 

242,102 

2,9‘)6 

Total  ... 

. .  (es) 

2,140,4.32 

.3.58.142 

1.621.312 

68.978 

(Note: 

Statement  for  period  Septcmlier 

-D'K-ember 

31.  19281 

Sunbury,  Pa. . . . 

Daily  . 

...(e) 

2,636,427 

555,536 

1,936,966 

143,925 

Item  . 

...(e) 

3,078, 58f. 

665,238 

2,252,908 

160,440 

Tamaqua,  Pa... 

Courier  . . . 

...(e) 

2,298,172 

490,5.30 

1.807.642 

(Classified  included  in  local) 

Tiffin,  O . 

Adiertiser 

...(e) 

2.171.372 

5.50,872 

1,620,500 

•  i 

Venice,  (3al . 

Vanguard  . 

...(e) 

1,-565.000 

1%.544 

U36.984 

131,472 

Ventura,  Cal... 

Free  Press 

..(e) 

2.855,5.38 

.3.54.9*18 

1.7.50,392 

750,148 

N*’ 

County  Star 

..(e) 

3,283,516 

474,9.36 

2.320..540 

488.040 

Westerly,  R.  I.. 

Sun  . 

...(e) 

3,471, .549 

699,3.53 

2.622..599 

149,597 

t 

Walla  Walla. 

Wash . 

Bulletin  . . . 

...(e) 

4,9.50,5.54 

1.118,124 

3,375.764 

456,666 

• 

Sunday  ed. 

...(s) 

1,2.56,248 

176,316 

985,068 

94,864 

Total  . . . 

. . (es) 

6,206.802 

1,294.440 

4..360.832 

551,5.30 

h 

Union  . 

..(m) 

2.625,378 

278.460 

2,028.810 

318.108 

Sunday  ed. 

...(s) 

1.121.260 

114,282 

933,086 

73.892 

^  I 

Total  ... 

.  (ms) 

3,746,638 

392,742 

2.961.896 

392,000 

“.t 

VV’allingford,  Ct. 

Times  _ 

...(e) 

1.630,.5.36 

248,808 

1.. 322.472 

59,256 

r 

Warren,  Pa . 

.Times . 

...(e) 

4,424,771 

887,863 

3,263,803 

273,105 

Waterville.  Me.. 

.Sentinel  ... 

. .  (m) 

3,065,990 

8.50,5.54 

1.93.3.636 

282,400 

•  ♦ 

Webster,  Mass.. 

.Times . 

...(e) 

1.602.790 

498J16 

1,057,868 

46,606 

Whittier,  Cal... 

.News . 

...(e) 

4,409,930 

617,484 

3,441,074 

351.372 

,•4 

* 

Wilson,  N.  C... 

1134  168 

y> 

% 

(Statement  for  period  July  1 

-December  31,  1928) 

NEWSPAPERS  IN  CITIES  OF  10,000  TO  14,999 

POPULATION 

f  *« 

Total 

Display 

1  • 

City 

Paper 

Published  Linaye 

National 

Local 

Classified 

Ada,  Okla . 

.News  . 

...(e) 

1.161.090 

204,008 

761,8.52 

195,230 

Sunday  ed. 

...(s) 

933,492 

144..368 

748,594 

40.530 

• 

Total  . . 

..(es) 

2.094,.582 

.348,376 

1.510.446 

235,760 

Adrian.  Mich... 

.Telegram  . 

...(e) 

4,392,400 

825.370 

3.013.766 

553,264 

1 1 

Albert  Lea,  Minn,  rnfewne  .. 

...(e) 

2,919,776 

579,950 

2.009.042 

163,884 

(Total  includes  11,850  lines — 

legal.) 

Altus,  Okla.... 

Democrat 

..(e) 

1,810,984 

328.818 

1.392.370 

89,796 

Sunday  ed. 

...(s) 

633,666 

77,966 

492,856 

32,844 

*1 

Total  ... 

..(es) 

2,444,650 

406,784 

1,852,226 

122,640 

Ames,  la . 

.Tribune  . . . 

...(e) 

2.104,648 

.345.942 

1.463.446 

295,260 

•1 

Anaheim,  Cal.  .. 

.Bulletin  ... 

...(e) 

3,120..390 

705,264 

1.874.922 

.'^03H 

Anderson,  S.  C. 

.Mail  . 

.  (ms) 

2,975,119 

488,321 

2,.301,669 

185,129 

*  ^ 

Antigo,  Wis.... 

.  Journal  . . 

...(e) 

2,261,338 

299,586 

1.861,888 

99,864 

r  t  h  E  5  t  a  t 

e  for 

.M  a  r 

c  h  9  ,  1 

9  2  9 

Total 

Display 

City 

Paper 

Published  Linage 

National 

Local 

.\shland,  O . . 

.  Times- 

(lozclte  . 

...(e) 

3,763,360 

.564.n(i6 

2,8()0242 

■Asliland,  Wis.... 

Press  . 

...(e) 

2.543,198 

562,450 

1,899,982 

(  Total 

includes 

29,470  lines  legal) 

Austin,  Minn _ 

.Herald  .... 

...(e) 

3,080,0(K) 

Raker,  Ore . 

Herald  .... 

...(ej 

1,796,060 

455,294 

1,161.7% 

(Herald  and  Democrat  merged  b'ebruary  1,  1928- 

available  for  Democrat) 

Beatrice,  Nebr.. 

. .?««  . 

. . (es) 

2,311,386 

553,980 

1,604.526 

Bellefontaine,  O. 

.Examiner  . 

...(e) 

3,544,166 

()4().038 

2.733,024 

Bend,  Ore . 

.Jlulletin  ... 

...(e) 

3,084,942 

.5992.^ 

2..345,8% 

Bennington.  Vt. 

.  Banner  . . . 

...(e) 

2.891.560 

483,028 

2,340,884 

Bismarck,  N.  D. 

.  I  ribune  . . . 

...(e) 

2,.569.U62 

790,200 

1,625,862 

Brainerd,  'SVmn.  Dispatch  .. 

...(e) 

2,1(M.310 

76().8.^ 

1208,3f)0 

Brattleboro,  VT. , 

.Be former  . 

...(c) 

3.7(>4.684 

653,618 

3,111,066 

Bristol,  Pa . 

.  Courier  . . . 

...(e) 

1,377.894 

284,900 

1,005,676 

Bristow,  Okla.  . . 

.  Record  _ 

...(ei 

1,223,390 

3.35,356 

835,730 

Brownsville,  Pa., 

.  Telegraph  . 

..(m) 

2,428.202 

358,330 

1,910,020 

Telegraph  . 

....(e) 

2,584,0.36 

352,016 

2,059,372 

Cadillac,  Mich.., 

.  .\'ezcs  . 

...(e) 

2,198,551 

405,998 

1,596,112 

(Total  includes  106,679 

lines — legal  and  liners. 

Canton,  111 . 

,  Ledger  _ 

...(c) 

1.593209 

554,773 

9.54,4.50 

.'icniinel  ... 

...(e) 

2,217,0% 

Commercial 

Ceiitralia,  Wash.C/irtHiiV/c  . 

...(c) 

3,247,538 

712,656 

2,345,322 

Columbus,  Miss., 

Dispatch 

...(e) 

8,096,479 

614,080 

1,883238 

Imperial  Valley 

Chanute,  Kan.... 

.Tribune  ... 

...(e) 

2,4.32.‘)48 

514,500 

1,918,448 

Chillicothe,  Mo.  .  Cimstitutioti- 


(Local  includes  classified.) 


Little  Falls, 
N.  Y . 


(Classified  included  in  local  linage) 

.Times  . (c)  2,269,024  419,774 

(Gassified  included  in  local  linage) 


1,849,250 


339.032 

51..>9fj 


179,'J70 
no  figures 

152,880 

181.104 

139,790 

67.W8 

143,0(10 

129,100 

87.3i8 

52.304 

l.'9,852 

172,648 

89,762 

) 

83,986 


180,560 

99,161 


T ribmie  . . 

•  (e) 

1,767,634 

413,196 

1,251,474 

103,964 

(Tarksdale,  Mhs.l^egistcr  - 

•  (e) 

2,403,534 

494,004 

1.726,074 

183,456 

Garksville,  Tenn.  Jx^af- 

Chronicle  . 

.(e) 

2,182,541 

507,523 

1,583,003 

92,013 

Clearfield,  Pa - Progress - 

.(e) 

3,155.278 

545,062 

2,312,996 

297,220 

(Classified  includes  88,718 

lines  legal.) 

Clinton,  Ind . Clintonian  ... 

.(e) 

714.6.58 

159.376 

505,694 

33,278 

(Total  includes 

16.310  lines  legal.) 

Conneaut,  O . News-Herald 

.(e) 

2,134.588 

317,856 

1,726,040 

90,692 

DeKalb  Ill . Chronicle  ... 

.(e) 

3.069290 

537,586 

2,272,984 

258,720 

Delaware,  O . Gazette  - 

.(e) 

2,151,114 

479,570 

1,430,422 

241,122 

Journal- 

Herald  ... 

.  (e) 

1,338.820 

247,422 

1,091,3';8 

Denton,  Tex..  • . .  Record- 

Chronicle 

.(e) 

3,537,642 

346,412 

2,329,088 

259,770 

1  Viver,  O . Reporter  . . . 

.(e) 

3.476,830 

517,384 

2,816,240 

14.5,206 

F.l  Centro,  Cal...  Press  .... 

.(e) 

2,076.214 

.520.890 

1,308,854 

246,470 

IT  Dorado.  Kan-TiWj  . 

.(c) 

2,802,284 

499.886 

2,106,594 

195,804 

Klizabeth  C^ity, 

N.  C . Advame  ... 

.(e) 

1.896.325 

350,497 

1.278,780 

267,048 

Frederick,  Md...Post  . 

.(m) 

3,198,384 

737,057 

2,231,013 

230,314 

News  . 

.(e) 

4,533,102 

737,057 

3,456,797 

3.59,248 

Fort  Collins, 

Colo . Express- 

Courier  . . , 

(es) 

3,783,485 

570,393 

2,941,254 

138,390 

Fostoria,  O . Times  . 

.(c) 

3.579,939 

510.496 

2,976,795 

92,648 

Fremont,  Nthr..  .Tribune . 

.(e) 

2,957,549 

537,453 

2,198,161 

221,935 

1,939.424 

Cioshen,  Ind . News-times  . 

.(e) 

2,714,300 

738,300 

1,698.500 

277,.500 

Grand  Haven,  Tribune  . 

.(e) 

2,159.714 

330.705 

1,580,488 

74,635 

Mich .  (Total  includes  173,886  lines  legal  and  readers.) 

Greeley,  Colo _ Tribune- 

Republican  (me) 

3.953,369 

.507,712 

3.255.211 

190.446 

Harrisburg,  U\..RegAter  - 

.(c) 

2,109,128 

537,090 

1.538,404 

.53,634 

Herkimer,  N.  Y..7'<’/ei/raHi  ... 

.(e) 

2,055,772 

392,560 

1,465,888 

197,324 

Hoquiam,  Wash..  W'ashington- 

ian  . 

.  (m) 

2.841,538 

463,4.56 

2.102,716 

275,366 

Huntingdon.  Pa...Vi*M’j  . 

.(c) 

2.371.600 

679,000 

1,264,200 

260.400 

(Total  includes  168.000  lines  legal) 

Huron,  S.  D _ Huronite  .... 

.(e) 

3,782,198 

833,252 

2,705,906 

243,040 

Idaho  Falls,  Ida.. Port  . 

.(e) 

2,278,122 

644,644 

1,633,478 

Keene,  N.  H _ Sentinel  . 

.(e) 

4.889,094 

932,680 

3.800.272 

1.56,142 

Key  West.  Fla..Ci(ire»  . 

.(e) 

1,906.817 

415,275 

1,402.055 

89,487 

Kinston,  N.  C...Free  I^ress  .. 

.(e) 

2,415,8.54 

425,152 

1,941,394 

49,306 

Kirksville,  }>lo.. .  Express  and 

News  . 

(es) 

1.810,424 

.581,318 

1,146,810 

282,296 

La  Grande,  On..Obscr7'cr  _ 

..(e) 

3,076.430 

620,928 

2,280,824 

174.678 

(Classified  includes  legal) 

I-awrence,  Kan.  .Journal- 

IVorld  .... 

.(c) 

4.091,052 

769,832 

3,321,220 

Logan,  Utah.., 
Long  Branch, 

..Journal  . 

.(c) 

1,629,768 

N.  J . 

. .  Record . 

.(c) 

5,246,738 

709,154 

4,139,200 

398.384 

Ixingview,  Wash.VeTt/,r  . 

.(e) 

2,958,952 

610,173 

1,924,948 

390.298 

(Total  includes  33,533  lines  legal) 

Ludington.  Mich.Ve«’,r  . 

.(c) 

1,681,778 

328,314 

1,21.5,452 

138.012 

Sunday  ed.  .. 

.(s) 

551.124 

131,432 

383,250 

36,442 

Total  . 

(es) 

2,232,902 

459,746 

1,598,702 

174,454 

Lvnbrook,  N.  Y.. Nassau  Star. 

.(e) 

3,003.042 

486,164 

1.951,936 

564.942 

Marion,  Ill..,., 

..Post  . 

.(e) 

1,273,804 

1%,546 

1,046,178 

31.080 

Marion,  Ill...., 

, .Republican  .. 

.(e) 

1,900,888 

625,440 

1,245,852 

38.5% 

Marion,  Ind.... 

. .  Leader 

Tribune  ... 

(m) 

4,562,172 

613,120 

3,548,273 

400,779 

(Continued  on  page  70) 
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Member  Audit  Bureau  of  Circulations 


Member  Associated  Business  Papers 


The  Scramble  For  Dollars 


One  hears  discussion  in  all  lines  of  business  of  “The  New  Competition.” 

Boiled  down,  the  new  competition  seems  to  be  a  more  vigorous  scramble  for  dollars  based 
on  the  reasoning  that  when  business  is  harder  to  get,  more  vigorous  effort  is  needed  to  get  it. 

In  the  solicitation  of  advertising,  competition  has  cJways  been  keen  and  is  now  becoming 
keener. 

During  any  kind  of  contest,  whether  athletic  or  commercial,  it  is  the  EXTRA  effort,  the 
ADDED  effort,  the  ELXTEINDED  effort  which  counts. 

In  building  national  advertising  revenue  for  your  newspaper,  have  you  considered  the  great 
advantage  of  using  the  extra  facility  of  reguleur  advertising  in  EDITOR  &  PUBLISHER? 

EDITOR  &  PUBLISHEIR  will  meike  10,000  calls  for  you  a  week.  It  will  carry  your  news¬ 
paper’s  story  to  the  executives  who  invest  91 .4%  of  all  the  known  newspaper  appropriations. 

An  advertised  product  is  easier  to  sell  than  an  unadvertised  product.  An  advertised  news¬ 
paper  is  easier  to  present  to  national  advertisers  than  one  not  advertised. 

EDITOR  &  PUBLISHER  carries  more  advertising  of  newspapers  than  any  other  publica¬ 
tion  because  it  is  recognized  as  the  newspaper  advertising  authority. 

Is  it  merely  a  coincidence  that  newspapers  which  advertise  in  EDITOR  &  PUBLISHER 
regularly  are  newspapers  which  grow  in  national  advertising? 

Consider  starting  some  regular  EDITOR  &  PUBLISHER  ad¬ 
vertising  now.  Give  your  selling  team  the  strong  backing  which 
modem  competitive  conditions  require.  Make  an  investment  in 
the  very  power  you  believe  in  most — ADVERTISING. 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 


(Continued  from  f>a<ie  ^>8) 


Oty  Pap^r 

Total 

Publiahad  Linage 

Display 

National  Local 

Classified 

Mattoon,  Ill . Journal- 

< lUcette  . 

...(e) 

2,567,362 

690,620 

1.546,a)() 

190,008 

( Total 

includes 

140,728  lines 

legal  and  readers) 

.Mail- 

Med ford.  Ore....  Tribune  . 

.(ms) 

4,405,420 

867,008 

3,166,170 

372,242 

Merrill,  Wis . Herald  .... 

...(e) 

3,177,408 

755,352 

2,422,050 

...(e) 

2,750,269 

403,739 

2,120,410 

225,120 

.Sunday  ed. 

...(s) 

837,948 

146,448 

/>41,708 

41,792 

Total  . . . 

..(es) 

3,588,217 

5.50,187 

2,7f>2.118 

2/.6,912 

Miami.  Okla . \rws-Record  (e) 

2,390,400 

567,070 

1,731,.532 

91,798 

Middlesboro,  Ky.^erw  . 

...(e) 

320,068 

858,500 

19,894 

Miles  City.  Mont.-S/ur  . 

..(es) 

2,498,600 

590,(X)0 

1,729,600 

590,000 

Mitchell,  S.  D...  Republican 

...(e) 

3,432,716 

724,136 

1.910,706 

724,13/) 

Monrovia,  .R’ews  . 

...(e) 

2,721,286 

423,255 

1,942.18.1 

355,848 

Morgantown, 

W.  Va . 

1  >ominion 

.  (m) 

3,877,313 

(rf{2.726 

2,833,586 

191.645 

( Total 

Mt.  Vernon.  O.. .  Republican¬ 
s' ews  . . . 

includes 

...(c) 

K//..k»2  lines 

2,565,738 

legal ) 

554,204 

1.877,456 

134,078 

Mt.  Vernon,  Ill..  AV//ij/cr-A'm'J  (e) 

3,010,.532 

623,210 

2,183,342 

203,980 

Murphysboro,  DUndependeiit 

..(e) 

1,680,980 

496,034 

1,109,192 

75,754 

Nampa,  Ida . Free  Press. 

..(m) 

1,573,288 

398,473 

1,008.835 

165,980 

.Sunday  ed 

...(s) 

321.810 

27,701 

249,709 

44,400 

Total  . 

.  (ms) 

1,895,098 

426,174 

1,285,544 

210,380 

New  Philadel¬ 
phia,  O . Times  .. 

...(e) 

3,399,116 

463,288 

2,619,274 

.116,554 

Newton,  la . Acu’.t  ... 

....(e) 

3.0‘)9.838 

353,332 

2,542,764 

203,742 

Niles,  Mich . A/or  .... 

....(e) 

2,895,004 

.541.786 

2,181, 18(> 

172,0.12 

Norfolk.  Neb....A>«'f  ... 

...(e) 

2,693,852 

705,44/. 

1,621,858 

.k)6,.548 

Olympia,  Wash.. Olympian 

..(ms) 

2,253.692 

732,438 

1.337.574 

181./)80 

/  tlvmpian 

...(e) 

1,854,174 

534,380 

1,147.776 

172,018 

Oneida,  N.  Y.. . . IDispatch 

....(e) 

961,142 

314,986 

590.940 

.55,216 

Oneonta,  N.  Y. . .  Star  .... 

.  .(m) 

3,023,421 

624,876 

2,1.18,743 

8.1,322 

(  Tota 

Orange,  Tex . Ledger  .. 

includes 

...(e) 

/»8,430  lines  legal ) 
842,240  181,356 

601,8.12 

.59,052 

Sunday  ed 

...(s) 

226,198 

64,610 

145,138 

16,4.50 

Total  . 

..(es) 

1.068,438 

245.966 

746,970 

7.5,.502 

Ottawa,  Kan . Herald  .. 

....(e) 

3,366,476 

672,004 

2,694,472 

Palo  Alto.  Times  ... 

...(e) 

3,705,618 

457,184 

2,682,3.10 

5/)6.1(M 

Pampa,  Tex. - News  ... 

..(es) 

1,923,768 

298,844 

1.624.924 

Port  Angeles, 

Wash . News  ... 

...(c) 

2,698,710 

518,238 

1,979,222 

201.2.50 

Port  Jervis, 

N  Y  . Vninn-Gazette  (e) 

2,438,380 

397,491 

2,040,889 

( .Note : 

Princeton,  \nd..  .Hemoeral  . 

Ixical  and  classified  combined) 
...(e)  2.4.'i7,262  648..345 

1.548,25(1 

228,4.50 

(Total 

Pulaski,  Va . Southwest 

Times  .. 

includes 

...(e) 

32,2l7  lines  legal) 

1,549,744  273,980 

1,20.1.272 

72,492 

I’tinxsutawney, 

Pa . Spirit  . 

...(e) 

2,178,915 

579,420 

1,4%.672 

84,823 

San  Benito,  Ttx.. Light  . 

...(e) 

854,128 

140,104 

714.024 

(Local 

Sanford,  Fla . Herald  .... 

includes 

...(e) 

classified) 

2,114,266 

313,7/)6 

1.589.2.52 

211.218 

San  Luis  Obispo, 

(3al . Tribune  <9 

T  elegram 

..(e) 

3,074,674 

.592,788 

1.8/4.772 

618,114 

Santa  Rosa,  Cal.  Press-Demc 
crat  . 

. .  (ms) 

4,950,778 

987,350 

.1.2.14,252 

72).  176 

Republican 

...(e) 

3,018,8.14 

924,.V4 

1,420.888 

67.1,582 

Sault  Ste.  Marie, 

Mich . News . 

...(e) 

2,880,132 

631.928 

2,120,9(12 

127,242 

Shelhyville,  Ind.. Democrat  . 

...(e) 

5,371,090 

570,249 

4.688.‘)98 

11,843 

Sheridan,  Vfyo..  .Post- 

Enterprise 

-  (es) 

2,419,634 

694,176 

1,629,516 

95,942 

Staunton,  Va _ I-eader  and  News 

Leader  ..(mes) 

3,152,018 

633,992 

2.357,460 

160..5/)<. 

(Note:  I^gal  linage  included  in  classified) 


Sterling,  111 . Gazette  ... 

Stevens  Point, 

...(e) 

4,403,553 

620,151 

.3,5.56,  l/)8 

227,234 

Wis . Journal  ... 

...(e) 

2,862,881 

652,378 

2.0/)8,374 

142,129 

Tarentum,  Pa.. . .  Valley  Netvs. .  (e) 

4,336,798 

2.58,629 

3,9a3.263 

174,90/. 

Tarry  town,  N.  Y.News  . 

...(e) 

4,667,572 

374,178 

.3.791.102 

.502,292 

Temple,  Tex . Telegram 

..(ms) 

2,992,538 

740,912 

1.972.866 

278.760 

Twin  Falls,  Ida.. News  _ 

...(m) 

], 676,466 

494,5.58 

1.181,908 

Sunday  ed., 

....(s) 

/)06,298 

155,638 

4.50.660 

Total  ... 

..(ms) 

2,282,764 

650,196 

1.632,568 

Tyrone,  Pa . Herald  _ 

...(e) 

1,930,262 

276,740 

1.65.3,522 

Vandergrift,  Pa..AV7{'j  . 

...(e) 

2,093,910 

205,674 

1.691,718 

1%.518 

Vernon,  Tex . Record _ 

Waynesboro,  Vs.  Record 

...(e) 

3,512,272 

3.56,076 

2,978,794 

157,402 

Herald  . 
(Total 

WVnatchee, 

....(e)  2,293,956  347,214 

includes  84,252  lines  legal) 

1,695,708 

166,782 

Wash . IVorld  . (e)  .5..5.56,096  1,032.182 

(Total  includes  144,389  lines  legal) 

West  Chester, 

3,657,990 

721,535 

Pa . Local  Ne7vs.  ..(c) 

4,102,306 

750.974 

2.457.502 

893,8.30 

Winchester,  Va..5/flr  . 

...(e) 

3,464,072 

604,3.52 

2,852,088 

7,632 

Wooster,  O . Record  . . . 

.  (e) 

4,176,619 

702,928 

2,940,795 

532,896 

Xenia,  O . Gazette  ... 

Times- 

...(e) 

2,562,380 

565,586 

1,836,066 

160,608 

NEWSPAPERS  IN  CITIES  ' 

OF  5,000 

TO  9.999 

POPULATION 

City 

Paper 

Totai 

Published  Linage 

Display 

National  Local 

ClatsiArd 

•Abilene,  Kan.. . 

.  Re  lice  tor  . . 

....(e) 

1,513,288 

181,216 

727,720 

61.L'2 

,\ll«ny,  (Jre _ 

(Total  includes  1.33,448  lines  legal) 

.  Democrat- 

Herald  . (e)  2,474,556  736,120 

1,458,548 

279.NS8 

.Albion,  Mich... 

.  Recorder  . , 

. . . . (e) 

2,295,94/) 

360,122 

1,722,854 

154,()86 

•Mpena,  Mich... 

(Total 
..\ca'.f  _ 

includes 

....(e) 

57,946  lines, 
3,311,980 

liners,  legal) 
523,208 

2,333,632 

26‘>.45>.j 

■Athens.  O . 

(  Total 
.  Messenger 

includes 

....(e) 

185,682  lines  legal) 
3,103,439  621.869 

2,048,246 

433,324 

Ballston  Spa, 

N.  V . 

.Journal  ... 

. . . (e) 

561,159 

92,907 

439,209 

2').043 

Bemidji,  Minn.. 

.  Pioneer  . . , 

....(e) 

1,579,864 

433,090 

1,022,934 

123,840 

Bowling  Green. 
O . 

.  .S'enliiiel- 
i  ribune  , 

....(e) 

2,297,472 

331,03/) 

1,453,884 

512,552 

Bozeman.  Mont. 

.Chronicle  . 

. .  (ms) 

178,874 

36,330 

131,696 

10,848 

Bozeman,  Mont. 

.Chronicle  . 

. . .  (m) 

1,792,672 

369,558 

1.303,624 

1 19,490 

Sunday  etl , 

....(s) 

710,164 

137,662 

541.120 

32,382 

1  <  >tal  . . . 

. .  (ms) 

2,.5(>2,836 

507,220 

1.843.744 

151,872 

Canandaigua, 

X.  V . 

.Messenger  . 

■ . . .  (e) 

1,699,740 

309,274 

1,143,632 

246,834 

Lherokee,  la _ 

.Chict  . 

...(c) 

*471.191 

65,436 

364,000 

19,929 

(Total  includes  21,82()  lines  legal) 

*(N'ote:  Statement  for  period  Sept.  1  to  Dec.  31,  1928) 
Circleville.  (j.. . . //‘'■•(/d  . (e)  1,793,118  348,488  1,444,630  ... 


Clifton  Forge, 


Va . Rezicte . 

..(c) 

1,394,960 

326.0(M 

1,016,722 

52,234 

Clinton,  ( )kla. . . .  •\  ezes  . 

. .  (c) 

1,264,930 

396,512 

793,513 

74,905 

( ,'oncordia.  Kan. .  Hlade-Liupire 

'  (e) 

2,330,097 

Torvallis,  Ore.. .  imes  (c) 

2,222,234 

444,3i8 

1,517,236 

260.680 

*'nK)kstoii,  WUm.f  . 

•  •(c) 

1,165.332 

401,716 

714,420 

49,196 

Cuero,  Te.x . Record  . 

..(c) 

1,942.300 

312,162 

1,497,688 

132,450 

.''unda\  etl.  . 

•  •(s) 

.=;40,214 

84,232 

3,991.846 

56,130 

Total  .... 

.  (es) 

2,482,514 

396,394 

1,897,534 

188.58/j 

Devils  Lake, 

\'  D  Journal  .... 

..(c) 

2,%5,000 

455,000 

1,442,000 

68,000 

Dowagiac,  Micb..-\‘’‘t'i  . 

•  •  (e) 

1,951,898 

348,642 

1,493,464 

109,792 

F'ast  Sirouils- 

burg,  E’a . .'5un . 

.(111) 

2,336,446 

159,782 

2,064,636 

112,028 

Fldenton,  N.  C...Nezvs  . 

•  •(e) 

777,78/j 

218,874 

533,712 

26,20ti 

FMwardsville,  \]].Jnteltigcncer 

•  (e) 

1,759,128 

331,520 

1,074,710 

352,898 

F'ufaula,  .\la.. .  .(■//i-C)i  . 

•  •  (e) 

885,598 

416,192 

430,766 

38.6t0 

F'airmont,  Minn. ..''/■»i/iiit7  - 

..(e) 

1,370,988 

365,032 

973,032 

132,000 

F'ort  Pierce,  F'la. .  A'ctri- 

/  ribune  . . 

•  •(c) 

1,156,974 

179,630 

848,988 

128.2')() 

Franklin.  Ind _ A/ar  . 

..(e) 

3,091,411 

296,366 

2,631,035 

164,1)10 

(iaiena,  Kan . 'limes  . 

..(e) 

325,024 

168,742 

152,544 

3,7.18 

( iaiinn  /)  ..  ..Inquirer  .... 

..(e) 

1,910,000 

Grants  T’ass,  Ore.(- ourier  .... 

..(e) 

1,507,940 

360,766 

1,013,936 

133,238 

Great  Bend.  Ksn.Tribuue  .... 

• .  (e) 

2,104,074 

457,074 

1,519,910 

126,2')4 

<  ireensburg,  Ind. .  A  ews  . 

..(e) 

3,377,200 

423,430 

2,880.500 

73,270 

Grcencastle.  Ind.. banner  . . . . , 

..(e) 

1,483,856 

450,(X)0 

983,856 

50.(K)0 

Greenville.  Mich.Acifj  . 

..(el 

1,644,488 

307,202 

1,242,586 

94,700 

Hanford,  Cal _ Journal  .... 

(ms) 

1,864,842 

207,886 

1.472.254 

184,702 

.Sentinel  _ 

..(e) 

1,732,108 

313,782 

1.241.856 

114,352 

(Total  includes 

55,750  lines  legal ;  6,3/>8  lines  readers) 

Hender.sonville, 

V  r  1  imes-S  ews 

.(e) 

1,39'),421 

175,793 

1.050,588 

33,.k)0 

(Total  includes 

133,740  lines  legal) 

Hillsdale.  Mich..AfU'j  . 

..(e) 

2,621, 48/j 

508,536 

1.657,642 

455,120 

Hobart,  CMs....  Democrat- 

thief  .... 

..(e) 

*566,4/)8 

124,980 

374,848 

66,640 

*  ( Note : 

Statement  for  .September  1-December  31,  1928) 

International 

Falls.  Minn _ Journal  - 

..(e) 

1,094,772 

229,208 

823,208 

42,0(X) 

Ionia,  Mich . Sentinel- 

.Standard  . 

..(e) 

1,858,206 

317,9% 

1,4.59.304 

80,9(V) 

Kendall ville,  Ind.News-Sun  .. 

..(e) 

2,125,798 

340,238 

1.585,626 

199,9.14 

Kittanning.  Pa. . .  Aiwi/ijowj’  Leader- 

J  wtes  .  .  . 

..(e) 

3,252,494 

588,953 

2,663.541  . 

I.awrenceville.  ]\\. Record  . 

..(e) 

1,9.38.972 

252,700 

1,579,452 

86,80/t 

(Total  includes  20,200  lines  legal) 

I.awton.  Okla _ (  onstitution 

•  (es) 

2,925.804 

.561,680 

2,184,784 

179..140 

l.awton.  Okla _ Constitution 

..(e) 

2,925,804 

561,680 

2,184,784 

179,341) 

Leadville,  Colo.. .  Herald  Demo- 

crat  . 

.(m) 

2,026,234 

245.210 

1.449.938 

331,086 

I.ehanon.  Ind.. . .  Reporter  ... 

..(e) 

2,979,3.38 

353,666 

2,531,980 

93.692 

Lewistown,  Mont.  Democrat  and 

News  . . . . 

(ms) 

4,400,298 

1.523.8.50 

2,503,816 

372.652 

Livingston.  Mont.F.nterprise  . . 

(ms) 

2,211,230 

432,600 

1.648,850 

129,780 

Longview,  Tex.. .  A  ca>j  . 

..(e) 

802,548 

146,736 

633..348 

22.4/4 

Madisonville,  Kv. Messenger  . 

..(e) 

2,197,370 

451,850 

1.623.510 

122.010 

Mandan,  N.  Tt..  .Pioneer  - 

. .  (c) 

1,824,988 

4%,729 

1,266,213 

62,04<- 

Marshfield,  Ore..  Cooj  Bay 

Times  _ 

..(e) 

1,5.36.1.30 

537,336 

843.332 

64.032 

(Total  includes  91,430  lines  legal  and  readers) 

^farshheld,  \y\%,,Nru's~Hcrald 

.(e) 

2.257.759 

488,656 

1.685,334 

a3.769 

Marshall,  Mich../'AroMiV/e  ... 

..(e) 

2,051,0(X) 

523,264 

1,318,870 

208,8/)/. 

(73,052  lines  legal  included 

in  classified) 

Marvville,  Mo. . .  Democrat-Forum 

and  Tribune  (e) 

2,0.58,714 

355,684 

1,507,240 

189,0.56 

Marvsville-Yuba  Appeal- 

Citv,  Cal .  Democrat  . 

..(e) 

2,991,800 

706,734 

1,887,966 

397.180 

Mechanicsburg, 

Pa . Local  Mews. 

..(e) 

32.800 

8,320 

20,160 

4,320 

Mexico,  Mo . Ledger  . 

..(e) 

1.. 385,9.30 

348.292 

972,860 

64,7.36 

Monroe,  Wis.. , .Ti'mcj  . 

..(e) 

2,000,455 

363,363 

1,580,399 

56.693 

Monterey,  Cal. . .  Peninsula 

H erald  . . . 

.(e) 

2.905.168 

576,886 

2.049.264 

279,020 

Monmouth,  ll\..  .Rez-iew-Atlas 

.(e) 

2.449.235 

453,727 

1.678.773 

316.735 

(Continued  oh  page  71) 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

{Continued  from  f>aye  70) 


Total 

Display 

City 

Paper 

Publithed  Linage 

National 

Local 

Classified 

Mt.  Pleasant, 

Mich . 

.Times  . 

...(e) 

1,484,380 

247,046 

1,174,8.18 

(.2,49(. 

lines  legal  not  in  total) 

Moscok,  Ida... 

.Star-Mirror 

..(e) 

1,647,882 

336,210 

1,100,704 

210.9<.8 

Napa,  Cal . 

.Journal  .... 

.(ms) 

1,670,480 

232,778 

1.501.5'>8 

95,102 

Register  . . 

...(e) 

3.t)81,342 

4‘)8.<)80 

2,337,')02 

289,422 

.N’eosho,  Mo... 

.Democrat  . 

...(e) 

834,400 

1.14.400 

470,400 

201  .non 

Norwalk,  0.... 

.  Reflector- 

Herald  .. 

...(e) 

2.884,994 

435,750 

2,290,148 

159.09<. 

Norwich,  N.  Y. 

.Sun  . . 

...(e) 

1,892,338 

475,384 

1,363,236 

53,718 

(Jrange,  Cal... 

.News  . 

...(e) 

2,923,472 

471,643 

2,145,069 

306,760 

Oregon  Gty, 

Ore.  . 

.  Morning 

Enterprise  (ms) 

1,946,700 

314.860 

1,224,944 

406,8'i6 

(Legal  included 

in  classified) 

Oroville,  Cal.. 

.  Press  . 

..(m) 

685,982 

9,731) 

545,006 

31. .446 

(Statement  for  period,  August  1 -December  31,  19JR) 

Paris,  Ill . 

.  Beacon-New 

s  (e) 

3,041,850 

391,140 

2,554,510 

%,194 

Pendleton,  Ore. 

.  East 

Oregonian 

.(e) 

3,287,933 

830,158 

2.235.016  . 

222,759 

(I.egal  included 

in  classified) 

Perry,  la. . 

.Chief  . . 

...(e) 

1,951,544 

.132,108 

1,475,390 

144.04r. 

Petoskey,  Mich..^etvr  . 

...(e) 

1,995,09' 

346,091 

1,421,317 

227.(»8.i 

Pontiac,  Ill . 

.Leader  .... 

...(e) 

2,020,158 

408,240 

1,502,718 

109,2tHt 

Pratt,  Kan. . 

.Tribune  .. 

...(e) 

1,867,998 

376,914 

1,240,24() 

250,838 

Prescott,  Ariz... 

.  Courier  . , . 

...(e) 

2,086,615 

482,531 

1,448,971 

155,113 

Rapid  City,  S.  D Journal  ... 

...(e) 

2,652,342 

6%,038 

1,775,144 

181, 16> 

Redding,  Cal.... 

.Searchlight 

.(ms) 

1,585,1% 

389,872 

1,022,028 

163,2‘)t. 

Redding,  Cal... 

.Searchlight 

..(m) 

3,150,392 

779,744 

2,044,056 

326.5'»2 

Redwood  City, 

Cal . 

.Tribune  ... 

...(e) 

953,876 

83,076 

798,420 

72..580 

Rhinelander,  Wis.News  . 

..(m) 

1,885,464 

3%,099 

1,428,26. 

OLWi 

Rushville,  Ind. . . 

.Republican 

...(e) 

2,806,516 

347,430 

2,448,530 

10,5.5<> 

.Salinas,  Cal . 

.Index  Journal. (c) 

2240,728 

472,808 

1,284,976 

297.528 

(Total  includes 

185,416  lines  legal) 

San  Rafael,  Ca\., Independent 

..(e) 

2,458,840 

184,730 

2,081,372 

192,738 

Santa  Fe,  N.  l/l..New  Mexican. (e) 

1,627,603 

461,960 

959,276 

20()..k.7 

Santa  Paula,  Cal.Chrotiicle  . . 

..(e) 

1,200,000 

200,(X)0 

900,000 

100, ONI 

St.  Johnsbury, 

Vt . 

.  Caledonian- 

Record  . . 

..(e) 

2,516,366 

741,743 

1,678,724 

86,226 

St.  Mary’s,  Pa.. 

.  Press  . 

...(c) 

1,424,216 

147,806 

1,247,534 

28,876 

Stoughton,  Wis. 

.Courier-Hub 

.(e) 

1,664,152 

328,006 

1,190,112 

146.0.U 

Seymour,  Ind. . . 

.Tribune  ... 

...(e) 

2,334,332 

464.688 

1,778,994 

%.65() 

Shenandoah,  la. 

.Sentinel  . . . 

...(e) 

1,785,000 

South  Haven, 

Mich . 

.  Tribune  _ 

...(e) 

1,846,136 

288,224 

1,356,014 

201,898 

South  St.  Paul, 

Minn . 

.Reporter  . . . 

..(e) 

924.854 

141,330 

739,312 

44,212 

Stillwater,  Okla.. Pr«i  . 

...(e) 

935,902 

280,0(K) 

648,102 

7.8(K) 

Sturgis,  Mich... 

.  Journal  . . . 

...(e) 

2,682,380 

452,354 

2,079,929 

150.()‘)7 

Taft,  Cal . 

.  Midway 

Driller  . . 

...(e) 

3,772,400 

1,657,488 

2,056,732 

58,180 

Tipton,  Ind . 

.Tribune  .... 

...(e) 

2,638,800 

823,662 

1,646,918 

213,220 

The  Dalles,  OTc..Chrimicle 

..(c) 

2,131,052 

4%.692 

1.356,740 

277,620 

Three  Rivers, 

Mich . 

.  Commercial 

..(e) 

2,289,742 

399,742 

1,255,110 

1.34,890 

Toronto,  0 . 

.  T rifmnc  ... 

...(e) 

1,088,019 

449,792 

615,020 

23,207 

Towanda,  Pa... 

.  Review  _ 

. .  (m) 

2,195,480 

391,930 

1,471,848 

.331,702 

T  renton.  Mo. . . . 

.  Republican- 

Times  . . . . 

..(e) 

1,866,102 

314,244 

1,352,834 

199,024 

Troy,  O . 

.News  . 

...(e) 

1,970,413 

321,076 

1.477r770 

171, .584 

Tulare,  Cal . 

.  Advance- 

Register 

.(me) 

2,427,894 

463,120 

1,554,084 

410,690 

Union,  S.  C.... 

.Times  . 

..(e) 

1.628,326 

.125,360 

1,140,720 

22.24<. 

Vineland,  N.  J.. 

.  Times  . 

..(e) 

1,302,5% 

108,752 

1,124,244 

69,6)0 

Visalia,  Cal . 

.  Times-Delta 

..(e) 

2,174,854 

577,556 

1,482,701 

114,597 

(Xote:  ! 

Statement  for  period  March  1-Decembcr  31,  1928) 

Warrensburg, 

Mo . 

.  Star-J  oumal 

.(e) 

2,185,704 

284,537 

1,865,500 

35.667 

Warsaw,  Ind... 

.Times  . 

..(e) 

1,775,9% 

700,880 

900,396 

174,720 

1  'nion  . 

..(e) 

1,129,512 

251.152 

791,560 

86,800 

Washington 

C.  H.,  0  ... 

.Herald  . 

(me) 

2,143,120 

.'^5,074 

1,531,264 

%,782 

Watsonville,  Cal.Pafaronian  . 

..(e) 

3,141,138 

362,922 

2.397.948 

380,268 

Register  . . . . 

,  (ms) 

3,428,5% 

3%,3% 

2,278,258 

624,064 

W'cbster  City,  Iz.preeman- 

Journal  . . 

..(e) 

2,073,036 

500,584 

1,415,218 

157,234 

Wellsburg 

W.  Va . 

.Herald  . 

..(e) 

8%,8% 

289,016 

435.344 

8,7^) 

W’insted,  Ct.... 

.Citizen  . 

..(e) 

2,8<)8,9(>1 

387,2% 

2,3%,780 

114,828 

Winter  Haven, 

na. . 

.Chief  . 

..(e) 

1,425,942 

182,448 

937,216 

140,742 

(165.536  lines  legal  included  in  total) 

Woodland,  Cal. .Democrat  .. 

..(e) 

1,854.056 

323,064 

1,383,152 

147,840 

NEWSPAPERS  IN  CITIES  LESS  THAN 

5,000  POPULATION 

City  Paper  Publithed 

Total 

Linage 

Display 

National  Local  Classified 

Attica,  Ind . Ledger- 

I  ribune  . . 

.(e) 

1,271,5.34 

639.054 

627,634 

40,846 

Reaver,  Pa . Times  . 

•(e) 

.3,(>41,8')0 

341, 1«> 

2,%9,4S4 

.331,240 

aldwcll,  Kas . Messenger- 

.\’ete.i . 

•  Ke) 

%7,824 

217,140 

683.984 

t)<.,76) 

t  anon  City,  Colo.  .  Imerican  .. 

•  (e) 

1.07.3,828 

158,144 

831,600 

71.260 

Centerville,  la.. .  lozoegian  and 
Citizen  . . 

•  (e) 

2,1.37,78(» 

568,722 

1,3.38,750 

131,852 

t'oinmerce,  Tex..  Journal  - 

(e) 

I08.6M) 

31,6)0 

74,000 

3,t)00 

Healdsburg,  Cal..  yVs'.Mm’ _ 

.(e) 

894.292 

199,192 

695,16)  . 

Lamar,  Colo . .\\-ws  . 

.(e) 

947,740 

2‘)2,03.3 

655,707  . 

Leesburg,  Fla.. . .  Commercial. 

( ms ) 

1.844.597 

193.233 

1,-384.054 

267.310 

.Norton,  Kas . Telegram  .. 

.(e) 

707,526 

221.76) 

368.942 

116,824 

Placerville,  Cal.. Republican  . 

.  (e) 

127,565 

30,800 

94,968  ■ 

1.797 

Rochester,  Ind...A(rmr- 

.Sentinel  . . 

•  (e) 

1,137,080 

259,728 

712,460 

164,892 

.''anta  Maria,  Cal.  l  imes  . 

.(e) 

2,184,282 

412,40<) 

1,695.827 

76,059 

Stuart,  Fla . Nezos  . 

(e) 

1,089,861 

93.894 

%5.999 

29.968 

W’innemucca, 

Nev . Humboldt 

.S'tar  . 

.(e) 

1,052,543 

295,175 

672,198 

85,270 

Winslow,  Ariz.. .  Mail  . 

(ms) 

2,743,958 

224,042 

2,477,916 

52.000 

NEWSPAPERS  IN  THE  DOMINION  OF  CANADA 

Calgary,  Alta.  ..Albertan  .. 

■  •  (m) 

6,121.525 

1.550.475 

3.036,283 

1..534.7()7 

H erald  . . . . 

.  •  (e) 

10,187,061 

3.313.548 

4,875,411 

1.998,102 

( iharlottetown. 

P.  E.  1 . Guardian  .. 

. .  (m) 

3.051.647 

1,298,592 

1,687.302 

65,753 

t  balliam,  Ont.  ...\’ezvs  . 

I'bicoutimi,  Le  Progres 

..(e) 

du 

4,955,566 

2,032,044 

2,698,038 

225,484 

P.  Q .  Saguenax 

..(e) 

2,268,182 

1.0.34,712 

1,233.470 

579.950 

L^lnuiiiton,  Alta. .  Bulletin  . . . . 

..(e) 

5.479.978 

1.239.378 

3.660,650 

Journal  .... 

...(e) 

9,787,681 

2,962,131 

.5..3%,864 

1,428,686 

Fort  William.  _ 

Ont  . Times-Journal  (e) 

7.243,012 

1,5.34,554 

5,213.544 

494.914 

( iuelph.  Ont . Mercury  . . . 

. .  (e) 

4,219,457 

1.541.072 

2, .344,657 

.333,7.34 

Ilalifa.x,  N.  S..  .C'hronicle 

. .  ( m ) 

2,')45,658 

1,636..39() 

1,075.074 

2.34.194 

.Star  . 

..(e) 

3,338,198 

1.4.31.942 

1,668.016 

238,240 

Kingston.  Ont.  ..Whig- 

.Standard  . 

,.  .(e) 

5,()5'l.650 

2,010.011 

2.74.3..3()0 

306,3.39 

Kitchener,  Ont. .  .Record  . 

..(e) 

6,164.760 

1,855,784 

3,874,892 

434,084 

Lethbridge,  .\l\a.Hcrald  - 

..(e) 

4..363,614 

1.452.647 

2,.548.6.53 

.362,314 

l.trtidon,  Ont.  . .  ..AiKertiser  . 

.  ( me ) 

4,210,780 

l.()08.5.30 

2,083,-340 

518.910 

Free  Press., 

.  (me) 

8,728,350 

4..591.125 

2,952.900 

1,184,325 

Montreal,  P.  Q..<i.izette  ... 

. .  ( ni ) 

8.8(.7,922 

4.08‘).727 

4,488,376 

289,819 

I.a  Patrie  . . 

..(e) 

()..3 10.698 

2,290.000 

3,6';8.000 

322.698 

J.a  Press e  . . 

..(e) 

14.475.(j05 

.  .  . . 

11.705.595 

2.770,010 

Standard 

(Sat) 

l.()'f().(KX) 

752.674 

94.3..32f) 

Star  . 

..(e) 

16.42,=;.005 

4,5.56,679 

9,457.998 

2,410,328 

M.msc  Jaw, 

Sask.  . Times- 

Herald  .. 

.  (me) . 

.3,370,472 

1.445,976 

1,606,514 

317.982 

Nelson,  R.  C....News  . 

. .  (  m ) 

2.736.8'>1 

980.938 

1,518,154 

237,799 

( )shawa,  Ont.  . . .  !  imes  . 

..(e) 

4.0')7,(M4 

1,227,828 

2,347,142 

522,074 

Ottawa,  Ont.  ...Citizen  - 

.  ( me ) 

8.3.VM.30 

2.629.988 

5.729.142 

905,874 

/,<■  / Iroil  .  .  . 

..(e) 

2,573,844 

839,954 

1,5W,206 

143,684 

Journal  _ _ 

.(me) 

8,874,533 

2,886,811 

5,454,799 

5.32,923 

( )wen  Sound. 

Ont  . .Sun-'l  imes  . 

..(e) 

.3.52(),.398 

1,-393,280 

1.958,'I08 

1()8.21() 

Peterborough  ..ExaSiiner  ,. 

..(e) 

4,9.32,9')8 

1.5  53..384 

.3,126,984 

252.630 

Port  .Arthur,  Ont.  .\  cti  .r 

Chronicle 

..(e) 

4.540,293 

L. 305.200 

2,674,364 

560.729 

Portage  la 

Prairie.  Man  .  .6>a/>/uV  — 

. .  (e) 

1.-304,716 

470,288 

4'>2.254 

342,174 

Prince  .Albert. 

Sask . Herald  . . (e) 

Ottebcc.  P.  0.. .  L’.dclion  Calho- 

2.701,347 

1,153,139 

1,309,520 

238,688 

ligue  . 

..(e) 

2.5.3.3,648 

692,980 

1,706.608 

134,060 

L’Evenement 

.(m) 

4.‘)08.741 

1,505.407 

2.‘)22.781 

480,553 

Regina,  Sask.  ..  .Leader-Post 

(me ) 

7.')‘)(),.325 

3,154,051 

3.705.054 

1,137,220 

Star  . 

..(e) 

2.2()6.408 

218,365 

1,532,748 

515,295 

.'“t.  Catharines, 

Ont . Standard  ... 

..(e) 

6,218,189 

1,980,095 

3.891.175 

.346,919 

St.  Thomas.  Ont.Times-J ournal  (e) 

4..397,2(j.3 

l.()04,845 

2.527,.304 

265,114 

Saskatoon.  Sask. .  Star-Phoenix 

.(e) 

7.2.56,84/) 

3,087.474 

3,.381,.381 

787,991 

Sault  Ste. 

Marie,  Ont.  . .  .Star  . 

..(e) 

3,450,482 

1,197,6.30 

2.207,618 

Sherbrooke, 

P.  Q . La  Tribune 

..(e) 

2,850,843 

1.232,204 

1,466,132 

152,507 

Stratford,  Ont...  Beacon- 

Herald  ... 

..(e) 

.3,931,1.30 

1,569.354 

2,15.3,842 

227,934 

Toronto,  Ont.  ..Star  . 

. .  f e) 

15.482,040 

3,562,720 

9,4(X).860 

2.518,460 

Sunday  ed.  . 

. .  (s) 

2.268,140 

1,6.3.3.100 

635.040 

Total  .... 

. . (es) 

17,7.50,180 

5,195,820 

10,035.9(X) 

2.518,460 

Telegram  .. 

...(e) 

16,251,382 

2,414,184 

9,5.3.3,848 

4,303.350 

Three  Rivers. 

P.  Q . IxNouz'elliste 

■  .(e) 

3,422,385 

1.. 382.006 

1,921.269 

119.110 

Truro,  N.  S.  ...Nezvs . 

. .  (e) 

1.705.662 

439,208 

1,184,0.36 

82,418 

V ancou ver,  B.C. .  Proznnee  . . . 

..(e) 

11,870..5% 

3.088.204 

6.0.55,155 

2,727,2.37 

Sunday  ed... 

..(s) 

.3.1()8,8()0 

6)87,922 

1,857.804 

623,1.34 

Total  . . . . 

.  (es) 

15,0.39.456 

3,776,126 

7,912,9.59 

3,3.50,371 

Star  . 

.  (m) 

3.474.289 

526,827 

2,418.640 

528.822 

.9Mn  . 

. .  (e) 

10,801,789 

2,582.000 

6,397.972 

1.821.722 

Victoria,  B.  C... Colonist  _ 

(ms) 

8.f)28.0.32 

2,2.37.312 

4,837.700 

1,5.5.3.020 

Times  . 

Winnipeg,  Man.. Free  Press.. 

..(e) 

6,199,3.54 

i,m.o(/> 

3,829.560 

679.728 

f 

(me) 

14,988,378 

4.192.083 

7.530,46.5 

3,265,830 

Tribune  ... 

..(e) 

11.465,503 

2,823,016 

7,-301,218 

1.341,369 

W’oodstock.  Ont..  Sentinel- 

1  Rez'iew  . . 

..(e) 

3,892.22.3 

1.426..508 

2,2.38,764 

226,960 

f 
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LIMA  BEAN  SALES  STIMULATED  BY 
ADVERTISING  CAMPAIGN 

California  Growers  Levied  20c  a  Bag  to  Raise  $170,000 
Fund — Association  Received  35,000  Requests  for 
Recipes  from  Readers 


By  HAMMOND  EDWARD  FRANKLIN 

T  IMA  beans,  long  considered  a  “side  aI<o  were  issued  to  have  all  limas  passed 
^  dish,"  arc  assuming  a  “main  dish”  over  the  hand  picking  belts  for  a  touch- 
place  in  many  menus  as  the  result  of  a  ing  up  or  light  picking  before  being 

sackt-d  to  assure  a  quality  of  beans  whicJi 


co-operative  advertising  campaign  being 


conducted  by  the  California  Lima  Bean  could  be  displayed  by  retailers. 


Growers  Association  of  Oxnard.  The 
effect  of  the  advertising  on  the  trade 
aiid  public  has  been  to  increase  consump¬ 
tion  and  improve  marketing  conditions. 

Newspapers  in  a  number  of  cities  have 
been  enjoying  an  interesting  place  in  the 
program. 

Early  in  1927  prospects  for  California 
limas  were  far  from  bright.  Prices  had 

.  tonight- 

lets  have  a  one-dish  meal- 

thr  mtUmcr:  m.  ^ 

liM  — —  "L' 


This  made  a  much  larger  percentage 
of  the  association’s  output  available  for 
branding,  something  which  had  been  im- 
ptissible  when  there  had  l>een  any  amount 
of  ffjreign  matter  with  the  Iteaii'.  In 
.\'ovemlK-r,  1927.  the  directors  voted  that 
such  lots  as  showed  99  per  cent  of  edibb 
beans  an<l  were  practically  free  from 
ai|o!)e  and  stained  or  worm-cut  iM-ans 
might  Ite  stenciletl  and  siild  as  Blue  .'sea 
side  aiul  that  the  faiii'v  jumlK>  limas 
which  previously  had  Ik-cu  sold  as  .‘^ea 


on  in  news(iai)er.s  at  Wichita,  Kan.,  and 
/anesville,  ().  The  appeal  there  is  cr>n- 
fined  to  presenting  limas  as  a  preventa¬ 
tive  or  diet  corrective  for  acidosis. 
•Advertisements  fc»ur  by  five  inches  carry 
captions  such  as  “Do  You  Suffer  From 
Acidosis?",  ‘■T«x>  Much  .Acid  Causes  Ill 
Health,”  “F'ree  B<K)klet  on  Acidosis,” 
etc.  .A  comparison  is  being  kept  to 
determine  the  pulling  power  of  strictly 
health  copy  as  against  appetite  and  econ¬ 
omy  copy,  such  as  “Just  the  Dish  For 
Hungry  Husbands"  or  “Tonight — l>et's 
Have  .A  Due-Meal  DiNh.”  ,A  folder  on 
acidosis  was  published. 

The  sales  promotion  program  includes 
black  aiKl  white  and  color  advertising  in 
women's  and  household  magazines,  space 
in  the  three  prineijial  national  hotel, 
restaurant  and  cafetaria  magazines,  a 
certain  amount  of  -pace  in  wholesale  and 
retail  grocery  trade  publiciitions.  and  the 
employment  of  a  missionary  siilesman 
for  '•ix  months  to  call  on  the  restaurant 
and  cafeteria  trade,  i)reseut  them  with 
leariits  and  encourage  the  u.se  of  limas 
.iiid  baby  limas. 

1  be  H  K.  McCann  Cfimi)any  is  in 


•■ide  br.uid.  would  1k'  continued  as  Red  cb.irge  <>f  the  ,id\ertCing  of  the  .asswa- 


Seaside.  thus  giving  *wo  grades  of  trade- 
markefl  Ix-ans.  .As  both  were  ali^jve  lb< 
firflinary  market  'piality.  hi  th  com 
ni.inded  a  bctter-tban-tirdinary  jirne 
With  crop  coinlitions  favorable,  the  assr- 
ciation  Iioih-s  <-ventually  to  sell  fid  per 
cent  f)f  its  crop  under  one  of  the  two 
traflemark'. 

Th»'  advertising  fund  for  the  I'tJF 
crop  is  l.s  I  cuts  per  bag  u]ion  the  re 
clc'im-d  weight  tldivcrics  of  limas  and 
baby  limas. 

N’ewsI>a^»^•^^  are  iHiiig  use<l  twice  each 
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rr  week  for  four  months  in  Birmingham,  buying 


„l,.,  tion  with  Roswell  Cochran  of  the  San 
Francisco  office  directing  the  acermnt. 

"  I'ln  difference  In'tween  the  I'tiS  and 
■,(<,  l'U7  crop  production  of  beans  is  not 
sso-  'ufficient  in  itself  to  account  for  the 
p(>r  much  higher  prices  that  ha\e  prevailed 
thu^  far  this  season,  hut  the  higher 
prices  anil  advancing  market  can  he  bet- 
ter  under-.trMKi  when  it  is  remembered 
j-f.  th.at  a  numlier  of  cither  factors  have  e.x- 
and  ercised  considerable  influence."  stated 
the  secretary-manager.  R.  L.  Churchill, 
•ach  cited  the  somewhat  later  plantings. 


which  alwavs  comes 
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FAMOUS  FOR  THEIR  NUT-LIKE  FLAVOR 

Specimen  of  newspaper  ropy  in  Lima 
Campaign 

been  dropping  continually.  Warehouses 
were  loaded  with  large  stocks.  .A  big 
new  crop  was  in  siglit.  Brokers  felt 
di.sapfiointed.  Retailers  and  whole.salers 
were  not  purchasing.  F'or  .some  years, 
which  had  lieen  dry  aiul  attended  by- 
short  crops,  all  national  advertising  had 
been  discontinued  by  the  Asscxriation,  but 
in  the  difficult  situation  tieing  encountered 
in  1927  the  Ixiard  of  directors  felt  that 
something  should  lie  clone. 

•An  appropriation  was  made  of  31  rents 
|K-r  bag  on  2.s(l.(«»0  bags  of  limas  of  the 
1926  crop  which  remained  unsold  on 
June  1st,  1927,  and  not  to  exceed  a  like 
amount  per  bag  upon  the  new  1*>27  crop, 
recleaned  weights,  of  limas  and  baby 
limas.  For  the  combined  two  seasons, 
about  $170,000  actually  was  devoted  to 
advertising  and  promotion. 

.Advertising  space  with  reeijn-s  was 
used  during  the  heavy  bean  prcidiicing 
months  from  f)rtol>er  to  June,  princi¬ 
pally.  Over  .l.s.OOO  housewives  wrote  for 
recipe  folders,  although  no  coupon  had 
been  used. 

The  California  Lima  Bean  Growers 
Association  is  composi-d  of  aliout  SOO 
grower  memliers  who  turn  over  to  the 
central  asscKiation  lietwc-en  and  6.s 
p<-r  cent  of  total  California  pniductiou 
of  limas  and  afiout  one-third  of  the  total 
of  baby  limas  The  Nssix-iation  acts  as 
the  growers’  own  co-operative  and 
markets  their  lieans  through  the  medium 
of  fcKid  or  merchancli-e  brokers  in  12.s 
of  the  principal  distributing  centers  of 
the  United  States  and  Canada  at  actual 
cost  of  such  marketing. 

The  adoption  of  a  |>olicy  of  adver¬ 
tising  was  followed  by  the  recommenda¬ 
tion  by  the  association  Ixiard  of  directors 
that  all  public  warehouses  lie  instructed 
to  use  24-64  inch  round  hole  screens 
instead  of  22-64  inch  as  the  bottom 
screens  for  cleaning  all  limas  delivered 
by  association  members.  Instruction 


Atlanta  and  New  Orb  an.  Full  ad  when  prices  advance  mthcr  rapidly,  pr.ac- 
vantaire  is  being  taken  of  the  present  ’'‘'‘1  cleanup  from  previous  year’s  crop 
high  cost,  oi  meat,  hv  featuring  lima,  having  hare  market  at  start  of  selling 
as  the  “one-dish  meal.''  One  newsi.aixr  reason  and  somewhat  reiliiced  tonnage 
advertisement  Inars  the  heading.  "A  of  white  kidneys  and  marrowfats, 
he.irtv  ‘meat  and  potatoes'  sort  of  meal  tbf  effect  advertising  has  had,  Mr. 

—  at  a  fraction  of  what  meat  and  jiota-  *  hiirchill  declared: 

toes  cost.”  .A  simiile  line  drawing  of  a  "In  the  case  of  our  own  beans,  we 

casserole  of  iK-ans  is  shown  .A  reciix-  Inlieve  that  increased  interest  and  con- 

is  given.  Kconoinv  is  stressed.  Refer-  sumption  have  developed  as  the  result  of 
ence  is  made  to  tlie  fact  limas  are  rich  f'lr  advertising  during  the  past  vear.” 
in  proteins,  vitamines.  carholndrates  and  - 

minerals  and  nearly  twice  a-  high  a,  pr|NTS  102-PACE  EDITION 
other  vegetables  in  alkaline  a,h  for  heqi 

ing  offset  acid-ash  of  common  foods  Tlu  Nichmoiiti  ( \’a  )  'I  iiiirs-I  fist'll 


PRINTS  102-PACE  EDITION 


ing  offset  acid-ash  of  common  foods  Tlu  Ricliiiiiiiiil  ( \’a  )  'I  iinrs-Pisf'iiti  h 
The  public  is  invited  to  write  for  a  ]iiihli'hed  an  Sd-page  iiiilu, trial,  whole- 
recipe  IxH.k.  “How  ten  f<vxl  eilitors  serve  ,;iler,.  manufacturers  and  jobln-rs  sec- 
Faliffirnia  lima,  "  tion.  in  three  parts,  as  a  part  of  a  1(12- 


,pe<-ial  experiment  is  lu-iiig  carried  page  edition  l-'rid.-iy.  March  1. 


OFFICERS  OF  INDIANA  WEEKLY  GROUP 


Oflfieem  re-elected  by  the  Indiana  Weekly  Press  Association  at  its  mid-winter 
meeting  in  Indianapolis  March  1-2.  Those  shown  almve  are.  left  to  right: 
E.  Gorrell.  PuUiski  County  Democrat,  vice-president;  E.  VanNaler. 
superintendent.  Indiana  University  Press,  secretary;  (L  Guy  (iamphell, 
Hrownsburft  Record,  president;  Harry  W.  Thompson.  V ersailles  Republican, 
treasurer;  A.  S.  Littick,  Rockville  Tribune,  publicity  chairman  and  C.  G. 

Brodhecker,  Brournttoum  Runner,  retiring  publicity  chairman. 


INDIANA  WEEKLIES 
RE-ELECT  CAMPBELL 

Express  Wish  to  be  “Let  Alone” 
in  Legisletire  Matters — 200 
Editors  Attend  Indien- 
epolis  Meeting 

.Adopting  a  legislative  policy  of  "let 
us  alone,"  approximately  two  hundred 
members  of  the  Indiana  Weekly  Press 
.Association  attended  the  annual  two-day 
mid-winter  meeting  in  Indianapolis, 
March  1-2. 

The  general  policy  of  the  organization 
as  to  legislation  was  that  it  had  asked 
for  none  and  asked  to  be  let  alone. 

.At  the  same  time  the  members  indi¬ 
cated  that  they  were  opposed  to  the 
Brown  hill  now  pending  in  a  state  senate 
committee  which  would  provide  for  the 
reduction  of  the  jx-riiKl  of  continuous  pub¬ 
lication  of  a  pajK-r  to  make  it  a  legal 
newspajier  from  five  years  to  six  montlis. 
It  was  poiuteil  out  that  this  would  {kt- 
niit  ixiliticians  to  publish  a  new'spaper  for 
six  months  and  tlicn  be  permitted  under 
the  law  to  publi.sh  legal  notices. 

.Memtx  r,  appeare-d  to  favor  the  Fried- 
Icy  bill  in  tile  senate  requiring  towns  and 
villages  to  piihlish  an  itemized  statement 
of  ail  bonds  and  iudehtedness  in  the  legal 
notice.,,  instead  of  only  the  total  amounts 
as  now  published. 

Officers  of  the  association  were  re¬ 
elected  niianimoiisly  at  the  closing  se.,,ion 
Satunlay.  Tliey  arc  (i.  fitly  Campbell  of 
tile  Hnncnshiini  Record,  president:  I-'..  C. 
(iorrell,  I'lilnski  County  Democrat,  vice 
president;  Harry  \\’.  Thomp.son,  J’er- 
sailles  KcDildican .  treasurer,  and  C.  E. 
X’aii  N'aler  of  the  Indiana  University 
I’rcss,  secretary. 

fi.  ItriKlherkcr  of  the  BroTenstir:i<n 
Banner,  who  wa,  renominated  without 
opixisitioti  fi>r  publicity  chairman,  de- 
clined  and  was  succeeded  by  A.  S.  Littick 
of  the  UoekviUe  Tribune. 

The  association  appointed  a  committee 
to  cixtiK-rate  with  the  Indiana  Republican 
F>litoriaI  Association  and  Indiana  Demo¬ 
cratic  Fditorial  .Association  in  efforts  to 
bring  the  convention  of  the  National  Fdi¬ 
torial  Association  to  Indiana  in  19.30.  If 
Indiana  is  .selected  the  convention  will  he 
held  at  West  Baden,  according  to  ten¬ 
tative  plans. 

Those  appointed  on  this  committee  arc: 
M.  R.  Robinson  of  Culver,  Ardin  Rcar- 
irk  of  W'inamac  and  Mr.  Brodhecker. 

ADVERTISING  BILL  KILLED 

Ma««achusett»  Measure  Would  Have 
Censored  Bank  Copy 

.\  hill  whicli  carried  a  fine  of  $.\(KX) 
to  1h’  levicil  on  those  who  advertised  that 
they  were  competent  or  authorized  to  act 
as  aflmiui,trator.  executor  or  trustee  of 
an  estate  lias  Ix-eii  killed  in  the  Ma,sa- 
cluisctts  Senate  after  it  had  been  passed 
by  the  House.  Newspapers  felt  that  it 
would  have  seriously  diminished  hank 
advertising  linage. 

Bankers  felt  that  the  proposal  was  a 
shot  aimed  at  them  by  disgruntled 
lawyers,  who  do  not  advertise.  The  hill 
read  as  follows : 

“.Section  91 -a.  Any  person,  corporation 
or  association  who,  in  a  book,  pamidilet. 
circular,  advertisement  or  adverti,ing 
sign,  or  otherwise  in  writing,  represents 
that  it  is  competent  or  authorized  to  act 
as  administrator,  executor  or  trustee  shall 
Ik*  punished  by  a  fine  of  not  more  than 
s.=;.ftoo.’’ 

ISSUES  MARKET  SURVEY 

The  (  ineinnati  Post  has  issued  a  new 
promotion  booklet  which  defines  the  city’s 
“().  K."  market.  -A  large  map  showing 
the  agricultural  sections  in  southern  Ohio, 
southern  Indiana  and  northern  Kentucky, 
is  given  together  with  statistical  data 
showing  the  I’ost’s  coverage  of  the  ter¬ 
ritory. 

JOINS  RADIO  PRESS  STAFF 

H.  A.  Scow,  formerly  on  the  copy 
desk  of  the  St.  Louis  Post-Dispatch, 
joined  the  staff  of  Radio  Press  Associa¬ 
tion  this  week. 
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geyer  opens  n.  y.  office 

Philip  Kcrby  Placed  in  Charge  of 
Dayton  Agency**  New  Branch 

Philip  Kerby,  former  newspaper  cor- 
[tspondent  and  until  recently  vicc-pres- 
ilent  of  the  M.  P.  Gould  Company,  has 
been  appointed  .manager  of  the  newly 
opened  N’ew  York  office  of  the  Geyer 
Company,  Dayton,  O.,  advertising  agency, 
rt  Temporary  c^ces  of  the  newly  opened 

^  branch  will  be  located  at  2950  Grand 

«  Central  Terminal  until  May  1,  when 
y  permanent  quarters  will  be  ready  for 

s.  occupancy  at  2101  New  York  Central 
Building. 

n  Additions  to  the  company  staff,  as 
<1  part  of  this  expansion  program,  include : 

F.  C.  Merton,  former  contact  executive 
i-  for  Henri,  Hurst  &  McDonald,  Chicago; 

e  J.  D.  Davidson,  copy  department ;  VV. 

c  R.  Corswirth,  formerly  of  J.  Walter 

c  Thompson  Company,  Chicago,  and  John 

Zwinak,  formerly  with  the  Charles 
J  Daniel  Frey  Company,  Chicago,  layout 
department. 

r  Nash  Promote*  Travers 

^  E.  I.  Travers  has  been  named  director 

ot  advertising  and  assistant  sales  mana- 
j  fer  of  the  Nash  Motor  Company,  ef¬ 
fective  March  1,  C.  H.  Bliss,  general 
j  $ale<  manager,  has  announced.  Mr. 

Travers,  who  has  been  advertising  mana- 
’’  ger  of  the  Nash  company,  will  now 

enter  into  sales  activity  to  a  greater  ex¬ 
tent.  at  the  same  time  retaining  general 
!  control  of  advertising  activities.  F.  R. 

'  Babcock  has  l)een  appointed  advertising 
;  manager. 

New  Worcester  Agency 

,  Alfred  N.  Graham,  tor  the  past  six 

years  advertising  manager  for  the  I'ow- 
ier  Furniture  Company  of  Worcester, 
Mass.,  ha.s  established  the  Graham  .Adver¬ 
tising  Service  and  opened  offices  in 
Worcester.  Mr.  Graham  is  a  member  of 
the  .Advertising  Club  of  Worcester  and 
for  two  years  was  with  the  Telegram- 
Gazette  of  that  city  before  going  with 
the  Fowler  Furnittire  Company. 

Bartlett  Joins  N.  Y.  Agency 

D.  G.  Bartlett,  for  the  past  six  years 
head  of  his  own  advertising  agency  in 
Chicago,  has  joined  the  New  York  office 
of  Albert  Frank  &  Co.,  as  account  execu¬ 
tive  and  copy  writer.  Before  starting 
his  agency,  Mr.  Bartlett  was  advertising 
manager  of  the  Madison  and  Kedzic 
State  bank  and  assistant  advertising 
manager  of  S.  W.  Straus  &  Co.,  both 
of  Chicago. 

Agencies  to  Cooperate 

l  ord  Rr  Thomas  and  Logan,  New  York 
advertising  agency,  entered  an  agreement, 
March  1,  with  William  Finley,  I.tfl., 
Canadian  agency,  whereby  the  organiza¬ 
tions  will  service  each  other  on  accounts 
in  their  respective  countries.  Lord  & 
Thomas  and  Logan  officials  said  the  move 
was  made  because  of  a  mutual  interest 
between  the  agencies  in  several  accounts. 

Sanches  Named  Vice-President 

Peter  de  Sanchez,  copy  chief  of  the 
Wales  Advertising  Company,  has  joined 
the  Andrew  Cone  General  Advertising 
Agency,  as  vice-president  in  charge  of 
production.  Mr.  de  Sanchez  was  at  one 
time  with  the  Bureau  of  Propaganda  of 
the  French  High  Commission,  in  New 
York,  and  later  with  N.  W.  Ayer  & 
Sons  and  Newell-Emmett,  Inc. 

$1,500,000  Steinite  Budget 

The  Fdward  H.  Weiss  .Agency,  Bell 
Building,  Chicago,  is  handling  the  ac- 
cotmt  of  the  Steinite  Radio  Company, 
Chicago,  which  has  appropriated  SL.'BO.- 
flffll  for  its  1929  advertising,  according 
to  Oscar  Getz,  vice-president.  The 
greater  part  of  the  appropriation  will  go 
to  newspapers  and  business  publications. 

Ewald  Visits  New  Orleans 

W.  R.  Ewald,  of  the  Campbell  Ewald 
Company,  Detroit,  was  in  New  Orleans 
recently  conferring  with  fieneral  Motors 
dealers  and  newspaper  representatives. 
Ewald  makes  a  trip  throughout  the  coun¬ 
try  every  year  to  acquaint  himself  with 


local  conditions  and  to  study  advertising 
problems  at  first  hand. 

Rule  Starts  New  Agency 

The  Rule- Williams,  Inc.,  advertising 
agency  of  Worcester,  Mass.,  has  under¬ 
gone  reorganization.  Edgar  W.  Rule  has 
withdrawn  from  the  firm  and  has  opened 
an  office  under  his  own  name.  Otis  Carl 
Williams  has  taken  over  control  of  the 
Rule-Williams  Company  and  is  conduct¬ 
ing  it  under  that  name. 

Miss  Bertram  With  United 

Miss  Zenda  Bertram,  formerly  sales 
manager  of  Current  History  Magazine 
and  the  Mid-rveek  Pictorial  of  the  New 
York  Times,  has  joined  the  staff  of  the 
United  Advertising  Agency,  New  York 
City,  in  charge  of  media.  She  succeeds 
Mrs.  T.  Trueman  who  has  returned  to 
England  to  live. 

Cup  Firms  Merge 

.A  merger  of  the  Public  Service  Cup 
Corporation,  Brooklyn,  and  the  Tulip 
Cup  Corporation,  College  Point,  N.  Y., 
has  been  announced,  the  new  firm  name 
being  the  Lily-Tulip  Cup  Corporation. 
The  advertising  will  be  directed  by  the 
New  York  office  of  Lyddon,  Hanford  & 
Kimball,  Inc. 

Create*  Aeronautical  Division 

Randolph  .A.  Crossley  has  been  namerl 
head  of  the  newly  created  aeronautical 
advertising  department  of  Smith-Lindsey, 
Inc.,  Los  Angeles.  The  new  aeronautical 
division  will  be  a  separate  unit  of  the 
advertising  agency,  and  will  specialize  in 
retail  and  commercial  advertising. 

Chicago  Agency  Changes  Name 

The  Woolf-Gurwitt  Advertising 
agency,  Chicago,  has  changed  its  name  to 
Gordon  (iurwitt,  Inc.,  with  S.  Gordon 
Gurwitt  as  president.  Mr.  Woolf  has 
left  the  organization  to  join  the  newly- 
organized  Hartman  liadio  Cabinet  Com¬ 
pany. 

Griffin  Join*  United 

Bryant  W.  Griffin,  formerly  advertis¬ 
ing  manager  of  the  National  Newark  & 
Essex  Banking  Company,  Newark,  N.  J., 
has  joined  the  Newark  branch  of  the 
United  Advertising  Agency  as  an  ac¬ 
count  executive. 

Summer  Appoints  Ferris 

The  F.  N.  Summer  Advertisement 
.Agency  of  Newark,  N.  J.,  has  appointerl 
Clinton  S.  Ferris  in  charge  of  copy. 
Mr.  Ferris  was  ffirmerly  .i<lvertising 
manager  of  the  Zapon  Conifiany,  .Stam¬ 
ford.  Conn. 

Two  Name  Devine-Wallis 

The  Devine-Wallis  Corporation,  New 
^’ork  and  Chicago,  has  been  appointed 
national  advertising  representative  of  the 
Oehvein  fla.)  Dail\  Register  and  the 
F.lizabeth  fN.  J.)  Times,  effective  im¬ 
mediately. 

Arrange  Joint-Sale*  Program 

The  Canners'  League  of  California 
and  the  Kellogg  Company  of  Battle 
Creek.  Mich.,  have  arranged  a  joint  sales 
and  advertising  prf>gram  by  which  canned 
peaches  and  shredded  wheat  products  will 
be  sold  together  in  all  retail  stores. 

Hannum  Joins  Tie  Firm 

L.  M.  Hannum.  formerly  advertising 
manager  of  the  Whittmorc  Shoe  Polish 
Company  of  Cambridge.  Mass.,  has 
joined  the  staff  of  Hewes  &  Potter,  Inc., 
Boston,  makers  of  .Sptir  ties,  as  a  re¬ 
search  and  advertising  executive. 

EMMEL  IN  NEW  ORLEANS 

Joining  Item-Tribune  March  11  A* 
Classified  Manager 

E.  F.  Emmel,  classified  advertising 
manager  of  the  Indumapolis  Star,  has 
resigned  to  join  the  Nnv  Orleans  Item- 
Tribune  as  classified  manager  March  11, 
Mr.  Emmel  is  secretary  of  the  Associa¬ 
tion  of  Newspaper  Classified  Advertis¬ 
ing  Managers. 


Sudler  Joins  Needham 

Culbreth  Sudler,  formerly  with  the 
John  H.  Dunham  Advertising  Agency, 
Chicago,  has  joined  the  plan  and  copy 
staff  of  the  Maurice  11.  Needham 
.Agency,  Chicago. 

Obtains  Silk  Account 

The  U.  S.  .Advertising  Corporation  of 
New  A’ork  and  Toledo  has  been  ap¬ 
pointed  to  handle  the  advertising  of  the 
.Amalgamated  Silk  Corporation  of  New 
A’ork. 

Hunter  With  Motor  Firm 

Richard  Hunter,  formerly  with  the 
Chicago  office  of  Ruthrauff  &  Ryan,  has 
been  appointed  director  of  advertising 
for  the  .Allied  Motor  Industries  of  Chi¬ 
cago. 

Skidoo  Company  Appoints  Quinlan 

The  Skidoo  Company  of  Columhus.  O., 
manufacturers  of  Skidoo  (.>camy 
Cleanser,  have  appointetl  the  Quiidan 
Company,  Chicago  advertising  agency, 
to  direct  its  advertising. 

Philadelphia  Agency  Named 

Robert  H.  Foerderer,  Inc.,  Phila¬ 
delphia.  manufacturers  of  vici  kid,  has 
appointed  Geare,  Marston  &  Pilling,  Inc., 
Philadelphia  advertising  agency,  to 
handle  the  advertising  of  vici  kid. 

Varnish  Company  Names  Agency 

The  Boston  \'arnish  Company,  makers 
of  Kyanize  varnishes  and  enamels  has 
appointed  Gardiner  &  Wells  Company, 
Inc.,  New  ^’ork-  advertising  agency,  to 

indie  its  account 

Stallard  on  Agency  Staff 

David  W.  Stallard.  formerly  with  the 
Chicago  Herald  and  P.xaminer  and  be¬ 
fore  that  with  the  IVichita  (Kan.)  P.agle, 
has  joined  Matteson-Fogarty-Jordan, 
Chicago  advertising  agency. 

Joins  Clothing  Firm 

Paul  R.  Harris,  formerly  head  of  his 
own  advertising  agency  in  Louisville, 
Ky.,  has  joined  the  advertising  depart¬ 
ment  of  Hart,  Schaffner  &  Marx, 
Chicago. 

Double*  Advertising  Appropriation 

The  Mosinee  Paper  Company,  Wau¬ 
sau,  Wis.,  has  doubled  its  advertising  ap¬ 
propriation  for  1929.  Ninety-nine  per 
cent  of  the  money  will  be  used  in  news- 
papi'rs,  the  other  one  per  cent  in  trade 

Handling  Rental  Account 

The  ailveriising  campafgn  conducted  by 
the  fieneral  Motors  Building,  New  York, 
is  being  handled  by  .Alfred  J.  Silfx’rstein, 
Inc. 

Cline  Name*  Kling-Gihson 

The  Kling-Gibson  Company,  Chirtigo, 
is  now  haiKlling  the  advert i>iing  of  the 
Cline  Electric  Manufacturing  (Company, 
Chicago. 

Calkin*  &  Holden  Appointed 

The  Waltham  Watch  Compiiny  of 
Waltham.  Mass.,  has  appointed  Calkins 
&  Holden,  Inc.,  a  New  'N’ork  advertis¬ 
ing  agency  to  handle  its  account. 

New  Mogge  Account 

The  .\rthur  R.  Mogge  agency,  Chicago, 
has  lieen  ap(>ointc<l  to  direct  the  advertis¬ 
ing  of  the  Milwaukee  .Motor  Products  of 
Milwaukee. 

Sears,  Roebuck  dk  Co.  Appoint* 

Sears.  Roebuck  fi  Co.  has  appointetl 
Batten,  Barton,  Durstine  &  Osborn  Cor¬ 
poration,  to  direct  new  advertising 
developments. 

To  Start  Roosevelt  Copy 

.Advertising  for  the  Roosevelt,  the 
Marmon  company’s  new  automobile,  is 
schedulei!  to  start  in  newspajiers  and 
magazines  afxnit  March  2.L 

New  Albert  Frank  Client 

.Albert  Frank  &  Co.,  is  now  handling 
the  advertising  for  Morse  &  Co.,  Boston 
investment  securities  firm. 
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Harry  Atkinaon,  Inc.,  410  .North  UtrhlKan 
aveiHie.  i'hlrateo.  Nuw  baiitlUng  account  of 
Ih'iitpl  \Vcinuit'r*(*i»Miiiati.v,  Chicago. 

N.  W«  A^er  A  Son.  Wpat  Jackaon  boulo- 
vanl.  I'liU'aKU.  N  ih»w  plachikC  the  entire  ao* 
count  of  tlic  O'Cctlar  CoriH>ratlon,  Chicago. 

N.  W.  Ayer  A  Son,  Chestnut  Street. 

PhiUtlelphia.  Ta.  Itn  l^aulng  a<*he<luteH  to  newa- 
on  Ariiioiir  A  Co.  |Siuoke<l  meats). 

Batten.  Barton,  Duratino  A  Oaborn,  Madl- 
Aon  avenue.  New  York.  Placing  accounta  for 
tlH*  .\rt  Metal  Worka.  Inc.,  Newark,  N.  J.,  and 
rite  Solhlon  Protlucta  Company,  Phliadelpliia. 

Bauerlein,  Inc..  ini>ornla  Rank  RuUdlnft,  New 
Orleatih,  Ijo.  Reported  to  have  aecured  accotint 
of  the  lAmtaiana  Oil  UellnltiK  Corporation, 
S!irevo|M»rt,  I.a. 

Biabeme  AdvertUinf  Company.  58  Kaat  NVaah* 
ini;ton  Mtretd.  CliiraKo.  Now  handling  aoi'oiint 
of  tiie  Knickerlmcker  Hotel,  Chicago. 

Burna-Hall  Company,  Id?  Second  atreet*.  Mil¬ 
waukee,  Wia..  may  do  some  advertUtng  In 
WiRtonnin  In  the  near  future  on  Wad 

ham  (Ml  Company,  Milwaukee. 

Calkins  A  Holdon,  217  Park  avenue.  New 
York.  IIhk  account  of  the  Waltiimm 

Watch  t'ompany,  Waltham,  Ma.'^a. 

Chambers  Advertising  Af^ency,  330  Carondillt 
Htrset,  New  OrieaiiA,  Iji.  May  have  Rome  adver- 
C.Kin^  ahitrtly  on  the  MiHNlNaippl  Couat  club, 
l:ilo\i  and  (tulfport,  MlK^lHMippl. 

Collins-Kirk,  Inc.,  MO  North  Mtt'hivan  ave* 
nue.  Chi«a;;o  U  iroparing  a  tentatt\e  liat  of 
newspapers  on  the  Jaiiiea  S.  Kirk  Soap  (*om- 
pany,  Ciiitago. 

Cook,  Thomaa  A  Cash.  3ik>  North  Michigan 
avenue,  (  hica»;o  la  handling  the  nttoiint  of 
the  Standard  Rice  Milling  t'oinpany  (White 
lloiine  Rice).  ll(»UHt(»n.  ’re\aa.  and  New  York 
('ity,  W’liich  Ih  muktng  arrangements  f(»r  aomo 
udvertisin;^  in  ReAeral  metr«>)M)litHn  eltlev. 

J.  H.  Cross  Company,  70  MndiHon  avenue, 
New  York.  Again  making  newspaper  contrat  U 
f(»r  If.  R.  I.athrop  A  t'ompnny,  llaailern  oil. 
New  York. 

Erickson  Company.  .381  4th  avenue.  New 
York.  Reporteil  to  he  making  up  a  Hat  for  trie 
Hon  .\mi  (‘«>mpniiy.  New  ^«»rk 

Federal  Advertising  Agency.  (1  Kaat  3t>t*h 
Hfreet,  New  ^o^k.  Placing  aehediileH  with  newa- 
pnpern  in  viirinua  aeetiona  for  the  (General  (’igar 
(Nnnpitny,  New  York. 

Lawrence  Fertig  Company,  ir»0  Miidinon  avo- 
nue.  New  York.  Ke|Hirted  will  aliortly  make  up 
a  Mat  of  newspatMTM.  etc.,  for  the  I.«*comoldle 
('ompiiny  of  America.  RrldgeiHirt,  t'onnectirut. 

Gardiner  A  Wells  Company,  2  l*ark  avenue 
Now-  hamHinir  ac<*ount  for  tiie  Ihiston  Varnlah 
Company,  Hoafon. 

Harriaon-Rippey  Company.  Arcade  building, 
St.  liOiilH,  Mo  la  ieaiiitig  page  copy  to  a  Hat 
of  ne\va|>ap4Ts  on  the  llaldeman  Juliiu  (\»mpany, 
Girard,  Kanaaa. 

Hutchins  Advertiaing  Agency,  Culler  RtilM- 
Ing,  Rfo  heater,  .N.  \  .  Haa  aeciire4|  act'ounta  of 
the  J'nlte<|  Repr«Mlncera  Cor|M>ration.  Ri»cheab»r, 
N.  Y..  and  the  Harnille,  N.  Y.,  Ilenlth  Reaort. 

H.  E.  Leaan  Agency,  4l.‘0  I^exintrton  avenue. 
New*  York  Again  making  aome  newspaper  con- 
tracta  for  the  School  Manufacturing  I'oinpany. 
Chic  ago. 

Lord  A  Thomas  A  Logan.  115t  Smith  Rroad- 
wny.  I.(*a  .\nge1ea.  Placing  account  for  the 
Siinian^l  Salea  (  ompany,  Preano,  Cal. 

McJiinkin  Advertiaing  Company,  22s  North 
I-eSaile  atreet.  Chicago.  Again  making  newa- 
paj.er  rjintra*  ta  for  the  \V.  A.  Sliearfer  Pen 
(*oiii|'flny.  F4»rt  Maillaon,  Wla. 

MacManus.  Inc.,  Klalior  Rnlldlng,  Hetrolt. 
Ilna  a«M'nre»l  ncroiint  of  the  Keivinntor  C4»r|H*ra- 
tlon,  Hetrolt. 

MarMartin  Advertiaing  Company,  .500  Secur¬ 
ity  laiiiillng,  Miiineapolla.  Minn.  la  m»w  piac- 
Ing  tiie  accfiunt  of  the  .\aNh  t'ofTee  company  of 
Mlnneapolla. 

Mitchell-Fauat  Company.  7  South  l»earT>orii 
atreet.  (‘hii’ago,  la  preparing  four  adverttae- 
nienta,  totaling  l-Vai  Hnea.  on  the  Western  com¬ 
pany  (Hr.  Weai’a  Prmluetal,  Chicago. 

Moser  A  Cotins.  H»  Hopper  street,  f*tlca, 
N.  Y.  .\ga!n  making  contracts  with  newapa* 
i>era  In  varlona  aertton*  for  tiie  Ivanboe  FchmI 
(Nimpany,  Aubnrn,  N.  Y. 

Olson  A  Ensingzer,  ('entiiry  building,  Mtlwan 
kee.  Wia  May  have  a<nne  advertiaing  In  hhe 
spring  on  the  Rlue  UltdH»n  Reverage  of  the 
Patwt  Company,  Milwaukee. 

George  H.  Pierre,  170(|  Walnut  atn^et.  PhlTa- 
deiphla.  Placing  orders  with  newapapera  In 
variona  aerflona  for  Foster  Rroa.  Ideal  bed 
aprlnga,  Ctb*a,  N.  Y. 

Frank  Preabrey  Company.  247  Park  avenne. 
New  York.  Placing  aeroiint  for  the  G.  Waah> 
Ington  ('offee  Refining  (Wtinpany,  MorrU  Plalne. 
N.  J. 

William  H.  Rankin  Company,  343  Madlaon 
avenue.  New  York.  Placing  orders  for  the 
(;enerai  Cigar  f'ompany.  New  York,  and  Ttiomaa 
J.  Lipton,  teas.  Holmken,  N.  J. 

George  C.  Shermen  Company,  183  Madlaon 
avenue.  New*  York  Now  handling  arcoaef  for 
the  Marvin  Cigar  Company,  New  York. 

Smith.  Sturgis  A  Moore.  Inc.,  171  Madlaon 
avenue.  New  York  Placing  account  for  ('harlee 
().  Rogers  A  ('onipany.  New  York. 

Stack-Goble  Company.  2f»  East  Madlaon  atreet, 
('hirago.  la  preparing  aoiiie  ropy  for  Kaeter  in¬ 
sertion  on  Swift  A  ('ompany,  Chicago  for  their 
iiieata. 

Charles  A.  Weeks  A  Company.  274  Madlaon 
avenue,  New  York.  Again  placing  onlera  with 
newMpai>era  for  Henry  Tetlow  Company,  Phila¬ 
delphia. 
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U.  P.  PICTURE  SERVICE 
GOES  TO  SYNDICATE 


United  Feature*  Handlinc  Daily  Mat 
Serrice  Formerly  Included  in  United 
Pre**  Red  Letter  Which  Will 
Double  It*  Editorial  Content 


ANNOUNCES  SERIAL  UST 


"The  Wolves  of  the  Waterfront,”  by 
Edgar  Wallace,  will  head  the  list  of  eight 
serial  stories  scheduled  to  make  up  the 
"Twelve  Star  Serial  Wheel,”  by  which 
Metropolitan  Feature  Service  Inc.,  will 
supply  a  series  of  fiction  to  run  for  an 
entire  year,  it  was  announced  this  week. 
This  story  has  never  before  been 
published  and  the  first  installment  will 
appear  April  6. 

It  was  also  announced  that  the  North 
American  Newspaper  Alliance  had  signed 
an  agreement  whereby  the  "wheel”  stories 
will  l>e  supplied  to  all  its  member  papers. 

_  Other  stories  in  the  "wheel.”  in  addi¬ 
tion  to  Mr.  Wallace's,  are:  “Money  for 
Nothing,”  by  P.  G.  Wodehouse;  “The 
Treasure  House  of  Martin  Hews.”  by 
EL  Phillips  Oppenheim;  “Free,  White 
and  Female,”  by  Qarence  Rudington 
Kelland ;  “This  Strange  Adventure,” 
Mary  Roberts  Rinehart's  latest  novel ; 
"The  Door  of  Death,”  by  John  Elsteven ; 
"The  Romantic  Prince,'’  by  Rafael 
5^batini;  and  “The  Wrist  Mark,”  by 
J.  S.  Fletcher.  Four  additional  serials 
will  be  named  later. 

Each  serial  will  run  in  30  installments, 
the  first  eight  illustrated. 


FORMS  SPORT  DEPARTMENT 


Seeking  “Favorite  Poem” 

Frederic  J.  Haskin,  director  of  the 
Haskins  Service  Washington,  D.  C,  is 
conducting  a  nation-wide  poll  to  find  out 
what  is  America's  favorite  poem.  The 
voting  contest  closes  March  11. 


The  daily  picture  service  of  United 
Press  Associations  was  transferred  to 
United  Feature  Service,  March  4,  accord¬ 
ing  to  announcement  made  this  week  by 
M.  F.  Bourjaily,  manager  of  the  syndi¬ 
cate.  It  will  continue  as  a  daily  service 
but  will  be  sent  out  on  a  separate  sheet 
instead  of  being  included  as  part  of  the 
United  Press  Red  Letter. 

Approximately  12  pictures  will  be  in¬ 
cluded  in  each  day's  release,  ranging  from 
half-column  to  three-column  size  or 
larger.  A  daily  sport  cartoon  will  be 
part  of  the  service. 

It  is  planned  to  include  a  daily  topical 
or  editorial  page  cartoon  in  the  picture 
sheet,  but  plans  for  this  have  not  yet 
been  decided.  Mr.  Bourjaily  told  Editor 
&  Publisher.  The  sport  cartoon  will  be 
drawm  by  Stookie  Allen  and  will  be 
accompanied  by  an  interpretive  caption. 

With  the  pictures  transferred  from  the 
Red  Letter,  that  service  will  contain 
almost  double  its  former  amount  of  copy, 
it  was  stated.  Half-column  pictures  of 
United  Press  staff  writers  appear  with 
the  copy,  and,  according  to  Paul  White, 
editor  of  the  Red  Letter,  mats  of  these 
pictures  will  be  furnished  to  United  Press 
clients  desiring  them.  The  revised  Red 
letter  will  go  out  March  11. 


Wsuinf  Cartoon  "Dictionary** 

The  “Word-a-Day  Dictionary”  is  a 
new  one-column  comic  feature  offered 
by  the  Ledger  Syndicate.  The  right  and 
wrong  uses  of  words  are  illustrated  in 
the  familiar  comic  strip  style. 


BEST  REJOINS  MOGENSEN 


Named  Manager  of  Northwest  Terri¬ 
tory — Make*  Airplane  Tour 


Eight  Storie*  Comprise  Metropolitan** 
Yearly  Serial  "Wheel” 


Dailies  Name  "Special" 

The  Harrisonhurfj  (Va. )  Daily  News- 
Kccord  and  the  IVinchcster  (Va.)  Daily 
Star  have  apiH>inted  the  Devine- Wallis 
Oirporation  of  Chicago  and  New  York 
their  national  advertising  representative. 


Daily  Appoints  Prudden 

The  Southhridfif  (Mass.)  A'ciiM  has 
named  Prudden.  King  &  Prudden,  Inc.,  its 
national  representatives. 


George  Finley  to  Handle  Articles 
by  Athletic  Stars  for  King 


King  Features  Syndicate,  Inc.,  has 
formed  a  special  sport  department  to 
handle  all  its  sport  features  and  car¬ 
toons,  it  was  announced  this  week.  George 
Finley,  assistant  editor,  is  manager  of 
the  new  department,  and  Frank  S.  Menke, 
sport  editor,  continues  in  that  position. 

F’catures  which  will  be  segregated 
under  the  new  department  will  be  arti¬ 
cles  by  Jack  Demiisey,  Jack  Sharkey, 
William  Stribling,  Tom  Hecney  and 
Paolino  Uzeudun,  sport  cartoons  by 
Quin  Hall,  and  articles  by  Helen  Wills 
and  other  sport  stars. 

A  new  athlete  signed  for  a  scries  of 
articles  this  week  by  the  new  sport  de¬ 
partment  was  “Dynamite”  Gus  Sonnen- 
iierg,  champion  wrestler,  who  will  start 
his  literary  efforts  with  a  story  of  his 
life. 


AGATE  LEAVES  A.N.A. 


Assistant  Managing  Director  Joins 
Window-Display  Firm 


GIRL  WRITER  TRIES 
SHOP-GIRL  LIFE 


Bandit  "Queen’s**  Remark  Caused 
Memphis  Press-Scimitar  Reporter 
to  Try  Living  on  Ten  Dollars 
for  a  Week 


Must  Rebuild  Newsstands 

Old  newsstands  are  to  be  removed  from 
New  York  parks,  and  new  ones  of  three 
uniform  designs  are  to  be  substituted. 
Park  Commissioner  Herrick  stated  in  a 
letter  to  72  news  dealers  having  park 
concessions.  He  added  that  renewal  of 
their  permits  for  1929  would  be  withheld 
unless  the  new  stands  were  erected. 
Practically  every  stand  on  park  property, 
he  said,  is  a  violation  of  the  city 
ordinance. 


Conducting  Quilt  Contest 

The  Chicago  livening  American  will 
award  $500  in  prizes  in  a  Grandmothers' 
Quilt  (Contest  for  the  best  quilts  sub¬ 
mitted,  made  from  a  pattern  given  in  the 
American,  the  first  of  which  appeared  on 
March  2. 


done  I” 

S  o  remarked 
Dorothy  Mc¬ 
Dowell,  20, 
known  to  the 
Memphis  police 
force  as  "the 
toughest  kid  in 
town,”  when  ar¬ 
rested  recently  as 
the  driver  of  a 
bandit  car  which, 
fleeing  from  a 
series  of  holdups, 
ran  down  and 
killed  a  man. 

Dorothy  was 


Hil  F.  Best,  who  recently  resigned  as 
manager  of  the  Tucson  (Ariz.)  Citizen, 
has  rejoined  M.  C.  Mogemsen  &  Co.,  as 
manager  of  the  northwestern  part  of  the 
country.  Mr.  Best  recently  made  an 
aerial  tour  of  the  Pacific  Coast,  accom¬ 
panied  by  Austin  B.  E'enger,  general 
manager  of  the  Mogensen  Company. 

Both  Mr.  E'enger  and  Mr.  Best  plan 
to  participate  in  a  trans-pacitic  flight  dur¬ 
ing  the  coming  summer. 

While  flying  over  Medford,  Ore.,  Mr. 
Best  dropi>ed  a  message  containing  the 
alx)ve  information  in  an  uivclope  with 
streamers  two  yards  long  attached  to  it 
to  attract  attention.  The  message  was 
picked  up  and  forwarded  to  Editor  it 
Publish  iJi. 

The  message  also  said  that  a  fde  of 
Editor  &  Publishir  was  carried  by  Mr. 
E'enger  on  Ixiard  the  plane,  and  the  two 
newspaper  men  were  reading  the  pai>er 
at  an  altitude  of  9,000  feet. 


Scholbv  Takes  New  Post 

Ralph  E'.  SchfdlH.*,  formerly  with  Jolin 
M.  Branham  and  Williams,  I^wrence  & 
Cresmer,  this  week  joined  the  sales  staff 
of  the  New  York  office  of  Gilman,  Nicoll 
&  Ruthman,  national  newspaper  repre¬ 
sentatives. 


C.  C.  Agate  has  resigned  as  assistant 
managing  director  of  the  Association  of 
National  Advertisers  to  become  asso¬ 
ciated  with  t'arl  Percy,  Inc.,  producer  of 
window  displays.  His  resignation,  ten¬ 
dered  in  January,  became  effective 
March  1. 

Mr.  Agate  was  formerly  managing 
director  of  the  Window  Display  .Adver¬ 
tising  Association.  When  the  research 
work  of  that  organization  was  taken  over 
by  the  A.  N.  A.  last  year  he  joined  the 
A.  N.  A.  staff. 


290,008 


was  the  average  net  jiaid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 


February,  1929 


The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  February, 
1929,  was  194,311. 


Everything  in  Baltimore 
Revolves  Around 


THE  SUN 

Morning  Evening  Sunday 


Miss  Wiagat*  Prosnoted 

Blanche  Wingate,  for  many  years  club 
and  society  editor  of  the  Des  Moines 
(la.)  Daily  and  Sunday  Register, 
been  made  club  editor  of  the  Register 
and  the  Tribune-Capital,  evening  paper 
of  the  combination.  Miss  Phyllis  May- 
den  succeeds  Miss  Wingate  as  society 
editor  of  the  Register. 


"People  expect  a  girl  with  no  home  to 
clothe  and  feed  herself  on  $10  a  week. 
.  .  .  Ten  berries !  Hell !  It  can't  be 


Attended  Hoover  Inaugural 

Miss  Marion  G.  Leslie,  feature  writer 
for  thje  Sioux  City  (la.)  Tribune,  left 
March  1  on  a  pleasure  trip  to  New  York 
and  Washington.  She  attended  the 
Hoover  inauguration. 


Hostess  on  Hoover  "Special” 


Miss  Peggy  Hamilton,  fashion  editor 
of  the  Los  Angeles  Times,  was  hostess 
to  the  Union  Pacific’s  Galifomia  Hoover 
inaugural  special  train  that  carried  Cali¬ 
fornians  to  President  Hoover’s  inaugural. 


PLAN  NOVEMBER  PRODUCTION 


Ada  Gilket 

trying  to  explain  to  reporters  why  she 
tx-came  an  "underworld  queen”  with  the 
sobriquet  of  "Hardboiled  Dot.”  Her 
explanation,  which  told  how  only  three 
years  before  she  had  come  to  Memphis 
“a  green  country  kid,”  was  printed  in 
Dorothy’s  spicy  language  in  Memphis 
T  ress-S  c  i  mita  r. 

The  editorial  mail  the  next  two  or 
three  days  was  flooded  with  letters  from 
subscribers  who  agreed  and  disagr^d. 
This  gave  Ada  Gilkey,  feature  writer 
for  the  Press-Scimitar,  an  idea.  She 
suggested  to  John  P.  Eletcher,  city  editor, 
she  be  permitted  to  try  and  prove  Dot 
a  liar. 

E'or  her  experiment  Ada  was  permitted 
to  take  $10  in  cash.  She  was  forbidden 
to  draw  on  her  bank  account,  if  any,  to 
borrow  from  her  friends,  to  accept  in¬ 
vitations  from  friends,  to  charge  an^hing 
whatever  or  in  any  way  to  go  outside 
of  her  $10. 

And  at  the  end  of  the  week  Ada  had 
$2.53  left.  The  rest  was  spent  as  fol¬ 
lows:  Board,  $5  (two  meals  a  dav  and 
lied  at  Y.  W.C.  A.  home);  lunch,  $1.25; 
carfare  (one  day  it  rained),  14  cents; 
cough  drops,  10  cents;  shoe  repairs,  25 
cents ;  laundry  soap,  8  cents ;  face  soap, 
10  cents;  tx'wder,  50  cents,  and  candy 
(her  only  extravagance),  5  cents.  Total, 
$7.47,  leaving  $2.53  with  which  to  pay 
for  clothes,  recreation,  doctor  and  dentist 
bills,  cosmetics,  insurance,  etc. 

“It  can  be  done,”  Ada  wrote  of  her 
experiment,  “but  it’s  pretty  tough  !  .  .  . 
A  girl  can  exist,  and  that  is  about  all.” 

She  found  that  hundreds  of  girls  in 
Memphis  were  living  on  even  less  than 
$10  a  week.  Among  their  employers 
were  men  who  were  well  known  for 
their  large  contributions  to  charity. 

Miss  (jilkey’s  series  brought  out  that 
many  of  the  girls  who  slave  in  stores 
and  factories  make  only  $6,  $7,  $8  and 
$10  a  week.  Letters  received  from  sub¬ 
scribers  who  had  their  eyes  opened  helped 
carry  the  series  two  or  three  days. 


New  Mersey  Paper  Mill  Will  Hsvs 
2S0-Ton  Capacity 


Officials  of  the  Mersey  Paper  Company 
whose  mill  is  under  construction  at  Liv¬ 
erpool,  N.  S.,  on  the  Mersey  river,  stated 
this  week  that  it  is  expected  production 
will  be  started  in  November  next 
Thirty-five  per  cent  of  the  steel_  structure 
has  been  completed  and  with  intensified 
operations  during  the  summer  months  an 
early  end  of  the  construction  work  is  an¬ 
ticipated. 

Reading  a  paper  “From  Spruce  to 
Newsprint,”  before  the  Halifax  branch 
of  the  Engineering  Institute  of  Canada  at 
Halifax,  Col.  C.  H.  L.  Jones,  general 
manager  of  the  company,  said  that  the 
production  of  the  mill  will  be  250  tons  a 
day. 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Enginoert 

Flatiron  Building 


ITS  Fifth  Ave.  at  23rd  SL 


Designers  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 


Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 


Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  building* 
to  meet  printing  and  pub¬ 
lishing  needs. 


Serving  c  o  m  - 
pletely  Jackson¬ 
ville,  Florida’s 
greatest  market. 
The  Florida 
Times-Union  also 
has  won  reader 
confidence 
throughout 
iu  stats. 
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MRS  H.  J.  HASKELL  DIES 
IN  KANSAS  CITY 


of  K.  C.  Star  Editor  and  Sister 
of  Wright  Brothers  Succumbs  to 
Pneumonia — Aided  in  Plane 
Invention 


Mrs.  Henry  J.  Haskell,  sister  of  ()r- 
rilk  Wright,  pioneer  aviator,  and  wife  of 
it  erlitor  of  the  Kansas  City  Star,  died 
jt  her  home  in  Kansas  City  March  3  of 
pneumonia.  The  famous  aviator  and 
Liirin  Wright,  another  brother,  were  at 
the  bedside. 

Mrs.  Haskell,  nee  Katherine  Wright, 
aught  school  for  many  years  at  Dayton, 
0,  and  it  was  her  money,  saved  during 
diose  years,  which  gave  her  two  brothers. 
Orville  and  Wilbur,  their  start  in  the 
ield  of  aviation.  She  also  sewed  the  fal>- 
ric  in  the  first  W'right  airplane,  and  was 
ihe  silent  partner  in  all  their  activities. 

She  was  one  of  five  children.  When 
if  bicycle  craze  struck  the  country  her 
brothers  experimented  with  gliding  ma¬ 
chines  and  took  up  seriously  the  subject 
of  aviation. 

Mrs.  Haskell  made  the  calculations 
ud  her  brothers  made  the  cx|)criments. 
She  gave  what  little  money  she  had  .saverl 
to  her  brothers,  and  without  this  self- 
ucrifice  they  could  not  have  gone  ahead 
»ith  their  experiments.  .Ml  this  time  she 
continued  her  school  work,  and  even  the 
Dfighbors  dirl  not  know  that  she  took  any 
interest  in  flying  machines. 

In  19(W  she  went  to  Europe  with  her 
brothers.  While  at  Pau,  France,  she 
made  a  flight  in  a  balloon,  but  she  never 
took  up  flying  seriously. 

On  Nov.  20,  1926,  she  married  Henry 
J.  Haskell,  asscKiate  editor  of  the  Kansas 
City  Star,  at  Oberlin  College,  Oberlin. 
0,  the  President,  Dr.  Henry  Churchill 
King,  officiating.  Both  were  graduates 
ind  members  of  the  Board  of  Trustees  »>f 
the  college. 


JOHN  G.  KELLAS 


managing  editor  of  that  paper,  as  his 
closest  friend. 

.\fter  the  reporter’s  death,  the  only 
photograph  ever  known  to  have  been 
made  of  him  was  found  in  the  library 
he  was  taking  care  of.  It  was  labeled 
“if  needed.’’  It  headed  the  three  column 
obituary  that  the  newspaper  used  as  a 
final  tribute  to  a  faithful  worker. 


d^bttuarp 


tired  from  newspaper  service  last  \o- 
\  ember  on  a  pension. 

Fred  R.  Brii.i.,  publisher  and  editor  of 
the  Roseznile  (Cal.)  Tribune  died  at  his 
home  Feb.  22.  Brill,  a  native  of  Illinois, 
had  been  associated  with  the  Tribune  for 
many  years,  and  is  survived  by  a  widow ; 
two  sons.  Kenneth  and  Ronald;  and  two 
brothers,  William  C.  Brill,  editor  of  the 
T.lb  Grove  (Cal.)  Citicen,  and  Henry 
Brill,  of  Wisconsin.  .‘\  sister,  Mrs. 
Emma  Arkle,  of  West  Virginia,  also 


JD.  Smith,  veteran  newspaper  edi- 
•  tor  and  publisher  of  Kansas  and  the 


J  •  tor  and  publisher  of  Kansas  and  the 
middle  west,  died  in  Oklahoma  City. 
.•\mong  other  papers.  Smith  was  editor 
of  the  Gypsum  (Kan.)  Advocate  from 
1895  to  1905  and  the  Delphos  Republican 
from  1912  to  1924.  At  the  time  of  his 
death,  with  Ada  E.  Smith,  his  wife,  he 
was  editor  of  the  Perkins  (Okla.) 
Journal.  Mr.  Smith’s  daughter  Agnes  is 
at  the  preesnt  time  news  editor  of  the 
Scarsdale  (N.  Y.)  Inquirer. 

Peter  J.  Flanagan,  who  was  in 
charge  of  the  news  type  assembling 
Iwnk  in  the  Nrzo  York  Timc.z  compos¬ 
ing  room  for  35  years,  died  March  2. 
in  New  York.  Flanagan  held  various 
positions  in  the  Times’  composing  room, 
until  at  the  age  of  .13  he  was  put  in 
charge  of  the  news  bank.  He  was  re¬ 


L.  C.  MEfKLENBi'RG,  63,  old  time 
newspaper  printer  and  corresp«>ndent, 
died  in  Calistoga,  Cal.,  Feb.  26. 

Jeff  McI.emore,  veteran  Texas  news- 
papi'r  man  and  former  congressman-at- 
large  in  the  state,  died  of  pneumonia  in 
Laredo,  Monday.  At  the  time  of  his 
death  he  was  publisher  of  the  weekly 
Hcbrnnvillc  Nnvs.  He  formerly  pub¬ 
lished  the  Corpus  Christi  Herald,  a  daily 
no  longer  in  existence,  and  had  been  on 
the  staffs  of  the  San  Antonio  Il.rprcss  and 
other  papers. 

Mrs.  Jennie  McAleer,  65,  mother  of 
Fred  .X.  Kehrer,  artist  on  the  Columbus 
Ohio  State  Journal,  died  last  week,  as 
the  result  of  a  fall. 

Ai.bert  Horton,  76.  of  Ottawa.  Can., 
retired  editor  of  debates  in  the  Senate, 
and  formerlv  of  the  old  Kinqston  Daily 


Neres  and  the  Toronto  Globe,  died  la.st 
week  at  Hamilton,  Bermuda.  Horton, 
who  was  at  one  time  associated  with  W. 
F.  Mac  Lean  in  starting  the  Toronto 
World  as  an  evening  paper,  was  well 
known  as  a  political  reporter. 

Rea  C.  Thompson,  56,  who  owned  the 
Guthrie  County  Republican,  a  Guthrie 
Center  weekly,  and  subsequently  operateil 
a  job  printing  shop  in  Waterloo  for  two 
years,  until  he  was  elected  city  clerk, 
serving  seven  years  before  being  elected 
mayor  of  Waterloo,  to  which  he  was 
elected  three  terms,  died  Feb.  25  in 
Waterloo. 


Mrs.  I'annie  H.  Mitcheu.,  90,  widow 
of  R.  C.  Mitchell,  founder  of  the  Duluth 
(Minn.)  Tribune,  first  daily  newspaper 
in  l>tilutli,  died  at  her  home  in  Duluth. 
Feb.  27.  She  is  survived  by  four  sons, 
Hal.  E.,  managing  editor  of  the  Detroit 
(Mich.)  Free  Press,  and  Horace,  Robert 
and  Max,  of  Duluth. 


Mrs.  Roger  W.  Cooley,  67,  wife  of  the 
dean  of  the  University  of  North  Dakota 
law  school  and  mother  of  John  B.  Cooley, 
managing  editor  of  the  Grand  Forks 
(N.  D.)  Herald,  died  in  Grand  Forks, 
Feb.  27. 

David  Munoz,  23,  for  five  years  em¬ 
ployed  in  the  classified  advertising  de¬ 
partment  of  the  San  Antonio  Express, 
died  recently. 


WILLARD  E.  YAGER 

Willard  E.  Yager,  74  years  old,  for¬ 
mer  publisher  of  the  Oneonta  (N.  Y.) 
Her-ld,  died  March  4  after  a  long  ill¬ 
ness.  Mr.  Yager  was  widely  known  as 
a  student  of  Indian  lore  and  was  the 
author  of  several  books  about  Indians. 
His  extensive  collection  of  Indian  relics, 
which  he  kept  in  a  specially  built  fire¬ 
proof  building,  was  bequeathed  by  him 
to  Hartwick  College,  established  in  One- 
mta  last  year.  A  sister.  Miss  Marian 
Yager,  survives. 


WILLIAM  S.  PRESTON 

William  S.  Preston,  39,  of  Universal 
Service,  died  of  pneumonia  March  5  in 
.Vew  York  hospital.  Preston  had,  prior 
to  joining  Universal,  been  at  various 
limes  with  the  staffs  of  the  New  York 
Times,  Herald  Tribune,  Post  and  Ameri- 
iim,  and  had  also  served  as  correspondent 
m  I>ondon  and  Paris  for  the  Chicaqo 
Tribune  and  the  New  York  Herald.  He 
was  a  native  of  Minneapolis. 


Eccentric  Buffalo  Veteran  Dies  After 
Fall  on  Pavement 


John  Gordon  Kellas,  well  known  in 
Buffalo  where  he  was  in  newspaper  work 
for  many  years,  died  Feb.  27,  after  a 
tall  on  an  icy  pavement.  He  was  "about 
years  old’’  and  during  his  entire  life¬ 
time  shrouded  all  his  movements  in  sec¬ 
recy  so  that  no  one  knew  very  much 
about  him. 

No  one  except  his  landlady  knew  where 
he  lived  until  six  weeks  ago,  when  his 
health  failed  and  when  he  was  followed 
to  the  little  attic  room  in  which  he  had 
lived  half  a  century.  He  was  moved  to 
a  hotel  near  the  Buffalo  Courier  and 
Express  offices,  on  which  paper,  in  his 
declining  years,  he  kept  the  library. 

Kellas  served  his  newspaper  apprentice¬ 
ship  in  Edinburgh,  Scotland,  where  he  was 
born.  He  came  to  this  country  as  a 
young  man  and  was  associated  with  the 
oH  Buffalo  Review  for  53  years,  after 
which  he  joined  the  Courier  and  Express. 
At  the  hospital  he  listed  John  D.  W’clls, 


The  Nation^s  Brightest  Spot 


The  Outstanding  Thing  About  Wichita  Is 


that  such  authorities  as  Babson,  Nation's  Business,  and  Forbes  agree  that 
it  offers  one  of  the  best  and  most  responsive  markets  due  to  excellent 
business  conditions  and  prosperity.  Wichita  jobbers,  merchants,  and 
people  fully  agree  with  them. 


Oil!  Big  Pool  Opened  on  Edge  of  Wichita 


The  Wichita  pool  bids  fair  to  be  the  greatest  in  the  Mid-Continent 
field.  .Over  one  hundred  wells  are  drilling — over  fifty  thousand  people 
have  shared  income  from  leases,  production  and  royalty.  This  number 
is  increasing  every  day.  It  means  quick  money — ready  money  to  be  ex¬ 
changed  for  necessities  and  luxuries. 


Airplanes!  Wichita  Is  Nation  s  Air  Capital 


It  is  estimated  that  Wichita  airplane  factories  will,  in  1929,  produce 
more  airplanes  than  the  rest  of  the  United  States  combined — and  more 
than  all  European  factories  combitied.  The  industry  is  growing  by  leaps 
and  bounds.  The  growth  of  this  new  industry  indicates  the  progressive¬ 
ness  of  the  people. 


Wheat!  Greatest  Hard  Wheat  Center 


Wichita  is  the  center  of  the  greatest  hard  wheat  producing  area  in 
this  country.  Along  with  oil  and  airplane  development  this  great  indus¬ 
try  of  wheat  raising  is  likewise  progressing.  It  stabilizes  prosperity  and 
assures  buying  power. 


Coverage!  Only  Wichita  Eagle  Does  It! 


By  many  thousands,  according  to  AUTHENTIC  circulation  reports.  The 
Wichita  Eagle  is  by  far  the  largest  daily  newspaper  in  Kansas.  The  Eagle 
alone  offers  the  utmost  in  coverage  of  this  prosperous  and  responsive 
territory.  There  is  no  substitute  for  The  Eagle  any  more  than  there  is 
a  substitute  for  circulation  in  advertising.  And  what  we  believe  to  be  a 
best  Merchandising  Service  Department  on  any  daily  newspaper  is  ready 
to  back  up  every  National  Advertiser  who  places  the  responsibility  for 
success  on  The  Eagle. 


THE  WICHITA  EAGLE 


MORRING  —  EVENING  —  SUNDAY 
Member  The  100,000  Croup  of  American  Citiea 

WICHITA - KANSAS 

KANSAS’  LARGEST  AND  GREATEST  DAILY  NEWSPAPER 

Represented  Nationally  By 


THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
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CARRIER  BOYS  WIN  WASHINGTON  TRIP 


Three  nieniher>«  of  ihe  I  lica  (N.  Y.)  Observer-Dispatch  carrier  foree  this 
v*eek  vihiled  New  York.  Philadelphia,  and  Washington,  attending  President 
Hoover's  inauguration.  «s  a  reward  for  success  in  a  recent  contest.  In  New 
^  ork.  as  shown  in  the  above  photograph,  they  were  received  by  Mayor 
“Jininiv”  talker.  Left  to  right,  the  picture  shows  Jerome  Young.  Mayor 
Walker,  Kdward  Bowen,  and  Joseph  Hanna.  The  party  was  in  charge  of 
J.  A.  .'\bey.  circulation  manager  of  the  Observer-Uispatch. 


CIRCULATORS  URGE  UNI- 
FORM  RATES 

Arkansas  Man  Hits  Dual  Rate 
Freight  System — Other  Prob¬ 
lems  Discussed — Officers 
Elected 

Circulation  manaucrs  of  some  of  the 
imjKjrtant  dailies  of  llie  Southwest  dis¬ 
cussed  circulation  problems  in  a  three 
day  session  at  Kans;is  (  ity  this  week. 
.Sessions  were  held  at  the  Hotel  Presi¬ 
dent.  Special  entertainment  was  provided 
for  wives  of  the  visitors. 

Lloyd  Smith  of  the  Kansas  C'f/y 
<  Kan.)  Kansan,  president  of  the  associa¬ 
tion,  presided.  Two  of  the  principal 
addresses  were  made  by  proxy.  K.  M. 
Dunston  of  the  Little  Rock  (.\rk.) 
Democrat,  and  I'red  Seacrest  of  the  Lin¬ 
coln  (Neb.)  Journal,  could  not  attend  but 
sent  intcrcstinR  papers,  which  were  read. 

One  of  the  prt>b1ems  he  is  confronting 
in  .Arkansas,  Dunston  said,  is  the  dual 
rate  system  used  in  .\rkansas  by  a  rail¬ 
road  which  opi-rates  trains  and  bus  lines. 
A  uniform  rate  schedule  for  handling 
newspapers  where  they  are  handled  both 
by  train  and  bus,  was  arlvocated. 

“Under  the  present  arrangement  it  is  a 
wonderful  situation  for  the  railroads  if 
they  can  cram  it  down  our  throats,"  l)nn- 
ston  said.  A  protest  will  tie  made  to  tlie 
Arkansas  Kailrcuid  Commission. 

Seacrest  was  author  of  a  communica¬ 
tion  relating  the  experience  of  his  news- 
luijier  in  raising  its  street  price  frimi  2 
to  .?  cents.  Before  making  such  a  change 
all  newspapers  in  towns  from  2,^ .(Hut  to 
1(K),(K)0  were  surveyed  in  regard  to  price 
and  stn»et  sales,  .Seacrest  said.  Street 
customers  were  likenetl  liy  .Seaenst  to 
tr.insieiits,  who  in  .some  cities  pay  10  cents 
car  fare  while  the  regular  car  jiatrons 
have  tickets  at  seven  cents  each. 

■‘The  carrier  customer  )>ays  for  a  paper 
every  day,"  said  .Seairest.  "The  street 
customer  may  buy  one  d.'i\  and  lap-e  the 
following,  three  cents  then  is  not  too 
much  to  ask  him  and  there  is  iM-netit  for 
the  newsboy.  Three  cents  is  so  near 
five  that  many  customer-  do  not  stop  to 
collect  their  change. 

"(j<-neral  circulation  reflected  no  change 
iK-cause  of  the  increa.se  in  price.  What 
was  lost  on  the  streets  was  gained  by 
carriers." 

The  following  new  officers  were  elected : 
1).  P.  Steel,  ni  the  I’ncNo  (Col.)  Star 
Journal,  president ;  L.  W.  Mcb'etridgc 
Tulsa  (Okla.)  World  first  vice-presi- 
<lent ;  L.  J.  Hoffman,  St.  /.outs  .Star, 
second  vice-president ;  and  G.  K.  Boyd, 
Independence  (Mo)  L.xaminer,  secre¬ 
tary.  These  state  directors  were  named  : 
Colorado,  R.  E.  Mohler,  Colorado 
Springs  Gazette  and  Telegraph;  .Arkan¬ 
sas,  G.  C.  Gardner,  /■ortsmith  Tones 
Record;  Kansas,  Lloyd  Smith,  Kansas 
City  Kansan;  Missouri,  (\  E.  Lemon. 
St.  Joseph  Nnvs  I'ress;  Nebraska,  Fred 
Seacrest;  Oklahoma,  M.  D.  Nicholson, 
Tulsa  Tribune. 


40-PAGE  AUTO  EDITION 

Timet-Picayune  Ha*  248  Columns 
of  Advertising  With  Show 

.An  automotive  edition  comprising  4(1 
p.'tges,  with  218  columns  of  paid  adver¬ 
tising,  was  publisherl  Sunday.  March  3, 
by  the  .Veto  Orleans  (l-a. )  Times- f’ica- 
yune  in  connection  with  the  opening  of 
the  third  annual  automobile  show  fos¬ 
tered  by  the  newsiiajK-r. 

Twenty-two  dealers,  every  one  in  New 
Orleans,  and  a  great  numlK-r  of  acces¬ 
sory  concents  occupied  space  in  the 
Times- I’icayune  show  which  was  con- 
‘lucted  for  six  nights  in  the  International 
Trade  Kxhibitir^i  building,  with  a  total 
floor  space  of  84, (KK)  square  feet. 

L.  K.  Nicholson,  president  of  the 
Times-l’icayune,  ojK-ned  the  show  by 
presenting  the  key  to  the  building  to  the 
president  of  the  local  Automotive  -Asso¬ 
ciation  Thereafter  the  exjiosition  was 
in  the  hands  of  the  <lealers,  with  the 
newsivajicr  in  charge  of  management 
details. 


CHALLENGES  CIGARETTE  COPY 

To  EimoH  &  I*Lni.tsnKR :  Un't  it  aliout 
time  that  so-calle<l  advertising  men  stop- 
|H‘d  try  ing  to  bring  the  business  back  to 
juitent  medicines,  cancer  cures,  and  the 
other  evii.s  that  made  the  dark  days  of 
.adverti-ing  darker? 

Is  it  necessary,  in  order  to  increase 
sales,  to  try  to  convince  the  smoking 
inihlic  that  such  heroes  as  Uapt.  F'riecl, 
and  Harry  Manning,  thought  so  little  of 
fither  things  that  they  first  sought  a  par¬ 
ticular  brand  of  cigarette  (instead  of  a 
sweet ! )  :  or  that  our  highly  cultured, 
well-educated,  and  well-bred  society  peo¬ 
ple  can  think  of  no  more  entertaining 
jiastimi*  than  jilaying  blind-man’s  buff 
w  ith  I  'ur  masked  putT-sticks;  or  that  the 
ironworker  on  the  forty-fourth  story  of 
the  new  skyscrajK-r  must  pick  his  special 
brand  otherwise  his  nerves  may  lie  shat¬ 
tered  ! 

.Anil  now  they  .are  attemiiting  to  con¬ 
vince  advertising  men  of  simu  thing — ju-t 
what,  is  not  clear  to  me.  In  recent  issues 
of  sriine  of  our  most  honored  advertising 
journals  I  find  full  page  advertisements 
of  a  particular  brand  of  cigarette!  .And 
these  arc  the  papers  that  howl  alKiut 
“T ruth  in  Advertising” !  These  are  the 
papers  that  have  caused  model  statutes 
to  lie  written  into  the  laws  of  many 
states,  making  it  a  misdemeanor  for  "any 
person,  firm,  corporation,  or  association, 
who  with  intent  to  sell  .  .  .  makes, 
publishes,  disseminates,  circulates,  or 
places  before  the  public  ...  an  adver¬ 
tisement  of  any  sort  regarding  merchan¬ 
dise  .  .  .  which  advertisement,  contains 
assertions,  representation,  or  statement  of 
fact  which  is  untrue,  deceptive,  or  mis¬ 
leading  .  .  .  ".  And  what  are  these 
statements  if  not  all  of  that?  For  the 
sake  of  a  page  of  advertising,  they  pros¬ 
titute  their  principles. 

The  advertising  may  be  very  entertain¬ 
ing  as  reading  matter,  but  as  sound  ad¬ 
vertising— aren’t  we  overlooking  some¬ 
thing  ’ 

.And.  has  anv  census  lieen  taken  of  the 
men  and  women  who  write,  plan,  edit, 
and  cause  this  material  to  he  published, 
in  an  effort  to  find  out  how  many  of 
them  are  actively  connected  with  the  In¬ 
ternational  .Advertising  flubs  of  the 
World — "Truth  in  Advertising.” 

IaMKS  P  Ht'IFY, 

.Advertising  Manager,  Winton  Watches 


THREAT  TO  PRESTIGE 

To  I'liiTov  \  I’rniisnik'  I  was  much 
interc'-ted  in  your  vtorv  "The.ifer  I’uh- 
licitv  Practices  .Analyrid"  in  the  issue 
of  March  2.  This  touches  on  what  i< 
still  one  of  the  nifist  p<ri)le\ing  jiroli- 
Icms  Inith  editor  and  manager  h.ive  to 
meet.  The  ..Id  “fre-e  advertising"  type  of 
Iiublicity  is  jirettv  well  scotched.  The 
publicity  that  accomiianics  di-tilay  adver¬ 
tising  is  still  too  n’ueh  with  us. 

A’et  it  seems  to  me  it  can  be  easily 
demonstrated  th.tt  from  anv  iKiint  of 
view,  whi'ther  it  lie  that  of  the  editor 
who  is  thinking  of  the  integrity  of  his 
news  columns  or  of  the  manager  who 
is  thinking  of  the  profit  from  his  adver¬ 


tising  columns,  this  semi-free  matter  is 
undesirable.  It  is  undesirable  from  the 
editor’s  point  of  view  Ixxause,  while  it 
may  have  some  interest,  it  is  printed 
not  iirimarily  for  that  hut  becau.se  some¬ 
one  Ixiught  display  s|>ace.  From  the 
manager  it  is  equally  undesirable,  for 
every  bit  of  publicity  that  accomiianies 
ilisplay  space,  by  any  honest  system  of 
Ixiokkeeping,  must  reduce  the  rate 
received  from  the  display  sjiace. 

■And  undesirable  from  lx>th  points  of 
view  is  anything  that  tends  to  lessen  the 
prestige  of  the  newspaper.  Surely  when 
a  reader  se,  ^  a  large  display  advertise¬ 
ment  on  one  page  and  on  the  same  page 
or  the  next  a  story  set  in  all  respects  like 
news  matter  and  that  is  obviously  at  least 
a  second  cousin  of  the  ad.  he  must  ask 
himsi-lf  the  why  of  it.  I'urther,  in  time 
will  not  ill  .idvertiscrs  begin  to  ask  them¬ 
selves  till  w  hy  of  it  -  hut  in  a  dilTerent 
wav;  why  some  few  kinds  of  ad\ertising 
are  accompanied  by  reading  matter  while 
others  are  not? 

A  publisher  has  a  right  to  expect  his 
editors  to  make  the  whole  newspaper  so 
interesting  that  it  is  not  necessary  to  fill 
liages  carrying  certain  kinds  of  display 
space  with  certain  kinds  of  news  matter, 
some  of  it  jiublicity  for  the  advertisers. 

.And  the  reailer  has  the  right  to  ask 
that  he  may  know,  without  subtle  anal¬ 
ysis  or  investigation,  just  what  parts  of 
the  jiaper  are  “reading  matter”  and  what 
are  advertising. 

M.  V.  .Atwood, 

(Rochester  (N.  Y.)  Tintes-Union.) 

BECKWITH  AGkNCY  MOVING 

Headquarters  of  the  S.  C.  Beckwith 
Special  .Agency  after  March  16  will  be 
in  the  new  New  York  Ontral  Building, 
New  York  City.  The  agency,  which  was 
founded  in  18^,  moves  from  the  World 
Building  after  11  years  tenancy.  Officers 
are  J.  T.  Beckwith,  president ;  R.  W. 
Beckwith,  vice-president ;  T.  F.  Flynn, 
secretary  .and  N.  P.  Linn,  manager. 


MODIFY  NEWSPAPER' 
ENTRY  IN  CANADA  ' 


Internal  Revenue  Bureau  Agrees  to 
Class  Publications  as  Merchan¬ 
dise  for  Sale,  Not  a* 
Baggage 


A  modified  form  of  proce<Iure  was  ^ 
agreed  to  this  week  by  the  Canadian 
Department  of  Interna!  Revenue  in  re¬ 
gard  to  its  order  of  last  week  tha; 
.American  newspapers  entering  Canada 
would  be  classed  as  merchandise  for  sak 
not  baggage.  This  was  effective  March 
1.  By  this  rule  the  government  oi 
Canada  will  have  records  of  the  quan¬ 
tity  and  descriptions  of  all  papers  cross¬ 
ing  the  border. 

Replying  to  a  protest  of  the  terms  of 
the  new  ruling,  the  Department  of  In¬ 
ternal  Revenue  sent  the  following  sched¬ 
ule  of  procedure  to  the  .American  News¬ 
paper  Publishers’  .Association : 

With  regard  to  the  provision*  of  Memoran- 
Hum  No.  175  containing  regulations  with 
resjiect  to  the  Manifesting  of  Nesnspapers  en. 
lermg  Canada  from  the  United  States,  the  De- 
tiartnient  is  agreeable  to  the  foUosring  procedure 
fieing  followed,  vir: — 

1.  Xewspaiiers  consigned  to  Dealers  ig 
Canada  are  to  be  accounted  for  on  Freight  or 
Kxpress  Manifests  executed  at  the  frontier 
x>rt  of  entry.  These  newspapers  may  be  re¬ 
eased  after  examination  to  the  importers  prior 
to  entry,  provided  the  importer  makes  appli 
cation  for  a  Collector's  Special  Permission, 
and  makes  a  deixasit  with  the  Collector  to  en¬ 
sure  the  passing  of  the  entry  within  forty 
eight  bixirs  from  the  time  of  delivery. 

2.  With  regard  to  shipments  of  newsiiapen 
which  are  forwarded  to  ('anadian  Border  Port) 
as  freight,  and  there  handed  over  to  the  Cana 
dian  Postal  Service  for  distribution  to  ad¬ 
dressees,  it  will  be  necessary  to  have  these 
nrwsjiapers  cleared  at  the  Canadian  Border 
Ports.  Prompt  delivery  to  the  Postal  Aiithori 
ties  may,  however,  lie  made  if  the  newspaper 
company  a|iplies  for  a  Collector's  Special 
I'ermissirm,  anil  furnishes  a  deposit,  when  the 
newspaiiers  will  be  released  immediately  after 
examination.  conditional  utron  entry  beiin 
passed  within  forty  eight  hours. 

It  will  lie  necessary  for  Vewsi>atier  Cooi- 
lianies  to  aiipoiiit  an  .Agent  or  an  Attorney  at 
the  Mord'-r  r»'int  to  exeeute  Customs  Kntries 
In  cases  where  the  Railway  Agent  is  a 
I  iccnseil  (hi-toms  Broker  he  m.iy  lie  appointed 
to  do  this  work. 

It  wdl  facilitate  the  handling  of  newspapers 
if  the  \ewstia|>er  Companies  send  one  copy  ol 
the  invoice  along  with  the  goods. 


FT.  WILLIAM  MILL  RESUMES 

1).  G.  Calvert,  general  manager  of  the 
Fort  William  Paper  Company,  has  been 
notified  from  Afontreal  to  resume  oiiera- 
tious  at  the  plant,  which  has  been  closed 
down  for  several  months.  The  larger  of 
the  two  paper  machines  will  be  put  into 
operation  at  once.  Fort  William  Paper 
Co.  is  a  subsidiary  of  the  Abitibi  Power 
&  Paper  Company. 


CORRECTION 

Prudden,  King  and  Prudden  has 
obtained  the  representation  of  the  Tort- 
lami  (Me.)  Nnvs.  It  was  erroneously 
reported  in  these  columns  Feb.  23  that 
this  firm  had  obtained  the  account  of  the 
I'ortland  (Ore.)  Ncivs.  This  latter 
account  is  in  the  hands  of  Gilman.  Nicoll 
&  Ruthman.  who  have  Ix-en  representing 
the  paper  for  the  past  eight  years. 


Food  Manufacturers 

Ila\c  your  prodtut  flenv in st rated  licfore  the  eyes  of  thou¬ 
sands  of  Chester  home  makers  who  will  attend  the 


Cooking  &  Home  Makers  School 

April  23rd,  24th  &  25th 

Run  in  eo-oiieration  with  the  public  schools  and  the  leading  women’s 
clubs  ill  tlic  county.  The  Times’  Cooking  School  offers  forxl  manu¬ 
facturers  au  oi)ix»rtunity  to  introduce  tlieir  products  in  a  market 
where  the  ikt  family  consumption  of  food  products  is  unusually 
high,  h'or  further  jiarticulars  and  details  conununicate  direct  or 
with  our  national  advertising  reiirescntatives. 

ClDSTF*  TlMr*  iNr.lARAM-PowUS  IxC. 

4IX  Market  St.  350  Madison  Ave.,  New  York 

(liexter.  Pa  ISO  N.  Michigan  Ave.,  Chicago 


./ 
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memory  of  carl  schurz  honored  in 

AMERICA  AND  GERMANY 

Wreaths  Placed  on  Statue  of  Famous  Editor  and  Humanitarian 
in  New  York — Special  Services  in  Reichstag — Called 
Greatest  American  Since  Lincoln 


GF.KMAN'-AMERICAN  societies  in 
this  country  and  many  notables  in 
Orniany,  March  2.  marked  the  100th 
anniversary  of  the  birth  of  Carl  Schurz, 
former  associate  of  Joseph  1‘ulitzcr  and 
an  editor  of  the  St.  Louis  (Mo.)  Post- 
Dispatch  and  of  the  Nesv  York  U’orld. 
I)e>pite  a  heavy  rain  almost  4(X)  per¬ 
sons  gathered  around  the  statue  of 
Mr.  Schurz  at  llbth  street  and  Morning- 
side  Drive,  New  York,  to  watch  the 
jilaciiig  of  wreaths. 

In  tiermany  the  Reichstag’s  plenary 
sessions  hall  was  packed  with  persons 
wishing  to  honor  the  memory  of  the 
editor.  A  bust  of  Mr.  Schurz  by  Pro- 
^e.^y>r  Pilartz  was  placesl  in  front  of  the 
president’s  seat. 

A  feature  of  the  centennial  in  this 
ciiumry  was  the  presentation  to  the  Li¬ 
brary  of  Congress  by  Dr.  and  Mme. 
H  F.  Vollbehr,  of  Berlin,  of  the  Schrei- 
ber  collection  of  20.(HK)  wsxKlcuts  from 
early  illustrated  bof)ks  in  memory  of 
Mr.  Schurz  and  as  a  contribution  to 
cnod-will  between  (ierinany  and 
.America. 

(ieorge  Mc.Aneny,  representing  the 
tarl  Schurz  Centennial  Committee,  in 
New  York,  spoke  of  .Schurz  as  “one 
of  tlie  greatest  figures  since  the  time  of 
Lincoln,”  characterizing  him  as  a  clear 
thinker  and  a  dominating  figure  in  gov¬ 
ernment  aiul  military  life. 

"t  arl  Schurz  was  a  leader  who  per¬ 
formed  his  duties  to  a  high  degree  of 
effectiveness,  but  in  a  ((uiet  manner,” 
Mr  McAneny  declared  "I’.ecause  of 
his  iRTsistent  efforts  in  fulfilling  hi^ 
duties,  the  greatness  of  his  .service  has 
btroine  a  matter  of  history.  In  states¬ 
manship  he  stands  as  one  of  the  greatest 
finures  since  the  Civil  War.  Very  few 
men  during  any  age  have  left  so  deep 
an  ingjress  upon  the  political  thought  of 
all  nations.” 

Mr.  McAneny  presented  a  wreath 
from  his  society,  which  was  formed  at 
the  time  of  Schurz’s  death.  Other  repre¬ 
sentatives  of  the  centennial  committee  at- 
leinling  the  celebration  included  K.  Ful¬ 
ton  Cutting,  John  H.  h'inley,  F'dward 
Hall,  William  J.  Schieffelin  and  Oswald 
Garrison  Villard,  editor  of  The  Nation. 

.Another  wreath  was  presentetl  by 
Nelson  S.  Spencer,  rc|)resenting  the  Civil 
.Service  Reform  Association,  of  which 
Schurz  was  a  member. 

Bernard  Kicmschmidt,  chairman  of 
the  United  German  Swieties  and  one  of 
the  Carl  Schurz  committee,  conducted 
tlic  exercises.  Other  speakers  were 
Charles  A.  Oberwager,  Bernard  W. 
VVeilcr  and  V'ictor  Ridder,  publisher  of 
the  New  York  Staats-Zeituny. 

.Mr.  Rid«ler  described  Schurz  as  a 
helper  of  the  weak  and  oppressed  who 
"was  always  one  of  the  le.aders  in  any 
movement  which  made  life  better  for 
those  who  could  not  help  themselves.” 

In  connection  with  the  anniversary 
o'lebration,  details  of  the  Carl  Schurz 
memorial  were  announced  by  the  united 
societies.  Th  ;  foundation  is  to  act  as  ”a 
clearing  house  for  all  constructive  cul¬ 
tural  movements  and  also  as  a  central 
bureau  of  information  for  all  matters  in 
which  Americans  of  (icrman  descent 
are  interested  and  which  tend  to  develop 
a  Ix-ttcr  understanding  iH-tween  the 
I’liiterl  States  and  tiermany.” 

It  is  proposed  to  collect  a  fund  of 
$-’.<HK),00()  and  eventually  to  locate  head- 
(|u.irters  at  Washington,  D.  C.  Tem¬ 
porary  headquarters  have  alreacly  Ix-eii 
established  in  Reading.  Pa.,  and  five  men 
have  pledged  themselves  to  contribute 
annually  SlO.dOO  each  provided  "that  a 
like  sum  will  be  contributed  to  the  foun¬ 
dation  by  German-.Americans.” 

The  German  Ambassador  to  Wash¬ 
ington,  Dr.  Von  Prittwitz  und  Gaffron, 
deposited  a  wreath  on  the  grave  of  Carl 
Senurz  in  Sleepy  Hollow  Cemetery, 
Tarrytown,  N.  Y.,  through  the  German 


Consul.  Dr.  (iustave  Heuser  in  New 
York. 

In  Berlin,  Paul  Loeb,  the  Reichstag's 
president,  welcomed  the  gathering  and 
announced  that  many  cables  had  been  re¬ 
ceived  from  .America.  Professor  Her¬ 
mann  Oncken  of  the  Berlin  .Academy, 
delivering  the  commemoration  speech, 
ileclared  that  the  name  of  Carl  Schurz 
would  always  be  a  symlx)!  of  the  sym¬ 
pathetic  understanding  In-tween  l>>th 
peoples  and  would  also,  in  the  future,  be 
an  entry  on  the  right  side  of  the  ledger 
in  the  international  jR-ople’s  balance  that 
could  not  lx?  altered. 

The  .American  .Ambass.ador,  Dr. 
Jacob  Gould  Schurman,  then  delivered 
an  address  and  Dr.  .Albert  B.  Faust, 
prfifessor  at  Cornell  University,  hailed 
Schurz  as  the  Ix-st  representative  of 
^'rmanism  in  the  United  States,  saying 
that  many  things  might  have  tx-en  dif¬ 
ferent  if  the  German-.Americ,ans  had  had 
such  a  leader  during  the  years  around 
1914.  He  announced  the  Schurz  Memo¬ 
rial  Foundation  is  now  being  planned  in 
.America,  the  aim  of  which  will  be  the 
cultivation  of  relations  between  the  two 
peoples. 

.A  Carl  Schurz  monument  was  un¬ 
veiled  at  his  birthplace  at  l.iblar  in  the 
Rhineland,  where  I)r.  K.  (^.  Bertling  of 
the  Berlin  .American  Institute  made  an 
address. 

“END  WASTE,”  HEARST 
WARNS  EDITORS 

Too  Free  Ordering  of  Cuts  and  Need¬ 
iest  Make-overt  Cited — Other 
Campaigns  Under  Personal 
Direction 

kigid  curtailment  of  waste  in  news¬ 
paper  production  and  the  promotion  of 
crusades  for  fxipular  reforms  are  being 
strenuously  advfX'ated  in  daily  personal 
messages  by  William  Randolph  Hearst  to 
editors  of  his  newsi)apers. 

Ever  since  the  recent  San  Antonio 
convention  of  Hearst  executives,  Mr. 
Hearst  has  been  stressing  upon  his  edi¬ 
tors  the  two  major  points  of  his  message 
to  the  Convention  by  sending  personally 
signed  telegrams. 

.Aside  from  his  national  temperance 
essay  contest.  Mr.  Hearst  is  concentrat¬ 
ing  attention  now  on  a  movement  for  the 
downward  revision  of  the  federal  tax  on 
earned  incomes.  He  has  stressed  this 
canqiaign  as  being  typical  of  the  con¬ 
structive  and  helpBil  crusades  he  urged 
upon  the  San  Antonio  convention. 

All  Hearst  newspapers  are  allied  in  the 
income  tax  crusade  to  gain  l,fi00,0(X)  sig¬ 
natures  to  a  petition  to  Congress.  The 
lead  has  been  taken  by  the  Nnv  York 
American  with  page  one  plays  every  day, 
and  circulation  of  petition  blanks  at 
stores,  newsstands  and  offices  of  the 
Greater  City. 

.A  secondary  contest  being  fostered  by 
the  Hearst  papers  is  that,  in  conjunction 
with  .^niort  .Sc/  magazine,  to  select  a 
typical  .American  girl. 

In  his  messages  on  waste,  Mr.  Hearst 
has  pointed  especially  to  that  in  engrav- 
ii:g  dep.'irtments.  warning  editors  against 
too  free  ordering  of  cuts.  He  also  has 
cautioned  against  unnecessary  make¬ 
overs,  ;;nd  other  wastes  in  the  use  of 
r.ewsiirint. 

ANNOUNCES  COOKING  SCHOOL 

riie  If'orrrsli’r  (Mass.)  f-ccninii  Post 
is  sponsoring  the  ('hitwood  .'sclwiol  of 
Cookery,  Health  and  Charm,  which  is  to 
Ite  hehl  in  Mechanics  Hall.  Worcester. 
March  19-21.  Mrs.  Ida  M.  ChitwiMKl  is 
director.  The  patier  is  also  conducting 
a  prize  reeijx?  contest  in  connection  with 
the  school,  offering  weekly  prizes  totaling 
$75  for  three  weeks,  and  a  grand  prize 
of  $75. 


DAKHITF.K  THANKS  A.  P.  FDR 
STONE  TKIIU  TF 
•j^lIF  follow  iiig  letter  was  re- 
^  reived  this  week  by  Kent 
C.ooper,  general  manager  of  the 
.A.s'oeialed  Press,  from  F.lizabetli 
Slone,  dangliler  of  the  late  Mel- 
sille  .''lone: 

“.My  dear  Mr.  Cooper:  1  want  lo 
express  to  you  und  lo  every  man 
und  woman  eunneeled  with  the 
.Associated  Press  the  tleep  gratitude 
of  my  mother  und  myself,  not  only 
for  the  lender  messages  of  sym¬ 
pathy  that  we  received,  hut  also 
for  the  very  great  help  whieh  has 
been  given  us  in  our  hour  of 
trouble, 

“I  am  sure  that  it  will  bring  to 
you  and  your  eo-workers  a  sense 
of  satisfaction  to  know  how  murh 
you  have  helped  us  to  carry  on. 

“I  do  not  need  to  tell  you  that 
the  .A.  P.  was  my  father’s  life. 

“The  devotion  of  His  Hoys  was 
always  very  close  to  his  heart  and 
I  know  that  1  ran  really  speak  for 
him  when  I  say  that  rerent  tribute 
lo  his  memory,  both  in  word  and 
deed,  would  have  been  a  source  of 
great  satisfarlion  to  him. 

“Faithfully  yours, 

“Elizabeth  Slone.” 


READERS  LACK  HUMOR 
DAILY  DISCOVERS 

Omaha  World- Herald  Swramped  with 

Indignant  Calls  When  It  At¬ 
tempts  to  Burlesque  Rival’s 
Expose 

.All  odd  reaction  on  the  part  of  its 
readers  was  experienced  by  the  Oiiuilia 
(.Veil.)  li'orUI  Herald  wlieii  it  attemptcil 
to  show  the  constructive  forces  at  work 
ill  ( )maha  as  a  burlesque  of  the  Oiaaha 
//(•(•-. Vctt’.t’  exixise  of  the  city’s  bi«>t- 
legging  and  gambling  places. 

I'luler  the  headiiiji  "How  Ixnig  Has 
This  Been  (joing  On?”  the  World  Herald 
printed  a  picture  of  the  Social  Settle¬ 
ment  House  showing  six  prominent 
women  sitting  around  a  table.  Beneath 
the  cut  was  a  caption  written  in  the 
manner  of  the  Bee-News’  expose.  The 
six  women  were  well  known  .socially  and 
had  given  their  time  and  money  to  the 
Settlement  House. 

The  majority  of  readers  misunder- 
stofxl  the  intent  of  the  *  newspaper,  and 
immeiliately  took  it  for  grantctl  that  a 
sensational  and  exciting  expose  of  con¬ 
ditions  was  Ix'ing  presentetl.  The  news- 
I>aper’s  telephones  were  kept  busy  for 
several  days  answering  (pieries  of  mothers 
who  wanted  to  know  just  what  was  going 
on  in  the  Settlement  House  and  whether 
it  was  safe  to  send  their  children  there. 
Prominent  citizens  calletl  and  vigorously 
protested  the  dr.agging  of  these  people 
into  a  scandal. 

.And,  as  a  final  touch,  some  of  the 
women  who  were  in  the  picture  called  the 
paper  and  told  the  editors  that  they  h.ad 
been  misled,  and  that  there  was  no 
'candal  fodder  around  the  Settlement 
House. 

The  next  day  the  Workl  Herald  was 
quick  to  ex|ilain,  and  the  matter  was 
tin.illy  cleared,  although  many  of  the 
readers  never  could  understand  that  the 
article  was  meant  to  In’  constructive 
rather  than  destructive. 

.After  the  protests  had  subsided,  \V.  R 
Watson,  managing  editor,  stated  that  the 
majority  of  newspaper  re.iders  lack  ;i 
sense  of  humor ;  they  glance  at  the  head 
of  a  story  aiul  form  their  cfinclusion-. 
immediately.  The  heading  "How  Long 
Ha-,  This  Been  Going  On?”  meant  but 
one  thing  to  the  readers— scandal — and 
that  with  that  in  their  minds  the  real 
meaning  of  the  story  couldn't  register, 
he  declared. 

APPOINTS  HAMILTON-DELISSER 

Hamilton-Delisser  has  Ix-en  named 
national  advertising  representative  of  the 
Gardner  (Mass.)  News. 
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URGES  NEW  METHOD  OF 
ANALYZING  MARKETS 

Chicago  Herald'Examiner  Booklet 

Suggests  "Buying  Units”  as  Basis 
for  Coverage  Surveys  Rather 
Than  "Families” 

A  m-w  protTKition  lxK)klct,  cmitlc«I 
“S<»lvinK  the  Mysterious  DisapiK-aranec 
of  Half  a  Million  l’«>ple,”  has  Ix-en  is- 
stied  by  the  Chicago  Hcrald-llxatniner. 
It  urRfs  the  use  of  ‘‘biiNinR  units'’  rather 
than  ‘‘families'’  as  a  basis  for  stiKlyiiiR 
newspaper  r(»vcraRe  «)f  markets. 

The  httoklet  iMiints  out  that  the  "fani- 
ily”  measuriiiR  stick  is  ix>t  a  true  indica¬ 
tor  of  the  market  coveraRe  in  a  large  city 
like  Chicago.  OiK>ting  frfim  the  I’nitefl 
States  Census,  th<-  term  "■family”  as  it  is 
used  in  natumal  censuses,  is  fietined  as 
including  “all  the  occujwnts  and  em¬ 
ployes  of  a  hotel,  l>oarding  house  or  lodg 
ing  house,  if  that  is  their  usual  place  of 
alKxle.’’  Thus,  it  is  |H>inted  out,  the 
Drake  Hotel.  with  its  several  hundred 
permanent  residents,  is  considered  utK«n 
the  same  basis  as  a  frame  cottage  occu¬ 
pied  by  only  two  people. 

The  United  States  (  eiisiis  reprirt  that 
tlM-re  are  4.1  iK-rsons  in  every  “family” 
is,  the  Herald- Kxaminer  says,  4.I..I  ikt 
cent  inaccurate.  It  arrives  at  this  figure 
by  dividing  up  the  natural  family  groups, 
which  constitute  the  “buying  units.’"  into 
six  classes,  and  by  placing  the  jK-ople  who 
live  in  large  hotels  ami  apartment  houses 
in  their  natural  classification. 

The  natural  family  groujis  are  ilivided 
a,«  follows:  (1)  groups  headed  by  two 
iwrents,  (2)  headed  b\  widowers,  (3) 
headcxl  by  widows.  ( 4 »  headefl  by  men 
not  living  with  their  wives,  (,s)  headed 
by  divorced  women,  and  f6)  headed  b> 
divorced  men.  Counting  on  this  figure  as 
being  seven  per  cent  inaccurate,  the  final 
figure  of  85.S,7()fl  is  given  as  the  numlxr 
of  these  families  that  arc  indep<-mlent 
buying  units. 

The  bfKiklet  gm-s  on  to  analyse  each  of 
the  separate  classifications  and  to  show 
in  what  way  the  newspajK-r  Cfivers  each 
division.  The  sjirvey  rovers  (liicago  only. 
Another,  analysing  the  surburban,  is 
forthroming. 

SHAPIRA  SUING  MOORE 

Aaks  $65,000  as  Commission  on 

Sale  of  Pittsburgh  Leader 

Samuel  S.  Shapira  has  filed  a  suit  in 
Pittsburgh  for  ^o.OdO  which  he  asks 
from  Alexander  I’.  Moore,  U.  S.  Am¬ 
bassador  to  Peru,  for  commission  which 
he  claims  is  due  him  on  the  sale  of  the 
Pittshurqh  Ixadrr  in  1923.  He  alleges 
that  he  had  a  verbal  contract  with  Moore 
to  the  effect  that  he  would  receive  5  iht 
cent  commission  of  the  amount  for  which 
he  could  sell  his  paper. 

Shapira  avers  that  he  was  instrumental 
in  inducing  A.  K.  Braun,  and  his  associ¬ 
ates,  the  latter  being  publishers  of  Pitts¬ 
burgh.  to  buy  the  paper  for  a  considera¬ 
tion  of  $1,300,000.  Of  this  amount  $900.- 
000  was  paid  in  cash  and  the  purchaser* 
agreed  to  assume  an  indebtedness  of 
$400,000.  Moore  refuserl  to  pay  him  his 
commission  after  the  sale  was  consum¬ 
mated,  the  plaintiff  declares. 

COAL  DEALERS  TO  ADVERTISE 

Rochester,  N.  Y.,  coal  dealers  will  con¬ 
duct  a  cooperative  advertising  campaign 
in  newspapers  of  that  city  this  year.  Jack 
W.  Spears  of  Rochester  has  been  re¬ 
tained  as  advertising  counsel.  The  copy 
will  consist  largely  of  educational  mat¬ 
ter  with  respect  to  the  economical  use 
of  fuel  in  homes. 

ALGARA  MOVES  OFFICE 

A.  Algara,  correspondent  of  El  Uni¬ 
versal,  of  Mexico  City,  has  moved  his 
office  from  the  Times  Building  to  the 
Times  Annex,  New  York  City 

PRINTS  CORNSTALK  EDITION 

The  Sioux  City  (la.)  Tribune  re¬ 
cently  published  a  36-page  edition,  part 
of  which  was  on  cornstalk  paper. 


NEWSPAPERING  EXPLAINED 

Coast  Executives  Address  Journalism 
Students*  Converition 

Kvery  phase  of  the  newspajKT  business 
was  explained  to  several  hundred  jour¬ 
nalism  students  wlw  took  part  in  the 
annual  “newsi>aper  day”  at  the  University 
of  Southern  California  in  Lf>s  .\ngcles, 
-March  3. 

Justus  F.  Craemer,  president  of  the 
California  Newspaper  Publishers'  .Asso¬ 
ciation.  sjKike  on  “Radio  and  the  N'ews- 
IKiIKT Paul  \\  est,  representative  of  the 
•M.  ('.  Mogen.sen  &  Co.,  discussed  “Xa- 
tional  an»l  Dical  Display  Rates.” 

bred  T.  .Anderson,  mechanical  sup<‘r- 
intendent  of  the  Glendale  (Cal.)  AVte.t- 
Tress,  explained  the  mechanical  sifle, 
while  John  M.  Kemp,  merchandising 
manager  for  the  Copley  chain  of  news- 
pajK-rs.  sjxikc  on  advertising.  .\lma 
Whittiker.  feature  writer  fin  the  /.<>» 
.hujcles  Times  talked  on  syiulicate  writ¬ 
ing  aiifl  .Mark  Kelly,  sporting  edit<ir  of 
the  l-ns  .hit/eles  Examiner,  sp<pke  on 
sjiort  pages. 

.A  trophy  was  offered  by  Crombie 
Mien,  editfir  of  the  Ontarm  ((  al.)  Re- 
bort,  to  the  liest  schofil  newspaper. 
.Students  fif  journalism  frfini  San  Diego 
tfi  Bakersfield  attended. 

SPONSORS  COOKING  SCHOOL 

The  Miln'iiiikee  (Wi*)  sentinel  r<in- 
flurtefl  its  ninth  annual  ro<  iking  and 
homemakers'  M'hool.  .March  5  K  in  the 
Milwaukee  auditorium. 

MILLIS  TELLS  WHY  HE  PICKED 
MAGAZINES 

I  (  onlinued  fnim  f'ai/e  II) 


would  tie  uscfl  in  his  town.  Th«'  news- 
pa|H-rs  would  stir  up  the  fpiestioning  and 
the  trirtible.  \Ve  could  not  get  subscrip- 
tifins  without  having  to  make  definite 
promises. 

The  merchants  wfHild  also  want  to 
know  wliat  amount  of  newsiiaiK-r  siiace 
would  be  uscfl.  That  would  rail  for 
town  fpiotas.  Then  the  dealers  woukl 
insist  on  that  much  advertising  whether 
they  paid  their  quota  or  not.  This  is  the 
most  imiKirtant  phase  of  the  entire 
trouble.  Pittsburgh,  Toledo,  I^Hiisville 
anti  Denver  lumlKT  campaigns  have  been 
torn  to  pieces,  because  of  a  few  flealers 
who  are  insisting  that  more  money  be 
spent  for  newspaper  space  in  those  towns 
than  has  actually  lieeii  subscril)ed.  Louis¬ 
ville  dealers  ha\e  subscribed  $3,.^^)  a 
year,  yet  they  refus«-  to  pay  subscriptions 
unless  $ll,W)ff  of  space  is  usetl.  They 
admit  they  have  not  subscribed  enough, 
but  insist  that  they  should  have  as  much 
space  as  any  other  city. 

(jfiing  the  magazine  route  as  we  are 
on  the  Furniture  tiampaign  we  are  com¬ 
ing  right  along  with  our  ftind-raising. 
W’e  are  not  getting  hopelessly  involved 
in  the  newspaper  competitive  fights  in 
every  tfiwn  we  go  in.  The  nesvspapers 
are  eausina  us  some  trouble,  but  that  unll 
pass  because  they  don’t  .nv  their  local 
competitors  ffctliiui  the  busine<ts. 

Cfinsider  the  matter  from  the  stand¬ 
point  <if  any  retailer.  For  a  fair  ex¬ 
ample,  let  us  assume  that  there  are 
ten  retailers  in  a  given  city.  You  are 
one  of  these  retailers.  Newspaper  ad¬ 
vertising  is  going  to  be  used.  The  first 
thing  you  would  want  to  know  would  be 
“How  much  newspaper  advertising  will 
you  run  here?”  The  fuily  possible  answer 
would  l)c  that  the  amount  tif  space  would 
ile|K‘nd  on  the  amfiunt  of  money  sub¬ 
scribed  by  the  retailers  in  your  city. 
Your  answer  would  be.  “O.  K.  Go 
sec  the  rest.  If  they  will  all  come  in,  I 
will  join  them.”  A’ou  will  easily  see  that 
if  just  you  came  in,  your  subscription 
would  only  buy  a  small  amount  of  space. 
We  wviuld  then  start  to  go  ro'und  and 
round,  like  a  dog  chasing  his  tail.  That 
is  exactly  what  happened  in  our  lumber 
cainfiaign.  Using  newspapers  killed  any 
opportunity  we  had  of  making  a  suc¬ 
cess  of  that  campaign. 

Experience  is  a  great  teacher  and  we 
don’t  intend  to  let  the  same  bee  sting  us 
twice. 

One  of  the  greatest  obstacles  we  are 


having  to  overcome  in  raising  the  sub¬ 
scription  is  the  difference  between  the 
so-called  “high  grade”  dealer  and  the 
credit  store.  If  we  go  the  newspaper 
route,  the  cretlit  dealers  will  demand 
their  names  in  the  advertising.  Any  ex- 
(K-rienced  newspaper  advertising  man  will 
tell  you  that  is  the  only  way  to  sell  a 
"special  page,”  and  that  is  exactly  what 
this  campaign  would  get  down  to  if  it 
went  to  the  newspapers.  Then  the  “high 
grade”  dealers  would  not  come  in,  be¬ 
cause  they  would  say  that  they  did  not 
want  their  names  printed  along  with  the 
■‘borax”  houses  and  if  the  “borax” 
houses  were  to  have  this  advantage,  they 
wfiulfl  not  put  in  any  money.  The  fact 
that  a  great  many  “high  grade”  stores 
tell  us  they  will  not  display  the  emblem 
of  the  campaign,  because  they  don’t  want 
to  be  identified  with  the  “bfirax”  stfires, 
shfiws  what  they  Wfutld  <lo  in  the  case 
oi  newspajK-r  aflvertising. 

These  obstacles  mentioned  so  far  do 
not  inclufle  any  of  the  nuisances.  We 
have  .set  dowti  here  only  what  we  con- 
'ider  unsurmountable  obstacles.  None 
of  these  are  theory.  We  have  been  up 
against  every  one  of  them,  and  they  have- 
cost  us  a  lot  of  money,  ajul  have  brought 
alxi'ut  an  utter  failure  on  the  retail  lum- 
iK-r  dealers’  campaign. 

In  our  opinion,  there  will  be  nearly 
as  much  money  if  not  more  money, 
■.|H-nt  by  dealers  for  newspaper  space 
for  our  general  camjwign  advertisements 
that)  will  )ie  bought  from  direct  invest¬ 
ments  frfim  the  general  fund.  It  is  our 
idea  to  furnish  the  newspapers  with  spe¬ 
cially  preparetl  mats  at  least  every  month 
from  jiage  down  to  quarter  page  size, 
repriKlucing  in  newspajier  technique  the 
magazine  copy.  The  newspapers  will 
sell  this  space  direct  to  the  dealers. 
ITe  U’ilt  let  them  Tt'orry  about  the  dif- 
ferenec  in  rates.  Let  the  best  newspaper 
salesmen  get  the  business.  In  laundry 
and  flowers,  this  has  worked  out  in  this 
way. 

.A  check  of  29  newsiiapcrs  shows  that 
five  times  as  much  newspaper  space  was 
used  by  florists  in  1928  as  six  years  ago. 

The  newspajiers  of  the  country  shoulil 
welcome  this  camjiaign.  Total  linai/e  in 
newspapers  all  (n<cr  the  country  is  ffoinp 
haek.  It  has  lost  for  the  past  three 
years.  Is  not  this  situation  the'iresult 
of  the  moutiting  costs  of  newspaper  re¬ 
sults?  If  this  campaign  helps  the  furni¬ 
ture  business,  fertilizes  the  field  so  that 
more  people  are  thinking  aliout  new  and 
In-tter  furniture,  makes  a  larger  percent 
of  tin-  iiefiple  actual  prospects  for  furni¬ 
ture,  the  retailer  will  do  more  business 
and  make  more  money.  He  will  find 
his  newspaper  cfipy  more  productive.  He 
will  become  a  larger  user  of  space  than 
he  now  is. 

We  will  Sfxin  be  a/tcr  the  last  million 
of  our  four  million  dollar  minimum 
guarantee.  Every  dollar  subscribed  to 
date  has  been  subscribed  with  the  under¬ 
standing  that  we  wo'uld  use  “nationally 
circulating  media.”  And  that  certainly 
fliK's  not  mean  local  newspapers.  Every 
tiiece  of  propaganda  has  mentioned  mag¬ 
azines.  FN’ery  representative  has  been 
thfiroughly  school^  on  this  fact  and 
has  talked  magazines  in  getting  his  sub¬ 
scriptions. 


REPORTER  BUYS  PLANE 

Churchill  of  New  York  Graphic  t« 
Apply  for  Licenae 

Edward  Churchill,  reporter  tor  tht 
.Vew  York  Evening  Graphic,  has  pur. 
chased  an  Hispaiux-Suiza  standard  air¬ 
plane  and  ha» 

I - — — - -  made  application 

a  department 
commerce  h- 

J  cense.  It  is  ty. 

■  ■  lieved  he  is  tht 

wCr  reporter  m 

i  ■*  the  metropolitan 

*■  ’’  district  to  o*t, 

'  iSi-  and  operate  » 

plane.  Although 
he  has  not 

I  a  solo 

Churchill 
has  had  several 
hours’  instructior. 
EnwAiD  Ciiu»cHn.L  Churchill  last 

year  tofjk  a  leave  of  absence  iuAn  the 
(jraphic,  and  handled  publicity  for  the 
traveling  unit  of  the  Gates  Flying  Circus 
and  Aviation  Corporation,  giving  air 
shows  for  7.S  newspapers  in  19  states. 

He  is  the  author  of  several  aviation 
stories  which  have  appeared  in  air  and 
adventure  magazines. 

DAILIES  FIGHTING  THE 
PUBLIC’S  BATTLES 

{C  onlinued  from  Page  9) 

more  traffic  lights  than  the  city  really 
needs.” 

In  common  with  other  Scripps- Howard 
newspapers,  the  News-Bee  runs  a  regu¬ 
lar  department  under  the  title  of  “Mr. 
F'ixit”.  Every  month,  Mr.  Fixit  is  han¬ 
dling  from  30  to  50  neighborhood  needs 
and  his  work  is  of  great  value  to  the 
city  and  its  people.  (5nly  the  other  day, 
for  instance,  he  received  a  petition  signri 
by  700  people  living  in  West  Toledo, 
requesting  that  he  obtain  the  rc-routiiiR 
of  a  bus  line  operating  in  that  locality. 

“This  is  typical  of  the  demands  made 
upon  him  and  it  is  a  source  of  pride  with 
us  that  he  accomplishes  98  per  cent  of 
the  requests,”  Mr.  Place  declared. 

The  Scranton  Times,  in  addition  to  its 
fight  against  the  raise  in  water  rates,  is 
aiding  l»th  coal  operators  and  miners  to 
win  back  markets  lost  on  account  of  the 
six  months  strike  that  ran  from  Septem¬ 
ber,  1925,  to  F'ebruary,  1926. 

The  Worcester  Post,  according  to 
Cieorge  T.  Richardson,  editor,  recently 
conducted  a  campaign  to  obtain  an  inves¬ 
tigation  of  certain  irregularities  in  the 
cfinduct  of  the  municipal  street  depart¬ 
ment  and  have  succe^ed  in  bettering 
conditions  appreciably.  The  Post  has  also 
lieen  directing  public  attention  to  tht 
city’s  needs  in  the  matter  of  garbage  col¬ 
lection  and  disposal. 

“We  are  right  now  in  the  midst  of  a 
campaign  to  obtain  the  removal  from  the 
heart  of  the  city  of  a  number  of  ex¬ 
ceedingly  dangerous  grade  crossings," 
Mr.  Richardson  told  Editor  &  Pt;*- 
LISHF.R. 


An  Inaugural  in  Washington 
by 

^l)e 

Kenneth  S.  Van  Strum’s  daily 
finaneial  feature  is  attraeting 
an  enthusiastic  following  in 
Washington 

FINANCIAL  PRESS  SERVICE 
730  Fifth  Avenue  New  York 
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'RANKLY,  I  have  private  dnubtii 
about  that  Dempsey  shtx>ting  yarn.  A 
York  newspaper  reporter  who  was 
i  Tampa  at  the  time  and  sent  througli 
ittory  on  the  mysterious  attempted  mur- 
y:  or  kidnapping,  or  both,  of  the  ior- 
sr:  heavyweight  champion,  tells  me  with 
i  straight  face  that  it  really  happened, 
wo  others  re|K>rt  through  a  mutual 
:enJ  that  they  verily  believe  the  .story 
,«  true.  Everyone  carrietl  it — all  the 
..  vict's  and  all  the  si>ecials,  so  far  as  1 
Vi  A.  The  story  made  fast  reading  on 
a  otherwise  dull  day,  in  fact  gave  the 
quite  a  thrill  and  caused  numer- 
tos  editors  to  replate  and  go  through  all 
motions  of  a  big,  circulation-making 
(ot  event.  Still,  my  perverse  mind  is 
,  :  satisfied  on  the  subject.  1  shall  nut 
;.;-pedal  my  skepticism.  The  Dempsey 
mooting  at  least  had  the  earmarks  of  a 
fitsi  agent  fake.  When  men  of  Demp- 
kt's  type  go  Itack  to  lK:d  and  fur  hours 
jtntly  sleep  after  .some  enemy  has  stuck 
as  head  in  at  the  d(M)r  and  taken  a  pot- 
iDot  at  them,  I  shall  iK  lieve  the  Demi>sey 
iiory.  When  press  agents  stop  framing 
ociting  stunts  that  are  calculated  to  crash 
jrst  pages  just  Ix-fore  l)ox  i>thces  open, 
I  shall  believe  the  Demjjsey  story.  W'hen 
adependent  correspondents  indignantly 
'(tu.se  to  accept  the  hospitality  of  the 
iladiyin  Square  Garden  crowd  of  pro- 
:(uionai  sports  promoters,  decline  to  Ik- 
fintd,  dined,  carried  and  put-up  for  as 
.'jdg  as  two  weeks  at  a  time,  1  shall  have 
aore  confidence  in  the  integrity  of  news 
•eports  concerning  professional  sports 
ind  stars.  I  have  no  proof  that  the 
Dempsey  shooting  was  a  press  agent  fake 
ud  doubt  if  any  proof  or  disproof  could 
k  had  at  this  time.  I!ut  a  .still,  small 
■•vice  whispers:  It  has  happened  again; 
u  harm  done  excejn  to  conscientious 
icniples.  Why  should  they  count? 

*  w  « 


VEAKS  ago  two  men  of  identical  com- 
■^mcrcial  philosophy  were  employed  by  a 
mrsiwper  chain  owner  as  managers  of 
properties  in  widely  .se]>arated  cities  on 
it  Pacific  coast.  Frequently  these  two 
3ien  were  com|Hdled  to  trade  with  each 
ther  and  each  prided  himself  that  he  could 
dtwit  the  other.  I  hapiiened  to  Ix'  in 
.if  office  over  which  one  of  these  gentle¬ 
men  iiresided  one  day  and  he  was  show- 
ag  me  through  the  plant.  He  pointed  to 
I  dug-casting  machine  ainl  roundly  de- 
'ouiiced  it  as  worn  out  and  not  worth 
y  place  on  the  floor.  Then  he  told  thi' 
ad  story:  “1  bought  that  machine  from 
«r  friend  up  the  state  and  he  fooled  me. 
wanted  a  machine  and  knew  he  had  one 
diich  was  blanketed.  The  rule  in  the 
rganization  is  that  we  managers  must 
wchase  used  materials  from  other 
Plants  in  the  chain  if  they  are  offered, 
Tthcr  than  buy  on  the  outside.  Well,  I 
wote  to  that  bird  up  there  and  asked  for 
price  of  a  machine.  He  replied  he 
'oold  sell  one  of  two  machines  and  gave 
» low  price  on  one  and  a  high  price  on 
'*  other,  claiming  ImuIi  were  ns;ible.  but 
■iat  nc  was  in  much  In-tter  condition 
■Ian  the  other.  My  exjKTience  with  this 
ttntleman  led  me  to  guess  that  the  low- 
Priced  machine  was  the  one  he  really 
■anted  to  kcei>  and  that  he  assumed  I 
■ould  fall  for  his  old  army  game.  .So  I 
'■dered  that  machine.  Liter  I  fouixl 
■'Iat  he  had  out-guessed  me.  The  ma- 
^ne  was  no  goixl,  but  what  Inithers  me 
j  h  that  I  must  deal  with  tluit  .scoundrel 
j  in  the  future  and  will  not  know  whether 

I!  hf  is  playing  a  double,  trijde  or  quad- 
*Ttple  cross.  He’s  got  me  all  mixed  up." 

1  •  *  • 

■  QNE  of  the  old-time  stories  that  J.  S. 
^  Spargo  tells  in  his  droll  way  comes 
b  mind.  Mr.  Spargo,  who  I  am  sorry  to 
f^rt  is  now  lying  dangerously  ill  at 
home  in  Freejxirt,  L.  I.,  was  once 


managing  editor  of  a  large  newspaper  in 
the  west.  The  publisher  had  ordered 
that  the  editor’s  sphere  be  confined  to  the 
editorial  page  and  that  the  managing  edi¬ 
tor  have  complete  authority  over  the  news 
and  feature  pages.  The  editor  was  a 
gentleman  of  unlimited  self-assurance  and 
decidedly  non-c<x>perativc.  On  occasion 
he  would  assert  his  news  jxiwers  by  run¬ 
ning  some  news  item  which  he  personally 
had  dug  up,  under  a  news  head  on  his 
editorial  page.  He  was  very  critical  of 
the  news  pages.  Naturally  this  sort  of 
inter-office  rivalry  led  to  complications. 
There  were  men  on  the  news  staff  who 
boldly  asserted  that  the  long-winded  edi¬ 
torials  written  by  the  editor  in  stilted 
style  and  notable  for  long,  reverberating 
and  unusual  words,  were  the  bunk  and 
were  prepared  by  a  man  who  sat  with 
a  dictionary  at  his  right  hand  and  a 
thesaurus  at  his  left.  The  whole  news 
staff  customarily  read  the  morning’s  edi¬ 
torial  product,  not  for  its  meaning,  but 
breathlessly  hoping  to  catch  the  editor 
using  some  ponderous  word  out  of  its 
turn.  One  day  a  copy-reader  merrily 
sang  out :  “We’ve  got  him !  He  has  mis¬ 
used  a  word  here.’’  There  was  a  rush 
for  the  dictionary.  Sure  enough,  one  of 
the  editor’s  jaw-breakers  was  out  of 
tune.  In  the  afterntKm  the  daily  confer¬ 
ence  of  heads  of  departments  was  held 
with  the  publisher  and  the  ceremony  was 
opened  by  Spargo  who  gently  remarked 
to  the  erlitor :  “That  was  quite  an  edi¬ 
torial  you  wrote  for  this  morning’s  pajK-r, 
Mr.  .Soandso.” 

’‘^■es,  I  put  a  lot  of  time  on  it  and  am 
glad  you  liked  it.’’  the  editor  replied. 

“It  was  good  with  but  one  exception,” 
Spargo  remarked.  “You  misused  a  word.” 
He  pointed  it  out  and  told  its  true  mean¬ 
ing.  The  editor  instantly  waxed  indig¬ 
nant.  He  declaimed  that  he  tnew  what 
he  was  writing.  Spargo  was  misin¬ 
formed.  The  atmosphere  became  warm. 
The  publisher,  however,  stepp«“d  into  the 
editor’s  office  and  brought  back  the  dic¬ 
tionary.  He  traced  the  word  and  read 
the  definition  aloud.  The  news  staff  glee¬ 
fully  l<K)ked  on.  lUit  the  editor  haughtily 
remarked :  ”1  have  long  distrusted  that 
dictionary,  gentlemen,  and  shall  immedi¬ 
ately  put  another  one  in  this  <iffice  upon 
which  we  can  dep<-nd.’' 

•  ♦  ♦ 

L'’KIF,N'I)  “Tommy”  Rice  of  Hrooklyn 
*  I'Aii/lt'  was  a  recent  friendly  caller  at 
this  lighthouse,  in  a  story  telling  mcMxI. 
Newspaper  men  of  the  cimntry  kncjw  him 
as  an  able  reporter,  possessetl  of  a  real 
]>hiloviphv  coiK'erning  the  responsibilities 
of  the  tiewspajH-r  t<j  the  jx-ople  and  as 
an  advanced  student  of  the  crying  prob¬ 
lem  of  crime  in  this  gunman  age.  tie  is 
a  memlx-r  of  the  Crime  Commission  of 
New  ^'ork  .State  and  I  like  his  writings 
on  that  subject,  simiewhat  Ix'causc  In¬ 
is  exiK-rienced  an<l  articulate,  but  also 
lx*cause  his  mind  (piickly  |x-ncfrates 
the  sentimental  mush  and  the  hard- 
Isiiled  cruelty  of  the  extremists  on  Itoth 
sides  of  the  eternal  crime  argument.  Mr. 
Rice  is  also  one  of  the  best-informed 
siK»rts  writers  of  tlie  country,  though 
stime  years  ago  he  transferred  his  main 
interest  to  general  news.  In  his  early 
days  he  was  a  member  of  the  staff  of 
fialtiwore  Sun.  We  were  commenting 
tijx)!!  the  interesting  career  of  that  news- 
pajM-r  when  Mr.  Rice  told  this  yarn: 

“For  many  years  the  Sun  staff  was 
schorded  to  the  rule  that  the  names  of 
[K-ople  must  be  correctly  spelled.  make- 
tip  n»ight  get  a  cut  in  topsy-turvy  or  a 
reporter  might  miss  the  point  of  a  story, 
and  the  sins  be  forgiven,  but  to  misspell 
the  name  of  any  |x?rson  written  about 
was  regarded  as  a  heinous  infraction  of 
the  office  code ;  there  could  be  no  excuse 
or  atonement.  Editors,  reporters,  proof¬ 
readers,  compositors  feared  this  deadly 


rule  which  liad  cost  the  jobs  of  many  men 
over  the  years.  This  rule  had  quite  a 
surprising  effect  upon  the  career  of  a 
man  well-known  in  sportdom. 

“There  was  a  prize  fight  between  two 
obscure  pugs  in  Baltimore  one  evening 
which  proved  such  a  classy  affair  that 
the  story  received  a  large  play  in  the 
Sun  of  the  following  morning.  The  head¬ 
line  ran  something  like  this:  Joe  Cans 
Ik’ins  in  Ninth  Round  After  Brilliant 
Battle.  The  next  afternoon  the  manag¬ 
ing  editor  was  walking  through  a  down¬ 
town  street  when  a  young  negro  addressed 
him.  ‘You  are  the  ^itor  of  the  Sunitaper, 
sir,  I  know,  and  I  just  want  to  tell  you 
how  much  I  liked  the  nice  things  you  said 
about  me  in  your  paper  this  morning.  It 
was  certainly  very  kind  and  nice  of  the 
Sunixiper  to  say  all  that  about  me.’ 

“’Who  are  you?’  asketl  the  editor. 

“  ‘Why  sir,  I  am  Joe  Gantz  and  I  won 
that  fight  last  night.’ 

“‘You  are  who — Joe  Gantz?  Joe  Gantz 
did  you  say?’ 

“  ‘Yes,  sir,  that  is  mv  name.  You  made 
a  little  mistake  there  in  my  name.  You 
spelled  it  (lans,  birt  it  is  Gantz.  Hut 
everything  else  in  the  paper  was  right, 
sir.’ 

“.\  look  of  horror  came  into  the  eyes 
of  the  editor.  The  Cans  headline  in  his 
fancy  assumed  the  proportions  of  box-car 
letters.  He  grasped  the  young  pugilist 
by  the  slioulder,  looked  him  straight  in 
the  eye  and  said ;  ‘Your  name  is  Cans-— 
Joe  Gans,  my  son.  From  now  on  that  is 
your  name  and  you  have  no  other  name. 
It  is  a  l>ettcr  name  for  a  prize  fighter 
than  Gantz.  .And  your  fame  has  already 
been  made  as  Jtx:  Gans.  Is  that  agreed?’ 

“It  was  agreed  and  Joe  Gans  lived  to 
win  the  lightweight  championship  and 
hold  that  crown  for  two  years.” 


BLIMP  SCARED  HORSES, 
FARMER  SUES  DAILY 


Injured  Ohio  Man  Include*  Akron 
Paper  in  Action  Since  Dirigible 
Wa*  Carrying  Football 
Extra* 


One  of  the  most  unusual  damage  suits 
ever  filed  against  a  newspaix-r  is  sched¬ 
uled  for  trial  in  Federal  t'ourt  at  Cleve¬ 
land  soon. 

The  suit,  probably  the  first  one  ever 
filed  asking  damages  from  a  newspaix-r 
(or  injuries  alleged  to  have  Ix-en  re¬ 
ceived  as  result  of  the  o|K-ration  of  a 
dirigible,  makes  the  .-Ikron  (O.)  I'itnes- 
I’ress  and  the  GcxKlyear  TJrc  &  Rulilx-r 
Company  defendants. 

It  was  filed  by  Thornton  Neiswonger, 
a  farmer  living  near  .Alliance,  (). 

N’eiswxtnger  alleges  that  the  (ioixlyear 
dirigible.  Pilgrim,  while  flying  over  his 
farm  en  route  from  Akron  to  .Allianqe 
Oct.  29,  1927,  caused  his  team  of  horses 
to  Ix-come  frightened  and  run  away, 
throwing  him  to  the  ground  and  caus¬ 
ing  serious  injuries.  He  asks  $10,000 
danuges. 

.At  the  time  of  the  alleged  accident, 
the  Pilgrim  was  delivering  football 
extras  of  the  Times- Press  from  Akron 
to  Alliance,  where  the  .Akron  Univer- 
sity-Mt.  Union  football  game  was  being 
playerl. 

The  suit  originally  was  filed  in  Com¬ 
mon  Pleas  Court  of  Stark  county,  but 
service  of  summons  was  <|nashed  by  the 
court  on  petition  of  tlu-  defendants, 
ple.ading  lack  of  jurisdiction.  Neis¬ 
wonger  then  re-filed  the  suit  in  Federal 
(  onrt,  where  Judge  .Samuel  H.  W’est 
overruled  a  petition  to  quash  Februarv 
2(,. 

In  answers  filed  in  l-'ederal  Court,  the 
defendants  tleny  the  blimj)  was  the  cause 
of  the  accident  through  low  flying  or 
carelessness,  and  the  Times- Press  Com¬ 
pany  also  denies  the  (ioodyear  Tire  it 
Rubber  Company  was  in  any  way  act¬ 
ing  as  agent  of  the  Times- Press. 

The  answer  points  out  that  there  were 
no  employes  of  the  Times-Press  aboard 
the  ship  and  that  the  Times-Press  had 
no  part  in  its  operation  or  direction.  The 
only  occupants  of  the  ship  were  Jack 
I’.oettner  and  Carl  K.  Wollam,  G<xk1- 
year  pilots. 


Market 


Everybody  i*  interested 
in  the  market.  Everyone 
wants  to  know  what  hap¬ 
pened  in  Wall  Street  at 
the  close  of  the  trading 
day. 

You  ran  now  get  the 
financial  market  romment 
at  the  close  of  each  trad¬ 
ing  day  flashed  to  you 
by  wire.  It  is  a  feature 
that  your  reader*  will 
enjoy  and  appreciate. 

Wm.  McMahon,  Pre*.  of 
the  William  McMahon 
Financial  Research,  Inc., 
who  for  the  last  3  year* 
has  been  contributing  to 
the  New  York  Evening 
Journal's  financial  page, 
offers  this  service. 

Mr.  McMahon  is  an  old 
timer  in  Wall  Street. 
For  over  30  years  he  ha* 
been  specializing  in 
market  economics.  He 
ha*  been  a  contributor  to 
the  Wall  Street  Journal, 
and  a  member  of  the  staff 
of  the  Magazine  of  Wall 
Street.  During  the  last 
4  years  his  comment*  on 
market  inovemenls  and 
financial  matters  have 
been  broadcasted  weekly 
over  75  radio  stations  in¬ 
cluding  4  of  the  largest 
in  New  York  City. 

He  knows  the  ins  and 
outs  of  the  “Street”,  and 
is  able  to  obtain  the  news 
that  reflects  the  pulse  of 
the  market’s  activities. 
The  news  will  be  l>rief, 
concise.  and  to  the 
point,  and  coming  as  it 
will  at  the  close  of  each 
trading  day,  will  be 
eagerly  awaited  by  your 
newspaper  reailer*. 

The  cost  for  this 
Financial  Market 
(ioniment  Service 
is  $10.(K)  per  week. 

Only  one  news¬ 
paper  in  every  J 
city  will  receive 
this  service. 

Write  or  wire  for 
contract. 

The  service  start* 
from  the  day  your 
application  is 
received. 


William 
McMahon 
Financial 
RcHcarcIi,  Inc. 
.’>63  Fifth  .4ve. 
.New  York  Clilr 
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UR  OVN  VORjX) 

or  LmTtR5 


iiiit  uiiif»rtui''dtely  for  ire  the  papes  of 
I'he  .N’ation  are  well  proof-read. 


^  MfiN’G  the  hooks  scheduled  for  pub- 


By  JAMES  MELVIN  LEE 


lication  in  April  by  Houphtnn,  Mif- 
tliii  iS-  (  o.  i  f  llostoti  is  “Thrilia,  or  a 
(.’ouiifry  I)ay,"  by  John  I'inlcy,  Jr.,  who 
obviiHi'ly  is  the  son  of  I>r.  John  H. 
Fiiilev  of  the  .Vcfi'  i'ort  Times. 


Yl^  HILE  the  ghost  does  not  walk  as 
”  fref|uently  as  most  of  us  desire,  he 
se<-ms  to  break  into  print  all  too  fre¬ 
quently.  1-rederic  F.  \  ati  de  Water  in 
printing  his  article,  "'I  hc  (jhost  \\  riters," 
in  Scrilmrr's  lu/iiciite  for  March,  has 
done  something  wliidi  has  U-eti  crying 
for  treatment  for  a  lotie  time,  either  in 
the  newspajiers  or  in  the  magazines.  In 
addition  to  his  magazine  work.  Mr.  \’an 
dc  Water  contributes  each  week  a  liter¬ 
ary  column  to  the  .Vcic  i'tiri:  hienuui 

In  his  article  in  .'icrihnrr's  he  cx- 
pres.si  s  the  iK-lief  that  the  getieral  art  of 
cotinterfeiting  anthor-hip  i-  a  bar- 
sinister  oiitgreiwth  of  the  fdd- fashioned 
newspajK  r  interview  which  the  rejnirter 
ln-gan :  ".Mr.  Klank,  when  seen  at  his 

home.  1 1.1  II  Park  .\\ennc.  last  night, 
saifl 1-olIowing  that  coloti  the  said  re¬ 
porter  iirinted  a  gixKi  story  of  what  his 
subject  was  sttpixisixl  to  have  said — 
"cliaiised  of  imperfect  grammar,  cleared 
of  incolu-reiice,  toned  up.  and  made  dig- 
niln-d."  'I  he  moilcrn  re]>ortcr  now  often 
heads  his  story  "I!y  .Adolphus  lllank." 

According  to  Mr.  \  tin  de  Water,  re- 
jtorters  are  ghost  writers  tKiw  and  then; 
syndictUe  men  arc  often  ghost  writers; 
“public-relations  cottiisels''— some  jieoplc 
call  them  press  agents  .are  ghost  writ¬ 
ers  most  of  the  time.  The  exjdanation 
for  ghftst  writing  is  said  to  be  found  in 
the  |X'r-.istcnt  thirst  lor  go--io  on  tin- 
part  of  the  public.  To  quote,  “Men  can¬ 
not  live  be  the  bread  ol  solK-r  jouriuil- 
ism  and  cen.sored  radio  iirograms  alone. 
He  wants  gossip — elemental,  full-flavored 
gixisip.” 

In  justice,  it  may  be  said  in  [lassing 
that  the  concluding  note  is  ethical. 
\\  bile  the  “big  name"  in  Ixihl  type  still 
apjiears,  usually  there  is  an  explanatory 
line  in  smaller -type,  “as  toM  to  Kichanl 
Roe.’’ 


^YI-f’'KKT  F:i)WAKr)  WKitiAM,  ati- 


ihor  of  “The  N'ew  Itecalogue  of 
Science,"  “The  Fruit  of  the  Family 


Tree,”  and  “The  Next  .\ge  of  Man," 
was  once  a  police  and  hotel  rejiorter. 
His  latest  borik,  “Exploring  Your  Mind." 
is  devoted  almost  entirely  to  interviews 
on  jisvchology. 

".\n  interview  of  this  character.”  s;iys 
Mr  Wiggam,  "inste.ad  of  lieing  a  mere 
stenographic  record  of  a  few  offhand  re¬ 
marks,  -iiecomes  if  it  lie  successful  in 
achieving  its  aiin.  as  genuine  a  creation 
of  art  as  any  other  form  of  liierar>  ex¬ 
pression.  and  a  new  (oiitribiition  to  p -p- 
nlar  science  as  well.” 

In  addition  to  reading  everything  the 
scientist  has  said  or  written,  the  author 
in  his  intrfxluction  tells  that  his  inter¬ 
views  with  psychologists  were  taken 
down  sfenogratihically  and  sometimes 
covererl  more  than  150  ixiges  of  man¬ 
uscript. 

"My  aim  always  in  talking  with  a 
scientist  is  to  make  him  forget  that  what 
he  is  saying  is  going  to  lie  iniblished," 
he  wisely  comments. 

The  interview  must  then  lie  studied  as 
a  whole,  he  explains,  with  a  view  to 
fixing  its  literary  values,  and  these  values 
must  he  arranged  in  sequence,  w  ith  ar¬ 
tistic  consistency  and  development.  Even 
then  the  theme  around  which  the  dis¬ 
course  is  built  may  come  from  some  re¬ 
mark  made  by  the  scientist  ten  or  twenty 
years  ago. 

TFie  first  draft  should  be  shown  the 
scientist  for  correction  and  suggestion, 
he  adds.  “F'requently  these  arc  invalu¬ 
able  because  your  interpretation  brings 
to  his  mind  for  the  first  time  your  pur- 
pi->se  as  a  whole.” 

“My  only  reason  for  being  so  per¬ 
sonal,”  Mr.  Wiggam  writes,  “is  that  I 
have  been  trying  for  years  to  encourage 
some  of  the  abler  young  men  and  women 
of  our  colleges  and  universities  to  consider 
scientific  journalism  as  a  possible  life 


professifin.  There  are  only  a  few  such 
persons  living,  ami  for  every  really  quali¬ 
fied  scientilic  journalist  tmlay  we  nee«l 
at  lea-t  a  score,  jK-rhaps  a  hundred.” 


\  XO'I  HER  newspaper  number,  al- 
though  it  is  not  so  lalx-led,  has  been 
Issued  by  'I  hi-  .\  iil:im.  I  refer  to  the 
issue  Ilf  M.ireh  h. 

An  editorial  fir.st  assert.s  that  the  in¬ 
ternational  newspaiK-r  tru-t  luis  arrivcil, 
and  then  discusses  the  ownership  of 
pajH-rs  by  foreign  c.'ipital.  Its  conclud¬ 
ing  note  is  that,  v.lrle  most  .American 
tlailii  s  may  have  grievous  faults.  The 
.\atii  n  wants  those  faults  and  their  good 
qiialitii  s  .-ihkc  to  rein  .in  .Amtrican. 

.An  eilitorial  tribute  to  one  who  was 
known  to  every  read-  r  of  I-'.iutok  I'l  n- 
I  isiiKk  is  headed  "M.l'i..''." — "so-called, 
not  for  lark  of  respect,  but  out  of  deep 
love,  affection  and  .ultnira'i.  ii.”  The 
assertion  is  made  that  no  one  rottld 
work  vviMi  Melville  E.  Stone  without 
iK-coining  devoted  to  him  liccause  of  his 
kindliness,  his  consideration  and  the  gen¬ 
erally  attractive  qualities  of  his  nature. 

I  he  concluding  note  is  i!i;it  Mr.  Stone 
was  an  unusual  man  of  a  constr’uctive 
mind,  remarkable  executive  powers,  and 
a  most  frank,  engaging  and  delightful 
jiersonality.  It  was  the  possession  of 
these  qualities  that  put  the  name  of  Mel¬ 
ville  E.  Stone  in  .America's  Journalistic 
Hall  of  h'ame. 

-A  timely  contribution  is  “Carl  Schurz 
— .American:  lKjydh.?C  tiy  Oswald 

<  larrison  A’illard.  editor-in-chief  of  The 
N'afion.  Mr.  A’illard  dm-s  not  believe 
that  Schurz  was  a  natural  born  journal¬ 
ist,  or  even  a  great  editorial  writer,  like 
his  associate  ar.d  successor  on  the  A’c.c 
VorL-  lircninii  Post — l-Mwin  I^wrence 
Godkin.  The  reason  given  why  Schurz 
was  again  and  again  sought  to  head 
newspapers  was  becaitse  of  itis  rare  poli¬ 
tical  prevision  and  juilgingnt,  and  liecause 
of  his  profound  knowUxlge  of  men,  af- 
mirs.  and  methoils  of  governinent. 

lint  the  contribution  which  for  its 
subject  matter  and  moile  of  treatment 
will  most  interest  members  of  the  work¬ 
ing  press  is  "I’ublicity  <  lone  Mad.”  by 
Sinclair  Lewis.  The  article  revolves 
•irottnd  the  jiublicity  given  to  a  certain 
brand  of  cigarette  by  Conimamler  Fried 
1  f  the  "S.  ."s.  .Ann  rica."  The  stiecial 
•  riticisin  set  forth  by  Mr.  Lewis  is  that 
testimonials  of  men  in  the  public  eye 
which  are  written  and  jiaid  for  by  tlie 
adverti-ers  are  sure  to  undermine  the 
Ih  lief  of  the  public  it;  advertising. 

Merryle  .'Stanley  Rukeyser,  who 
writes  a  daily  tinaiicial  coluntn  for  the 
A’.:.-  )' -I  k-  .Imrriciin.  answir>  the  rhe¬ 
torical  question,  "Is  There  a  Power 
Trust  ?”  He  seems  to  give  a  very  con¬ 
vincing  answer  in  his  article. 

Paul  Y.  .Anderson.  Washington  cor¬ 
respondent  for  the  .S'f.  /.ntiis  l’osl-l)is- 
patch,  heads  his  article  in  this  number 
“Swan  Song  for  Mr.  Coolidge."  He  as¬ 
serts  that  desnite  much  glowing  argu¬ 
ment  by  the  “Hoover  Imivs’’  in  the  press 
gallery  at  the  Capitol,  he  remains 
“wholly  unsold  on  the  lofty  motives  and 
high  purposes  of  the  President-elect.” 
but  nevertheless  is  “happy  to  record  cer¬ 
tain  facts  which  arc  distinctly  to  his 
credit.” 

My  giHvl  friend,  William  MacDonald, 
who  likes  to  bring  to  my  attention  when¬ 
ever  I  meet  him  at  the  .Authors  Club, 
the  typographical  errors  that  have  ap¬ 
peared  in  the  Xew  A’ork  newspapers, 
contributes  a  review  of  “The  Training 
of  an  American”  (Houghton,  Mifflin 
(.'ompany),  by  Burton  J.  Herklrick.  He 
heads  his  review  “Walter  H.  Page — 
Publicist,”  and  pays  special  special  at¬ 
tention  to  how  Page’s  first  editorial  job 
was  on  the  St.  Joseph  (Mo.)  Gazette, 
before  making  connections  first  with  the 
New  York  World  and  later  with  the 
lirooklyn  f’nioii.  I  wish  I  could  find 
a  typographical  slip  or  two  in  this  review. 


!.>  Et  i.A  RDLESS  of  religion,  readers 
of  Eiiitor  &  I'l  i.i.isiiKR  might  vvril 
glatue  over  the  p.igex  in  /he  CathoHe 
It'orhi  f.  r  M.'irch  which  revolve  around 
the  head  "Ethics  of  the  Pres-  Once 
Mon"  AA'Ii.it  i-  criticized  is  the  apnear- 
;mce  of  vh.ititers  tr  im  Robert  Kcable’s 
Iiook,  “The  fireat  Galilean."  in  provincial 
new  Ts  through' lilt  the  1‘nited  States. 


'^PHE  anonymous  article.  “How  to 
*  Make  aiul  Fake  \ews,”  that  appears  in 
'/'lu'  (irenru’iih  I'iJIaiie  Ouill  for  March 
i-.  not  half  so  intecesting  as  the  telegram 
that  was  sent  by  the  head  of  a  string  of 
iww -p.iix  t  s  to  its  corresponilcnt  who  had 
sent  fake  new  >  alxuit  a  pugili-t.  This 
leberain  retd,  "Salary  for  two  weeks 
follow-.  Traveling  is  c<»wl." 


L^ORMiCR  newspajK-r  men  -till  continue 
^  to  break  into  print  with  fiction.  Pos- 
'■ibly  the  latest  is  Clarence  Bivlington 
Kelland.  who  served  his  apprenticeship 
as  a  reporter  on  Detroit  new.spapers  be¬ 
fore  he  liecame  managing  editor  of  The 
.Imeriran  liny.  Resigning  from  that 
tditorial  chair,  he  took  his  family  to 
A’ernv.iit  to  live  in  order  to  manufacture 
clothes  jiins  ami  to  write  novels.  Xow 
he  has  abandoned  the  clothes  pin  business 
to  devote  all  his  time  to  writing.  His 
latest,  “Dynasty,"  (Harper  &  Brothers) 
is  .scheduled  for  publication  this  month. 
It  is  said  to  fie  a  romance  of  business 
and  to  lie  an  answer  to  “Babbitt,”  by 
Sinclair  I-cwis. 


NEWSPAPER  COPY  PUT 
NEW  STORE  ON  MAP 


Buffalo  Concern  Spent  $1,000 
Month  for  Nine  Month* — “No 
Advertising  Like  Newspaper 
Space,**  Says  Owner 


Is* ROM  the  Xational  Press  Qub  at 
^  AA'ashington,  D.  C.,  comes  “The  Twen¬ 
tieth  Anniversary  Year  Book.”  To  it 
William  J.  Showalter  contributes  a  chat 
alxiut  how  the  club  for  two  decades  has 
been  a  rendezvous  for  note<l  figures  of 
Park  Row.  a  meeting  place  for  distin- 
guisbefl  journalists  of  foreign  countries, 
ami  a  host  to  many  “Top-liners”  from 
presidents  to  Indian  chiefs.  The  story 
of  the  new  fitiilding  is  told  somewhat  in 
detail  by  Paul  AA’ooton,  chairman  of  the 
Boarrl  of  Governors.  The  history  of 
Xewspaper  Row  in  AA'ashington  is 
recorded  by  George  Rothwell  Bro'wn. 
In  addition,  there  is  the  usual  informa¬ 
tion  about  by-laws,  hosue  rules,  direc¬ 
tors’  of  memliers,  etc. 


By  R.  K.  Dor.sn’ 

There  is  one  Buffalo,  X.  A'.,  bu-iiiess 
house  that  is  singing  real  praise-  for 
newspaper  advertising. 

Art  Smith  Himself  Inc.,  a  large  hard¬ 
ware,  automobile  accessory,  electrical 
supply  and  sporting  goods  store  ojiened 
it.s  doors  on  .April  1,  lfi28.  Years  of  ex¬ 
perience  in  retailing  this  type  of  mer¬ 
chandise  had  taught  Art  Smith,  prc.-:dvm 
of  this  new  Buffalo  concern,  something 
of  the  value  of  newspaper  space. 

While  piantiing  his  new  store  he  also 
laid  plans  to  “put  his  store  on  the  map” 
before  the  year  1928  was  over,  h  is 
eleven  months  now,  since  .Art  Smith 
commenced  to  sell  his  store  to  Buffalo 
and  its  trading  area  in  newspaper  sjiace 
at  the  rate  of  §1,900  ^  niunth  for  the 
first  nine  months. 

The  result  is  that  the  .Art  Smith  sport¬ 
ing  goods  business  grew  to  such  propor¬ 
tions  that  at  the  present  moment  the  store 
IS  planning  to  rent  the  store  next  dror  o 
house  nothing  but  sporting  goods.  Plans 
are  under  way  to  make  this  the  most 
Complete  athletic  headquarters  in  the 
Buffalo  and  Rochester  territory. 

Second,  hardware,  hou-e  furnishings 
and  electrical  goods  took  steady  strides 
from  the  first.  Automobile  accessories 
and  radio  supplies  have  sedd  beyond  the 
total  anticipated. 

“We  have  established  ourselves  in 
eleven  months,  and  by  far  the  great 
bulk  of  this  ’establishing’  is  due  to  our 
newspaper  advertising,"  Mr.  Smith 
stated  recently. 

"AA’e  could  easily  have  taken  things  in 
slower  fashion  and  spent  less  money. 
But  we  w.'inted  to  get  ourselves  quickly 
entrenched  in  our  potential  trading  area. 
It  is  for  this  sole  reason  that  we  spent 
three  to  four  times  what  a  firm  wculd 
normally  spend  in  opening  a  new  -tore. 

“It  is  my  e.xperience  that  t'nere  is  no 
advertising  like  that  to  be  had  b\  the 
use  of  a  gooil  newspaper.  People  nad 
newspapers  where  they  won't  read  direct 
mail  and  other  literature.  If  a  merchant 
really  has  something  to  offer  the  pub¬ 
lic.  he  would  do  well  to  use  the  news- 
jiapers  consistently.” 


DAILY  DROPS  .DATELINES 

The  l.mcnln  (Xeb. )  State  Journal  h.ts 
discontinued  the  use  of  date-lines.  The 
change  wiis  made  -hortly  Ix  fore  .Alarch  1. 


N.  F.  MURPHY  PROMOTED 

Xeal  F.  Murphy,  former  as-istant 
advertising  manager  of  the  Rochester 
Times-l  iiion,  has  laen  apjwiinted  atlver- 
tisiiig  manager  of  the  Times-Union  and 
the  Rochester  l>emociat  and  Chronicle. 


^  N early  T wo  Galleys  More 

Per  Day  Per  Linotype  with 


LINOTYPE  METAL  FEEDERS 


1. 


Our  production  has  increased  nearly  two  galleys  per  day 
on  each  Linotype  since  installing  l  inotype  .Metal  Feeders,” 
^  declares  Erskine  M.  Brooks,  general  manager  of  the 
.Masonic  Home  Journal,  l.ouisville,  Ky. 


"Vi'hen  it  comes  to  cflicienev,  these  feeders 


arc  worth  their  weight  in  gold.” 


Order  from  tf>e  Segreit  Agency 


Mergenthaler  Linotype  Co. 


Brooklyn,  New  York 

SAN  rRSNCIStO  (IIK.AGO  NtW  ORLEANS 
CANADIAN  LINOTYPE.  I.IMITFD.  TORONTO  2 
Keftreienteiitet  tn  tie  frimcipel  Citiet  of  th$  XTorld 


LINOTYPE-) 


F-4420 — I  inotype  Metal  Feeder,  for  pot«,  all  model* 

(except  42  eml  . 140.00 

F-442  2— I  tnotype  Metal  Feeder,  lor  electric  pots,  all  model* 

(except  42  em)  .  ...  140.00 

(Atl  tuhfect  to  ehsnue  I4  4//h>m/  nottet) 
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international  announces 

I  1929  PRICES 

(Continut’d  from  faiie  ?) 

rtssel  at  mill  (except  on  shiimicnts  sight 
ij^t  attached  to  bill  of  lading). 

"(f)  The  buyer  shall  furnish  tlie  seller 
f  Mitnday  of  each  week  a  report  on 
jfirnis  furnished  by  the  seller  of  the  num- 
yr  of  rolls  of  each  size  on  hand  at  the 
ystination  and  in  transit  to  the  destina- 
5511  at  the  end  of  the  week  preceding. 

“9.  OcF..v\  SnirpF.n  P.spkr  If  the 
idler  elects  to  supply  Newfoundland  or 
jber  ocean  shipped  painr  the  following 
jhall  apply: 

“(a)  The  seller  shall  arrange  at  its 
^  expen.se  for  such  warehousing,  if 
jay.  as  is  necessary  to  permit  the  tonn.age 
ior  each  year  t<i  l»e  taken  in  substantially 
djual  monthly  installments,  aiul  the  seller 
3jy  retain  the  warehouse  receipts  anrl 
bve  a  lien  theri-on  for  all  charges  in- 
dnding  the  un|>aid  purchase  price. 

"(bi  The  seller  shall  insure  the  paper 
at  its  own  expense  from  time  of  loading 
« vessel  at  mill  until  discharge  from  ves- 
id  and.  if  warehoused  by  the  .seller  as 
lioresaid.  until  withdrawal  from  such 
larehiiusing.  The  seller  may  carry  such 
asurance  in  its  own  name. 

“(c)  Time  of  payment  in  case  of  ship- 
■wnts  so  warehoused  shall  Ije  based  on 
toe  of  withdrawal  from  warehouse  in- 
ittw!  of  on  date  of  shipment  as  provided 
a  item  7  alove. 

“(d)  The  seller  agrees  that  any  ships 
(»ne<l  or  chartered  by  it  or  any  affiliated 
company  will  carry,  from  the  ports  at 
which  such  ships  call  to  the  mill,  all  cores 
ttturned  by  the  buyer  at  a  freight  charge 
oi  thirty-tive  cents  a  hundred  poumls  on 
shipments  from  Norfolk,  X'irginia,  an<l 
forts  north  and  fifty  cents  from  all  other 
forts. 

“10.  C.'l.mms:  (a)  N’o  allowance  shall 
bm,ide  for  waste,  damage  sustained  after 
Wivery,  or  paper  left  on  cores. 

“('•,)  In  case  of  claim  of  any  nature 
applying  up<in  any  shipment  of  paiu-r 
Mile  hereunder,  the  seller  shall  Ik  noti- 
ied  in  writing  immediately,  but  no  claim 
shall  be  allowesi  f<ir  consequential  ilam- 

"11.  (.'o\ti.\<;k.\s  ii.s.  In  rase  the  'el- 
Itr  shall  Ik  unable  or  fail  at  any  time  to 
aake  or  >upply.  or  the  buyer  shall  be  uii- 
tWe  or  fail  to  take  and  use,  tin-  [saiK-r  in 
conse<iuence  of  fire,  explosion,  accident, 
Strikes,  IsKkouts,  combinations  tif  work- 
■en.  i1(Mid,.,  drought,  embargiMS.  war. 
riot,  act^  s)f  (iml  sir  the  publis'  enemy, 
action  of  any  governmental  authority  ,  de 
l»y  or  failure  of  carriers  or  contrtictors 
or  any  contingency  or  flelay  or  failure 
or  caU'C  beyond  the  control  of  either 
party  whetlnr  or  not  of  the  kind  here- 
iibeforc  si>ecified,  the  seller  shall  not  Ik 
liable  to  the  buyer  for  failure  to  supisly 
the  paper,  nor  shall  the  buyer  Ik  liable 
to  the  seller  for  failure  to  take  the  p-iimt, 
luring  the  peris k1  of  such  disability.  To 
the  prices  provided  ff>r  in  item  .)  (price 
and  delivery  clause)  are  to  Ik  adsled  in 
each  case  the  amount  of  any  general  or 
ipecial  duty  or  .sales  tax. 

“12.  nt-J.sfi.T ;  If  the  buyer  fails  to 
pay  any  ams'iunt  when  due  or  to  fulfill  any 
other  provision  hereof,  the  seller  may  at 
its  option  without  demantl  for  payments 
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past  due  (a)  m.ake  deliveries  subject  to 
payment  on  presentation  of  sight  draft 
attached  to  document  of  title,  or  (b)  re¬ 
fuse  to  furnish  more  p;iiKr,  and  declare 
the  obligation  of  the  buyer  for  all  paper 
furnished  due  forthwith,  notwithstanding 
the  terms  hereof,  but  the  buyer  shall  re¬ 
main  liable  to  the  seller  for  all  loss  and 
damage  sustained  by  reason  of  such  fail¬ 
ure.  Because  of  the  difficulty  of  ascer¬ 
taining  the  loss  or  damage  which  the  s<-l- 
Icr  m.ay  incur  by  reason  of  any  breach 
of  this  contract  by  the  buyer  the  sum  of 
fifty  cents  for  each  one  hundred  ixmiifls 
of  pajKr  remaining  undelivered  is  agrce<I 
uiwui  and  fixed  a^  limiidated  damages 
which  the  buyer  agrees  to  pay  the  si-ller 
forthwith. 

"1.4.  (rttvrkMXc;  I..\w  .wu  .\ssir;x- 
men't;  This  contract  shall  Ik  govirned 
by  the  law  f>f  the  State  of  New  ^’ork 
and  shall  hind  the  sneces'-ors  ainl  assigns 
of  the  parlies.  It  mav  Ik  assigned  by 
the  seller  to  any  subsidiary,  successor  or 
affiliated  company ;  and  the  buyer  at  the 
re<|uest  of  the  seller  will  enter  into  any 
contr.act  with  any  such  company  for  the 
tfHinage  for  one  or  more  \ears  of  the 
term  of  this  contract  at  the  price  anil 
on  the  terms  lu  rein  provided.  This  con¬ 
tract  may  hi'  assigTied  b\-  the  buver  to 
anv  company  t>f  substantial  resfKinsibility 
ac(|uiring  the  publication." 

The  form  for  the  five-year  continuing 
term  contract  is  the  same  as  the  five-vear 
form  with  the  exception  of  the  first  clause 
regarding  the  term  of  the  agreement. 
This  clause  reads  as  follows  in  the  con¬ 
tinuing  term  form  : 

“1.  Term.  Ian.  1.  IhJO.  to  Dec.  .41. 
Ih.4,4,  and  thereafter  from  year  to  year 
unless  and  until  terminated.  Hither  partv 
may  terminate  as  of  the  last  dav  of  10,1.1 
or  of  any  later  year  by  giving  eight 
months'  prior  written  notice  of  such  ter¬ 
mination  to  the  other  party." 

Following  reports  last  January  that  the 
Ilearst  ptiblications  had  received  a  lower 
price  on  newsprint  from  International 
than  that  accorded  other  publishers, 
F.  I.  Ker,  general  manager  of  the  Ihimil- 
foii  (Ont.)  Sfi'chilor.  and  a  member  of 
the  newsprint  committee  of  both  the 
Canadian  Daily  N’ewsjiaiier  .Vssociation 
and  the  American  Newspaiur  Publishers’ 
.Association,  declared  that  contract  price 
differentials  favoring  the  Ilearst  publica¬ 
tions  in  the  United  States  would  Ik 
fought  by  other  publishers. 

Since  that  time  a  series  of  conferences 
have  been  held  between  committees  rep¬ 
resenting  newsprint  manufacturers,  the 
Hearst  publications  and  publishers 
assiKiations  in  an  effort  to  fix  a  price 
acceptable  to  all  parties.  It  was  not 
until  la-t  week,  however,  that  any  de¬ 
finite  arr.ingement  was  matle,  althouuh 
rtimors  of  a  price  i>ersistcd  through¬ 
out  the  two  months  of  negotiations  and 
were  repi-atedly  denieil  by  official-,  of  the 
International  Paper  Company. 

Xo  announcements  rd  prices  from  other 
mills  were  forthcoming  this  week,  and 
persons  in  a  position  to  comment  on  the 
new  price  arrangement  who  could  be 
re.ached  in  Xew  A’ork  kept  a  stolid 
silence. 

It  was  rei»orted  from  an  authoritative 
source,  however,  that  the  freight  allow- 
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ance  to  publishers  in  the  Xew  A'ork 
zone  on  jraiKr  shipped  by  International 
would  probably  be  32  cents  per  hundred 
iMiunds.  This  would  mean  that,  if  freight 
rates  were  set  at  .10  cents  per  hundred, 
the  i)ublishers  would  gain  two  cents  per 
hundred  pounds,  but  if  rates  went  to  .14 
cents  or  anything  higher  than  the  allow¬ 
ance,  the  publishers  would  have  to  pay 
the  difference. 

Xo  comment  on  the  price  settlement 
would  Ik  made  by  Xew  York  officials  of 
the  .A.  X.  P.  .A.,  and  S.  K.  Thomason, 
chairman  of  the  .A.  X.  P.  .\.  newsprint 
committee,  in  Florida,  had  not  seen  the 
announcement  and  declined  to  comment. 

.A  number  of  other  jmblishers  from 
whom  Comment  was  requested  were  visit¬ 
ing  H'lorida,  touring  abroad  or  declined 
to  answer.  .Among  those  from  whom  an¬ 
swers  were  received  were  the  following: 

l-'rank  1'..  Tripp,  tiannett  Newspapers: 
"I  <loubt  if  the  average  ptiblishcr  is  as 
much  ci'iicerned  a<  to  how  cheaply  he 
can  buy  i>ap«'r  as  he  is  as  to  how  the 
'■  urce  of  his  b.isic  nwtterial  supply  may 
Ik  stabilizid  rwer  a  jK-riod  of  years. 

I  f  the  events  in  the  newsprint  industry 
during  the  last  few  months  will  result 
in  stabilizing  price  and  supply  I  iK'lieve 
the  publishing  industry  will  not  suffer. 
If  it  proves  to  have  established  a  news¬ 
print  roundtable  where  price  of  the 
future  may  be  manipulated  then  once 
ag.'iin  the  publisher  will  be  the  sucker.” 

Hdzey  Roberts,  publisher,  St.  Louis 
Star:  “1  iKlieve  International  originally 
announced  jirice  is  fair.  I  tH'licve  the 
ch.inge  to  a  delivered  price  is  wrong  in 
principle  ami  a  step  backward.  I  believe 
publisfu'rs  should  openly  and  publicly 
condemn  secret  conferences  of  manu¬ 
facturers  to  fix  prices. 

"If  manufactur»‘rs  persist  in  raising 
jirices  above  the  previously  announced 
price  and  do  other  things,  the  paper 
committee  warned  publishers  against  in 
I  tecemlKr,  the  .A.  X.  I’.  A.  should  call 
,1  special  session  to  deal  with  the  matter 
as  forecast  in  the  December  pajK-r  com¬ 
mittee  conference  reixirt." 

F.  J.  Lynctt.  publisher,  .^crintlou  (  I’a.) 


Able  Direction 

of  an 

EFFICIENT 
SALES  STAFF 

is  the  keynote  of  the 
success  won  in  the 

Special  Edition 
Field 

by  the 

JOHN  B.  GALLAGHER 
COMPANY 

45  West  45th  St. 

New  York  City 


One  newspapei - the  Pittsburgh 

PRESS  —  blanket*  the  great 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  ha*  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealers  and  consumers. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-H award  Newspaper 

National  Advertising 
Department 

230  Park  Avenue,  New  York  City 

Npw  York  Chicifo  Ortrolt  AtUnto 
Son  Franeitoo  Lot  AntelPt  Soottic 
Portland  Philadtikhia 


Times:  "The  announcement  of  the  In¬ 
ternational  I’aiKr  Company's  contract 
price  is  disappointingly  high  to  publish¬ 
ers  who  have  been  led  to  believe  that  it 
would  approximate  $.15  a  ton  at  the  mill. 
The  exaction  of  a  five-year  agreement 
ties  up  the  publisher  for  an  unduly  long 
IK-riod.  The  publishers  will  benefit  by 
delivered  prices  to  the  extent  of  the 
freight  rates,  and  it  will  serve  to  make 
the  cost  uniform  to  all  newspapi.'rs  within 
the  defined  zones. 

“It  seems  a  one-sided  arr.ingement  to 
have  the  manufacturers  meet  in  a  secret 
session  to  fix  jirices  arbitrarily,  hut  what 
arc  publishers  going  to  do  .Vhout  it?  I 
am  opjRised  to  a  reduction  of  prices  of 
print  pape-r  IkIow  the  actti.d  cost  of 
mantifacture  in  the  average  mill  and  a 
reasonahlc  profit.  It  woulil  lea<l  to  bank¬ 
ruptcy  for  the  weaker  p.ap»T  companies 
and  in  a  few  years  to  a  monojKily  with 
power  to  exact  extortionate  prices  from 
the  publishers." 


NASHVILLE  BANNER 

Completely 
Covers  Mid- 
Tennessee 
A  L.  O  N  E  ! 

National  Representatives 

Reynolds-Fitzgeraldy  Inc. 


NEWSPAPER 

of 

DISTINCTION 

in 

ITS  NEWS 
ITS  READERS 
and 

ITS  ADVERTISE- 
MENTS 

iUhe 

\K\X  YORK 


btS  clinl  < 
^EVEieCTRlC 
MPC.Ca 


Cline  -  Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Dayton  Daily  News 

Dayton,  Ohio 
Ask  them  about  it 
CUNE  ELEC.  MFC.  CO. 

Chicaco;  lit  West  Washington  Si. 
Nrw  York:  47  West  341b  St. 

San  Francisco;  First  National 
Bank  Building 
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SEES  SOUTHERN  PINE 
AS  PAPER  SOURCE 

Dr.  CbMrler  L.  Hartjr  Tell*  Foractrjr 
Association  Slash  Pina  Contains 
Lass  Than  Two  Par  Cant 
Rasin 


That  tht  |jai>cr  manufacturing  interests 
■of  the  United  States  will  shortly  be 
turning  their  attentirm  from  Canadian 
forests  to  the  vast  slash-pine  areas  of 
the  Southern  states  as  a  source  of  sup¬ 
ply  for  pulpwof>d,  was  the  forecast  made 
by  Dr.  Charles  L.  Herty  of  New  York 
City,  in  an  address  at  Jacksonville 
before  the  annual  convention  of  the 
American  Forestry  Association  last  week. 
Dr.  Herty,  a  native  of  (ieorgia.  who 
has  won  a  wide  reputation  as  a  chemist, 
based  his  forecast  largely  upon  recent 
tests  which  shf»w  slash  pine  to  contain 
less  than  2  per  cent  resin,  instead  of  the 
l.'i  p»er  cent  with  which  this  wiwkI  has 
heretofore  been  generally  cre<lited. 

The  tests  to  which  Dr.  Herty  referred, 
conductefl  at  Hruiiswick.  (ja..  showed  a 
resin  crmtetit  of  1..18  per  cent  in  the 
slash  pine.  If  these  tests  prove  correct. 
Dr.  Herty  declared,  there  is  nothing  to 
stop  the  jiajK-r  manufacturers  from  com¬ 
mencing  their  .s<»uthward  march.  Pre¬ 


viously  h^  had  pointed  out.  by  the  use 
of  charts,  that  the  slash  pine  grows  at 
the  rate  of  2.9  tons  a  year  as  compared 
with  the  white  pine  of  the  northeastern 
woods  at  a  1.3  ton  rate  and  the  red  spruce 
at  a  4-10  ton  rate. 


NATIONALISTS  OPEN  BUREAU 

The  Chinese  Nationalist  party  has  es¬ 
tablished  a  press  bureau  in  San  Francisco 
to  spread  information  alx>ut  Chinese  af¬ 
fairs  and  to  work  fur  Ix-tter  conditions 
for  Chinese  entering  the  United  States. 
.■\rthur  (i.  Wong,  manager  of  the  San 
Francisco  branch  of  the  Bank  of  Canton, 
heads  the  new  enterprise.  Branches  will 
be  established  in  Washington,  Los  .\n- 
geles,  Portland,  Seattle  and  Sacramento, 
it  was  announced. 

TO  CONTINUE  ADVERTISING 

The  Rochester,  X.  Fire  and  (cas¬ 
ualty  Underwriters'  .Association,  which 
OJiiducted  an  ex|)eriniental  coojRTative 
newspaper  advertising  campaign  in  192S 
with  a  S3,0(X)  budget,  has  decided  to 
renew  pleflges  to  make  ixissible  a  simi¬ 
lar  drive  .tliis  year. 

ALABAMA  DAILY  SOLD 

I.  Kell>  Simmons,  who  has  lieeii  leas¬ 
ing  the  /.i(/in(/-i  (.Via.)  Ihiily  Cilisrn. 
has  Ixiught  the  pa|Kr  outriglit. 


BANK  WINS  VERDICT 

Awardad  $16,812  ■■  Action  Involving 
F.  W.  Enwright,  Lynn  Publisher 

A  verdict  of  $16,812.50  was  awarded  the 
Manufacturers  National  Bank  of  Lynn, 
Mass.,  on  Feb.  28  in  the  l>ank's  $20,000 
suit  against  James  P.  Phelan,  retired 
Lynn  linker  and  manufacturer.  The  suit 
was  an  action  to  recover  on  a  $15,000 
promissory  note  made  by  William  H. 
Murphy,  Jr.,  which  was  endorsed  by 
Phelan  and  discounted  by  the  bank. 

The  jury  decided  that  Murphy  and 
Frederick  W.  F'nwright,  publisher  of  the 
A.v*in  (Mass.)  Tele>jram-Nexvs,  procured 
Phelan's  endor.semcnt  of  the  note  by 
means  of  false  and  fraudulent  representa¬ 
tions.  During  the  hearing,  Phelan  ad¬ 
mitted  that  he  had  saved  the  Telegram- 
News  several  times  from  going  out  t)f 
e.xistence  by  furnishing  the  newspajH-r 
cor]Kiration  with  loans  (»f  nvdiey  made 
secretly  through  Murphy,  his  agent. 

Phelan's  defense  was  that  F'nwright 
ba»l  promised  to  pay  him  $50,000  the  week 
following  his  endorsement  of  the  note; 
that  he  would  place  white  l>ai)er,  which 
was  to  be  purchased  through  money  ob¬ 
tained  on  the  note,  in  a  warehouse  and 
the  warehouse  receipt  turned  over  to 
him.  He  clainjed  that  it  was  under 
these  conditions  he  endorsed  the  note, 
.'iikI  that  .Murphy  and  Faiwright  failed  to 
carry  out  their  ]ironiises. 


Classified\ 


EDrrOR  A  PUBLISHER 
CUtsified  AdrertUing 
RATES 

SITUATIONS  (Cuk  with  Or4.r) 

1  TtaM  — AO  9*r  Um 

3  Tiom*  —  Mi  per  Um 
ALL  OTHER  CLASSIFlCATlONj 

(Cash  with  Order) 

1  Time  —  .78  per  line 

4  Times  —  .00  per  line 
Count  six  words  to  the  line 

Whits  specs  charge  at  same  rate  per  lias 
per  insertion  at  earned  by  frequency  of  ia- 
sertion.  Minimum  space,  three  lines.  The 
Editor  A  Publisher  reserves  the  right  i* 
classify,  edit  or  reject  any  copy. 

BUSINESS  OPPORTUNITIES 


AutomobiU  Ouid«  Booki  eatablUb^,  vtll 
knuwn,  u|»  to  for  $10,000. 

li«tli««r  liMhlug  illhtrlbutiuii  fftrltlitM  could  bat 
die.  HiirriR-IMbble  4*uiu|>ao/.  11  Weat  42od  at.. 
New  \«rk  citj. 

iContinurd  on  following  poge) 


Supplies  and  Equipment 


USED  NEWSPAPER  PRESSES 

24  and  32-page  Presses 

OOSS  Z4  and  2S-pafc  Prcaaoa  (ood  for 
black  or  color  work,  alao  Goaa  Seatuple. 

HOE  Pony  Quadruple,  ^adrupla.  Sextuple, 
Septuple  Color  Preaa,  Octuple  and  Double 


Septuple  Color  Preaa,  Octuple  and  Double 
Sextuple  Preaaca. 

DUPLEX  Metropolitan  Quadruple  Stereotype 
Preaaea — print  up  to  32  paffea. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Msis  OtiM  4  Fsetsr,  . PlsisHelS.  N.  J. 

New  Verk  0»tx  _  Brskaw  Bits..  I4$7  Brssdwa, 

Oisass  OSer  . MssaSnsek  Bleek 


Drive  and  Control 
f  for 

Newspaper  Presses 


Send  for  pardcuUra 
to  jour  oeareM 
G«E  mIob  office 


GENERAL  ELECTRIC 


HOE 

Day  and  Night 

Emergency 

Service 


Prepared  for 
A ny  Emergency : 

“This  service  certainly  could  not 
be  improved  upon  and  we  are  cer¬ 
tainly  grateful  to  you  for  the 
same.” 

—  Portland  (Me.)  Evening  News. 
Dec.  5.  1928. 


A  Telephone  or  Telegraph 
Communication  will  re¬ 
ceive  immediate 
attention 


R.  HOE  &  CO.,  Inc. 

.'>04  Grand  St.,  New  York, 
N.  Y. 

New  York  Boston  San  Francisco 
(Chicago  New  Orleaiu  London 


in  all  types 

tell  usyourneeds 
and  send  jbr  list 


GOSS  PRINTING  PRESS  CO 

>  HI:  A  NL  hV  VOKA  I  ONOON 


Stereotype  Room 
Efficiency 

.Mruiis  quirk  production  of  good 
plates  and  tbe  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sices) 

Space  Packing  Felt 
4  Thicknesses  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
('.able  Address  NENSCO 
Worcester,  .Mass. 


EQUIPMENT  SALESMEN— Men  who  know  newspapers 
and  their  publishers  may  be  obtained  through  the  Claissihed 
Service.  Men  who  Sell  as  well  as  men  who  Buy  read  EDITOR 
&  PUBUSHER 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HKUl  SPEED  UNITS— 40.000  per  hr.  Tbe  heavleit 
and  molt  productive  high  speed  unit  pretw.  Eqnlpp^  with  latest  quich 
lock-up  plate  clamps,  automatic  electric  OnikeM,  etc.,  etc.  Autuptate  and 
dry  mat  equipment.  All  materials,  steels,  liroiices,  etc.,  uf  the  latest 
approved  mechanical  engineering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  Tbe  full  ;tU.0<tti  running 
speed  with  single  plates.  All  stereoty|>e  costs  l  material  and  labor)  cut  In 
half.  Economy  fur  tbe  growing  moderate  sized  daily.  L'nit-deaigned  ;  built 
In  8  pg..  12  pg.,  10  pg.,  20  pg.,  etc.  .\nd  any  size  can,  by  adding  units,  be 
Increased  In  Its  capacity. 

mE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dallies  and  wrekUes 
Prints  from  tbe  roll  and  cuts,  folds  and  delivers  perfected  uewapapers. 
0,  8,  10,  12.  14  or  10  pages  complete  in  one  operation.  Speed  3,000  to 
0.000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

Writs  us  your  press  needs— Lmt  us  help  you  solve  your  preseroom  problemo— 
Our  eta0  is  ut  your  service 

Duplex  Printins  Press  Company 

Battle  Creek,  I^chigM,  U.  S.  A. 
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Equipment 

— 

Services 

business  opportunities 


Brokan 


ft  Est*  Clianti  read;  to  bar  for  cash,  aawa- 
pfir  propcrtlaa  from  tSO.OOO  to  ti.OOO.OOO;  alao 
■ft  larga  or  small  propertlea  for  aala.  Loola 
Ipty  Wrlflef  Bids.,  Chleafo;  Mat.  Thaatra 

inM..  laa  Anialaa. _ 

^l«  Waat  frenartiaa — ElicInalTa  llatlnaa.  Sa 
aMflof  pablicitr.  I'araonal  aarrloa  la  aaarf 
atL  Evarftbias  conlldaDtlal.  Cljda  B.  Kaai, 

SI  Board  of  Trada.  Kaaaaa  CIU,  Mo. _ 

gud;  Opportuaitjr  for  quirk  bu.Trr;  middIwest 
,rtalBi:  (uiper:  rxrliiKlvr  fortllp  llrld;  food  raal 
■ntr:  luiMlprii  p<(Mlpuipnb;  returnlas  20%  to 
at  oaiipr  for  tlnia  and  invpttuient;  Initial  pa>'- 
attl  Ilavp  riiHtumer  for  iwond  hand 

ttr  ni'Hlfd  KpII.t  prpsM  17  x  Mutt  be  In 

pid  Loiidltiun.  J.  K.  Sdiale.  Timex  Bids.,  Na«' 
Virk^ _ 


Job  Plant  Wantod 


la  Friatinf  Batinaai  wanted  la  small  rltj, 
masTlrania,  New  York  or  New  Jersey,  Will 
amider  weakly  newspaper  with  Job  offlre.  Oita 
lill  particniara  la  first  letter.  Ready  to  bay. 
Vt  brskera.  B  807.  Editor  a  Pabllsher. _ 


_ Wawapapor  Financing _ 

jRily  Publishert  who  iifptl  tlnaiiclng  and  want 
tk^r  propertlp!«  hiilU  up  In  rltipa  over  *J0.00P 
Btjr  profit  bT  writing  t^i  nip.  .\U  t’orrettiHiod- 
dtct  confldptitial.  Referpm‘«*tt  fiirniahed.  i\  L. 
Jmipb.  hi  ronon  arp.,  Akron,  o. 


_ Nowspapara  for  Sale _ 

fut  One  of  Tbesel  Daily  In  Piedmont  rpKiun, 
bt  field,  fl.'io.oon;  In  Idaho.  $40,000:  in  Ix>uixt 
us,  $2r>.000;  In  Ohio.  filM.ISIO  Hood  semi 
ttekliea,  weeklies  and  piirtiiendiips.  What  do 
itl  want  and  where.  Wilhelm  an<l  Holm.  300 
.Itk  XW..  Canton.  Ohio. 


_ Nowspapor  Wanted _ 

Ciyerienoed  Man  will  pay  up  to  $PJ.0ia»  oaxh  for 
laill-town  .Middle  West  pajier  (’orreapondenoe 
salldentlal.  K.  A.  Kodrick.  .170  Baker  St.,  Ft. 

fiyne,  Ind. _ 

Istll  Daily  Wanted  hy  exin'rleiieiMl  southerner; 
stole  or  half  Interest;  prlie  must  be  rlitbl. 
<;ifx  rf>roplete  delsills.  i'oiitidentlal.  H-981, 
Editor  Ac  Pnhilsher  _  _ 


CIRCULATION 


Promotion 


Iks  World’s  Larfest  Circulation  Bulldinf  Organ 
atlsn — The  only  rlrenlatlon  building  service  In 
Mwspaperdum  fnrnlshlng  publishers  affldarlta 
if  the  exact  results  of  its  every  campaign.  The 
Ckarles  Partlowe  Company,  Occidental  Building, 
lidlana  pells. 


Iks  W,  8.  Kendall  Company,  104  N.  Bailey  ava. 
He,  Louisville,  Ky. — Superior  Circulation  Bnlld- 
its— Creators  and  sole  owners  of  the  Kendall 
Plu. 


Qroalatien  Baildars — Blair  ft  Austin,  230  North 
hiHi  St.,  Reading,  Pean.  Originators  of  Salas 
atashlp  Club  Campaigns. 


Unnlation — When  quick,  additional  circulation 
overage  becomes  necessary,  remember  that  ear 
nmty  years  In  this  one  line  of  endeavor  la 
lear  proof  against  experimenting.  Write  or 
fits.  O'Dell  Clrcnlatloa  Service  Bureau,  Bell 
Back.  Clnclnaatl,  Ohio. 


Issent  Drives  net  4,000  to  16,000  new  snbscrlb- 
•s.  Weeklies  and  dallies.  Former  publisher, 
■dsrstaads  publishers'  problems.  Hudaea  Do 
Mast,  Suita  S.  147  B.  Seth  at..  New  York. 


EDITORIAL 


Sinidfty  School  Losaona 


kad  Tear  Papor  to  Chureh  by  nslng  Soutbem’s 
OBllBsnt  00  the  Internatlenal  Sunday  School 
hams.  Written  by  a  layman  In  Mlsaeurl  laa- 
fsage.  A  theusand  wnrda  Issued  once  a  week 
hr  daily  papers.  Price  to  tan  thousand  drcn- 
hUea  and  under.  Sl.OO  per  week;  to  one  hun- 
had  theusand  and  under,  11.50  per  week:  ever 
os  hundred  thousand.  62.00  per  week.  William 
leathern,  Jr.,  Independence,  Mlaaouri 


Syndicftta  Faaturaa 


Ivsryona  has  mine  aei'ret  religions  problem! 
Oar  extraordinarily  Interesting  dally  feature 
rsinmn  of  qneatlnnx  and  answers  offers  reader« 
•f  all  faiths  the  satisfying  opportunity  of 
hank.  Intelligent  enlightenment.  Write  for 
•sBples  and  terms.  Special  Features  Syndicate, 
lac..  1211  flraybar  Building,  New  York. 


Koop  your  moggftfo  boforo  your 
cliouts  ftutl  profipoeta.  Tho  EDITOR 
A  PUBLISHER  your  oTor>proaont 
Mloamaii. 


EMPLOYMENT 


Help  Wanted 


Advertising  Manager  wanted  on  one  of  outstand 
ing  xniiill  cit.v  daily  paiiers  In  Nebraska,  and 
growing.  .\u  opiwrtunlty  fur  young  advertising 
executive  caiuihle  of  taking  full  responsibility 
of  department  and  building  both  local  and  na 
Honal  aci-onntx.  Married  mao  preferred.  Must 
lie  permanent  and  furnish  lieat  of  references. 
McCook  Dally  Casette,  McCook,  Nebr. 

Circulation  Manager,  able  to  build  up  clrcula 
tion  of  an  extahlixlied  foreign  newspaper;  good 
salary;  referemex  requested.  Write  P.  O.  Sta 
tIon  S.  Box  55. 


Circulation  Manager  wbo  ran  develop  street  and 
carrier  sales  and  take  charge  of  department, 
6W)  weekly.  B  9B1.  Editor  ft  Piibllaher. _ 

Circulation  Promotion  Manager  wanted,  with 
unquesHonefI  i-oiintry  and  boy  delivery  produc¬ 
tion  record.  Permanent  poaltion  in  progreasive 
home  cit.v.  Must  be  filled  at  once.  Must  own 
car.  Tell  all.  Salary.  Send  photo.  Leader.  Ht. 
Clemens.  Mich. _ 


Editorial  Exocutive  for  evening  midwest  dally, 
25,00(i  circulation.  Besides  having  bad  years  of 
experience  publishing  aggressive  newspapers  to 
fill  this  Job  applicant  must  be  able  to  take 
prominent  |>art  In  local  civic  activities.  67000 
yearly.  B  IMltor  ft  Publisher. 

Ooneral  Manager  -Morning  newspaper  of  more 
than  40,000  circulation,  located  In  one  of  tho 
most  progressive  cities  in  the  west,  seeks  as¬ 
sistant  general  manager  with  background  and  ex- 
■■erience  sufficient  to  soon  be  advanced  In  the  or¬ 
ganisation.  Must  be  thoroughly  experienced  In  ad¬ 
vertising,  including  rate  making  and  clrcula- 
tion;  and  have  a  knowledge  of  the  editorial  and 
mechanical  departments.  'The  man  mast  be  able 
and  willing  to  take  his  place  In  community  ac¬ 
tivities,  as  a  considerable  portion  of  his  work 
will  l>e  Chat  of  making  contacts.  If  you  don't 
IHisseas  this  qnallflcatlon  please  don't  waste  your 
time  In  replying.  A  man  with  experience  oa 
dailies  over  .">0.000  circulation  preferred.  An¬ 
swer,  giving  full  details  of  experience.  B  047, 
Editor  ft  Publisher. 


Manager,  ex|>erien<'ed,  at  Little  Rock  for  Stieclal 
.Xilvertlsing  .\gcncy.  ('.  E.  Palmer,  417  Center 
Street.  Little  Rock,  Arkansas. 


National  Advertising  Manager  for  eastern  eve¬ 
ning  dally.  Hive  complete  lilxtory  B-II03 
Editor  A-  I'lihllsher. 


Reporter,  experienced  theatrical  trade  newspa|>er 
wort  vacancy  In  New  York,  Must  have  s|>eclal 
knowledge  vaudeville  field.  Write  full  detail, 
B  077.  Editor  ft  Publisher. 


Syndicate  Salesman  anil  assistant  manager 
wanted  by  rapidly  ex|iaiidlug  syndicate.  State 
experleni-e.  B  1417,  Editor  ft  Ihihllsher. 

Writer,  scasoiied.  organiser,  for  city  desk.  .Must 
blue  fiirci-fiil.  pleasant  la-rsonality.  able  to 
s|ieak  luiblicly  and  become  leader.  Permanent, 
In  fust  gniwing  middle  W'est  home  city.  I'osl- 
tlon  must  l>e  filleil  at  once.  Send  history,  sal 
ary.  photo.  Box  C  .'413.  Editor  ft  Publisher 


SitufttioBS  Wanted 


Advertising  Solicitor,  34,  twelve  years  on  two 
newspapers,  desires  to  connect  with  growing 
dally  or  large  weekly.  Excellent  copy  writer 
and  ran  build  accounts.  Permsnent  location 
desired  and  If  op|>ortunlty  olTers  can  demon¬ 
strate  ability,  reliability  and  adaptability. 
.Minimum  salary  $.*iO.  B-IH>5.  Editor  ft  l*nbllsher. 

Advertising  Manager- -Do  you  want  a  staff 
enthnslastlcally  loyal.  Intelligently  directed,  ag 
gressively  led — building  both  linage  and  good 
will?  The  man  to  accomplish  it  Is  now  star 
man  on  the  staff  of  a  prominent  eastern  daily, 
with  proven  qualities  of  leadership  and  execu¬ 
tive  ability.  Bo  thoroughly  trained  In  pre 
paring  and  selling  advertising  that  part  of 
present  work  Is  assisting  In  supervision  of 
others.  Rigid  Investigation  of  record  and  char¬ 
acter  Invited.  Age  33,  family.  Reasonable 
notice  re<|Ulred.  B  filM,  Editor  ft  Publisher. 

Advertising  Salesman  who  Is  sur<'esafally  han 
dling  the  largest  accounts  on  a  dally  paper  In  a 
city  of  250.000.  Produces  copy,  layouts  and 
campaigns  that  Increase  cllentn'  space  and  give 
results.  Now  employed  but  seeks  change  that 
will  mean  chances  for  advancement.  Halary  of 
secondary  Importance.  Thirty  years  old.  Mar¬ 
ried.  Prefers  sooth.  Address  B-978,  Editor  ft 
Pabllsher. 


Advertising  Salesman  and  Executive  dealree 

connection  as  advertising  manager  with  pro¬ 
gressive  daily  paper.  Exceptional  prodnctlon 
record.  Four  years  on  present  job.  with  middle 
west  dally  paper.  Age  33.  Married.  Full  In¬ 
formation  regarding  my  record  upon  request. 
Write  B-984.  Bditor  ft  l•ubllsher. _ 

Advertising— Young  man  with  good  record  as 
producer  desires  to  Join  Special  Newspaper  Rep 
reaentative's  staff  as  Solicitor.  Prefer  connec¬ 
tion  with  New  Y'ork  oAce.  Beat  referencoo. 
B-998.  Bditor  ft  I'ubllaher. _ 


Business  Manager  or  Assistant  to  t*ubllshar — 
Now  employed  but  dealree  greater  responsibil¬ 
ities.  Married,  86  years  old.  Thorough  knowl¬ 
edge  of  finance,  accounting,  coats,  sales,  and 
promotion.  Excellent  goodirlll  bnlldar  and  or¬ 
ganiser.  Ten  yearn  with  anme  paper.  B-SSl, 
Editor  ft  Publisher. 


EMPLOYMENT 


SituatioBs  WnBtnd 


Circulation  Man.  xlx  years'  magasine  ex|>erlence, 
l>utb  subscription  anil  newsxtand.  seeks  good 
ivnnectloo.  B-999,  Editor  ft  Publlsber. 

Olroulation  Manager— Man  witli  good  record  and 
wide  experience.  Competent  manager  of  circu¬ 
lation  organisatloa  with  practical  promotion 
Ideas.  American.  40  years  age.  U  946.  Bditor  ft 
Pabllsher. 


Circulation  Manager  desires  to  locate  with  eve¬ 
ning  paper  up  to  twenty  thousand  circulation. 
Have  had  eight  years'  experience.  B  9.'>4,  Editor 
ft  Publisher. _ 

Ctroulation  Director,  experienced  every  form  of 
circulation  promotion,  desires  connection  New 
York  City  or  suburbs.  Metm|)olltan  experience 
with  exceptional  record.  B  9>3.  Bditor  ft  Pub 
Usher  _ 


Circulation  Manager— Thirty  five;  married;  avail 
able  at  once.  Sixteen  years  Pacific  Coast.  Pre 
fer  West  or  Middle  West.  Street  sales  my 
specialty.  B-9)W,  Editor  ft  Publisher. 

Clrculatien  or  Circulation  Promotion  Manager 
desires  a  change.  Experlenceil  every  form  of 
circulation  promotlnn,  especially  |>ertalning  to 
olflce-owned  boy  promoMoii.  Was  first  to  Install 
otfice-owned  system  In  Inst  four  positions.  A1 
ways  have  shown  Increase  without  aid  of  pre 
mlums.  More  than  18  .vears'  exiM-rlence.  Over 
;!0  yeara  of  age;  not  too  young  to  head  depart¬ 
ment  nor  too  old  to  work.  Will  go  anywhere. 
My  boy  pmiiiotion  is  new  ami  novel.  Outline  of 
my  plan  may  l>e  had  on  request  but  prefer 
l>ersonal  Interview.  C-.">0'J,  Editor  ft  I’lihllsher. 

Oompooing  Room  Foreman,  fifteen  years,  wishes 
poaltloa.  New  York.  Penn.,  Ohio.  Six  day  af 
temoon  paper.  Handle  any  sire  shop.  I’alon. 
Marrieil.  Address  B-951,  rare  Editor  ft  Pub 
Usher. 


Copy  Desk  exiierlenced,  31.  university  profes¬ 
sor,  Job,  June  15  to  Septemlier  15:  minimum,  fii'si 
weekly  :  refereni'es.  B  990,  Eilltor  ft  Publisher 

Desk  Man.  reporter,  31.  ten  years'  experience. 
Including  city  and  managing  eilltor.  Has  fam 
lly.  Now  employeil.  Highest  references.  B  9,50, 
Editor  ft  Publisher^ _ 


Desk  Man,  telegraph  editor,  make  up,  ex|ie 
rleni-ed,  26,  married,  college  graduate,  now  eiii 
ployed,  wants  iioaltlon  on  Western  or  Southern 
dally  or  large  weekly,  B-987,  Editor  ft  Pnhilsher 

Editorial — Now  available:  Well  equipped  Har 
vard  graduate,  A.B..  Ph  D.,  with  expert  news¬ 
paper  experience  as  editorial  writer  and  staff 
feature  wriher  for  large  southern  dallies  la 
Norfh  Carolina,  South  Carolina  and  Alabama. 
Proof  reader.  Cnmarrled.  Willing  to  go  any¬ 
where.  Splendid  referenres.  Huger  Bacot.  36 
Meeting  street.  Charleston.  Sonth  Carolina. 

Editorial — I'nlverslty  graduate.  Journalism,  25. 
Interesteil  In  editorials,  column.  l>ook  reviews, 
dramatic  criticism,  wants  position  with  dally: 
or  will  take  reporting,  feature  writing,  with 
later  o[)t>ortunlty  of  foregoing.  Newspai>er  ex 
|>erlence,  employed.  References.  B  9H0.  Editor 
ft  Publisher. 


Executive- 

No  Joli-Hunter:  I  am  young,  with  ex|>erirnce  as 
pnhilsher,  e>lllor,  manager  in  toons  lOOtSi, 
BSi.iSMi  and  million,  and  will  resign  New  York 
editorship  for  chance  to  develoi>  ilally.  seconil 
In  field  or  In  re<l,  to  share  In  growth.  No  mat 
ter  how  dllficult.  If  dltfirultlrs  are  result  of 
competition  and  past  management:  field  mast 
offer  potentialities,  permanency.  Salary  In 
keeping  with  values  ami  circumstances.  My 
training  has  been  Intense  anil  thorough,  from 
devil  up,  and  besides  what  past  employes  have 
called  my  ability,  courage.  n-siMircefulness  and 
tact.  I  have  the  energy  of  young  years  to  offer. 
C-504.  Editor  ft  Pnhilsher. _ 

Linotype  Operator — 7  galleys,  clean  proofs;  gain¬ 
ing  speed  rapidly;  anywhere:  small  salary  to 
start;  conaclentlons.  R  966.  Editor  ft  Pnhilsher 

Managing  Editor  for  a  newspaiier  that  wantw 
new  Ideas.  City  of  36.6141  to  66,606  preferreil. 
Am  not  set  In  favor  of  any  one  type  of  paper, 
but  able  to  analyse  field  and  adapt  publication 
to  It.  Nineteen  years  of  newspafier  study  and 
experience  In  large  and  small  cities,  with  em 
phasis  In  last  ten  yeara  on  direction  of  report 
era.  copy  readers,  and  editorial  writers.  Ask 
only  a  trial.  B-96.5.  Editor  ft  Publisher 
Mews  Desk  and  Street  Man,  15  years'  experience 
leading  New  England  dallies,  now  employed, 
seeks  Immediate  new  connection  for  personal 
reasons.  Beat  references.  Would  consider  small 
city  anburban  field.  B  962,  Editor  ft  Pabllsher. 
Newspaper  Werk — Young  man  aged  26  desires 
work  on  staff  of  newspaper  In  moderate  alaed 
town.  Graduate  of  Johns  Hopkins  Pnlveralty 
Journalistic  course.  Has  had  ei|>erlence  an 
book  reviewer.  At  present  engaged  In  outside 
publicity  work.  Main  objective  la  opportunity 
to  develop  pracMcnl  knowledge  and  experience 
for  snccesafnl  ownership  and  management  of 

small  paper.  B  996,  Bditor  ft  Pnbllaber. _ 

PabUahiir'  wbo  recently  sold  hla  publtcatlon  la 
the  South  and  has  bad  seventeen  years'  expe¬ 
rience,  wlahea  bo  connect  with  paper  In  aontbem 
states  la  an  executive  capacity.  Rave  owned 
sad  saeeeasfnlly  pnbllabed  dallies  with  circula¬ 
tions  five  to  eight  thousand.  Want  experience 
on  larger  pabHcation  and  would  consider  reason¬ 
able  salary.  Also  consider  buying  some  stock. 
Age  m,  married.  B-988,  F-dlbor  ft  Publlsber. 


EMPLOYMENT 

SituatioBa  WaBtad 


Secretary — Young  lady — newspaper — advertising 
—commercial.  ('<>m|)eteot.  Open  for  immediate 
connection.  B-969.  Folltor  ft  Publisher. 


MECHANICAL 


Eqaipanaat  for  Sala 


Complete  Newspaper  Equipment — For  sale— 8 
|ig.  Hoss  t'oniet;  4  mag.  lotertype;  good  oiBce 
furniture;  Job  equipment;  type,  stones,  etr;  good 
condition.  Will  l>e  sold  cheap  IMMBDI ATKLY. 
Wire  Hamilton.  214  Fifth  St..  Racine.  WU. 


Hare  Is  a  Description  of  the  Press ; 

4Vk  deck  press  for  sale  at  very  low  price.  Goes 
four  deck  web  press  with  extra  color  deck, 
chain  drive.  Now  In  use.  Excellent  condition. 
I'omplete  with  .Sprague  .36  H.P.  D.C.  motor,  220 
volt  <'ontrol  lN>ar<l,  control  stations  on  preea,  and 
c<>m|>lele  stereotyping  equipment.  B  9M.  Bditor 
ft  Publisher. 


Job  Presses.  Paper  Cutters,  Wire  Stitchers,  etc. 
— A  complete  line.  Overhauled  and  guaranteed 
machines  at  bargain  prices.  Easy  ternu.  HoC- 
maa  Tyiw  ft  Engraving  Co.,  114  B.  13th  st.. 
New  York  City. 


Photoengraving  eipilpineut  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  486 
West  Broailway.  N.  V.  C. 

Used  Ooas  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goes  Printing  Press  Co.,  163 
-South  Paulina  st..  Chicago,  III. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  conficirntial 

PALMER,  DEWmr  & 
PALMER 

Business  Eatobliahad  in  1899 
3S0  MftdisoB  Atb.  N«w  York 
Pacific  Coast  Rapraaontativa : 
it.  C.  Moors,  272  North  Rodeo  Drive, 
Beverly  Hilla,  Calif. 


WE  BUY  NEWSPAPERS  FOR  CLIENTS 
WE  SELL  NEWSPAPERS  fOR  CLIENTS 

Wd  aJso  apacialiM  ib  appraisals 
aad  coBsoUdatioBs. 

And  ws  always  try  to  conduct  our 
clionts’  businoaa  without  publicity. 
Back  of  ua  is  a  record  of  IS  yaars  of 
isrvics  to  tatisfiad  cuotomars. 
Write  our  nearest  Ofics,  or  bottor  yet. 
call  in  person  if  possible. 

HARWELL  A  ROCKWELL 

Comer  Building  Times  Building 

Birmingham.  Ala.  Now  Ynrk  CitT 


Results! 


“/  desire  to  thank  you  for  the 
fine  results  ivhich  this  little  ad  is 
bringing  to  me,  much  beyond  my 
expectations.  I  have  inquiries  at~ 
most  every  day.  I  have  become  a 
‘confirmed  advertiser’  in  your  won¬ 
derful  journal  of  the  “fourth  estate.’  ” 

Tha  abowa  ia  from  a  Clasaifiad 
adwartisar  who  U  aolliBg  a  apo¬ 
dal  aorrico  to  aowapapor  pah- 
liahora. 
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DOLLAR  $$ 

$$  PULLERS 


On#  Dollar  trill 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


CUGGEST  to  clothing  merchants  that 
they  run  half  page  ads  featuring, 
“Trade  in  your  old  pants  on  a  new  pair.’’ 
They  can  allow  $1.00  for  every  old  pair 
of  pants,  still  make  money,  reduce  stock 
and  win  new  customers.  Give  the  entire 
stack  of  old  pants  to  the  Red  Cross  or 
some  worthy  organization.  —  Kroger 
Babb. 


Run  a  page  ’neaded  “Always  Special 
Offerings  on  Our  Sales  Tables.”  Under 
this  run  advertisements  of  concerns 
which  have  special  l>argain  tables.  Let 
the  ads  tell  where  the  tables  are  located 
in  the  stores  and  describe  the  kinds  of 
goods  found  on  the  tables. — F.  H.  Wil¬ 
liams. 


“Shop  in  I'nusual  Stores”  might  be 
the  caption  of  a  series  of  co-operative 
ads  sold  to  bizarre  little  shops  that  cater 
to  those  who  like  the  unusual  in  store 
atmosphere  or  merchandise.  Every  large 
city  has  many  such  stores,  most  of  whom 
ordinarily  do  not  advertise.  Centering 
the  page  each  week  should  be  photos  of 
two  or  three  of  the  co-operative  adver- 
ti.sers  store  interiors,  helping  to  stress 
that  the  stores  are  all  the  caption  prom¬ 
ises. — H.  J.  Ashe. 


The  Sioux  City  (la.)  Journal  runs  a 
group  of  barber  shop  advertisements  un¬ 
der  the  heading  “Patronize  These  Mod¬ 
em  Barber  Shops.”  The  ads  are  ar¬ 
ranged  in  two  columns  and  between  them 
appears  the  emblem  of  the  Associated 
Ma.ster  Barbers  of  America,  with  the 
motto  “It  Pays  to  Look  Well.” — Leslie 
G.  Moeller. 


The  Denver  Post  runs  small  ads  of 
beau^  parlors,  barber  shops,  etc.,  under 
heading  “Beauty  Lane.”  g^ing  accounts 
in  the  paper  that  would  not  run  ads  in 
run  of  paper. — J.  A.  Rose. 


Worthy  causes  for  charity  in  the  town 
are  the  biasis  of  a  series  of  articles  being 
printed  in  the  Southbridge  (Mass.)  ATncJ. 
Some  real  heartrending  case  is  pictured 
in  each  story,  with  the  name  of  some 
welfare  worker  through  whom  assistance 
can  be  given  the  afflicted  ones. — L.  D. 
Chamberlain. 


HUNCHES 


A  NOTED  hygiene  expert  states  that 
22  is  the  best  age  for  girls  to  marry. 
Interview  the  presidents  and  leading 
members  of  some  of  your  women’s  clubs, 
girl.s’  clubs,  etc.,  and  also  ministers  in 
your  community  and  get  their  opinion  on 
this  age  question  for  an  interesting 
storv. — D. 


Under  the  heading  “.Artistry  Helps 
Pass  the  Time — and  Time  Makes  Art¬ 
ists,”  the  Sunday  Oregonian  of  Portland, 
Ore.,  groups  dancing,  voice,  violin,  guitar, 
mandolin,  banjo,  organ  and  piano  teacher 
ads. — C.  M.  L. 


One  Dollar  trill 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


$.^0  prize  for  the  best  memory  sentence 
of  not  more  than  2.i  words.  A  sample 
given  the  readers  is  “Remember  when 
father  wore  Congress  shoes,  paper  col¬ 
lars  and  a  dickey?” — D. 


An  annual  referendum  or  test  vote 
among  readers  as  to  cartoon  strip_  popu¬ 
larity  keeps  a  paper  in  touch  with  the 
reactions  to  the  various  strips  and  does 
not  permit  a  cartoon  which  has  become 
characterized  as  “dead  stuff”  to  stay  in 
the  paper. — Oxie,  Utica,  N.  Y. 


An  interview  with  florists  on  the  per¬ 
centage  of  loss  through  unpaid  bills  for 
flowers  which  are  ordered  sent  to  funer¬ 
als,  weddings,  and  other  occasions  makes 
a  good  story.  Flowers  for  funerals  are 
frequently  ordered  by  phone  and  charged 
to  the  sender. — M.  L.  B.  T. 


Ask  readers  to  write  in  letters  on  “The 
Holiday  I  Like  Best  and  Why.”  Per¬ 
haps  you  could  offer  prizes  for  the  best 
letters.  Such  a  contest  would  bring  in 
interesting  material. — F.  H.  W. 

The  Boston  (Mass.)  Post  is  running 
an  “Old  Time  Memory”  contest  with  a 


Ask  a  veteran  fireman  or  policeman 
in  your  citv  about  “The  Closest  Call  I 
Ever  Had?”— W.  X.  R. 


Newspaper  Engineering 

An  organization  specializing 
in  newspaper  buildings,  all 
phi^  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
anal3rtical  surreys  and 
i  valuations. 

S.  P.  WESTON,  INC. 

Ifemtpefrr  BuiUiues, 

Prriuenen,  OprrmUm, 

Snmeyt,  Valuatims. 

420  Lexington  Arenac,  New  York 


LA  PRENSA 

of 

BUENOS  AIRES 

More  T han  a 
Newspaper 
An  Institution 


JOSHUA  B.  POWERS 

EXCLUSIVE  REPRESENTATIVE 
250  Park  Arena#  •  New  York 
14  Cockspur  Street  •  London 


Is  it  illegal  to  write  a  check  for  less 
than  $1  ?  This  much  discussed  question 
is  worthy  of  a  little  special  story  be¬ 
cause  probably  every  check  book  user 
has  written  at  least  one  such  check. 
While  it  is  generally  agreed  now  that  it 
is  all  right  to  write  such  a  check,  it  is 
also  held  that  such  a  check  could  not 
be  passed  on  to  another  in  payment  or 
part  payment  of  a  debt. — D. 


The  Columbia  (Mo.)  Missourian  is 
using  No.  8  rubber  bands  to  put  around 
roll^  papers  to  be  delivered  by  carriers. 
A  tiny  piece  of  rubber  really  worth  noth¬ 
ing  still  offers  many  advantages:  the  car¬ 
riers  fold  papers  faster  and  can  make 
“straight  shoots”  in  delivering ;  the  read¬ 
ers  have  a  sound  paper  neither  torn  nor 
crumpled,  and  the  newspaper  in  bettering 
its  service  increases  its  circulation. — S.  P. 


“Features  to  Remember  When  You 
Build  that  New  Home”  would  make  a 
good  selling  headline  for  a  special  page, 
or  series  of  pages,  containing  ads  of 
builders,  plumbers,  tinners,  roofers,  nur¬ 
serymen,  decorators,  furniture  dealers.  In¬ 
surance  agents,  paint  dealers,  awning 
makers,  electrical  dealers  and  contractors, 
and  others.  Early  spring  is  the  time  for 
this— F.  K. 


KAY  FEATURES,  Inc. 

offers 

SEVEN  COMIC  FEATURES 

that  are  unbeatable 
Strips 

THE  LAMBKINS  by  Welsh 

Great  Family  Humor 

THE  WOWS  by  Zere 

Nothinz  else  like  it 

CUDDLES  by  Forbell 

An  American  iHapper  at 
King  Arthur's  Court 
Panels 

DON  KEY  O.  T.  Two  Columns 
DINAH  SAYS  '  One  Column 
SHAMROCKS  One  Column 
Letter  Press 

TOM  SIMS’  LAUGHUNES 

The  best  Humorous  Column  in 
America 

For  terms  seire  or  write 

KAY  FEATURES,  Inc. 

M.  Kocnigsberg,  Pres. 

ISSO  Broadway,  Now  Yoi^  City 


A  DVERTISERS  who  un- 
acx derstand  the  Iowa  situ¬ 
ation  know  from  experience 
that  the  consumers’  market 
there  cannot  be  properly 
sold  without  the  use  of 
newspapers  in  these  twenty- 
one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA 


Ames  Tribune 
Home  News-Bepub- 
Uosn 

Burilnstoo  Ossetia 
Burllnston  Hawk -Bye 
Cedar  Bsplds  Oaxetta 
CentarriUa  lowastan 
a  ClUseo 
Clintno  Herald 
Council  Bluffs  Non¬ 
pareil 

DsranpoR  Dsmoasat 
A 

Darenpon  Timas 
DubuQUs  Tstscrapb- 
Hersld 

Tort  Dodia  llaism- 
Sar  a  CbruUola 


Tort  Madison  Demo¬ 
crat 

lows  City  Prem  Clt- 
ixen 

Kaokuk  Gaia  City 
MarahaUtown  TUaes- 
Bapubllcsn 
Mason  City  Olobe- 
Oaaotte  a  Times 
Uusestine  Journal  a 
News -Tribune 
Oelwain  Baglster 
Oskaloooa  iTerald 
Ottumwa  Courier 
Sioux  City  Joumsl 
Sioux  City  Tribune 
Wssbinston  Joumsl 
Waterloo  <  'ourler 
WsUrloo  Tribuns 


FAMOUS  AD  REPUBUSHEO 


The  automobile  editor  of  the  Okla¬ 
homa  City  Daily  Oklahoman  offers  a  $I 
prize  each  week  for  the  “best  pet  peeve” 
of  ail  Oklahoma  City  motorist.  'The 
winning  entry  is  published  together  with 
a  rough  drawing  illustrating  the  occur¬ 
rence  that  caused  the  motorist’s  irrita¬ 
tion. — X.  _ 

A  recently  published  biography  of 
G^ge  Washington  upsets  many  of  the 
things  we  learnt  about  (jeorge  in  grade 
school.  The  American  Magazine  this 
month  also  has  a  story  about  the  busi¬ 
ness  side  of  Washington.  An  interview 
with  the  school  superintendent  relative 
to  the  new  conception  of  Washington, 
the  authenticity  of  the  cherry  tree  inci¬ 
dent,  etc.,  should  make  a  good  feature 
for  Washington’s  birthday. — H.  Bonchek. 


Cadillac  Copy  Written  in  1914  Briggi 
Requests  for  100,000  Copies 

Republication  in  newspapers  last  wed 
of  the  Cadillac  Motor  Car  Compan’i 
famous  advertisement  “The  Penity  of 
Leadership,”  first  printed,  Jan.  2,  191i 
resulted  requests  for  more  than  lOOjni 
copies  of  the  advertisement,  the  comptnj 
stated.  Following  its  first  publicatioo  14 
years  ago,  it  was  widely  disseminated  k 
the  public. 

The  advertisement  is  unique  in  that  k 
contains  no  mention  of  a  specific  com¬ 
mercial  product,  but  points  a  moral  con¬ 
cerning  business  ethics  and  human  foibles. 
One  request  for  reprints  this  week  a.m 
for  30,000  copies.  The  advertisemen 
was  written  in  1914  by  'Theo^re  F. 
MacManus,  president  of  MacMantu,  Incj 
advertising  counsel  for  the  raHai^f 
Motor  Company. 


The  Worcester  (Mass.)  Telegram  hats 
created  considerable  interest  in  a  column 
on  its  radio  page  entitled,  “From  One 
Radio  Fan  to  Another.”  Readers  are 
thus  given  an  opportunity  to  exchai^e 
ideas  about  their  sets  and  the  reception 
they  receive. — L.  D.  Chamberlain. 


Have  one  of  your  bright  boys  or  girls 
gather  up  the  favorite  mottoes  or  quo¬ 
tations  of  your  leading  citizens,  men  and 
women,  and  print  them. — T. 

What  inventors  of  your  state  have 
achieved  fame  and  wealth?  Who  are 
the  inventors  of  your  community  or  state 
and  what  have  they  invented?  Run  a 
series  of  articles  with  photographs  of 
each  local  inventor,  living  or  dead,  who 
has  done  anything  worth  while. — Fred  L. 
W.  Bennett. 


1.  N  the  first 

two  months  of  1929 
the  United  Press 
opened  three  new  full¬ 
time  news  bureaus: 
at  Olympia,  Wash., 
Butte,  Mont.,  and 
Hartford,  Conn. 


i 


UNITED 

PRESS 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureaa  ef 
^gma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertizing 
men,  wants  to  help  yoa  find  bitn. 
The  Bureau  puts  yon  in  touch 
with  experienced,  energetic  men 
— it  Mves  you  time  by  recom¬ 
mending  oiJy  those  who  meet 
your  requirements. 

If  yon  expect  a  vacancy,  pleaie 
write  John  G.  Earhart,  Dhector 
Personnel  Bnrean  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCUTION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


